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For Reference 
Do Not Take 
From the Library 


Every person who maliciously 
Cuts, detaces, breaks or injures 
any book, map, Chart, picture, 
engraving, statue, coin, model, 
apparatus, or other work of lit- 
erature, art, Mechanics or ob- 
ject of curiosity, deposited in 
any public library, gallery, 
Museum or collection is guilty 
ot a misdemeanor. 

Penal Code of California 

1915, Section 623 
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Digitized by the Internet Archive 
in 2014 


https://archive.org/details/nousebeautiful144julnewy 
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NEWPORT MANSION, 
LOIRE GARDENS, 
FLORENTINE FOUNTAIN. 


SO WHAT'S COOKING IN THE KITCHEN? 





Monogram: 


We bring good things to life 


Visit monogram.com 






Richard Wurman and Gloria Nagy 
in their GE Monogram kitchen. 
Newport, Rhode Island. 
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As | See It, #4 in a series 
1-800-4-KOHLER, ext. AR7 _ 
ela tetp com/memoirscollection 


by David LaChapelle. 
THE BOLD LOOK 
O' KOHLER. 


. The Memoirs” faucet and 


Past Perfect 
A mother and daughter mingle 
generations of possessions 
in a modern A-frame house. 
By CHRISTOPHER PETKANAS 





97 Editor’s Page 
Everyone outdoors! 
A dozen delightful design 
tips for your garden. 
By MARIAN McEvoy 













Drake’s Passage 
A wanderer settles down, 
not in her gray native 
England but in sunny L.A. 
By Curisty HOBART 


Into the Woods 
Decorator Tom Fleming 
leaves his Maine cottage as 
primitive as comfort will allow. 
By CHRISTINE PITTEL 





8 Farm Fresh 
An 1802 weekend getaway. 


Splendor in the Grass 
Designer and shop owner 
Suzanne Rheinstein gives us 
a lesson in furnishing the 
outdoors. By JULIA SZABO 
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By CAROLA KITTREDGE LOTT 
| Double Take Get the 
look for less. By CAROLYN SOLLIS 





Vintage Drama 
In a classic Hollywood house, 


a furniture maker runs her 
merchandise through its paces. 
By CHRISTINE PITTEL 


Brown Beauty 
Decorator Diana Vifoly’s job: 
to turn a standard beac 
house into a setting for fine art. 
By ELAINE GREENE 
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The Cover 
A onetime boathouse takes 
on a toile touch at Tom 
Fleming’s cottage in Maine. 
PHOTOGRAPH BY HUGH STEWART 
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INTRODUCING OUR RETRACTABLE ROLSCREEN™ 
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EDED. OUT OF SIGHT 
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Craitic Ponzio 


CUSTOM FRAME COLLECTION 





CUSTOM FRAME THE BEAUTY OF YOUR HOME 


EXCLUSIVELY THROUGH CUSTOM FRAMERS AND DESIGNERS. FOR INFORMATION — www. larsonjuhl.com 
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Fifth Avenue - Westbury - Wayne - Woodbridge - Paramus 
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“I8KT gold strands, hand-wrapped. 
Necklace, $2,235. Crossover ring 














CGmeyeK LES P. 


CHARLES P. ROGERS. BED MAKERS SINCE 1855. 


ORIGINAL 19TH AND 20TH CENTURY BEDS IN WOOD, BRASS AND IRON ARI 
HANDMADE IN OUR OWN WORKSHOPS MUCH AS THEY WERE OVER A CENTURY 
EUROPE AND 


FROM 


AGO. OUR NATURAL LINEN AND COTTON BEDDING 
AMERICA’S OLDEST MILLS. ALL PRODUCTS ARE OF THE HIGHEST QUALITY AND 
NOW AVAILABLE DIRECT TO THE PUBLIC FROM OUR FACTORY SHOWROOMS. FOR 
1-800-272-7726 OR VISII 


A FREE CATALOG AND SALE LIST CALI 


CHARLESPROGERS.COM. PHONE ORDERS WELCOMI 


PRICE 


WE SHIP ANYWHERI 


NEW YORK: 55 WEST 17 STREET (5-6 AVES) IN MANHATTAN, 212-675-4400 
NEW JERSEY: 300 ROUTE 17 NORTH, EAST RUTHERFORD, 201-933-8300 


I KONG: 


Poke bak Des 





33x75’ 


Campaign Daybed 
in hand-forged wrought iron $1299, Sale $799. 


Natural linen and creamy white cotton bedding ensemble $530, Sale $359 
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THE OPULENCE OF SILK WITH THE SIMPLE CARE OF COTTON. 
THERE’S NOTHING ELSE LIKE IT IN THE WORLD. 


This silky feel and shimmering drape of our exclusive Legna fabric is enhanced 


with a jacquard leaves pattern. This classically styled design adds a touch of 


elegance to the quite serenity or our innovative European bedding 


ducts and pec ialty store locations at 
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Sony Liv. 

Created to complement 

(not clash with) your décor. 
Designed exclusively for Target? 


cd tabletop player 79.99 
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Target and target.com 
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Writer William Irvine 


“There 


was a great synergy to the mother/ 


»Jeremy Samuelson 


daughter team that made our shoot 
lots of fun,” says Samuelson, who 
photographed the Jennifer Fink 
house in Los Angeles this month 
(“Past Perfect,” page 66). Samuelson, 
whose work has appeared in such 
magazines as House & Garden, Real 
Simple, and Metropolitan Home, 

lives in Los Angeles with his wife 
and two children. 





“It’s so 


»Suzanne Rheinstein 
much more chic to arrange your out- 
door rooms as you would your indoor 
ones, with different styles of furniture 
and potted plants as accessories,” says 
Rheinstein, who weighs in on the mar- 
ket for garden furnishings in this issue’s 
“Splendor in the Grass” (page 92). 
Based in Los Angeles, she runs her 
own decorating firm, Suzanne Rhein- 
stein and Associates, and Hollyhock, 


a home-furnishings shop. 
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<Benjamin Wallace “All of 
Stephen Starr’s restaurants go for 
over-the-top atmospherics, but in this 
case the food really stands up to the 
design,” Wallace says of Philadelphia’s 
popular Morimoto (“Hot Dish,” 

page 106). A native of Washington, 
Wallace is a senior writer at Philadel- 
phia magazine. In 2001 he won the 
Clarion Award for feature writing. He 
has also written for Details, The Amer- 


ican Lawyer, and the Prague Post. 





“Katherine Whiteside HB’s 
newly appointed “Garden Goddess” 
(page 38) has written widely on 

the history of plants and gardens. 
She is a frequent lecturer and the 
author of several books, including 
Antique Flowers, Classic Bulbs, and 
Forcing, Etc. Her next book, Joze 
de Vivre: Living Well the French 
Way, will be published by Simon & 
Schuster later this year. She lives in 


Garrison, New York. 



















A Betsy Franklin After realizing 
that friends were recruiting her to 
help them renovate their apartments, 
Franklin gave up investment banking 
and launched The Franklin Report, 
an annual guidebook to the home- 
improvement industry. Franklin’s 
new renovation feature, “Ask Betsy,” 
makes its debut this month in “Desigr 
Online” (page 54). She lives in New 
York with her husband and two 
daughters. 






4 Carola Kittredge Lott “It was 
great fun to have picnics with them 
and watch the work in progress,” 
says Lott of her visits to Peter Vaughn 
and Hiram Williams’s ever-evolving 
weekend retreat in Connecticut 
(“Farm Fresh,” page 98). A freelance 
writer based in upstate New York, 
Lott has written for Architectural 
Digest, Town & Country, and British 
House & Garden. She is currently 


working on a novel. 
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NEED A NEW APPLIANCE? 


WE HAVE THE ONE YOU WANT. 
(AND 249 MORE JUST IN CASE.) 


-oee Shopping at Lowe's for appliances definitely has its 

ys aadvantages. Our team of experts can help you choose 
| from over 250 name brand appliances. They're in-stock 
in Waite and ready to go. So you get the appliance you want, 
is IL when you want it. We'll also deliver your new appliance 
within 24 hours.* And we'll even haul your old one away for free. 


Stop by today or visit lowes.com for more information. 


LOWES 


improving Home improvement 
EVERYDAY LOW PRICES. GUARANTEED!* 
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50 Decorating Ideas you can afford to use... 





In July 1942, America's magazine publishers joined 
together to inspire the nation 
by featuring the American flag on their covers. 


Be inspired. 
Visit the 60th Anniversary exhibition of WWII magazine covers. 
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How to make 
your next 


service visit 


more convenient. 


Quality Care service technicians 
work hard to get your car or 
truck back to you—even on 
Saturdays at many Dealerships. 
Here are a few tips you can use to 
make service even more convenient. 


Call for an appointment. 

Some service visits take longer than 
others. By calling ahead we can do 
the work when it’s convenient for you. 


Check your maintenance guide. 
When do you need a radiator flush? 
How many miles are your brakes 
good for? Do you need to rotate 
your tires? 

Check your guide, it’s all in there. 


SMe Mole eerste ta 
Keep your tires properly inflated, 
including your spare. 

Make sure your oil is at the 

proper level. 

Listen for squeaks or rattles. 


Keeping an eye on little things now 
can help you avoid trouble down 
the road. 

For anything else, just bring it in. 
We'll do the rest.. 


QualityCare’ 


REA S Penve 





www.qualitycareservice -om 
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dearmarian 
Viva la Feedback! 


Keep those cards, letters, 
and e-mails coming.. 


<< 


VER SINCE I STARTED TO 
include my office e-mail 
address on this page, I’ve 
spent at least two hours a 
day answering your queries 
on my miraculously-still-chugging-away 
PowerBook. Whether you need sugges- 
tions for window treatments (lots and 
lots of you do), a recipe for strawberry 
shortcake (six this week), or the tele- 
phone number of a reliable contractor 
(endless requests), a real-live editor at 
House Beautiful will suggest, propose, 
advise, clear up, and help you home in 
“Ask and 


you shall receive” has become the motto 


on what you want. In fact, 


around the office. Your nonstop com- 
ments—and sometimes passionate 
pleading—have moved us to tweak, 
transform, fine-tune, embellish, and add 
to our monthly roundup of feature sto- 
ries. We’ve found out that you want more 
garden coverage, before-and-after pic- 
tures, and advice on how to be savvy fur- 
niture shoppers. Starting with this issue, 
we ve added two new features: “Garden 
Goddess” (page 38), written by seasoned 
gardener and author Katherine White- 
side, and “Makeover of the Month” 
(page 42), which includes views of a dec- 
orating dilemma and its solution, as well 
as lots of how-to tips. Also brand-new 

s “Double Take,” 


find furniture, paints, rugs, lighting, art, 


which will help you 


and fabrics similar to those shown in a 
specially chosen interior. This month’s 
subject: designer Peter Vaughn’s grace- 
ful, fresh, youthful-trad country house 


(page 98). Check out the changes and 
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e-mail us your impressions. And visit our 
Web site—www.housebeautiful.com— 
and let us know what you think. In the 
meantime, here’s what’s on a few more 
readers’ minds. ... 


Shelf Life 


Dear Marian, 
I am having a cocktail party soon and 
do not have enough time to fill two 
empty bookshelves flanking the fireplace 
in my living room. I have lots of candles, 
but don’t want my house to look like 
a funeral home. Do you have any 
suggestions? 

Tina Dunn 

via e-mail 


Dear Tina, 

I recently helped a young friend of mine 
with his first housewarming party. He has 
floor-to-ceiling bookshelves on both sides 
of a large window, and very few books. 
He displayed framed photos, drawings, 
watercolors, and pots, vases, and bowls 
on different levels, interspersed with 
ranunculus-filled terra-cotta flowerpots 
and short votive candles placed unevenly 
throughout. The shelves looked like a 
flickering, colorful work of art; there was 
nothing funereal about it. The trick is to 
place objects asymmetrically so the shelf- 


scape looks casual, not worried-over. 


Sachet Cachet 

Dear Marian, 

Carolyne Roehm did a wonderful job on 
her original children’s party, costumes 


and all [“At Home with Roehm,” May]. 















I made dress-up bridal gowns for fou: 
granddaughters, using craft flowers fc 
headpieces and bouquets. A small sac 
hidden in the bouquets further aided 
their imaginations. 


Dark Victory 
Dear Marian, 
In “Darkness Visible” [April], Barcla 
Fryery says that painting his apartmetr 
dark, glossy color hides structural flay 
but in actuality glossy paint accentuat 
them. He also says the dark color mal 
his living room appear bigger. A dark 
color can make a room feel cozy or m 
intimate, but it doesn’t make a room. 
larger. I know this all too well—I ma 
the same mistake in my dining room ; 
had to repaint it. 

Katy F 


Vid e-) 


Dear Katy, 

No less an authority than the late Ma 
Hampton agrees with Fryery. In Mar, 
Hampton on Decorating, he writes, “( 
of the most positive attributes of dee} 
colored rooms, one not known to ma 
people, is that they look larger... . Th) 
boundaries of the space become lost 


(Continued on page 


Please e-mail Editor in Chief Marian McEvoy 
at mmcevoy@hearst.com or send your letters 
Dear Marian, House Beautiful, 1700 Broadw 
29th floor, New York, NY 10019. Be sure to 
include a daytime telephone number. Letters 
may be edited for clarity and length. 











Because you play many important roles, so does Olay Complete. 





It provides everything your skin needs most to look beautiful. 
And now with vitamin C and more vitamin E. Complete does 
it all, So that you can too. Including the shoes. | love the skin you’re in" 





CTT FOR SIX OR CREME BRULEE FOR ONE? 
NOW THERE'S A DISHWASHER 
‘THAT CAN TELL THE DIFFERENCE. 


Until now, dishwashers couldn't figure out the difference between a large load an« 
small one. Introducing Kenmore Elite® Ultra Wash® with SmartWash™ technolo¢ 
, ir Petrie brainiac of dishwashers. The only brand with a microchip that calcula 


Es a Sacre level of every load. And uses just the right amount of time and wa 









 1-888-KENMORE. Or pick its brain at kenmore.com. 
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Editors’ Choice 
Our High Point picks 


HE BIANNUAL HIGH POINT FURNITURE MARKET IN NORTH CAROLINA WAS MEMORABLE ON SIX COUNTS: 
1. The temperature hovered around 95°F for three days. 2. More than 80,000 furniture dealers, buyers, 
and decorators showed up. 3. Most of the furniture shown was slightly smaller than in seasons past. 
4, Upholstery color has moved from beige to peacock blues, seductive chocolates, and mangoes. 
5. Dark finishes were upstaged by lighter ones. 6. Deeply tufted upholstery and chinoiserie are in. 
There was a good mix of chunky modernist designs, curvy 1940s French styles, and lots of Georgian country-house 
looks. The wing chair is king, with traditional curved wings or modern, right-angled side panels. There were more 
stripes than flowers and lots of Fortuny-esque tone-on-tone damasks. Swedish Gustavian influences have become part 
of High Point’s vocabulary; so have painted pieces in blues, off-white, yellow, and red. One big surprise: the sectional 
sofa has made a comeback. But this season’s version has nothing to do with the rec-room look. The new approach is 
slick, chic, and architectural. It’s the perfect accessory for a really good party. 
1. Elisabeth hutch made from Indonesian hardwood, $1,980; from Oly: 510-644-1870 x205 or www.olystudio.com. 
2. Bellavista chair (#285-013), $1,440; from Thomasville: 800-225-0265 or www.thomasville.com. 3. Raymond Waites’s wicker dining 
armchair (#713179), $759; from Laneventure: 800-235-3558 or www.laneventure.com. 4. Mariette Himes Gomez’s linen-upholstered 
Syrie Maugham sofa (#7604-96), $3,404; from Hickory Chair: 800-349-4579 or www.hickorychair.com. 5. Wexford pine extending 


dining table (#3010-20), $4,995; from Henredon: 800-444-3682 or www.henredon.com. 6. Thomas Pheasant’s scroll-arm bench 
(#7817) in gold velvet, $2,120; from Baker: 800-592-2537 or www.bakerfurniture.com. 





| Editors’ Choice 


More of our 12 favorite finds 

















1. Burnished ebony settee (#96-91-81-52) upholstered in a silk stripe, $3,460; from Stickley: 315-682-5500 or www.stickley.com. 

2. Primavera wood Odeon screen (#367-813), $1,875; from Bernhardt: 800-340-0240 or www.bernhardt.com. 3. Three-piece 
Stephon sectional upholstered in onyx Sac, $3,565; from Mitchell Gold: 800-789-5401 or www.mitchellgold.com. 4. Red-lacquer-topped 
iron table (#59-622), $1,100; from Century: 800-852-5552 or www.centuryfurniture.com. 5. Edwardian chair with turned wood legs 
(#H1356-CH), $1,311; from Drexel Heritage: 800-916-1986 or www.drexelheritage.com. 6. Old Mill painted chest, $4,575; 
from Ralph Lauren Home Collection: 800-578-7656. 
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Slip 
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Summer 


One classic 
chair, 
nine new 

outfits 
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Liberty’s Florizel #LF 4072/02 through 
Osborne & Little; 100% cotton; 55’w. 
We scalloped the hem on this charming 
summer-dress print and outlined it in yellow 
linen. The slipcover’s double corner pleats 
overlap like petals. 


Manuel Canovas’s La Musardiere #1326-13 | 

| in vert/groseille; 100% cotton; 611/2’w. 

| To complement this pink-and-green toile, we 
designed a feminine slipcover with a long 

| gathered skirt and a French-pleated hem. 

| 


i 
i 
i 
i 
i 
i 
i 
Rosy pink piping adds the finishing touch. 


i 
i 
2 
{ 
i 
i 


7 HAT IS FASHION-FORWARD FURNITURE WEARING THIS SEASON? A SUMMERY COLLECTION 
of couture slipcovers that instantly conceal winter upholstery under a wardrobe change 

t of cotton or linen. Slipcovers, which can be as lively as a party dress or as simple as a sheath, 

| make dark rooms feel lighter and protect delicate furnishings. The secret is to flatter the frame 

i of the furniture and select fabrics that suit your decorating scheme and budget. For this classic 
silhouette, Carl Dellatore of D & F Workroom created nine slipcovers in three skirt lengths, 
sticking to a palette of leafy greens. “Slipcovers offer the easiest opportunity to take a 
decorating risk and can be changed in an instant,” says Dellatore. “The slipcover of the 
moment is well trimmed and beautifully tailored. The look is chic, not shabby.” > 




















Thomasville’s 
Alice B. 
side chair. 








Photographer Joshua Seldon Writer Carolyn Sollis_ Producers Carolyn Sollis and Elaine Wrightman 
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BARN 8380 
RED MISO 8383 


The Martha Stewart Signature” Color Palette. 416 new colors available only at your 
yeighborhood Sherwin-Williams’ store. With oversized, punch-out color cards and 
>oordinating palette cards that make decorating easy. Martha Stewart colors in 
1igh-quality Sherwin-Williams paints. 1-800-4-SHERWIN (1-800-474-3794) 


—TM 


Ask How. Ask Now. Ask Sherwin-Williams: 


www.sherwin-williams.com 


Jue to the printing process, colors shown may not be true to actual Martt tew jnature The Sherwin-Williams Company 


SHORE 8115 


BENTWOOD 8146 


CALLA 8023 
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Nya Nordiska’s Kappa-Check in 
color 44 olive, through Randolph & 
Hein; 75% cotton, 25% viscose; 55”w. 
To give this classic check an edge, we 
dressed it in a skirt with deep corner 
pleats and sexy corset lacing. The back, 
seat, and skirt sections of the slipcover 
were made with two inverted pleats 
down the center. We stitched down 
each pleat to make a flap and inserted 
a grommet on every other check. Crisp 
white grosgrain ribbon was used for 
lacing. 












“The slipcover of the 
moment is well trimmed and 
beautifully tailored 


Nina Campbell’s Manchu #NCF3403/02 
through Osborne & Little; 100% linen; 55’w. 
A modern take on a Chinese toile inspired us 

to create a minimal slipcover: short skirt, clean 
lines, contemporary details. Each corner has two 
brass grommets with brown grosgrain ribbon 
ties. We inverted the ties and hid the ends under 
the hem to keep the look tailored. Note the 
expert pattern matching at the seat edges. 




































Marvic Textiles’ Toile de Chine 
#6208-2 in green, through Roger 
Arlington; 100% cotton; 55’w. 

We placed the largest motif of this elegant 
Chinese toile in the center of the seat 
panel. The sizable repeat allowed us to 
place each additional motif strategically 
and design a simple slipcover to show off 
the detailed drawings. The long skirt has 
kick pleats at each corner; covered buttons 
secure six bows to the seat and back. 


Waverly’s Tavern Ticking 
#666983 in green, 
through F. Schumacher 
& Co.; 100% cotton; 54’w. 
To give a jolt in scale to the 
ticking stripe, we cut and 
mitered 14" grosgrain 
ribbon and stitched it in 
squares on the seat and back 
of the slipcover and as a 
band around the seat. To 
echo the squares, we added 
a straight skirt and notched 
the hem into 4” x 4” flaps 
edged with the ribbon. 








(SS er ee 
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@® Nuts & Bolts 


® Why use slipcovers? To change the look seasonally, protect fine furniture, or just for fun. 

@ A simply shaped piece offers the largest number of possibilities for slipcover details. 

© If you plan to wash your slipcovers, prewash the fabric before cutting the pattern: twice 
in hot water, twice in the dryer. Commercial firms also perform this service. 

© Fabrics that work best for slipcovers are natural fibers: sturdy but lightwetght cottons, 





linens, and wools. Easy-to-clean ts the rule. 
© When you think slipcovers, don’t just think upholstered seating. Try quick-change covers 
for pillows, accent tables, lampshades; bag the chandelier with muslin as they do in the 






South. For more details, see Resources. 


“Slipcovers can be 
changed in an instant. The look 
should be chic, not shabby” 


; Clarence House’s Promenade Hindoue 
i #33861-1; 62% linen, 38% cotton; 53’w. 
; A flirty pleated skirt is the perfect treatment 
\ { for this amusing Indian-inspired stripe. 
: We used the green panel for the face of the 
i 
i 
i 
i 
i 


pleats and the white panel for the interior. 
The small red-and-white stripes along the 
back, seat, and pleats match the front of 
the slipcover. 
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Galbraith & Paul’s Sweet Pea in 
celadon; 100% linen; 54”’w. We loved the 
loose, romantic quality of this linen vine 
print. To capture that mood in a slipcover, 
we added a mid-calf skirt, gathered only 
at the corners, and trimmed it with a 4”- 
wide band of blue cotton canvas. The 
same blue cotton outlines the seat. 





Ce 


Scalamandré’s Florentina 
#16244-003; 100% cotton; 
54’w. In order to see the 
beautiful botanical drawings in 
this print, we carefully laid out 
the pattern for the seat and 
back of the slipcover. In a bow 
to tradition, we added a formal 
floor-length, triple-width 
gathered skirt, trimmed with 
coordinated bouillon fringe. A 
multicolor gimp edges the seat. 
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For more on Swatch Watch, go 


to www.housebeautiful.com. 
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AN IRRESISTIBLE AROMA INVITES ALL 
TO THIS SANCTUARY For THE SENSES. 


HERE, STYLE ann PERFORMANCE 
LIVE IN PERFECT HARMONY, 
AND EVERY MOMENT 
is WRAPPED IN BEAUTY. 


] | 


Welcome to the complete 
KitchenAid kitchen. 
From built-in refrigerators 
to dual fuel ranges and 
warming drawers, it’s a 
total experience in power and 
— precision. So every 
Ge clinary dream is beautifully | 

achieved in a kitchen 
The perfect place for all things delicious. designed to perfection. 
| Inspired by the powers of KitchenAid. 














To learn more about these products and the entire 
_ g KitchenAid® line, visit www.KitchenAid.com, 


KiechemnAicd or call 1.800.422.1230. 





_ (gardengoddess 
ontain Yourself! 


Don't let your garden lose its pizzazz when 
June's blooms fade. The most wondertul 

quick fix In the depth of summer Is a Jazzy 
selection of pots—lots and lots! 









~ y touch to your short-season gardens with pots of colorful heat- 
ae seeking plants that bloom almost all summer. I am crazy for 
of Ss zt tropical coleus, especially ‘The Line’ (chartreuse with a black 
le We pinstripe), ‘Garnet Robe’ (deep black-red with bright-green 
- edges), and combos such as red, red, red “Tobasco’ with 
multicolored ‘Flirtin’ Skirts’. You must try A. x ‘Monmid 













| “It’s so hot in 
July—how can 


| I enjoy my | Midknight Blue’ (above left), the deepest, bluest agapanthus ever (don’t gripe 
| garden in this | about the price—agapanthus lives forever). For delicious perfumes, the treelike 
weather?”— 


j| ‘ rugmanstia) in pi ; white, or apricot can’t be beat. 
/ ME“ Houston angel’s trumpet (Brugmansia) in pale yellow, pure p 


Foxgloves and Lilies Pot some perennials to create focal points or fill in a few 
gaps. Try edging a patio with pots of shade-loving foxgloves or create a lily lane 
that leads anywhere you choose. Plant lily bulbs in black plastic nursery pots and 
hide them inside gorgeous clay pots; fill to the rim with a layer of straw or pine 
needles and you'll have some insulated lilies whose feet will never get too hot. 











(Lilies languish when their feet get hot. Me too.) White and gold L. awratum 











‘Gold Band’, red and white L. speciosum rubrum, and pure white ‘Casa Blanca’ 


(above right) will bloom in most areas from July until early fall. 


Aquatic Plants Pots of aquatic plants are in order, such as water lilies (below), 
‘Graceful Cattail’ (Typha laxmanit), and Egyptian papyrus. Any glazed pot can 
be made into a suitable container if you plug the drainage hole with a wine 
cork. Once the cork swells, leakage will be minimal, although this isn’t a trick 
to try in vulnerable roof gardens. I love the green pads and starry A\ 
flowers of miniature white water lilies as they float on the surface A 
of a big turquoise pot. ‘Graceful Cattail’, planted in a 
terra-cotta pot sunk in a dark-blue glazed water pot, adds 
vertical heft to my water garden. Cyperus papyrus, the same 
bulrush of baby Moses fame, produces umbrellas more than four 


feet tall and floats dreamily like an unmoored sailboat in a tiny bay. 


To do Only water needy plants, and just at the soil line—spraying is a waste. 
Carry scissors in your pocket for quick deadheading and bouquet-picking. 
Payoff Walk through your garden early every morning, when it’s 

still perfumed and perky from the night. Watch for hummingbirds, which will 


hover right before your face and look you in the eyes. 


Por -rait Lizzie Himmel Writer Katherine Whiteside 


ail your gardening questions to hbquestions@hearst.com or mail them to Garden Goddess, 
He Beautiful, 1700 Broadway, 29th floor, New York, NY 10019. For more details, see Resources. 























Think twilight! '} 
potting softly s¢f 
nighttime plant: 
brugmansias an 
datura, as well ; 
nursery standat 
flowering tobac 
prefer the four- 
tall white Nicoti 
sylvestris), calicc 
colored four 0’) 
(Mirabilis jalapa’ 
the old-fashion: 
vety purple pet 
that smell like ¢ 
mon. Above yo 
door dining tab 
a piece of plyw 
Plexiglas to an iP 
head fan (UL af 
wet-location) a 
suspend it from 
tree branch for 
conditioning. 


ee —, 


same Company. 


Have the 


Same six-figure salaries. 


| So why is one looking forward to 


_early 
retirement, 


while the other looks forward to 


the 15th and the 31st? 












i im : : s A : 
The difference is a Northwestern Mutual Financial 


Representative, offering expert guidance in 
| retirement planning, investment services, and a 
network of specialists to help get you closer to all 
your financial goals. 


W 
Wr Northwestern Mutual 
FINANCIAL NETWORK™ 


5 a ge ee | . > wo ge et ho ai 
: APS YUU LIC Cc yeu. 


) 2002 The Northwestern Mutual Life Insurance Co., Milwaukee, WI www.nmfn.com 
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duelingdesigners 
Rooftop Warrahs 


Martha Schwartz and Ryan Gainey 
test the limits of an urban terrace 
















eS . Martha Schwartz 
i | Ryan Gainey : 
Oil es . Cambridge, 
B | Atlanta, Georgia Miascachusett 















A romantic outdoer room 
for dining and relaxing, with 
raised planting beds and a 

central water fixture. 








An all-white, low- 
maintenance ethereal space 
composed of brick and glass. 


















eteyi feted 







A roof terrace should always 


aitea tt! eee | harmonize with the structure 
ms) (| 
t neg / oe underneath. goes with the roof terrace. 
ean oe 2 iS : A aed ee Plants 
pe | ightweight cast st t that 
Shou ornare ete take to 
daiwa S | a sony storage, and a hot tub. Mmuc ee 
h alien Bs Ize Weouchel i atts A skinny rectangular table : 
th th FO OR Pee. with a steel base and glass INCOPPOr 
W € 
structure 


old and new, plus a stone ? Fe eclorhalealcl 
leo ep wth colorlfoking | WWF 
undemeath 














Unless the structure is his- 
torically sensitive, anything 
































Se 









Natural-toned canvas A simple system of wire Insteac 


a2 : : umbrella, either freestanding grids with a pull-back 


a or set into the tabletop. awning. 9 5 
o aS a Natural fencing or An extended white-brick 
ae cde a clipped hedge. and glass-block wall. 


Plants take too much care; 
An abundance of evergreens incorporate artwork instead, 
with varied flowers, such as a Carl Andre floor 
fragrance, and form. piece or a George Rickey 
wind sculpture. 
















Growing pains | 











For parties, fill containers 
with big cut flowers 
such as Gerbera daisies 
and sunflowers. 


~ | A fountain that does double A hot tub with 
| duty asasculptural element. a turquoise interior. 


Clear or colored light 
behind glass panels makes 
them “glow.” Use candles 
for parties. 


Containers should reflect 
the terrace’s design and 
materials. Keep them simple. 

















For the ultimate romantic 
effect: candles, candles, 
candles. 






















Drape Smith & Hawken’s 
mesh mosquito netting over Insect repellent. 
the terrace’s umbrella. 







Elasay Eydtangeas, easily Big tubs filled with 
clippable boxwoods and 
hollies, and dogwoods. 






ornamental grasses. 




















Make the terrace a 
spiritual space and don’t 
underestimate its aesthetic 
potential. The fewer 
elements used, the richer 
each must be. 






Lack of restraint creates 
chaos. Beauty demands duty. 
Patience brings pleasure. 






Nlustrator Michael Witte Producer Carolyn Sollis 


tL ba tad mel ment thing belongs ahead i you, 


ORL eRe lan eLe Manat Intrepid SXT’s best-in-class* 244 horse- 


, it won’t be you 
ers those big rig fumes. Call 200- ~4ADODGE or visit dodge.com, 


wer, touring suspension and 17-inch ated 


GRAB LIFE BY THE HORNS 


DODGE 





>d on 2002 Automotive News mid-range standard classification. 






















Curtains carried up to the cornice Bridges’s 18th- Heavy curtains on every window can 






line create the impression that the century Swedish make a room feel claustrophobic. 
window also extends to the ceiling. Mora clock wound Bridges broke the uniformity with 
Bridges hid the telltale gap with a up where another simple roman shades on the two 
pelmet and exchanged a busy stood previously, windows flanking the fireplace and 
floral for a bright verticai stripe, but it strikes a ; introduced another pattern—closely 
which also elongates the room. lighter note. related but not exactly the same. 

N 


Removing a door | 


freed 20 square 
feet. There’s 
actually more 
furniture in the 
room now, but 
it seems to take 
up less space 
because Bridges’s 
arrangement 
takes advantage 
of the corners. 


Never turn your 
back on the 
view. Bridges 
oriented her 
furniture to 
bask in the 
river light. 






A bookcase 
into the mi 
the space n 
no sense. B 
got rid of it 
built a firep 































Light uph 
colors m2 





Bridges peeled 
back the mousy 
wall-to-wall 
carpeting and 
found wide- 
plank pine 
floors. A sisal 
rug brings even 
more warmth 
and texture. 










more inte 







julymakeover 
Quick-Change Artist 


When Sheila - 
’ , rr “1 

Bridges first laid @ Bridges’s Trump Cards 
eyes on her 1880s 
n OU Se I") N CW window in a room. ®@ If you choose a big, bold stripe for your window treatment, keep 
YO rk S A U d SON the style a little conservative so it doesn’t become overwhelming. @ Be careful when 
Rive IG Val ley, th ec covering your shades with a plaid. Unless the grid ts completely square, it can make 

iN our shades look off-kilter, @ In a modern house, stick with simple scrims or shades 

iving room looked >": ! 

f 5 t ee . Cc that don’t compete with the room’s clean lines. @ Tie the colors of your window treat- 
red o OF its $ ments to something else in the room. @ Don’t use the same pattern on the window 
Ries: B ac se e treatments that you've used on the furniture or the walls. @ An ottoman ts more ver- 
qd eS| ner kn eC\W satile than a coffee table, and you don’t have to worry about children getting hurt on 


exac ly h OW sharp edges. @A folding screen is a great way to introduce more pattern and color— 


and it can also hide a TV. @ Take risks with smaller ttems. Try an unusual lamp. 


al ic i 
to FeVIVE. | @ Paint walls with an eggshell finish so you can sponge off fingerprints and smudges. 


® Don’t assume that you have to use exactly the same window treatment on every 


Writer Christine Pittel 





Featured carpet: Dual Image, Estate Ivy from Forever Fresh a 











IN housebeautiful 








(athomewithroehm) 


Alfresco Affair = 


The key to summer oe ia 
entertaining: make it eSciae — 
breezy and easy at | 


FEEL MY GREATEST SENSE OF WELL- 
being after sharing dinner with friends. 


a cae taausted sanilanani 





For millennia, societies have huddled 

around the campfire and cooked and 

shared their bounty—that was the 
essence of survival. What better indicator 
of a civilized society than the evolution of 
personalized ceremonies celebrating mar- 
riages, birthdays, promotions, or simply 
communing with others? In these schedule- 
stressed times, entertaining has become 
one of the few pleasurable rituals left. 

Summer is my favorite time of year to 


entertain. I love the longer days, 











relaxed attitudes, and fresh pro- 
duce from the garden and 
farmers’ markets. But while 
my summer parties are casual, 
they are never unorganized. 
Entertaining is a form of 
c expression anda creative {7S 2h al 
outlet, so the look of 
at my table, the overall 
ambiance, and the food 
become components of a 
stage set, with the hosts and 
guests as performers. Before one 
can even think about raising a 
glass, though, one must first find 
the glasses! Attention to detail 
separates a gifted, successful 
me \S\ 
Table settings should always reflect the season. 


host from a mediocre one. 





Portrait Lizzie Himmel Writer Carolyne Roehm 
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Life is unpredictable. Stain removal isn’t. The Maytag® Neptune” Washer. 
It's almost like having a Maytag Man” at your side. The exclusive StainBrain” feature gives you 
one-button, step-by-step instructions to take the guesswork out of removing over 50 different 
types of stains, like mud. Plus, Maytag Neptune is so powerfully efficient, it can actually pay for 


itself through water and energy savings. “sie Neptune. Another dependable idea from Maytag. 
For information, visit Maytag.com. 


MAYTAG 
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® Choose a date. If it falls near a holiday, confer with friends to avotd travel con- 
flicts. If you are féting someone, find two or three dates that suit the honoree first: 
If the group 1s large, call guests to reserve the date, and then follow up with invita 
tions, which should include pertinent information such as date, place, time, and 





specifics about attire—women always want to know. 

® Consider group dynamics. You want to stimulate conversation and avotd faux pas 

@ Select a theme. Birthdays and anniversaries are obvious, but why not celebrate thi 
height of fresh corn season? 

» For outdoor dinners, make sure you have plenty of bug spray, charcoal, lighter 
fluid, and citronella candles. And always have a backup tn case of rain. 

@ Prepare in advance as much as you can, from choosing table linens to renting 
chairs and hiring servers, cooks, and bartenders for larger parties. 

@ When the entertainment (tf any) arrives, discuss the flow of the evening with 
them as well as the musical selections. 

@ Establish how many perishables—fresh flowers, plants, and fruits and vegeta- 
bles 


» Three days before the dinner, do the nonperishable grocery shopping, leaving 





you'll need, and schedule an appropriate time to pick them up. 


items such as fish, bread, and lettuces until the day of the party. 

® Arrange large floral centerpieces the day before, smaller bouquets the day of. 

@ Prepare stocks, marinades, and pastry dough the day before. The day of, review 
menus, begin food preparation, set tables, add decorations, place the seating, 
bring beverages to appropriate temperatures, set out the bar, and give serving 
instructions to staff (if you have hired one). 

@ Jake a bath and get ready to greet your guests! Set out canapés, finish preparing 


dinner, start the music, pour yourself your favorite cocktail, smile, and have fun! 


iM’S thirds into a deep nonstick skillet. Toss 





STRAWBERRY PIE with the granulated sugar and corn- 
1% c. all-purpose flour starch, add the water, and crush with a 


5 T. powdered sugar potato masher. Bring mixture to a boil 
% c. (1% sticks) unsalted butter, cut over medium-high heat, stirring contin 
into small pieces uously. Reduce heat and simmer, stir- 

3 pts. strawberries, cleaned, ring, about 5 minutes, until liquid 
stemmed, and hulled clarifies a bit. Pour into baked shell an 

1 c. granulated sugar arrange reserved berries on top. Chill 

3 T. cornstarch in the refrigerator. Serve with whipped 


3 T. water cream or ice cream. Serves 8. 
1 pt. whipping cream (optional) 


1 pt. vanilla ice cream (optional) 


Preheat oven to 350°F. Combine flour 
and powdered sugar in a bowl and 
blend in butter until mixture resembles 
coarse meal. Lightly press into bottom 
and sides of a 9-inch pie plate or tart 
pan, bake for 20 minutes until lightly 
browned, and set aside to cool. 

Reserve one-third of the best berries 


for topping and put remaining two- 
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IN housebeautiful 
KBIS' 20102 


The National Kitchen and Bath Association held its annual Kitchen/Bath 
Industry Show & Conference (KBIS) in Chicago on April 4-7. House 
Beautiful editors previewed over 700 exhibiting companies and picked 
their favorites from the show. 


housebeautiful 
this item award RECIPIENTS 


. American Standard’s Culinaire Stainless Steel Sink System 
. Dacor’s Refrigerator Drawer 

. DuPont Corian’s Custom Kitchen Vignette in Cocoa Brown 

. Kallista’s The Michael S. Smith—For Loft Kitchen Island 

. Kohler’s Harborview Double Utility Sink 

. Maytag’s Jetclean Il Three Rack Dishwasher 

. Moen’s Revolution Massaging Showerhead 

. Sub-Zero’s 36" Glass Door Refrigerator—601RG 

. Viking’s 24" Wide Range 

10.Whirlpool’s Duet Washer & Dryer and Personal Valet 


New Cultural Icons 


OconNMMD on &S Ww hr 





Lincoln, Hearst Magazines and A&E have joined forces to celebrate the 
diversity and excitement of today’s New Cultural Icons. A special publication 
and a unique series on A&E’s Biography will look at the extraordinary 
individuals who are shaping the way we think and feel about the world 
around us. We invite you to experience the joy and passion of these 
individuals by tuning in to the gala week that will launch this program. 
Monday, June 10—Jerry Seinfeld 

Tuesday, June 11—Madonna 

Wednesday, June 12—Rudolph Giuliani 

Thursday, June 13—Samuel L. Jackson 

Friday, June 14—Tim Robbins 

Over the rest of the year, make sure to watch for the Biographies 
devoted to New Cultural Icons, presented by Lincoln. 


Vote for your favorite Lincoln New Cultural Icon and 
enter for your chance to win! 


To learn more about these figures, and to find out whom Hearst and 
Lincoln celebrate in the fields of film, music, art, literature, theater, fashion, 
food and design, we invite you to log on to www.biography.com/icons and 
start exploring the wealth of material available, including downloadable 
multi-media. In addition, you can vote for your favorite New Cultural Icon 
and enter a sweepstakes to win a two-year lease on 
a 2003 Lincoln Navigator, an all-expense-paid trip 
to New York, or other exciting cultural prizes. 

Visit now for details! 


Camp Jeep 

Camp Jeep is moving to the beautiful Ozark Mountains near entertainment 
rich Branson, Missouri on July 25-27, 2002. The event offers three full 
days of four-wheeling, kayaking, outdoor concerts (featuring premiere 
acts), hiking, kids’ activities and much more! This fun-filled weekend 
will conclude in spectacular style with a free picnic dinner, concert and 


LE NECsOoLN 


fireworks display on Saturday evening. For more information or to register, 


visit jeep.com, keyword: campjeep, or call 1.800.789 JEEP 


| 
| 


_ The screenings will take place in the beautiful John Drew Theater. On 





Viva I'Italia! | 
The Landsman Film Society of Lincoln Center Series 
In Partnership with the Italian Film Commission, 

a division of the Italian Trade Commission 

at East Hampton’s Guild Hall. Curated by The Film Society of Lincoln | 
Center / Richard Pena, Programming Director | 


The legendary Guild Hall in East Hampton, New York, is hosting an 
eight-part series devoted to classic and contemporary Italian films. 


Tuesday, July 9, following the screening of Caro Diario, the Italian Trad 
Commission will host an extraordinary party in Guild Hall’s lovely 
gardens and galleries. This elegant evening will be a unique opportuni 
to view Guild Hall’s permanent collection of artistic masterpieces. 
Invitations to this reception are limited and are available to film series 
patrons and subscribers. For more information call 631.324.4050. 


SCHEDULE: All screenings held Tuesday nights at 7:30 pm at the 
John Drew Theater. $12 general admission, $10 Guild Hall Members, 
$80 Series Pass. 


Jun 25 SANTA MARADONA, Marco Ponti (2001). A comic and elegan 
new film about soccer and a young man’s coming of age. 











Jul9 CARO DIARIO, Nanni Moretti (1994). A funny, moving “diary”’ 
film by the man considered Italy’s best contemporary filmma 
ITC Party follows screening. 

Jul 23 82, Federico Fellini (1963). A director loses his inspiration 
retreats into his dreams. 

| Jul 30 THE WIDE BLUE ROAD, Gillo Pontecorvo (195/). A fisherman 

trying to save his family pays a terrible toll. 

Aug 6 BREAD AND TULIPS, Silvio Soldini (2000). A magical fantasy, 
midlife crisis and rebirth in Venice, the city of lovers. 

Aug 13. UMBERTO D, Vittorio De Sica (1952). One of the peak momer 
of neo-realism, in a new print from Rialto. 

Aug 20 MAMMA ROMA, Pier Paolo Pasolini (1962). A middle-aged 
whore dreams of better things for her son. | 

Aug 27 IGNORANT FAIRIES, Ferzan Ozpetek (2001). A woman discové 


after her husbands death, that he had a lover, and she’s ah 


Guild Hall of East Hampton . 

158 Main Street, East Hampton, NY 11937 
www.guildhall.org: 

Box Office: 631.324.4050 

Box Office Hours: 11AM—5PM; 6PM—8PM on show nights 
Open Wed—Sun, May 29—June 16 

Open 7 days a week June 17—September 1 | 


MIRAGE Hardwood Flooring 


Manufactured with the greatest care with state-of-the-art technology, 
MIRAGE floors are built to last and leave a lasting impression. With th 
warm and rich character, MIRAGE prefinished hardwood floors reveal 
your goal of finding the highest quality product whose beauty withstan 
the test of time. Absolutely nothing compares to MIRAGE hardwood 
floors. Enjoy the very best, in beauty, in quality and for life. 
1.800.463.1303 www.boa-franc.com 
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1 800 SPIEGEL or visit Bee Rect) to get your fall big book. 











Antiques experts Leigh 


and Leslie Keno discuss 
the finer points of a 
leaping stag weather vane. 











Portrait Lizzie Himmel Writers Leigh and Leslie Keno 


QUICK GLANCE SKYWARD WAS ALL A FARMER 

needed to call the cows back into the barn. A sp 

ning, twisting weather vane told him many thing 

Winds from the north could bring an early frost 

winds from the south could herald the coming 
of spring; prevailing western winds were gentle, preferred for pla 
ing and harvest time. Equal parts function and insouciant art forn 
weather vanes also served as landmarks for travelers. 


Leigh Keno: This leaping stag weather vane is made of copper 
retains its original gold paint. It was probably made in the late 19t 
century or early 20th century. 

Leslie Keno: To make it, the craftsman placed copper sheets 0 
a carved wooden model, then hammered the metal around the mc 
so that it would bend to match. 

Leigh: Then it was coated with paint—although most other moc 
are gilded. The vane had to be perfectly balanced to point in the 
direction of the wind. Today, people often keep weather vanes ins 
to protect them and put copies on buildings in their place. This o1 
surface is weathered a bit from being outside, but it has the patina 
that collectors look for. What’s especially striking about this vane 
is its great size—almost four feet long. The proportion of width ta 
length is the same as a real stag’s. It was made in a factory—or a 
ufactory, as they were called at the time—and would most likely h 
been ordered from a catalogue. 

Leslie: The artist has captured the stag in full leap, as if he were 
jumping over a fence. The hind legs are fully extended and the fre 





legs are tucked underneath his breast. Some vanes have a closed 


He Said, He Said 


An art form that has weathered 
well with the times 





®, 
WATER FILTRATION SYSTEM 
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it problem with bottled water is the bottles. Get as Patt clean, healthy water as you need right 
from your tap. PUR faucet mount filters attach easily and turn off and on with a simple twist. 
_Nothing to lug home, nothing to store. Find out more at www.purwater.com 
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space between the legs and the breast, but 


this one has an opening, which is preferable. 


It indicates the craftsman’s skill and is more 
appealing aesthetically. 

Leigh: While early vane makers often 
worked as itinerant artists, like some early 
portraitists, by the mid-19th century facto- 
ries were producing weather vanes in mass 
quantities. Some of the more popular com- 
panies included Cushing and White, J. Har- 
ris, Snow and Co., J.W. Fiske, A.L. Jewel, 
and J. Howard and Co., all in New York or 
Boston. This stag is similar to vanes made 
by the Washburne Company, which took 
over J. Howard, and J.W. Fiske. 

Leslie: Some collectors believe that 
factory-made vanes are not as desirable 
because there are others like them, but each 
factory vane is different because the metal 
was hammered by hand. If I owned one, I'd 


put it in a window to highlight its silhouette. 


Leigh: You wouldn’t see the details, 
though: while the light from the window 
would highlight the stag’s silhouette, it 


would cast the main body in shadow. Some 
people mount vanes against plain walls or 

put them in a bedroom or kitchen, which is 
less formal than other rooms. One collector 


I know puts all his vanes in the middle of the pee 


room so that people can walk around them. 
Leslie: This vane reminds me of a 16th- 
century Italian bronze, especially because 
the surface has never been disturbed. 
Leigh: The finish is incredible! 

Leslie: Without its original finish, it would 
be worth about $8,000. 

Leigh: Because of its size and condition, 

it recently sold at auction for more than 
$80,000. The market for weather vanes has 
gone up dramatically, but you have to watch 
out for fakes. People specialize in replacing 
missing parts like antlers, legs, and tails and 
then matching the original finish. But some 
vanes with older patinas, usually horses and 
cows, can still be found for under $2,000. 
You just have to be sure you don’t mind 
having some animals around the house. @ 
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Open Invitation 


Open up your home to the legendary 
Cuisinart Food Processor and 
turn meals into fabulous occasions. 



















| Make a sumptuous family breakfast 
| of sliced fresh fruits and sweet pastries. 
| Lunch, dinner or get-togethers? 
Impress all with an array of 
hors d'oeuvres, homemade breads, 
elegant entrees and delicious de 





The next generation of 
Food Processors by Cuisin 


Now, savor the good life” 
with family and friends 


PowerPrep Plus” 
FOOT PROCESSOR 





Cuisinart. 
SAVOR THE GOOD LIFE™ 
Wwww.cuisinart.com ee, 
Bloomingdale’s * Chef's Catalog 
Macy’s * Williams-Sonoma 














How to get help. 


Safe Horizon September 11th Support Hotline 


1-866-689-HELP 


Call for information, referrals and support. 


If you are a victim, family member, displaced resident or 
displaced worker, Safe Horizon's trained staff is available 
24 hours a day, 7 days a week. Safe Horizon is one of the 
many organizations supported by The September 11th Fund. 


For more information, visit www.septemberllfund.org 


The September iP. Fund 
a hew York Community Trust 
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Summer quzzle rom the 
Paris flea markets 


Michael Bruno knows when he’s 
found something special, like a sé 
of Jean Royere wicker furniture 
that once stood in the designer’s 
home in Brittany. It and other 
summery pieces will be offered to 

HB readers in an exclusive sale Jun 
20 and 21. Log on to www.Istdibs.com an\ 
use code 1944 to bid on your favorite. 


| cae 
| | INustrator Maurice Vellekoop Producer Mario Lopez-Cordero 
| 


charlotte’s web 


| Ny yy ie cf The Veronique curtain 





on www.anthropolo 
gie.com is embroi- 
dered with a 

traditional French | 
design; it will add a 
gauzy, feminine soft- 


a ness to any room. 


| A beautiful table can jazz up even 

















| the dreariest space. Charlotte found 
| these cheery red-striped place mats 
and napkins on the recently redesigned 


www.restorationhardware.com. 





Pair of 1950s raffia and bamboo 
demilune side tables, $800. 








Betsy Franklin, home services expert 
and editor of decorating bible The 
Franklin Report, tips off HB readers first 


I have one phone line in my summer cottage and two 








teenage daughters constantly on the Web, but I still need 
to use the phone. What do I do? 





IN MANY AREAS OF THE COUNTRY, SEASONAL HIGH-SPEED INTER- Ten-piece set of circa-1950 Jean Royes 
: : ‘ - garden furniture, $100,000. 

net connections are available through cable companies. If you sub- 

scribe to cable TV and your carrier offers Internet service, you can 
purchase or lease a cable modem from the cable company, which will create 
a cable Internet connection from the existing line. Subscriptions are monthly 
and cost about $45, depending on the speed of your connection, location, 
and cable package. Some companies waive connection or cancellation fees, 
as they are competing for customers. A hub, which sells for about $50, will 
enable more than one computer to use the same connec- 


tion; keep in mind that the connection may be slower. 






E-mail your home improvement or renovation questions to hbques- 
tions@hearst.com or mail them to Ask Betsy, Howse Beautiful, 1700 
Broadway, 29th floor, New York, NY 10019. Log on to www.franklin- 
report.com for home improvement resources at the click of a button. 


1950s rope chandelier, $450. 
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URING A WEEKLONG, 
multimedia search for 
gardening tips, editorial 
assistant Tori Mike and 
I discovered how much 
Len 9m we have to learn about 
building a beautiful, 
able garden. Here is a short list of our 
rorite dos and don’ts. ® Formal land- 
ypes are for symmetry lovers. But well- 
signed asymmetrical gardens only seevz 
1dom and natural; they’re just as orga- 
ed as more rigid, graphic designs. 
Infuse order by defining boundaries 
th fences and stone walls. Also include 
ths and a terrace, which provide move- 
nt and a stage. @ Formal gardens work 
st around a focal point like a fountain, 
iulpture, body of water, imposing tree, or 
pup of plants. A buttoned-up symmetri- 
landscape on a craggy mountain slope 
| look precarious. ® Asymmetrical gar- 
n designs work best near structures 
it lack symmetry. A free-form garden 
a boxy piece of land will look messy. 
sardens should appeal to all five senses. 
vote space to a vegetable garden, in- 
de a water feature, install a birdbath, 
‘in strongly scented flowers like jas- 
ne, and plant tactile specimens like 
intain grass. @ Good landscape design 
ibout variety and balance: consider 
or, density, size, and shape, and keep 
mind that contrasting plants stand out. 
Dark-colored plants and flowers appear 
avier than whites and pastels. @ A tall 
needs an equivalent mass to balance it: 
r. another tree of similar height or add 
orizontal feature like a wall, hedge, or 
dy of water that’s as wide as the tree is 
Make paths more than just a means 
vet from here to there: place plants in 
y-to-touch-and-smell spots along the 
y. @ Create an exciting garden “skyline” 
incorporating raised beds, pedestals, 
1 containers that lift plants, flowers, 
d small trees up, up, up. @ Make the 
iryway to your garden magical and 
iting. @ To make a dramatic statement, 
x large-leafed plants, which look best 
d grow better in containers, with smaller 


‘ieties. —M.M. 


Everyone Outd 


Designing and decorating 


our garden goes 
vay Seyond Banting 
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and chest of drawers are 


eirlooms. The 





the needlepoint r 





from Gracious Home. 





Photographer Eric Boman 


Writer Christopher Petkanas 





Producer Senga Mortimer 


Past Pertect 


_ Three generations of decorating make 
~ amother-daughter house both classically 
_ modern and steeped in nostalgia 











eter 
ei 


> On 
egy: 

















A a 


“The idea of parting with any 1 





EE-STORY A-FRAM AS EVER SPOKEN SUCH 


volumes about solid family values. Sharing it are two 


Justine Cushings, mother and decorator daughter; 


many of the furnishings, objects, and works of art once 
belonged to the elder Justine’s father-in-law, Howard 
Gardiner Cushing, a painter of Orientalist fantasies who 
was a big success in Newport before his death in 1917. 

The interiors have changed little since the house 
was built in 1963 in Southampton, New York. Wed- 
ding the crocheted coziness of Sister Parish to the 
zebra-striped chic of Billy Baldwin, the decoration 
looks as fresh and relevant as it did when the uphol- 
stery was carried through the front door in a killingly 
sophisticated version of a rustic Indian cotton. The 
pieces remain, and so does the fabric. Like Jacqueline 
Kennedy, who was famous for simply duplicating the 
soft goods in her Fifth Avenue apartment whenever 
they wore out, the younger Justine has replaced her 
Hamptons curtains in a rough Schumacher linen more 
times than she can remember. “The idea of parting 
with that linen—or any other material I love—makes 
me shudder,” says the decorator. The living room’s 
Indian cotton is also an exact repeat. 

The house was built on the footprint of a 1909 


garage with chauffeur’s quarters upstairs. The original 
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The rooms have changed little 1 
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building served the Shingle-style manse across the 
street, where the elder Mrs. Cushing spent summers as 
a child, her every wish granted by an army of servants. 
Local regulations were so relaxed in the early 1960s that 
mother and daughter were able to raze the old annex 
and obtain a permit for what was officially called a 
pool house. The women were so trusting of their archi- 
tect, Alexander Mcllvaine, that they never paid a single 
site visit. When they were handed the keys and had 
their first walk-through, they were not disappointed. 
For more than 30 years, the younger Justine has 
conducted a small design practice in Manhattan. 
Unwaveringly anti-fashion in her approach to deco- 
rating, she champions continuity as a guarantor of 
family integrity and the comfort of the familiar in daily 
life. The Ledges, her grandfather’s mid-19th-century 
home in Newport, supplied her with an American 
penwork table, a passel of delicate caned chairs, and a 


very respectable carved mahogany hall table—“made 
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not so respectable,” she says, “when I got out the w 
paint and slapped on a Formica top to adapt it for « 
door dining.” Also courtesy of the Ledges and origi 
to it is a quantity of beguiling green-and-ivory-paint 
“cottage furniture,” made in Boston by Hennessy & 
Co. and charmingly detailed with trompe l’oeil mol 
ing, paneling, and keyholes. Determined to move in 
the moment the new house was completed, Cushin; 
purchased everything for it as it was going up, close 
consulting Mcllvaine’s plans to tell her what would 
fit where. 

“T gave all six bedrooms the same plain, hardwo 
ing basics,” says Cushing, who bought many of the 
nishings at Hildreth’s, the small-town department s 
on Main Street in Southampton. Each room contatt 
modest white-painted bureau, a simple picture-fran 
mirror, and a couple of wooden whatnot boxes—pi 
for the ladies, blue for the men. If that doesn’t prep 
a house guest for a sliced chicken sandwich and a té 


glass of iced tea by the pool, nothing will. @ 
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A furniture 
dealer buys 
a classic 
Hollywood 
house and 
becomes 
one of her 
own best 
customers 


Photographer Jeremy Samuelson 
Writer Christine Pittel 


Producer Miguel Flores-Vianna 
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architecturally, decorating was another story. The previous owner had stenciled 
all the walls, and in many of the rooms had hung heavy damask curtains. Fink 
pulled down the curtains, painted the walls white, and stained the floors dark 
brown, setting up “a strong contrast that created a sense of drama in the rooms 
even before I brought in the furniture,” she says. 

The pieces are mostly Postobello designs, characterized by robust silhouettes 
and a distinctive dark finish 
masculine,” says Fink. “There’s a softness in the lines, yet a strength in the scale. 


My dining room table, for « 
? oD 


legs are at least five inches in 


housebeautiful 
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“I think of my style as a marriage of feminine and 


ample, has a three-inch-thick top, and the turned 


Heiney ey p 





HILE MOST WOMEN SWOON OVER THE SWASHBUCKLERS IN OLD HOLLYWOOD 
costume dramas, Jennifer Fink lusts after the furniture. “I’m constantly scrutiniz 
ing a refectory table or wrought-iron light fixture instead of paying attention to 
the story line,” says Fink, who turned her personal Tinseltown fantasy into reality 
by opening a shop that features tables, chairs, and sconces of her own design. 
Today stars such as Renee Zellweger and Madonna flock to Postobello, which 
means “beautiful room” in Italian, but all one has to do to see how the pieces 
from the showroom work together is step into Fink’s own home. 

Located in an old Hollywood neighborhood where Rudolph Valentino, Carol 
Lombard, and Judy Garland once lived, the 1923 Mediterranean-style house was 
in good shape when Fink and her husband, - 
Jonathan, a film producer, bought it two 


years ago. Although they left it untouched 


r.” Chairs and sofas throughout the house 
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Prints gain scale and impact when PE ina group of 12. 
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[left] Blue-and-white 
Chinese porcelain is an 
age-old accent for dark 
wood, in this case an 
ebony-black Medici 
chest and beveled 
round mirror. [above] 
The gateleg table’s 
turned legs echo the 
posters of the Jackson 
bed; Fink made the 
lamp from an antique 
ginger jar. [facing page] 
Delicate touches in the 
bathroom include an 
ethereal linen curtain 
that can be thrown in 
the washing machine 
and a whimsical 
Venetian chandelier. 
For more details, 


see Resources. 







are made of the same dark wood and are usually upholstered 
white linen. “I could happily cover everything I own with lin: 
and I also hang it at the windows when I choose to bother wi 
curtains. Linen always feels fresh and airy.” 

There are no colorful floral prints anywhere. “My daughte 
I don’t like the sort of upholstery you’re liable to get tired of, 


Jude Scarboro, Fink’s mother and the co-owner of Postobelle 


you want flowers, put them on the table.” Scarboro worked < 
interior designer in the 1970s; her daughter pulled her back i 
field after abandoning her own career as a psychologist. “I’ve 
a frustrated decorator from the time I was seven,” says Fink. 
would close my bedroom door every week and rearrange all t 
furniture.” 

Both woman were at loose ends when Fink proposed goir 
business together in 1994. “At first, we were buying old furni 
and refinishing it, but we couldn’t find enough of what we lik 
so we started designing our own,” says Scarboro. “Jen and I} 
alike. We'll pass a sketch back and forth until we’ve worked « 
the details.” Scarboro shepherds each piece through the cons 
tion process and then Fink puts the prototypes to the test at | 
A coffee table has to stand up to the onslaughts of her year-o| 
armed with crayons. A dining chair should be comfortable er 
for lingering over a three-course meal. Only then is a piece pi 
nounced finished. “If you are going to invest in a beautiful ta 


says Fink, “you want to be able to pass it down to your childi 
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Photographer Hugh Stewart 


Writer Christine Pittel 


Producer Senga Mortimer 




















Designer Iom Fleming heads to his Ma 
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[left to right] Tom Fleming with Maine’s favorite meal. Guests stay in the refurbished 


Sl boathouse. An alfresco pondside lunch. 











ttage for a little summertime R&R 
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IKE MANY DAYDREAMERS, 
Tom Fleming likes to peruse 
real estate ads. For years, 
this partner in the blue chip 
Manhattan design firm 
Irvine Fleming Bell would 
routinely flip through the 
pages of Down East maga- 
zine, luxuriating in rustic 
fantasies almost as if he were reading a novel. 
Then one day a particularly tempting descrip- 
tion prompted him to make a phone call. The 
agent who answered said, “Do you have a pic- 
ture in your mind of a little cabin beside a pond 
in the Maine woods?” Well, yes. “This is it,” 
she declared triumphantly. 

Fleming and his companion, Jack Hagstrom, 
flew up to take a look. “As soon as she opened 
the front door and we saw that big stone fire- 
place, we were hooked,” says Fleming. “I started 
measuring.” That was Saturday morning. By 
Monday night the deal was done. A cabin like 
this—or “camp,” in Maine parlance—was where 
generation after generation would rough it for 
a few idyllic weeks each summer. Fleming and 
Hagstrom’s dated from 1902 and was typically 
primitive and unimproved; it had no septic sys- 
tem or even a well (the previous owners pumped 
in water from the pond). The rooms were open 
to the rafters and the walls were basic board- 
and-batten. “In fact, you can see through in a 
few places,” says Fleming fondly. 

Aside from adding plumbing, the new owners 
had no intention of tampering with the camp’s 
character. The paneling in the living room is 
original knotty pine—the look that launched a 
thousand rec rooms—and Fleming simply car- 
ried it through to spots where it had never quite 
been finished. He made a few small improve- 
ments, installing a wood-burning stove in the 
kitchen and pushing a wall out three crucial feet 
to accommodate two cooks; he also expanded 
the two bedrooms without sacrificing their cozy 
quality. Before he had spent even one night in 
the house, Fleming added a Maine mainstay: a 
screened porch for black-fly season. “I’m a big 
believer in porches,” he says, “and when I buy 
porch furniture, I invariably upholster it all the 
same. Usually it’s stripes—green and white, blue 
and white, red and white, whatever. That says 
summer to me.” 

Decorating the rest of the house was a breeze. 


Like most designers, Fleming keeps pieces 
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[left] The writing 
Pele) (Mi aa ie Md alg a) 
crackle-paint finish 
was found ina 
junk shop. [right] 
Guests tend to 
head straight 

Reva ieuiiitts 4 
at naptime. 


Wid Wado 
FU ME em eel ag) 

the porch ceiling. 
fright] An English 
settle stands behind 
dT die iC-Ui ie tLe) 


[above] In the living 
room, vintage Indian 
clubs and sawed-off 


table legs turned into 
candleholders line up 
on the mantel shelf; 
an old leather trunk 
serves as a coffee 
table. [right] “‘State 
of Maine” plates 
hang over a vintage 
American drop- 

ete el Cm aT) 
kitchen. [left] The 
view from a canoe. 
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tucked away in storage. “If you save things, you wind up 
with collections, like the baskets that are now hanging in 
the kitchen,” he says. Most of the furniture has already 
been through several incarnations. For example, the sof 
in the living room was bought for $36 at auction decade 
ago, resided in Fleming’s first house, eventually moved 


| up to the attic, and has now retired to Maine, reincar- 








nated with a jaunty wool tartan slipcover—another 
Fleming favorite. “I like things that aren’t fussy, like a 
straightforward plaid.” But perhaps not everyone would 
put a blue-and-green tartan sofa in the same room with , 
Chinese-red side table and a big, bright turquoise lamp. 
What makes it all work? “Confidence! I’ve seen more 
rooms ruined because people think things should match 
When you like something, buy it, because you will find 
a place for it. It’s that casual accumulation of objects tha 
makes a room feel right.” 

Friends are an essential part of the couple’s weekends; 
so Fleming turned a boathouse into a guesthouse by 
adding a bathroom, whitewashing the walls, and carting| 
in some comfortable furniture. Everyone who visits feels 
right at home. “I’m a rather high-strung person, awake 


at 5:15 in the city and immediately on my way, but up 





here I can relax,” he says. “Quite often I'll be walking 


[clockwise from above] Drinks on the dock. The slipper along and stop in my tracks, wondering for a moment 
chair is covered in a Lee Jofa plaid. A vintage chenille what day it is. What I'd really like to be able to do is 
bedspread in the master bedroom, seen through a window. come up here and not know when I’m going back.” € 
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DRAKE’S 


A peripatetic Brit is seduced by LAs sunny clin 


Photographer [im Street-Porter Writer Christy Hobart 








: 
2 











$ 
: 











etek ob 





Seema 


73 

















ebeautiful 


u 


WwW 


Ww 


80 


N THE NORTH OF ENGLAND, WHERE BARBARA DRAKE GREW UP, “THE PREDOMINANT COLOR WAS 
gray, from the weather to the walls.” Not so in her bright and lively Spanish-style digs in Hollywood, 


which she came upon after years of open-minded wandering. “I’m a traveler and a collector,” says 
Drake, an army brat who moved with her family to Africa, then later spent time in Asia and Australia. 
“But the more you collect, the harder it gets to travel. I got to a point in my life where I could have 
gone one of two ways: either settle down and get a house, or continue traveling.” Juggling her career 
as a production designer with her constant globe-trotting was proving difficult, so she decided to buy 
a Hollywood casita in 1997. “This is the first time that I’ve brought everything I’ve collected together 
in one place.” 

Not surprisingly, the decor of the house is hard to pin down. “I like to mix,” Drake says. “I don’t 
like seeing all 1950s or all Art Deco. People live eclectic lives and have different periods in their lives. 
That should be reflected in their homes.” So a broken chair with a “French Louis sensibility” that 
Drake found on a studio back lot is now fixed up, upholstered in a Moroccan fabric and occupying 
a prime spot in her living room. Adding atmospherics are pieces of French and Moroccan outdoor 
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furniture, a bold painting by an Aboriginal 
Australian, and a pair of oils of Hampstead 
Heath. The rug is Berber; the daybed in the 
middle of the room is vintage Drake. “I based 
the look on a 1920s French design. It’s perfect 
for the room. I didn’t want a couch here be- 
cause I wanted the room to feel more open, 
to flow.” 

The entire house, in fact, flows easily, but 
it wasn’t always so. “The house was very grim 
when I first saw it,” she remembers. “All the 
windows were barred, and the wood floors 
were carpeted over.” Up went the carpets and 
off went the bars. Unnecessary interior doors 
were removed, and tiny windows gave way to 
French doors. “I like to open everything up, 
and I wanted access to the exterior. That way 
you have a ready involvement with nature, with 
plants.” Drake sees the house and garden as 
“all one and the same.” Indoor-outdoor living, 
she says, “is very calming. The breeze that flows 
throughout the house gives my home a tactile 
sensation.” 

The garden, which was partially covered in 


concrete when Dra\e and her partner, journalist 
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“like to open everything up, to have 
a ready involvement with nature 


Peter Huck, bought the property, is not what one would expect from an Englishwoman. “I very much believe in working w 
the environment,” she says. “All the plants I brought in are drought tolerant. I’m very upset by the amount of water spent ¢ 
English-style gardens and lawns here.” In her “slightly surreal” garden, miniature pomegranates, cactuses, succulents, and 
euphorbia take star billing. “Unlike an English garden, which dies back in the winter, there’s always something happening her 
A natural sensuality pervades both house and garden. Part of the effect is the result of the bold colors Drake uses. “Blue 
is very much about healing,” she says of the color that greets visitors at the front door. “Yellow, used with black, reminds 
me of Africa. And the green and aquamarine in the kitchen are about vitality and life.” In the bedroom, two tones of orang@ 
a stronger color on the bottom half of the walls and a paler hue on the top and ceilings—bring to mind lazy vacations in 
Greece. “It’s extraordinary that in the middle of a big city you can create an environment that appeals to all the senses. I 
hear the water from the courtyard fountain, I feel the breeze coming through the house, I have the visual impact of color, 


and I can taste what I grow in vy food patch.” What could be further from the dull gray of northern England? @ 
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The back lawn and house-wide deck ar} 
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Photographer Oberto Gili 
Writer Elaine Greene 


Producer Miguel Flores-Vianna 




















A tawny palette 
helped decorator 
Diana Vinoly bring 
sophistication to a 
conventionally 
cheery beach house 
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)N A SECLUDED THREE-ACRE PROPERTY BLESSED WITH BIG TREES AND 

ld roses, a young banker bought a beach house that had been enlarged 

aphazardly over the years but retained an endearingly raffish appeal. 
bachelor, he hired a decorator and furnished his place in a few weeks, 
llowing the traditional style of the East Coast summer resort with 
ersize sofas, lots of blue and white, and plenty of awning stripes. 

Then along came love, in the form of a woman whose “inner 

alette,” as she describes it, is “tones of brown, especially chocolate, 

nd mauves,” and whose preferred ambiance for the country house 

ne was marrying into was “bohemian, a little bit Asian, a larger bit 

30s and ’40s Frerich.” She adds, “I felt the furniture should be 

| naller, more delicate, more feminine.” 

Jeanne Greenberg Rohatyn, New York dealer in emerging art, 

| ughter of a St. Louis art-dealer father, and consummate “visual 

ferson,” found her new husband, Nicolas Rohatyn, entirely agreeable 

p a redecoration, and increasingly involved in it himself. On their 

pneymoon they dove right in when they got to Paris and bought 

itt Nouveau bedroom furniture and Jean Royére sconces for the 


puntry dining room. 
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Decorator Diana Vinoly, who had worked with her archi- 
tect husband, Rafael Vinoly, on a revision of Nicolas’s bache- 
lor apartment after he married, was engaged for this project 
as well. Designer and client were friends long before they 
worked together. “Jeanne and I are aesthetic twin spirits,” 
Vinoly says. “Our tastes in color and style coincide so well 
that I never hesitate to show her something.” Yet one matter 

had to be settled at the outset. Jeanne says, “Everywhere I live is a place for art and has to be discreet so the works will 
show. When Diana pointed to the fireplace wall and said, ‘We’ll put a beautiful big mirror here,’ I had to tell her, ‘No, 
Diana, this is an art wall.’” 

Jeanne Rohatyn prefers white backgrounds to set pictures off, so all the downstairs walls are painted a warm off- 
white. Floors in these rooms are either bare wood or brick or covered in earth-toned textiles such as the living room 
rug, a 19th-century piece from Mauretania made of natural fiber woven with leather. Coarse canvas was used to reuphol 
ster a sofa that was saved from the original decorating scheme. The sofa opposite is an old L-shaped Provencal classic 
with a base, back, and sides made of woven rope; Vinoly found the upholstery fabric in her native Argentina. 

Because the brick-paved dining room frequently blazes with the colors of summer clothing and summer food, it is 
minimally and darkly furnished with an Indonesian table, a set of rush-and-metal chairs made in France in the 1930s 
by Colette Gueden, and a stained oak buffet. Jeanne sought an entirely different, unmistakably romantic aura for the 
master suite—a bedroom with an adjoining sitting room. These large interflowing spaces, at least 30 feet in combined 
length, are treated as one with handmade wallpaper and whitewashed wood floors throughout. The palette is soft white 
and blue-gray, the quietly luxurious spirit shaken up by one showstopper: a circa-1940 French glass-topped coffee table 
in the sitting room made of gilded iron and bold circles of stained glass. A set of white-painted lattice chairs and bedsid 
tables bought in Paris are thought to be early Josef Hoffmann pieces. 

Early-20th-century European furnishings and moody colors are not usually the fundamentals in an American beach 
house, but to this unusual decorator-client duo, they were inevitable. In no other way could the rooms have been so sat 
fyingly personal. @ 


housebeautifui I 7 2002 





| Rte tiit links the two tee 
-, the master suite. [facing 
page] The bed tinens are by 
Madison. Avenue Linens. 
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When it comes to decoratj 
oor spaces, des gney Suzanne 


| Rhein as a green t 











Photographer Ericka McConnell 
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f Writer Julia Szabo 


Producer Miguel Flores-Vianna 
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t her store Hollyhock in Los Angeles, 


nne Rheinstein sells everything from antique wicker armchairs to copies of Tony Duquette’s famed rock-crystal votive holders. 





even the brand-new comes with a vintage veneer, such as one of the store’s current bestsellers, an iron outdoor table that’s a 
ca of an antique original in Rheinstein’s Hancock Park garden, where the photographs on these pages were shot. “I’m not 
ested in a look that stays the same year after year, untouched by time,” says Rheinstein. “I believe in setting an atmosphere 
fine furniture, old and new, indoors and out.” Garden designer Art Luna, a close friend whose store is located next door 
lollyhock, agrees. “Don’t worry about your garden looking too precious,” he advises. “And don’t let your design sense 


just because you’ve stepped outside.” Both experts gave Howse Beautiful their tips on how to make any garden setting blossom. 


hg page, clockwise from top left] The Lismore (left) and Chinese Chippendale dining chairs are by Chelsea Excentrics at Janus et Cie. 
bamboo chairs and wicker pillow are from Hollyhock; the print pillow is by Kathryn Ireland. From left, the stool is from Hollyhock, 
arge table is from David Sutherland, and the smail table is from T. Bartlett at Janus et Cie. The Chinois sofa is from the Water 


inth Collection at Nancy Corzine, the stainless-steel chairs and thatch umbrella are from Brown Jordan, and the Indonesian grass 





pts are from Paul Marra Design. All pots are from Inner Gardens; plants are from La Cienega Nursery. [this page] The Cheisea Seat 


his by Chatsworth Carpenters at Janus et Cie. The Chinese jar is from Hollyhock; the shell planter was designed by Tony Duquette. 
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©) Material World 


@ “Resist the urge to use plastic fur- 
niture, even though it’s temptingly 
inexpensive,” says Rhetnstein. 
After all, cheap plastic furniture 
is cheap and plastic. 

@ For a one-of-a-kind vintage feel, 
“think Virginia Woolf taking tea 
on her lawn”: one solid antique 
garden bench can make a world of 
difference in even the smallest out- 
door space. Lightweight wicker, 
rattan, or bamboo pieces are not 
only historic favorites, they move 
eastly to a covered porch or indoors 
in inclement weather. As for wear 
and tear, “You don’t have to keep 
everything pristine,” says Luna. 

e For a sturdy option, teak ts the best 
bet. It can handle the elements and 
acquires a silvery gray patina that 
grows lovelier the longer it’s left 


outside. 


‘Resist the ure to,use plastic furniture . 
even though it’s temptingly inexpensive’ 


@® Do It Yourself 


@ Rheinstein painted a favorite old iron table in chartreuse-and-black stripes and deliberately avoided rustproof paint. “I like 
a bit of the patina showing through the stripes,” she says. Unify a motley collection of furniture by painting pieces the same 
color. Painted vintage metal furniture also weathers storms and ages gracefully. 

@ “I love decorating with lanterns outdoors,” Rheinstein says. “I have old ones made of tin or painted wood that I store in the 
mud room when they're not being used.” 

@ Avoid glass tops on metal-framed outdoor tables—they're magnets for dirt. Rheinstein suggests stone or painted-wood tops. 

@ Personalize outdoor furniture with custom cushions made of weather-resistant fabrics such as Sunbrella, Dralon, or Giati; 


fill them with quick-drying urethane foam that resists sog and mildew. Pipe the cushions in a contrasting color. “White with 


black piping ts classic,” says Rhetnstein. “But pink piped with chocolate brown ts chic.” 
@ Make removable pillow covers with printed beach towels and Velcro 
@ “Umbrellas add oomph to you en,” Rheinstein says, “whether it’s a fancy thatched palapa or a colorful and inexpensive 


plastic number from Target.” 
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| [left to right] Peter Vaughn on the screened porch. On a little-traveled road, the 1802 house stands behind maples almost as o| 


A cquple adapts 200-year-old rooms for 21st-century 
weekends without sacrificing architectural integrity 





Phot 2rapher Eric Boman Writer Carola Kittredge Producer Miguel Flores-Vianna 
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The glassed-in porch 
serves as the informal 
dining room. The 18th- 
century Windsor chairs 
with curved stretchers 
are from White Oak 
Plantation in Yulee, 
Florida. The American 
Empire chest of drawers 
once belonged to Jim 
Williams of Midnight 

in the Garden of 


Good and Evil fame. 
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[above] A striped fabric bought in Venice complements the preexisting mural. The rug is from L.L. Bean. [below] A common 


cupboard was slicked up with red paint. 


ate 
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ETER VAUGHN AND HIRAM WILLIAMS BOUGHT COBB 
Hill Farm in northwestern Connecticut three years ag¢ 
at the height of the tear-it-down-and-build-a-McMansi 
trend. But the unpretentious 1802 house on 66 acres w 
just right as is. The farm, the two Manhattanites realize 
had a spirit of its own, which they were determined to 
nurture. 

Vaughn, who holds a degree in architecture and once worked as an int 
rior designer for Robert Metzger and-Parish-Hadley, produces and marke 
the Albrizzi line of home furnishings; Williams is an investment banker w 
once studied architecture. Every change, the pair agreed, had to be true t 
the old farmhouse. Working completely “within the parameters of the exi 
ing footprint,” Vaughn sought ways to enlarge the space without increasir 
the square footage. In particular, he says, he kept himself from being tem] 
to build “a great room,” which to many seems almost mandatory these da 

Vaughn maintains that every house should have a ground-floor bedroo 
so he transformed the dirt-floor cellar into a comfortable guest suite with! 
own terrace. The reconfigured second floor contains four bedrooms, each 
with its own bath; after replacing a pull-down ladder with a staircase—alk 
a steep one—the men turned the attic into a cozy office and television rod 


Vaughn likes to cook but saw no need to enlarge the 11-by-11-foot kite 
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Vaughn designed a bed with 


old Provengal posts and gave 


it a pelmet of 18th-century 
Venetian silk embroidery. 


The curtains’ green velvet 


Ww 


was bought in Paris. 








en, “Big kitchens are gauche, 
e four-cat garages 


‘her need to enlarge the 


ie nee tit 


sort O 


“ 


“Big kitchens are gauche,” he says, “sort of like four-car garages.” He removed the cabinets, reorganized the 
space for greater efficiency, and then reinstalled the cabinets. The original sink remains, although the stove and 
refrigerator are new. Adjoining the kitchen, in what was perhaps the borning room two centuries ago, is the com- 
mand center, a combined study and pantry where friends often gather to keep the cook company. 

The couple have guests nearly every weekend throughout the year, so dining areas are almost as plentiful as 
bedrooms. In addition to the small original dining room are two porches: one glassed in for winter, one screened 
for summer. Both overlook the fields of the former tobacco farm, a view that is forever protected thanks to a 
wildlife preserve that surrounds the property. Cobble Hill Farm belonged to the same family for well over 100 
years; previous owners are buried in the graveyard at the top of the hill beside the house. 

Most of the furniture is a “jumble of this and that from various earlier lives and houses,” says Vaughn. In con- 
trast with the colorful library, the living room is subdued, and not just to vary the mood. One particular delight 
is a mural on all four living room walls, painted by a former owner. It skillfully depicts a 360-degree panorama 
of the house and its surroundings. Vaughn made certain that “everything is subservient to or enhances the mural. 


The room ts about the painting.” @ 
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more détails, see Resources. 









































Producer Carolyn Sollis 


ESIGNER PETER 

Vaughn has a sure, 

fresh, easy way 
with traditional rooms, and 
his comfortable, colorful 
Connecticut retreat (pre- 
ceding pages) is one of our 
favorite projects. In order 
to help you duplicate this 
modern, classical sensibility, 
we have highlighted ten 
key items that help make 
Vaughn’s rooms so appeal- 
ing. A great fan of printed 
fabrics and papers, Vaughn 
chose a sweet red-and- 
white-striped living room 
upholstery that is an obvi- 
ous candidate for imitation. 
So are the beautiful Windsor 
chairs on his sunny dining 
porch and his comfy pastel 
braided cotton rugs. Most 
of the items on these two 
pages are considerably less 
expensive than the original 
antiques Vaughn has been 
collecting for a decade. But 
it’s the look that counts. 
Come and get it. @ 
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A contemporary take 
on a dining porch antique: 
WINDSOR ARMCHAIR 

in maple (17-6400A) 

by Ethan Allen, 25/4"w. x 
2414"d. x 40h. RETAIL 
PRICE: $299; 800-228-9229/ 


WWwW.ETHANALLEN.COM. 
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doubletake Copy Peter Vaught 














As seen on the glassed-in dining pa 
RENARD FLORAL BUCKET (320101 
in powder-coated steel in Butter, 15 
by Restoration Hardware. RETAIL F 
$19; 800-762-1005/WWW.RESTORAT 
HARDWARE.COM. 
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Achieve the look of Vaught 
unique living room mural W 
wallpaper: CHADDSFORD F 
WHITE TOILE WALLCOVEI 
(GM1922). RETAIL PRICE: § 
DOUBLE ROLL; 800-573-582 
WWW.USAWALLPAPER.CC 





Vaughn found his living roo 
in Europe; try this close cot 
GASTON Y DANIELA’S TAP 
RAYAS MONTALCINO 
(81941.01/M12) by Brunsch 
Fils, cotton/viscose, 63”w. 
THROUGH DECORATORS 
(APPROXIMATE RETAIL PR) 
$64/YARD); 212-838-7878. 


yuture look at ready-to-wear prices 


To approximate the living room loveseat, this two-cushion sofa shapes up: 
SPLIT BACK ENGLISH SOFA (438.84.9) by Milling Road, 84”w. x 3812'"d. x 
3612". RETAIL PRICE: $3,050; 800-592-2537/WWW.MILLINGROAD.COM. 

















fabric in Vaughn's library is VEGETABLE TREE DESIGNED $= 
ISEF FRANK (/1219-MMM) by Brunschwig & Fils, cotton/linen, 
/, THROUGH DECORATORS (APPROXIMATE RETAIL PRICE: 
YARD); 212-838-7878. 
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A pelmet made of this 
wool blend mimics the 
master bedroom's 
antique Venetian silk: 
CHAMBORD (0076407) 
by Quadrille, multi on 
ecru, wool blend, 54”w. 
THROUGH DECORATORS 
(APPROXIMATE RETAIL 
PRICE: $150/YARD); 
212-753-2995. 











Shaker four-poster styling at a fraction 
of the price: QUEEN POSTER BED in 
maple (14-5671) by Ethan Allen, 
65"'w. x 87". x 84h. (queen size) 
RETAIL PRICE: $999; 800-228-9229/ 
WWW.ETHANALLEN.COM. 





A stand-in for LL. 
Bean's discontinued 
pastel rug: AMERICAN 
LEGACY BRAIDED 
WOOL-BLEND RUG 
(0210) in natural blue 
(color 410) by Capel 
Rugs, 5' x 8' oval 
RETAIL PRICE: $324; 
800-334-3711/ WWW. 
CAPELRUGS.COM. 





When it comes to copies, this 
| kitchen cupboard really cooks: 

2/3 LUKE SIDEBOARD (MC9333), 
| 39”"w. x 22%"d. x 3714"h., $2,010, 
and ?/3 LUKE SIDEBOARD HUTCH 
| 





(MC9335), 32%”w. x 162” 35%"h., 
$1,490, both in tomato finish 

from Maine Cottage. PRICES 

ARE RETAIL; 207-846-1430/ 
WWW.MAINECOTTAGE.COM. 
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TEPHEN STARR IS DRIVEN BY 
a kind of conceptual A.D.D. 
Decidedly Philadelphia’s mos 


ambitious restaurateur, he se 





to open a new place every ye. 
each radically different from the one 





before it. Among his stable of seven hc 
spots: Continental, a vintage martini b: 
Pod, a futuristic pan-Asian restaurant; 
Tangerine, a modernized Moroccan 

venue; and Alma de Cuba, a hipster 

Nuevo Latino hangout he opened in p 
nership with chef Douglas Rodriguez. 
Starr’s latest creation is his most far- 

fetched yet: Morimoto, a 125-seat, $2.5 
million showcase for Masaharu Morim 
who spent six years as executive chef a 
Nobu in Manhattan and is best knowr 
his role as Silver Iron Chef on the Foo 





Network’s popular television program 

Morimoto is every bit the showmar 
Starr is. During his stint as Iron Chef, 
he fasted before each competition and 














brandished a set of exceedingly exper 
sive, monk-blessed antler-handled kni 
At his new namesake, he pairs classic 

methods—wasabi root grated to orde1 
rice polished on-site, dried bonito tun 
shaved at the table—with exotic ingre 





ents, from Kobe beef to fugu to... coc 


The cheesecake at Morimoto is Easternized with tofu. sperm. “I’m using traditional ingredie: 
in anew Morimoto way,” he says. A sa 





ple menu might include a hot appetize 


| e of steamed oyster and sea urchin with 

| S foie gras jus, some fresh tofu, a plate a 
° rock shrimp tempura glazed with a sp 

| Memento Morimoto °\2):°" 
| 


capped with a dollop of Osetra caviar. 


YOu havent lived unt YOUVE If this sounds adventurous, Morimoto 
eaten All: Philadelphia's temple of ne : : a eee 
? Sst-centu ry Japanese cuisine mass palates. “I’m much more sensa 


but this is a business. I’m easing in litt 
by little. We have to educate employes 
and customers.” Once that’s achieved 
look out. 

' Seeking an equally impressive rest4 
Eeerep nea arene aie rant design, Starr, an ex—nightclub im 


mre sario, tapped “blobism” pioneer Karii 








Cro Rashid, the creator of a range of 


J beautifu oO 7 2002 
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[left to right] 

« Executive chef 
Masaharu 
Morimoto. 
The Karim 
Rashid—designed 
dining room’s 
glass booths 
change color 
during the 
evening. 





amorphous injection-molded polypropylene furniture and accessories. It was a 
natural fit, since Rashid does a lot of work in Japan and has blobified everything 
from armchairs to chess sets to running shoes. “The design was to be Japanese,” 
Starr says, “but not traditional. I wanted it to be like a high-end restaurant open- 
ing in Tokyo today.” Rashid hung out with Morimoto to absorb his sensibility, 
although in the end Morimoto had only two requests: nothing in the bathroom 
was to be touched by patrons’ hands, and he wanted customers to be able to see 
him. 

As with any design project, there were points when reality triumphed over 
imagination, KO’ing plans for a gigantic aquarium underfoot and flat-screen 
menus at each table. The final design, while distinctly modern, is both sleek and 
warm. Just inside the entrance lies a blobby black abstract sculpture by Rashid 
and a high-tech lenticular image of a woman who appears to be winking. Plaster 
walls pop with curvy, overlapping sculptural forms; a bamboo ceiling undulates 
above all. Glass booths, lit from within, change colors as evening progresses. 
Rashid was happy to make the bathrooms fully automated: his own are at home. 
And he satisfied Morimoto’s desire to be onstage with an open, glowing sushi bat 
at the back of the long, narrow space. “I call it digital nature,” Rashid says, 
describing his design approach. “The idea was that the language and feeling 
would captivate the sensibilities of the era we live in; at the same time, nearly 
everything in the restaurant is natural: bamboo, plaster, glass, leather.” If the look 
is a far cry from the city’s mahogany-paneled classics and more recent jewel-box | 
creations, that’s fine by Starr and Morimoto. They’re already at work on taking 
their concept further, with plans to open a Morimoto in New York next year. 
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sculptural 


For more 
details, see 
Resources. 


TOFU CHEESECAKE 
1 envelope (4 0z.) unflavored 
powdered gelatin 
1% c. water 
2 c. milk 
1 c. sugar 
1% T. cornstarch 
4 egg yolks 
28 oz. tofu 
7 oz. cream cheese 
7 oz. plain yogurt 
3 c. heavy cream 
Y, T. Cointreau 


2 fresh mangoes, peeled, pitted, 
and diced 


In a small metal bowl, sprinkle 
gelatin in water and let stand 1 
minute. Place bowl over a saucepan 
of simmering water, stir until com- 
pletely dissolved, and set aside. 

In a medium saucepan, bring 
milk to a boil and set aside. In a 


Morimoto is 
* distinguished by 
overlapping 


forms, from 
seating to walls 
to undulating 
bamboo ceiling. 








medium bowl, combine sugar, 

cornstarch, and egg yolks. Slowly 
add hot milk, whisking constantly 
to prevent curdling. Return to pan 
and cook over low heat, stirring 
often, until it is as thick as pastry 
cream. Remove from heat and set — 
aside. 





In an electric mixer with a pad- 
dle attachment, blend tofu, cream 
cheese, and yogurt at low speed 


- until creamy and lump-free. In a 


clean metal bowl whip heavy crean 
till it holds soft peaks, then whisk 
in Cointreau. Fold milk mixture, 
then gelatin, and finally whipped 
cream into the tofu mixture and 
blend well. Turn batter into a 9”- 
square pan lined with plastic wrap 
and tap lightly on countertop to 
settle surface evenly. Refrigerate 
until set. Cut and serve with diced | 


mango. Serves 24. @ 
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dearmarian (Continue? from page 26) 


shadow; the walls and corners seem to 
recede.” Dark colors do help blur struc- 
tural flaws; Fryery chose high-gloss paint 


because he likes its glamour. 


Dear Marian, 

Just when I had grown weary of imprac- 

tical and expensive ideas in decorating 

magazines, I was charmed by Barclay 

Fryery’s 900-square-foot apartment and 

how inexpensive it would be to copy. 
Barbara Hamilton 

via e-mail 


Monthly Challenge 
Dear Marian, 
I wish you'd publish “Designer Chal- 
lenge” every month. I love your maga- 
zine for grand ideas, and it’s always nice 
to see how to get a grand look without 
always spending a fortune. 

Katherine Stein 

via e-mail 


Outside the Box 


Dear Marian, 
I love the blue-and-white toile boxes 
featured in March’s “At Home with 
Roehm.” Where can I find them? They 
are not mentioned in “Resources.” 

Juli B. Kinrich 


via e-mail 


Dear Juli, 

You can order them from Gracious 
Home (212-988-8990). They are called 
Legacy Boxes and sell for $65 for a 
medium-size box. 


Cheat Sheet 


Dear Marian, 

I am having a terrible time finding good- 

quality sheets for the extra-long twin 

beds in my college dorm room. Do you 

have any idea where I should look? 
Megan 


via e-mail 


Dear Megan, 
I just had a meeting with representatives 
from Garnet Hill, who pride themselv: 


on being one of a handful of companies 


{(www.housebeautiful.com] 7/2002 


that sell extra-long bedding for college 
dorm beds. Call 800-622-6216 for a 
catalogue or log on to their Web site, 
www.garnethill.com. I am sure you'll 
find something you like. 


Clothes Source 
Dear Marian, 
Dan Carithers’s suggestion for organiz- 
ing a clothes closet [“Dueling Design- 
rs,” March] got me thinking. I organize 
my clothes by style, from light to dark, 
so when I’m looking for a type of cloth- 
ing to suit the weather or my mood, I go 
directly to the corresponding section in 
my closet. It speeds up choosing exactly 
what I need. 
Madge Lawson 
via e-mail 


Grammar School 

Dear Marian, 

In April’s “Dear Marian” you wrote: 
“When you grow up in California, 
where winter means a few less green 
leaves on the trees and a few less days 
splashing around in the Pacific....” I 
would hope that the editor of a major 
magazine would understand the differ- 
ence between “fewer” and “less.” How 
embarrassing. 


M. Chatard 


via e-mail 


Dear M. Chatard, 

According to our copy chief, William 
Irvine, traditionalists do maintain that 
“less” should always be used to refer 

to quantities and “fewer” to numbers 
of countable things, although this dis- 
tinction is no longer strictly observed. 
“Less” is frequently used to modify 
plural nouns and is now more common 
in speech than in discursive writing, but 
the tone of the editor’s letter is conversa- 
tional, and therefore a more colloquial 


usage is perfectly appropriate. 


Shades of Gray 
Dear Marian, 
I love the blue-gray paint color shown 


in the dining room pictured in April’s 


“At Home with Roehm.” Could you 
please find out what the color is call 
what number it is, and what brand ¢ 
paint it is? I would love to use it in n 
living room. 

Linda Henri 


Vid e 





Dear Linda, 
Try Benjamin Moore’s Van Courtlan 
blue (#HC-145) from the Historical 
Colors Collection. Call Benjamin 
Moore’s toll-free number, 888-236- 
to locate a retailer near you. | 
Preservation | 
Consternation | 
Dear Marian, 
How could you celebrate the delibe 
destruction of period details in an ar 
tecturally important house? In “Nor 
by Northeast” [April], owner Kathe 
Bryan’s insistence on whitewashing é 
of the period woodwork in her lovel 
house betrays only her own ignoran¢ 
but House Beautiful should know be 
New England and Long Island are f 
with Shingle-style houses with dark- 
paneled rooms that do not suit every 
taste—and clash with the current vo 
for lighter, brighter rooms. Trying to 
turn a house of such historic import: 
into a Swedish-style country house i 
travesty. Bryan is obviously a woman 
means. Why not simply commission 
architect to build her dream house— 
and leave the few remaining exampl 
of turn-of-the-century Shingle-style | 
architecture unadulterated for the n 
generation to appreciate? | 
Nehama Jc 


Vid 


Dear Nehama, 

For more than 100 years, Howse Beaz 
ful has embraced all sorts of views. Y 
allow designers a voice, and we don’ 
censor their opinions. At least Bryan 
saved this house—it wasn’t razed to 
make way for a development or a ne 
model. Unlike a demolition, whitews 


is reversible. @ 
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a family road trip survival g 
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WHERE ARE WE GOING? 


Whether you and your family are in the mood for a day trip 


or a week-long vacation, proper planning is in order... OT 4 EMERGENCY 


¢ KNOW YOUR ROUTE and have an alternate plan in case of heavy traffic KiT 101 
e Don’t forget your HOTEL CONFIRMATION and contact information 
Drink plenty of fluids, dress in comfortable, loose clothes 

Travel with a cellular phone (but remember, never use it while driving) 
TAKE BREAKS for 15-20 minutes every few hours 
TAKE YOUR TIME AND ARRIVE SAFELY 















BEFORE PILING IN FOR THE BIG TRIP, MAKE 
SURE THE CAR IS COMFORTABLE AND CLEAN. 
NO MESS MEANS NO STRESS AND FOR PEOPLE 
ON THE GO ARMOR ALL WIPES ARE A PERFECT SOLUTION. 


ster meee) gic 


~wetUN FACTOR =| bodes 


With kids comes enthusiasm and boundless energy. Make sure you are 





















ready with plenty of fun distractions. Designate a large, soft bag as the 
toy tote, and fill it with simple games, toys, puzzles and books. For 
munchies, include easy-to-eat foods such as cereal, fruit slices, and 
juice boxes. And don't forget the clean-up kit! 





DOUBLETREE’ 


HOTELS-SUITES* RESORTS*CLUBS 


WIN A FREE TRIP FOR YOU AND YOUR FAMILY! 


Armor All invites you to enter to win a relaxing week-long getaway at any participating DOUBLETREE® Hote 





OFFICIAL RULES No purchase necessary to enter or win. A purchase does not improve your chances of winning. VOID WHERE PROHIBITED. These rules apply to the “FAMILY FUN” Sweepstakes ("Sweepstakes") by 
by The Armor All/STP Products Company, 1221 Broadway, Oakland, CA 94612 ("Sponsor"), and administered by Marden-Kane, Inc., 36 Maple Place, Manhasset, NY 11030 ("Administrator"). This Sweepstakes starts Juni 
ends August 31, 2002. 1. HOW TO ENTER: Hand print your complete name and address and day & evening telephone number on a 3”x5” card and mail to: Armor All Wipes "FAMILY FUN” Sweepstakes, PO. Box 4018, 
MN 55730-4018. Enter as often as you wish, but only one entry per envelope, which must be mailed separately. Entries must be postmarked by September 1, 2002 and received by September 8, 2002. Mechanically reproduced 
ing name and address labels will not be accepted. Entries become the property of the Sponsor and will not be returned. No other form of entry will be accepted. 2. JUDGING: Winner will be selected on or about September 
all eligible entries received in a random drawing to be conducted by Marden-Kane Inc., an independent judging organization whose decisions are final on matters relating to this Sweepstakes. The prize will be awarded, 3.0) 
NING: The estimated odds of winning are ]:3,992,826; though the actual odds of winning will be dependent upon the number of actual eligible entries received. 4. NOTIFICATION: Winner will be notified by certified mai 
requested and may be required to complete and sign an Affidayie of Eligibility and Liability Release and, where legal, a Publicity Release, that must be returned within 14 days after prize notification or prize will be forfeited 
an alternate winner, Entrants who win a prize valued at $600 or more will also be required to furnish their social security number, which will only be used for the purpose of reporting the winnings to the IRS, as required by | 
or prize notification is unclaimed or returned as undeliverable, the prize will be forfeited and awarded to an alternate winner. Travel companions of the winner must be 18 years or older, unless they are an immediate family m( 
be required to sign a liability release prior to the awarding of the prize. Entry constitutes winner's permission to the use of their name, photograph/likeness for advertising and promotional purposes for this and similar promotiot 
(including and without limitation, the internet) without additional compensation, except where prohibited by law. 5.One (1) GRAND PRIZE A seven (7) day six (6) night stay at a DOUBLETREE® hotel of the winner's | 
availability. Accommodations include a one (1) bedroom suite and one standard room with two double beds. Location to be determined by winner where DOUBLETREE properties exist. Transportation and travel is the so 
of the winner. No cash redemptions, substitutions, transfers, or assignments of prizes allowed except by Sponsor, who reserves the right to substitute a prize of equal or greater value if the prize or any portion of the prize becon} 
All taxes and any incidentals and other expenses associated with the prize and not specified herein are the winner’ sole responsibility. Trip and travel insurance is not included. Blackout dates and any other applicable ce 
apply. Hotel accommodations must be reserved at least forty-five (45) days in advance of the departure date. Approx. Retail Value: $4,680.00. Trip must be completed within one year from date of prize notification. 6.GEN 

TIONS: All entrants agree to be bound by ail applicable U.S. laws and regulations, as well as these official rules and the decision of the judges. By participating in this promotion, all entrants and prize winners release, dis 
harmless The Armor All/STP Products Company, its parent company, Hilton Hotels Corporation, and their respective partnerships, subsidiaries, divisions, branches, affiliates, and agencies (including, without limitation, M 





and their respective officers, directors, shareholders and employees and Hilton Hotels Corporation (collectively Releases") from and against any and all liability or claims for any injury, loss, illness, litigation, or damages aris 
participation in the Sweepstakes and/or the acceptance, use, misuse, non-use or possession of the prize. Releasees are not responsible for printing or typographical errors in any Sweepstakes or related materials or for stolen, | 
rected, damaged, incomplete, postage due, and/or illegible entries or mail. If, in the Sponsor's opinion, there is any suspected or actual evidence of tampering with any portion of the Sweepstakes, or if fraud or actions by e 
mise, corrupt or affect the administration, integrity, security, fairness, or proper conduct of the Sweepstakes, the judges reserve the right at their sole discretion to disqualify any individual and/or void any entries submitted 








modify or suspend the Sweepstakes, or to terminate the Sweepstakes and conduct a random drawing to award the prize using all non-suspect eligible entries received as of the date of such action. In the event that any dispute 
participants agree that the dispute shall be resolved by applying the laws of California and that it shall be resolved by and within the courts of that state. The Doubletree lo 
are registered trademarks of Hilton Hospitality, Ln ELIGIBILITY: Sweepstakes open to legal residents of the 50 United States and the District of Columbia 18 years or older. Employees of The Armor All/STP Products 
ent company, Hilton Hotels Corporation, their subsiciaries, affiliates, prize suppliers, and advertising and promotion agencies, including Marden-Kane, Inc., and their immediate families (spouse, parents, children and siblings 
tive spouses) and individuals living in the same housen olds of such employees are ineligible. Void where prohibited or restricted by law. This sweepstakes is subject to all applicable federal, state, local laws and regulations. 8. 
For the name of the winner, available after 9/30/02, mai elf-addressed stamped envelope to: Armor All "FAMILY FUN" Sweepstakes Winner, RO. Box 714, Sayreville, NJ 08871-0714. 9.SPONSOR: The Sponsor of thi 
The Armor All/STP Products Company,1221 Broadway, Oakland, CA 94612. ADMINISTRATOR: Marden-Kane, Inc., 36 Maple Place, Manhasset, NY 11030. 


the meaning or interpretation of these official rul 
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The only difference 
between these strawberries 














New Glad FreshProtect™ bags helped keep these strawberries fresher longer: 
They're the only bags with a Double-Lock” green seal and textured barrier to seal in freshness. 
For more tips on keeping strawberries and other foods fresh, visit www.glad.com. 





©2002 The Glad Products Company. *Versus original packaging after 8 days in refrigerator. Results may vary 











Next time, use Glad’ Quick-Tie’ 
trash bags. They’re the only bags 
with 3-ply strength to help protect 
against messy breaks. 

Don’t get mad. Get Glad’ kitchen 


and large trash bags. 








“There’s nothing to buy. Clean your home 


for a month on me. Then you decide!” 


Introducing my new Oreck XL with the Violet Blue Dirt Finder: It’s hotel 
_ strong, still only 8 Ibs, with an incredible 10-year housing warranty! 


CHAIRMAN 


To prove to you that my new, 40th Anniversary 8-lb. Oreck XL is one of the best 
investments you can make in home care appliances today—Take the Oreck Challenge.” Try 
_ my Oreck XL’ in your home for a full month, without obligation and I'll give you my Oreck Cord 
Free Speed Iron™ as a gift. Imagine ironing without a cord. You'll cut ironing time in half. That's 
right, this $100 Cord Free Iron is free whether you keep my Oreck XL? or not. 

Hi, I’m David Oreck. I never put my name on anything that isn’t the best. And my 40th 
Anniversary Oreck XL, with new 24-bar technology, is incredibly powerful with twice the motor 
life of my previous models. And my previous models have lasted 20, even 30 years. 

But the best part is the beautiful job it does on carpets and bare floors. The 

Oreck XI2 has high-speed roller brushes which whirl at 6,500 rpm to not only remove 
deeply embedded dirt, but restore the life and luster to your carpets the first time you use 

it. | guarantee it. The Oreck Xi’ glides from room to room and up and down stairs, under 
; and around beds and furniture with little effort. Go from thick carpets to bare floors 
#) without manual adjustments. Pick up sand from tile and marble. It’s hypo-allergenic, 

trapping 99.7% of all particles as small as 1/l00th the width of a 
~~ human hair, including mold spores, pollen, pet dander and dust mites. 
} And the Oreck XL? now features wraparound ultra-bright headlights. 
When you buy my Oreck X2 you get a complete 
system. Because I'll give you my Super Compact Canister Vac, 
with 8 attachments, absolutely free with purchase. It’s a 
_ $165 value. Strong Enough To Pick Up A 16-lb. 
Bowling Ball.™ It’s the perfect above 
the floor vacuum. Call now. Clean 
your home for 30 days on me. 
_« Then you decide. 



















and Tepis! cred trademarks are owned and used under the au' ority of Oreck Holdings, LLC. 






\ 
My $165 Super Compact Canister ‘. 
Vac is FREE with the purchase of 
an Oreck XI”! And my $100 Cord 
Free Speed Iron is yours FREE just 
for trying this remarkable vacuum! 


1-800-388-406D5ext. BP448 


or visit oreck.com 


err eee a ence ners street eae 
Or Maii In This Coupon Today BP448 
| Ci Yes, please call me to arrange a free 30-day home trial of the new | 
Oreck XL? and send me a $100 Oreck Cord Free Speed Iron” just 
i to Take the Oreck Challenge’ I understand I will receive the 
Super Compact Canister free with purchase of the Oreck XL’. 
j Ci Send me a free information kit on the amazing 8-lb. Oreck XL. 
i Ci Include details of Oreck’s 12-month Interest Free Payment Plan. 
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~~ 
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Name 





Address 





l 

i City _ State Zip 
I~ ORECK 
i “ PBCSR f 


Nothing gets by an Oreck” 
erent steer eT ETRE, J oreck Direct, LLC 100 Plantation Road, New Orleans, LA 70123 
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(resources) 


Products and other resources for this month’s 
features follow. All prices are approximate sug- 
gested retail. Symbols in parenthesis identify 
service type: (R) retail; (T) trade, through deco- 
rators; (MO) mail order; (M) manufacturer or 
distributor. 

SPACE LIMITATIONS PREVENT SOURCING OF 

ALL ITEMS. ITEMS NOT MENTIONED ARE FROM 
OWNER’S COLLECTION. 


32 Slip into Summer 

Upholsterer: Carl Dellatore, D&F Workroom 
(T), 150 W. 25 St., New York 10001; 212-352- 
0160. Page 32: Alice B. side chair from the 
Ernest Hemingway Collection 42” h. x 22” 1. 

x 25” d.—Thomasville (M) for stores; 800-225- 
0265. Web site: www.thomasville.com. Fabrics 
and trims: Fabric—Manuel Canovas (T); 212- 
753-4488. Nevada linen fabric for welting 

in color blush—B&J Fabrics (R,T); 212-354- 
8150. Fabric—Osborne & Little (T); 212-751- 
3333. Casino linen fabric for welting in color 
#72409/12—B&] Fabrics, see above. Page 34: 
Fabric—Randolph & Hein (T); 826-9898. 
Grommets—Rowley & Co. (T); 800-343-4542. 
Bone grosgrain ribbon—So Good (R,T); 212- 
398-0236. Fabric—Osborne & Little; see 
above. Grommets—Rowley Co., see above. 
Brown grosgrain ribbon—So Good, see above. 
Fabric—F. Schumacher & Co. (T); 800-332- 
3384. Moss grosgrain ribbon—So Good, see 
above. Fabric—Roger Arlington (T); 212-752- 
5288.. Page 36: Fabric—Clarence House (T); 
212-752-2890. Fabric—Scalamandré (T); 212- 
980-3888. Bullion fringe #FB1198-006 in sea- 
green, lemon & cardinal; cord #C272-006 in 
seagreen, lemon & cardinal—Scalamandré, 
see above. 9. Fabric—Galbraith & Paul (T); 
215-508-0800. Cotton canvas fabric trim in 
colonial blue—B&J Fabrics, see above. 

38 Contain Yourself 

For plants: White Flower Farm (R); 800-503- 
9624. Web site: www.whiteflowerfarm.com. 
Johnny’s Selected Seeds (R); 207-437-4301. Web 
site: www.johnnyseeds.com. The Cook’s Gar- 
den (R); 800-457-9703. Web site: www.cooks- 
garden.com. Hoffman Nursery (R); 877-804- 
0444. Web site: www.hoffmannursery.com. 
Lilypons Water Gardens (R); 800-999-5459. 
Web site: www.lilypons.com. For pots: Smith & 
Hawken (R,MO); 800-776-3336. Web site: 
www.smithandhawken.com. For outdoor-fan 
advice: Ceiling Fans Parts & Repairs Online; 
979-553-4433. Web site: www.efanparts.com. 
40 Rooftop Warriors 

Designers: Ryan Gainey, 129 Emerson Ave., 
Decatur, GA 30030; 404-377-1494. Martha 
Schwartz, 147 Sherman St. #200, Cambridge, 
MA 02140; 617-661-8141. 

58 Past Perfect 

Pages 58 to 65: Designer: Justine Cushing, 
212-288-4354. Bedroom: Curtain fabric, 
Tamarin—Nina Campbell for Osborne & 
Little (T); 212-751-3333. Curtain finials— 

Le Decor Frangais (R,T); 212-734-0032. 
Needlepoint rug—Gracious Home (R); 212- 
231-7800. Living room: Printed upholstery 
fabric, Indian cotton—Old World Weavers (T) 
212-355-7186. Sisal carpet—Stark Carpet (T); 
212-355-7186. Dining room: Chair slipcover 
fabric, Haverling stripe—Cowtan & Tout (T); 
212-647-6900. Guest bedroom: Headboard; 
bed skirts—Designway (T); 212-254-2220. 
Headboard fabric, Colomb d’or—Clarence 
House (T); 212-752-2890. 
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66 Vintage Drama 


Pages 66 to 71: Designers: Jennifer Fink, Jude 
Scarboro, Postobello, 7270 Beverly Blvd., 

Los Angeles, CA 90036; 323-931-1899. Family 
room: Caned armchair; Bella sofa, coffee 
table; Zebra-stencilled rug—Postobello (R,T); 
323-931-1899. Sitting room: Zebra ottoman; 
settee—Postobello, see above. Settee fabric, 
striped cotton—Sommer Textiles (T); 310-659- 
9970. Breakfast room: Kennedy table; chairs; 
hanging light fixture; bench—Postobello, see 
above. Dining room: Wing chair; Bell dining 
chairs; Whitley dining table; iron hanging 
lantern; curtain rod—Postobello, see above. 
Bedroom: Jackson bed, Medici chest, gateleg 
table; mirror—Postobello, see above. Bath- 
voom: Curtain rod; Italian linen curtain 
fabric—Postobello, see above. 

72 Into the Woods 

Pages 72 to 77: Designer: Tom Fleming, 

Irvine, Fleming, Bell, 327 E. 58 St., New York 
10022; 212-888-6000. Loveseat fabric; cotton 
ticking —Waverly (R); for stores: 800-631-3440. 
Slipper chair fabric; sofa slipcover fabric— 
Lee Jofa (T); 212-688-0444. Recamier fabric, 
Four Seasons toile—Brunschwig & Fils (T); 
212-838-7878. 

78 Drake’s Passage 

Pages 78 to 85: Designer: Barbara Drake/Deco- 
rum, 877-DECORUM; 323-930-8906. Breakfast 
room: Buffet—Pom Pom (R); 323-934-2051. 
Living room: Coffee table, chaise longue, 
wrought-iron fire screen; wall sconces; table 
lamp; pillows—custom by designer. Sofa fabric, 
striped cotton—F&S Fabrics (R,T); 310-558- 
3232. Dining room: Dining table—custom 

by designer. Dining chairs; wall sconce—Pom 
Pom, see above. Chair fabric, striped cotton— 
F &S Fabrics, see above. Metal cabinet— 
Blackman Cruz (R,T); 310-657-9228. Studio: 
Screen—The Fainting Couch (R,T); 323-930- 
0106. Hanging lamp—Pom Pom, see above. 
Coffee table, pillows—custom by designer. 
Kitchen: Cactus table lamp—Noble Richardson 
(R,T); 760-367-2945. Chairs—Scavengers 
Paradise (R,T); 323-8/7-7945. Bedroom: 
Lamps, lampshades, chair, pillows—custom 
by designer. Bench—The Fainting Couch, see 
above. Bench fabric—F&S Fabrics, see above. 
Outdoor spaces: Andalusian-style fountain; 
decorated pots; wrought-iron gates—custom 
by designer. Fountain decorative painting— 


Jane Benson; 818-341-9138. Metal garden and 


wicker chair—Fernworks (R,T); 310-573-0092. 
86 Brown Beauty 

Pages 86 to 91; Designer: Diana Vinoly, Diana 
Vinoly Interiors, 50 Van Dam St., New York 
10013; 212 924-5060. Back porch: Zinc-topped 
table; French folding chairs—Mecox Gardens 
(R,T); 631-287-5015. Living room: Chaise— 
Rooms & Gardens (R,T); 212-431-1297. Chaise 
fabric; cotton stripe—Quadrille (T); 212-753- 
2995. Painting (near chaise) by Donald Baech- 
ler. Rug, woven hemp and leather—Tucker 
Robbins (R,T); 212-366-4427. Painting (above 
fireplace) by Augusto Arbizo—Sandra Gering 
Gallery; 646-336-7183; lounge chairs, French 
1930s—Mecox Gardens, see above. Dining 
room: Chairs, designed by Colette Gueden— 
Galerie de Beyrie (R,T); 212-965-1348. Painting 
by Ellen Gallagher. Bedroom: Wallpaper— 
SJW Studios through Kirk Brummel (T); 
212-477-8590. Bed linens—Madison Linens 
(R); 212-244-4380. Round table, antique— 
Liza Sherman (R,T); 631-725-1437. 


92 Splendor in the Grass | 
Pages 92 to 97: Designer: Suzanne Rheinstei 
for Suzanne Rheinstein & Assoc., 817 Hill 
Ave., Los Angeles, CA 90069; 310-550-8900 
All plantings —Art Luna Garden; 310-247- 
1383. All pots (except Tony Duquette shell: 
Inner Gardens (R,T); 310-838-8378. All 
plants—La Cienega Nursery (R); 310-659-5¢ 
Pages 92 and 93: Brooch by Tony Duquette: 
Bergdorf Goodman (R); 800-558-1855. Gre; 
vases—Hollyhock (R); 310-777-0100. Harri: 
Cafe table with Adams top by McKinnon ai 
Harris—Janus et Cie (R,T); 800-24-JANUS. 
Josephine armchairs with cushion—Murra\ 
Iron Works (T); 866-MIW-IRON. Chaise lon 
Safari chairs, both by Barlow Tyrie—(R); 8 
451-7467. Moravian Star—Paul Marra Desi 
(R,T); 310-659-8190. Pages 94 and 95: Chelsj 
seat bench by Chasworth Carpenters—Janu 
et Cie, see above. Shell planter by Tony Du- 
quette—Tony Duquette Studio (R,T); 310- 
4688. Bottom tier table—David Sutherlan 
800-717-TEAK. Small table by T. Bartlett—Jz 
et Cie, see above. Wicker stool—Hollyhock 
see above. Chinois sofa from the Water Hy- 
acinth collection—Nancy Corzine (T); 310-( 
6775. Stainless-steel chairs, Nxt Collection 
Brown Jordan (R,T); 800-743-4252. Thatch 
umbrella with ash wood pole—Brown Jord 
see above. Indonesian grass baskets—Paul 
Marra Design, see above. Bamboo chairs; _ 
bottom pillow—Hollyhock, see above. Top} 
pillow—Kathryn Ireland (T); 310-315-4351. 
Pages 96 and 97: Ladder-back three-seater 
bench finished in white by McKinnon and 
ris—Janus et Cie, see above. Blue-and-whit 
jar—Hollyhock, see above. Antique pedest: 
column—Inner Gardens, see above. Arme 
frorm the Haga Collection—Karl XII Swed 
Antiques (R,T); 323-852-0303. Peacock tab} 
by Chatsworth Carpenters—Janus et Cie, s¢ 
above. Shell planter by Tony Duquette— 
Bergdorf Goodman, see above. Stripe metal 
table; Chinese bamboo chair—Hollyhock, : 
above. Roma bench with cushion—Murray, 
Iron Works, see above. Towels—Ralph La 
(R); 800-578-7656. Chinese Chippendale di 
chair; Lismore dining chair both by Chelsez 
Excentrics—Janus et Cie, see above. 

98 Farm Fresh 

Pages 98 to 103: Designer: Peter Vaughn, 
Albrizzi Design, 212-570-0417. Library: Cun 
and pillow fabric, Vegetable Tree—Brunsct 
& Fils (T); 212-838-7878. Coffee table; side 
table—Albrizzi Designs (R,T); 212-570-041) 
Kitchen: Stove—Viking Range (M); 800-46] 
2643. Sconces, Troy—Palmer Hargrave (T) 
785-434-2777. Hanging light fixture—The 
Home Depot (R); 800-430-3376. 

106 Memento Morimoto 

Restaurant: Morimoto, 723 Chestnut St., 
Philadelphia, PA; 215-413-9070. 

120 Ellen Biddle Shipman 

The Library of American Landscape Histor 
413-549-4860. Web site: www.lalh.org.@ 


Be 











Correction 
The curtain fabric on pages 135 and 
136 in the May 2002 story “Point 
Counterpoint” was misidentified. The 
correct fabric is Il Giardino Nascoto 
di Notte, available from Tessuti Bartoli 
(T); 805-963-6128. 
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Decorative Fabrics Association 
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MARKETPLACE 


FURNITURE 


VCREDIBLE SAVINGS TO 65%! Name 
rand Furniture & Grandfather Clocks. 
ationwide White Glove Delivery. WHOLESALE 
URNITURE GALLERIES 800-444-4154 
ree Brochure, www.discountfurniture.net 

-800-714-4448 FURNITURE DIRECT*** 
ave up to 65% on major brands. 
/hite glove express delivery. Major credit 
ards accepted. Immediate quotes. 
‘Ww. furnitureorders.com 








5% FURNITURE DISCOUNTS, 500 | 
Delivery | 
nce 1933. CHERRY HILL FURNITURE | 


INEST BRANDS. In-home 


-800-666-0933 or www.cherryhillfurn.com 
rochures. 1-800-888-0933 quotes. 


ATIO, POOL, PORCH FURNITURE - 
HIPPED QUICKLY. All Major Brands. 
ww.thegardenroom.com 1-800-288-1086. 


FABRICS 
ABRICS - SOUTHERN DESIGN 
ONCEPTS - Discount source for many 
asigner fabric and wall coverings. Never 
adersold. Please give manufacturer, 
attern, and color. 800-245-3071. 


C FABRICS, DRAPERY & UPHOLSTERY. 


































ALITY FREE SHIPPING. MON - SAT. 9 - 5 
T. 800-548-3499 OR 727-787-1888. 
HOLESALE DESIGNER FABRICS. First 
ality silks, cotton, woven and more. Give 
anufacturer name, pattern and color. Low 
ices 1-800-758-6003. 


RASS BEDS - IRON BEDS 


ASS AND IRON BED SALE! Buy factory 
ect and save 50% on romantic solid 
ass and iron beds. Once-in-a-lifetime 
vings! Lay-away and payment plans. 
EE color catalog. Brass Bed Shoppe, 
800 Miles Ave., Cleveland, OH 44105. 
6-229-4900. www.brassbedshoppe.com 


ACCESSORIES 
CENT ANY ROOM WITH BEAUTIFUL 


ODUCTS AND GIFTS FROM AROUND 
E WORLD. VISIT OUR WEBSITE: 











A/MASTERCARD ACCEPTED. 


USINESS OPPORTUNITIES 


USE FLUFFING® - HOTTEST HOME 
CORATING trend using what client 
ns. Get paid doing what you love. Low 
rtup costs. Training kit and seminars, 
w.housefluffing.com 336-286-2820. 
| To place an ad call: 1-800-324-4589 or write 


hleen Gleason, 512 W. Burlington Ave., La Grange, 
160525. For subscriptions call 800-888-7788 








W, LOW PRICES! WE ONLY SELL FIRST | 


AND-R-MERCHANDISE.COM. 














002 Wood Li ghting Collection! 


An impressive collection of chandeliers with 
eons wall sconces. Includes dozens of styles. 
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_ _ARIE®:MEXICO 


1000 Chestnut St, Burbank, CA 91506 
(818)753- 4559 © Fax,(818) 563-1015 


E Mail: artedemexico@aol.com 
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Increase Breast Size... 
Naturally # #1 Seller In America! 


Now you can increasé your breast size with 
the #1 selling breast formula in America! 
Bloussant Breast Enhancing Tablets 
increases your breast size, firmness and full- 
ness- naturally! An independent double 
blind clinical study states that “Breast vol- 
ume, bustline, breast width, breast cir- 
cumference and breast length were all 
significantly increased.” The clinical study 
also showed 
an average 
& increa Of 

















stele ° eral parties 
ume, width, 


Computer generated Simulation 


enlargment occured without weight aa 
in other parts of the bod ay No more artificial § 
addin ie expensive surgical imple ee NOT AVAILABLE INS | 
ee the increased « 2 avage and gé eh ae ER 400,000 BOTTLES £ 
the peas: you had as a teenager.Doctor 
approved and recommended. Results in just a few weeks. Guaranteed results or send 


back for a full product refund. 60 day money back guarantee! Over 400,000 bottles sold! 
Call now and ask how to get a 30 day supply of Bloussant 


absolutely free! 
1-888-523-7590. 


To order, call toll-free: 
e accept checks by phone 


OWELLQUEST INTERNATIONAL, INC 
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FINE LEATHER FURNITURE 
Wellington’s Leather Furniture offering 
traditional-contemporary styles since 
1980. To request a catalog, call us at 
800-262-1049 or view our online catalog 
at www.fineleatherfurniture.com. Hun- 
dreds of styles and colors available with 
nationwide delivery. Ship any sofa in the 
continental U.S. for $100. Limited time 
offer call for details! 





AMERICAN LIGHTSOURCE 

The hundreds of imported lighting fixtures 
available from American LightSource offer 
solutions to your decorating problems at 
substantial savings. Styles run the gamut. 
Lowest prices guaranteed. For a catalog 
($5, refundable), call 800-741-0571. 
www.AmericanLightSource.com 





VICTORIAN 
VANITY 
Intricate 

carvings and 


FRAN’S WICKER & RATTAN 
FURNITURE 
Order with confidence from America’s 


a generous 
2 oldest and largest wicker & rattan importer. 





number of : : : 
as Highest quality, lower prices, and prompt 
hiding places Z 
delivery. For a FREE 72-page catalog, 
make this 


call 800-531-1511 and ask for Dept. HB-02 


Victorian vanity a 4: ; 
or visit us at www.franswicker.com 


rare find in the new furniture market. Send 
$3 for catalog with this and hundreds more 
Victorian treasures or call 404-351-1910. 
Magnolia Hall, Dept. HB, 8515 Haven 
Wood Trl., Roswell, GA 30076. 


STERLING 
SILVERWARE 
FOR SALE 
More than 6,000 
patterns of new 
and discounted 





LUXURIOUS LEATHER SEATING 
Mayfield Leather’s Chesterfield loveseat 
design is also available as a sofa, chair, 


v 


-< 


flatware patterns 


vy & at very affordable or ottoman. Choose from other custom- 
ae G prices. China, crafted designs a wide variety of top- 


crystal, and fine erain leathers, all at great savings. For a 


silver gift items also available. Call Silver 
Queen at 800-262-3134 for a free catalog, 
or visit www.silverqueen.info. National 


Bridal Registry now available. 


catalog ($5 refundable with order), call 
800-342-7729 or write to Mayfield Leather 
Seating, P.O. Box 1745, Hickory, NC 
28603. Visit www.mayfieldleather.com 


Fine Leather Furniture 


es 
Nationwide delivery. National name brands. 


Call toll Free number 1-800-262-1049 


for our full color catalog and quotes or visit us at: 


www.fineleatherfurniture.com 


Box 1849, Blowing Rock, NC 28605 (Mon-Sat 9-6 ET) 


REPLACEMENTS, LTD. 
China ¢ Crystal ¢ Silver ¢ Collectibles 
160,000 Patterns ¢ 8 Million Pieces 


< 


or 


Old & New « Buy & Sell 
Call for FREE lists! 


PO Box 26029, Greensboro, NC 27420 Dept. HB 
1-800-REPLACE (1-800-737-5223) 
www.replacements.com | 


order direct 
1.800.248.6984 


~ custom blinds 
p lifetime guarantee 
wallpaper 
over 220,000 patterns 
arearugs 


for every decor 


you can also order these 
name brands 


Hunter Douglas’, Graber’ 
Levolor’, Bali’, M&B* 


| Bi Designplace' 
Direct 


Lamps and vases in the style of the 
Fmenehe.Art N.o.uveau 


Galle & Daum 
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"ALL TODAY. 
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e Expert advice and assistance. 


e Convenient returns at over 
2,000 stores nationwide 


FOO0-295-2996 
 o- l 


For over 35 years 
the Carlisle family 
has custom made 
traditional New 
England wood floors 
one at a time. 









wOd on | 
: | 
piustO“auaitional’| | 
Save - Buy Direct ¢ All Major Brands 
Same Day Shipping ¢ Free Delivery* 
Please Have Book Name, Pattern & 
; Page #, List Price & Qty. 
Call us last for lowest prices 

GUARANTEED 





Call for your FREE brochure 
1-800-595-9663 
Colorado 


1-866-595-9663 


Toll Free 


‘é\Carlisle 


<<a RESTORATION LUMBER =e) 





ympetitor's price must be verifiable Cannot be combined with any Other offers 
atail Sales Only. Offer expires 7-31-02. © 2002 The Sherwin-Williams Company. 











www.wideplankflooring.com 24 Hour Fax: 908-688-8390 





Custom Table Pads 


Guaranteed Quality and Service 


Save — Direct from America’s oldest and largest 
table pad company. 30-year limited warranty 


1-800/328-7237 _ 
Ext. 260 Surly 


www.sentrytablepad.com 






Take charge of your 
life with your own 
interior decorating R ing 
business. | Window Design 
Business opportunities a 


available in the U.S. } 3 
and Canada Made to order mot} 





er PAD CO. 


© SENTRY, 1999 ~~ 
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fix 1 y fabrics in the latest designe 


CALL 800-DEC-DENS colors ir pericdaltks 
Or VISIT on yu wood or metal t 
| rT eer IDZTR | |} 


jH FRANCHISE INDEPENDENTLY OWNED AND OPERATED. 


it Source for phar er an » Introducing the 


10-minute 





4 CALL FOR YOUR 
FREE CATALOG 





‘rect importer, no middleman 






‘ghest quality & lowest prices Te it : : - ro” aon. -888-SUREFIT 
joice of over 100 designers fabrics : + oe tes bww-surefit.com 
sit us: www.franswicker.com ; Custom ean Porches ee Gazebos 
Call For A-FREE Brochure! 
|p ot. HBO2 Satisfaction Guaranteed BRWICKER & fi 1 ( )OUR-DECK oS 
i RATTAN FURNITURE : sss RE 
‘00 531-1511 295 Rt.10, Succasunna, NJ 07876 ; www.archadeck.com U 38 FeO 
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America’ s a Choke GE me be ~ ‘ 
Wallpaper, \Sailia | 
Blinds & More! | 0% OFF | 


We Carry On 





\orth Carolina's 
Finest Home Furnishings 
SAVE UP TO 70% 


sh || On over 350 Top brand name 


ii ma furniture and accessories 
: | || manufacturers. All available 
4 from our beautiful 450,000 


square feet of showrooms 
Worldwide in-home delivery 


ALL DEPOSITS PROTECTED 
BY SURETY BOND! 


For Your Free Brochure Call 


1-704-938-9171 


VI li doe Furniture House 


146 ee aeons Kannapolis, NC 28081 















Shop orfine 24 hours! I 
American f 


Blind and Wallpaper Factory 
a eee 


Solutions for 
all of your 
aL Cw ae CT) 
eT -W ye 


90 Days Same As Cash* 





(decoratetoday.com) 2 
1-800-735-5300 





: 5 FAX 1-800-391-22 
AeA Cer mai Nu shekenae 
1-800-350-1901 





LLEN BIDDLE SHIPMAN DII 
for American landscape 
architecture what Frederic 
Church did for American 
painting: guided by their 
acute observations of the New World’s 
natural wonders, both transformed esse 
tially European art forms into truly 
American idioms. Shipman’s talent as 
a plantswoman emerged after she and 





her husband joined a colony of artists ir 
Cornish, New Hampshire, in 1894, whe 
she was 24. There she met Charles Platt 
Charles McKim, Stanford White, and 


other Beaux-Arts architects whose prac 







[this view] A 
rectangular pool 
draws the eye to 
the house at 
Longue Vue 
gardens in New 
Orleans. [left] 
Elien Biddle 
Shipman with a 
great-grandchild, 
circa 1949. 










tices were flourishing. At the time, land 







scape architecture was an exclusively 






male profession, but Shipman’s appre- 








ciation of regional flora and familiarity 





with neoclassical houses left her well 
equipped to address the era’s tug-of-wa 
between romantic “wild” gardens and 
“old-fashioned” parterres with symmett 
cal beds. Her solution: a pragmatic com 
promise that drew from the best qualiti( 
of both. She softened the hard-edged 
geometry of regular beds by filling them 
with native flowers and orchestrating 





A view of the 
garden Shipman 
designed at 
Halfred Farms 
in Chagrin Falls, 
Ohio. 


dazzling color sequences that breathed 






life into stodgy American country estate 






Her spirit lives on in the glorious public 





gardens she created at Longue Vue in 
New Orleans, Chatham Manor in 
Fredericksburg, Virginia, and Gwinn 




























[left] The formal 
parterres at 
Longue Vue. 
[right] Evergreen 
plants and shrubs now aptly called the Golden Age of 


line a brick path oe ames American gardens. 
in a 50-square- ee 

foot East 
Hampton garden, 
published in HB’s 
March 1924 issue. 


outside Cleveland, all developed during 
the pre-World War II years, a period 


Water, water, everywhere: rills, reflect- 





ing ponds, pools, fountains, fish gardens 
Dovecotes @ Statuary @ Borders over- 





\ flowing with foxglove, peontes, delphint: 


@ * ums, pinks ®@ Double borders @ Pergolas 
ie j len FF idd le S h i pman stone walls, garden gates of her own 
: design, hedges, loggias, terraces, parterré 


An early-20th-centu r A maverick Who Themes: white gardens, tris gardens, 
broke New grou nd IN garden design peony gardens, September gardens ®@ 


Long vistas with statuary, fountains, 
Writer Senga Mortimer Producers Senga Mortimer and Elaine Wrightman or teahouses as a focal point 
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TOWN & COUNTRY 


Elevate the art of the piggyback with seating for seven, 
tne industry's only remote power dual sliding doors and 
iftgate, and Three-Zone Automatic Temperature Control 


em. For more, 1.800.CHRYSLER or visit chrysler.com. 
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Bath Solutions 
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~The Hot Summer Colors" 
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1 (ema any FENG pathetic excuse for an SUV when you can wrap your hands around Dodge Dur| 


BOT Muir SUV with a V-8. Durango’s maximum available towing capacity is almost four tons* In other words 


a -baby.carries around chunks of those wimpy wanna-bes in its tail pipe. For more info, call 800-4 ADODGE or visit doce. 








GRAB LIFE BY THE HORNS 





wise ITS ASOGAY 
Be Gas ois TES 77a 
Dyas fea Sey 














ne Amherst Leather Sofa by Bernhardt 








It’s more than a piece of furniture. It’s a part of you. 
Find out about our collections or locate a dealer near 


you. Call 1.866.315.6188 or v isit www. bernhardt.com. 


The Bernhardt family has been crafting fine furniture since 1889. 


BERNHARDT 
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WITH TREX DECKING 
NOTHING HOLDS YOU BACK, 
except our railing. 


THAT’S A RAILING’S JOB. 





ver federally registered trademarks, trademarks or trade dres 





of Trex Company, Winchester, Virginia 


Superior decks are born of vides easy maintenance and long- 
superior decking material. Trex’ lasting beauty. So you spend less time 
decking - along with our wide range — worrying about your deck and more 

of railing components -lets you create time enjoying it. For an authorized 
a luxurious outdoor space with TrexPro” deck builder in your area 
sweeping curves and unexpected —™ or a book full of inspiration, log 
colors. Whatever your creation, P @ on to www.trex.com. Or call 


our unique composition pro- j 1I-800-BUY-TREX ext. 302. 


The DECK of a Lifetime: 
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LIAN & KOLBER 


Choate tte fF ROGERS BE 
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Illustrated above: Queen size Rutherford Bed in black iron with gilded highlights $1499, Sale $1099. Linen and Cotton Bedding Ensemble $830, Sale $399: includes white linen du 


CHARLES P. ROGERS. BED MAKERS SINCE 1855. 
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ial 19th 
made 


ntur 


YORI 


ntury beds in wood, brass and iron 


n workshops much as they were 


i ut nd cotton bedding is 

\m \ll products are of 

uali nd now % t to the public 

howrooms. Fi log and sale 

800-272-7726 or visit chi gers.com 
ne. We ship anywhe 





over with flat sheet, fitted sheet, two pillowcases and two standard shams in 450 thread count Egyptian cotton. Bed skirt and decorative pillows on sale separately 





Sleigh Daybed Alexandria Canopy Bed 





Hamilton Sleighbed 
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Of course their good looks with unparalleled ease an: 
don’t come at the expense confidence. Town Square, th 
of performance. ; simplest way f 


Every toilet F put together 





features our of¢ beautiful bath 
revolutionary room. For infoi 
AquaForce™ mation on hos 
@ flushing system we can hel 
for the cleanest, most reliable make your life easier an 
flush available. So mix and more beautiful, visit us dl 
match. Get creative. Follow americanstandard-us.com ¢ 








your vision. And do it all call 800-524-9797, ext 121 
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Departments 


@14 Talent This month’s contributors. By William Irvine 


@16 Dear Marian Letters to the editor. 

25 Style Beat Fresh accessories for the bath, from 
plush towels to striking tiles. By Elizabeth Mayhew 
@28 Swatch Watch A straitlaced Italian chair tries on 
nine daring summer outfits. By Carolyn Sollis 

34 Party On! At their annual fundraising féte, the 
Young Fellows of the Frick Collection exult in the four 
seasons. By Elena Kornbluth 
®38 August Makeover Decorator Tricia Foley gives a 
tired beach house bath a much-needed face-lift. 

By Christine Pittel 


ebeautiful mj] 8/2002 


» 40 Antiques Taking a bath in 1808 was anything but 
luxurious. By Leigh and Leslie Keno 

92 Hot Dish Washington, D.C.’s Bistro Bis is a capit: 
improvement. By Linda Hales 
®96 Design Online Charlotte’s Web, Istdibs.com, anc 
Ask Betsy: your Internet decorating resource. 

98 Designer Challenge At Expo Design Center in 
suburban New York, Sheila Bridges discovers everythin; 
she needs to create a sumptuous bath. 
©113 Resources Where to find it. 
e116 Encore Frank Lloyd Wright built his own kind ¢ 
house beautiful. By Debra Pickrel 


Srew up in big sky country. 


‘ed to the big city. | 


Found a window that accommodates both. 
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Windows and Doc S 


: windows and doors are made for you. And only you. 50 they tit to your exact specitications, style, si: RVIN- y 
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Made for you. 




















Editor’s Page 
Our research into baths 
includes lots of helpful hints 
and a few sparkling surprises. 
By MARIAN McEvoy 


Color Whirl 
Peripatetic decorator Whitney 
Stewart brings a worldly palette 
to her suburban Maryland lair. 
By CHRISTINE PITTEL 


Se ae 
; “SNGN 
Making a Splash 
Four five-star talents « lesion 
bathrooms distinct In aracter 


and equal in artist: 
By ELIZABETH TERRY 
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Yellow Fever 
In her Washington, D.C., house, 
decorator Mary Douglas 
Drysdale spins dross into gold. 
By LINDA HALES 


bil eet? 1p . 


Lush Life 


The owner of a historic garden 
in upstate New York lets her 
imagination run wild. 

By KATHERINE WHITESIDE 








Bee yilew Me 
re 
Double Take 
Our bath bonanza is as 
inspiring as it is breathtaking: 
get the look at home for less. 
By Tort MIKE 








4 Meeting House Rules 
eae goes at John 
Dransfield and Geoffrey 


Ross’s weekend getaway. 
By CHRISTOPHER PETKANAS 





‘2 Doctor Joyce 
Decorator Kerry Joyce applies 
his steady touch to a 1040s 
house in Beverly Hills. 
By ELIZABETH TERRY 
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The Cover 
Mary Douglas Drysdale 
designed mince of the furniture 
in her Washington, D.C., home. 
PHOTOGRAPH BY CARLOS EMILIO 
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CHIVALRY ISN'T DEAD. 
CHANIZED. A LITTLE, BUT NOT DEAD. 








Writer William Irvine 





Elizabeth Terry “Kerry is clever 
at bringing together beautiful things 
in a comfortable environment,” Terry 
says of Los Angeles—based designer 
Kerry Joyce (“Doctor Joyce,” page 
72). Born in Santa Monica, Terry grew 
up in Dorset, England, and has been 
crisscrossing the Atlantic ever since. 
She has worked for People, The New 
Yorker, and InStyle and recently com- 
pleted the book Diary of a Decorator 


with designer Kathryn M. Ireland. 


A 





Carlos Emilio Sao Paulo native 


Emilio (“Yellow Fever,” page 46; 
“Color Whirl,” page 62) owes his love 
of photography and architecture to 
his parents. “They designed and built 
a triangular house in Brazil when | 
was growing up,” he says, “and I took 
shots of it during every stage of its 


d | pm Now based in New 
Emil sularly contributes to 


s Magazine and 


Buff Strickland “Much of my 
personal work involves taking pho- 
tographs of artists, and the team that 
put together the Féte des Quatre 
Saisons benefit at the Frick Collection 
are definitely in that category,” says 
Strickland (“Party On!” page 34). 

A Texas native, Strickland lived in 
San Francisco before moving to New 
York two years ago. Her work has 


been published in Travel + Leisure 


and Gourmet. 





Tori Mike “I grew up in an 
antiques-oriented region of Pennsyl- 
vania, so I was always surrounded by 
old things,” says HB editorial assistant 
Tori Mike, who has been interested 
in decorating since the seventh grade, 
when she would eagerly run out 
and buy all the new shelter magazines 
each month. A graduate of New 
York University, where she earned 
a degree in media studies, she lives in 


Manhattan. 
























Debra Pickrel “For more than ( 
years, the work of Frank Lloyd Wrig 
and the editorial pages of House Bed 
tiful were closely linked,” says Pickg 
who writes about the magazine’s rel} 
tionship with the architectural geniy 
in this month’s “Encore” (page 116) 
A former associate publisher of 
Harper’s Bazaar and Teen People, 
Pickrel has served on the board of 
the Frank Lloyd Wright Building 


Conservancy. She lives in New York 


Dana Gallagher For more than 
a decade, Gallagher (“Meeting Hous| 
Rules,” page 54) has been photo- 
graphing interiors for magazines in- 
cluding Martha Stewart Living, Real 
Simple, and Travel + Leisure, as well 
as advertising campaigns for Kate 
Spade. Based in New York, she gains 
inspiration for her own decorating 
endeavors at her recently renovated 
house in the Catskill foothills, where 


she spends time with her puppy, Han! 


THE MOST CONCENTRATED RETINOL SKINCARE 
PRODUCT AVAILABLE OVER THE COUNTER: 


. Introducing Olay Intensive Restoration Treatment. The first Olay treatment 7 ey 
developed exclusively to help restore the appearance of age zones, with a 9 a m4 ; 


combination of VitaNiacin and pro-retinol. Total Effects Intensive Restoration 


Treatment. Use it with your regular moisturizer and you won't look back. love the.skin you’re in™. 
www.olay.com 
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(dearmarian) 


Viva la Feedback! 


Keep those cards, letters, and e-mails coming... 


<< 


ECAUSE SO MANY OF YOU 
tell us that you’re totally 
fed up with your “under- 
whelming,” “depressing,” 
and “tired old” bath- 
rooms, we've devoted this issue to inspir- 
ing bathroom renovation and redesign. 
August is also the right moment for look- 
ing at photos of pristine, cool, soothing 
baths, showers, sinks, tiles, taps, and 
towels. It definitely takes the edge off 
sweltering summer days. From a groovy- 
mod, white-on-white teen’s bath to a 
densely layered and muraled Eurostyle 
powder room, our selection of well- 
designed bathrooms is ready for copying. 
Lots of you have been e-mailing to 
comment on our new features. Renova- 
tion expert Elizabeth Franklin, who 
spends most of her days answering con- 
sumer requests, now holds down a regu- 
lar spot on HB’s “Design Online.” If 
you've got a problem finding technical 
assistance, a contractor, or even informa- 
“Ask Betsy” 


and she’ll answer. A feature that several 


tion about building codes, 


dozen of you have e-mailed about is 
our brand-new monthly makeover. So 
many of you send us snapshots of your 
“before and after” bathrooms, kitchens, 
closets, bedrooms, breakfast nooks, 
mudrooms, etc., that we decided to 
feature one astounding transformation 
every month. Our first, in the July issue, 
depicted the “then and now” of an off- 


kilter living room: tl 


proves t a reall 


\is month’s entry 
y bathroom can 
be changed int Next month 


we ll show you hi Im a mingy 
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closet into something magical. In the 
future, we'll address kitchens, tiny bed- 
rooms, even driveways. If the face-lift is 
beautiful, clever, and dramatic, we'll 
print it. 

In the meantime, please continue 
e-mailing your succinct observations 
and requests—so much of what we do 
is determined by your wants and needs. 
And don’t forget to vote for our next 
cover on www.housebeautiful.com. It’s 
a great-looking, active, info-packed site 
with hundreds of ideas and impressions. 

Speaking of impressions, here are a 
few more... 


Murphy’s Law 

Dear Marian, 

I'm not sure I believe Brian Murphy has 
children. In the May installment of 
“Dueling Designers,” the designer sug- 
gests decorating a kid’s room without 
the child’s input, and then goes on to 
say that the room never needs updat- 
ing. That’s a great way to ensure Britney 
Spears stickers get plastered all over the 
Brunschwig & Fils wallpaper. It will or 
nurture a child’s sense of individuality 


or personal expression. People under 18 


are still people; Murphy would do better 


to recommend neutral furnishings that 
can be combined with changing color 
schemes and accents as the child ages. 


Sa", 
gk # 





» (5) 





yw 


in pink, my favorite color. Now I haj 





because I love blue, so maybe you at 
right. But Britney Spears? That is so 
two years ago. 


Action Jackson 
Dear Marian, 

I wish I could give Jack Kyle a perse 
thank-you for the wonderful exhibit 
he has brought to Jackson, Mississip 
during the past few years [“Giants ¢ 
Design,” June]. I was fortunate enot 
to find out about the first exhibit, — 
“Palaces of St. Petersburg,” and dre 
all the way from Fort Worth to see i 
When the “Splendors of Versailles”. 
and “The Majesty of Spain” followe 
I knew I had to return to Jackson. 
Now it looks like I will be heading f| 
Jackson once again to see the treasu 
of Dresden in 2004! 





Karen D 
Fort Worth, | 


June Swoon 
Dear Marian, 


J just got my June issue: everything f 
the roman shades and Todd Klein te 
Oscar de la Renta and Richard Keith 
Langham is fun, pretty, chic, and we 
done. Kudos to you and your staff. 
Willig 


Vid @ 


Sarah Watman 


Toronto, Ontario 


Brian Murphy’s ten-year-old daughter, 
Helen, responds: 


When I was six my dad did my room 


Please e-mail Editor in Chief Marian McEvd 
at mmcevoy@hearst.com or send your letters 
Dear Marian, House Beautiful, 1700 Broad, 
29th floor, New York, NY 10019. Be sure to 
include a daytime telephone number. Letters 
may be edtted for clarity and length. 


‘cd alarm clock 79.99 ey | 
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ted to complement | 
slash with) your décor. | 
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JUST IMAGINE™ 


THE CONQUEST OF 
Pea ie 


Imagine the beauty of stainless 
steel without the smudges. 
Introducing Satina™ stainless- 
look finish from Whirlpool®. An 
innovative finishing process 
Te MUU at CME OME LS 
cleanup easier without the need 
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THE CONQUEST OF SPACE 






come to the Conquest™ refrigerator from Whirlpool®. Remarkably, the 
OT em Cam CO cm Ca rem nie 
eer CCN ee mca met Mert PTET 


e room to maneuver. It’s the conquest yi space. Enjoy the view. 


MORE SPACE WHERE YOU NEED IT 








the future at WWW.WHIRLPOOL.COM 
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Years of putting it off 
A moment of motivation. 
A conversation with an expert in an orange 
apron about berber, textured, 
and frieze led to seeing it wasn't that hard. 
They came. They installed. 
We wondered why we put it off so long. 

















le fresh air 





Please give. Each year, we send 
thousands of inner-city children to 
the country. For only $519, you can 
give a child a summer to remember. 


The Fresh Air Fund. Celebrating 125 years. 


- 


The Fresh Air Fund 


190.367.0003 | www.freshair.org 
venue 14th Floor | New York NY | 10077 


NANCIAL REPORT f NED FROM THE FRE 
14TH FLOC y YORK, NY 10017 (212-897-8900 
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match made in countertop heaven. The way a Corian” countertop flows seamlessly into a Corian® sink. There's C ORIAN 
', therefore no place for crumbs and germs to hide. And now you can enjoy that seamless beauty at new, lower 


's, Find out about our Seamless” Sink Pricing by visiting a Corian” retailer. Call 800 -4CORIAN, or visit corian.com. SOLID SURFACES 
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sarahGrey@cimnon.com 
simonGrey@cimnon.com 
ElizabethNolan@zooem.com 
PhilipNMolan@irishing.com 
JoyceNolan@irishing.com 
DavidNolan@n com 
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Jelvet jacquard Lolita 
“vel in criquet from 
scamps, $90; available 
est: 415-292-6199. 


t, $328; from D. 
hault: 212-688-1660. 
imbroidered polka-dot 
‘1 towel in china blue 
Raffia, $60; available 
racious Home: 888- 
-2285. 4. Xiamen 

1 towel in teal, $42; 


Nancy Koltes at 


sloha striped beach 


» lavemeyer beach 
' 


jel in blue (#1725.0011), 
from Restoration 





ile It On 


u can never have too many 
h towels—plush and 
in bright bold stripes, 
Ika dots, or floral prints 






>'dware: 800-762-1005. > 
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Youll never ge 
out of the tub 
IN a bathroom 
lined with 

tiles like these! 





1. Rialto Mosaico Listella k 
Ceramica Del Conca, $18) 
for two 4” x 12” mosaics; 
available at Lowe’s Home | 
Improvement Warehouse; 
800-44-LOWES or | 
www.lowes.com. 

2. Gotham ceramic tile by; 
Adriana Baler for Ann Sac} 
$45 per square foot; 
available through Ann Sack 
800-278-8453 

or www.annsacks.com. 

3. Zesty Italian (AKM1021) 
etched travertine stone, $| 
for a 16” square; from Art; 
Tile: 800-260-8646 or 
www.artistictile.com. 

4. Many Leaves mosaic 
tile, $360 per square 
foot; from Waterworks: 
800-899-6757 or 
www.waterworks.com. 

5. Adrianeo Deco etched 
travertine stone, $70 for 
a 12” square; from Artistic 
Tile: 800-260-8646 or 
www.artistictile.com. 

6. Bisazza Capodimonte 
in vetricolor; through 
designers: 305-597-4099 
or www.bisazza.com. 

7. Onda Bianco Border fre 
the Imperium Collection, 
$67 for a 4” x 12” piece; 
from Walker Zanger: 
877-611-0199 or 


www.walkerzanger.com. 
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Ralph Lauren 
Classics’ Fab 
Lighthouse Strip 











#LCF14883F 
through Hinson | 
1 & Company; 
y 100% cotton; 54’ 
y The textile and 
| chair are in perfect 
| harmony because | 
I the grand navy- | 
! and-white stripe | 
! rolls off the bolt 
! horizontally and 
I lines up ideally on | 
the frame—no seat 
i needed. Stripes 
y on the pillows 
y_ work horizontally | 
| | or vertically. | 
aS | 
: A serious Italian chair takes a holiday 
Summer is the season for surprises, and we’ve pulled 
a fast one for this month’s Swatch Watch. We took B & B 
Italia’s classic Solo armchair, designed in 1999 by Antonio Citterio, 
and introduced it to exotic ports of call. Usually upholstered in 
plain leather or unpatterned cloth, the extra-roomy chair sparkles B&B Italia’s Solo 
in an assortment of bold blue-and-white prints, from Chinese Soe 
pagodas to Indian ikats. “This is a case where breaking the rule x 297A'h. 
was the rule,” says Carl Dellatore of D & F Workroom. “Our 
fabric choices for an iconic Italian chair were a bit heretical, but 
we got fabulous results. To keep the chair’s edginess and allow | 
the shape to speak for itself, we used clearly delineated patterns 
and no welting, tufting, fringes, or other embellishments.” > / 


Photographer Joshua Sheldon 
Writer Carolyn Sollis 


Producers Carolyn Sollis and Elaine Wrightman 
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Make it legendary. Make it KitchenAid. 


1: Open the Architect™ Series Built-In Refrigerator. 
With a system designed for ultimate ingredient 
care, great texture and taste are assured. 








2: Turn on the Pro Line™ Cooktop with choice of grill, Ce. 
griddle or both. Simmer and sear to perfection ® 
using 6,000-15,000 BTUs. Then switch on the se 
powerful Pro Line™ Hood. 
3: Prepare yourself for oohs and ahhs. eee 
M4 
" more about the entire KitchenAid” line, visit KitchenAid.com or call 1.800.422.1230 nen | 
KitchenAid _, | 
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Brunschwig & Fils’ Lallarookh 
#65662.01; 66% linen, 34% cotton; 
54”w. The trick to this large-scale 
floral was working out the repeat. 
We centered the flowers on the seat 
cushion and cut and seamed the fabi 
so that one flower motif would fall " 


| Jab’s Santa Ponza #1-8287-375 
{ through Stroheim & Romann; 

1 100% cotton; 59”w. This lyrical 
! crewel adds a feminine touch to 
the chair’s masculine form. The 
i 
{ 
fi 





the middle of the back. Flowers wer 
also placed carefully on the arms an 
centered on each pillow. 





clean design and wide-open field 
flow gracefully over the chair 
frame and onto the pillows. 
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Scalamandré’s Tiki #26450-003; 

y 100% cotton; 55”w. We were careful 
| to line up this ikat check so that each 
I stripe was strategically placed, 

! especially at the edges of the seat and 
! the center of the arms, With a textile 
this strong, simplicity was the watch- 
j word; our only whim was to run the 
y fabric in the opposite direction 

j around the pillow’s box border. 


“We used clearly 
delineated patterns and 
no embellishments” 





Country Swedish’s Pavel #144-02 
in blue; 56% linen, 44% cotton; 59”w 
Beautifully drawn seashells form an 
organized repeat on this fabric; the 
circles of the shells contrast with the 


square frame. For a jolt of color and 
more geometric tension, grosgrain 
ribbon in two intentionally different 
tones ot blue is mitered and inset 

in squares on the pillows. 
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. -frontal driver impact, frontal passenger impact, side front impact, side rear impact 


THE 2002 SEDONA. | 


ITS 5-STAR SAFETY RATING PROTECTS YOU. 
ITS 10 YEAR WARRANTY PROTECTS YOUR INVESTMENT. 





Starting at $18,995* | 


10 YEAR/100,000 MILE LIMITED POWERTRAIN WARRANTY 


5 YEAR 24-HOUR ROADSIDE ASSISTANCE 
5 YEAR/60,000 MILE LIMITEL BASIC WARRANTY 





Hable Construction’s Floating Lotus in 
blue through AM Collections; 100% cotton; 
60"w. Because the chair has a strong silhouette, 
the shape does not get lost in this witty print. 
We added a crisp navy-blue border to the box 
edge pillows to make them pop. 















Pierre Frey’s Montfort 2560 in color 1; 
100% cotton; 55”w. We could have run this 
ikat stripe in either direction but chose to 
position it vertically in order to give the chair 
the illusion of extra height. We cut and mitered 
the pillows and chose the darkest blue of the 
stripe for the pillows’ box borders. 





@ Not every piece of furniture can adapt to a 
playful treatment. Choose wisely. 

e If you take a risk with a textile, do not take 
a risk with the trimmings too. 

@ Note the density of a pattern. An open field 
with an airy pattern will make a piece feel 
lighter, a tight allover print will add weight. 

e The simple blue-and-white color palette har- 
monized with the chrome frame and didn’t 
overwhelm the chatr. 

e Try ribbon trim that complements but 
doesn’t exactly match your fabric. It can 
provide the extra kick your pattern needs. 
For more details, see Resources. 





quality of a drawing, which) 
relaxes the chair’s geometry 
We cut the pillow fabric on 
the bias and used white line 
for the box border as an eck 
of the chrome frame. 
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Christopher Hyland’s 
yj Willow #PTOO11 in white 
y and blue; 100% cotton; 
| 48”"w. We dared to use this | 
! toile, the most traditional | 
of all the prints, because jr -------- | 

the architectural for ; i % | 
i ae ser ee. Hi ChinaiSeas_Retite Zea 
L eee ete Be 1 #AC303-15 in French blue. 

architecture of the chair. i 
t sete eee BS by Alan Campbell through 

The | / p g 
I e busy pattern allowed BS I Ouadull % Ii 

sto let the inotife al BRS Quadrille; 55% linen, 

j us to let the motits fa GS I o/ " ; 

specat te atta! ; GS 45% cotton; 48"w. This free 
{| somewhat randomly. GS Lt . | 

; BG form herringbone has the 
A&W i : 
KRG 
I 
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Concept; Jill Blaming /Design & Copy: Frederick & Froberg Design Offices 





Your presentation can’t soar / 
Oe a me eat ae ee 
fabric samples. ae ue ca a 


Decorative Fabrics Association 





can all thrive! 








[bottom center] Robert Rufino and Ron Wendt put a little spring into the Féte des Quatre Saisons benefit at the Ft 
Collection in New York. [other views] The four seasons was the theme, down to the ivy tendrils on Rufino’s hat. 


(party 
Four Score 


The Young Fellows of the Frick Collection toast the seasons 


On the night of the Féte des Quatre Saisons, the doors of the Frick Collection 
swung open on a winter fairyland. The baronial vestibule that welcomes art lovers to the esteemed New York 
museum had been magically transformed into a forest lit in the iciest of blues. Birch trees massed along the walls 
cast spiky shadows on the 600 guests, and even the neoclassical bronze chandelier sprouted frosty branches. 
Less than two days earlier, the vivid tableau existed only in the imaginations of Robert Rufino, vice presi- 
dent of creative services at Tiffany & Co. (an event sponsor), and Ron Wendt, a floral and event designer. 
The pair’s theme: the Frick’s cycle of amorous Boucher paintings depicting the four seasons. The challenge 
was to embellish the Frick’s grand John Russell Pope architecture but not compete with it, while simultane- 


ously capturing the canvases’ rococo verve. > 


irapher Buff Strickland Writer Elena Kornbluth Producer Kendell Cronstrom 
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ODUCING THE NEW TWIST AND POUR™ PAINT CONTAINER, ONLY FROM DUTCH BOY? 


| lala leet aN on 
PAINT ‘CAN’ WITH A 


Nil 










Easy to open 





Easy to pour 


| , 
For a Twist and Pour retailer near 
you, Call 1-800-828-5669 or 
visit www.dutchboy.com 
* U.S. and foreign patents pending - 
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(party 


Actual installation began the day before the benefit. Rufino spent hours 
draping layers of tulle over the flame-colored silk leaves of an oak tree in the 
“autumn” room, directing lighting technicians, and, as he puts it, “sticking 
my nose into everything.” The afternoon of the ball, fresh flowers and floral 
arches arrived for the museum’s garden court, which represented both spring 
and summer. After each seasonal scene met with his approval, he nipped out | 
just in time to put on an evening suit, festoon his top hat with ivy tendrils, 
and reappear to greet the crowd, a vernal version of his dapper self. 








Single-flower bouquets are pretty and don’t steal attention from the food. 


tips 


Illumination makes the mood. Up-lights gelled blue are cool; amber gels gain 
a warmer glow when diffused—in this case, through five different shades of 
torn tulle. 

Keep the time of day in mind. If the decorations for your nighttime party look 
garish in full sun, remember that colors fade away when the lights go down. 
Draped fabric adds glamour to almost any event. It looks great on columns, 
and even on walls. 

For an uncomplicated buffet table, arrange a single type of flower in simple 


glass cylinders. 
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Frosted-glass “ll gat ag Golden replaced 










sconces provide ; pee Or oe , protruding 7 
optimal light. : me Dy I sy dishes with nich 
SW Sy cut into the 
Y shower wall. 
Fl -¢ 
: e Pea home ereee é Instead of fussy 
with shells is more 
guest towels, Fo’ 
personal than a d for brigh 
tandard medicine opted for brightl 
‘ abinet mirror. aa checked IKEA 
k ef dishcloths, which 





look pretty on 

hooks. They fall 
nicely and never 
need to be foldey 










Wainscoting warms | pel | 
up any room, even 1 
along the side of the 
tub. The Home 
Depot’s beaded 


Cape Cod plank ——— oe iy : : make your own 
comes primed Cee? a Me shower curtain. 
for paint. The al ail Foley lined cheer 

store’s in-house ticking from B&| 

fabrics with 


designer Diane 
Golden added a hardware-store yj) 


two-inch-wide strip ; 
of molding along oe x 
the top to create a 
display ledge. 










Save money and 
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Just because a 
bathroom is sma 
doesn’t mean yo 
have to use small 
scale tiles—too 
many grout lines 
make it look busy 
and boxed-in. 
Golden installed 
oblong tiles in 
an overlapping 
brick pattern. 
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The Cottage 
mini-vanity from 
Pottery Barn is 
more decorative 
than clunky under- 
sink cabinets. 











The whirlpool ba 
from Kohler’s 
Portrait collectio' 
fits into a standa 
size tub opening. 





A pedestal sink 
from Kohler’s 
Memoirs collection 
is light and airy, as 
opposed to a bulky 
vanity. A glass shelf 
above can hold 
toothbrushes and 
water glasses. 

















(augustmakeover) 


Whiten Up! 
This beach house bath looked like the motel 
from hell until Tricia Foley checked in 


The salmon-pink fixtures were not only unsightly but completely out of place in the 1860s 
white clapboard cottage that Tricia Foley’s client had just bought. With renovations galore on her list, though, the new 








owner didn’t think she could afford to tackle the bathroom right away. “Think again,” said Foley. “You begin your day 





in this room. You'll feel so much better if you do it now.” The decorator led her client straight to the nearest Home 





Deport in Patchogue, Long Island, where they sat down with Diane Golden, one of the in-house designers available to 
all Home Wepot cus‘omers. Golden helped them pick out fixtures, draw up a plan, and define a budget. Then she 
hooked them up with tractor and supervised the work. “I go to Home Depot for instant gratification,” says Foley. 


“It really doesn’t take a lot of money to totally transform a space.” @ | 


Photographer Maura McEvoy WVriier Christine Pittel Producer Elaine Wrightman 
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Life is unpredictable. Stain removal isn’t. The Maytag® Neptune® Washer. 
It’s almost like having a Maytag Man” at your side. The exclusive StainBrain” feature gives you 
one-button, step-by-step instructions to take the guesswork out of removing over 50 different 
types of stains, like mud. Plus, Maytag Neptune is so powertully efficient, it can actuaily pay for 


itself through water and energy savings. “@gi¢ Neptune. Another dependable idea from Maytag. 
For information, visit Maytag.com. 
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ai Said: He Said 


Taking a long, luxurious bath in 1808 
called upon one's basin instincts 





Before the Jacuzzi, before 
the rotating shower nozzle, be- 
fore the claw-foot bathtub, there 
was the basin stand, one of the 
first furniture forms in the history 
of American hygiene. Before 
that, there was the local creek. 


Leigh Keno: This Federal mahogany corner 
basin stand, made around 1808, is attributed to 
cabinetmaker William Hook of Salem, Massachu) 
setts, because of its similarity to a basin stand in t 
Museum of Fine Arts in Boston. Hook made that} 
example as a wedding gift for his sister Hannah. | 
Leslie Keno: This piece has a hole cut into thef 
top for a bowl and flanking holes for a glass and « 
soap dish. A ‘small shelf on the splashboard also 
holds a glass or a ball of soap. The drawer below 
holds brushes or a towel; the shelf on the bottom 
a stretcher centered by a circular disk that suppo 
a water bottle. Later washbasins have a shelf for ¢ 


massive water pitcher. 


Portrart Lizzie Himmel 


Writers Leigh and Leslie Keno 
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All credit is subject to approval, normal credit standards apply. Bank of America, N.A. ©2002 Bank of America Corporation. Equal Housing Lender. f= 














80% less mortgage paperwork. So you can get back to your life. | 


Only Bank of America offers you fewer hassles, competitive rates and no premiums. 


Call 800.900.9000, visit a banking center or go to bankofamerica.com/loans 


Not all applicants will qualify for reduced paperwork benefits. 


Bank of America. 
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iG Leigh: In the drawer of the stand, peo- | 
_ Screens ple might have kept their “tooth cloths,” | 


blocked off a which were usually pieces of linen, and | 
ba ther from iota often a pone conco 
of honey and charcoal or salt and sage. 
the rest of the Leslie: Soaps were often homemade, 
bedroom or too, ar just as luxurious. “Washing 
: balls,” as soaps were called, were molded 
kitchen. Once by hand out of wax, potash lye, and shee} 


se pa rate tallow, sometimes with a few herbs 
thrown in. 

bath rooms Leigh: During the 19th century the em- 

came about, phasis on personal cleanliness increased, 


but even by the late 18th century, most 


basin stands like homes had furniture forms designed to 
this one became assist in the care and cleansing of the 


body, such as dressing tables, washing 


93 
obsolete tables, and commodes. 


Leslie: This basin stand is elegant: it 
has a shaped frieze on the bowed front, 


GA. ee 













Some inspire conversation. Some leave you speechles 


Tureens 


ed front feet, and nicely figured 
hogany veneers. The London Cabi- 
Makers Book of Prices, published 
788, includes a “common bason 
qd” and lists additional charges 
scalloping the rail and extra cup 
es. This piece would have stood 
he bedroom, along with the com- 
cde. It wasn’t until later in the 19th 
tury that a single room encom- 
sed all personal hygiene needs. 
igh: Some mid-19th-century 

ases actually had plumbing, but 

st did not have bathtubs because 





he expense of running water. Oil- 
ths were often nailed down in front 
he stand so that excess water 
aldn’t ruin the carpet or floor. 
slie: Can you imagine? Before 
shbasins came about, people would 











hang a bucket of water and a cloth 
outside the back door to wash their 
hands before dinner. That was basi- 
cally the only hygienic activity of the 
household. 

Leigh: If you can call that hygienic. 
It really took awhile for the concept 
of cleanliness to take off in America. 
During the 17th and early-18th cen- 
turies, it was common to wash only the 
hands. Slowly, it became customary 

to wash the hands, arms, and face, so 
washbasins were invented. Still, Amer- 
icans didn’t undress completely to 
bathe. As the 19th century progressed, 
society ladies sent out pamphlets urg- 
ing people to bathe the entire body at 
least once every 24 hours. 

Leslie: I wonder how the perfumery 
business was doing at that time. The 
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Flatware 


For great finds on more arts and antiques 


than you can possibly imagine, check out eBay.com. 
AOL Keyword. eBay 


Antique Chatrs 4 


cleanliness movement was not only a 
societal issue, but also a health issue. 
There were theories about the benefits 
of hot versus cold water, as well as vig- 
orous scrubbing of the skin with a 
brush or a coarse cloth to produce a 
healthy glow. 

Leigh: As people began to bathe 
more parts of the body, the desire 

for privacy increased. Before running 
water, one couldn’t bathe indoors 
properly without the help of a trusted 
servant, or perhaps a sibling. Screens 
were constructed to block off a bather 
from the rest of the bedroom or 
kitchen. Once separate bathrooms 
came about, basin stands like this 

one became obsolete. 

Leslie: As lovely as this piece is, I’m 
not sad about that! @ 


happy hunting 


©2002 eBay Inc. Designated trademarks and brands are the property of their respective owners. All items subject to availability 
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The Martha Stewart Signature” Color Palette. 416 new colors available only at your 
neighborhood Sherwin-Williams” store. With oversized, punch-out color cards and 
coordinating palette cards that make decorating easy. Martha Stewart colors in 
high-quailit rwin-Willlams paints. 1-800-4-SHERWIN (1-800-474-3794). 


Ask How. Ask Now. Ask Sherwin-Williams” 


www.sherwin-williams.com 


Due to the printing proce may not be true to actual Mar tewart Signature™ colors. ©2002 The Sherwin-Williams Company 
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such a small space, a bathroom 
ave huge repercussions. If you take that morning and 
ime bath or shower in a dingy, leaky, uncomfortable, or 
ctical bathroom, you're not going to be in a very good 
. And putting up with a cramped, less-than-perfectly- 
oning bathroom is much more trying than the pain of 
ating and/or the penny-pinching that might be required 
for it. But contrary to popular belief, a total overhaul 
always needed to turn a dog-eared bathroom into the 
meow. A few carefully chosen pieces of hardware and 
sories can make a world of difference. Editorial Assis- 
ori Mike and I are both thinking of ways to update our 
yathrooms; here are some of the things we’ve learned: 
ers @ Stone, slate, marble, ceramic, or glass floor and 
es are the only way to go. They last longer and clean up 
than other materials. @ When you install or replace a 
erhead, the tallest member of your family should stand in 
or tub so that you can determine where the shower- 
should be positioned. (There’s nothing more aggra- 
sand uncomfortable than ducking to rinse one’s hair.) 
stic shower curtains are clingy and not very fresh, 
pas natural-fiber shower curtains are simple to launder; 
\glide” ball-bearing chrome hooks facilitate opening and 
lg. @ If you are designing your shower space from 
th, make it at least four feet long so that you can build 
solid “banquette seat” covered in the same material as 
alls and floor. It makes leg-shaving a cinch. 
® Sit in a tub before you buy it, and make sure it 
omodates everyone who will be using it. @ If you buy 
tique claw-foot tub, check to see that all four feet are 
) and firmly attached. (Repairs on old tubs and hardware 
e tricky and costly.) @ Install a hotel towel rack above 
ub: it will make room for extra storage space elsewhere. 
sider investing in a new tub rather than using a spray- 
emical treatment on an old one; it won’t last! 


iv bathrooms 


Sinics @ Pedestal sinks look stylish and strong, but they 
eat up storage space. A skirted sink—or a sink set into coun- 
terspace and cabinets—is more practical in a tiny bathroom. 
® Don’t buy a sink, tub, or toilet in trendy colors: white fix- 
tures are spic-and-span and never look like “fashion victims.” 
Quick Fixes e If your budget doesn’t allow for a total bath 
redo, replace your hardware. Chrome, brass, pewter, and 
nickel are like good jewelry on a plain dress. @ A dark, win- 
dowless bathroom should be kept light and bright: stick to 
white and shiny pastel colors. 

Mirrors @ Don’t cover a wall with a big slab of mirror: a 
large framed mirror, or several smaller ones hung on walls or 
even propped up on the floor, is much more attractive and 
easier to clean. @ Make sure your mirrors are beveled, which 
gives them a more finished, decorated look. @ Magnifying 
mirrors are a must; they work best when attached to metal 
accordion-style arms located to one side of your medicine 
cabinet. Choose a quality swing-arm magnifying mirror that 
can take a lot of wear and tear. 

Toilets @ We’re seeing more and more residential bath- 
rooms with industrial “vacuum flush” toilets: they make more 
noise but usually require less maintenance. ® If you live in 
an older apartment building or house and are replacing your 
toilets, you must measure, measure, and measure again. Many 
of the newest toilets are too large for old bathrooms. 

Color and Accessories @ Select white tile, toilets, tubs, 
and sinks, and your bathroom will not date. Inject color 
through painted or papered walls, shower curtains, window 
treatments, and towels. @ Keep the knickknacks to a mini- 
mum. A profusion of doodads leaves a large bathroom with- 
out focus and a small bathroom cluttered and cramped. Do 
hang pictures or photos on the walls—they add a charming, 
friendly note. @ If you desire a small area rug, consider 
hemp: it doesn’t attract mildew, and it’s strong enough to 


withstand frequent laundering. —M.M. 
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In her Washington, D.C., _ 


house, decorator Mary Douglas 
Drysdale spins dross into gold 





In her living room, 
Mary Douglas Drysdale 
lavished orange paint 
on an old secretary, 
adding stenciled 
decoration. Two 19th- 
century chairs in the 
foreground are French 
(left) and Italian 
(right). A 19th-century 
English overdoor 
decorates the mantel. 
Babe Ruth, one of a 
pair of Great Danes, 


reclines on a recamier. 


Photographer Carlos Emilio 
Writer Linda Hales 


Producer Senga Mortimer 
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[below] A vision in Bill 
Blass, Mary Douglas Drysdale 
stands in her foyer. The 
Regency recamier is 
upholstered in a Schumacher 
cotton. The painting is by Sam 
Gilliam. [right] Velvet by 
Manuel Canovas covers a 
cee recamier. 
“FIVE YEARS AGO, MARY Doud 
Drysdale slept in a platform bed uphols 
in a Joe D’Urso industrial-grade carpeti 
with steps that doubled as seating. Like 
of her generation, the Washington, D.C 
based interior designer was a devotee o| 
modernist purity, restraint, and neutral 
But after time she exhausted the possib| 
of the style, and moved on. “I just becai 
so bored,” she remembers. 


Now Drysdale is all luxe and fantasy, 





ing and yellow silk. The living room of] 
Beaux-Arts house in the capital’s Kalor: 
section has the glow of perpetual sunlig 
Almost every soft surface, from folds off 
unlined silk framing the oversize windo| 
to cushy velvet upholstery on neoclassi¢ 
chairs, is a deep, luscious yellow. Vibra 
fabrics partnered with painted and gildt 
furniture are set off by a retiring backdi 
of white walls and pale floors. 

“T think that color is energy,” says D! 
dale. “But if you have too much energy 





space, it’s enervating. Hold the color pu 
to 25 percent, then use neutrals for the 
The decorator’s Midas touch also gle 
in the dining room, where golden walls 
embellished with ethereal handpainted 
noiserie motifs in white. Color was actu: 
the trigger in Drysdale’s breakaway fron 
streamlined look. A decade ago, she pat 
pated in a decorator showhouse in whic 
tried out a shock of bright yellow curtat 
a mostly white sitting room. “Visitors lik 
t,” she remembers, and so did the desig 
Ever since, in private and public pro 
for clients as well as for herself, Drysdall 
energized city and country houses with | 
favorite primary color. Secondary colors 
especially those made with yellow, such| 


orange and chartreuse—are also import 
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[above] In her bedroom, Drysdale dressed up a seamstress’s dummy and plopped a hat on top. The patchwork quilt 


is an heirloom. [facing page] The upper terrace, accessible from the kitchen and living room, is furnished with an antique 


settee and chairs, as well as with pedestals and urns by Michael Taylor. For more details, see Resources. 


in her palette. At home, she likes to lead visitors into the 
living room, where she proudly shows off an antique secré- 
taire born again with coats of pumpkin paint. 

In the dining room, Drysdale balances a gilded Italian 
console in one corner with a whimsical folk-art horse in 
another; against a mirrored wall, a 19th-century marble 
statue of Psyche wears a straw hat. A gilded tree stump 
serves as a coffee table in the living room. An heirloom 
country quilt is layered over orange silk brocade on the 
designer’s bed. 

Tweak though she may, Drysdale’s foundation remains 


classical. She says she will always draw inspiration from her 


native Charlottesville, Virginia, where 18th-century architec- 


ture has never gone out of style, and will remember forever 


what she lear: ‘line and proportion and the proper 
manipulation of space at the Ecole des Beaux-Arts in Paris. 
“Very few roon the universe are perfect, but that 


is always the goal, says, tic «ing off her essential rules. 
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“Symmetry leads to harmony. Serenity is achieved through 
complexity. Respect for the old must be reflected in the 
new. To expand space, create a vista. And above all, 
befriend color.” 

The Kalorama house had little architectural distinction | 





when Drysdale bought it in the 1980s. The only interesting 
original element was a mantelpiece with classical lines. 
Undaunted, she made casts of the carving and replicated 
it for the molding that now defines the grandest rooms. 
Elsewhere, bold details mask awkward doorways, and mis- 
matched windows hide behind slyly calibrated curtains and 
shades. Where walls impeded traffic, Drysdale created spa- 
cious archways, punctuated by columns and pilasters. She _ 
turned a single small window into a wall of French doors, | 
opened the narrow stairwell to a sky view, and converted | 
a ground-floor laundry room into an inviting library. “You 
have to choose something and work with it,” she says, “an 


what you can’t work with, you can always disguise.” @ 
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» | [this view Pr Reta Pete eT Ceti | , 
The three peacack chairs on ats Buttes. To 


bas aS 


teak deck were found at Ee sales and painted 


charcoal greén: Heavy’carved wood tassels 
hold down the linen top cloth. The grosgrain 
ribbon pillows‘are by Dransfield & Ross. 


ae 













Photographer Dana Gallagher 
Writer Christopher Petkanas 


Producer Senga Mortimer 





Anything goes 
at John Dransfield 
and Geoftrey 
| Ross’s weekend 
setaway In 
East Hampton 








evolution of h 





[above] A living room still-life atop an ebonized Egyptian Revival 


of a Haitian general, and a store prop that Dransfield painted coral. 
[right] The men added a trompe I’oeil frieze above the stripped 
paneling. Pale color brings serenity to a mixed bag of furnishings: 
Eastlake armchairs, an Italian Regency caned chaise, a 1940s 
driftwood table base, a 1970s Italian orange fiberglass-finished 


table, and sofa pillows appliquéd with policemen’s parade gloves. 


; chest includes an antique scale for weighing paper, a wooden bust 
FOR MANY AFICIONADOS OF DEC( YRATING, THE THRILL IS IN 
getting it right and changing not so much as a throw pillow. 

For others, like John Dransfield and Geoffrey Ross, deco- 

rating is a vigorous, ongoing process. The men have many 

| goals for the interiors in their circa-1860 Quaker meeting- 


house in East Hampton, New York. But perfection, if such 


a thing exists, is not one of them. 

“The evolution of houses is what interests us,” says 
Dransfield. “We use them as design labs. A lot of well- 
known decorators race toward a finish line, but ‘finished’ 
to us means stale. We love rooms that are ‘off’ or even a 
little ‘wrong.’ 

The men are the principals of Dransfield and Ross, 

a home furnishings firm launched in 1992. Before that, 
Dransfield had grown numb spinning variations on denim 
miniskirts for junior sportswear companies, and Ross, for 
years a textile designer at top-tier houses like Scalamandré 
and Nobilis, hoped never to see another damask stripe 


or scenic toile. Dissatisfaction with their jobs led to 
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1ed’ to us means stale. We love _ 
rooms that are ‘off’ or even a little ‘wrong 
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the creation of a line of decorative pillows with tactile, 
often wild surface interest. A typical Dransfield and Ross 
pillow might be entirely faced with piggybacked rows 

of grosgrain ribbon, or bobbing tassel fringe, or dozens 
of polyurethane strings. 

The Meeting House, as their weekend retreat is known, 
was trundled east from Southampton some 40 years ago 
to a newly created area of East Hampton called Hampton 
Waters, envisioned as a community of new summer homes 
for artists. Dransfield and Ross’s place was used as a sales 
office and marketing lure. But what nobody took into 
account is that most artists cannot afford second homes: 
the development company went bust. The Meeting House 
was a community of one. 

By the time Dransfield and Ross acquired it in 2000, the 
single-story structure with a cedar-shingle facade and roof 
had gained a charming, luxuriously private freestanding 
guesthouse, poised at the head of a serenely simple lap 
pool. Like the main building, the guesthouse had an earlier 
life—as a toolshe he grounds of East Hampton’s Guild 
Hall arts center. When the\ ved in, both houses still 


bore cringe-making traces of the previous owners’ girly, 
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chintzy decor, a fair measure of everything Dransfield and 
Ross oppose. 

The men have studied enough holiday windows at 
Barneys New York to know the value of a solid theme. Ta 
kick off the decoration of one guest room, Dransfield and 
Ross assigned it a fictional occupant, the Italian governor 
of Ethiopia, which led them to gouaches of Vesuvius and 
natural linen bed hangings on bamboo brass rings. Anoth| 
guest room’s steel campaign bed, draped in rich folds of 
heavy cotton twill, suggests a Napoleonic figure whose dey 
tion to creature comforts might make him late for battle. 

What’s “wrong” with the Meeting House? The living 
and dining room make up one symmetrical space but have 
two warring types of paneling. Pillow prototypes that had 
a buyer from Neiman Marcus swooning but are clunkers 
in East Hampton live there anyway. And while Valentino 
might be able to get away with a pair of life-size harlequin 
Great Danes in majolica at his villa on Capri, the owners 
think they may have gone too far by having similar crea- 
tures guard the guesthouse. Which is exactly the point. 
“Whenever everything looks like it belongs,” Ross says, 


“that’s when | know it’s time for a change.” 
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Peripatetic decorator VVhitney Stewart brings a | 
worldly palette to her suburban M land lair 





[right] Whitney 
Stewart works from 
an office at home and 
wouldn’t have it any 


other way. “My clients 





walk in and get an 
immediate fix on 

my style,” she says. 
[facing page] A 1970s 
horn-covered coffee 
table is an unexpected 


touch in a living room 


ae 
Photographer Carlos Emilio 


adorned with an 
Aubusson tapestry. 
Es Writer Christine Pittel 
on the pillows is from 


Christopher Norman. Producer Pre ws lata : 
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HER FURNITURE IS PROBABLY BETTER TRAVELED THAN MOST 
people. Designer Whitney Stewart has moved around a lot, and 
she likes the company of her favorite things. The Chippendale- 
style mirror hanging in her sitting room, for example, has been 
with her since she was a teenager in Los Angeles. It accompa- 
nied her to Manhattan, where she worked with designer Mario 
Buatta, then followed her back to Los Angeles when she took 
over her mother’s interior decorating firm at age 23. The mirror 
crossed the Atlantic with Stewart, her husband, and their three 
children when they rented a chateau in the Loire Valley for a 
12-month sojourn, which they enjoyed so much that they stayed 
in France for 11 years. Then the piece came back to America 
seven years ago, when the newly single Stewart decided “it was 
time to rejoin the real world.” She bought a two-story white 


brick 1940s house in a leafy Maryland suburb near Washington, 


D.C., and unpacked her furniture crates. “I wanted to get back 
to work, and for me that mea orating,” she says. 
www.housebeautiful.com] 8/20 ( 


[top] The blue plaid on the sofa and chair in the 


sitting room is from Cowtan & Tout. [above] 





Over the window of a guest room, an antique 
manuscript is framed by charcoal-striped fabric from 


Jacques Bouvet et Cie tied back with a turtle shell. 





from above] A Venetian mirror hangs above 

-designed Parsons table. A whimsical 

sor lamp by Lieux hovers near a daybed 

ed in a Christopher Norman silk taffeta and 
ith a pillow in Marigold silk from Bergamo. 

e Kashmir shawl is tossed over a dining table 


is Pollock Reproductions. Curtains made 






ilico Corners check are tied back with raffia 


an antique washstand in the entrance hall. 
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“IT can’t sew, but that 
doesn’t stop me from 
putting window 
treatments together 
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[above] Stewart hung a small English fabric-covered mirror on her 
bathroom window, which is casually draped with a couple of yards of 
voile from Kravet. Beaded pears march across the sill. [facing page] 
A blue-and-white-striped taffeta from Brunschwig & Fils made a nice 
new skirt for an old dressing table. Stewart had no qualms about 
adding more stripes, this time in a pink-and-white Porcello Stripe 


from Glant, on t!\2 roman shades. For more details, see Resources. 
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Naturally, Stewart started with her ow 
home. “I knew I wanted uninhibited coli 
soon as I walked through the front door, 
says. “The rooms are small enough to pai 
in brilliant, intense hues that would be o 
powering on a larger scale. When each re 
is a different color, it feels as if you’re livi 
in a much bigger house.” The sitting roo 
daffodil yellow makes a jaunty backdrop 
a blue-and-white plaid on the sofa and cl 
chair. A richly patterned paisley shawl ha 
across the doorway, behind a battered re; 
leather wing chair. At the window, stagh« 
cap the rods at each end of a sky-blue ba’ 
shade, in reality just a length of fabric cas 
gathered and tacked to the wall. “I can’t 
but that doesn’t stop me from putting wi 
dow treatments together,” says Stewart. ‘ 
big on staple guns.” 

To stretch her house’s modest square | 
footage, she turned a garage into an entré 
hall and built an addition in back. “It rea 
opens up the house, because now you cal 





step from all these tight little rooms into | 
20-by-20-foot living room with French d 
out to the garden,” says the decorator, w 
painted her new room artichoke green. S| 
brings in more shades of green with luxu 
ous upholstery: soft velvet and silk taffeta 
and slubbed linen in tones ranging from | 
sage to celadon. An 18th-century castle-s¢ 
Aubusson tapestry completely covers oné 
wall. “It’s in terrible shape, but it sure set 
up a room. On top, I hung a portrait of 
Louis XIV that I bought at a French cout 
auction. There were hundreds made for a 
those government officials who wouldn’t | 
caught dead without a portrait of the 
monarch in their salon.” 

The spiraling wrought-iron lamp by th 
daybed bounces back when touched, muc 
visitors’ delight. “I believe you have to hal 
something amusing in each room,” Stewa 
explains. “I mix European sophistication) 
Californian come-what-may. So many dec: 
tors play it safe, but that’s not me.” | 


bestia, 
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[left to right] Patricia Thorpe at the edge of a water-lily pool in her seven-acre garden. Foxgloves tli 


Th net Of a historic garden in upee 


apher Richard Felber Writer I 
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@ York lets her imagination run wild | 


le Producer Elizabeth H. Hunter || 


8/2002 [www.housebeautiful.com] 69 





ee Ee oe 


eee 


70 


. 
oD 


2 


[left to right] In PETS tau Ue Ug og 


rs 
out an old birdbath planted with petunias. Ellen Biddle SUT LU Wee 


Peta ume auc ea Coes ee ole 


arch. Stonésteps go from the-back patio to an upper lawn. 


For more details, see Resources. , 


Sa 


HEATHCOTE, PATRICIA THORPE’S 


Cooperstown, New York, garden, is the 
work of three strong women. The first 
was Ellen Biddle Shipman (1869-1950), 
one of America’s earliest women land- 
scape designers, who laid out the classi- 
cally inspired garden. Katherine Guy 
Cooper (1895-1988), daughter-in-law of 
James Fenimore Cooper III, planted the 
garden in the 1920s. Today the grounds 
are in the knowing hands of Patricia 
Thorpe, author of four garden books 
and the owner of Heathcote since 1993. 
Heathcote was “terrifying” the first 
time Thorpe saw it. “The house, with ten 
bathrooms and a ballroom, had been 
empty for six years,” she says, “and the 
garden, seven high-maintenance acres, 
was in a state of advanced decay. But it 
was still more beautiful than almost any 
other garden I had ever seen. My husband 
and I simply bought it and got to work.” 
Shipman had built Heathcote into 
a hillside, adding her trademark terraces 
and formal hedges. She included pools, 


fountains, statuary, and a classic open 
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sided garden house with white pillars. 
Katherine Cooper, the property’s first 
chatelaine, amplified the formal lines of 
Shipman’s design with native plants that 
were unusual in gardens of the time. 
According to Thorpe, the reason that the 
garden didn’t just disappear while unat- 
tended is that Cooper’s hardy natives— 
trillium, sarsaparilla, filipendula, thalic- 
trum, dogtooth violet, Solomon’s seal, 
cohosh, monarda, and snakeroot— 
resurfaced every year. Likewise, strong 
naturalizers such as lilacs, macleaya, and 
monkshood thrived and kept up the 
appearances of a garden. 

Thorpe’s own gardening style, a 
“selective ruthlessness,” meshed well 
with Cooper’s 80-year-old garden. “My 
favorite thing is to weed,” she says. “I 
have little interest in designing, and I 
actually don’t like planting very much. 
This is the perfect garden for me because 
it already has a wonderful design and all 
the plants anyone could wish for. 

“With any neglected old garden, the 


edges are the first to go. We cut down 





lots of trees where the woods had ¢ 
back in. Clearing encouraged old sj 
of blue mertensia and eremurus to 
emerge. Martagon lilies now pop ul 
along the woodland edge. But one 
most magical things is that thousani 
and thousands of old bulbs began f 
ering again. As soon as the snow m) 
huge expanses of golden eranthis b 
like sunshine, and masses of tiny bl 
scillas form pools in the spring law 
To reestablish the formal bordet 
Thorpe beds out tulips and tall Nic 


- sylvestris. Between their bloom per 


hundreds of naturalizing foxgloves 
flower. She tries not to weed too ha 
because she loves the lushness and 
lets plants pop up in the driveway ( 
clean every Saturday during Coope 
time). Thorpe says, “I may have mc 
plants in my drive than most peopl 
have in their gardens. That’s why w 
people look at what I have done 

here and say, ‘Oh, it looks just the y 
it used to,’ I always respond, ‘Oh, 


not one bit!’” 








garden plan 


1. Main house 


Patio 


Stone stair 


Carriage house 


Upper beds 
. Garden house 
. Formal border 


. Rose garden 





. Driveway 
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. Boccie/badminton 
lawn 

11. Cutting/vegetable 

garden 


12. The shrubbery 
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13. Crabapples 
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[far left] A life-size 
Spanish portrait is 
propped against a 
dining room wall. Rose 
Tarlow’s Chippendale 
chairs are slipcovered 


in Fiorella, a creamy 


strié from Rogers & 


Goffigon. [this view] A 


pair of Wittington 
Console lamps ona 
Wentworth sideboard, 
all part of the Kerry 
Joyce Collection, 
augment the light 

cast by an antique 


Italian chandelier. 
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[above] A Louis XVI limestone mantel from Gregorius-Pineo 


presides over the study. Dianne club chairs from Waldo’s 
Designs surround Joyce’s Belgario coffee table. [right] A pair 
of Othello sofas from Rose Tarlow, covered in Rogers & 
Goffigon’s Cervo Lichen linen velvet, anchor the living room. 
The antique tapestry throw pillows are from J. lloulian Rugs. 
Joyce designed the Klismos chair and the Palatine 

coffee table; the latter’s custom mosaic top was inspired 


by the marble floor of St. Mark’s Basilica in Venice. 


IN A TEAR-DOWN TOWN LIKE BEVERLY HILLS, WHERE BIGGER IS OFTEN 
considered better, it’s refreshing to discover a house that, after a lengthy 
renovation process, still retains its original 1940s character. “It had a great 


feeling, even though it had been remodeled many times over,” says Los 


Angeles—based designer Kerry Joyce, who transformed the Mediterranean- 
style he for his clients, an investment banker and research scientist 
and t] children. “My hope is that when I fixed it, I enhanced that 
great 
Kno ng understated elegance with style and comfort, Joyce 
was intent ¢ ing the structural aspects of the house first, re-laying all 
74  ([www.housebeaut om] 8 02 
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[above left] in the library, which is paneled in walnut with a faux-ivory inlay, a Swedish table from Lief Antiques is pulled up to a 
window seat with Joyce’s Sophia chairs on the opposing side. The fabric is Barksdale II from Rogers & Goffigon. [above right] 
Chintzed Sheer curtains from Classic Cloth filter the sun in the breakfast room. The Gregga French round table from Mulligans i 


paired with Joyce’s La Luna side chairs, slipcovered in Pyramid Lake from F&S Fabrics. The Gustavian armchair is from Charles P 


8 »002 


the floors with appropriately finished hardwood or tile 


and resurfacing the walls to give them an undulating, old- 


plaster look. “I want people to feel good when they walk 
into a room,” Joyce says. “They shouldn’t have to say 
what they like. It’s subliminal.” 

After restoring the house’s simple, classic lines, Joyce, 
whose client roster includes hotelier Ian Schrager, actors 
Jami Gertz and Paul Hogan, and MTV Networks chair- 
man and CEO Tom Freston, embarked on making the 
place feel like a home. “I like a sense of permanency,” 
says the designer, who scoured the earth to find terra- 


cotta tiles with just the right sheen and the one antique 





rug out of hundreds that met his criteria for patina. The 


exquisitely crafted coffered ceilings and layered wood 
library paneling (quartersawn white oak with an antique 
ceruse finish) lend more timeless beauty. “What I do is 
what I'd want someone to do for me. Each and every lit- 
tle gesture makes a difference.” 

[In the tranquil living room, a bright-green lamp 
injects a blast of color into the soothing palette of light 
gray and beige; in the library, a zany gold candelabra 
takes center stage on the mantelpiece without distracting 
from the room’s beige and camel atmospherics. “Some- 


times you have to do things that seem wrong, like 
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[above] The Village Barstools from Crate & Barrel offer guests a 
ringside view in the kitchen. [below] The master bedroom’s custom 
canopy was inspired by a Spanish original, but Joyce decided 

that an upholstered headboard would be more comfortable than 


the traditional wrought iron. The Figaro bench is by Rose Tarlow. 
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going against the color scheme, to make the room 
right,” Joyce says. 

A Massachusetts native, Joyce trained in theatet 
design at New York University. In 1973, while 
vacationing in Los Angeles, he got a job as a set 
designer (he has since won an Emmy) and never 
left. During the 1980s he ran a high-end shop, 
Designer Resource, which sold hard-to-find archi- 
tectural elements such as columns, mantels, and 
moldings. He closed it after establishing his deco- 
rating firm, but he still designs an eclectic mix of 
traditional and classic modern furniture, available 
through Dessin Fournir. “Good design is good 
design, no matter where it comes from,” says Joyce 
who shops everywhere from the Paris flea markets 
to a favorite junk store in Yucaipa, California, with 
frequent stops at Crate & Barrel one day, Rose 
Tarlow the next. “A home should be friendly and 
stylish and promote a sense of well-being. The last 
thing I want is a bunch of decorative rooms that 
my clients will walk right past.” @ 
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see Resources. 


A Vintage bathtub 
from Kohler and Belle 
Epoque sink from 
Altmans give the 
master bath an ant 
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Photographer Victoria Pearson 
Writer Elizabeth Terry 


Producer Miguel Flores-Vianna 


THE CLIENT’S ONLY REQUEST WAS TO MAKE HER MASTER BATH 
look clean and luxurious. Designer Kelly Wearstler started 
by replacing the tub. Originally located by the window, it was 
shown the door in order to make room for a custom-designed 
vanity, complete with two oval mirrors that take advantage 
of the natural light. Wearstler added extra wattage with 
1970s-style Lucite sconces and Murano glass chandeliers; 
on the floor and walls, marble tiles with irregular veining 
complement a swath of wallpaper with a delicate floral motif. 
The room’s crisp, modern palette is further softened by 
a 1960s Italian ceramic vase—great for holding sponges— 
and an early-19th-century cameo. As for the new bathtub, 
Wearstler settled on a spacious ceramic and cast-iron version 
with traditional English fixtures and fittings. “We all de- 


serve to sink into a hot tub at the end of the day,” she says. 
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Four five- 
star talents 
design 
bathrooms 
as different 
as se 
are artful: 
House 
Beautiful 
shows you 
how to 
set their 
luxe look 
without 
spending 
a fortune 





sage] The Carrara 





le tile is from Romala 

| ote wallpaper ‘ts from 
| Wallcovering. The 

10 is from Kwid. The tub 
|<ohler; the fittings are 
the Perrin & Rowe 

| tion by Rohl. The 

.s, caddy, and soap dish 
‘om Waterworks. [facing 


| Wearstler designed the 


“rs and custom vanity, 


i is fitted with hardware 





evan Dyke Supply and 


-| 
. 





n City Hardware. The 
flare by Kohler. The 
ilelier and sconces are 
| Fantasy Lighting. The 
leaf chair is by Kwid. 
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Producer Tori Mike 


letake Get Kelly Wearstl 
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What a bright idea: the TWo- 

\ TIERED HAND-BLOWN GLASS 
CHANDELIER (008-012) from 
a Lampworks is a dead ringer for 
¢) the one Wearstler used. RETAIL 

PRICE: $3,495; 888-LAMPWORKS/ 
Ze WWW.LAMPWORKSINC.COM. 
i» 


2 





The polished-nickel CROSS HANDLE FAUCET (U.3721X' 
is from Rohl's Perrin & Rowe bathroom collection. RETA) 
PRICE: $758; 800-777-9763/WWW.ROHLHOME.COM. 















For long soaks in the tub, Wearstler included an AQUOS 
FLAT PANEL LCD TELEVISION (LC-20B2UA) from 
Sharp. RETAIL PRICE: $2,500; 800-BE-SHARP/ WWW. 


The polished-nickel ROBE SHARPUSA.COM. 


HOOK (U.6921-PN) is from 
Rohl's Perrin & Rowe 
bathroom collection. RETAIL 
PRICE: $96; 800-777-9763/ 
WWW.ROHLHOME.COM. 





We imitated Wearstler's CAMEO! 
appearance with one by Carol 
Lebeaux. PRICE AVAILABLE 
UPON REQUEST; 508-842-8730. 





Old id-new with Kohler's WHITE VINTAGE TUB (K-/00-0). 
RETAIL CE: $3,617; 800-4-KOHLER/ WWW.KOHLER.COM. 
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de-to-order style with ready-made ease 


The BARBARA BARRY 
OVAL MIRROR by Baker 
(3414) is the spitting 
image of the model 
crafted by Wearstler. 
RETAIL PRICE: $1,430; 
800-59BAKER/ WWW. 
BAKERFURNITURE.COM. 





tler's vanity hardware——BRASS FLUSH HANDLES 
1) at Crown City Hardware (RETAIL PRICE: 

| CH; 800-950-1047/WWW.RESTORATION.COM) 
MPLE L CORNER GUARDS (AH-02223456) 

Dyke Supply (RETAIL PRICE: $10 EACH; 
|7-3355)—was refinished in polished nickel 
/mandy Metal Refinishers, 626-792-9202. 





a [left] The WHITE CARRARA MARBLE VANITY TOP by Romala, 

- 49"w, x 22'd., is available through Expo Design Centers. RETAIL PRICE: 
$379; WWW.ROMALASTONE.COM OR WWW.EXPO.COM. [right] 

. Approximate the look of the bath’s tiles with these CARRARA MARBLE 

| — versions from Ann Sacks. RETAIL PRICE: $13 PER SQUARE FOOT; 

: 800-278-8453/WWW.ANNSACKS.COM. 


The polished-nickel 

€ CHIVARI =n on a | EXPOSED BATHTUB 

LLROOM , ah 4 FILLER WITH HAND 

ACK CHAIR in Li SHOWER is from 

ver from Event Rohl's Perrin & Rowe 

ulpment Sales bathroom collection. 
imics the look RETAIL PRICE: $1,611; 
f the Wearstler- 800-777-9762/ WWW. 
esigned original. ROHLHOME.COM. 
ETAIL PRICE: 
75; 800-337-0093/ 
/WW.EVENT 
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. @tips 
e “Don’t bother refur 
. bishing an antique 
bathtub,” says Irela 
ir “You can always find 
| new fixtures designé 
to look old.” 
@ Towel heaters that 4 
hot water work bett 
than electrified ones 


@ Adjustable mirrors ¢ 
overhead lighting ar 


rs 


< 


musts. 





[this page] The wash- 
stand, fittings, and tile 
are from Waterworks. 
[facing page] Ireland 
painted the Waterwor 
claw-foot tub in Ralph 
Lauren’s Dressage Red; 
the étagére is also from 
Waterworks. The toile i 
from Kathryn M. Irelan 


“Along with kitchens, bathrooms are the 


SAV S Kathryn M. Ir eland » “but guest rooms and guest baths can be a 
little more fun and decorative.” For a sophisticated Los Angeles client, Ireland indulged her passion for red. 
Acting on impulse, she upholstered the guest bathroom’s walls with the same rich red toile that she used in 

the adjoining bedroom and painted the outside of the claw-foot tub in Ralph Lauren’s Dressage Red. Her 
favorite one-stop shop, Waterworks, was the source for everything from the tub to the lighting to the classic 
washstand wii) polishec-nickel faucets. To counterbalance all that red, simple off-white subway tiles “ensure 


that the bathroom looks clean and harmonious.” 
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coublewke) Try turning your bathroom re 


Kathryn M. Ireland's red TOILE (1912) is available through decorators 
from John Rosselli & Associates. APPROXIMATE RETAIL PRICE: $112 
PER YARD; 212-593-2060. 


No one will be able to tell the difference between the 
MERIDIAN HOTEL RACK in chrome from Waterworks 
and l|reland’s model. RETAIL PRICE: $295; 800-998-BATH/ 
WWW.WATERWORKS.COM. 

















The EASTON LAVATORY FAUCE 
is from Waterworks, RETAIL 
PRICE: $665; 800-998-BATH/ 
WWW.WATERWORKS.COM. 





The CRYSTAL 
STANDARD BATH F 
is from Waterworks 
RETAIL PRICE: $350 
800-998-BATH/WWY\ 
WATERWORKS.COI 























| 
The ANTIQUE MIRROR (K-217) from Kohler | 
will reflect your good taste. RETAIL PRICE: $46 


800-4-KOHLER/ WWW.KOHLER.COM. 





Kathryn M. Ireland’s toile fantasy 





The CRYSTAL GLASS SHELF |s 
from Waterworks. RETAIL PRICE: $260; 
800-998-BATH/WWW.WATERWORKS.COM. 





Riff on Ireland's scheme with an EATON ACCORDION 
WALL MIRROR (2301.0192) from Restoration Hardware. 
RETAIL PRICE: $169; 888-243-9720/WWW.RESTORATION 
HARDWARE.COM. 


The PALLADIO TWO-LEG 
WASHSTAND Is from 


Waterworks. RETAIL PRICE: 
$1,780; 800-998-BATH/ 
WWW.WATERWORKS.COM. 


Take the A train with these 

3" x 6" WHITE SUBWAY TILES 
from the Ann Sacks Collection. 
RETAIL PRICE: $18 PER SQUARE 
FOOT; 800-278-8453/\ WWW. 
ANNSACKS.COM. 





The SAVOY BATHTUB 
WITH CLAW FEET |S 
from Waterworks. 
RETAIL PRICE: $2,395; 
800-998-BATH/WWW. 
WATERWORKS.COM. 














@tips 
@ For an uncluttered look, floating counter 
4 and cabinets do the trick. | 
eS @ Don’t be afraid to mix different finishes: 
“Brushed-nickel fixtures, polished-nickel 
legs, and punctured tin can all work well 











together,” says Desmond. 


( ) @ A touch of Lucite can lighten up a room, 
says Sutherland. 


: ~ e Hide a small window with a festoon ea 


in a luxurious material. 








[this page] The fixtures, adjustable mirror, sink, and toilet are by Kohler. The 


vintage lamps and Lucite chair are from Carla. The towels are by Fieldcrest. 
[facing page] The mirror is from XYZ Total Home. The sink and fittings are by 
Kohler. The bronze stool is from Blackman Cruz. The sconces are from K-Inc. 
Lighting at Thomas Lavin; the shades are from Leap Lamp Shades. The scenic 


wallpaper is from Zuber et Cie. For more details, see Resources. 
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“Bathrooms are highly personal, 
| Sa\ sd le C( )] ALC yi Fre F de T ick i 


s 


utherland, 


fashionable bathroom for the 





teenage daughter of a client, introducing an all-white palette with smooth edges on nearly everything: baseboard, floor, 
walls, and tub. The floating sink and suspended vanity table keep the space uncluttered. For a decorative twist, Sutherland 
brought in a Lucite chair with an Ultrasuede cushion, two vintage lights beside an adjustable mirror, and whimsical black- 
and-white flower pictures that he painted himself. 

It’s not surprising that David Desmond would make a bathroom, however small, look like a piece of art: many of his 





clients are serious art collectors. “A powder room is a place where you can bring in an element of fantasy and sparkle,” 
says the Los Angeles-based Desmond, whose clients gave him free rein to transform a diminutive five-walled space into 

a functional spa and powder room. Desmond gave it depth by installing Pompeii-red Venetian plaster wainscoting to the 
level of the 1920s-style sink. An ornate oval mirror of punctured tin adds flair without overburdening the space. Lending 
painterly intrigue is an elaborate hanc-blocked wallpaper mural depicting scenes of ancient Indian temples, while the teen 
steam shower with cobalt-blue glass tiles and a sophisticated aromatherapy device provides a distinctly 21st-century touch. 
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loubletake) Copy Fred Sutherland’s white ide 


REO 





[above] The GRAFTON 
TABLE LAMP (6801.0061) 
is from Restoration 
Hardware. RETAIL PRICE: 
$129; 888-243-9720/ WWW. 


RESTORATION HARDWARE. 


coo. [below] The white 
finial TOWEL BAR (K-318-0) 
is from Kohler. RETAIL 
PRICE: $197; 800-4-KOHLER/ 
WWW.KOHLER.COM. 
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The HOLA GRANDE WALL 
SCONCE in Bianco from Foscarini 
is a retro redo of a 1950s original. 
RETAIL PRICE: $299; AVAILABLE 
THROUGH LEE’S STUDIO; 
877-LIGHTNY/WWW.LEES 
STUDIO.COM. 








The SALTER BATH SCALE (2391.0031) 
is from Restoration Hardware. RETAIL 
PRICE: $120; 888-243-9720/ WWW. 
RESTORATIONHARDWARE.COM 





Create your own masterpiece on a 

10"-square gallery WRAP-STRETCHED 
CANVAS from Michaels. RETAIL PRICE: $13; 
800-MICHAELS/WWW.MICHAELS.COM. 








This Philippe Starck 
understudy for 

Sutherland's vintage j 
chair is a clear winner: | 
LA MARIE CHAIR by | 
Kartell. RETAIL PRICE: r 
$166; 866-854-8823/ j 
WWW.KARTELL.COM. 


The GRAFTON 
CANISTERS (small 
2333.0003, large 
2333.0002) are from 
Restoration Hardware. 
RETAIL PRICES: $34 
(SMALL) AND $39 
(LARGE); 888-243-9720/ 
WWW.RESTORATION 
HARDWARE.COM. 2 | 
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oubletake) Duplicate David Desmond’s details 


Ralph Lauren paints can 

) approximate Venetian plaster 

) for the look of Desmond's 

> powder room: GRAND TETON 

_ (RR25; $40 PER GALLON) 

_ will match the shade of 

_ the red wainscoting, which Is 

| surrounded by trim in 
GARDEN TWILIGHT (DS12; 

| $37 PER GALLON). DAMARI- 
SCOTTA in matte finish (SS10; 
$25 PER GALLON) replicates 

_ the off-white plasterwork 

on the wall behind the sink. 

800-379-7656/WWW.RLHOME 

| @POLO.COM. 









[above] The DE WOLFE SCONCE In 
pewter with silver antique mirror Is 
the two-armed sibling of the bath's 
single-branched option available 
through designers at K-Inc. Designs. 
APPROXIMATE RETAIL PRICE: $1,350; 
WWW.K-INC-LIGHTING.COM. 

[left] This MEXICAN TIN-PUNCHED 
OVAL MIRROR |s at XYZ Total Home. 
RETAIL PRICE: $425; 212-388-1942. 





[above] Trade shantung-silk 
for Everydaysuede with the 
| MESA 18-inch-square pillow 
} cover (14-4278206) from 
Pottery Barn. RETAIL PRICE: 
| $24; 800-922-5507/ WWW. 
| POTTERYBARN.COM. [right] 
An antique Chinese aura 
at a fraction of the price: 
FISH POT AND STAND 
) (2033334) from the Bombay 
| Company. RETAIL PRICE: $57; 
| 800-829-7789/ WWW.BOMBAY 
_ COMPANY.COM. 


A HANDPAINTED WALL PANEL, 48"w. x 36"h., from the 
Horchow Collection fills in for scenic wallpaper. RETAIL 
PRICE: $400; 800-456-7000/WWW.HORCHOW.COM. 


Cheat for the feet: 4” HEXAGON TILE from 
the Ann Sacks Collection. RETAIL PRICE: $17 
TO $30 PER SQUARE FOOT; 800-278-8453/ 
WWW.ANNSACKS.COM. 





The KARASTAN RUG (/04) 

from the Original Karastan 

Collection has all the charm The BC Bronze 

of Desmond's antique THEBES STOOL |s 
version. RETAIL PRICE: from Blackman Cruz. 
$299. 800-848-2020 OR RETAIL PRICE: 
WWW.KARASTAN.COM. $2,400; 310-657-9228. 
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Bistro Bis’s summery tomato tart. 


Photographer Carlos Emilio 
Writer Linda Hales 


Producer Senga Mortimer 








Despite its cozy French > 
name, Bistro Bis is anything 
but zztzme. On bustling Fri 
nights, khaki-casual Capitol) 
Hill staffers quaff Taittinger 
Brut and tuck into plates of 
steak tartare, their turn-of-tl 
new-century energy reflecte¢ 
in an oversize mirror behinc 
the bar. Cool slate floors, 
cherry-paneled walls, and 
luxurious caramel-leather _ 
booths further glam up the 
atmospherics, which are no 
less charged during the day: 
of the power-lunch bunch, 
Hillary Clinton has made he 
presence known, and senior| 
senators Ted Kennedy and © 
Chris Dodd are regulars. 


lon’t expect Windex Wipes 
to do a Clorox Wipes job. 


Windex Glass & 
Surface Wipes don’t 
disinfect. Only 
Clorox’ Disinfecting 
Wipes have cleaning 
and disinfecting power 
from Clorox. 
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ummer is almost 
over and so is a 
big part of your 





life if you are one 
of the many moms whose teenager Is 





























leaving for college. Who knows 
home again 


Resist the temptation to immediately 
turn your child’s bedroom into a sewing 


what lies ahead? This is a transi- 
tional time for both you and your 


almost-adult child. You'll have to room or a family room. But it's okay to 
i : clear the clutter. Get a box of Glad 
wait to see how it all goes. In the Trash Bags and set aside a day with her 
meantime, there are some very prac- to go through her clothes. Bag and 
donate anything she’ll never wear again 

tical things you can do to make the as well as toys and collections she’s 


definitely outgrown. 


tiny spaces 101 
Dorm rooms aren't any bigger, but now 
kids need room for computers along 
with everything else. Organization is 
the answer. Inexpensive containers 
from GladWare can take care of the 
clutter. They’re perfect for stocking up 
a kitchen in off-campus housing, too. 
Best of all, as a Upromise partner, Glad 
can help make saving for college a lit- 
tle easier too. When you buy any Glad 
product from a participating retailer, a 
portion of every purchase goes into your 
Upromise account. For more informa- 
tion, go to www.upromise.com. 


transition smoother. 














OFFICIAL RULES—No purchase necessary to enter or win. A purchase does not improve your chances of winning. VOID WHERE PROHIBITED. Theg 
to the “GLAD GETAWAY TO BARBADOS” Sweepstakes (“Sweepstakes”) being conducted by The Glad Products Company, 1221 Broadway, Oaklan 
(“Sponsor”), and administered by Marden-Kane, Inc., 36 Maple Place, Manhasset, NY 11030 (“Administrator”). This Sweepstakes starts July 15, 2¢ 
September 30, 2002. 1. HOW TO ENTER: Hand print your complete name and address and day & evening telephone number on a 3"x5" card and 
Get Away To Barbados Sweepstakes, P.O. Box 4148, Grand Rapids, MN 55730-4148. Enter as often as you wish, but only one entry per envelope 
be mailed separately. Entries must be postmarked by September 30, 2002 and received by October 7, 2002. Mechanically reproduced entries, ing 
and address labels will not be accepted. Entries become the property of the Sponsor and will not be returned. No other form of entry will be accept 
ING: Winner will be selected on or about October 10, 2002 from all eligible entries received in a random drawing to be conducted by Marden-Kane | 
pendent judging organization whose decisions are final on all matters relating to this Sweepstakes. The prize will be awarded. 3. ODDS OF WINNI 
mated odds of winning are 1:19,329,090; though the actual odds of winning will be dependent upon the number of actual eligible entries receive 
CATION: Winner will be notified by certified mail, return receipt requested and may be required to complete and sign an Affidavit of Eligibility and Lia 
and, where legal, a Publicity Release, that must be returned within 14 days after prize notification or prize will be forfeited and awarded to an alt 
The winner will also be required to furnish their social security number, which will only be used for the purpose of reporting the winnings to the IR 
by law. If the prize or prize notification is unclaimed or returned as undeliverable, the prize will be forfeited and awarded to an alternate winner. Travel companions of the winner ma 
or older, unless they are an immediate family member, and will be required to sign a liability release prior to the awarding of the prize. Entry constitutes winner's permission to the use 
photograph/likeness for advertising and promotional purposes for this and similar promotions, worldwide, and in perpetuity in any media, oe known and hereafter devised (includin 
limitation, the internet) without aeaitignal compensation, except where prohibited by law. 5. One (1) GRAND PRIZE A seven (7) day six (6) night trip for four to Barbados. Trip cl 
portation (coach) from and to a major international airport near the winner's home as selected by sponsor, an all inclusive vacation at the Almond Resorts which includes: two [2]-sta 
occupancy rooms, meals, beverages, water sports, nightly entertainment, golf, squash, fitness center, hotel taxes and gratuities. No cash redemption, prize substitution, transfer, or 4 
prize allowed except by the Sponsor, who reserves the right to substitute a prize of equal or greater value if the prize or any portion of the prize becomes unavailable. All taxes and an 



































and other expenses associated with the prize and not specified herein are the winner's sole responsibility. Trip and travel insurance is not included. Travel subject to availability. Black@ 
2 [5] days ee and post New Years Day, Presidents Day, Easter, Memorial Day, Independence Day, Labor Day Thanksgiving and Christmas. Other applicable travel restrictions may | 
Retail Valu 000.00. Actual value may vary de pendent upon winner's location and ticket pricing. Trip must be completed within one year from date of prize notification. Winner at 
travel together on the same itinerary. 6. GENERAL CONDITIONS: All entrants agree to be bound by all applicable U.S. laws and regulations, as well as these official rules and the d 
judges. By ipating in this promotion, all entrants and prize winners release, discharge, and hold harmless The Glad Products Company, its parent company, and their respective} 
n ches, affiliates ncies and prize suppliers (including, without limitation, Marden Kane, Inc.), and their respective officers, directors, shareholders and employees 
“Releasees”) fror | é st any and all liability or ciaims for any injury, loss, illness, litigation, or damages arising out of their participation in the Sweepstakes and/or the acceptan} 
use, the prize. Releasees are not responsible for printing or typographical errors in any Sweepstakes or related materials or for stolen, lost, late, misdirected, dam 
plete, pc J and/or illegible entries or mail. If, in the Sponsor's opinion, there is any suspected or actual evidence of tampering with any portion of the Sweepstakes, or if fraud 
entrants compromise, corrupt or affect the administration, integrity, security, fairness, or proper conduct of the Sweepstakes, the judges reserve the right at their sole discretion to disqua 
vidual and/or void any entries submitted fraudulently, to modify or suspend the Sweepstakes, or to terminate the Sweepstakes and conduct a random drawing to award the prize usin 
pect eligible entri¢ ed as of the date of such action. In the event that any dispute arises regarding the meaning or interpretation of these official rules, participants agree that the 
be resol ved by ap; of California and that it shall be resolved by and within the courts of that state. 7. ELIGIBILITY: Sweepstakes open to legal residents of the 50 Unit 
of Colt or older. Employees of The Glad Products Company, its parent company, their subsidiaries, affiliates, prize suppliers, and advertising and promotion age! 
ing Marden-Kane, In ing their immediate families (spouse, parents, children and siblings and their respective spouses) and individuals living in the same households of such emplo 
igible. Void where prohibite estricted by law. This sweepstakes is subject to all applicable federal, state, local laws and regulations. 8. WHO WON?: For the name of the winner, 4 
10/31/02, mail a self-ad | stamped envelope to: Glad Sweepstakes Winner, P.O. Box 716, Sayreville, NJ 08871-0716. — 
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The only difference 
between these strawberries 


and these strawberries 





‘is this Glad’ bag. 





New Glad FreshProtect™ bags helped keep these strawberries fresher longer. 

| They're the only bags with a Double-Lock” green seal and textured barrier to seal in freshness. 
For more tips on keeping strawberries and other foods fresh, visit www.glad.com. 

1 





©2002 The Glad Products Company. “Versus original packaging after 8 days in refrigerator. Results may vary 
































































If your house feels this fresh, 


thank your cat. 


Every time your cat uses paw-activated Fresh Step’ cat litter, 
he activates fresheners for unbeatable odor control, leaving a light, 

fresh scent. So thank your cat for 

a fresher house and give him one 


more reason to feel superior. 


Fresh Step. 


Preshens with every step: 


Now available in Fresh Step’ Scoopable Cedar. 






“Great bedrooms start with a great bed!” 


—Acclaimed designer Lynette Jennings 





PEDIC 
PRESSURE RELIEVING 
SWEDISH MATTRESS AND PILLOW 







- - m LYNETTE JENNINGS Millions of Tv 
Weightless Sleep starts with Tempur-Pedic. vents dpand on tis Liese xe 
™ savvy advice to make their homes more 

livable, beautiful, and comfortable. She’s a 
% NASA recognizes it. The media praise it. Worldwide, over 25,000 sleep clinics, talented designer, furnishings and home 
improvement industry expert—with a tow- 
ering reputation 






physicians and health specialists recommend Tempur-Pedic’s Weightless Sleep 


beds to their patients. The trend to Tempur-Pedic has been phenomenal. Yet... 
This miracle has to be felt to be believed. 


The thick, ornate pads that cover most mattresses keep the hard steel springs 
inside. But they create a hammock effect outside—and can cause pressure points. Inside our bed, billions Recognized by NASA 
of microporoscopic memory cells function as molecular springs that contour precisely to your every curve EUR: 


and angle. The result.. WEIGHTLESS SLEEP. 





Tempur-Pedic scientists used NASA’s early anti-G-force research to invent TeMPUR’ pressure-relieving 
, : , . . Certified by the Space Foundation 
material—a remarkable new kind of viscoelastic bedding that reacts to body mass and temperature. It auto- 
matically adjusts to your exact shape and weight. And it’s the reason why millions of Americans are falling 


in love with the first really new bed in 75 years: Tempur-Pedic’s Swedish Sleep System: 


Unlike others, this mattress never needs to be turned, rotated or flipped. Best of all, Tempur-Pedic beds 


transmit virtually no body motion between sleep partners. 
Free Sample ¢ Free Video ° Free Info 


Call for a FREE DEMONSTRATION KIT, with Tempur lab sample, 1-888-359-7603 


Video, Consumer Guide—and FREE HOME TRYOUT CERTIFICATE. Call toll-free or fax 1-859-514-4423 


Tempur-Pedic, inc.,1713 Jaggie Fox Way, Lexington, KY 40511 





Sa RRANT 


© Copyright 2002 by Tempur-Pedic, Inc. All Rights Reserved 
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[left to right] The see-and-be-seen dining room, a magnet for Capitol Hill staffers. 


Owner Jeffrey Buben. For more details, see Resources. 


Only gradually does Bistro Bis reveal 
its true soul, like the flavors of a slow- 
cooked cassoulet. Designers Olvia 
Demetriou and Theo Adamstein sought 
inspiration from the brass-and-etched- 
glass decor of early-1900s bzstréts. Hang- 
ing above the smart dining room, 
descending in tiers to the kitchen, are 
framed replicas of French aperitif 
posters; the roomy tables are dressed 
with white paper over white linen. Along 
the zinc-topped bar, snack mix has been 
supplanted by freshly baked rosemary 
hicelles. 

“T have a special place in my heart 
for France,” says executive chef Cathal 
Armstrong, a 32-year-old Dubliner who 
opened his first French restaurant at the 
age of 19. Those in the know come not 
just for the scene, but for Armstrong’s 
roster of robust country staples: a gar- 
licky ragout of snails, gently braised rab- 
bit, bouillabaisse with monkfish, frisée 
salad topped with a poached egg. The 
duck galantine and brandade de morue 
can transform a deceptively simple din- 
ner into something out of Larousse Gas- 
tronomique, especially when followed 
by sweetbreads or crisp duck confit. 
Heartier appetites will appreciate a side 
order of mashed potatoes with heavenly 
truffle butter. Even a dish of Aaricots 
verts is amplified with glorious sautéed 
chestnuts. 

“There is a clear divide between cus- 


tomers who come to dine and people 


who come to eat,” says the chef, who 
pays homage to Paris with a pert -ctly 
seared hunk of tuna named for 1? Ami 
Louis, the legendary Right Bank restau 
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rant known for its giant portions. Arm- 
strong’s version comes rolled in cracked 
green peppercorns and garnished with 
morsels of foie gras. Essentially self- 
trained, the chef is serious about his 
métier. He shops the local markets for the 
freshest ingredients, even incorporating 
modern “microgreens” (tender miniature 
chervil and cilantro) into a salade verte. 
The menu also changes seasonally, allow- 
ing room for showstoppers like Alsatian 
choucroute and a hearty cassoulet. 

The glories of France aside, Arm- 
strong puts the regional delicacies of 
his adopted home to good use, such as 
Maryland softshell crabs, Shenandoah 
trout, Chesapeake Bay rockfish, shad 
roe, and snapper. His signature dish is 
a Franco-American fantasy: pan-seared 
scallops with truffles and potato risotto 
served with velvety scallop cream and 
fresh chives. 

Restaurateur Jeffrey Buben opened 
Bistro Bis four years ago, determined 
to give Capitol Hill a neighborhood 
restaurant serving “peasant food that 
went to Paris.” He and his chef seem to 
be pleasing the masses. “The word that 
describes what we do here is passion,” 
says Armstrong. “We want the customer 


to feel it.” 


For pastry: 
1% c. all-purpose flour 
Pinch salt 
12 T. unsalted butter, cut into cubes 
5 T. cold water 
For topping: 


2 c. olive oil (approximately) 


(hotc | 


12 ripe medium red tomatoes, peel 


quartered lengthwise, seeds remy 
2 T. minced fresh garlic 
2 T. minced fresh shallots 
1 T. chopped fresh rosemary leave 
2 T. chopped fresh basil leaves 
2 T. chopped fresh thyme leaves 
2 tsp. coarse sea salt 
Black pepper 
Baby watercress or other greens| 
garnish 


Make the pastry: Place flour and sali 
a bowl, add the butter, and cut it in 
mixture forms small pea-size pieces. 
the water a tablespoon at a time and 
gently just until dough forms a ball. 
Wrap dough in plastic wrap and ref; 
erate | hour. 

Preheat the oven to 350°F. On a li 
floured work surface, gently flatten 
dough and roll out to a 16-inch cirel) 
enough to cut out four 4-inch circles 

Place cut circles on a baking shee 
lined with parchment paper. Place al 
other sheet of parchment paper on t 
and a baking pan on top of that (to j 
vent dough from rising). Bake for ak 
12 minutes, remove pan and top she 
of paper, and finish baking pastry ur 
golden brown, about 10 minutes mo 
Remove from oven and cool on a ra¢ 

Make the topping: Preheat broile) 
to low and brush a baking sheet witl 
some olive oil. Arrange tomato piecé 
on sheet, brush them with olive oil, ; 
place under broiler for about 4 minv 
or until lightly grilled. Remove and ¢ 
aside to cool. The tomatoes will shri! 
and acquire a little color but should 
be moist. 

Assemble the tarts: Place cooked 
shells on a baking sheet and arrange 
tomato pieces on top, slightly overla) 
ping in a circle from the outer edge ‘ 
finishing in the middle. Sprinkle the 
lic, shallots, rosemary, basil, and thy1 
evenly on the tarts, season with sea $ 
and freshly ground black pepper, an 
drizzle olive oil on top. Bake at 350° 
for 6 to 8 minutes. Remove tarts frot 
oven, place each on a small salad pla 
and garnish with a sprig of baby wat 


cress. Serves 4. 
























RAT; With over thirty exquisite tastes, 
there’ sa Millstone coffee that’s definitely you. 












CN online istdibsecon 


Give your bath a | 
: 7s romantic French tour 
charlotte’s web | 
: a century stone tub (below) that | 
Two C| Icks fo i , Web entrepreneur and antiques 
aficionado Michael Bruno discové 
bath FOO mM bl ISS in Paris. Log on to www.1stdibs.con 
se Aft and use this month’s code, 2234, to put 
A Bek chase it and other goods in an exclusiv¢ 
While surfing sale for HB readers July 17 and 18. 


www.kallista.com, 
Charlotte fainted for 


— A bath can be a knockout with a) 
= FE few pedigreed pieces, like the 18) 





the bath company’s 


classic Town pedestal sink, 
located a nearby dealer, 
and even downloaded 
bathroom spec sheets. 





These Lake Garda glass tiles 1950s Bagués dressing-table 
from www.annsacks.com will Y stool, $1,000. 
transform a humdrum bath- : 

room into a grotta azzurra. 












Betsy Franklin, home services expert 
and editor of decorating bible The 
Franklin Report, tips off FB readers first 


I want to renovate my bathroom. What should I look for in a 





Late-19th-century faux-bamboo| 
vanity, $950. 


contractor? 
DETERMINE HOW MANY PEOPLE CAN FIT IN YOUR BATHROOM 


at one time: six or more different specialists—a plumber, elec- 



















© trician, tiler and grouter, plasterer and painter, carpenter, and 
air-conditioning and heating technician—are needed for the 





average renovation. Contractors need to leverage their time 

to make a profit, so it may be best to hire one to redo several bathrooms or 
the kitchen as well. Don’t be swayed by contractors who “specialize” in bath- 
rooms: they are often less established and less capitalized than top-notch, all- 
purpose contractors who find smaller projects unprofitable. Keep in mind that 
a bath renovation can be as time-consuming as building an addition to your 
home. If your budget is tight, look for smaller firms that are on the rise, with 
experience and references, but remember that short-term savings can some- 
times cause long-term disasters: just last year I had to rip apart half of my 
two-year-old bathroom because a cheap lead shower tray leaked water a 
into a doctor’s waiting room on the floor below. 
18th-century stone tub, $5,600. 













E-mail your home improvement or renovation questions to hbques- 

tions@hearst.com or mail them to Ask Betsy, House Beautiful, 1700 ° 
Broadway, 29th floor, New York, \ ’ 10019. Log on to www.franklin- IN housebeautift 
report.com for home improvement resources at the click of a button. 
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Bath Blitz 


Sheila Bridges puts 
together a stellar 
bathroom using goods 
from the Expo Design 
Center in New 
Rochelle, New York 


Sheila Bridges feels right 
at home browsing through 
antiques shops in the Hudson 
Valley, but a superstore in a 
suburban mall? Expo Design 
Center, Home Depot’s swank 
little sister, stocks everything 
from candles to countertops at 
48 stores nationwide. HB put 
Bridges to the test: sift through 
Eee: §the wares at Expo's 100,000- 
icbhcleerume square-foot outpost in New 
Mayhew: are 
rere Rochelle, New York, and dream 
iticnmekkae, Up a positively chic bath. > 


Photographer Paul Whicheloe 
Writer Julia Szabo 


Producer Elizabeth Mayhew 


www.housebeautiful.com 8/2 ( 


An alarm 


lock buzzes. 





\ horse out- 
ide whinnies. 
And a dog’s 
ifework continues. 
Though never trained to 
Eel out on a horse ranch, this 
ctanine companion has made herself invaluable. 
Whether corralling horses, pulling her owner up a hill 


or just closing a door, she uses the full capacity of 





| THE EUKANUBA® VITAL HEALTH SYSTEM™ 
Targeted Nutrition For Optimal Health Every Day. 


Skin & Coat Sensory/Mental Health [3 
Health te 
Vital Organ % % 
Health ; - 
> a 

& Muscle ) 

Health * a Oral Healt 
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Digestive 


‘\ Health ™~ 
Me ~ 


ls 
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ner mind and body from dawn to dusk. All the while, 
naking the term “confined to a wheelchair” absolutely 


irrelevant. Meet Fritzie. An eight-year-old Yellow Lab 


) The Iams Company 2002 www.eu kanuba.com 







HAYTER DIANE KASTAMA 


EOS! THE USE OF HER TWO LEGS. 
she gained 


THE STRENGTH OF FOUR. 


who relies 


on her total 


body health 
™ to do her job. 
; » Which is why 
her owner feeds 
her Eukanuba® The only 
dog food with the Vital Health 
System. By targeting six essential health functions 
of every dog, the Eukanuba 


Vital Health System™ delivers 


i 


VPI Wiel 


nutrients when and where 


they're needed for optimal 





Bates 


health [see graphic]. 


Baeuerks 


All Eukanuba foods incorporate the 
Vital Health System, with unique formulas customized 
to meet the specific needs of different life stages. 

Look for Eukanuba in specialty pet stores. Or call 
1-888-EUKANUBA to find out more. Because the 
Vital Health System not only means better health for 


dogs, but also for the people who count on them. 


Eukanuba®: 


What Healthy Dogs Are Made Of” 












































Bridges 
checks out 
floor tiles 
and looks 
over Expo’s 
selection of 
mirrors. 










The designer 
test-drives an 
ottoman and 
works on her 
color scheme 
with tiles and 
fittings. 


re used so often that you 


The decisive decorator starts by selecting dar 
handsome rubbed-bronze fittings by Newport 
“Maybe I should do all the accessories in that i 
Bridges says, admiring the faucet’s matte finish. ‘ 


never done a bathroom with dark fixtures befor¢ 









1, 


colo! 


the next nickel!” She builds her plan on a palette 
soothing earth tones: light olive-green tiles toppeé 
smaller tiles in a darker shade, offset with a mos¢ 
der incorporating both. For the floor, Bridges lig, 
things up: “I want to do a white floor because it’s 
tral and doesn’t feel too heavy. Bathrooms are us) 
often that you want to avoid bright, crazy, trendy 
Stick with muted hues such as green and white, \ 
are fresh and clean, like the colors of a Zen retre: 
Next she chooses large squares of tumbled marb| 
onyx white. 

More white accents come via a pedestal sink 4 
matching toilet from Kohler; their square shape < 
to her taste for classic architectural motifs. “I like 
that are timeless and don’t look dated,” she says, 
ing for a stack of white towels while wincing at vi 
mirrors with “Ping-Pong lights” nearby. Because} 
pedestal sink eliminates the possibility of storage| 
under the sink, a large cabinet is in order: Bridge 
for a painted, glass-fronted vitrine in a lovely shai 
verdigris. “It’s always nice to bring an antique lod 
the mix, and this will hold everything from bath ¢ 
toilet tissue.” A white-framed medicine chest pro 
even more storage space. “It’s plain and basic, an| 
there’s a mirror on the inside of the door. If you f 
like it, you can paint the frame to match the cabit 

For the shower, Bridges picks out clear glass d 
with handles and a showerhead to match the rest! 
room’s rubbed-bronze fittings. In the lighting def 
ment she grabs an industrial-strength brushed-nt 
ceiling lamp and gathers lemongrass-scented can¢ 
set in square glass jars. “No bathroom is complet 
out candles,” she says. A Roman shade in Borneo: 
will add privacy, while a fringed tuffet covered in 
ard spots “is a good place to throw your clothes 4 
towels.” A little more than an hour after arriving } 
store, Bridges is ready to throw in the towel heal 
“It’s great to find everything all in one place,” she 
cludes. One-stop shopping never looked better. | 
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Summer is almost over, and it's time to get 
your children ready for another school 
year. Your biggest concerns now may be 
getting just the right lunchbox and school 
clothes. Before you know it, you'll also be 





worrying about paying college tuition. You 


| know you should save every day. But how? | shiny NEW backpacks, 


Glad and Upromise help make it easier. 25 sharpened pencils all in a row and 
the sounds of the playground on the 


very first day. Summer went by so 
quickly and suddenly you realize your 
mother was right: you’re packing lunch- 
es one day and packing them off to col- 
lege the next. 





Wouldn’t it be great if something you 
used every day, like Glad sandwich 
bags or Glad Cling Wrap, helped you 
save for that big day? That’s the idea 
behind Upromise, a unique program 
that turns everyday purchases into col- 
lege savings. When you buy eligible 
products like Glad from participating 
retailers, a portion of every purchase 
goes into your Upromise account.* 





PROBLEM 

Tired of the same old sandwich? 
SOLUTION 

Instead of bread, wrap filling 


Of course while you have your eye on 
the long run, count on Glad to help you 
through the short run too, like coming 





in a tortilla up with solutions for packing a healthy 
lunch and making those healthy lunch- 
PROBLEM es seem like more fun. For back to 
Doesn't eat enough vegetables a school this year, specially marked 
SOLUTION 5 ths GladWare, Glad sandwich bags and 
Add finely chopped celery, carrots or peeled Lest Glad Cling Wrap will come with mini 
cucumber to tuna, chicken or pasta salads i MAD LIBS® inside. Maybe the kids really 
will eat those lunches after all. 
PROBLEM a 
Needs more fiber ; *Terms and conditions apply 
SOLUTION 


Some kids will eat vegetables if they can dip 
them in yummy Hidden Valley Ranch Dressing 


aes for College. Its Elementary. GLAD = 1 








When you join Upromise for free, Glad and thousands of other companies, like the ones 
listed below, contribute a portion of what you spend with them into a Upromise account 
for your child, grandchild or any future college student you wish to support. You can save 
when you buy groceries, shop or eat at restaurants. Learn more at www.upromise.com. 





EXON | Mobil sorDeRs’ Waldenbooks: 


REN TANO‘’S 











Trash Crash # 48 



































Next time, use Glad’ Quick-Tie’ 
trash bags. They’re the only bags 


with 3-ply strength to help protect 





against messy breaks. 


, Don’t get mad. Get Glad’ kitchen 





» and large trash bags. 


2002, The Glad Products Co 
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GIVE THEM 
SHELTER FROM 
THE STORM. 


1.800.CALL.WWF 
www.worldwildlife.org/act 





’s abuse of Earth’s natural resources has 


ed a storm that many animals and their 


ts have difficulty weathering. Help World 


life Fund protect them by ordering a free 
on Kit. Together we can help leave 
children a living planet. 














# 2002 Wood Lighting Collection! 


oH 


An impressive oe of Sere with 












: 


1000 Chestnut St, Burbank, CA 91506 
(818) 753-4559 © Fax,(818) 563-1015 
E-Mail: artedemexico@aol.com 


Catalogs Available 





_ Find hundreds of antique and one-of-a-kind items 
Now available for purchase Online at: www.artedemexico.com 





——-, Be DIRECT | & SAVE! 1-800-668- -3899 tHe counreri 
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hometurnis Ings, inc. 
ORDER TOLL FREE! 


1-800-668-3899 


ALL CHANDELIERS ON THIS 5 
PAGE ARE POLISHED HAND CUT 
24% LEAD CRYSTAL 
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SOLID BRASS CLOCK 
AND CANDELABRA SET! fies 





POUSHED HAND CUT 
$0. 30 








avaitAner 







vm reer bt i iy ‘3 
£0 Sil 
Pi Pry u ¥ 
: i HAND INLAID TEA CART 
a WITH SOLID TRIMMINGS 






H.28" W.29" D.17™ 
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Kohler 


Leopard- Pee 


spotted 
fringed 


pedestal 


sink, $642. 


0 


Lighting s 
fixture with 
etched opal 
glass, $36. 


Newport Brass fittings in 


rubbed bronze, $340. 






com] 8/2002 






: Newport Brass 920 Series fittings 
in rubbed bronze $ 3 
Kohler Memoirs pedestal sink and 







matching toilet 9 
Olive Green tiles, 4” square (950) 1,3 
Darker cap tile (40) 5 
Nora mosaic border (71) 1,4 














Tumbled marble onyx white 
floor tiles, 12” square (42) 4 
Painted 3-door vitrine from Holland 1,3 





Keystone KSD Industries shower door 4 
Kohler medicine cabinet w/white frame 1 







Lemongrass scented candles 







in glass jars (6) 






Leopard-spotted fringed ottoman 3 
Lighting fixture with etched opal glass (2) 



















Painted Brushed Nickel Dome ceiling 

3-door ; 2 

vinings light fixture 1 

$1,369. Classic Roman shade in Borneo Oak 1 
Newport Brass Brasstech shower set 3 
TOWAIE $8,2 






Products are subject to availability; prices may 
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Visit our Web site, www.housebeautiful.com, 





more on Designer Challenge. 
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PUT A DRESSER UNDER ANY BED! 
Space saving, solid wood, top quality, 
underbed dressers, side tables (option- 
al), lighted headboard (optional), and 
an air mattress featuring dual firmness 
controls and a 3” visco elastic foam 
layer. Sleeping comfort is guaranteed! 
Wool filled mattress top is dustmite 
proof, antibacterial treated, and machine 
washable. Mattress and underbed dresser 
can be purchased separately for use with 
your existing bed! Up to 16 drawers! 
30 day home trial. Ships UPS. 

www.ultimatebed.com 


For people who are restoring older 
homes, and for those who enjoy the grace 
and beauty of colonial designs in more 
contemporary settings. Authentic Designs 
makes lighting fixtures of extraordinary 
beauty and unmatched craftsmanship. 
Available electrified or for candle. 
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The Antique Quilt 
Source . 


Antique American Quilts 
from Pennsylvania 
Quilt Country 
ca. 1850-1940 
Over 20 years in Home Business 
Catalog/Color Photos 
www.antiquequiltsource.com 


$8 


Decorate 





Successful rooms don’t just happen. 
They are created. We have the exclusive 
furnishings, decorator accents, rugs, 
lighting, wall art and inspiration to let 
you design rooms that express your 
point of view. Ballard Designs-the 
catalog of style & inspiration. 


¢ 2 


b> 








































A distinctive selection of home dé 
gifts, and apparel. We offer wall dé 
sculpture, furniture, rugs, garden acce 
clothing, and jewelry crossing mé 
cultures and design styles. Catalogue 
Receive $10 coupon. 


$3 








Blackwelder’s 


Blackwelder’s introduces Volume XVII | 


2002 — America’s most wanted hoi 
furnishings catalog, with 280 rich co 
pages, over 3000 designs for every 06 
in your home complete w 
descriptive information and your c& 
home delivery nationwide, up to 5{ 
savings. $22.95 includes $30 § 
certificate, price list and shipping 
refundable upon return. 


$22.95 

























+ newest catalog is filled with the most 

jaderful and affordable home accents, 

js and uniquely designed home 
ishings—all exclusive to Bombay! 


pp online at bombaycompany.com or to § 
i1 a store location near you. 


Free | 


1 ( 


Qu 


( Lok c 1, 
Cashs® of Irelan 





‘ique selection of Waterford" 
ystal - ornaments, vases, bowls, and 
mware - plus Irish gifts and warm 
eaters. Also Belleek, Wedgwood, 
1oges, Hummel collectibles. Over 
) affordable Christmas gift ideas in 
_page catalog direct from Ireland. 
PE} 
www.cashs.com 


Free 


{ 








BombayKIDS--our newest catalog is all 
about (and exclusively for) the younger 
generation. BombayKIDS takes a new 


approach to the colorful world of 


children's bedding, accessories and 
great kid's furnishings that function and 
grow as they do. www.bombaykids.com 








Exclusively specified by 
WILLIAM E. POOLE DESIGNS 
Columns, pillars, pilasters and posts available 

in wood, PolyStone™ and fiberglass. Our 
award-winning Idea Book features column 
projects from Classic to Contemporary 
Includes Product Portfolio $20. Product 


Portfolio $5 
www.columns.com 





—_~ em ‘se 
EE trl 
Discover the unmatched quality and 
beauty of a wide plank floor. Featuring 
over 60 photographs of Carlisle's 
traditional flooring, our brand new 40- 
page full-color portfolio offers both 
inspiration and guidance in choosing the 
perfect floor for your project. 








Exclusively designed apparel and acces- 


sories in over 300 locations nationwide. 
For a complimentary catalog with a spe- 
cial savings certificate inside, fill out the 
reader response card or visit us online at 


www.chicos.com. 

































































~ Make Your Own Antiques. 









Nothing brings warmth and vitality to a 
home like Cohasset Colonials* furniture and 
accessories. Our new fall catalog is filled 
with authentic reproductions of early 
American furniture, lighting, gifts and 
accessories. Make your own antiques 
from our accurately handcrafted kits, or 
let us custom-finish our furniture for you. 
Reserve your copy now. 
www.cohassetcolonials.com/hb 





“Country Curtains. 








COUNTRY CURTAINS... Over 100 curtain 
styles and fabrics to choose from, 
including lots of lace! More lengths and 
widths than you'll find almost anywhere, 
all ready-made and _ conveniently 
available. | Wonderfully affordable 
decorating solutions. Free 72-page color 
catalog. 















The very best in modern furnishiy 
lighting and accessories, from classics| 
Eames, Nelson and Noguchi to excit| 
creations by today’s most accomplish 
designers such as Starck, Morrison ¢ 
Lovegrove. Hate waiting? Most items | 
in stock for immediate delivery to y¢ 
home or office. 





Make your house a home with Jan 
Dressler’s stencils 


ver 600 inspiring 


stencil designs are shown in our fabulous 
catalog book. All come with detailed 
instructions. We also carry many acces 


sories including brushes and 


videos. Catalog only $9.00 


S Ore 


exceptional 





Find the best framer near you. 


www. framerselect.com 
Request our free brochure: “10 Things to 
Know Before Framing Your Picture.” 


rn 
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Fran's 
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Wicker & Rattan 


cai 





From spectacular sets to the hard to fi 
specialty items ... all from Amerid 
oldest and largest wicker and rat 
importer. Widest selection and low 
prices including a complete assortmé 
of “All Weather” wicker. Free 72-p@ 
color catalog. Visit us at www. franswickerd 
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tland Appliances Inc. recognized 
‘ld wide for its stunning Traditional 
gn of the Classic Collection of Ranges, 
\| Ovens & Refrigerators. In addition, 
jaward winning Metro & Legacy Series 
fessional-styled Ranges, Refrigerators 
“ooktops. For more information 
frding the Heartland Collection order 
Hree brochure or visit our web-site 
www. heartlandapp.com 








sh aquatic plants, competitive prices, 

de selection, knowledgeable staff and 

varanteed success make us the source 

water gardening. Servicing the nation 
since 1917. FREE catalog. 


lilypons.com 








HEIRLOOM 
}EVUROPEAN 


Come home to beauty! Largest US. 

choice of affordable wall tapestries, 

cushions etc. from France, Belgium, Italy, 

Catalogues (refundable) 100 Tapestries 

and Accessories, $10; 400 Tapestries and 

Accessories, $35. Accessories only, $5. 
Www. tapestries-inc.com 





A Lindal 


CEDAR HOMES 





Order your Lindal planbook set today 
and be automatically entered in the 
Lindal Dream Home Giveaway. 


You'll get 272 colorful pages filled 
with insight, photos, and plans to 
guide you through creating your 
dream home...plus the chance to win 
a $40,000 Lindal home package 
(#70007). Visit www.lindal.com/contest 
for contest rules. 
www.lindal.com 











Your world never looked _ better. 
Distinctive quality furniture, rugs, 
tableware, art objects, decorative ideas, all 
the things that make a house a home are 
delivered right to your door. The one year 
subscription fee of $5.50 is applicable 
towards your first purchase. (Foreign 
$10). 





Mute Gh 


DIRECT 





A new way to shop a retail legend. 
Marshall Field’s Direct brings you 
exceptional gifts, inspired fashions, 
stylish home accents, and exclusive labels 
like Frango® chocolates. Request a catalog 
by October 31, 2002, and receive 10% 
off your first order. 



















































































Our on-canvas replicas are a world apart 
from other reproductions. Each is hand 
brush stroked and framed in museum- 
quality moldings. Select from hundreds 
of works by major artists of all periods. 
Accent size pieces to paintings bold 
enough for the most impressive spaces in 
your home. 


$12 Later 





For patio doors, too! 


Decorative grids are easy to install, 
inexpensive, removable and durable. You 
make them fit any size window or door 
without tools. Home: love the new 
look and SAVE. Color brochures show 
how, prices, and otl Visit our 


web site: www.newpanes. 


Add a touch of class to your home with 
Mayfield Leathers English Pub Bar Chair or 
choose from over 100 heirloom quality 
sofas, loveseats, chairs, ottomans, benches 
and bar chairs featured in our catalog. 
Choose from a wide variety of luxurious 
leathers and save with our “direct sale” 
prices on all our custom built seating. 
Catalog ( refundable with purchase). 
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The holidays are happy, but hectic so why 





spend time worrying about your hair? 
Our add-ons, pieces, and wigs will get 
you through the season beautifully. 
Natural, no-care synthetics or human 
hair, and a selection of colors and styles 
that will amaze you. First-time buyer 
specials! 


















50th Anniversary Celebration — 
“THE TRADITION CONTINUES” y 
GIGANTIC SAVINGS for you during 
Anniversary Sale-abration. Up to 50% 
the entire collection of beautiful 
distinctive aluminum reproductions| 
furniture and accessories for your he 
and garden. Elegant and casual styles 
accommodate your lifestyle. Visit 
web site at www.moultriemfgco.com or s| 
for your free catalog. 


Free 














PEERLESS IMPORTED RUG 


———— ESTABLISHED 1938 ————— 











Established 1938 
The Peerless 80-page Oriental Rug Cata 
has an extensive selection of hai 
knotted and machine woven rugs fr 
the world over — Including China, In¢ 
Pakistan, and most major brands. Si 
range from 2' x 3' to 12' x 20'— runnt 
rounds and stair runners. Also includ 
are tapestries from Europe. The Peerless 
catalog is a “must.” Complete catalog} 
website www. Pan com 


_ Luxury You Can Afford 

Www. rensup.com 

i renovating or remodeling? 
ose from over 1,700 items or select 
in over 20,000 items online. Period 
‘res, hardware, clawfoot tubs, shower 
osures, pedestal sinks, lighting, area 
and runners, ceiling medallions, 
dings and cornices, solid brass 
knobs, more! 

www. rensup.com 
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» Sierra Trading | 


AVE 35-70 


jn Famous Name Brands for 
| the Active Woman 


nice 1986 Sierra Trading Post* has been 
ing name brand clothing and acces- 
ies at incredible savings. Sierra Woman’ 
jtinues that tradition. SAVE 35-70% 
sasual and career clothing, sleepwear, 
jwear, travel apparel, running & aero- 
» gear, home furnishings and more! 
SierraTradingPost.com 
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Since 1934 Scully & Scully has offered a 
unique collection of the finest gifts and 
home furnishings. Whether you visit 
their Park Avenue store or shop through 
their catalogue, you will be delighted 
with the superior quality of their 
merchandise as well as their service. 
www.scullyandscully.com 


| 
“pr 





Sterling Silverware For Sale 
We carry over 6000 patterns of active 
and discontinued sterling, plated, and 
stainless patterns, estate or new at ver) 
affordable prices. We also sell fine 
dinnerware, stemware, and silver gifts 
Our 30th year. Free 60-page color 
catalog. Secure online ordering and 
bridal registry 

www.silverqueen.com 








Classic styling with a contemporary flair. 
Shaker design is perfect for today’s 
decorating. Our catalog is full of furniture 
and accessories, all — authentic 
reproductions. Dining chairs, tables, 
bookcases, rockers, bar stools, desks, and 
mirrors in either precisely finished kits or 
custom finished. Large selection of Shaker 
Chair Tapes. Gifts of toys, bowls, trays, 
pictures, nativities, lamps, baskets, jewelry 
and boxes. 
www.shakerworkshops.com \ hb 
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windoware 





You're in control of every detail with an 
extraordinary selection of blinds, shades, 
draperies, panels and accessories you 
won't find anywhere else. Imagine, 
window treatments made to your 
specifications at 20-70% less than store 
prices. Plus, we'll custom-craft your 
order in 1-5 days - and deliver it free! 








i 


JOOg e 


zg | eS 





O 


pele 

































































ri RemeCy at nua) 
Pn Tica rig 





100’s of unique products that solve the 
challenges of everyday life. For clean-up, 
organizing & storage, kitchen & garden, 
entertaining, personal care, travel and 
pets, you'll love our Solutions. Each product 
is given ‘real life” testing in our homes 
and offices before being recommended to 
you. 


WHRESTONEHILLCOLLECTION.COM 


Welcome to a world of home and garden 
décor with the accent on comfortable ele- 
gance. We offer Style You Can Live With 
including wood and upholstered furnish- 
ings, designer accessories, unique wall 
art, hand-tufted wool rugs, hand-painted 
dinnerware and more. You'll discover 
tomorrow's heirlooms for your home 
and gift giving. 












Some say beauty is priceless. We belie 

should be within reach. Whether you're | 

ing for that perfect gift or that perfect 

begin at Sturbridge Yankee Workshop. Home 

nishings for the real world. 

Source code 12J4285 
www.sturbridgeyankee.com 


; 





VICTORIAN TRADING CQ. 





Vermont Castings 
Warmth. Beauty. Efficiency 


\ Vermont 


Castings wood or gas or fireplace 
is a welcome addition to any home 
Easily installed, a Vermont gs stove 
or fireplace provides highest 
efficiency and the beat finest 
furniture. To learn more t our 


FREE Fireside Advisor Cata 


Www. vermontcastings.c 





featuring Victorian Papers 


The beloved resource for beautiful 
correspondence papers and obscure 
antique repr yductions. Fine art greetings 
and prints, custom calling cards and 
address labels, replica jewelry, gifts, our 
exclusive collection of “Hopeless 
Romantic’ clothing and accessories, and 
countless other hopechest heirlooms 
Receive a sampler of eight notecards 
and stickers, a $5 gift certificate, and a 
one-year catalog subscription — a $15 
value for only 


ington: 


Fine LeatherFrniture 





Offering fine leather furniture fi 
America’s most popular manufactur 
all at guaranteed savings. Since 1981 
have offered styles from traditional 
contemporary. Our furnif 
compliments any home or off 


Nationwide delivery. 
www.fineleatherfurniture.com 
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Yowler & Shepps 


Wicker Warehouse 
ee Stencils 


RI 
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Yankee Candle’ 











ges Our catalogue offers a wide variety of 
designs that fit everyone's decorating 
style as well as budget. You'll find 
designs for borders and murals along 
with supplies. English Country, 
Classical, Victorian, Children’s Designs, 
Garden Motifs, Faux, and more. Create 
a hand-painted effect! Just let the 
stencil and your creativity dazzle 
the eye and warm the heart! 
Catalogue: $5 (redeemable). 


www. yowlersheppsstencils.com 


$5 

















utiful wicker and rattan furniture! 
ik, wrought iron and aluminum too! 
ional brands from Lane, Woodard, 
u, South Sea and more! Plus our 
hand-picked imports of bedrooms. 
Shrooms, children’s furniture and 
essories galore! To receive our brand 
free 112-page color catalog log 
O wwwwickerwarehouse.com. Showroom 
‘ated in Hackensack, New Jersey. 


Free 













Discover the power of fragrance. Let our 
exceptionally true candle scents and 
accessories from Yankee Candle take you 
to wonderful places, feelings and memo- 
ries for every mood, décor and season. 
Request your Fall/Holiday Catalog today 
on line at www.yankeecandle.com. 
Code# HB82 

















































Free 


o order your catalogs, simply mark your selections on the list below and mail it to: HOUSE BEAUTIFUL, Box 1705, Sandusky, OH 44871-1705. 

Payment may be made by check or money order made payable to: House Beautiful. Please add a $1.50 service charge. We'll forward your request to the 

companies involved. They will send their catalog directly to you. For information regarding your order, call 419-621-4589. We also welcome American 

ess”, VISA or MasterCard. It’s easier than ever to use your credit card: Call 1-800-485-2489, (Monday through Friday, 9 am to 9 pm, Saturday and Sunday, 
to 6 pm Nationwide) or FAX your order to 1-800-801-0473 (24 hours a day). Either way, the call is on us. 
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ne All orders add a $1.50 per entire order for postage & handling. 

Iress Q Check or money order for $ (make payable to House Beautiful) 

| State Charge to: UO The American Express” Card QO) VISA Q) MasterCard 
Account # - Exp 

time Phone# Date__ 





Amount $ 





TOMER SERVICE INFORMATION: Please allow 6-8 weeks for catalog delivery. Supplies 
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be limited. HOUSE BEAUTIFUL will refund your money or credit your charge, for cata- Cardholder Name 
ordered, should supplies be depleted. For your records, we recommend that you keep a 
’ of this transaction. To obtain delivery information, call 419-621-4589 or write HOUSE Signature 
UTIFUL, Box 1705, Sandusky, OH 44871-1705. State the amount of order, date order . 
sent, method of payment and the name and number of each catalog ordered Mail to: House Beautiful, Box 1705, Sandusky, OH 44871-1795. 
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advertising 


ohlights 


Home & Garden Television 


Need some inspiration for simple yet elegant home design projects? Watch 
Home & Garden Television, Friday nights in August. Every Friday, HGTV will 
air an entire night of their most popular design programs, from Designing for 
the Sexes to Sensible Chic. HGTV. Imagine what you can do. 


Lowe’s—Everything You Need for Your Backyard! 


Lowe's has everything for your backyard: from gas grills to outdoor furniture. 
And right now, Lowe’s will assemble every grill, absolutely free! So this 


summer, turn your backyard into your very own 
resort, at Lowe’s. Check it out at www.lowes.com OWE’ 
or ] -800-44 E LOWES. Per iii) sh) : 
Lincoln New Cultural Icons | 
Vote for your favorite Lincoln New Cultural {con and enter for your chance to win! 
Lincoln, Hearst Magazines and A&E have joined forces to celebrate the 
diversity and excitement of today’s New Cultural Icons. Chosen for more 
than their celebrity, these figures represent commitment, dedication and 
willingness to push themselves beyond established ideas or comfortable 
habits. To learn more and to find out who's featured in the fields of film, 
music, art, literature, theater, fashion, food and design, we invite you to 


log on to www.biography.com/icons and start exploring the wealth of 
information available, including downloadable multi-media. 


In addition, you can vote for your favorite Icons and enter the New Cultural 
Icons sweepstakes to win a two-year lease on an all new 2003 Lincoln 
Navigator, an all-expenses-paid trip to New York, and other exciting cultural 
prizes. Visit www.biography.com/icons now-the poll closes on August 15! 


Don’t miss Lincoln's New Cultural Icons on A&E’s Biography this month and 
over the rest of the year. Coming soon: 


Friday, July 5 Nicolas Cage [el NEGeOulaNn 
Friday, July 19 Drew Barrymore 

Friday, August 9 Jessica Lange 

Tuesday, August 13 Pelé 


Mohawk 


There's something about Mohawk’s flooring that begs to be touched. 
Maybe it’s the superior quality. Perhaps it’s our craftsmanship. One 
thing is certain, bring home a Mohawk flooring product and you may never 


want to put your shoes on again. Call 1-800-2-Mohawk StS 


or visit www.mohawkflooring.com. Carpet, Woods, 
MOHAWK 














Laminate, Ceramic and Home Products. Mohawk 
makes the room. 
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celebrity showhouse virtual tour 


Log on to www.hbshowhouse.com and tour beautiful rooms created by top 
interior designers and inspired by Hollywood's brightest stars such as 
Courteney Cox and Halle Berry. View each room for the hottest trends and 
styles on the market today. 


MIRAGE Hardwood Flooring 


Manufactured with the greatest care with state-of-the-art technology, 
MIRAGE hardwood floors are built to last and leave a lasting impression. 
With their warm and rich character, MIRAGE prefinished hardwood floors 
reveal your goal of finding the highest quality product whose beauty with- 
stands the test of time. 1-800-463-1303 www.boa-franc.com. 


fonin’4 IN housebeautiful 
POOL HOPPING TOUR 


Saturday, August 3 
Sponsored by Perrier Jouét, Dove Bars 


Celebrate summer with House Beautiful as we head to the Hamptons f 
exclusive tour of some of the area's most exciting private pools and ga 
Pool Hopping guests will enjoy a fun poolside party at the last stop on t 
tour. A portion of all ticket sales will benefit The New York Botanical Ga 


To receive an invitation and complete event information, please call 
212-903-5123 or visit www.hbhighlights.com. 


Spiegel Sweepstakes 


Enter the Spiegel Fall Sweepstakes for your chance to w 
a fabulous $500 Fall merchandise gift certificate from 
Spiegel. Spiegel has over 550 pages of must-have Fall 
* | merchandise for you and your home. Get the Fall Big Boo 
. now and enter for your chance to win! No purchase neces: 
_. Call 1-800-Spiegel, and mention offer #F6717, for your Fr 


Sopreyef Spiegel Fall catalog* (a $10 value) and you'll be entered i 


the sweepstakes automatically. | 


OFFICIAL RULES: 1) NO PURCHASE NECESSARY TO ENTER OR WIN. A PURCHASE OR PAYMENT OF ANY KIND WILL NO} 
IMPROVE YOUR CHANCE OF WINNING. 2) One entry per person 3) To enter either call the 800-telephone number above 
to www.hbhighlights.com by August 31, 2002 and complete the entry form. 2) Sponsors not responsible for late, lost, i 
misdirected or garbled entries or failures resulting from computer hardware, software or Internet malfunctions. Sponso 
the right to cancel or suspend this sweepstakes should a virus, unauthorized human intervention, malfunction, interrug) 
computer problem, phone line or network, hardware or software malfunction or other causes beyond the Sponsors cont} 
tially affect the administration, fairness, security, proper play or conduct of the sweepstakes. 4) One winner will be seld 
random drawing on or about September 5, 2002. Winners will be notified by phone, email, or regular mail. 5) Prize: On 
Spiegel Gift Certificate Retail value $500. Gift certificate may not be combined with any other type of certificate, discou} 
special promotion, may not be used as payment to an existing Spiegel account, and can not be resold, auctioned or red 
for cash. Spiegel not responsible for lost, stolen or unauthorized use. 6) Employees, and their immediate families, of Hd! 
Beautiful, Hearst Communications, Inc. Spiegel, all program sponsors, and their parents, subsidiaries, affiliates, advert 
public relations, and merchandising agencies (Sponsors) are not eligible. 7) Prizes must be claimed by the selected Wi 
October 1,2002 or an alternate winner will be selected. 8) Prize will be given to guardian if winner is under 18 years of 
tax on the prize is winner's sole responsibility. 9) Odds of winning are determined by the total number of entries receivg 
Prize winner's name can be obtained by sending a self-addressed envelope to: House Beautiful, Attn. Winner of Spiege 
Sweepstakes, 1700 Broadway, 28th Floor, New York, NY 10019. 


* quantities are limited 


IN housebeautiful SWEEPSTA 





Only in House Beautiful do you find the editorial feature 
“Designer Challenge” enlisting top decorators to create 
chic yet sensible spaces in a dash. This month, 
design-pro Sheila Bridges takes on the Expo Design 
Center (see page #98-102 for the full story). One lucky 
reader will win the leopard-spotted fringed ottoman she 


picked and a copy of her new book Furnishing Forward: A Practical Gul 
to Furnishing for a Lifetime. Total value $429. 


1) NO PURCHASE NECESSARY TO ENTER OR WIN. A PURCHASE OR PAYMENT OF ANY KIND WILL NOT IMPROVE YOU 
CHANCE OF WINNING. 2) One entry per person. 3) To enter either log on to www. hbhighlights.com by 8/31/2002 and 
complete the entry form or mail a postcard or letter with your name, address, zip code, phone number with area codt 
email address to House Beautiful, Attn; August Only in House Beautiful Sweepstakes, August Only in House Beautiful 
Sweepstakes, PO. Box 1706, Sandusky, OH 44870-1706, to be received no later than 8/31/2002. Sponsors not responsi 
late, lost, illegible, misdirected or garbled entries or failures resulting from computer hardware, software or Internet mal 
Sponsors reserve the right to cancel or suspend this sweepstakes should a virus, unauthorized human intervention, mal 
interruption, computer problem, phone line or network, hardware or software malfunction or other causes beyond the 
Sponsors’ control materially affect the administration, fairness, security, proper play or conduct of the sweepstakes. 4) 
winner will be selected in a random drawing on or about September 5, 2002. Winners will be notified by phone, email, 
mail. 5) Prize: One (1)—leopard-spotted fringed ottoman. Retail value $389. One (1) book Furnishing Forward: A Practi 
to Furnishing for a Lifetime. Retail Value $40. 6) Employees, and their immediate families, of House Beautiful, Hearst 
Communications, Inc., Expo Design Center, Home Depot, and their parents, subsidiaries, affiliates, advertising, public 
and merchandising agencies (“Sponsors”) are not eligible. 7) Prizes must be claimed by the selected winner by Octo 
2002 or an alternate winner will be selected. 8) Prize will be given to guardian if winner is under 18 years of age. Any’ 
the prize is winner's sole responsibility. 9) Odds of winning are determined by the total number of entries received. 1 
winner's name can be obtained by sending a self-addressed envelope to: House Beautiful, Attn: Winner of August Onl 
House Beautiful Sweepstakes, August Only in House Beautiful Sweepstakes, PO. Box 1706, Sandusky, OH 44870-170 
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e€sources 


cts and other resources for this month’s features 

. All prices are approximate suggested retail. Symbols in 
thesis identify service type: (R) retail; (T) trade, through 
ators; (MO) mail order; (M) manufacturer or distributor. 
© LIMITATIONS PREVENT SOURCING OF ALL ITEMS, ITEMS 
NTIONED ARE FROM OWNER’S COLLECTION. 


ummer Breeze 

/sterer: Carl Dellatore, D&F Workroom (T), 150 W. 25 
Jew York 10001; 212-352-0160. Solo chair—B&B Italia 
M); 800-872-1697. Page 28: Fabric—Hinson & Co. (T); 
)88-5538. Page 30: Fabric—Brunschwig & Fils (T); 212 
1878. Fabric—Stroeheim & Romann (T); 718-706-7000 

F ic—Scalamandré (T); 212-980-3888. Fabric—Country 

§ lish (T); 212-838-1976. Page 32: Fabric—Pierre Frey (T); 
? 13-3099. Fabric—AM Collections (T); 212-625-2616. Fab- 
i) Christopher Hyland (T); 212-688-6121. Fabric— 

@ drille (T); 212-753-2995 

3) Vhiten Up! 

§,.. The Home Depot (R); 770-433-7211. Web site 

\ .homedepot.com. Stylist: Tricia Foley, Tricia Foley De- 
212-348-0074. Octagonal Dot floor tile—Dal-Tile Corp. 
800-933-8453. Rittenhouse Square wall tile 3” x 6” white 
«gloss (special order); Hampton Bays Lighting wall 

‘ces; Beaded Cape Cod Plank wainscoting; Cape Cod 

kit; 4” hardwood Victorian baseboard; Behr’s Premium 
P| Interior Paint (on walls and ceiling) in eggshell finish/ 
white (on wainscoting, doors and trim) in semi gloss/ 

1) white; 5’ whirlpool, Portrait, #K1458-H, by Kohler; 

>) stal sink, Memoirs, #K-2268-0, by Kohler; 6-prong faucet 
/08-3-CP; glass shelf #K-218-CP, by Kohler—The Home 
~ 5t, see above. Cottage Double Door Cabinet, #98- 
66—Pottery Barn (R,MO); 800-922-5507, Martha Stew- 
veryday towels—Kmart (R); 866-562-7848. Stool— 

(R); 631-725-5940. Striped dishtowels—Broadway 
andler (R); 866-266-5927. Checked towels—IKEA (R,M); 
434-1KEA. Shower curtain fabric—B&J Fabrics (R,T); 







ellow Fever 
588-0700. Living room: Armoire; recamiers; settee; pil- 
Pbert Scott (T); 310-659-4910. Floor covering, sisal— 
3384. Dining room: Chandelier—Niermann Weeks (T); 
's; ottoman—custom by designer. Upholstery fabric— 
ce Bed; pillows; Christmas ornaments, custom by 
; 58-9940. 
sfield & Ross, 54 W. 21, Ste. 1201, New York 10010; 212- 
chair fabric, Palm Matting—Dransfield & Ross, see above 
» and pads—Dransfield & Ross, see above. Coral—Evolu 
iglas (M); 800-937-7895. Striped fabric—Chris Stone & 
ir fabric, silk—Scalamandré (T); 800-932-4361. Throw 
ountry Antiques (R,T); 631-537-0606. Pulls—Restoration 
§ 62 to 67: Designer: Whitney Stewart, Whitney Stewart 
per chair, custom—Whitney Stewart, see above. Pillow 
chairs—Charles Pollock (T); 323-651-5852. Floor 
Christopher Nor 
1, see above. Gold pillow fabric, silk—Bergamo (1); 212 
1647-6900, Needlepoint rug—Andrew Martin (R,T); 011 
ambeth & Co. (T); 202-646-1774. Entrance hall: Curtain 
ickley (T); 415-626-2726. Trims—F. Schumacher & Co, 


4s 46 to 53: Designer: Mary Douglas Drysdale, Drysdale, 
#78 Kalorama Circle N.W., Washington, D.C. 20008; 
|; tree-stump table; pillows, custom by designer. Coffee 
—Brunschwig & Fils (T); 212-838-7878. Curtain fabric— 
Carpet (T); 212-752-9000. Foyer: Console table, custom 
esigner. Recamier fabric—F, Schumacher & Co, (T); 800- 
319-7979. Console table, custom by designer. Library 
Yains—Scalamandré (T); 800-932-4361. Sofa; lounge 
ers (T); 212-888-7900, Tea table—Brunschwig & Fils, see 
le. Yellow lounge chair—Rose Tarlow (T); 323-651-2202. 
sner. Bed ruffle fabric; sheer lace curtains—Scalamandre, 
jbove. Terrace: Pedestal; urns—Michael Taylor (T); 
eeting House Rules 
5 94 to 61: Designers: John Dransfield, Geoffrey Ross, 
7278. Terrace: Flatware; table linens; tassels; pillows— 
nsfield & Ross, see above. Living room: Mirrors; pillows; 
3s vase—Bloom (R); 212-620-5666. Flooring, seagrass— 
1 Imports (R,MO); 800-245-4595. Dining room: Chair 
I(R); 212-343-1114. Guesthouse bedroom Campaign bed; 
xings—Dransfield & Ross, see above. Ceiling fan—Hunter 
pc. (T); 212-532-5338. Orange guest room: Paint, otter 
‘vn, #2137-10—Benjamin Moore (M); 800-884-7775. 
Apsara (R); 631-329-3553. Bed linens; curtain rails; hard- 
b—Dransfield & Ross, see above. Kitchen: Sconces—Eng. 
ware (R,MQO); 800-762-1005 
olor Whirl 
rior Design; 301-320-2434. E-mail: wsinteriordesign@cs.com 
ng room: Sofa; backgammon set; Parsons table; chaise; 
ic, taffeta—Christopher Nofman (T); 212-644-4100 
susson pillows—Guinevere (R,T); 011-44-207-736-2917 
p, Siamois Affolés by Lieux—Kozee.com (R,MQO); 
w.kozee.com. Chaise fabric, silk taffeta 
3333. Flooring, sisal—Design Center Carpets (T); 202 
1300 Sitting room: Plaid fabric—Cowtan & Tout (T); 
207-225-5100 Dining room: Table—Charles Pollock, see 
ve. Child’s chair—Palecek (M); 800-274-7730. Foo dog 
hic, check—Calico Corners (R,MO); 800-213-6366. Guest 
room: Charcoal fabric, Jacques Bouvet et Cie—McRae 
800-332-3384. Starburst pillow fabric—Kravet (‘I’); 800 
-9068, Lamp—Charles Pollock, see above. Bathroom 


Fabric, voile—Kravet, see above. Bedroom: Roman shade 
fabric—Glant (T); 206-725-4444, Skirt fabric, taffeta—Brun 
schwig & Fils (T); 212-838-7878, 

68 Lush Life 

Pages 68 to 71: Guided tours of Heathcote and other Cooper 
stown gardens can be arranged for groups of ten or more 
through Brookwood Garden Tours at 607-547-2170, 

72 Doctor Joyce 

Pages 72 to 79; Designer: Kerry Joyce, Kerry Joyce Associates, 
115 N. La Brea Ave., Los Angeles, CA 90036; 323-938-4442, 
Dining room. Wentworth sideboard; Wittington console 
lamps—Kerry Joyce Collection for Dessin Fournir (M); 785 
434-2777. Chairs—Rose Tarlow (T); 323-651-2202. Chair fab- 
ric, Fiorella—Rogers & Goffigon (T); 212-532-8068. Study 
Mantel—Gregorius-Pineo (R,T); 310-659-0588. Club chairs, 
Dianne #5017—Waldo’s Designs (R,T); 310-278-1803, Coffee 
table, Belgario—Kerry Joyce Collection, see above. Globes 
Style French Antiques (R,T); 310-550-6726. Floor lamp—Ran- 
dolph & Hein (T); 310-855-1222. Carpet 
323-651-1444. Living room: Sofas, Othello—Rose Tarlow, see 
above, Sofa fabric, Cervo Lichen—Rogers & Goffigon, see 
above. Klismos chair; Palatine coffee table; Bijoux pedestal 
table—Kerry Joyce Collection, see above. Throw pillows— 

J, loulian Rugs, see above. Floor lamp, Bronze Empire— 
Cache (R,T); 310-657-0665, Library: Table—Lief Antiques 
(R,T); 310-492-0027. Chairs, Sophia—Kerry Joyce Collection, 
see above. Slipcover fabric, Barksdale II—Rogers & Goffigon, 
see above. Breakfast room: Table, Gregga—Mulligans (R,T); 
323-650-8660, Chairs, La Luna—Kerry Joyce Collection, see 
above. Chair fabric, Pyramid Lake—F&S Fabrics (T); 310 
475-1637. Armehair—Charles Pollock Antiques (T); 323-651 
5852, Curtains, Chintzed Sheer—Classic Cloth (T); 785-434 
7200. Kitchen: Stools, Village Barstool—Crate Barrel (R,MO); 
800-967-6696, Stool fabric, Essex—Rogers & Goffigon, 

see above.Hanging lights, Upshur Pole Pendant—Rejuvena 
tion Lamp & Fixture (R,T); 888-401-1900. Stove hood; back- 
splash—Country Floors (R,T); 310-657-0510, Master bedroom 
Bed, custom by designer. Figaro bench; fabric, Glazed Tan 
Tiffany—Rose Tarlow, see above. Bed linens—Anichini (R,T); 
800-553-5309, Lamps—Waldo’s Designs, see above. Bedside 
table—Greporius-Pineo, see above. Curtains, Toscana— 
Rogers & Gotfigon, see above. Rug, antique—Thomas Lavin 
(T); 310-278-2456. Bathroom: Bathtub; fixtures, Vintage— 
Kohler (M); 800-4KOHLER, Sink, Belle Epoque by Le Bijou— 
Altmans (R,T); 310-274-5896 

80 Making a Splash 

ages 80 and 81; Designer; Kelly Wearstler, KWID, 317 North 
Kings Rd., Los Angeles, CA 90048; 323-951-7454; fax: 323 
951-7455. Sink under counter lavatory, K-2211—Kohler (M); 
800-4-KOHLER. Mirror; cabinetry; cameo; bamboo chair 
KWID, see above. Wallpaper, vintage tree with blue flower— 
Astek Wallcovering (R,T); 800-432-7930. Chandelier; 
sconces—Fantasy Lighting (R,T); 323-933-7244. Figurines— 
Dragonette Decorative Arts (R,T); 310-855-9091. Pages 84 and 
85» Designer: Kathryn M. Ireland Interiors, 1619 Stanford St., 
Santa Monica, CA 90404; 310-315-4351; fax, 310-315-4353 
Arcadia mirror; basket-weave tile; subway tile; stand—Water- 
works (R); 800-998-BATH. Page 88: Designer: Frederick Suther- 
land, 712 Woodlawn Ave., Venice, CA 90291; 310-652-3733; 
fax: 310-578-9669, Wall sconces; Lucite chair; perfume 
bottle—Carla (R); 323-932-6064. Sink, K-2083-8; bathtub, 
K-1247; toilet, K-3434-X—Kohler, see above. Page 89 
Designer: David Desmond 1360 N. Crescent Heights Blvd., 
Los Angeles, CA 90046-4503; 323-650-0492; fax, 323-650 
5350. Console top, K-3020-0, Kathryn; under counter lava- 
tory, in white, K-2312-G-0, Kathryn; octagonal table legs, 
K-6839-BN; Memoirs faucet, K-454-4C-BN—Kohler, see 
above. Hand towel—Pratesi Linens (R); 310-274-7661. Blind— 
Fredericka Marx (R,T); 323-732-4651. Wallpaper, Hindous 
tan—TZuber et Cie (T); 310-652-5174. Indian painting on 
glass—Indian Style (R); 310-659-7525, Lampshades—Leap 
Lamp Shades (R,T); 310-652-0557. Kashan rug—Thomas 
Lavin (R,T); 310-278-2456. Plaster walls—Real Illusions (RK, 1); 
310-452-0237. Wallpaper installation by Erick A Bloom; 714 
731-1795 
92 Capital Gain 

Restaurant: Bistro Bis, 15 E. St. NW, Washington, D.C. 20001, 
202-661-2700 
98 Bath Blitz 

Designer: Sheila Bridges, Sheila Bridges Design, 1925 Seventh 
Ave., Ste. 8M, New York 10026; 212-678-6872; fax, 212-932 
2514. Store: Expo Design Center (R), 8 Joyce Rd., New 
Rochelle, NY 10801; 914-637-5600, ® 


Corrections 


April 2002: In the resources for “Three’s Company,’ 
the Lulu DK Fabrics product, page 115, was incorrectly 
credited. The credit should be as follows: Roman shade 
fabric, bed cover fabric, Cat Walk, light blue with 


brown—Lulu DK Fabries (T); 212-223-4234 

June 2002: In the resources for “Island Heirloom,” 
page 132, the e-mail address to inquire about rentals 
should have been indiabahamas@coralwave com ( all 
242-333-2180 for reservations and more information 








J. Iloulian Rugs (T); 
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MARKETPLACE 


“Name Brand Furniture & Grandfather 


| WHOLESALE FURNITURE GALLERIES | 


65% FURNITURE DISCOUNTS, 500 


| pattern, and color. 800-245-3071. 


FURNITURE 
INCREDIBLE SAVINGS TO 65%! 


Clocks. Nationwide White Glove Delivery. 


800-444-4154 Free 
www.discountfurniture.net 


Brochure, 





FINEST BRANDS. In-home Delivery 
since 1933. CHERRY HILL FURNITURE | 
1-800-666-0933 or www.cherryhillfurn.com 
brochures. 1-800-888-0933 quotes. | 
NAME BRANDS, SAVINGS TO 65%. 
Experienced representatives, insured 
delivery, more repeat customers. 
Order with credit card. Since 1981. 
Carolina Furniture Direct. Quotes or 
brochures 1-800-838-7647. 


PATIO, POOL, PORCH FURNITURE - 
SHIPPED QUICKLY. ALL MAJOR 
BRANDS. www.thegardenroom.com 
1-800-288-1086. 


1-800-714-4448 FURNITURE DIRECT*** 
Save up to 65% on major brands. 
White glove express delivery. Major credit 
cards accepted. Immediate quotes. 
www.furnitureorders.com 


FABRICS 
FABRICS - SOUTHERN DESIGN 
CONCEPTS - Discount source for many 


designer fabric and wall coverings. Never 
undersold. Please give manufacturer, 














ABC FABRICS, DRAPERY & UPHOLSTERY. 
LOW, LOW PRICES! WE ONLY SELL FIRST 
QUALITY FREE SHIPPING. MON - SAT. 9 - 5 
EST. 800-548-3499 OR 727-787-1888. 


BRASS BEDS - IRON BEDS 


BRASS AND IRON BED SALE! Buy factory 
direct and save 50% on romantic solid | 
brass and iron beds. Once-in-a-lifetime 
savings! Lay-away and payment plans. 
FREE color catalog. Brass Bed Shoppe, 
13800 Miles Ave., Cleveland, OH 44105. 
216-229-4900. www.brassbedshoppe.com 
BUSINESS 
OPPORTUNITIES 
HOUSE FLUFFING® - HOTTEST HOME 
DECORATING trend using what client 
owns. Get paid doing what you love. Low | 





_ Startup costs. Training kit and seminars, 


www.housefluffing.com 336-286-2820. 


Vor advertising inquiries or to place 
an ad call: 1-800-324-4589 
or write: Kathleen Gleason, 
512 W. Burlington Ave., La Grange, I] 60525 





FOR SUBSCRIPTIONS CALL 800-888-7788 



























































beautifulfinds 


AMERICAN 
BLIND AND 
WALLPAPER 
_ FACTORY 

~ 1-800-735-5300. 
Save 25% to 
85% off Ist 
Quality Name 
Brand Blinds 
and Wallpaper! 
FAST FREE 


UPS shipping! Call/visit decoratetoday.com 





custom designs and builds decks, screened 
porches, sunrooms, gazebos, trellises, fe ok Glee tne nee Dn 
arbors and much more. Established in 1980, 
Archadeck has built more than 45,000 
projects across America and is ranked #1 

in Decks & Porches in the United States 

by Qualified Remodeler magazine. Call 
1-888-OUR DECK for a free brochure, 

or visit the Archadeck website at 


blinds, wallpaper, borders, curtains, 
drapery, toppers, custom framed art, area 
rugs, lighting and more. We carry every 
blind or wallpaper that you’ve seen at your 
decorating store or home career. 100% 


satisfaction guaranteed. 


www.archadeck.com 


FRAN’S WICKER & RATTAN 
FURNITURE 
Order with confidence from America’s 





THE LEADERS IN AMERICAN- 
MADE QUILTS 
The American Quilts! Catalog features 


oldest and largest wicker & rattan importer. 
Highest quality, lower prices, and prompt 
delivery. For a FREE 72-page catalog, call 
800-531-1511 and ask for Dept.HB-02 or 
visit us at www.franswicker.com 


antique, new, custom, appliqué, patchwork, 
and Amish designs, both custom-made and 
in stock. Catalogs are $20 (refundable with 
quilt purchase). Call American Quilts toll- 
free at 1-877-531-1619. Internet address: 
www.AmericanQuilts.com 


STERLING 
SILVERWARE 
FOR SALE 
More than 6,000 


patterns of new 





SLIPCOVERS BY MAIL 
and discounted Sure Fit slipcovers allow you to fall in 


flatware patterns love with your furniture again. Three sizes 


Ace 2 

wy &% at very affordable (chair, loveseat, sofa) fit most upholstered 
vd ea prices. China, furniture. Stylish, machine washable fabrics 
aa Se 


crystal, and fine like velvet, chenille, and damask. Pillows, 


silver gift items also available. Call Silver recliner, dining chair and wing chair 
Queen at 800-262-3134 for a free catalog, covers available. For a free catalog, call 
1-888-SURE FIT (1-888-787-3348) or 


visit our website at www.surefit.com 


or visit www.silverqueen.info. National 


Bridal Registry now available. 


HOUSE BEAUTIFUL® Volume 144, Number 8 (ISSN 0018-6422), is published monthly by Hearst Communications, Inc., 959 Eighth Ave., New York, 
NY 10019. Victor F. Ganzi, Pres. & Chief Executive Officer; George R. Hearst, Jr., Chairman; Frank A. Bennack, Jr., V-Chairman; Jodie W. King, 
V-Pres. & Secretary; Ronald Doerfler, Sr. V-Pres. & Chief Financial Officer. Hearst Magazines Div.: Cathleen Black, Pres.; George J. Green, Executive 
V-Pres.; Mark F. Miller, Executive V-Pres., Gen. Manager; Raymond J. Petersen, Executive V-Pres.; John A. Rohan, Jr., V-Pres. & Group Controller; 
© 2002 by Hearst Communications, Inc.; all rights reserved. The magazine is not responsible for unsolicited manuscripts; none will be returned 
unless accompanied by return postage and envelope. Address manuscripts to The Editor, House Beautiful, 1700 Broadway, New York, NY 10019. 
Trademarks: House Beautife ise Beautiful Building Manual, House Beautiful’s Gardening and Outdoor Living, House Beautiful’s Home 
Decorating, House Beautiful’ hens/Baths, House Beautiful’s Home Remodeling, and Houses and Plans. Trademarks are owned by Hearst 
Magazines Property, Inc. in U.S.A. and Hearst Communications, Inc. in Canada. Periodicals postage paid at New York, NY, and additional mailing 
offices. Canada Post International Publications Mail Product (Canadian Distribution) Sales Agreement no. 40012499. Send returns (Canada) to 
RR Donnelley, P.O. Box 137, Ma C.S.C., Mississauga, Ontario, L4T 3B5. Send returns (Foreign) to RR. Donnelley, 301 Veterans Boulevard, 
Rutherford, NJ 07070. Printed in U.S.A. Postmaster: Send address changes to House Beautiful, P.O. Box 7174, Red Oak, lowa 51591. 
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» nad = lied 

America’s #1 Choice for 
Wallpaper, 

Blinds & More! 


We Carry Only First 
Quality Name Brands 


CW! 
Siiverem vst 
Store Pric 


aa 
DELIVERY Bi7Gacg- 

Lifetime Lowest Price & 
is® American. k 100% Satisfaction Guaranteg 


raber, Imperial, and n a Shop on-line 24 hour: 
90 Days Same As Cash* * 
An erica 


Blind and Wallpaper Facto 
1-800-735-5300 
Decorating so easy, It’s fun} 

FAX 1-800-391-2293 


909 N. Sheldon, Plymouth 
All major credit cards, money orders & checks accep 


CALL OR VISIT US 
ON-LINE FOR A FREE 


* Blind Catalog 
* Wallpaper Catalog 
* Area Rug Catalog 





BATHS FROM THE PAST 


CUSTOM DESIGN SOLUTIONS 
FOR THE BATH & KITCHEN T 


co 


ei 
AUTHENTIC DESIGN HARDWARE 
FAUCETS-TUBS-SINKS SHOWER i 
SYSTEMS-TUB FILLERS-ACCESSORIES 
FREE CATALOG CALL:1800 697 3871 

www.bathsfromthepast.com 


83 E Water st.Rockland,Ma,023 





*K 
To ADVERTISE 
YOUR PRODUCT in 
HOUSE BEAUTIFUL‘ 
SHOPPER SECTION, 
contact DAWN FRANCO, 
at (212) 649-2931 
or fax (212) 258-2253 
a 





Introducing the 
10-minute 
makeover 


orating 


CALL FOR YOUR 
FREE CATALOG 


1-888-SUREFIT 
Ask for Dept. M195 
www.surefit.com 


American 
Dh Yate 


.ranteed Lowest Prices * Quality Name Brands 
toll free with manufacturer and style number. 


Catalog$5 | -800-741-0571 


-www.americanlightsource.com 


ON NT ae 
is 
| Expert advice and assistance. 


! Convenient returns at over 
2,000 stores nationwide. 


op Online! choose ee a wide selection of catnris 


E “competion $ price must te ‘verfable Cannot be combined vat any 
ers. Retail Sales Only. Offer expires 8-31-02. © 2002 The Sherwin-Williams Company. 


Po BS aie 
Modular Cedar Porch Systems designed for 
seasonal flexability & easy assembly. 


800-423-2766 


Vixen Hill Dept. JOLC Main Street, Elverson, PA 19520 








REPLACEMENTS, LTD. 


China ° Crystal ¢ Silver ¢ Collectibles 







Old & New ¢ Buy & Sell 
Call for FREE lists! 


PO Box 26029, Greensboro, NC 27420 Dept. HB 


1-800-REPLACE (1-800-737-5223) 





FREE BROCHURE 


= North Carolina's 
}. [} Finest Home Furnishings 
| 1] SAVEUP TO 70% 


!' On over 350 Top brand name 
furniture and accessories 
manufacturers. All available 
from our beautiful 450,000 
square feet of showrooms 
Worldwide in-home delivery 


ALL DEPOSITS PROTECTED 
BY SURETY BOND! 


For Your Free Brochure Call 


1-704-938-9171 


lillage Furniture louse 


146 West Avenue, Kannapolis, NC 28081 


e Self Closing 
Lockable 
e Weatherproof 
e Quiet easy use 
e Sizes from cat 
to great dane 
Free Catalog 
Pet Doors USA Inc 
ea dlosdoors: com 
{jp 200 styles for doors, windows, 


walls, patio door, electronic doors 


Call 800-749-9609 Dept HB0208 


Custom Table Pads 


aranteed Qu 


ity an nd Seri vic 
Aaie — Direct from America’s oldest and nee 
table pad company. 30-year limited warranty 
1-800/328-7237 
Ext. 260 


www.sentrytablepad.com 


Seriliy rss» PAD CO. 


BZ tn tact *scamonar 


Save - Buy Direct ¢ All Major Brands 
Same Day Shipping ¢ Free Delivery” 
Please Have Book Name, Pattern & 
Page #, List Price & Qty. 

Call us 


for lowest prices 


GUARANTEED 


AMERICAN 
WALLCOVERIN 
DISTRIBUTORS 


60 Route Union NJ 07 


24 Hour Fax: 908-688-8390 


Take charge of your 
life with your own 
interior decorating 

business. 


Busin pporcunitye 
ivailable in the U.S 


ODT ng De® 


INTERIORS 


CALL 800-DEC-DENS 
(@) AUien 


www. Decorating:Den.com 


EACH FRANCHISE INDEPENDENTLY OWNED AND OPERATED. 





Sealants Company 


Solutions for 
EL BCT 
tile & stone 
eM 


Namie ta (ete met) 
1-800-350-1901 


order direct 
custom blinds 
wallpaper 
arearugs 


Hunter Douglas’, Graber 
Levolor’, Bali’, M&B 
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Frank Lloyd Wright’s work 
first graced the pages of House Beautiful in 1897, 
in the magazine’s second issue. Considered one of 


HB’s ideological founders, Wright had been prac- 


ticing architecture for nearly six decades when for- : a ng aca aabaaae ies 


Be 


mer editor in chief Elizabeth Gordon featured his 
landmark Taliesin West in the December 1946 
50th-anniversary edition. To Gordon, postwar 
America was ripe for Wright, whose affordable, 
open-plan “Usonian” homes were particularly 


well suited to the nation’s expansive mood. Ina 
[above] Taliesin 
West, outside 
his death at 91, Gordon called him the “Lone Scottsdale, 
Arizona, was 
published in HB 


1959 tribute issue to Wright, published soon after 


Ranger in American architecture. He was as much 


a crusading social thinker as he was a designer.” in November aa 
Wright championed technology and 1955. [right] er [below and right] 
: ; ; E A 1937 Wright §& Wright was 
embraced machine-age materials, making glass house asiit a —e photographed at 
pliable, concrete beautiful, and plywood noble. _— looked in 1963. my Taliesin, his home 
: ; : fe. : i in Spring Green, 
His organic designs opened the inside of a i} S| aa — lWisconsini Gnihic 
house to the outside, related the building to its a re | 86th birthday. 
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ods, and treated interiors and furnishings as ‘ cae and October 1959 
issues were de- 


peta tanintestated ols 953 Gor 
part of an integrated whole. In 1953 Gordon voted to Wrisht 


denounced the International Style as “stripped 
down emptiness and austerity,” and Wright 
declared that he was “at her service.” At her 
urging, he designed a line of home furnishings, 
and several of his apprentices joined the maga- 
zine’s staff. Gordon declared her architecture 
editors “an extension of Taliesin.” 

“Tf [had another 15 years to work, I could 
rebuild this entire country,” Wright said in 
1957. “I could change this nation.” Perhaps his 
ultimate goal was cut short, but 45 years later he 
still remains “a fountain of imagination,” as 
House Beautiful described him, “the greatest 


domestic architect in the history of man.” @ 





“T’m not really a genius. I just have longer 


antennae than other people.” @ “Light is the 


Pewusticr of he uilding” @ “Orsanicarhics eae Lloyd Wri 


ture is the architecture of nature, based upon 

principle and not upon precedent.” @ “Arranging Building a loyal reader 

the table for dining is a great artistic opportunity.” f | hil | 
“Architecture speaks as poetry to the soul.” O OWINS while articu ating d NEW 
“Until the time comes that when we speak of kind of house beautiful 


art, we immediately think of buildings, we will 
have no culture of our own.” @ “Snow is the best 


kind of insulation. You do not have to buy it.” Writer Debra Pickrel Producers Debra Pickrel and Elaine Wrightma 
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Your ideas become reality, 


LINOLEUM. 


CREATED IN 863. BY 
FREDERICK WALTON. 


REDISCOVERED IIN 
2002 BY JEANNE AND 
MARTY MCDERMOTT. 


After all these years, the formula 
for genuine linoleum remains un- 
changed. It's still equal parts style 
and substance — rich, vibrant colors 
in perfect balance with the natural 
elements that have always been its 
foundation. And the sheer number 
of its design possibilities more than 


ures the continued success of 





genuine linoleum into the future 
For patterns and colors placed 
more than a room. They fashion an 


enduring statement of who you are 


www.armstro nege.com 
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JEEP LIBERTY. GOVERNMENT'S HIGHEST SIDE-IMPACT AND DRIVER FRONT-IMPACT RATINGS. * *&** 
Advanced peace of mind comes to the adventure-minded with ample protective gear—multistage air bags; supplement 
side curtain air bags;* and outboard rear-seat head restraints. Liberty has earned the government's highest side-impa} 


and driver front-impact rating. For more information, call 1-800-925JEEP or log on to jeep.com for all the reassuring detai 


Always use Seat belts. Remember yackseat a St | a K 
y Xe 1 | ; ; the safest place for children 12 and under. **Optional. Jeep is a registered trademark of DaimlerChrysler. 
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Memories are forever. 


Frame them accordingly. 
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TROIS™ COLLECTION 
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PLATINUM. UNMATCHED IN SUBSTANCE. TIMELESS DESIGN. IMPECCABLE CRAFTSMANSHIP. ALL MICHAEL B 





FOR MORE INFORMATION, PLEASE CALL MICHAEL B. AT (800) 969-9949 
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furnished successfully, SECTIONALS 


just walking in the door is 


like getting a hug.” 
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800.789.5401 















et 


a od 
a. 


x 
4 Sk 5 


se it and hes fas 
mete al quartz demands 
the highest artistry of 

eS eemcutier. 


HE DECORATING GAME AT www.schonbek.com 
Bea) sokd ae DANCIN EE CLL Le 


Schonbek Worldwide Lighting Tae CF Erne Bivd., Plattsburgh NY 12901-1908. 
email: sales@schonbek.com Tel: 800. ERE 1892 or 518. ey 7500 Fax: 518.563.4228 


6 foe ; 
tp: os coveted: a 
owe ae ao oe 
ce os “neglected their, 

En Ronis em wa it: 
Me en Ror. 
Cul Liter oily ie 


eet Frere ae er | 
ats PTS ‘old: cy thé atau eure 
eh in the universe, Tile 
aU wondrous fissures, 
a Bee Ter Us| ae 3 
: Ce ct Gitlin Lae 
i ; mu ial ; 


anya haves 

. designed'a Prove 

~ collection. of Poe ee oe 

| Oiumite easel mi es at 
Cri Shown i is Jie ve 8 ‘Zs 


) Aire) ee Le 
: make Soe aoe: a 











eo ee 


} 


LLIAN 


30. MIRROR BY COBWEB. CARPET BY MIC 


©2002 CHARLES P. ROGER 


& KOLBERG.STYLING BY J 








linen with flat sheet, fitted sheet and two pillowcases in 450 thread count Egyptian cotton. Coordinating Aubergine or Hyacinth decorative pillows $40 each, Sale $29 


CHARLES P. ROGERS. BED MAKERS SINCE 1855. 
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1-800-272-7726 


1arlesprogers.com. 
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sey 


Linen and Cotton Bedi 


Webeape 


3020 or Europe 44 (0) 1494 474741 











ASMINE COLLECTION IN NILE GREEN 
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he Satori Dining Chair by Bernhardt 








It’s more than a piece of furniture. It’s a part of you. 
Find out about our collections or locate a dealer near 


you. Call 1.800.365.4926 or v isit www. bernhardt.couit. 


The Bernhardt family has been crafting fine furniture since 1889. 
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Rolex era brat 
in eighteen karat yellow gold, 
available in three sizes. 


For the name and location of 


an Official Rolex Jeweler, 
please call 1-800-367- Tei Vi 


www.rolex.com 
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Dear Marian Letters to the editor. 

Talent This month’s contributors. By William Irvine 
Style Beat Whimsical wastebaskets, lively lamp- 

es, and sparkling jewelry boxes. By Elizabeth Mayhew 
Swatch Watch The ultimate screen test: we tried 
different takes on the great hider and divider. 

arolyn Sollis 

Sweet Charity Some of the world’s top fashion 

ners serve style on a tray, all for a good cause. 

hristine Pittel 


Instant Message New and noteworthy in September. 


ario Lopez-Cordero 

Changing Places A woman’s family history is 
oven with the romantic story of a Chinese rug. 

ancy Brenner 


©78 Garden Goddess Growing your own vegetables? 
Plant smart to eat smart. By Katherine Whiteside 

© 80 September Makeover A woman’s bedroom closet 
is saved from clutter and chaos. By Carole Nicksin 

®©82 Antiques No 19th-century lady would be caught 
dead without her worktable. By Leigh and Leslie Keno 
© 138 Hot Dish Dry Creek Kitchen in Sonoma County 
exults in its surroundings. By John Mariani 
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iconoclast Johnson Hartig lives 





87 Editor’s Page 
A multitude of ways to organize Calvin Klein CEO Barry 
every space in your house, from Schwartz escapes to a sultry ) 
~ bath to living room. beach house awash in style. the way-cool life in L.A. 
By CHRISTINE PITTEL By PETER Davis 


By MARIAN McEvoy 





116 Clutter Control 


112 Green Acres 
We asked three design experts 
to tell us how things stack up in 





106 Spare Sanctuary 112 
A deeply rooted Manhattan Amy Goldman discovers 
couple discover the sweet life in _ that a vegetable garden can spi 
over with natural beauty. a well-organized closet. 
By JUNE KurRT By JULIA SZABO 


a Connecticut lakeside cottage. 
By JULIA SZABO 





The Cover 


Waltzing Mathilde 
White and chocolate 
flavor a breezy, sophisticated 





Mercedes Rules 
Being owner of a Long Island A stylish Paris flat is made even 
beach house is Mercedes more so. By NADINE FRE} 
Ruehl’s favorite offstage role. Double Take living room in Miami. 
Get the look. By Tori MIKI PHOTOGRAPH BY OBERTO GILI 


ELAINE GRI 








eee visit our garden 
_. www.richardschultz.co 








nousebeautiful 


MARIAN MCEVOY 
Editor in Chief 


NORA SHEEHAN 
Design Director 


KENDELL CRONSTROM = SENGA MORTIMER = MIGUEL FLORES-VIANN 
Deputy Editor Decorating Director Editor at Large 


CAROLYN SOLLIS 
Executive Editor 


DEBORAH L. MARTIN 
Managing Editor 


REGINA CLARBOUR 
Editorial Coordinator 


ELAINE GREENE 
Features Editor 


ELIZABETH MAYHEW 
Style Editor 


CHRISTINE PITTEL 
Sentor Editor 


Art 
HOWARD GREENBERG Art Director 
KRISTIN SMITH Assoczate Art Director 
BARTEK MALYSA Computer Artist 


Associate Editors 
MARIO LOPEZ-CORDERO Features 
ELAINE A. WRIGHTMAN Decorating 


Copy 
WILLIAM IRVINE Copy Chief 
JEFFREY SCHAPER Research Associate 


Electronic Production 
ANGELA C. TAORMINA Adwinistrator 
LILLIAN LABATE DONDERO Copy Manager 


Editorial Assistants 
BETTY KLEINMAN Reader Service 
TORI MIKE Decorating 


Contributing Editors 
LISA FINE 
CATHY GRAHAM 
LOUISE GRUNWALD 
SUSAN GUTFREUND 
LISA HEARST 
CHAR HATCH LANGOS 








Mailing Lists: From time to time we make our subscriber list available to companies | 
that sell by mail goods and services that we believe would interest our readers. If you wou 
rather not receive such mailings, please send your current mailing label or exact copy to 
HOUSE BEAUTIFUL, Mail Preference Service, PO Box 7024, Red Oak, IA 51591-0024 
SUBSCRIPTION SERVICE: House Beautiful magazine will, upon receipt of a complete ni 
or renewal order, strive to fulfill that subscription to provide first-copy delivery either tot 
Postal Service or to alternate carriers in 6 to 12 weeks. If this cannot be done, you will be no 
promptly of the issue date that will begin your subscription. To assure quick service, enclose 
mailing label when writing to us or renewing your subscription. Renewal orders must be rect 
at least 8 weeks prior to expiration to assure continued service. Subscription prices: U.S. 4 
possessions: $19.97 for 1 year, $37.97 for 2 years. Canada and all other countries, add $16 for 
year. Canada BN NBR 10231 0943 RT. Address all subscription inquiries to Joan Harris 

Customer Service Dept., House Beautiful, PO Box 7174, Red Oak, IA 51591; or call 
515-282-1508; or visit our customer care web site at http://ccare.hearstmags.com | 
For reprints (500 or more), call PARS INT’L: 212-221-9595. 

Printed in USA 


www.housebeautiful.com 















































ign, 


O 
Go 


PCTs 





Be inpyteyelererniess 
THE DIAMOND BARATTA 
OLLECTION 


pea) 2) 8) TIPE g 
New York, NY 10022° 

and major design ce 

To the trade only. (212) 


www.starkcarpet.com 
@©ALL CARPET DESIGNS COPYRIGHTED 
BY STARK® CarreT Corp. 











-peautiful 


DAVID ARNOLD 
Vice-President/Publisher 


JEANNE NOONAN ECKHOLDT 
Associate Publisher 


ERIC SCHWARZKOPF CHRISTOPHER J. TOSTI 


Advertising Director General Manager 





New York 

KAREN NIEDZIELSKI Sales Development Director MICHAEL DILLON III National Design Directo 

MELISSA L. BROWN Consumer Products Director JENNIFER FISHMAN Fashion & Beauty Manage 

CAROL LAMADRID New England Manager THERESA L. SECLOW Luxury Goods Director 
1700 Broadway, New York, NY 10019 (212) 903-5100; Fax: (212) 586-3439 


Direct Response 
MARY HAYES Corporate Director DAWN M. FRANCO Senior Account Manager 
(212) 649-2931; Fax: (212) 258-2253 


Southeast 
KELTON R. PETERSON Manager 
4323 Granby Way, Marietta, GA 30062 
(770) 641-1578; Fax: (770) 641-8574 


Chicago 
KAREN LOVELAND, CONNIE PAYNE Medwest Managers 
1 South Wacker Drive, Chicago, IL 60606 
(312) 984-5151; Fax: (312) 984-5110 


Dallas 
LYNN WISDOM 
The Ingersoll Company, 3519 Cedar Springs Road, Suite C, Dallas, TX 75219 
(214) 526-3800; Fax: (214) 526-1475 | 


Detroit 
CLAUDIA A. WEHRLE Manager 
Hearst Magazine Sales, Inc., 2301 West Big Beaver Road, Troy, MI 48084 
(248) 614-6150; Fax: (248) 614-6006 


West Coast 
FIONA HELLWARTH Manager 
3000 Ocean Park Boulevard, Santa Monica, CA 90405 
(310) 664-2870; Fax: (310) 664-2874 
JENNIFER TATKO 
SD Media, 101 Larkspur Landing Circle, Larkspur, CA 94939 
(415) 925-6600; Fax: (415) 925-6074 


Milan 
LUCIANO BERNARDINI DE PACE 
Via Cappuccini 8, 20122 Milan 39-02-764581; Fax: 39-02-760-08156 


Advertising Production 
GERALD LODATO Production Director 
DENISE SPEAR Production Manager 


Advertising Information Services 
JOSEPHINE DURYEA ANN SMITH 





Marketing & Promotion 
ELIZABETH BLAIR Creative Services Director 
ELIZABETH O'BRIEN Associate Promotion Manager 
LISA A. LACHOWETZ Director of Special Projects 
JAY POWELL Research Director 
AMY OPPENHEIM Research Manager 
BRIDGET ARRIGO Assistant to the Publisher/Staff Administrator 
WHITNEY G. SISLER Advertising Coordinator 


RYAN R. WONG (Chicago), JASMINE L. SCOTT (Detroit), 
SERGIO DIAZ (Los Angeles), LINDSAY W. MURPHY, JODI NEWHALL, 
BONCEIL POTTER-HUDSON (New York) Asséstants 


Published by Hearst Communications, Inc., 
a unit of The Hearst Corporation 
VICTOR F. GANZI President & Chief Executive Officer 
GEORGE R. HEARST, JR. Chairman 


FRANK A. BENNACK, JR. Vice-Chairman 


CATHLEEN BLACK President, Hearst Magazines Division 
MARK FE. MILLER Executive Vice-President 
MICHAEL CLINTON Executive Vice-President, Chief Marketing Officer, Publishing Director 
RICHARD E. DEEMS, GILBERT C. MAURER Publishing Consultants 


Published at 1700 Broadway, New York, NY 10019; (212) 903-5000 


Click on HBHighlights.com for House Beautiful advertiser and special event opportuniti 





C (-&06- 4¢-A- LEGACY 
ek WwW. american legacy 04 


, breath. coaler 
































wate 











DUD NAS CUCU NSE Nea CRN eB Ee ee ee 
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Viva la Feedback! 


Keep those cards, letters, and e-mails coming... 


Sa 


<a 


Your questions about specific 
paint colors (particularly in the coral 
and French blue families), brightly 
hued floral prints, and “large three- 
or four-seater sofas” are pouring in at 
the rate of 80 e-mails a day. Our Web 
site’s “Vote for Our Next Cover” fea- 
ture continues to be super popular. 
Log on to www.housebeautiful.com 
during the third week of every month 
to voice your choice. Almost 200 of 
you entered our second annual “A 
Reader Goes to High Point” contest, 
with artful entries including snaps of 
your three favorite pieces of furniture 
and letters describing why you want 
to accompany HB editors on our fall 
High Point, North Carolina, furni- 
ture market rounds. We had a more 
difficult time finding just one winner 
this year because so many of your 
portfolios were so good. After much 
deliberation and several heated vot- 
ing sessions, we finally decided to 
give the nod to Susie Keller of Indi- 
anapolis. Her eclectic taste—she sub- 
mitted photos of a beautiful metal 
canopy bed, a snappy French 1940s— 
style side table, and a whopper of a 


grandfather clock—made her a clear 





winner. Congratulations, Susie, and 
thanks to all the other enthusiastic 
contestants. 

We're also in the midst of scouring 
America for the next bunch of great 
decorators under 40. We’ve received 


almost a thousand résumés, slide pre- 
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sentations, and letters from hopeful 
young designers who want to join 

us in New York at the beginning of 
October for a few days of events, 
panel discussions, and room displays, 
sponsored by House Beautiful and 
hosted by Sotheby’s at its Manhattan 
headquarters. We'll devote lots of our 
October pages to showing you who 
these young talents are and what they 
do. So far, we’ve selected more than 
a dozen designers from cities includ- 
ing San Francisco, Houston, Santa 
Fe, and Atlanta. Also in next month’s 
issue: a big kitchen blowout, with 
lots of makeovers and how-tos, plus 
plenty of hints, tips, and shortcuts 

to help you rig up the stylish kitchen 
of your dreams. In the meantime, 
here’s what’s on your minds: 


Native Habitat 
Dear Marian, 
Thank you for honoring Sir Terence 
Conran as a “Giant of Design” 
[June]. Thirty years ago I pressed my 
nose to a window at the junction of 
Walton Street and Fulham Road in 
London: hobbyhorses on broom- 
sticks, pottery, safari chairs, kilims, 
and mousse pots had all been gath- 
ered with aplomb. It was Sir Terence 
Conran’s first store, Habitat. I quickly 
learned that bringing home just one 
piece was seldom enough. 

Hertzie Clain 


via e-mail 


ee Seal 





GF 


I 





Fear of Flora 

Dear Marian, 

In the July House Beautiful, you 
mention in “Dear Marian” that your 
readers want more garden coverage. 
I have nothing against foliage, but 
please do not let gardens take 

away from the pages you devote to 
interiors. 












Melinda Myby 


Vid e-malt 


Dear Melinda, 

We are not taking away pages to | 
cover garden designs and ideas, but | 
adding pages to address an impor- 
tant part of residential living. House 
Beautiful’s number one mission is to | 
explain, demystify, and illustrate goo 
interior decorating. Interior design 
will always be our favorite subject, 
but it’s important to note that many 
readers live in homes and apartments, 
with outdoor spaces. Decorating in 
the garden, backyard, front yard, 
patio, terrace, porch, lanai, or even 
tiny balcony or window ledge can be 
a crucial component of a home’s over 
all design. Bringing the outside in— 
and vice versa—is a splendid goal. e 


Please e-mail Editor in Chief Martan McEvoy) 
at mmcevoy@hearst.com or send your letters | 
to Dear Marian, House Beautiful, 1700 
Broadway, 29th floor, New York, NY 10019. 
Be sure to include a daytime telephone 
number. Letters may be edited for clarity 
and length 


www.fordvehicles.com 
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Writer William Irvine 





“Johnson Hartig and 
I share a similar yin/yang sensibility: 
California surf culture mixed with 
old English style,” says Davis, who 
dropped in on the L.A.-based fashion 
designer for this issue’s “Radical Chic” 


“ 


(page 98). “I also love that he makes 
his own pillows, shell lamps, and 
clothes.” A native New Yorker, Davis 
is the editor at large for Paper and also 
writes articles about celebrities and 


style for Us, Tatler, and Vanity Fair. 





Freelance stylist 


and producer Placas (“Tray Chic,” 
page 46) describes herself as “a visual 
person who doesn’t take herself too 
seriously—that’s important in my 
business.” The former fashion editor 
of House Beautiful, she has also 
worked for Us and O, the Oprah Mag- 
azine. An avid water-skier and scuba 
diver, she lives in New York but 
escapes frequently to the Caribbean 


and her native Australia. 
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The food and travel 
correspondent for Esqguzre and the 
restaurant columnist for Wine Specta- 
tor, Mariani (“Hot Dish,” page 138) 
also contributes to the weekend sec- 
tion of the London Financial Times. 
He is the author of several books, 
including Eating Out: Fearless Dining 
in Ethnic Restaurants and The Ency- 
clopedia of American Food and Drink. 
He lives in Tuckahoe, New York, with 


his wife and two sons. 



















“Mathilde helped 
decorate tables for Héléne de Roth- 
schild’s balls when she was in her 
teens, and she didn’t miss a trick,” 
says Frey, who writes about Parisian | 
style maven Mathilde Agostinelli 

for this issue’s “Waltzing Mathilde” 
(page 128). “She stamps everything 
with her own modern sensibility.” A 
New York native now based in Paris| 
Frey contributes often to The New 
York Observer and Town & Country. 


When 


he’s not on assignment in Ecuador, 





oo ee 
Ptr anit 
Bali, or India, Bengoechea, a native of 
Argentina, makes his home in New 
York. This month he photographs two 
residences for HB: the Los Angeles 
apartment of fashion designer John- 
son Hartig (page 98) and actress Mer- 
cedes Ruehl’s beachside cottage on 
Long Island (page 122). His work 

has appeared in Town and Country 


and Harper’s Bazaar. 


A former com- 
munications consultant, Brenner 
(“Changing Places,” page 72) is now 
focused on writing personal essays 
about family life. “My greatest plea- 
sure is in drawing on the rich materié 
of the everyday,” she says, “those eas) 
ily overlooked details that accumulat) 
to build lives and then memories.” | 
Brenner recently moved to a remote 
island in Puget Sound for an experi- 


mental year of writing. 
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800 59 BAKER OR VISIT BAKERFURNITURE.COM 
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Introducing the 


WORLD’S MOST ADVANCED 
FOOD PREPARATION STATION. 


Formerly known as “sink”. 





Your sink takes on everything fror 
washing, rinsing, drying, slicing and dicing to the disposal of the occasional fish stick gone bad. That's wh 


we designed a sink with unlimited options. Start with durable 











18-gauge, 18/10 stainless steel that won’t rust or dent. 
Now add our exclusive remote access drain, inte- 
c grated cutting boards, colander 
<— “t= "and dish racks that are all 


built around deeper, wider 


bowls. Choose from a 





| variety of different styles 


Ra 
@ — of faucets to complement 


Our remote drain 


button lets you | your sink. Each one made of 
: durable brass construction engi- 
neered not to stick, rattle or bind 
the sink, then flios |. £0 @ lifetime of smooth operation. For 
And information on how we can help make your life 
easier, visit us at americanstandard-us.com or 


implicit cali: today at 800-524-9797 ext. 1512. Aratrican Standard 


New Sranparps For Livi 


The Culinaire Collection ©2002 American Standard, Inc. 











Producer Elizabeth Mayhew 


Photographer Richard Pierce 


kwise from top] Ella striped scallop wastebasket (#01024048) from Gracious Home, $65; 888-452-2285 or www.gracioushome.com. 
ot-pink tole wastebasket by Stray Dog, $85; available at Very Chihuahua, 704-552-1100, or call 866-478-7297 for other locations. 
oco-inspired handpainted wastebasket by Mary Lazin for Circa @ Home, $55, available at ABC Carpet & Home Warehouse Outlet, 
718-842-8772. Jaipur tole wastebasket (#72076) from Rue de France, $98; 800-777-0998 or www.ruedefrance.com. Handmade 
red toile decoupage wastebasket (#VVB29) from Marye-Kelley Decoupage, $109; 866-524-0459 or www.marye-kelley.com. 
Square palm fiber wastebasket in mauve from Asiaphile, $65; 818-550-1450. 
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A striped shade will gi 
any lamp an instant lift 





ee ile iets hl 
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[clockwise from top right] Shade covered in Ralph Lauren’s Breezeway Stripe from Main Street Bedding Company, $50; 866-850-22 
or www.linensoutlet.com. Parchment star shade trimmed with red ribbon from BB Shades, $250; available at Gracious Home, 
888-452-2285 or www.gracioushome.com. Pierre Frey shade covered in red Faucigny stripe, $120; call Roseline Crowley for store loca 
203-785-9376. Horizontal-stripe Vero shade from Mystic Home, $180; 323-730-4800. Pagoda-shaped shade in rust silk with silk trit 
(003PAGO-T1RC) from Jamie Young Company, $225; for store locations, call 888-671-5883 or log on to www.jamieyoung.com. 
Scallop-edged painted tole shade (#LSSC) from Stray Dog, $85; for store locations, call 866-478-7297. 
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Wow, | hope I didn’t talk in my sleep. i 
































Sheets and towels are only the beginning. 


1.800.458.3000 
www.martex.com 























Producer Ellianna Flacas 






Photographer Anita Cale} 


all that glitters 


[clockwise from top] Red leather Annabelle jewelry case (with pullout travel tote), $150; from Bombay: 800-829-7789 or 
www.bombaycompany.com. Red leather jewelry box (#8452), $298, from Coach: 866-262-2440 or www.coach.com. Cognac pebble \ 
jewelry box, $395; from Gump's: 800-766-7628 or www.gumps.com. Deluxe jewelry box in blue pigskin, $2,000; from Smythson of 
Street: 877-SMYTHSON or www.smythson.com. Navy-blue grained-calfskin jewelry case, $2,950; from Asprey: 800-883-2777 Ol 
www.asprey.com. Ligh -green stamped-leather jewelry box, $495; from Vivre: 800-411-6515 or www.vivre.com. Alligator jewelry b 
(023104cc58), $15,909; from Hermes: 800-441-4488 or www.hermes.com. For information on jewelry, see Resources, page 153 


www.housebeautiful.co 2002 


Causes separation anxiety 


in furniture delivery guys. 
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IN house 


Heirloom Furniture’s screen 
#H207, 84”h. x 66’w.; 
www.heirloomfurniture.net 


watch) 
Screen Savers scorator’s secre qmaeanmtn 





Interior designers love folding 
screens, both for what they bring 
in and for what they take away. 
Decorator Elaine Griffin calls them 
“instant walls that don’t require 

a contractor.” Decorator Keller 
Donovan says, “You can make 
them any style, any size, any color. 
They hide a multitude of sins, and 
they can go anywhere.” To prove 
their potential, we designed nine 
variations on a three-panel screen, 
custom-ordered through Heirloom} 
Furniture, that add character 
and/or camouflage to a room in 
need. A design with an arched top | 
softens the rectangular frame; a_ | 
screen with a closed bottom masks} 
clutter. Carl Dellatore of D & F 
Workroom points out that “uphol- 
stered screens give maximum 
return on a minimum amount of 
fabric.” Since all our materials 
stand on their own, we added 

no fancy detailing or trimming. > 





Lulu DK Fabrics’ Labyrinth #11117 in dark red 
background; 100% cotton, 54”w. This architectural 
fabric required careful matching of the pattern on each 
panel. The edges are trimmed with a jute binding 


Photographer Joshua Sheldon VVriter Carolyn Sollis Producers Carolyn Sollis and Elaine Wrightman 
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\ Family Tradition. 


ther Giant Panda” and 
vith the Smithsonian 


of the National Zoo. |§ 


Panda’ is limited to 
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www.kravet.com. 
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Librar 
VOLUMES OF BEAUTIFUL CHOICES 


IC 


Fabr 


LAURA ASHLEY 
HOME 


xclustvely through Kravet. For information on where to find The Laura Ashley Fabric Library call 1.888.45 
































Nina Campbell’s Chittagong Stripe 
#NCF3231/03 through Osborne & Little; 
59% cotton, 41% silk; 55”w. Bold stripes 
add visual height to a room. We placed the 
fabric so that the dark brown stripe is the 
first color on the left side of each panel, 
which helps ground the strong pattern. 
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Lorenzo Rubelli’s Manoje #7463-2 
through Bergamo; 100% cotton; 55”w. To 


border of the fabric and resewed it on the 


(swatchwatch 






t 
i 
frame this lavish paisley print, we cut the 
i 


“Screens hide a multitude of sins,” says decorator 
Keller Donovan, “and they can go anywhere” 


edge of the screen’s two outside panels. 

















éf of 
ayy 


Ke) 


Summer Hill Ltd.’s 

Ribbon Cascade 

#1676 in cinnabar 05; 

64% linen, 36% 

cotton; 54”w. This 

romantic ribbon print 

forms a graceful lattice 

design on the screen. i 

To keep the pattern i 

flowing from panel to ; 
i 
i 


2 
se 


(G 















panel, we meticulously 
matched each section. 


















Clarence House’s 
Rayure Coromandel 
#33943-1; 100% 
cotton; 47.25”w. To 
center the floral motif 
and allow the pink 
stripe to outline each 
panel and fit the frame, 
we cut and resewed the 
fabric, eliminating some 
of the white ground. 
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POWER RUNNING BOARDS POWER-FOL 







CHIVALRY ISN’T DEAD. | 
ECHANIZED A LITTLE, BUT NOT DEAD. 


THE ALL-NEW 2003 LINCOLN NAVIGATOR 
automatically deploy. All aboare 


For moresin 






















Giorgio Armani’s tray, covered in handsewn black calfskin topped 
with pale-green pleated silk, “is reminiscent of a Japanese kimono 
and blends an Asian design sensibility with Italian craftsmanship.” 


7 — 0 | 
Bold and exotic, Diane von Furstenberg’s tray is “a pac 
of rich colors and textures, reminiscent of summer in In 


Tray Chic 







We scored a home run last year with our one-of-a-kind dinner 
plates, decorated by a dream team of internationally acclaimed fash 
1on designers. Everyone from Giorgio Armani to Diane von Fursten-| 
berg to Sean Combs was happy to pull out the stops for a good 

cause. When we auctioned off the 32 fashion ie on eBay, the 


bids kept climbing higher and higher—some fabulous concoctions) 
| 


\otographer Anita Calero VVriter Christine Pittel Producer Ellianna Placas 
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CONSIDER IT A DEPARTMENT STORE ) 
ANTI-AGING MOISTURIZER.|WITH A GAS PEDAL. 























Feel the need for sp 
Olay Total Effects 


gives you better results faster 





than several leading department 

store moisturizers. Instantly, tone 
improves. The look of age spots 
diminishes. And over time, 


help fight Sever 
OL AY Also try Total Effects Hand 


total effects and Body Treatments. 


OLAY 


TOMB eles am ele (ea 
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Think pink, as in the soft shade of 
a “hand-stamped Burberry cashmere 
sweater” or the charity’s trademark 
color—the inspiration for designer 
Christopher Bailey’s tray. 











David Chu’s shipshape tray is lined in 

sky-blue vinyl, with brushed-steel sides 

and steel cable handles that “evoke the 
fun of sailing and yachting.” 


Memories, Sicilian-style, are served up 
by Domenico Dolce and Stefano Gabbana, 
who wanted “to evoke the feeling of 
home and sharing supper with our 
families on Sunday.” 





In this classic by Hermés, three different 
materials—rosewood, horsehair, and 
leather—are treated simply to brin 
out their innate beauty and create on 


harmonious object 
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Brian Rennie of Escada designed 
a tray pavéd with Swarovski crystals, 
intended for the “self-confident, 
elegant, adventurous woman who is 
not afraid to express herself.” 











Pin-striped navy-blue cashmere looks 
anything but buttoned-up on this suede- 
trimmed tray by Sergio Loro Piana. 





Martinis taste better served 
on cherry-red crocodile—“one of our 
favorite luxuries,” say designers 
Richard Lambertson and John Truex. 





Carolina Herrera’s turquoise print would 


look equally fetching on a sarong “at a 
each resort.” Mojitos, anyone? 





When Charles Nolan of Anne Klein | 
stripped off the varnish and burned | 
a lion logo into the wood, different ton 
and grains emerged. “I loved making 
this,” he says. “It became almost a 
meditative process.” 


A 


Poets ies galt i 
No one is likely to nod off over mornin} 


coffee presented on Alpana Bawa’s | 
sleek field of stripes. “Life,” she says, 
“is multicolor.” 


A ruffle around the edge adds a flirtatio 
kick to Luisa Beccaria’s chiffon fantasy, 
“inspired by a peasant skirt.” 


Forgot your weights? Just pick up 
this hefty wood slab from Sean John and 
you ll instantly get into shape. 
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Fine Furnishings 


Through Design Professionals 


Since 1926 





200 Lexington Avenue 


New York, New York, 10016 


(212)679-9500 www.nydc.com 
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The New York Design Center, 200 Lexington Avenue, NY, NY, 10016 (212)679-9500 www.nyde, 











SALADINO FURNITURE, INC. BAKER KNAPP & TUBBS 


| qe 








Baker Knapp & Tubbs is one of the oldest and largest multi-li 
the-trade showrooms in the United States. Baker Knapp & 


JO} IN selects outstanding representations of formal, transitional and ¢ 


furniture and decorative accessories, showing only the best of 


SA LA based on design, quality and craftsmanship. At our New 

Showroom, with over 25,000 square feet of display merchandise 
DINO will find furniture worthy of those who appreciate the finest in| 
| 
i) 


traditional and contemporary design. 


SUITE 1600 (212)684-3720 Fax (212)684-3257 SUITE 300 (212)779-8810 FAX (212)689-2827 


DIC 














ae Suite 451 

200 Lexington Avenue, 

oe New York, NY, 10016 
eet Fax (212) (LPIA 
SNOCEE-AIV IT CORY 


ae F 
Ste *} 





The New York Design Center 200 Lexington Avenue, NY, NY, 10016 (212)679-9500 www.nydell 





METROPOLITAN LIGHTING 





(Metropolitan Lighting imports a complete collection of the 
jinest quality designer oriented lighting in all periods and 
styles. Hlustrated is one of our many unique antique repro- 


luctions. Illuminating fine interiors since 1939 


SUITE 512 (212)545-0032 FAX (212)545-0031 


TOLL FREE (800)233-4500 


BARTON-SHARPE 





Fon-Sharpe, Ltd. offers fine eighteenth and nineteenth cen- 
I American and English furniture reproductions of superior 
itsmanship and quality, as well as the flexibility to adapt to 
tent day demands. Our broad selection of period styles and 
ns, available in many choices of woods and finishes, along 
n our custom capabilities, ensure that history can be faith 


y recreated to complement your surroundings 


SUITE 914 (212)935-1500 FAX (212)935-1555 
WWW.BARTONSHARPE.COM 


le New York Design Center 200 Lexington Avenue, NY, NY, 10016 (212)679-9500 www.nydc.com 


1e New York Design Center, 200 Lexington 











Avenue, NY, NY, 10016 (212)679-9500 www.nydc.com 


ABADJIAN COLLECTION, INC. 


TAMBOURA 





WoOvEN INTO YOUR LIFE 


SUITE 1001 
(212) 683-2043 OR (888) 615-4600 FAx (212) 683-2082 
WWW.NYDC.COM/ABADJIAN 











Founded in 1881, Hickory White is one of the oldest American man- 
ufacturers of fine furniture. This rich heritage of the best 
hand-craftmanship continues today in a broad array of styles — from 
eighteenth-century mahogany reproductions to casual, transition- 
al and modern styles. Collections include bedroom, dining room, 
occassional and a full upholstery assortment. Furnishings for the 


most discriminating tastes 
THE HICKORY WHITE COLLECTION 


FINELY CRAFTED, ELEGANTLY DESIGNED 
SUITE 606 (212)689-6122 FAX (212)689-6105 






































The New York Design Center, 200 Lexington Avenue, NY, NY, 10016 (212)679-9500 www.ny 


AUFFRAY & Co. 





Hand crafted in our New York Workshop, this magnificent 
Louis XV armoire is carved from select solid walnut and fea- 
tures retractable doors. Since 1941, Auffray’s master craftsmen 
have faithfully reproduced the finest of 17th and 18th Century 
French furniture. We offer a comprehensive line with many 
custom capabilities. All items are finished to order. 


SUITE 804 (212)889-4646 FAx (212)889-4739 
WWW.AUFFRAY.COM 














COTE FRANCE 









Cété France, NY for the finest French furniture handcrafted 
one family of artisans since 1885 and recognized as possibly 
finest craftsmanship in France today. This timeless i 
endured for centuries and will continue for generations to co 

We invite you to Cété France to enjoy the comfort of old wo) 
tradition and the excitement of new design... 4 bient6t! 





SUITE 1201 (212)684-0707 Fax (212)684-8940 
WWW.COTEFRANCE.COM | 














Odegard, Inc. designs and distributes its own exclusive 
collections of hand-knotted carpets, specializing in commis- 
sions and copyrighted designs. Odegard is committed to 
providing first quality in product and customer service. The 
showroom also represents the limited reproduction edition 
of Mariano Fortuny lighting. 


SUITE 1205/1206 (212)545-0069 FAX (212)545-0298 


The New York Design Center 200 Lexington Avenue, 





a 










The 200-year-old Italian family enterprise of Colombo Mobil 
is proud to present their extensive collection of furniture tht 
Colombo USA. Offered are faithful hand-made reproductig 





period furnishings as well as the ability to manufacture § 
designs, custom finishes and sizes, wall paneling and built-t 
residential and commercial projects. 


SUITE 1009 (212)683-3771 FAX (212)684-0559 
WwW W.COLOMBOMOBILI.COM 





NY, NY, 10016 (212)679-9500 www.nydc 


New York Design Center, 200 Lexington 


DENNIS MILLER ASSOCIATES 





Dennis Miller Associates showcases the finest contemporary fur- 
hiture, lighting and carpets. Trend-setting designs, created by 
ome of the countries most renowned artists and architects, 
lend with twentieth-century design classics. The Award win- 
ing and critically acclaimed Antoine Proulx Collection, 
bedroom suite shown here, embraces the handcrafted tradition 
put in a modern vocabulary. Dennis Miller Associates also car- 
fies pieces by today’s leading designers including Clodagh, 
atrick Naggar, Harry Allen, Laura Kirar, Vladimir Kagan, Ted 
Soerner and others. 


SUITE 1510 (212) 684-0070 FAx (212) 684-0776 


WWW.DENNISMILLER.COM 





AMTICO 





mtico design floors realistically replicate natural materials — 
cone, 


wood, slate, glass, mosaics and metals — helping you 


reate Individual Floors for Your Individual Home. Please ca!| 
yr a free brochure or visit our Showroom to custom design 


Jour floor with the assistance of our qualified staff. 


SUITE 809 (800)291-9885 FAX (212)545-8382 


WWW.AMTICO.COM 


-e New York Design Center 


Antoine Proulx C 


200 Lexington Avenue, 


Avenue, NY, NY, 10016 


(212)679-9500 www.nydce.com 
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The premier source of European Carpets & Tapestries, 
as well as Modern & Oriental Weavings. Offering a multitude 
of textures, colorways and styles. Fax for our To the Trade Catalog. 


CUSTOM PROJECTS INVITED 


SUITE 1006 (212) 696-0080 Fax (212) 696-4248 
WWW .RENAISSANCECARPET.COM 











Profiles offers the design professional the finest in custom 
upholstery and wood & metal furnishings. Our workrooms if) 
the United States and Europe specialize in atcention to detail 
and craftsmanship — to your specifications. 


Profiles is the 
exclusive U.S. representative for PHILIPPE HUREL. 





SUITE 1211 (212)689-6903 FAX (212)685-1807 


NY, NY, 10016 (212)679-9500 www.nydc.com 

































































The New York Design Center, 200 Lexington Avenue, NY, NY, 10016 (212)679-9500 www.nyde 


CS INTERNATIONAL DESIGN GROUP Louts J. SOLOMON, INC. 





Louis J. Solomon is an importer of fine 18th-century rep) 
duction furniture. Since 1930 we have been an import 


t 








Representing the greatest in modern time reproductions of Empire, source to interior designers and architects throughout 
Art Deco, and Modern styles furniture, CS International Design country. Our line consists of chairs, tables, beds, conso} 
Group has adopted all furniture manufacturing techniques. From mirrors, commodes, sconces and benches. While we 
the most ancient, totally manual, to the computerized contempo- proud of our merchandise, we take equal pride in our rej 
rary ones, CS has great knowledge not only in wood materials, but tation for prompt, courteous service. 


also metals, from brass to lead sheets, from silver to real gold. 





SUITE 905 (212)684-9027  FAx (212)684-9073 SUITE 911 (212)545-9200 FAX (212)545-9438 





L ART DU TEMPS BOGRAD KIDS 


ATELIER OF RUGS 














Bograd Kids, Inc. specializes in the finest furniture, linens, 







sories and rare antiques for their youngest clientele. We 


L’Art du Temps 1s one of the leading manufacturers of the custom capabilities on everything in our entire collectiot 
finest hand knotted rugs ; : 
: rtted rug cordially invite you to visit our showroom to experien¢ 
Specializing in designer collections and custom projects aps = ; “ 
7 unique selection of everything for kids’ rooms A...to Z... 
Will create the rug to any specification or design you need : : 





SUITE 433 (212)726-0006 Fax (212)726-0061 


SuITE 706 (800) 483-7722FAX (212)696-2475 SRW ROGRADID COR 


WWW.JODAMI.COM 


The New York Design Center 200 Lexington Avenue, NY, NY, 10016 (212)679-9500 www.nydc. 


The New York Design Center, 200 


BOKARA 








ee Rug Company, quality rugs since 1947. We carry the 
inest selection of hand-woven rugs from all over the world. 
We are proud to present our new award-winning “Ziegler 
Collection”. Available in standard and custom sizes. 


| SUITE 912 


(212)447-6636 Fax (212)686-4278 
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GLASS SHELVES 


| SLIDING Deses 

| (Ns de: 4 DRAWERS BR CDs, 
| ZDeAMERS Be ver TAFES, 
) AND 6 BLE -ov{ TRAYS) 


Ww | 


Casa Nova 


(212)213-2727 

Www.NYD¢ 
Casa Nova has been proudly performing cus 
tom design work since 1982 achieving a 
level of superior quality and an ever-increas 
ing ean in meeting the demands of our 
clients. Whether an individual piece or an 
entire project, the designs are crafted by 





qe New York Design Center 


Lexington Avenue, NY, NY, 10016 








200 Lexington Avenue, 


{212)679°9500 www.nvdercom 


GIRARD EMILIA 









GIRARD - -EMILIA 
Sen FO oodearvers 


Girard-Emilia creates custom furniture that speaks of luxury and 
grandeur. Each piece is hand-crafted by artisans using traditional 
woodcarving techniques which have been refined through 
generations. Curved solid panels, ormalu d’ora, hand-crafted 
veneer inlays, and detailed marquetry, are married with custom 
upholstery, fine fabrics and accessories creating pieces of heirloom 
quality and elegant originality. 


SUITE 502 (212)679-4665 FAX (212)447-5780 
WWW.GIRARD-EMILIA.COM 





GLASS SHELYes 


FeECKET NSORS 
CNSIDE SPACE Fee TV Wit : 
ON PULL-ouT Ew VEL BAS) 


BOFTLY CURV ED SHAPE 

FOR W/o DIFFEREN DEPTH $ 
(cENTER. se TION =0B TY ON 
LATERAL SIDES Foe 


200 K SHELVES /p) SPLAY AREA) 


Suite 1111 
FAX (212)213-2914 
-COM/CASANOVA 
Italian artisans who combine tradition, tech 


nique, and select materials to create 
distinguished results. We successfully pro- 
vide custom work for residential and 


commercial architectural firms worldwide 





10016 ¥(24 2)679-9500 


WW VV 


NOY, NAY, nydc.com 



































































tne NEW FORK VEsiQN CeNtlel, ZUU 


NICOLETTI ITALIA 





The “Vincenzo” is but one of the fine Italian leather groupings 
offered in the NICOLETTI ITALIA collection. Soft and sup- 
ple leathers are their trademark. Wall Systems, Dining 


Rooms, Bedrooms and occasional pieces are also featured in 


exotic woods and European finishes. Custom specifications are 


welcomed, and executed in the most expertise manner. At 


NICOLETTI ITALIA, “Quality doesn’t cost, it pays.” 


SUITE 711 (212) 889-7474 FAX (212) 689-6463 


WWW.NICOLETTIITALIA.COM 











LEXINGLOM AVENUE, WY, INT, TUUTO (\ZIZIOSI-JOUYU WWW.NYAC! 






CATHERINE LAGOT 


Artisans de France 





Catherine Lagot imports to America, the best quality enam¢ 
lava stone from France. Each table, counter, console, vanity | 
sink-top as well as decorative and functional planters is cust 
hand-made by our artisans. We can further customize y 
piece in a choice of 32 rich glazes. Our craftsmen have wor 
with the most prestigious architects and designers in Eur 
and are well-suited to help with your custom designs and $ 
cial needs. You will also find exquisite hand-carved rep 
marble fountains, based on 18th and 19th century fount} 
found in French villages. The perfect accompaniment to 
lava stone pieces; perfect for the home and garden. 













SUITE 408A (212) 683-7442 FAx (212) 683-7413 











The New York Design Center 200 Lexington Avenue, NY, NY, 10016 (212)679-9500 www.nyde| 





T&K French antiques is a direct importer from France of 18th 


and 19th century furniture, unusual and decorative accessories, 
fine reproductions of lighting fixtures and French country fur- 
niture. We also carry the famous Drucker Café chairs, handmade 
in France since 1885 Drucker is considered the best French 
manufacturer of café and restaurant chairs. The 113 year old 
firm supplies top restaurants in France as well as the United 


States and countless private homes 


SUITE 901 (212)213-2470 FAx (212)213-2464 
WWW.DRUCKERCAFECHAIRS.COM 








HAMILTON FURNITURE 


ney x smn 










Hamilton Furniture manufactures high quality upholstered < 
occasional furniture for the residential and contract markt 
Hamilton Furniture’s award winning collection is designed ex¢ 
sively for them by Catherine Stewart. The designs are sim 
unadorned pieces which are traditionally inspired with mod 
classic detailing. The elegant and clean lines of Hamilt 
Furniture has made their pieces very sought after by the wor 
leading interior designers and architects. Please visit the sha 
room to receive a complimentary catalog. 


SUITE 601 (212)213-2487 Fax (212)213-2723 


Wave” radio/CD 


Great sound. Small size. 
No compromise. 

With more than 30 years of indus- 
ry-leading innovation, Bose” has 
‘reated three acoustic waveguide 
>roducts that are favorites of audio 
eritics and music lovers alike. After 
‘xperiencing their award-winning 
ound, compact size and intuitive 
‘implicity, you’ll understand why 
ose is considered the most respect- 
d name in sound. 






Rich sound from our 
op-of-the-line integrated system. 


hy settle for the big and bulky 
omponents of an ordinary stereo 
vhen you can enjoy the extraordi- 
ary sound of a sleek, all-in-one 
usic system? The Acoustic Wave" 
usic system includes an AM/FM 
uner, a CD player and something 
ou won't find in any conventional 
jtereo — our acoustic waveguide 
peaker technology. Much as a flute 
trengthens a breath of air to fill an 
ntire concert hall, the waveguide 
sroduces rich, room-filling sound 
rom a small enclosure. In fact, 
vhen we first introduced the 
\coustic Wave” music system, 
itereo Review said it had “possibly 
he best-reproduced sound many 
eople have ever heard.” Hard to 


12002 Bose Corporation. Patent rights issued and/or pending. The Acoustic Wave” mu: 


rchases. Custom Payment Plan lets you choose the number of monthly payments (from 


Acoustic Wave music system 


believe the entire system is the size 
of a briefcase. 

You'll hear the difference the very 
first time you turn on the Acoustic 
Wave® music system. Patented Bose 
technology gives your favorite CDs 
and radio programs a clarity and 
richness that will astound you — no 
matter what the volume. And with 
our credit card-sized remote, you can 
control this award-winning sound 
from the palm of your hand. With all 
this, it’s no wonder many people use it 
as their primary stereo. 


Even smaller systems 

for even smaller spaces. 
Wish you had great sounding music 
in your bedroom or office? Try the 
Bose Wave® radio, with or without 
the built-in CD player. It utilizes a 
smaller version of our acoustic wave- 
guide speaker technology to give you 
sparkling high notes, full bass and a 
clarity that’s remarkable for some- 
thing its size. The Oregonian said 
that the Wave® radio/CD “remains 
one of those little unexplained mira- 
cles of acoustic physics.” Our original 
Wave 


impressively. Other features include 


radio is designed just as 


dual alarms, a credit card-sized 
remote control and six AM and six 
FM station presets. 


igns are also trademark I Corporation. “Installment payment plan 


iyment plan subject to change without nonce. Quotes: Julian Hirsch, Stereo R 


wD 





Wave” radio 


Our reputation stands behind them. 


Satisfaction Guaranteed. 


Call and ask about the interest-free 
Bose Custom Payment Plan* And 
no matter which waveguide product 
you choose, our 30-day risk-free in- 
home trial guarantees your satisfac- 
tion. 

So let Bose put an acoustic wave- 
guide product in front of you. And 
hear all that stands behind them. 


For Free Shipping 


order by 
Sept. 30, 2002. 





Call today, 
1-800-655-2673, ext. C866. 


All three products are available in your 
choice of Graphite Gray or Platinum White. 


For information on all our products: 
www.bose.com/c866 





Mr./Mrs./Ms 

Name (Please Print) 
Address 

City State Lip 


Daytime Telephone Evening Telephone 


Mail to: Bose Corporation, Dept. DMG-C860, The Mountain, 
Framingham, MA 01701-9168 


FMD £5 


Better sound through research. 


and free shipping offer not to be combined with any other offer or applied to previous 


85; Wayne Thompson, Oregoman, 3/5/99 
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Calvin Klein 
Calvin Klein’s tray is transformed by a 
slipcover of sheer silk organza. “It’s 
simple, unexpected—the essence of 


being modern.” 





ue 
Coach 
Coach leather in cream and chocolate 
brown covers every inch of Reed 
Krakoff’s handsome tailored tray, 
“an image of luxury.” 





Ralph Lauren 
Ralph Lauren’s familiar trademark, 
emblazoned on his tray, is a reminder of 
his Pink Pony campaign, which “reaches 
out to medically underserved communi- 
ties” to educate people about cancer. 





Missoni 
A virtuoso at pattern play, Rosita Missoni 
used “the dark brown texture of the origi- 


nal wood as another graphic element.” 


Inspiration ran from a Japanese kimono to the colors of Oscar de la Renta’s garde| 


went for more than $1,000! Thanks to generous bidders, a check for $16,095 was donated to Fashion Targets Breast Cancer, 


an initiative of the Council of Fashion Designers of America. We were thrilled with the response, and could have sold 


dozei smo 

Now we’re back for a second inning, only this time we decided to vary the game. We sent each designer a wooden tray 
(donated by dan: n/tampopo) and a handful of alkyd paints and brushes (courtesy of ColArt). Our inventive team 
wrapped them, lined otherwise encased them. Charles Nolan of Anne Klein was inspired to buy some wood- 


burning tools, and for a | 


you can bid on his chef d’oet 


[www.housebeautiful om 


Michael Kors 


Michael Kors makes his mark on mono- 
grammed canvas bordered with burnished 
leather—“indulgent practicality.” 





Etro 
A passion for India prompted 
Jacopo Etro to turn his signature paisley 
into a collage of “bright joyful colors 
and playful strokes.” 


iys his office mates thought they were back at Boy Scout camp. For information on how 


along with 22 others, log on to www.housebeautiful.com. @ 









Donna Karan 
Donna Karan reveals her primitive streé 
with a sensuous blend of cashmere, | 
scorched calfskin, and shearling in hey 
signature colors, black and gold. “It’s 
handmade art and luxury,” she says. 





Vera Wang 

Vera Wang makes a clear statement: 

an acrylic tray set with her own plates, 

designed for Wedgwood and rimmed 
in pink, which is “symbolic of the 

fight against breast cancer.” 





Oscar de la Renta 


Oscar de la Renta painted a 
geometric mosaic “inspired by the 






colors of my garden.” 
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JUST IMAGINE” 


come to the Conquest” refrigerator from Whirlpool®. Remarkably, the 
has been moved to the door, giving you more usable space inside. 
MLO MAME Me Cen an ett CMU met 


e room to maneuver. It’s the conquest of space. Enjoy the view. 


See e e e a 


Tm ea | | OO | @Registered trademark/™ trademark of Whirlpool, U.S.A. ©2002 Whirlpool Corporation. 
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1-800-GRANGE-. 1 
www.grange.fr 








The Provence Bedroom is available from our Quick Ship Program finishé 


shown, or to order in any of our 18 hand-applied finishes and @ 
For a Grange catalogue send $10 to Grange Furniture 
200 Lexington Avenue, New York, NY 1f 
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e were inspired by Kim Delaney and the 
ual homeowners, who have wonderful, _ 
‘ive families. We wanted to give them a” 
sual yet nce eed Yi ae i 























bric by Claremont, Cowtan & Tout, Robert Kime, and Rogers and Goffigon. Furniture from Hollyhock, with custom rug by 
izabeth Eakins through Mimi London. Paint by Ralph Lauren; accessories by Konstantin Kakanias. Lighting by Vaughan, Ltd. 
| 

: 
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The Opening 

On April 28, 2002, in conjunction 
with the May 2002 Family Issue, 
House Beautiful unveiled our 
first-ever Celebrity Showhouse in | 
Los Angeles, California, at a Famil) 
Day Party to benefit Children's | 
Action Network (CAN). Children’s 
Action Network is a high-profile 
charity with a dedicated following 
of Hollywood celebrities that 
mobilizes the Hollywood 
community and marshals the 
immense power of television and 
film to inform the public about the 
needs of children. 


iving room chairs by 
-Waldo’s Designs. Curtains 
by Valley Drapery, with 
fabric by Rogers and 
Goffigon. Carlo Mollino- 
style lamp recreated by 
Waldo Fernandez. 








The Designers and Their 
Celebrity Inspiration 

The 1930's English-style home, 
located in the affluent section of 
Brentwood, California, featured an | 
array of 22 beautiful rooms created | 
by top interior designers inspired 
by Hollywood's brightest stars. 





In addition to the designers 
featured in this section, other 
Showhouse designers include 
Thomas Beeton, David Desmond, 
Peter Dunham, Antonia Hutt, 
Molly Luetkemeyer, Will McGaul, 
Lucretia Moroni, Jackie Terrell, 
and Kelly Wearstler. 


Beautiful Design 

Inspiring Thousands 

= The Showhouse was open to 
= — the public from April 28 through 

“One’s sense of style is reflected in how Hinz 200 ONE: G aiduigues 


visited the house and were 


one lives. To me, the home is the essence _- inspired by the tremendous 
of who you are. Anjelica Huston’s sense talent of the featured desionciaa 


taking away tips and ideas that 


of style inspired me to create this serene, they could apply to their own 
homes. Parked out in front of 


sophisticated living room.” this stylish family home was 
—Waldo Fernandez the GMC Yukon, the ideal 


vehicle for a family on the go. 


——— 





The S cog 
e sponsors On the following pages, we invite 





The rooms were filled with stylish products from Armani Casa, Armstrong, Bruce H 

; ouse Beautiful readers to be 
Hardwood Floors, Charisma, Dacor, DuPont Corian, F Schumacher & Co., Hunter Douglas, inspired by the glamour and star 
Italian Trade Commission, Kohler, Kravet, Lalique, Lennox, Michael Kors Fragrance, power found in every room. 
Michalian & Kohlberg, Miele, Newman's Own, Pacific Design Center, Ralph Lauren Paint, To take a virtual tour of the 
Raymond Waites Interiors, Restoration Hardware, Richard Schultz, Royal Velvet, Robert Showhouse, please visit 


Allen, Rohl, RoomScapes, Sharp, Sub-Zero, Supima, Wolf, and Wood-Mode. www.hbshowhouse.com. 









nat inspires you? 
ferhaps the castles of the Rhine River. Whatever your inspiration, Wood-Mode custom design professionals can 1 At 


| eate the kitchen of your dreams. Explore our world of possibilities. 1.800.635.7500. wood-mode.com — 
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SPECIAL ADVERTISING SECTION 


All furniture and fabrics by 
Robert Allen. Freestanding 
mirrors by Blue Moon Glass. 


Ceiling fan by Casablanca. 





| 
1 | 
1) 7 








Custom “Cactus” color 
built-in Wood-Mode cabinetry 
by RoomScapes. Flooring by 


Bruce Hardwood. Paint and 
club chair by Ralph Lauren. 





Cooling drawer by Dacor. 



























SPECIAL ADVERTISING SECTION 


Drapery by 

F. Schumacher & Co. 
with custom-woven 
shades by 

Hunter Douglas. 
Wall fabric by 
Barbara Barry 

for Haviland. 


“Illusion” china 
and napkins by 
Barbara Barry for 
Haviland. Crystal 
by Baccarat. 








HACER CUCM HK meal, MERIC URN AM ERIC 


i 1 ae! 


— \ ‘ i 





The life of the kitchen” 


ae dealer or brochure call 
Me Pa SL 
BWA Tae 


TOPS + VENTILATION - RANGES - WALL OVENS +: WARMING OVENS - MicROWAVES * QO“uToDooOR GRILLS : 


DVERTISING SECTION 








Bed and chair by 
Carla Furniture. 
Polka-dot curtains 
and faux fur duveth 
cover fabric by Rob 


fabric. Artwork by 
Frederick Sutherlant 
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INFINITE SHEER. 
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ROBERT ALLEN 





FOR MORE ON OUR FABRIC COLLECTIONS CALL YOUR DESIGNER OR 1-800-240-8189. ROBERTALLENDESIGN.COM 
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+1 


time, the 


friends an 


luxurious 





1G 


Room designed by Kathryn Ireland, 
ispired by Candice Bergen 


All fabric by Kathryn Ireland; wall upholstery by Jason Mason W 
by Susan Matby. Paint by Ralph Lauren. 


Drap 


ery 








XS 


roo 


room evokes a sense of tranquillity. It’s a place whe 
y look forward to staying because of its restful and 


‘hich is what | was striving to create.” 
—Kathryn Irel 


| 





A 





feeling, w 


“At Beacon Hill, when you 





can’t make it to the showroom, we're just a click away.” 


Peat ON EEL 


COMPLETE LINE OF HOME FURNISHINGS AND TEXTILES THROUGH DESIGNERS. 800.921.5050 
TEXTILES: WWW.BEACONHILLDESIGN.COM + FURNITURE: WWW.BEACONHILLSHOWROOMS.COM 
































SPECIAL ADVERTISING SECTION 


Drapery fabric by 
FE. Schumacher & Co. 
All furniture is from 
the Madeline Stuart i. $e 
Collection, which Del x 
includes the bed, side 
tables, lamps, chairs, = 
and ottomans. Flooring i wo 

by Bruce Hardwood. 

' 
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“a 


vile 


fs ey was. inspired by the notion of combining a sugaDNtere 

rn ~4930s. glamour with an-updated take on modern luxury. 
Phe furniture | designed marries sensual curves with Sexy” +7 

materials like silk, velvet, and lacquer. Like Ms. Witherspoon, 

the collective effect is charming and seductive.” 


Madeline Stuart 
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= 





$100 




















— 
carpet (he wants wall to wall, you want Persian): 
$600 


curtains (he wants cotton, you want la 
$200 























opposites attracting after forty years: 
priceless 


MasterCard’ is accepted most everywhere, for everything from 28-ounce hammers to French lace. 


www.mastercard.com 





there are some things money can’t buy. WEHGKS/C) for everything else there’s MasterCard” 





Outdoor furniture by Richard Schultz. 
Bisazza Italian mosaic tiles. Jeff Kerber 
pool plaster. Landscape by C&K Design; 


tile installation by Dekel. 





Garden design by Stephen A. Block, GMC Yukon in front of the Showhouse 
Inner Gardens, Inc. 





HE INSPIRATION BEHIND THE QUIETEST 
(OME COMFORT SYSTEM YOU CAN BUY. 


Shhh. Hear that? With the Dave Lennox Signature Collection you wouldn't. 


Si That’s because we’ve developed the quietest home comfort system™ you can buy. 








COLLECTION 


Signature Collection. Quiet by design. 


learn more about our heating, cooling, air eT ho and 
place products, visit lennox.com or call 1-800-9-LENNOX. 
erica Online Keyword: Lennox 


up to six months’ no interest on any Dave Lennox Signature product. 
atch the G60V gas furnace with the HSX15 air conditioner. 


2, Lennox Industries Inc. Lennox Dealers include independently owned and operated businesses. 


A better place” 


uM 


So now you can enjoy the comfort of your home with less noise. The Dave Lennox 
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HOME COMFORT SYSTEMS 
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A child is waiting... 
forahome. _— 
A child is waiting for you. 





“My dad died before | was born and 
my mom couldn’t care for me, so | 
went to a foster home. | didn’t know 
who Santa Claus was because we 
never had Christmas or anything like 
that. Then when | was five, | met 
Jennifer and Andy. A couple of years 

later they adopted me. It makes me 
feel special that | found a home. It mai 
me feel happy to have been chosen.” 

; 8 -Kaysea Age 9. 






Call 1-800-525-6789 to find out how you can help one of the | 
134,000 children in the United States waiting for an adoptive family 
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cation of the Stickley dealer ee be Sele tS Bis Lara Tanto 
ou, or to order a full-color catalog, lgag _ Manlius, NY ERO ee 
582.5500. eee 3 www.stickley.com 











_ Mona 

, Nerenberg’s 
new shop 
includes 

a courtyard 
garden (far 
left) anda 
mix of objects 
old and new. 








“I’m pretty jaded, and so are most of my cus- 
tomers,” says Mona Nerenberg, proprietress 
e of the recently opened Bloom in the trendy 

| BOOKSHELF Long Island town of Sag Harbor. “They shop a 
oe lot and see the same things over and over. My 
. focus is to sell pieces that haven’t been seen all | 


over.” In the shop’s beach-house setting, con- 





temporary items like straw pillows and simple _ 
glassware are mixed with sumptuous paintings 
and one-of-a-kind antiques hand-picked by Ney 
York-based dealer Ward Denton. Outside, the | 


courtyard garden (by landscape designer Lisa 
er . . | 
Bynon) showcases sophisticated furnishings 


such as Lloyd Loom chaise longues and zinc | 
planters from Belgium. Bloom, 43 Madison 


Street; 631-725-5940. 


Fashion designer 
Cynthia Rowley, a self-confessed flea-market junkie, can find buried treasure 


anywhere. “I go to garage sales or flea markets no matter where I am,” says 


Rowley, whose interior-style primer, Home Swell Home (written with coau- 
thor Ilene Rosenzweig), hits bookstores this month. “I got a three-piece 
1960s-era lamp for $60 at the Kane County flea market outside Chicago, and 
while the Melrose Trading Post at Fairfax High School in L.A. is not huge, 
it’s filled with great stuff.” Kane County Flea Market, Kane County Fairgrounds, 
Route 64 and Randall Road, St. Charles, IL; 630-377-2252; Melrose Trading 


Post, Fairfax High School, 7850 Melrose Avenue, Los Angeles; 323-655-7678. 


Writer Mario Lopez-Cordero ee 
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WE CAN HELP YOU 


COOK UP A KITCHEN. 


DINNER? YOU'RE ON YOUR OWN. 


Let our design specialists help you design the 


Wwe’ kitchen of your dreams. They'll help you choose from 

PELE ashowroom full of brand name kitchen cabinetry and 
1 

i countertops like Kraftmaid™, American Woodmark®, 


Corian® and Formica®. So you're guaranteed to get the exact look 


you want. For a kitchen that really cooks, stop by Lowe's today. 


Or visit lowes.com for more information. 
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Improving Home Improvement 
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Magic Carpet 


Nancy Brenner and her daughter Amanda Gaudet (on the sofa) with Amanda’s children, Willy and Elizabeth. 


- Ray Kachatorian 


yO 














When the rug arrived | 
uninvited one summer, 
it created quite a stir. | 

“How are you going | 
keep the kids off?” 

“Don’t let anyone eat 
in the living room.” 

“Hmm, this is so for- 
mal. It isn’t like you.” 

“Wanna sell it?” 

It was a beauty, nine 
by 12 feet of lovely woe 
™ nearly an inch thick anc 
so finely woven that it | 
seemed to have no pile. 
I had the feeling that 
neither the rug nor I 
would have chosen to 
live together, but I coul 
tell it was a serious pie¢ 
of work. On its face, 
inside a three-inch bane 
the color of Chinese mi 
tard, there were cluster 
of houses with tiled 

agoda roofs, trees, a 
le scattered flowers, 

and cool pools of dap- 
pled blues. 


The rug had had an 
easy time of it with my 
husband Tom’s great- 
aunt Kate for almost 
half of her 100 years. 


She had lived quietly 


2 SURE FIT, INC. 7339 INDUSTRIAL BOULEVARD, ALLENTOWN, PA 18106 
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Check out our annual Ugly Couch Contest. Visit www.surefit.com for details. 
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ALL* WEATHER MOC 


Dark 
Garnet 


Golden 
Olive 








in the company of sisters, then nieces 
and finally a great-niece, Tom’s 
mother. With each family death, Kate 
seemed to acquire another diamond 
ring and more furniture. As her room 
grew smaller and quieter, a forest of 
antiques crowded around the pagoda 
village. | 

After Kate died, Tom’s parents 
drove to Berkeley from Florida with | 
the rug lying across the back seat of | 
their big yellow Cadillac, trussed like 
a kidnap victim. As soon as they | 
unrolled it, Kate’s Chinese treasure 
faced some changes. The rug’s prim 
and proper days were over. 

We had three little children then. | 
Cartwheels, puppies, and spilled juicé 





were part of the daily routine. Babies 





threw themselves on the rug’s soft suf 
face for teary rages that sometimes 
turned into drooly naps. Kittens toyet 
with the fringes, then leapt into the 
fireplace’s cold ashes, leaving tiny 
tiger pathways through the Chinese 
village as they wandered back out. 
Dogs—big dogs—stretched out in | 
front of the fire, napping and shed- | 
ding their winter coats. 

I spent part of most mornings 
sitting on that rug, leaning against 
the sofa, a coffee cup in one hand, a 
phone in the other. My neighboring 
stay-at-home moms and I were con- 
nected by a wire that was our lifeline 
as we argued politics, crowed or wep! 
about children and husbands, and 
traded recipes. 

Because our living room was smallf 
friends often sat on the floor, laughin; 
and knocking over wineglasses. Sandi 
wiches landed peanut-butter-side 
down. Christmas ornaments smashed 
and sometimes, deep in the summer, 
we'd find a tiny bright bit or a pine 
needle that had escaped vacuuming 
to remind us of seasons. The rug sur- 
vived every challenge, and numerous 


professional cleanings. 


The changes in our family were 
ronicled on that rug. Every new 
ippy, kitten, or girlfriend posed 
th the Chinese trees and flowers, 
ways a field of flora at their feet. 

The first dogs and cats died and 
=re replaced by others. Our chil- 
en and their many friends came 
d went. Some nights I sat on the 
g in the dark, chilled and sick at 
art as I waited for a teenager to 
me home. They always did, even- 
ally. I remember every word of the 
rrible things I said to Amanda once 
ren she came in at 3 A.M., smiling 
d happy. She’s too kind now to tell 
2 that she also remembers. 

The rug anchored what appeared 
be a jolly family in a portrait taken 
iring Amanda’s wedding reception. 
rampagne glasses held high, we 

wear fancy clothes and brave, anx- 
us smiles. Amanda’s was the first 
d most difficult of three wedding 
rties celebrated in our house. I 
oked for a week to take my mind 
f what was happening. The night 
fore the wedding, the house was 

ed with people, so Tom and I 
etched sleeping bags on the rug. 

e watched embers in the fireplace 
d listened as the groom tossed peb- 
2s at Amanda’s window, begging 

r to come down. We lay there like 
nes, unspeaking, frozen with loss. 

| Who giveth this woman? Not us. 

ot Tom. Not me. 

She was 23, too old for us to tell 
r “No, you can’t. We know you 
int to go, but you can’t. You'll 
derstand when you are older.” Our 
‘|. Our only girl. Our golden girl. 

Two years later, Amanda laughed 
her own golden girl began to crawl 
ward her across the expanse of 
1 wool. Amanda left Bill for nearly 
rear and brought her infant daugh- 
- to live with us. Once again the 


g was covered with baby blan- > 


©2002 Lands’ End, Inc. _ 





BULEOUNAND GO 


Stomp in the mud. Slosh 


in the snow. Then wear ia 


it all day at work. With ¢ 


its weather-resistant 
upper and sure-grip 
lug sole, our amazing 
All-Weather Moc 
strides through 

any situation 4 

in style. | 

In 11 

colors. 

For only J 


$29.50. 


DIRECT MERCHANTS 


THINK OUTSIDE THE SHOEBOX! 
LANDSEND.COM 


narencnormencoatonee 


1-800-864-2889 
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x > 2002 Wood Lighting Collection! 


An impressive collection of chandeliers with , 
complementing wall sconces. Includes dozens of styles. 






ARIF2:MEXICO 


1000 Chestnut St, Burbank, CA 91506 
(818) 753-4559 © Fax, (818) 563-1015 


E-Mail: artedemexico@aol.com 


Catalogs Available 


Find hundreds be antique and one-of-a- Hind items 
Now available for purchase Online at: www.artedemexico.com 











Jerith aluminum fences offer the 
elegance and protection of traditional =< 
_ wrought iron without the maintenance. # 
_ These fences will not rust or need 

' repainting and they have a Lifetime 

_ Warranty. Prices start at just $15 per 
lineal foot. No other fence can match 

~ the beauty of a Jerith fence. 





ae 


Learn more at 


www.jerith.com 
or call... . 


1-800-344-2242 


America’ Ss Fencing Choice 


© 2000 Jerith Manu “ring Inc 
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kets, bright plastic toys, and stuffed 
animals. Bags of photos record this 
first grandchild within the confines 
of the rug on a weekly, if not daily, 
basis. Nursing, sitting with measur- 
ing spoons in her fist, stacking blocks 
leaning on one of the dogs, and, 

at last, running, gathering Easter 
eggs in a green wicker basket. Eliza- 
beth learned to walk and talk on 
that rug, surrounded by people who 
loved her. 

When Amanda and Elizabeth 
moved to an apartment of their own, 
the rug seemed vast and empty. It 
wasn’t long before we learned that 
Amanda, Bill, and Elizabeth were a 
family again. Willy, the cherubic chil 
of the reconciliation, was the next to 
crawl across the rug. 

By the time our son Sam married 


Jennifer, she was deep in the heart 


of our family and one of my best 
friends. Sam and Jennifer worked 
together at Chez Panisse, Berkeley's 
world-famous restaurant, so for this 
wedding I cooked with stage fright. 
The kind and mighty Alice Waters 
offered plates and linens from the 
restaurant. She suggested that I keep 
the menu simple—an oyster bar and 
grilled sausages. We served the oys- 
ters, and sausages, and everything 
else I could think of. More than 200 
people crowded the house and the 
deck. Every surface above rug level 
offered food. A round table was cov- 
ered with gifts from the restaurant's 
pastry chefs—chocolate truffles, tiny 
tarts, cookies, and a glorious weddin 
cake. Amanda and Bill looked like 
movie stars, and Toby, our youngest, 
moved through the crowd like a 
reserved but elegant maitre d’. 

And then it was Toby’s turn. After 





he finished college, Toby taught En- 
elish in Taiwan. He came home for 
Christmas with one of his students, 


the wonderful Yang Hui-Ru, or 
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osephine, as she wanted to be called. 
Ye had spotted her on a video Toby 
1ad sent home to show us his new 
ife. Her long hair flying, Josephine 
naneuvered a motor scooter through 
‘aichung’s terrifying traffic, smiling 
ver her shoulder as she led the way 
o the calm of the tea house in the 
ext scene. When we met her, she was 
ike the wasabi-coated peanuts she 
yrought as a gift—sweet, surprisingly 
picy, and habit-forming. We wanted 
o keep her forever. 

The following summer, Toby mar- 
ied Josephine on our deck. She 
valked from the rug that had been 
voven somewhere in China out into 
he California sunshine on the arm 
f her Mandarin-speaking father. He 
nd her mother were dazed with jet 
ag, culture shock, and pride. A week 
arlier Tom and I had worn the same 


Open Invitation 


Open up your home to the legendary 
Cuisinart Food Processor and 
turn meals into fabulous occasions. 


Make a sumptuous family breakfast 
of sliced fresh fruits and sweet pastries. 
Lunch, dinner or get-togethers? 
Impress all with an array of 
hors d'oeuvres, homemade breads, 


happy, uncomprehending faces as we 
stood in their home in Taichung for 
the Buddhist ceremony. 

We had rimmed the top of our 
deck with red flowers, the Chinese 
color of celebration. Chinese lanterns 
hung from the trees and the fence. 
Toby took Josephine’s hand and 
together they moved through a crowd 
of friends and family toward a friend 
of ours, a federal magistrate who tow- 
ered over them, stern as an eagle. 
With his words he joined a man and 
a woman, two families, and two cul- 
tures. I wondered if Josephine’s family 
thought it was a common American 
practice to include dogs at wedding 
ceremonies. 

And then, all of our children were 


gone, settled into their own nests. 













elegant entrees and delicious desserts! ~~” 


The next generation of 
Food Processors by Cuisinart. 


www.cuisinart.com 





Now, savor the good life” 
with family and friends. é 


Cuisinart 


SAVOR THE GOOD LIFE” 


Bloomingdale’s ¢ Chef’s Catalog 
Macy’s ¢ Williams-Sonoma 
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The big old family house became too | 
quiet. Tom and I traded it for a tiny | 
cottage surrounded by redwoods high F 
in the Berkeley Hills. 

There, the rug looked up not into | 
the faces of children but into the slats 
of our bed. We decided it needed a 
change, too. At the age of at least 80, 
this pretty pagoda village could still 
raise another generation. We vacu- 
umed it one last time, rolled it up, 
and then drove the few blocks to the 
house where Amanda and Bill live. 

As we spread the rug over the shiny 
floor of their living room, Elizabeth 
and Willy squealed and immediately 
flopped onto the soft wool. Tom and I 
locked in a smile. Now Amanda and 
Bill would raise their family on this 
good old rug. At that moment Tom 
and I had a clear view of life beyond 


our time. @ 
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PowerPrep Pius” 
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(vardengoddess) 
Vegetable Scoop 


>n’t have to plow up the back 40 
your own vegetables. 
Start small with your potager, and 
smart to eat smart 





to eat 


plant 





Portrait Lizzie Himmel Writer Katherine Whiteside 











Tomatoes Expensive tomatoes from 
chic food boutiques can’t hold a 
candle to humble homegrowns 
plucked off the vine. Do not 
overwater (your toms may split) and 
do not overfertilize: phosphorus is 
good for tomato production; nitrogen 
is not. Think bone meal, not manure. 
Guaranteed performers, no matter 
where you live: ‘Bellstar’, an early 
plum great in pasta sauces; 
‘Moskvich’, an heirloom from 
eastern Siberia that’s superb 
for slicing; and ‘Matt’s Wild 
Cherry’, which produces 
loads of cocktail-snack-size 
tomatoes. For sun-drying, 
grow ‘Tuscany’ and 
‘Principe Borghese’. I use a 
clean window screen (and 
the sun) and store the dried 
pieces in a bag in the 
freezer. Crumble them on 
salads in winter—a 
superior alternative to 
Bac-O-bits. 

Beans A bean is never 
just a bean. The most 
beautiful snap I know 


Q. | want to plant a good-looking vegetable garden. How can | make it pretty and productive? —T'B., Manchester, New Hampsh 


A. Start with four to six small square beds and cover paths between them with straw, pine needles, or wood chips. Among 
the vegetables, grow annuals: try Johnny-jump-up (Viola tricolor) with leeks and brightly colored sweet peas in the asparagus patc] 














is ‘Dragon Tongue’, which grows on 
bushy plants (no need for support) in 
golden pods that are smartly striped 
with bronze, like a tiger’s pelt. Harvest 
daily if possible, although ‘Dragon 
Tongue’ stays tender and 
unstringy even when large 
(attention weekend 
gardeners: this bean’s for 
you! ). One summer, my 
single packet of seeds 
produced more than 13 
pounds of beans. I let some of the 
pods dry right on the plants; in 
the winter, I shelled the dried 
beans into delectable stews. I 
got my first pole bean from 
Eudora Welty’s gardener in 
Jackson, Mississippi, and now 
I grow them every year. 
Known as ‘Yard Long Bean’ 
(or ‘Asparagus Bean’ in Asian 
markets), it is easily 18 inches 
long, if not a yard, and tastes a bit 
like asparagus when steamed or 
sautéed. The plants climb up to ten 
feet; I grow mine on an arbor with 
blue morning glories and pale-green 
speckled gourds. 





- This will help keep mildew and fun} 
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Corn Grow two types of corn tha 
ripen at different times—you can _ 
stagger the harvests and reap more | 
corn overall. Plant cozy blocks, not | 
long rows, for good pollination. If a 
summer storm blows the. 
stalks over, just push then 
back up and gently stomp 
them back in. My two 
favorites are the Zsa Zsa 
Gabor and Eddie Albert « 
corn: ‘Silver Princess’, p 
sweet, and tender, and ‘Country 
Gentleman’, a shoe-peg type (the 
kernels don’t grow in rows) that 
stretches eight feet tall. 

To do Potter in your potager as ofte 
as possible. Pick, pick, pick to keep 
production up and bugs off. Spot- 
water the needy only at ground leve 
and only very early in the morning. 


from attacking your potager. 
Payoff FedEx excess produce to yop} 
gardenless friends. Wrap freshly | 
picked vegetables in brown paper |} 
bags, box them, and check off next 
day delivery. Splurge only on those 
who will be truly thrilled. 


(as the asparagus bushes out, the sweet peas climb up the fluffy foliage). 


E-mail your gardening questions to hbquestions@hearst.com. For more details, see Resources. 














very door from Masonite’s Premdor Collection of premium 
ality doors has been designed and constructed to exacting 
vandards and specifications. All materials, whether they be wood, 
erglass, steel or.composite, are engineered and carefully 
plected to ensure lasting durability and timeless performance. 
or over 75 years Masonite has been dedicated to designing 
jd creating innovative building products that make every home 
ore elegant, more valuable and more secure. 


| 


isonite, Premdor and Artek are registered trademarks of Masonite International Corporation 
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WeCollection 


\/75 


Premium Quality Doors 








Artek™ smooth fibergiass doors offer incredible durability along 
with a high definition panel that delivers exceptional beauty. 


For more information on the Premdor Collection exclusively from 
Masonite, visit us at www.masonite.com 


Masonite International Corporation 



























































This closet includes 

pre-drilled holes for 
Give your clothes repositioning clothing 
breathing room by rods and adding ‘ Use paint with an eggshell 
hanging them loosely. shelves on brackets. finish, which is easy to clean. 










A closet door Excellent lig 
is valuable real is a must. J2 
estate. These ; , switches, W 
doors store shoes, Pee ; automatical 
but a closet door Pen neee on overheal| 
can also be fitted when the c| 
with full-length doors are ¢ 
mirrors, hooks are useful, | 
for jewelry, or it’s also helj 
even a bulletin aim spotligh 
board. Make sure specific are; 
that the door is London fre} 
strong enough to mirrors a ¢ 
support whatever back wall to 
you attach to it. reflect mon 






























Matching doorknobs, Bright red leather 


hooks, and other boxes store out-of- 
hardware clean up season clothing and 
the look of any closet. add a splash of color. 


(septembermakeover) 


Closet Case 


ed 1 closet was more than ready for star treatment 


Interior designer Carey Maloney and architect Hermes Mallea had nearly finished redecorating a Manhattan apartment 
when they discovered an awful truth: the bare-bones closets were no match for the newly appointed, sumptuous rooms. 
“The closets were complete voids,” says Maloney. “They really needed help!” Enter organization expert Linda London, 
who interviewed the client to define her needs, then broke out the measuring tape. “I recorded the dimensions of the 
closets and everything that needed to go in them—the length of her skirts, the shoulder width of jackets,” London says. 
The bedroom closet, featured here, holds clothes and shoes that the client wears every day and provides storage space for 
off-season pieces. London also designed an accessories closet, a shelf-lined closet for folded sweaters and pullovers, and 
a closet for dresses, coats, and other lengthy garments. A little editing didn’t hurt, either: London always advises clients 


to purge themselves of items that they no longer wear. “Just by doing that, I guarantee you'll feel better,” she says. @ 


Photographer Tara Striano Producer Elaine Wrightman Writer Carole Nicksin 
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USE EVERYTHING WORKS TOGETHER — BEAUTIFULLY. Martha Stewart 
tre now Offers flooring designed to coordinate with our paint colors, fabrics, and — 
le in early 2003—furniture. Choose from carpet, area rugs, hardwood, laminate, 
n, tile, and stone. It’s all part of the Martha Stewart Signature” decorating system 
Ips you create, step by step, the home you've always dreamed of. Visit a Certified 
Stewart Signature retailer today, and see just how beautiful your home can be 





rtified Martha Stewart Signature retailers at marthastewart.com or 800-950-7130. 


: | FABRIC withP/KAUFMANN  {_: FLOORING with SHAW ' PAINT with SHERWIN-WILLIAMS 











IN house 





























Before the kitchen junk drawer 
and the invention of plastic 
storage containers in every size, 
style, and color, there was the 
worktable, a piece of furniture 








boyholes. afl | “@ designed with the mistress of the 
4 early-19th-century household 
in mind. 


This Federal mahogany and mahogany; 
veneered worktable dates from about 1805. | 
It’s my favorite Federal table. I remem- 
ber when it turned up in Southfield, Michigan, during | 
the first year of Antiques Roadshow. We attributed the | 
masterpiece to Duncan Phyfe, one of the most success-. 
ful cabinetmakers in Federal New York. | 
Worktables were often kept in rooms used 
by the mistress of the household. They typically stored | 
sewing and mending materials as well as writing and 
drawing implements. This piece is a hybrid—part table, 
part chest of drawers, part desk. It provided more op- 
tions than a simple sewing basket or writing table. 
Training in the domestic arts—drawing, 
painting, sewing, and needlework—was important 


for young ladies of polite society in early-19th- > | 


= 
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Portrait Lizzie Himmel Writers Leigh and Leslie Keno 
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the great indoors The store for those who love to decorate, redecorate and remodel. 


(antiques) 











Closed up, the 
worktable could 
be tucked into a 


discreet corner. 











century America. Worktables became the command center 
of a woman’s household activities. 

Leslie: When the top is lifted, it reveals an adjustable baig 
board flanked by recessed compartments. Amazingly, the 
original glass-and-pewter inkwells are intact. The lockable 
drawer would have contained paper and perhaps books. 





Leigh: Maybe a diary, too. If you remove the drawer, a | 
board slides to expose a secret compartment. Perhaps this | 
is where a young woman would have hidden love letters | 
from a suitor! | 
Leslie: The storage area below is accessed by a side door | 
that drops open, revealing two sliding trays that almost cer- 
tainly held cloth, skeins of yarn, and spools of thread. Unfin 





ished handiwork and garments in need of mending could 
also be stored here. | 
Leigh: For a woman’s convenience, the table had to be light- | 
weight and manageable. It was usually fitted with castors so tha} 





it could be easily moved, perhaps near a window to take advan+ 
tage of the light or close to a fireplace in wintertime. 








.eslie: It also has a candle slide: a recessed tray that 
xtends from one side of the tabletop to support a 
andlestick. 

.cigh: The worktable is positively loaded with extra 
atures: trays, lifts, slides, secret compartments, and 
nly expensive mahogany, no secondary woods. 
.eslie: Not to mention fine exterior design: carved 
nd ebonized animal-paw feet and luxurious patterning 
reated by bookmatched veneers and crossbanding. 
.eigh: Phyfe was a master not only in making the 
iece highly functional, but in achieving such an 
icredible visual effect. His use of classical motifs is 
xceptional: the paw feet, lion’s-head brass pulls, and 
ircophagus form of the lower cabinet. This detailing 
=presented the pinnacle of high style and expense in 
ederal New York. 

eslie: If only it could talk! We might learn some- 
1ing about the woman who once displayed the piece 
1 the best parlor of her home. © 





—F \ | 
E | | 
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For great finds on more arts and antiques 
than you can possibly imagine, check out eBay.com. 


“This worktable turned | 
up in Southfield, Michigan, | 
during the first year of 

Antiques Roadshow. 

We attributed the master- 
piece to Duncan Phyfe, 


one of the most successful 








cabinetmakers in 


Federal New York” 





Sculpture 








AOL K. eyword: eBay 





happy hunting 


©2002 eBay Inc. Designated trademarks and brands are the property of their respective owners. All items subject to availability. 
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EXPRESSING YOUR INTERIOR WORLD ee 





“ATLANTA - BOSTON - CORAL GABLES, FL- HOUSTON - LA JOLLA - LOS ANGELES - MONTREAL - PALM BEACH - SAN FRANCISCO - SAN JOSE, CA - TORONTO - WASHINGTON, DC - WINNETKA, IL--OPENING SOON: DE 


editors page 


ways to 
Saniec eve 
OOM IN your NOUSE 


uccessfully decorated room depends on a keen sense of order, 

achieving a clutterless environment is truly an art form. Editor- 

Assistant Tori Mike and I canvassed our organized friends, 
e-savvy decorators, and dozens of Web sites geared to the 
nizationally challenged to come up with this list of tips that 


help us all get it together. @ To accommodate ever-multiplying 





s of books and magazines, you don’t necessarily need to install 
e bookshelves. Simply stack them up under cocktail tables, 
tables, and consoles. The piles should be neat as a pin, 





: ped by size and lined up so that the spines face the same 
ction. @ Space framed photographs across the mantel and add 
dlesticks and/or vases to the mix. On a sofa table, group photos alongside lamps, artwork, vases, and bowls. 
yer display photos on cocktail tables, which should always be free of knickknacks. @ If your walls are full and 
‘ve just got to show off that new print, drawing, watercolor, or painting, lean it against an upright radiator or 
place mantel (summer only), in front of a large hanging mirror, or on the seat of a little-used side chair (this is 
a childproof solution!). @ Pile firewood in low oblong baskets or tole tubs. If you store lots at a time, con- 

¢ building narrow floor-to-ceiling shelves on either (or both) sides of your fireplace. @ Keep throw pillows to 
inimum, and never place them on small benches or seats. @ Too many lampshades make a room look scat- 

d and unfocused. Edit. @ China, napkins, tablecloths, crystal, glass, salt and pepper shakers, and silverware 
uld be housed in dust- and grime-free cabinets or hutches. @ Devote one wide drawer to candles. @ Hang 

‘ly used, attractive serving platters on walls. @ If possible, store centerpiece vases and pots in the dining room 
easy access. @ When using your dining table for other projects, park your chairs at equal intervals around the 


Is. o in bedside tables with tiers, shelves, and/or drawers for clocks, eyeglasses, reading materials, sta- 





ery, and a vase of fresh flowers. @ Fabric- or leather-covered storage boxes with grosgrain or velvet ribbon 
will doll up your bedroom in a flash. @ Buy a bed that’s at least 11 inches off the floor and store luggage, off- 
on clothes, or even a bike underneath. Buy a long tailored bed skirt to hide it all. @ Put extra buttons, safety 
s, collar stays, change, keys, business cards, etc., in silver, leather, or fabric-covered bowls and boxes. @ Store 
equently used pots and bowls on the highest shelves in your kitchen. @ Glass-front cabinets and open shelv- 
in the kitchen let you see everything at once. @ When in doubt, throw out half-empty boxes of cereal, pasta, 
r, sugar, and grains. Invest in airtight storage containers that are either clear or clearly marked. @ You can 
ook pots and pans from an overhead rack much more easily than you can dig them out from a noisy pile of 
al in a dark cupboard. @ Hang cooking utensils on your kitchen walls. @ Cover kitchen floors in something 
er than hard-to-clean carpet, cork tile, or sisal. @ Store accessories behind a skirted bathroom sink. @ Instead 
ayriad towel bars, install multilevel towel shelves high over the head end of your bathtub. @ If you are reno- 
ng a bathroom, carve out four- to seven-inch-deep niches for medicine cabinets, toilet-paper holders, soap 


1es, and open shelves. @ A see-through shower curtain makes a small bathroom appear larger.—M.M. 
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[this page] Chocolate brown on the 
Mn eae ine moet 
the whites pop,’’ says Sheryl 
Schwartz. The sofa and club chair 
are covered in Veneto cotton 17 


Brunschwig & Fils; the slipper chair 


is upholstered in Cybele by Jack 


Lenor Larsen. The rattan chair is 
from Bielecky Brothers. Barry 
Schwartz bought the 19th-century 
painting The Carpet Seller, by 
Charles Robertson, at Christie’s. 











Oqamann wi 


FORMS 


« 
om 
- 
w 
b4 
u 
4 
od 
PS 
vm 
2 


PATRICK 


) 
\ 


3] 
; 


ITUAL | 


\ 
nth Archur M. Sac 


SHANG R 


ONZERS 


OK 


r( 


I 
Kl 


\ 





The intimate library—its walls 
are painted with trompe l'oeil 
tile—can be closed off with a 
curtain. The limed-oak coffee 
table and 20-foot-long sofa are 
by BilhuberBasics; the fabric 
on the sofa and ottoman is 
Poudoro by Manuel Canovas. 
The raffia-and-cotton carpet 


was custom-made by Stark. 
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Jeffrey had just dashed out the door,” says Sheryl. 





[clockwise from bottom left] Bilhuber designed the 
master bedroom’s sleek sleigh bed, which is made of W 
resin, plaster, and wood; the bed linens are from Calvin 


Klein Home. He also designed the Klismos bench and } 













chair in the master bath; a wrought-iron-and-frosted-g 
fixture casts light on the ceiling, which is covered in mt 


paper from Larsen. Sheryl Schwartz lounges ona wax¢ 





bronze campaign bed from BilhuberBasics. 


their family in New York and then got on a plane. “Y 
arrived at our new home around midnight, and I thi 


“Miraculously, he had everything ready and waiting} 
with candles and music and flowers and champagne, 

The interior had been transformed with a dozen ¢ 
ent shades of white paint, offset by the occasional sh 
of sea blue or chocolate brown. “I kept all the struct 
detailing intact—Moor is more,” says Bilhuber, who} 
played up the house’s architecture with Moroccan-st 
sofas and lanterns. “Then I introduced 20th-century) 
ern into the mix, adding pieces like a Noguchi table} 
Barcelona chair.” As a surprise for Barry, who loves} 
he turned part of the huge double-height entrance hi 
into an aviary so that the couple could wake up to b 


song. “No matter how stressful the week has been,” 


> 2 - | 
Sheryl, “as soon as we walk through the front door 4 


a deep breath, and suddenly all is peaceful and calm 


ber tucked reeds between the ceiling 
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[facing page] Johnso ? 
Hartig, his girlfriend, f 
Caitlin Wilde, and 


their dog, Pocket, in 





the red workroom 
Wilde did the flag 
painting. [this page] 


The mantel shelves i: 





the periwinkle livi 








room hold cora 
Hartig’s travels, blue- 


and-white china 


ae. 
iyt 
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mirror that he f 


AmMmed 


with shells, and 





Chinese snuff bottl 
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In his downtown L.A. 

eats surfer dude and 
ashion designer Johnson 

Hartig lives life to the fullest 
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gesturing ae his 
densely packed L.A. 
apartment. “But when 
you truly love things, 
somehow it all comes 
together.” Life and 
work are often indistin- 
guishable for Hartig, 
the inhabitant and dec- 
orator of these raffish 
rooms and a partner 

in Libertine, a new 
company that embell- 


sells it at Barneys New 
York and Maxfield in 


Los Angeles. 





“When you truly love.thing 


somehow it aes Comes together” 


When Hartig isn’t stitching shirts 
and jackets for Libertine (founded 
last September with partner Cindy 
Greene), he is still creating: he paints 





gouaches of flowers, builds lamps 
and mirrors out of seashells, and 
scours flea markets and thrift shops 
for his many personal collections. 
A tireless traveler, he never comes 
home without treasures to add to 
his hoard, which includes majolica 
leaf plates, 19th-century Dutch and 
English transferware, and Chinese 
snuff bottles. 

Skateboarding around Korea- 
town, his increasingly hip neighbor- 
hood in Los Angeles, Hartig cuts 
a rakish figure. “I have a Sector 9 
long-board that can go up to 50 
miles an hour,” he says. “I am a little 
intimidated when I bring my dog, 
Pocket, on a leash with me—he 
might end up dragging behind me.” 

The son of an oilman, Hartig 
grew up all over the world: Alaska, 
Indonesia, Switzerland (for prep 


ae Meee = school), the Middle East. In his 
ae a oe = senior year in high school, he ended 
Li ; up where he started, in Whittier, 
ln? 7 California, and “naturally couldn’t 
relate to anyone.” After a stint in 
college that he labels “unsuccessful,” 
he wandered a bit, finally returning 
to California. His apartment is the 
penthouse of a 1924 building with 
sweeping views of downtown Los 


Zi 
ADDIS 


Angeles. In his good-natured eccen- 





tricities and his speech, punctuated 
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Hartig comes off as 
oy despite 


fe i WAR} 


with words like “rad” and “dude,” Hartig comes off as a 


true Cali boy despite his far-flung childhood. 
When Hartig 
sew on a 1950s Sit 


to eight hours a da 


favorite of such clier «as Brad Pitt, Winona Ryder, and 


Gwyneth Paltrow. “C. 


vintage shops to find pi 


{[www.housebeautiful.com] 


as 16, his grandmother taught him to 
t, which he still uses. He spends six 


irking on pieces for Libertine, a 


to flea markets and 


“Then I modify 


ea childiasem 





boo fencing from the 


see Resources 


ore detaiis, 


them, make them a slimmer fit, and send them to Cindy 
in New York. She puts images on them by heat transfer 
or silk-screen. Our first collection consisted of 15 shirts, 
which sold out at Fred Segal in two hours.” Hartig 
chose the company name while watching a program 
about Mozart on PBS. “It can mean freethinking liberal 
and also romantic deviant. Cindy and I thought that was 
kind of rad.” @ 
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‘spare sanctuary 


A Manhattan couple reluctant to take on the pressures of a 


weekend house fall in love with a hassle-free Connecticut cottage 











Lividini, who is wearing 

a Bill Blass top and Oscar 
de la Renta skirt, bought 
the 18th-century farm table 
with rare double stretchers 
at the Rhinebeck (New 
York) Antiques Fair; she 
found the i19th-century 
French chairs at a Paris 
flea market. The pitcher, 
plates, and platter are 

by Collection Regards 

at Saks Fifth Avenue. 








Lividini purchased the 
ch-century French settee 
at the Farmington 
(Connecticut) Antiques 
how and re-covered it in 
white canvas. Two 18th- 
century French garden 
‘irs with fold-down backs 
serve as cocktail tables. 
e pitcher and platter are 
by Collection Regards at 
Saks Fifth Avenue. The 
np is from Martha by Mail. 


For years | was a little resistant to having a weekend house 
scause I’m such a workaholic,” says fashion executive Jaqui 
vidini, who saw nothing but places in dire need of TLC during 

1 eight-year on-and-off search with her partner, John Speredakos. 
at one day the Manhattanites fell hard for a white shingle-style 
yttage at the end of a Connecticut lane. “We loved that it didn’t 
sed walls knocked out or rooms added on,” says Lividini, “just 
meone to maximize beauty that was already there.” 
































| They didn’t need to hire a decorator. As Speredakos obse 





























[left to right] A Frette coverlet adds simple contrast to a curvaceous wrought-iron antique bed; the bedside table 


is from Garnet Hill. The bathtub, original to the house, was restored; the mirror, found in an upstairs closet, 
was repainted. [facing page] The tufted armchair from Crate & Barrel is upholstered in white canvas. The bench 


once belonged to Lividini’s mother. The clock is from Saks Fifth Avenue. For more details, see Resources. 








The house had been well cared for, down to the good- bathroom is replete with white: its original claw-foot tub 
looking sisal carpet in the library, study, and master bed- was repainted, as was a splendid framed mirror, relocated 
room. The couple’s biggest undertaking was fixing up from its hiding place in an upstairs closet. 

vhat Speredakos calls “the beautiful Cask of Amontillado They didn’t need to hire a decorator. As Speredakos 

basement”: they repointed the stone walls, laid concrete observes, “Jaqui’s got an extraordinary eye.” A senior 

over the dirt floors, and wired the room for better light- vice president of fashion merchandising for Saks Fifth 

| ing. Otherwise, they focused on cosmetic details, install- Avenue, Lividini certainly knows how to put a look 

ing period light fixtures and repainting the interior in together, whether it’s Earl jeans with an Oscar de la 
painstakingly hades of white. In the library, a Renta blouse or an antique American farmhouse dining 
Ci « Barrel nd an antique bench, both table surrounded by chairs she bought at the Clignancourt 
upholsic 1 W » surrounded by walls of flea market in Paris. “Being eclectic now means feeling 
books in wooden there were shelves with comfortable about putting a 19th-century wicker settee 
metal brackets,” Spe t we wanted wood with an end table from Pottery Barn,” Lividini says. 
work because it was more the house.” The “It’s all about individuality.” e 
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ble garden. Goldman arranged this family portrait of gourds, squashes, and 












“There are flower people and vegetable people,” says Amy Goldman as sh 
loads a harvest of oddly shaped multihued squashes into her four-wheel-drive Mule, “and I’m about vegetables.” In her fields is 
New York’s Hudson River Valley, the plant preservationist concentrates on diverse old garden varieties that most growers have d| 
carded for commercial hybrids. Behind the white picket fence of her “isolation” garden, she coaxes heirloom seed garnered fro} 
all over the world to fruit, but plants only one variety of each species to prevent accidental hybridizing. At the end of the season 





Goldman collects the seeds from the healthiest specimens, and they are grown in abundance on an acre-large garden down the’ 
road from her 1788 house. A vocal partisan and vice president of Seed Savers Exchange—a nationwide group that rescues and 
promulgates the scarce old varieties—Goldman has produced a new book, Melons for the Passionate Grower, which is a gorgeo 






feast of retrieval based on her own harvest. Given such a labor-intensive cause, who has time for flowers or ornamental planting| 

But the day did come when the overlooked landscape near her house “cried help!” Goldman admits. “The truth is, I don’t | 
know much about plants that I don’t eat.” That’s when garden designer Mary Riley Smith and her associate Donna Gutkin, a 
landscape architect, were invited to help. Here stood a big English-style greenhouse, there the picket-fence garden, and, farthes 
from the house and up a slope, a swimming pool, all describing a rough triangle. Project by project, the two have brought a gra! 
cious sense of order and color to the property. First to be rescued was the pool, now lushly ringed with sedums, Russian sage, 
viburnum, hydrangeas, and ornamental grasses. “It’s so magical and hidden here,” says Goldman. “You can’t even see the pool 
from the house.” 


The designers next introduced a formal note that entirely suits the 18th-century house: a brick-pathed, boxwood-rimmed 








crossroads that is both a prime focus and geese 
link to the many points of Goldman’s See ee | 
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Clutter Control 


Three closet aces show how to 
stack it, store it, and keep it in orde 


Fowler chintz lines the walls. Sweaters are organized by color in ample cubbyholes. [facing page] Fairchild, who is wearing 


a Ralph Lauren Collection cashmere sweater, BCBG pants, and Jimmy Choo sandals, designed the full-length mirror. 


As the founder and publisher of the Where 
to Wear global shopping guides, Jill Fairchild visits 


elegant stores ali over the world. “When you shop 
in that n places,” she says, “you always find 
something int.” It’s no surprise, then, that 
this champic sr has accumulated a formida- 
ble collection hing and accessories, which she 
houses in a gene oportioned walk-in closet 
lined in a Colefa vle 1tz. Originally 

a bathroom, the 1 root ice was rebuilt 


[left to right] In Jill Fairchild’s closet, which was converted from a bathroom, wooden pegs hold handbags; a Colefax and 












handbag and scarf shelves 










sweater shelves 





drawers rod for dresses and coats 


mirror 


drawers 
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double row of pegs for 
small handbags 


double rod for shirts, skirts, 
and pants 
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What's in my closet gets worn within six mont 


after being damaged by a fire. “I didn’t want a formal closet,” says Fairchild, who lives in Westchester County, New York, 
when she’s not roaming the earth. “It wasn’t about having glamorous mahogany walls; I just wanted it to be organized, 
functional, and utilitarian.” She got her wish. Her new closet looks like a dressing room in a chic boutique: color-coded 
sweaters are perfectly folded and stacked in cubbyholes, handbags and hats hang neatly from pegs, and jewelry is stashed 
in velvet-lined drawers. “I thought I’d never be able to fill the space up, but it already is!” 


“| despise clutter because it clutters my head,” says fashion designer Heidi Weisel, 

a self-described minimalist whose glamorous evening gowns are favored by Oprah Winfrey, Gwyneth Paltrow, and 

Salma Hayek. “What’s in my closet gets worn within six months, or I get rid of it.” Weisel’s one-bedroom New York 
apartment is blessed with five impeccably organized closets, with clothes and accessories grouped by color, ample space 
between hanging garments, and lingerie and hosiery stored in attractive boxes (white canvas versions from Hold Every- 
thing appear in abundance). “People who see my closets laugh and tell me I’m crazy and obsessive, but being a neat freak 
makes my life easier. I work late often, so I don’t have a lot of time to spend looking for things to wear. When I come 
home to change, I want to be out the door in 15 minutes.” One could say that she has even raised clutter control to the 
level of art: one shelf displays a vase of flowers alongside a fuzzy handbag, like a surrealist still-life. “Every time I open 
my closet, I’m totally cheered up because it looks and smells great.” 


‘i tips 


@ Go to your favorite shops for inspi- 
ration, especially smaller boutiques, 
which display large quantities of 
clothes in close quarters. 

@ ‘| like to have everything out in the 
open,” says Jill Fairchild. “Cubbyholes 
are great because | can see their con- 
tents without having to open a box 
or pull out a drawer.” 

@ If you insist on drawers, install glass- 
fronted models so that you can easily 
assess their contents. 

@ Unless used exclusively for pillows 
and towels, deep drawers are imprac- 
tical and will only require deep 
rummaging. 

@ “Wooden pegs are useful not just for 
hats and handbags, but for bathrobes, 
belts, necklaces, and scarves,” says 
Fairchild. 


@ “Put a smai! vase of the season’s 


most fragrarit ver ona shelf in 
your closet,” su me'di Weisel. 
“| love hyacinths < 7 

@ Men short on closer should 
have their shirts pres ‘old 


SUR ene 
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rather than hung on hangers. “They 
take up less room,” says David Klein- 
berg. Consider hanging trousers 
folded to get two rows’ worth, as 
opposed to one. 

@ lf your wardrobe is mostly black, 
organize pieces by season and fabric. 

@ While getting dressed or packing for 
a trip, men need at least one sturdy 
hook in their closets for hanging 
up a suit. “I normally design closets 
with several retractable hooks,” says 
Kleinberg. 

@ Carpeting a closet floor cuts down 
on dust; Weisel covered hers in ivory 
broadloom. 

® Keep eveningwear separate from 
outerwear. “It makes getting dressed 
to go out quick and easy,” Weisel 
says. It also helps protect delicate 
clothes, such as beaded chiffon 
gowns, from potentially damaging 
items like industrial-strength 
zippers. 

@ Install a full-length mirror in or near 
your closet. “I designed a ten-foot- 


@ Make sure hangers are properly c 


@ “If you have space, keep a small cl 


@ Store off-season clothes in zipper 


@ Designate an easy-access shelf for 


a 


high mirror with an egg-and-dart 
frame,” says Fairchild. “It sits at o} 
end of my closet.” 


If your clothes are narrow throug 
the shoulder, hangers should be n 
row as well. Hangers that are tod 
large “will ruin the line of your gaj 
ment” by poking through the fabn 
and causing unsightly bumps. Wei 





orders custom-made blond-wood 
hangers from Henry Hanger Co. 
(212-279-0852). 


in your closet,” says Fairchild. “It’s 
great for pulling on tall boots that 
tight around the calf.” Just don’t p 
clothes on it. 


muslin bags and keep off-season s 
and boots in their original boxes, 
a Polaroid of what's inside taped t 


the front. 


watches, eyeglasses, sunglasses, 
PalmPilot, cell phone, and phone 











-fold doors 


storage shelves storage shelves 


rod for evening wear and outer wear 





-fold doors 
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[left to right] David Kleinberg conserves space by hanging his trousers folded. Burled-wood and horn bibelots on a pullout 





tray hold collar stays, luggage keys, and cuff links. [facing page] Kleinberg, who is wearing a Thom Browne suit, keeps shirts folded 


on shelves and arranges sweaters by type. The closet was designed by California Closets. For more details, see Resources. 


is wide a » Grand Canyon. “Men and women are the same about 
rb ¢ hey bout their bathrooms: they’d rather have their 
ys ir Dovic vho has designed sumptuous 
mal u oal lients both male and female. 
\w ise they have lots of different 
kinds of cloth h ‘eve shapes, and fabrications; 
ith men, it | id shirts.” Kleinberg knows 
whereof h ‘ ficure due in no small part 
to his own | ted closet. 
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beach house, and she finally got the part ,,. 



































[facing page] Ruehl 
bought her small-scale 
sectional sofa online; the 
painted end table is an 
antique. The painting is 
by Cynthia Knott. [right] 
A Vermont Castings 
wood stove works hard 
on winter weekends. The 
dining area, previously > 
closed off on all sides, | - 
is open to the living , 
room and kitchen. 
[below right] A cooking ie 
and serving counter 
links the kitchen 


with the dining area. § 











ight or nine years 
go, while biking along a spit of 
and between a salt marsh and a 
leep blue bay on eastern Long 
sland, Mercedes Ruehl spotted 
little white board-and-batten 
ouse that triggered a single pow- 
rful emotion: envy. “I so wanted 
o be the one who owned that per- 
ect jewel of a beach shack,” the 
Jscar- and Tony-winning actress 
emembers. Ruehl cycled past the 
lace often while renting a nearby 
ottage, but one day at summer’s 


nd she backpedaled in shock: 


na post in the front yard was 


























[above] Quilted robes 
by DKNY hang on the 
deck for family and 
guests to use after 
swimming. [left] 
David Geiser, Ruehl, 
and their son, Jake. 
[facing page] Layers 
of DKNY Life bed 
linens dress the bed. 
For more details, see 


Resources. 


the FOR SALE sign she had dreamed of. 

“When the agent took me inside,” 
Ruehl says, “there was everything I love 
and everything I need. I believe in the 
ancient Roman idea that every house has 
a spirit—an anima loci—and this one’s is 
very benevolent. You can have the best 
night’s sleep here—whether it’s summer, 
when all the windows are open, or winter, 
when I keep feeding the wood stove while 
the breakers roll over the bulkhead.” 

In decorating her small rooms, Ruehl 
followed the lead of the previous owners, 
who had made everything in the onetime | 
fisherman’s cabin white and sheer. First, 
however, she removed some walls and 
opened the space to more lumens of the 
wonderful light for which the area is 
famous. The living-dining room and mas- 
ter bedroom open to the beachside deck, 
and now the refitted galley kitchen has 
a water view too, as well as ample space 
for Ruehl and her partner, artist David 
Geiser, who entered her life soon after the 
house did, to cook comfortably together. | 
One counter is paved with bright Italian | 
tiles, the biggest one spelling out Ruehl’s | 
domestic philosophy: “I want my house 
to be open to the sun, to the wind, and 
to the voice of the sea, like a Greek tem- 
ple...and light, light, light everywhere.” 

Ruehl furnished carefully, thinking 
simultaneously of how to maintain the 
beach shack aura (“This is very much a 
less-is-more kind of place”), satisfy basic 
needs, and work within the small square 
footage. She shopped everywhere, find- 
ing the customized sectional sofa on the 
Internet at comfyl.com, the dining table 
and other antiques piece by piece at local 
shops, and her newest accessories—pil- 
lows, throws, baskets, coffee table—in 
one swoop at the DKNY Life boutique 
in a large Manhattan department store. 
“Donna’s stuff always looks great on me,” 
says Ruehl, “and I found that a lot of it 
looks great on the house, too.” @ 
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[left to right] Agostinelli’s table includes contemporary 
Christian Dior violet glasses with green feet, porcelain 
by Herend, handpainted glasses and striped carafes 

by Marie Brandolini, and flea market flatware once | 


owned by the Duc d’Orléans. Agostinelli with Heloise. ' 


sect 


dubert de Givenchy once gave Mathilde 
\gostinelli an unforgettable lesson in interior design. “He said, 
Make your interiors a continuation of your exterior,” recalls 
\gostinelli, the head of Prada’s French press office. “If your house 
; by the sea, use the blue. In the country, bring the green inside. 
Tere in Paris, we reach for that pale cut-stone yellow in a filtered light.” 
At the suggestion of her decorator, Jacques Grange—like cou- 
urier Givenchy, a leading Parisian tastemaker—Agostinelli bought 
baroque bed formerly owned by the fashion designer. “Just last 
veek Hubert found and gave me the gilt eagle that belongs on the 
eadboard,” she says. “It was in his basement.” 
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“Mathilde has tons of style, lots of friends—she is completely 
Parisienne,” says Grange. “My aim was to take a fairly bourgeois 
apartment and make it much more amusing for her.” 

Agostinelli herself has the talent to amuse—in everything 
from decor to dinner parties. Born Mathilde Favier d’Hust, she 
has been sparking the French fashion-party circuit since she 
was in her teens and attending her first rallye (the French equiv- 
alent of a debutante ball). At the time, her half sister Victoire 
de Castellane, five years older, was electrifying the readers of 
Women’s Wear Daily as Karl Lagerfeld’s muse at Chanel, flying 
in the face of her Catholic-school training by showing up for 
work in Mickey Mouse ears, stiletto heels, and corsets instead of 
blouses. Mathilde, treading the line of comme il faut but lacing it 
with imagination and verve, wore purple Chanel to a Rothschild 
ball and a wedding dress with wings on the shoulders. 

Now 32, married to a financier and the mother of two young 
children, Agostinelli scoots through her apartment in tipsily 


high heels, lovingly citing the provenance of both rare antiques 
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[left] Hanging on the walls of Heloise’s room are mer 
from the oceanliner France. [below] Agostinelli, who 
beach finds, keeps toothbrushes in sea urchin shells. 
[facing page] Agostinelli bought her bed from her me 
Hubert de Givenchy. She embroidered the pillows he 


“My mother was always at the flea market 


at 5 A.M. | grew up with interior design in my bones” 


and starfish she caught as a child off the Cote d’Azur. The 

place is clearly a family affair, and not only because of the 

photos crowding bookshelves and tabletops. “My mother 

was always at the flea market at 5 A.M.,” Agostinelli 

remembers. “I grew up with interior design in my bones.” 
The original apartment featured a cornice and 


pilasters, which Grange extended all around the walls of 


the open living-dining room. He glassed in an interior 
vindow between hall and living room. 

'g pectacularly proportioned oak book- 
cas doorway to the master bedroom. In 
the living ro th lern lines of an Emilio Terry— 
inspired blacl e marble fireplace set off classic 
20th-century piece les by Jansen and Jean- 


Michel Frank and a cu: chaise longue by Grange. 


ebeautiful 


The apartment is a lively setting for Agostinelli’s 
famous dinner parties. The crowd typically includes 
friends in fashion, but keeping the family close is her 
raison d’étre. “We do everything together,” she says, ges- 
turing out the window toward the nearby homes of her 
mother; uncle Gilles Dufour (a former Lagerfeld artistic 
director now off on his own); Victoire (a jewelry designer 
for Christian Dior); and another sister, Pauline (a tele- 
vision producer). “There’s lunch together every Sunday. 
We're like The Sopranos.” For dinners, Agostinelli designs 
and hand-prints her own menus and photographs the 
table for her records. “Parties here are mostly casual,” she 
says, “but there’s a certain logic to them, and I appreciate 
it when people notice, because it’s an effort. Although I 


love making that effort.” @ 
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Go Gustavian with Country Swedish's MAGLO 
SIDE CHAIR (#/7094G), THROUGH DECORATORS 
—— (APPROXIMATE RETAIL PRICE: $1,200); 212-838-1976/ 


WWW.COUNTRYSWEDISH.COM. 


Producer Tori Mike 
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as Jacques Grange designed for Agostinelli. THROUGH DECORATORS 


JOHN ROSSELLI 





























Blue and cream stripe 
checks liven up any d 
room chair Jag Tar’s ¢ 
BRAKE FABRIC in ter 
THROUGH DECORAT* 
KIRK BRUMMEL (APPF 
MATE RETAIL PRICE: $ 
YARD); 212-477-8590/ 


{ { CHECK FABRIC in Ind 
(#HM485/101), THR 
DECORATORS AT CHF 
) PHER NORMAN (APPR 
MATE RETAIL PRICE: $ 
YARD); 212-647-0303. 


Break the mold with Felber’s PILASTER 
CAPITAL (F487A). RETAIL PRICE: $47 PER 
CAPITAL; 800-392-6896/WWW.FELBER.NET. 


é eee 
B Wiha: ° 7 eg 


Charles Fradin's BERWIN CHAISE is a close match to the piece 








(APPROXIMATE RETAIL PRICE: $5,750); 323-951-1200. [he MARIA 

: STRIPE FABRIC in mocha from the David Easton Collection 
(#2001153) echoes Its upholstery. THROUGH DECORATORS AT 
LEE JOFA (APPROXIMATE RETAIL PRICE: $196/YARD); 800-453-3563. 

Mimic the master 

bedrooms wall 

covering with | 

burgundy and pink | 

MUNSTEAD WOOD | 

FABRIC from 

Twigs. THROUGH 

DECORATORS AT | 





(APPROXIMATE 
RETAIL PRICE: $57/ 
YARD); 212-593-2060. 






e Atlantic to get that Parisian sizzle 


Ventry's BABY 
BALDWIN SLIPPER 
CHAIR Is a dead ringer 
for Agostinelli’s 
THROUGH DECORA- 
TORS AT NIERMANN 
WEEKS (APPROXIMATE 
RETAIL PRICE: $1,090); 
212-319-7979. Seal the 
deal with Boussa 
Fadini’s cotton velvet 
PANTHERE FABRIC 
(5989V-11). THROUGH 
DECORATORS 
(APPROXIMATE 











> yourself in the hand-stitched EMMA QUILT in red and 
N by Bruno Lamy for Mas d’Ousvan. RETAIL PRICE: $504 
QUEEN SIZE; 866-623-6826/WWW.MASDOUSVAN.COM. 















Spice up the table a la Agostinelli 
with a SILVER-PLATED PEPPER 
MILL (#1630) by Ercuis. APPROXI- 
MATE RETAIL PRICE: $225; THE 


DEVINE CORPORATION; 732-751-0500 


FOR STORE LOCATIONS. 





Glass acts: The DOTTIE 


HIGHBALL GLASS from Annie 


Glass, RETAIL PRICE: $32; 
AVAILABLE AT MAREL GIFTS; 


800-261-3501. Hand-blows 
TOSCANA TERRA PITCHER 
from Living on Smith, RETAIL 


PRICE: $41; 718-222-8546. 
ADRIANA FOOTED WATER 
GLASSES In green (107452) 
and lavender (107448), 
APPROXIMATE RETAIL PRICE: 
$25 EACH; FOR RETAILERS: 
800-678-8485/ 
WWW.ABIGAILS.NET. 














RETAIL PRICE: $198); 
212-421-0534. 





X-ray vision: Carole 
Gratale's gilt-bronze 

X BENCH is a handsome 
stand-in. THROUGH 
DECORATORS AT KIRK 
BRUMMEL (APPROXIMATE 
RETAIL PRICE: $5,000); 
212-477-8590/ 
WWW.KIRKBRUMMEL.COM. 


Crate & Barrel's 
BELMONT WALL 
MIRRORS |) Gar! 
espresso are 

eek substitute 
for the ones 
flanking the living 
room fireplace 
RETAIL PRICE: 
$90; 800-996-9960/ 
WWW.CRATEAND 
BARREL.COM. 
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[left to right] Dry Creek Kitchen’s signature 


pear motif. The restaurant’s sautéed salmon. 


(hotdish) 


Local Color 


At Dry Creek Kitchen in Sonoma County, nature’s bounty comes straight from the backyard 


For those who missed out on the charms of California’s Napa Valley 
before gentrification, its sister valley, Sonoma, still retains the allure of 
a rural retreat, dotted with rolling gold hills and tidy vineyards as yet 

unspoiled by rampant tourism and mammoth resorts. Sonoma’s heart 


is the beanttiful small town of Healdsburg and its leafy plaza fringed 


with antiques shops and restaurants. The latest arrival on the discreetly 
evolving scene is Hotel Healdsburg, where earth-toned Bauhaus sim- 
plicity blen is splendidly with the area’s low-key western architecture 
and surrow ding landscape. > 
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my lust for Al 
spun out of | 
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control. 
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Yes, I'ma certified nut about salad. One Christmas, 
ol concocted a batch of my ding- dong drop- dead dressing —= 
the most virgin of olive oils, vintage wine vinegar and the - 
freshest of herbs and spices to give ita kick. I went door 
to door passing out bottles to friends and neighbors. 
Couple of weeks later they were attacking the house — 
_ looking for more. So...it was either bottle it up 





or never answer the door, 





NEWMAN’S OWN" 
il Newman donates all his profits to charity. 





Over $125 million donated www.newmansown.com 
to thousands of charities since 1982. ©2002 Newman's Own Inc. 








A glass-enclosed corridor connects the hotel to Dry 





Creek Kitchen, a restaurant with a vaulted ceiling and a 
palette that pays homage to Sonoma’s farmlands. (The 
restaurant is named after Dry Creek Valley, the area’s pre- 
mium wine region.) A wall of windows looks out onto 

the plaza on one side, while a translucent glass partition 
gives diners a shadowy rapport with the kitchen. A hulking 
wooden serving table puts one in mind of a family dining 
room. 

Chef-owner Charles Palmer—known for the sophisti- 
cated, urbane Aureole in New York and its high-roller sib- 
ling in Las Vegas—intends to move to Sonoma one day, so 
he’s been careful not to overwhelm peaceful Healdsburg 
\ East Coast attitude or showbiz glitz. Up front, 
t] n bar; in the dining room, widely sepa- 
ratec 1d banquettes allow parties to enjoy their 
icy. The service staff, casually and 
smartly | versed in executive chef Mark 


- all-Sonoma Valley 
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[left] Executive chef Mark Purdy. 


[below] The light-filled dining room. 
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“Our menu Is seared LO wines produced in Sonoma, 


SO we didn't bring much in the way of hot or sweet seasonings” 


wine list, the latter an extraordinary commitment to local 


makers such as J. Rochioli (more than a dozen bottlings), 


Jordan, Quivira, and Sonoma-Cutrer. 


Under Palmer’s guidance, Purdy focuses his flavors 
on regional provender. “With our heirloom tomatoes,” 
he says, “we do nothing but sprinkle a little salt on them, 
because you just cannot improve on their sweetness. And 
our menu is geared to wines produced in Sonoma, so we 
don’t bring much in the way of very hot or sweet season- 
ings that would interfere with the integrity of the wine.” 
Evidence of Purdy’s methodology can be tasted in his 
seared Sonoma foie gras, which is served with a rhubarb 
tart and dressed with balsamic vinegar and black-pepper- 
scented honey; sweetly pungent roasted green garlic soup 
with toasted garlic chips; and yellowtail jack sashimi and 
Dungeness crab that surely swam in Pacific waters until 
just a few hours before hitting patrons’ tables. 

Food pairings are equally fresh. Ravioli stuffed with 


oxtail meat and rich mascarpone accompanies a heap of > 
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braised field greens. A succulent charcoal-grilled rib eye 
comes with a ragout of wild mushrooms. Pork tenderloin 

is roasted very slowly to keep it juicy, then combined with 

a carrot puree laced with ginger and sugar snap peas. 

Set on the long groaning board is a fine selection of local 
cheeses—St. Pat’s from the Cowgirl Creamery in Point Reyes; 
Camelia from Redwood Hill Farms in Sebastopol; Mezzo 
Secco from the Vella Cheese Co. in Sonoma; St. George from 
the Matos family in Santa Rosa. Desserts, like the lavender 


and brown butter ¢artelette with braised rhubarb-strawberry 


ice cream and the baked figs and mascarpone dumpling with 


pistachio ice cream, are largely based on fruit from local 


farms. “We're adamant about respecting the quality of the 
ingredients we can obtain here,” explains Purdy, “and that 


means preserving their essential flavors.” 
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Jranges, Fennel, and Arugula 
> c, fresh-squeezed blood-orange juice 
| c. extra-virgin olive oil 
Salt and freshly ground black pepper 
| 2% lbs. baby arugula, washed and gently dried 
| fennel bulb, trimmed and thinly sliced 


» 6-07. pieces imon, skin removed 


DLOoO wn | nd 


vented, pith removed 


| al 


In a mixing bow d-orange juice and 


olive oil, season wit! to taste, and reserve. 


Combine arugula and bowl and reserve. 
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Strawberry and tarragon soup. 


For more details, see Resources. 
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Season salmon with salt and pepper. Warm a large heavy- 
bottomed skillet over medium heat, add butter, and allow 
it to foam in the pan. Add salmon and cook gently until 
flesh begins to turn light orange. Add thyme sprigs, baste 
fish briefly, and then remove it from the pan. Pat dry on a 
paper towel. 

To serve, create a well for the salad by placing a few orang 
segments on each of 6 dinner plates. Add enough blood- 
orange vinaigrette to coat greens lightly, and season with salt 
and pepper. Place a handful of the dressed greens in each 
well and top with a piece of salmon. Spoon some vinaigrette 
over the fish and around the plate. Serves 6. 


Strawberry and Tarragon Soup with Rosé Granita 
For the soup: 

3 c. strawberries, stemmed and hulled 

4 c, rosé wine 

V4 c. sugar 

% c. fresh-squeezed orange juice 


Juice of 1 lemon 





2 stems tarragon leaves, chopped 
For the grantta: 
3 c. rosé wine 
6 T. sugar 
Juice of 1 lemon 
Vs c. honey 
Make the soup: Place strawberries, wine, half the sugar, half! 
the orange juice, half the lemon juice, and half the tarragon 
leaves in a blender and puree until smooth. Chill mixture, 
then adjust for consistency and flavor with remaining sugar 
and juices. Refrigerate until ready to serve. 
Make the granita: Combine ingredients and pour into 
a shallow freezer-safe pan. Freeze until granita is opaque. 
To serve, pour chilled soup into 6 chilled bowls. Shave | 
granita by running a spoon along the surface of the ice. 
Gently gather a scoopful and float it in soup. Garnish with | 


remaining tarragon leaves. Serves 6. @ | 
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labeled folders to organize paper- 
work. [right] Shelves of storage 


| } 
| [below] Make a series of clearly 
I 

boxes are both neat and pretty. 





Office Romance 


Sometimes I feel as if I live in a vortex of papers, 
unanswered mail and telephone calls, lost articles, 
mislaid messages, Seen catalogues, and junk 
mail. Most of my files are overloaded with information 
that’s no longer relevant. Worse is the “to be filed” 
tolder, which grows daily. And after writing and pro- 
ducing six books, I have accumulated piles of film that 
would give an archivist a permanent headache. > 


t Lizzie Himmel Photographer Buff Strickland Writer and Producer Carolyne Roe 





_ “Frankie is the 
nly one who takes 
me seriously.’ 


©2002 KAL KAN FOODS, INC. @¢ 


—TRAcCEY ULLMAN 





nome roenm 





[below] Everything from photos to stationery can be stored in stacked iy 


boxes. [right] A bulletin board can be both decorative and practical. 





[ own enough Filofaxes, desk calendars, storage boxes, 













bulletin boards, and other organizational tools to open 
my own office-supply shop. So what’s the problem? Me| 
Every September, in tandem with the start of the school 


year, I vow to get organized. The area I can’t ever seem 





to keep under control is my office, the command center 





of my business life. Nevertheless, I intend to stick to my 





list of helpful hints in my endless quest for organization 


and peace of mind. @ 





@ Post tickets, notes, and items that need immediate atten} 
| tion on a decorative bulletin or cork board. 
@ Use three up-to-date calendars: one for the wall, a portable i ion not 1S 
one for your desk, and a planner to carry with you. ( dq 
@ Invest in a photocopier (or a fax that makes photocopies 


an electric pencil sharpener, and a calculator. 


@ 
@ Update your address books every few years. Don’t forget 
hone numbers and e-mail addresses @ Discard out-of-date catalogues and keep only current 
ones on file. The same goes for magazines. 
@ Organize photographs in labeled boxes. Arranging them 

photo albums later will be a lot easier. 

3 ference books, such as eM x la NAI 

and a thesaurus @ Create a series of desk folders labeled BILLS, TO DO, TO 


FILE, and IMMEDIATE ATTENTION 
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Finally A voom that really SULtS Wy style! 
















There's something about my Four Seasons Sun and Stars Room 
Wh t’ that puts me at peace the minute I step inside. Maybe it’s the 
alts confidence in knowing I own the very best engineered Sun and 
Th #] Stars Room available. Or, maybe it’s just the way it brightens every 
e occasion, winter, summer, spring or fall. Either w I just love it! 
Call 1-800-FOUR-SEASONS or risit Foursea S( nsSunrooms.c mi /hbt 


orth America’s Premier Sunroom 


Call Now To Receive =e) 8); ATG 


Our Free Catalogs | {@) BOWOESB: Ween’ as 


Mouthwash 
In 
Hospitals? 


No, it’s not Listerine.* 





Outdoor Living...Indoors |; 


ULTRAFRA Pic > 
Ue, 





And it’s not Scope." 
It’s Cepacole Antibacterial. 


The great-tasting, 


j 


Register Fadefiark Dept /HBT 


germ-killing, 
breath-freshening 


mouthwash with 


Toe nition; 


the proven anti-bacterial 
power of Ceepryn® 
So if you’re as serious 
as hospitals about killing 


the germs that cause 





Seo ee ee Ce eeee BUY DIRECT & SAVE! 1-800-668-3899 Wie cos 


spectrum ve 4 , = i Ny 


home furnishings, inc. 
ORDER TOLL FREE! 


1-800-668-3899 
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Cepacol 


Antibacterial 


MOUTHWASH WITH CEEPRYN® 


pac 
bacte 


SH WITH CE 


POLSHED HAND CUT 2 24% LEAD CRYSTAL FOR CHANDELIER was ORNAMENTS! 
$0.30 $0.68. $0.60; © + $0. Ms 
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* Kills germs- 
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#1 BRAND IN HOSPITALS 


Gold 
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AVAHASLE 7” 
www.jbwilliams.com. ursises 


registered trademark of Pfizer. 
egistered trademark of Procter & Gamble 
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1 YARD OF 16 MM BEAD H.28" W.29" D.17" OLD ewes 
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automotive 

BUICK RENDEZVOUS 

Innovative and infinitely capable. The new Buick 
Rendezvous. It’s all good. For more information visit 
www.buickrendezvous.com or call 1-800-4A-Buick. 
LINCOLN LS 

Lincoln LS, the power of luxury with the luxury of power. 
Come see what American luxury is all about. Stop by 
your Lincoln dealer. Check #2. Free. 


home furnishings 
AMERICAN STANDARD 

The key to putting together your ideal bathroom is right at 
your fingertips. Take the next step into your new bathroom 
by ordering our 112-page book “The Collection” and our 
Faucets catalog. Check #3. Free 

BERNHARDT 

It’s more than a piece of furniture. It’s part of you. The 
Bernhardt family has been crafting fine furniture since 
1889. 1-866-881-3538. www.bernhardt.com. 

CALVIN KLEIN HOME 

For store locations nationwide, 1-800-294-7978. 
CHARLES P. ROGERS 

Charles P Rogers Beds, Est.1855. Original 19th and 20th 
century headboards, beds, canopy, daybeds and traditional 
European bed linens now available direct from America’s oldest 
bed maker. Free color catalog and sale price list. Phone orders 
welcome. Shipping available worldwide. Please check #6. Free. 
COURISTAN 

For seventy-five years, Couristan has been the trusted name 
in the floor covering industry, offering a vast assortment of 


exclusively designed power-loomed and handmade area rugs, 


as well as residential and contract broadloom. The 24-page 
Couristan Portfolio Catalog provides a quick glimpse of the 
company’s extensive product lines. Check #7. Free. 
DECK HOUSE 

Custom post and beam homes designed by our architect to 
reflect your unique lifestyle. Each Deck House features walls 
of glass and soaring spaces that frame the natural beauty of 
your home site, while exotic woods and naturally lit interiors 
reflect elements of nature. Order our $23 design portfolio 
and idea book and start planning today! Check #8. 
DREXEL HERITAGE 

We invite you to discover Drexel Heritage fine furnishings. 

A variety of styles for a world of individuals. To receive 
Drexel Heritage Furnishings Images and Inspirations 

please check #9. $5. 

GRANGE 

Experience timeless quality. Fine French home furnishings 
for the bedroom, dining room and living room with 
upholstery and occasional pieces suited for today’s 

style of living. Tomorrow’s antiques. Check #10. $10. 
HUNTER DOUGLAS WINDOW FASHIONS 

Visit us at hunterdouglas.com or call 1-800-937-STYLE 

for the name of your nearest authorized Hunter Douglas 
dealer, and a copy of our free 24-page decorating 

booklet with all the information you need for choosing 

the perfect window fashions. Check #11 

KINGSLEY BATE 

America’s leading manufacturer of solid teak outdoor 
furniture. Visit our website at www.kingsleybate.com for 
the store nearest you. Check #12 for a brochure. $5 
KRAVET 

Kravet has celebrated over 80 years of beautiful, 


decorative fabrics and furnishings. Our company 

brochure exo! he complete Kravet line of products 
including th fabr ctions. Check #13. $2 
LARSON-JUM: 

A great frame to é m adding elegance 
and personal style For the bes istom frames, ask 
your framer for the in tom Frame Collection 
by Larson-Juhl. For a brochure Oc-836-6126 


or visit www.larsonjuh ck #14 


Free 


Please check the cori 
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LAURA ASHLEY 

Kravet proudly offers the Laura Ashley Home Collection. 
Reacquaint yourself with the classics and introduce 
yourself to the newest collection, Country House. 

For more information call 1-800-645-9068 or visit 
www.kravet.com, or check #15. Free. 

LA-Z-BOY 

For our free home furnishings kit, including product 
information and decorating guide complete with 
planning grid and furniture templates, check #16. 
MASONITE INTERNATIONAL CORPORATION 
Masonite’s free, full colour brochure showcases our 
extensive collection of interior and exterior doors. It 
contains detailed product information, decorating, 
design and style ideas as well as information on 

how to contact us. Check#17. Free. 

MCGUIRE FURNITURE 

McGuire Furniture Portfolio, 108-page full color 

edition featuring the finest in rattan designs, solid 

teak bamboo tables, aluminum laced-rawhide, 

lighting and other collections. Check #18. $15. 

THE MITCHELL GOLD COMPANY 

To receive a listing of retailers carrying the Mitchell 
Gold style, please call us at 1-800-789-5401. Or to 
view our styles, please visit us at www.mitchellgold.com 
and see why we have a constant passion to make 

The Best Furniture. Check#19. Free. 

PIERCE MARTIN 

Pierce Martin is your one-stop source for upscale wicker, 
rattan, and iron furnishings as well as an extensive 
collection of unique Eastern antiques and accessories. 
Professional Design Resource. Check #20. Free. 
RAYMOND WAITES DESIGN 

Raymond Waites Design delivers luxurious warmth, 
exotic style and relaxed elegance directly to your home. 
For more information, check #21. Free. 
RESTORATION HARDWARE 

At Restoration Hardware, you'll explore an exceptionally 
well-merchandised world of high-quality furniture, 
lighting, cabinet hardware, interior and exterior fittings, 
gardenware, fixtures, tools, books, devices, discoveries 
and amusements. These are products of lasting value 
and classic design. Check #22. Free. 

RICHARD SCHULTZ DESIGN 

Innovative furniture designs for interior or exterior use. 
A diverse range of styles from the classic 1966 collection 
and petal collection to the topiary and café collection 
of today. Call us at 215-679-2222. For a free catalogue 
or to visit our garden go to www.richardschultz.com. 
ROBERT ALLEN 

Robert Allen offers “infinite” ranges of color. For 
information on our fabric collections contact your 
designer or check #24. Free. 

SCHONBEK 

Crystal chandeliers in any style you desire—Retro, 
Renaissance, or Rococo, triumphantly Empire, starkly 
contemporary or daringly custom. Video and brochure 
show a multitude of original designs and tell the story 
of Schonbek, which was founded in 1870 in Bohemia. 
Check #25. Free. 

SDH ENTERPRISES 

SDH Enterprises offers “purely” refreshing products 

for the body, mind-and soul. By creatively designing 
and manufacturing textile products made of all 

natural fibers, we produce elegant assortments which 
elicit a warm and peaceful feeling. Check #26. Free. 
WAVERLY 

Waverly—Your complete decorating resource with an 
elegant assortment of home furnishing products 

Send for a free brochure on the Waverly brand 

Check #27 

ZOFFANY 

Fabrics, wallcoverings and trim. The finest archive-derived 
patterns in prints and wovens with numerous hand blocked 
wallpaper. Check# 28. Free. 
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CUISINART 

Cuisinart, Savor the Good Life” People have fallen in love 
with entertaining and have come to rely on the results they 
can count on from Cuisinart. Eat well, drink well, live well. Enj 
the good life. It all begins in the kitchen. Check #29. Free. 
DACOR® 

DACOR, an innovative leader in quality and stylish design 
of high-end kitchen appliances, continues to bring 
exceptional performance to kitchens around the world. 
DACOR offers three beautifully unique styles including 
Epicure, Preference, and Millennia. Product line includes 
ranges, ovens, cooktops, warming ovens, microwaves, 
hoods, outdoor grills and more-DACOR is The life of the 
kitchen!” Call 1-800-772-7778 or visit www.dacor.com. 
DUPONT CORIAN 

The inviting beauty of Dupont Corian” solid surfaces. Over 
100 enticing colors. Seamless sink options. All backed by al 
10-year limited warranty. For retailers, visit corian.com or 
call 1-800-4Corian. 

KITCHENAID 

KitchenAid offers a complete line of beautifully designed, 
professional-quality major and countertop appliances. 
For more information, plus recipes and entertaining tips, 
check #32. Free. 

MARTEX 

For a free brochure on getting the most from your sheets, 
towels and blankets, please check #33. 

MIELE 

Miele Master Chef Collection 5 burner gas cooktops combirt 
ultra performance power with a design that allows you to 
choose the right style for your kitchen. Check #34. Free. 
PRICE PFISTER 

Price Pfister offers a complete line of kitchen and bath 
products including faucets, tubs and showers, Roman 
tubs, accessories and lighting. Check #35. Free. 
WOOD-MODE 

Full-color pamphlet shows a sampling of designs, 

from traditional to contemporary, and describes the 
exclusive finishing process that enhances the beauty 

and durablity of Wood-Mode cabinetry. It also includes 

an offer for a free Designer Literature Collection 

($20 value). Check #36. Free. 

WOLF APPLIANCES 

Wolf, a premium brand of kitchen appliances, offers 
built-in ovens, cook tops, ranges, ventilation, and 

outdoor grills. To fuel your passion for cooking contact 
Wolf at www.wolfappliances.com or call 1-800-332-1405, 
or check #37. Free. 
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CALIFORNIA CLOSETS 
A customized storage area transcends form and function | 
into architecture for the art of living. Call 1-888-336-9709 | 
to arrange a free design appointment in your home or visit | 
www.calclosets.com. | 
CESAR® 

Sophisticated food for sophisticated dogs. 

ENDLESS POOLS 

Swim at home in an 8’ x 15’ pool against a smooth current! 
adjustable to any speed or ability. Call 1-800-233-0741 
ext. 2273 for a free brochure. Check #40. $17. 
FRAMERSELECT 

FramerSelect guides you to a local frame shop whose 
expertise in professional custom picture framing ensures 
your piece is beautifully framed and well-preserved for 
years to come. Request our free brochure “10 Things to 
Know before Framing Your Picture’: Check #41. 

HEREND PORCELAIN 

Herend, the exquisitely hand painted porcelain favored 

by royalty, invites you to experience the beauty of 

“white gold” with our free brochure. Check #42 or 

call 1-800-643-7673. 


‘ing number(s) on the attached card and mail with payment, if required, or fax to (419) 621-4350. If card is missing, please send request to: 
Sandusky, OH 44870. Offers valid through November 1, 2002. If material is no longer available you will be notified by mail. 





STERCARD 

ster today for MasterCard Exclusives Online™ 
ww.mastercard.com. 

RIDIAN VINEYARDS 

\-crafted, award-winning wines from the emerging 
a Barbara county region. To learn more, visit us at 
j meridianvineyards.com. 

NMAN’S OWN 

t’s cookin? Find luscious, easy recipes from Newman's 
featuring everything from salad dressing to salsa, 
‘orn to pasta sauce at www.newmansown.com. 


atches & jewelry 
IAMOND IS FOREVER 

he ultimate experience in diamonds, visit the just 

ched Design Gallery at www.adiamondisforever.com 
perience hundreds of diamond designs. 

EO 

0, unique theme related watches made by renowned 

t JC Mareschal in Besancon, France. Accurate quartz, 
ral crystal and water-resistant to 99 feet. A watch for 
profession, music, or sport related. 

\RRIOL 

iew Megeve bracelet and watch collection from CHARRIOL. 
sned to resemble the picturesque Swiss Alps ski resort for 
h it is named. Charriol conveys a unique expression of 
iony and absolute elegance. Check #48. Free. 

D 

.goldinspirations.org is your on-line magazine source for the 
t information on Gold in fashion and jewelry design. From 
gold jewelry designers to the latest in pop culture jewelry 
ls, you'll be inspired by Gold: sunshine you can touch. 
TINUM GUILD 

num Guild International USA, the marketing arm for the 
Jwide Platinum industry, is dedicated to stimulating and 
cting the American market for Platinum jewelry. Platinum 
! International represents more than 500 Platinum 

mners and manufacturers as well as 20,000 Platinum 

Iry retailers nationwide. For more information and a free 
tinum Buyer's Guide” check #50. 

\ROVSKI CRYSTAL 

rian cut-crystal giftware, collectibles, home decor objects 
fashion jewelry. For a free brochure, call 1-800-648-8210. 





indows & flooring 
HENTIC PINE FLOORS 

t pine and Southern yellow pine 4'—12" wide. Free brochure. 
ple package available. Convenient shipping. Check #52. 
JCE HARDWOOD FLOORS 

color brochure featuring the latest in flooring styles 

the nation’s leading hardwood flooring manufacturer. 

1 free color brochure check #53. 

APLEMENTS OF THE HOUSE 

ly to hang window designs made to order from the finest 
quality designer fabrics including imported silks. Choose 
over 80 fabrics. Many sizes available. Made in USA. 

k #54. Free. 

2VIN WINDOWS & DOORS 

/in offers a free 30-page catalog featuring their line of 

1 and clad wood windows and doors. Check #55 for 
itiful color photographs and information on Marvin's 
dard and custom products. 

‘AGE HARDWOOD FLOORING 

ufactured with the greatest care with state-of-the-art 
nology, MIRAGE floors are built to last and leave a lasting 
ession. With their warm and rich character, MIRAGE 
nished hardwood floors reveal your goal of finding the 
est quality product whose beauty withstands the test of 

. Absolutely nothing compares to MIRAGE hardwood 

s. Enjoy the very best, in beauty, in quality and for life. 
HAWK CARPET/FLOORING 

ree Mohawk product literature or to find a Mohawk dealer in 
area, call 1-800-2Mohawk or www.mohawk-flooring.com. 
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automotive 1” 

Buick Rendezvous 1-800-4A-Buick www.buickrendezvous.com 
Chevy Sera 1-800-950-2438 www.chevrolet.com/car 
Chevy Tahoe 1-800-980-2438 www.chevrolet.com/tahoe 
Chrysler Brand 1-800-CHRYSLER www.chryslercars.com 
Dodge ‘ ss www.4adodge.com 
GMC-Envoy 1-888-ENVOY-4-U www.envoy.gmc com 
Jeep www.jeep.com 
Lincoln LS 1-800-688-8898 www.lincolnvehicles.com 
Oldsmobile - ___ 1-800-718-7778 E __www.oldsmobile.com 


home furnishings 
American Standard 

Baldwin Hardware Corporation 
Bernhardt 
Brueton 

Charles P. Rogers Beds 

Calvin Klein Home 

Couristan 

Deck House 

Decorative Center Dallas 
Drexel Heritage Furnishings 

F. Schumacher & Company 
Grange 

Hickory Chair 

Karastants. Sos Se 
Kingsley Bate 

Kincaid “Solidwood” Furniture 
Kravet 

Lane Venture _ 
Larson-Juhl 





Masonite International Corporation 


McGuire Furniture Company 
Pierce Martin 

Restoration Hardware 
Robert Allen @ home 
Raymond Waites 

Roche Bobois 

Scalamandré 

SDH Enterprises 

Sherwin Williams 

The Mitchell Gold Company 
Waverly 
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1-800-524-9797 ext.75 
1-800-566-1986 
1-866-881-3538 


1-800-221-6783 
1-800-272-1726 
1-800-294-7978 
1-800-223-6186 
1-800-727-3325. 


1-800-916-1986 
1-800-332-3384 
1-800-GRANGE-1 
1-800-349-4579 


—_-1-800-234-1120/ext88 


1-800-750-LANE 
1-800-645-9068 
1-800-235-3558 _ 

1-800-886-6126 
1-800-663-3667 
1-800-662-4847 
1-800-334-8701 
1-888-243-9720 
800-333-3777 


1-800-972-8375 
1-800-932-4361 
1-800-244-2688 
1-800-4-SHERWIN 
1-800-789-5401 
-800-423-5881 


www.americanstandard-us.com 


www.bernhardt.com 
www.brueton.com 
www.charlesprogers.com 


www.couristan.com 
www.deckhouse.com 
www.decorativecenterdallas.com 
www.drexelheritage.com 


www.grange.fr 

www. hickorychair.com 
www.kingsleybate.com 
www.kincaidfurniture.com 
www. kravet.com 
_www.laneventure.com 
www.larsonjuhl.com 
www.masonite.com 
www.mcguirefurniture.com 
i www.piercemartin.com 
www. restorationhardware.com 


www.raymondwaites.com 
www.roche-bobois.com 
www.scalamandre.com 
www.sdhonline.com 
www.sherwin-williams.com 
www.mitchellgold.com 
www.waverly.com 





Corian® 
Cuisinart 

Dacor” 

Dupont Corian 
Herend Porcelain 
KitchenAid 
Kohler Company 
Miele 

Martex 
Newman's Own 
Price Pfister 
Wolf Appliances 
Wood-Mode, Inc. 





1-800-726-0190 
1-800-772-7778 © 
1-800-4Corian 
1-800-643-7363 
-800-422-1230 


-800-533-8229 
—1-800-PFAUCET 


1-800-332-1405 
1-800-635-7500 


—1-800-4-KOHLER/extAR6 


www.corian.com/info 
www.cuisinart.com 
www.dacor.com 
www.corian.com 
www.herendusa.com 
www.KitchenAid.com 
www.kohlerco.com 
www.miele.com 
www.martex.com 
www.newmansown.com 
www.pricepfister.com 
www.wolfappliances.com 
www.wood-mode.com 





miscellaneous 

Baccarat -800-777-0100 www. baccarat. fr 
California Closets 1-888-336-9709 www.calclosets.com 
Cesar RASS www.cesar.com 
Christofle 1-877-PAVILLON 

Echo www.echodesign.com 


Endless Pools 
FramerSelect 
Gump's 

Lalique 

Lladro 

Meridian Vineyards 


New York School of Interior Design 


Newman's Own 

Promensil 

San Francisco Herb Company 
Sure Fit 

Swarovski 


watches and jewelry 
A Diamond is Forever 

AKTEO 

Jewels by Star 

Platinum Guild 


windows and flooring 


Armstrong 

Authentic Pine Floors, Inc. 
Bruce Hardwood Floors 
Complements of the House 
Marvin Windows & Doors 
MIRAGE Hardwood Floors 
Pella 


1-800-233-0741 
-800-444-8387 
1-800-289-4438 
1-800-993-2580 
1-800-634-9088 





1-800-33NYSID 


1-877-417-7663 
1-800-227-4530 
1-888-SUREFIT 

1-800-648-8210 


1-800-360-2586 
1-800-223-2277 


1-888-Armstrong 
1-800-283-6038 
1-800-722-4647 
1-800-235-5477 
1-888-537-8268 
1-800-463-1303 
1-888-84-PELLA 


www.FramerSelect.com 
www.gumps.com 
www.lalique.com 
www.lladro.com 
www.meridianvineyards.com 
www.nysid.edu 
www.NewmansOwn.com 
www.promensil.com 
www.SFHerb.com 

www. SUREFIT.com 

www. swarovski.com 


www.adiamondisforever.com 
www.akteo.com 
www.|bstar.com 
www.preciousplatinum.com 


www.armstrong.com 
www.authenticpinefloors.com 
www.bruce.com 
www.compofthehouse.com 
www.marvin.com 
www.boa.franc.com 
www.pella.com 


Click on our website address for House Beautiful advertiser and special event opportunities...hbhighlights.com 
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charlotte’s web 


Room to spare 


* - 


Clutter can overtake almost any room 
yo in the house, including the kitchen. 
| Charlotte loves www.tupperware.com 
for its retro charm and seemingly 
limitless supply 
of colorful 


= i n . 
The storage solutions o containers. 


| 
| www.easyclosets.com nearly 
knocked Charlotte off her tuffet. 
| The reach-in closet packages 
i are good-looking and affordable, 

} and the clever design-your- 

| own-closet feature is a major plus. 
| 













Betsy Franklin, home services expert 
and editor of decorating bible The 
Franklin Report, tips off HB readers first 









I need to build some closets. How much should I expect to pay? 






INSTALLING A CLOSET YOURSELF CAN REDUCE YOUR BUDGET 






by about 25 percent—a negligible savings compared with the 











& headaches you will likely face. Closet contractors range from 






independent carpenters to nationwide firms, and materials 










always dictate expense. Prices for installing five deep shelves 


can vary from less than $200 for vinyl-covered steel wire to $300 for melamine 






(a laminate-covered resin) to more than $600 for primed solid wood. Expect to 






pay more for built-in hampers, movable baskets, lockable jewelry boxes, pull- 






down rods for seasonal storage, and shoe ports. National chains may be less 






expensive but do not provide much customization, whereas independent mill- 






works may be more creative but less familiar with the newest closet innova- 






tions. A person who specializes in closets will often require a retainer 






for consultations and design services, and typically prefers larger jobs. 













E-mail your home improvement or renovation questions to hbques- 







tions@hearst.com or mail them to Ask Betsy, House Beautiful, 1700 
Broadway, 29th floor, New York, NY 10019. Log on to www.franklin 
report.com for home improvement r« rces at the click of a button. 


J 


www.housebeautiful.com 








Be the first to bid 


_ on these pedigreed case 


goods from Paris 


_ code, 4077, to bid. 


1940s sideboard, $1,500. 





Two-piece 18th-century 


Dutch bombé cabinet, $9,000. 





Hiding your clutter can be an enricl 

ing experience, especially if you sto) 

your junk in the 18th-century Dutch 

bombé cabinet below. It and other 

like-minded pieces, rounded up by 
French flea market guru Michael 

Bruno, go on the block in an exclusive sal 

for HB readers on August 21 and 22. Log on 
to www.Istdibs.com and use this month’s 











19th-century French bookcases with 
large acorn finials, $5,500 for the pair. 





fe ieee 


19th-century French hall tree with 
umbrella stand, coat and hat hooks, 
mirror, and key drawer, $1,100. 



























housebeautiful 
MARKETPLACE 


FABRICS 


FABRICS - SOUTHERN DESIGN CONCEPTS - 
Discount source for many designer fabric and 
wall coverings. Never undersold. Please give 
manufacturer, pattern, and color. 800-245-3071. 
ABC FABRICS, DRAPERY & UPHOLSTERY. 
LOW, LOW PRICES! WE ONLY SELL FIRST 
QUALITY FREE SHIPPING. MON - SAT. 9 - 5 
EST. 800-548-3499 OR 727-787-1888. 








DECORATOR FABRICS AND WALLPAPER up 
to 50% off retail. Designer Lines - First Quality - 
26 years is business call BMI 1-800-999-2091. 


BRASS BEDS - IRON BEDS 


BRASS AND IRON BED SALE! Buy factory 
direct and save 50% on romantic solid brass 
and iron beds. Once-in-a-lifetime savings! 
Lay-away and payment plans. FREE color 
catalog. Brass Bed Shoppe, 13800 Miles 
Ave., Cleveland, OH 44105. 216-229-4900. 
www.brassbedshoppe.com 
FURNITURE 
ELITE INTERIORS!!!! 843-449-3588 
eliteinteriors@48th.com Substantial 
Savings on Fine Furniture!!! 98% of all 
quotes beaten!!!! Nationwide in-home 
delivery!!! credit cards accepted. 


#1 SOURCE FOR FURNITURE. 1-800-662- 
2612 or visit www.furnituregeek.com 
Save 40% - 60% off retail. All major brands. 


NAME BRANDS, SAVINGS TO 65%. 
Experienced representatives, insured delivery, 
more repeat customers. Order with credit card. 
Since 1981. Carolina Furniture Direct. Quotes 
or brochures 1-800-838-7647. 


INCREDIBLE SAVINGS TO 65%! Name Brand 
Furniture & Grandfather Clocks. Nationwide 
White Glove Delivery. WHOLESALE FURNITURE 
GALLERIES 800-444-4154 Free Brochure, 
www.discountfurniture.net 


65% FURNITURE DISCOUNTS, 500 
FINEST BRANDS. In-home Delivery 
since 1933. CHERRY HILL FURNITURE 
1-800-666-0933 or www.cherryhillfurn.com 
brochures. 1-800-888-0933 quotes. 
1-800-714-4448 FURNITURE DIRECT*** 
Save up to 65% on major brands. White glove 
express delivery. Major credit cards accepted. 
| Immediate quotes. www.furnitureorders.com 
PATIO, POOL, PORCH FURNITURE 
SHIPPED QUICKLY. ALL MAJOR BRANDS. 
www.thegardenroom.com 1-800-288-1086. 
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A 


ttention Ford and Lincoln-Mercury Owners: 
An event just for you from the editors of House Beautiful, Country Living and 0, the Oprah 
Magazine! Come and be inspired to bring more comfort, style and balance to your life. 
9/12/02 6-8pm Ritz-Carlton Hotel, Cleveland; 9/18/02 6-8pm Grand Hotel, Minneapolis: 
9/19/02 6-8pm Pfister Hotel, Milwaukee : 

Call 1-866-651-3148 for more information. aa QualityCare 


Auto Service 





Charles P. Rogers 


America’s Oldest Bed Maker Sells Direct. Original 19th and 20th century beds in 
wood, brass and iron are handmade in our own workshops much as they were over 
a century ago. Our natural linen and cotton bedding is from Europe and America’s 
oldest mills. All products are of the highest quality and now available direct to the 
public from our factory showrooms. For a free catalog and sale price list call 


1-800-272-7726 or visit charlesprogers.com. CHARLES P. ROGERS BEDS 
Phone orders welcome. We ship anywhere. ~ EST.1855 ~ 


Home & Garden Television 

Need some inspiration for simple yet elegant home design projects? Watch Home & 
Garden Television, Friday nights in August. Every Friday, HGTV will air an entire night) 
of their most popular design programs, from Designing for the Sexes to Sensible 
Chic. HGTV. Imagine what you can do. 








MIRAGE Hardwood lOols: |S ss 2) Seances ee ae 
Manufactured with the greatest care with state-of-the-art technology, MIRAGE hardwood 

floors are built to last and leave a lasting impression. With their warm and rich character, 

MIRAGE prefinished hardwood floors reveal your goal of finding the highest quality product 
whose beauty withstands the test of time. 1-800-463-1303 www.boa-franc.com. 


Lowe’s—Turning Your Dream into Reality! 

Lowe's Kitchen Department provides the expertise to turn your vision into your dream kitche 
with experienced kitchen design specialists, computer kitchen design software, exclusive 
cabinet brands and styles to match your decorating plan, and a complete kitchen showroom, 


Cabinets available only at Lowe’s include Cross Creek by Kraftmaid and the 
by American Woodmark. For countertops, preview the Avanza line offering the beau 


of natural stone without the maintenance. 

In addition, Lowe's offers special order service, product and 

installation services, credit programs, and next-day delivery. gens 
Check it out at www.lowes.com or 1-800-44-LOWES. 

Newman’s Own 


We started with Olive Oil and Vinegar and now we have 11 different salad dressings. Try our 
zesty new flavors: Red Wine Vinaigrette, lwo Thousand Island and Parmesiano Italiano. Find 
recipes featuring salad dressing to salsa, popcorn to pasta sauce at NewmansOwn.com. 
Paul Newman donates all profits to charity, over $125 million since 1982. 








Masonite International Corporation 
For over 75 years the people at Masonite have been dedicated to making new and — 
innovative building products that are designed and constructed to exacting standards 
and specifications. Royal Mahogany and Oak wood exterior doors combine the 
classical beauty of real wood and the elegance of hand-crafted decorative glass. 
For more information please contact us at 1-800-663-DOOR (3667) or visit our 
website at www.masonite.com. 


Calvin Klein 


Relaxed, sophisticated, comfortable. Calvin Klein Home offers modern solutions for 
bed, bath, and tabletop. Newly added; a rug collection and table linens. For store 
locations nationwide, 1-800-294-7978. 














resources) 


ucts and other resources for this month’s features 
. All prices are approximate suggested retail. Symbols in 
thesis identify service type: (R) retail; (T) trade, through 
ators; (MO) mail order; (M) manufacturer or distributor. 
LIMITATIONS PREVENT SOURCING OF ALL ITEMS. ITEMS NOT 
ONED ARE FROM OWNER’S COLLECTION. 


li That Glitters 

arat-gold scroll bracelet, by Adria de Haume, $7,000— 

e (R); 877-909-HAUME. 2. Yellow gold and lapis tronchetto 
$1,100—Bulgari (R); 800-BULGARI. 3. Pavé diamond ring, 
O—Kwiat (R); 800-927-GEMs. 4. 19-karat-gold link necklace 
granulation, $10,800—Elizabeth Locke Jewels; 212-744- 

_ 5. Kasumiga pearl necklace, by Adria de Haume, 
0—Haume, see above. 6. 18-karat-white-gold and pavé dia- 
1 hoop earrings, $13 ,000—Gumuchian Fils; 800-223-0774. 
arl, diamond, oxidized silver, and 18-karat-gold ring, 
)0—by James de Givenchy for Taffin: 212-794-0308 by ap- 
ment. 8. Lucea bavorola necklace in yellow gold, $6,300— 
ui, see above. 9. Cuff bracelet with diamonds set in 18- 
































white gold, $70,000—Mimi So; 212-354-1407. 10. Roundel 
bracelet in 18-karat yellow gold, $10,000—Tiffany & Co.; 
26-0649. 11. Watch in 18-karat white gold with diamonds, 
upon request—Cartier (R); 800-CARTIER. 12. Coco ring 





citrine, peridot, and iolite in yellow gold, $4,600—Chanel 

500-550-0005. 13. Baroque South Sea pearl bracelet in 18- 

white gold, $9,800—Mikimoto’s new Studs Collection; 

01-2323. 14. Platinum and pavé diamond wedding band, 

00—Gumuchian Fils, see above. 15. Pear-shaped 8.54-carat 

ed mall garnet surrounded by 131 faceted Burmese pavé 

Is in 18-karat yellow gold, $14,500—Verdura: 212-758-3388. 

}-karat-gold Absolute Splendor necklace, $7,900—Gold 

ue: 800-644-4636. 17. 18-karat-gold Toggle bracelet, $200— 
Avenue, see above. 18. Yellow gold and blue topaz 

hetto ring, $1,300—from Bulgari, see above. 19. White and 

pearl double-wrap necklace with 18-karat-yellow-gold 

cus ring and toggle, $30,000—Mish New York: 212-734- 
20. White gold and pavé diamond bangle bracelet, 
(00—Van Cleef & Arpels: 800-822-5797. 21. Sterling-silver 

8-karat-gold ring with blue topaz, $1,450—David Yurman’s 

in Collection: 877-226-1400. 22. Diamond ring, price upon 

»st—Cartier, see above. 23. Three-stone ring with one 

on-cut peridot and two cushion-cut blue topaz stones set 

karat gold, $8,500—Verdura, see above. 

bcreen Savers 

40: Upholsterer: Carl Dellatore, D&F Workroom (T); 212- 

)160. Screen #H207—Heirloom Furniture (M); 800-432- 
Fabrics and trims: Fabric—Lulu DK Fabrics (T); 212-223- 

_ Jute trim #004-18043—M&J Trimming (T); 800-9-myTRIM. 

42: Fabric—Bergamo Fabrics (T); 212-888-3333. Fabric— 

nerhill (T); 650-363-2600. Grosgrain ribbon trim #3 in 
—So Good (T); 212-398-0236. Fabric—Osborne & Little 

112-751-3333. Grosgrain ribbon trim #3 in brown—So 

1, see above. Fabric—Clarence House (T); 212-752-2890. 

led nautical jute trim—M&J Trimming, see above. Page 44 

ic—Paula J. (T); 508-473-1550. Grosgrain ribbon trim #3 

ve—M&J Trimming, see above. Fabric—Pierre Frey (T); 

135-3713 Navy gimp trim #900-00110—M&] Trimming, see 

e. Fabric—Christopher Hyland (T); 212-688-6121. Navy 
trim, see above. Fabric—Travers (T); 212-888-7900 

led nautical jute trim, see above. 

fegetable Scoop 

star’, ‘Moskvich’, ‘Matt’s Wild Cherry’, and ‘Tuscany’ toma- 

—Johnny’s Selected Seeds (R,MO); 207-437-9294. ‘Principe 

hese’ tomatoes; all beans and corn—Cook’s Garden 

O); 800-457-9703 

-loset Case 

sners: Hermes Mallea and Carey Maloney, (M) Group; 


212-874-0773. Linda London; 212-751-5011. The Tannery’s red 
leather boxes—Gracious Home (R); 888-452-2285. 

88 Miami Rhapsody 

Pages 88 to 97: Designer: Jeffrey Bilhuber; Bilhuber Inc.; 212 
308-4888. Pool: Chaises—Barlow Tyrie (M); www.teak.com. 
Towels—Calvin Klein Home (R); 212-292-9000. Living room 
Sofa; club chair; low table; curtain rods—BilhuberBasics, see 
above. Sofa and club chair fabric, Veneto—Brunschwig & Fils 
(T); 212-838-7878. Rattan chair—Bielecky Brothers (T); 212- 
753-2355. Cashmere throw—Calvin Klein Home, see above. En- 
trance hall: Cube tables; sofa—BilhuberBasics, see above. Rug— 
Brooke Pickering (R,T); 845-687-8737. Open armchair—Bi- 
elecky Brothers, see above. Dining room: Armchairs—Bielecky 
Brothers, see above. Armchair fabric (arms only), Madagascar 
cloth—F. Schumacher & Co. (T); 800-523-1200. Armchair fabric 
(seat), Satin Stephanois—Clarence House (T); 212-752-2890. 
Tabletop accessories—Calvin Klein Home, see above. Library. 
Sofa; table; bookcases—BilhuberBasics, see above. Ottoman— 
Bielecky Brothers, see above. Sofa and ottoman fabric, 
Poudoro—Manuel Canovas (T); 212-647-6900. Carpet—Stark 
Carpet (T); 212-752-9000. Swing-arm lamps—The Lighting Cen- 
ter (R,T); 212-888-8388. Master bedroom: Sleigh bed; Klismos 
bench—BilhuberBasics, see above. Ceiling paper, mica—Larsen 
(T); 212-753-4488. Bed linens—Calvin Klein Home, see above 
Sitting room: Dresser; hanging lamp; campaign bed—Bilhuber- 
Basics, see above. Carpet—Beauvais Carpets (T), 212-688-2265 
98 Radical Chic 

Pages 98 to 105: Designer: Johnson Hartig. Clothing, Libertine— 
Maxfield (R); 310-274-8800; and Barneys NY (R); 212-826-8900. 
Syrian table—Hollyhock (R,T); 310-777-0100. Bamboo fencing 
used as bedroom blinds—The Home Depot (R); 800-430-3376 
106 Spare Sanctuary 

Pages 106 to 111: Porch: End table—Pottery Barn (R, MO); 
888-779-5176. Sergio Rossi shoes—Saks Fifth Ave. (R); 800-347- 
9177. Lantern— Williams-Sonoma (R,MO); 877-812-6235. Din- 
ing room: Stoneware pitcher, $150; plates, $95/ea.; and platter, 
$215, all by Collection Regards; bell jar, $25—Saks Fifth Ave., 
see above. Living room: Lamp—Martha by Mail (MO); 800-950- 
7130. Bedroom: Iron bed—Hobnail Antiques (R); 845-855-1623 
Pillow shams—Stock in Trade (R); 860-868-5090. Bed linens— 
Frette (RSMO); 800-35FRETTE. Bedside table —Garnet Hill 
(MO); 800-622-6216. Clock—Pottery Barn, see above. Sitting 
room: Tufted chair—Crate & Barrel (R); 800-967-6696. Pillow 
by Le Rideau; clock, $225—Saks Fifth Ave., see above. Basket— 
B. Bourgeois Antiques (R); 203-263-7770. 

112 Green Acres 

Pages 112 to 115: Garden designer: Mary Riley Smith; 212-496- 
2535. Landscape architect: Donna Gutkin; 212-799-5316. Seed 
Savers Exhange; 563-3882-5990. Melons for the Passionate 
Grower, Artisan, $25—-www.amazon.com 

116 Clutter Control 

Pages 116 and 117: Designer: Jill Fairchild, Where to Wear; 212- 
969-0138. Jill Fairchild’s outfit: Fur vest—J. Mendel (R,M); 212- 
832-5830. Cashmere sweater—Ralph Lauren Collection (R,M); 
212-606-2100. Pants—BCBG (R,M); 212-717-4225. Shoes— 
Jimmy Choo (R,M); 212-593-0800. Cross—James Robinson (R); 
212-752-6166. Pages 118 and 119: Designer: Heidi Weisel; 212- 
704-0076. Herd: Weisel’s outfit: Sweater; pants—Heidi Weisel 
(M); 212-704-0076. Shoes—Stephan Kélian (R,M); 212-980-1919. 
Mia & Lizzie pendant necklace—Bergdorf Goodman (R); 212- 
753-7300. Blancpain watch—Cellini Jewelers (R); 212-888-0505. 
Boxes—Hold Everything (R, MO); 800-421-2264. Hatbox; cos- 
metic case—T. Anthony (R, MO); 800-722-2406. Pages 120 and 
121: Designer: David Kleinberg, David Kleinberg Design Assoc.; 
212-754-9500. Closets—California Closets (R,T,M); 800-336- 
9204. David Kleinherg’s outfit: Suit, shirt and tie—Thom Browne 
(M); 212-737-5978. Shoes—J.M. Weston (R,M); 212-535-2100. 
Monogram Pegase; Cotteville luggage—Louis Vuitton (R,M); 
866-VUITTON. 

122 Mercedes Rules 

Pages 122 to 127: Bayside deck: DKNY ruched top in red, $138; 
DKNY candy stripe wrap skirt, $148—from DKNY (R); 212- 
223-DKNY. Sheer curtains, qu. size DKNY Pure handkerchief 
sheets, $60/ea.; ribbon knit pillows, $125/ea.; giant throw, $190; 
channel stitched quilt, $190; pop-stitched standard pillow sham, 
$90; sequin decorative pillows in indigo, $100/ea.; bean bag cov- 
ered in DKNY solid sheeting in celadon, $20/twin, from DKNY 
Life—dept. stores including, Bloomingdale’s (R); www.bloom- 
ingdales.com; and Macy's (R); www.macys.com. Straw bag, $60; 
straw hat, $30; coconut wood tray table, $400—re:place (R); 
212-253-4994. Living room: Sectional sofa, 1850 series—Comfy 1 
(R); 800-659-0436. Sofa upholstery, Spielberg Mint—Michael’s 
Textile Co. (R); 800-631-7334. Ribbon knit pillows, $125/ea.; se- 
quin pillows, $100/ea.; pleated decorative pillow, $100; ottoman 
covered in ribbon knit rug, $100—DKNY Life, see above 

Photo albums, $55/lg., $40/med., $15/sm.—re:place, see above 
Deck: Quilted robes, $100/ea.; decorative pillow covered in 
DKNY solid sheeting in celadon, $20/twin; decorative pillows 
covered in DKNY woven dobby pique towels, $8/e¢a—DKNY 
Life, see above. Straw bag, $60—re:place, see above. Bedroom 
Pure petal duvet cover, $290; handkerchief sheeting, $60/flat 
sheet; $60/fitted sheet; $50/standard pillow cases set; lace stan- 
dard sham, $90; lace bed skirt, $165; tiny scroll coverlet, 
$250/qu.; tiny scroll standard sham, $90; pop stitch reversible 
quilt, $250/qu.; pop stitch Euro sham, $100; Jane embroidery 
decorative pillow, $90; sequin decorative pillow, $100, all from 
DKNY Life, see above 

128 Waltzing Mathilde 

Pages 128 to 135: Designer: Jacques Grange; ()11-33-1-53-45-30 
25. Living room: Chaise, custom by Jacques Grange—Galerie 
du Passage (R); 011-33-1-42-36-01-13. Dining room: Violet 
stemware—Christian Dior (R,M); 011-33-1-40-73-54-44. Porce- 
lain—Herend (M); www.herendusa.com. Striped carafes; 
glasses—Marie Brandolini; www.lagunab.com 

138 Local Color 

Restaurant: Dry Creek Kitchen, 317 Healdsburg Ave., Healds 
burg, CA 95446; 707-431-0330. @ 
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CALL TODAY 


eta 


aT i 


Expert advice and 
assistance. 


Convenient 
returns at 
over 2,000 
stores 
nationwide. 


“Competitor's price must be verifiable. Cannot be combined with any 


other offers. Retail Sales Only. Offer expires 9-30-02 
© 2002 The Sherwin-Williams Company. 


800-283-6038 


www.authenticpinefloors.com 


beautitul 






_ a a | FRAN’S 
mar or | | WICKER & 
| << RATTAN 
gS FURNITURE 
isa Order with 
ae confidence 






from America’s 
oldest and 
largest 

wicker & 
rattan importer. Highest quality, lower 


| | 

| 

| 

| CARLISLE RESTORATION LUMBER prices, and prompt delivery. For a 











| In keeping with the traditions of our FREE 72-page catalog, call 800-531-1511 Call for FREE Catalog 1-866-410-2755 oe Ps. | 
| heritage, ( arlisle Restoration Lumber has and ask for Dept. HB-02 or visit us at BSI Fea a aen 
| | custom-crafted wide plank wood floors for www.franswicker.com 
over 35 years. With a full-range of Pine and 
| Hardwood floors available in newly-sawn 
| old growth material as well as reclaimed FACTORY DIRECT 
| antique woods, Carlisle’s custom-crafted Ra 
| floors compliment any interior design. Floors 
range in price from $4.00 to $7.00 per square 
| foot. For a color catalogue call 800-595-9663 FREE Product info Kit: 
| or visit www.wideplankflooring.com 1-800-444-0778 
| eA DRS LUXURIOUS LEATHER SEATING 
| Se Mayfield Leather’s Chesterfield loveseat Me 
| tic ae “an design is also available as a sofa, chair, e& Au OR. 
| opera ae U0 or ottoman. Choose from other custom- GUARDIAN ACCEPTED 


yatterns of ne - : : 
patterns of new crafted designs a wide variety of top- 


Est 1923 _ www. quardian-tablepac 


v 
fl 


| ak 

silver gift items also available. Call Silver 
| Queen at 800-262-3134 for a free catalog, 
| or visit www.silverqueen.info. National 


and discounted 


} flatware patterns 
q 


grain leathers, all at great savings. For a 
catalog ($5 refundable with order), call 
800-342-7729 or write to Mayfield Leather 
Seating, P.O. Box 1745, Hickory, NC 
28603. Visit www.mayfieldleather.com 


at very affordable 
prices. China, 
crystal, and fine 





Bridal Registry now available. 





a3 www.ultimatebed.com 


| FINE LEATHER FURNITURE cat. 635 800-782-4825 


Wellington’s Leather Furniture offering 





traditional-contemporary styles since 
1980. To request a catalog, call us at 
800-262-1049 or view our online catalog 
at www.fineleatherfurniture.com. Hun- 
dreds of styles and colors available with 


nationwide delivery. Ship any sofa in the 


AMERICAN LIGHTSOURCE 
The hundreds of imported lighting fixtures 


available from American LightSource offer 
solutions to your decorating problems at 
substantial savings. Styles run the gamut. 


Lowest prices guaranteed. For a catalog 


yntinental U.S. for $100. Limited time ($5, refundable), call 800-741-0571. 
of | details! www.AmericanLightSource.com 
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MIRACLE 


Sealants Company 


Solutions for 
FU BT 
tile & stone 
eT tte 


1-800-350-1901 


EPLACEMENTS, LTD. 
ina ° Crystal ¢ Silver ¢ Collectibles 
0,000 Patterns ¢ 8 Million Pieces 





Old & New + Buy & Sell 
| Call for FREE lists! 


) Box 26029, Greensboro, NC 27420 Dept. HB 
300-REPLACE (1-800-737-5223) 
WWW. replacements. com 


| Take charge of your 
- Ife with your own 
interior decorating 
| business. 


Business opportunities 
available in the U.S 


and Canada’ Ce 
FOL RCT 3 


INTERIORS 


CALL 800-DEC-DENS 
Or VISIT 


TL a aay) CLT WAT) |) 


“H FRANCHISE INDI PENDENTLY OWNED AND OPERATED, 


* 

To ADVERTISE 
YOUR PRODUCT in 
HOUSE BEAUTIFULS 
SHOPPER SECTION, 
contact DAWN FRANCO 
at (212) 649-2931 
or fax (212) 258-2253 
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ans 656. 4515 
425-656-4515 (local) — 


Co ompleme nts cof the Houses 
~” A4EF7 Sl | 


Ready to Hang 
Wi indow Desi ign 


ade to order 


Many sizes available. ( 
first quality 

colors including impor 

on your own wood or me 
U.S.A. Call toll free 


www.CompoftheHouse.co1 


Custom Table Pads 


Guaranteed Quality and Service 


Save — Direct from America’s oldest and largest 
table pad company. 30-year limited warranty 


1-800/328-7237 & 
Ext. 260 Sandy TABLE PAD CO; 


© SENTRY, 1999 
www.sentrytablepad.com 


FREE BROCHURE 


\orth Carolina's 
/ Finest Home Furnishings 
_ SAVE UP TO 70% 


| On over 350 Top brand name 
furniture and accessories 
manufacturers. All available 
from our beautiful 450,000 
square feet of showrooms 
Worldwide in-home delivery 


ALL DEPOSITS PROTECTED 
BY SURETY BOND! 


For Your Free Brochure Call 


1-704-938-9171 


Nillave Furniture House 


146 West Avenue, Kannapolis, NC 28081 
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America’s #1 Choice for 
\hielenmalecsd 


Wallpaper, « 
Blinds & More! 10% OFF 


We Carry Only First 
Quality Name Brands 
Hunte M ] tle, | 


>. 25%-85% 
wn Lower 
Than Most 


Lifetime Lowest Price & 
' a | 100% Satisfaction Guarantee!* 
iber, Imperial, and n ae: on-line 24 hours! 
90 Days Same As Cash* NN. “ 
CALL OR’ VISIT US 
ON-LINE FOR A FREE 
* Blind Catalog 
* Wallpaper Catalog 
* Area Rug Catalog 


FAX 1-800-391-2293 
sheldon, Plymouth, MI 


For over 35 years 


| i the Carlisle family 
| has custom made 
ee traditional New 
if Z England wood floors 


aaua* err one at a time. 


Call for your FREE brochure. 
1-800-595-9663 
Colorado 
1-866-595-9663 


Toll Free 


‘é\Carlisle 


2ivar RATION LUMBER eco 





www.wideplankflooring.com 


By YT Source Ph sec & nates 


N NT a3 
* Direct (a no pees 72 Pg. Color 


* Highest quality & lowest prices Catalog 
* Choice of over 100 designers fabrics 9 
* Visit us: www.franswicker.com an 


Dept. HB0O2 Satisfaction Guaranteed WICKER & 
1-800-531-1511 RATTAN FURNITURE 
295 Rt.10, Succasunna, NJ 07876 





Sterling Flatware Sale! 


Over 6000 ee rns of active & discontinued 


at very ffordable prices 


New China & Crystal also available! 


French Renaissance by 
Reed & Barton 
setting New aoe 


30 N. INDIAN ROCKS RD 


y BELLEAIR BLUEFS, FI 3377 


f i National Bridal Registry Sterling 
1 www.silverqueeninc.ws r 





























Tony Duquette 





[right] Tony 
Duquette, outside 
the Louvre in Paris 
in 1951, was the 
first American 
artist to be 
honored with a 
solo exhibition 

at the museum. 
[left] Gilded elk 
antlers, mused 
Duquette, were 
“the natural 
signature of 
true baroque.” 


[from HB’s June 1965 
issue, clockwise from 
right] Duquette 
designed multitiered 
chandeliers for his 
salon in Beverly Hills. 
He converted an old 
hotel elevator into a 
gazebo for the Empire, 
his weekend retreat in 
the Santa Monica 
Mountains. An owl and 
a Sicilian chandelier 
hover above the guest 
bed at the Empire. 
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queen bee, Sister Parish the mother 
superior, and Mark Hampton the demo- 
cratic president of American interior } 
design, Tony Duquette was surely the 
mesmerizing magician. A profoundly 
original, eccentric artist and designer, he 
made a career of concocting one-of-a- 
kind interiors, furniture, jewelry, gardens, 
and stage and movie sets. From his dis- 
plays for Bullock’s department store to 
his Tony Award—winning costumes for 
Camelot to the eye-popping necklaces he 
made for actress Sharon Stone, Duquette 
routinely made mountains out of mole- 
hills, silk purses out of sow’s ears, and 
fairy-tale visions out of just about any- 
thing. His over-the-top rooms were 
jooshed up with Asian antiques, tree 
branches, uncut gemstones, some very 
good furniture, hubcaps, shells, 
amethysts, bones, some very bad furni- 
ture, gold leaf, feathers, fossils, silk 
embroidery, and painted tin plates. 
Fantastically, ravishingly baroque, 
Duquette’s designs are instantly recog- 
nizable; the rooms he decorated for Doris 
Duke, J. Paul Getty, David O. Selznick, 
Elizabeth Arden, Norton Simon, and 
Dodie Rosekrans are the stuff of legend. 
His own houses—notably Dawnridge, 

a Beverly Hills property he built in 1949, 
and Cow Hollow, his turreted, onion- 
domed home in San Francisco—blended 
Gobelins tapestries, 18th-century wood- 
work, Indian textiles, Venetian paintings, 
Southeast Asian artifacts, Tiffany glass, 
1960s ironwork, and amethyst chande- 
liers. Thoroughly influenced by the 
movie culture he lived in, Duquette’s 
decorating was photogenic, cinematic, 


and larger than life. 


“A great ambiance ts greater than the 
sum of its parts.” @ “I’m a do-it-yourself 
de Medici.” ® “Instead of drinking or 
gambling, scavenging 1s my passion.” 

“T'll take all of those—in fact, ll buy 


“T'm fascinated by 
the idea of growth—that’s why I love 


the whole store.” 


green so much.” 
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Carpet featured: Swing on a Star, Cotton Tuft 
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www.saturn.com 


Option Packages. ©2002 Saturn Corporation 





Peo es 2 ee 


na ers Pd ee , me) 
{cect oer ' pe Ate Seg STE is) 






<a fies 





Let ype Bee ag SRR RCCULU OULU 
oe eh a ion ee Ce: 
C ee te UU ay. < 
POUL 
UU nUn e 
Un 
OU 
SOLO 
iy 
UU) <® 
RULE” 
AU 
PULL 


Pe, 





- at SSS, Go nesesommasainuercmenceecetins eo See 





= 
rm ane 

















Ht 
aM 


‘i 


1 TE 


3 


IP 


a 





Make every room bloom. 


Introducing Garden Toile, a new addition to Waverly® Garden Room™ now 
flourishing at Target® Waverly Garden Room is the simple, easy and elegant way 
to make your whole home blossom with life. We've done the mixing and the 


matching. ..all you have to do is the enjoying. Shop in-store or online at target.com. 


WAVERLY. v 
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HOW TO PLEASE A WOMAN IN THE BEDROOM. 
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in texture and control? Wolf cooking instruments are designed to perform flawlessly, from 
ist intense performance of stir-fried shrimp to the subtle renditions of creme anglaise. Encore. 








To turn the level of cooking up a In fact, with our True Simmer And to make sure you never miss 
few notches, we created a dual- feature (which uses only the lower a BTU, our reignition system 
stacked burner design. With it, you burner), you can slow-stmmer automatically relights the flame 

have the most control imaginable, pasta sauce or pot-au-feu for hours if it should ever go out. All 
from searing heat to a subtle flame. over a constant low flame. you have to worry about is the food. 
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Low-profile, 
continuous grates 
allow you to 
easily move pots 
and pans from 

burner to burner | . Lighted control knobs 

without lifting. indicate when the burner 
is on, so you always 
know what’s cooking. 
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15" Gas Cooktop 30" Gas Cooktop 36" Gas Cooktop 
Available in Classic Available in Classic Stainless or Available in Classic Stainless or 
Stainless Finish Platinum Stainless Finish Platinum Stainless Finish 


ib-Zero. Corporate companion and kitchen soul mate of Wolf cooking products. For 
ver five decades, Sub-Zero built-in refrigeration has been the definitive kitchen 
de by hand. Tested to the nth degree. Now, all the ingredients that WIOLE 


erfect refrigeration system go into the perfect cooking instrument. 










s. Call 1.800.332.1405 or visit www.wolfappliance.com for the location nearest you. 
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BEFORE 
WEAR-DATED’ DOES. 





Beautiful colors and styles for every need. Wear-Dated’® carpet fiber is so durable 





we guarantee the entire carpet®* That’s why carpet made with Wear-Dated is made for life 


www.weardated.com 
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The Louis Philippe Trundle Bed is available from our Quick Ship Program finish 
as shown or to order in any of our 18 hand-applied finishes and cold 
For a Grange catalogue send $10 to Grange Furniture, | 


] -800-GRANGE. ; 200 Lexington Avenue, New York, NY 100} 
www.grange. fr 
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Departments 


@36 Letters 

@38 Style Beat Our cool ideas for hot kitchens 

range from colorful appliances to no-nonsense stools. 

By Tori Mike 

©44 Swatch Watch Mitchell Gold’s high-back settee 

loosens up in nine wildly different stripes. By Carolyn Sollis 
58 Antiques In the years before refrigeration, stone- 

ware crocks saved the day. By Leigh and Leslie Keno 

©65 Rising Stars House Beautiful’s search for the 

nation’s best new design talent reveals a host of names you 

won't be forgetting. 

®80 October Makeover Designer Stephen Siegel gets a 

tired kitchen to start cooking again. By Christine Pittel 

@84 Garden Goddess Blue bulbs are fall’s antidote to 

the post-summer blahs. By Katherine Whiteside 

©86 Dinner at Eight Sherri Donghia’s ideal party 

setting is a forest of whispering pines. By Christine Pittel 

©90 At Home with Roehm 

with class. By Carolyne Roehm 


Bill Blass did everything 


[www.housebeautiful.com] 10/2002 





©94 Saving Grace A 1950s modernist house gets a 

fashionable face-lift. By Amy Donohue 

©98 9to5 Decorators Heather Hoyt and Alison 

Levasseur turn their workplace into an idea factory. 

By Christine Shea 

© 102 Dueling Designers Celeste Cooper and 

Keith Irvine differ wildly on where to put what. 

By Carolyn Sollis 

©107 House Beautiful This month: easy, elegant style. 

»159 Hot Dish The food is as popular as the beach 

at the exclusive Ocean Club in the Bahamas. 

By Kendell Cronstrom 

©164 Designer Challenge Minneapolis-based designer 

Andrew Flesher shops for everything but the kitchen sink | 

at Target. By Kendell Cronstrom 

e172 Resources 

©176 Encore The doyenne of salon society, Elsie 

de Wolfe turned decorating into a profession. | 

By Christine Pittel 
| 
| 








FURNITURE | TABLEWARE | LINENS | LIGHTING 
OTe 97 Greene Street - Los Angeles, 157 N. Robertson Blvd, West Ae 


view the collection at www.armanicasa.com Ge: hee 
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THE REBECCA COLLECTION 


Rebecca elicits the feel of a modern European country estate. A sophisticated peony flower 


pattern is wondertully complimented by a striped Maia, a silky smooth sateen and a luxurious 
Rombo Cover. Available in Tan and Nile Green, the palette is neutral yet distinctive. 


IUXUFIOUS Ff roducts and specialty store locations at 


www.sdhonline.com 
or call us at 1{800) 244-2688 











TRIMMINGS 


WALLCOVERINGS 


TABLES 


LAMPS 
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drunschwig.com 
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108 Guesthouse, Anyone? 114 Park Avenue Proper 120 Nesting Instinct 
Decorator Mary McDonald Designer David Netto Christina Grad has infused 
aces a guest pavilion built knows exactly what todo when her Houston house with layers 
alongside a tennis court in L.A. he spies a classic six. of personal history. 
By MIGUEL FLORES- VIANNA By CHRISTINE PITTEL By MIMI READ 


0 : RP 
PN 
S « 


TR i d i : 
128 Decorating DNA 134 In Living Color 140 Shore Thing 
An esteemed designer’s daughter Melissa Ulfane’s Paris Decorator Robin Bell Schafer 
makes a dazzling debut with pied-a-terre can upstage even coasts right in to an alluring 
her stylish London flat. the gloomiest day. Florida retreat. j 
By FIONA MCCARTHY By MADISON Cox By ELAINE GREENE 
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146 Hot Properties 


148 Double Take 


hese thoughtful, sumptuous Our featured kitchens bear Dining in style in Los Angeles 
kitchen designs will leave you repeating, with lots of hints to means having tennis court views 
begging f re help you get the look for less. to boot. PHOTOGRAPH BY 


BY JULIA $ ) ~ By Tort Miki VICTORIA PEARSON 
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THE DAVINCI OF 


DETROIT 


tanding six foot four in his two-tone shoes, 





Harley Earl towered over every other giant 
of the American car business. Part Botticelli, 
part P.T. Barnum, this Renaissance man in the 
snap-brim fedora created the tail fin, the concept 
car, the auto show, and the very idea that a car 
not only could be — but should be — a public 
declaration of personal style. Welcome to the 
story, improbable but true, of America's greatest 
car designer, and of the car company where his 


spirit still lives today. 
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a customized creation offering the ride of a luxury car 





the seating capacity of 


and ingenious compartments for your cell phone and laptop 








CARS FOR THE 


STARS 


HE TWO BIGGEST PURVEYORS of the American Dream, the car business and the film 





industry, grew up at the same time. In 1919, a shipping clerk for a small car company in Detroit 


wondered why so many of its cars were being shipped out west without bodies. After a short 


investigation, he got his answer. A young coachbuilder named Harley Earl, based in Hollywood, 


was ordering the naked platforms and using them to create customized cars for the early 


stars of the silver screen. He couldn't make them fast enough. The fledgling car business was 


booming, but its products tended to be spare and 


utilitarian variations on the horseless carriage theme. 


Harley Earl's flamboyantly customized creations filled 





the void with luxury and style. Re 


Earl Family Archives 


In the silent screen era, Harley Earl's 


custormzed coaches were the talk of Tinseltown 

















th -0O03 Park Avenue* Ultra, with an aggressive stance, an abundance of chrome and /eather 





Ippointments. and « ssic Buick signature chrome-plated portholes 











Y 1927, GENERAL MOTORS had been incorporated 

and the Buick Motor Company was its premium 
division and most popular seller, and they sent for 
the one man in the country who could take them 
to the next level. The telegram reached Harley Earl 
on the 15th hole of the Los Angeles Country Club. 
He boarded the California Limited in Los Angeles, 
hopped off in Detroit, and never looked back. His first 
official assignment as GM's first official styling chief was 


to build a Buick He would want to drive. > 





Harley Earl takes charge of GM design, and the 


entre automobile business turns a corner 











with dramatic curves, a swooping roofline 





and industry accolades for safety and quality 











“Tl 


allowed for dramatic curves and swooping rooflines. 
He pushed his design ideas to the extreme when 
he invented the concept of the "concept car.” 
His first concept, the Buick Y-Job, emulated the 
streamlined look of fighter planes of the era. 
The most daring and radical experimental design 
of Harley Earl's career bore a name that still rides 


the road today: LeSabre. a 


RESH FROM CALIFORNIA, Harley Earl blew into Detroit like the Santa Ana winds. He started 


shaping the future of car design by sculpting models from clay instead of wood, which 


"Longer, lower, wider'’ became his mantra. 





©2002 GM Corp. All rights reserved 


The introduction of clay modeling 
changes the shape of automotive design 
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The 2003 Buick Reg¢ GS, with the famed 3800 Series // 240-hp supercharged V6 engine, and in true Harley Earl 








an available ior designed by menswear designer Joseph Abboud 














THE POWER AND THE 


GLORY 


Y THE EARLY FIFTIES, Harley Earl's Buicks had become rolling icons of American grace and 





power. But their beauty was more than chrome-deep. Growling behind the grilles were some of 


the most sophisticated, most innovative power plants and drivetrains ever created. Bearing names 


inspired by his lifelong love of aviation, 


the Flight Pitch Dynaflow and Fireball 





Straight 8 powered Harley Earl's 


dream machines and fueled his 


philosophy that while surface styling 


is important, it's what's under the 





hood ornament that counts. & 


2002 GM Corp. All rights reserved 


Harley Earl gives his visionary 
turbine-powered rocket car a pre-flight check 
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Buick's game-changing concept car, the LaCrosse, a tantalizing glimpse of the road ahead 





SHOW BUSINESS ON 


WHEELS 


T THE APEX OF HIS CAREER, Harley Earl created Motorama, an annual extravaganza that 





started its season at New York's Waldorf-Astoria, then traveled the country in a convoy of air- 


conditioned trucks. Crowds came by the thousands for a sneak peek of Harley Earl's visions for the future, 


and maybe to catch a glimpse of the man himself. Blending chrome with couture, speed with fashion, 


Motorama was a dizzying and dazzling display of the mind of a man who long ago brought the glamour 


of Hollywood to the grit of Detroit. As the '5Os became the ‘60s, 


the curtain fell on Motorama and the amazing career of 


Harley Earl. In 1959, he took the stage one last time, tipped his 


fedora to the crowd, bent his six foot four frame into a long, 





deep bow, and left a legacy that will live forever. >» 


Fashion shows, song and dance numbers, 


but as always, the cars were the stars 














THE SPIRIT OF AMERICAN 


STYLE 


uxury. Ingenuity. Power. The touchstones of Harley 

Earl's styling philosophy inhabit every Buick that rolls 
off the line today. From the curves to the chrome, from the 
muscular engines to the whisper-silent interiors, from 
the fit and finish to the spit and polish, today's Buicks 
are direct descendants and living legacies of America's 
greatest car designer. To drive a Buick is to feel what mere 
felt. To drive a Buick is to know what Harley knew. 


To drive a Buick is to inherit the spirit of American style. ) 
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BUICK 


buick.com 























United Way 


It's what we do. Together. 
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They'll be around long enough 


for your furniture to go out of style. 


And come back in again. 





800-426-4261 for a copy of the Andersen 20/10 year limited warranty. “Andersen,” the AW logo, “Perma-Shield,” 
} ve The Home” are trademarks of Andersen Corporation. ©2001 Andersen Corporation. All rights reserved 
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Make Luxury A Tradition 


Whether you're looking for a radical reinterpretation of your rooms 
or professional polish, our interior designers will deliver. 
They'll call upon years of experience, our unparalleled 
home collection and preferred resources to create 
an environment that luxuriously reflects your sense of style. 















































Sometimes, Interior Design Help Is Called For... 


New York | 59th Street, 212.705.2590; White Plains, 914.684.6306; Roosevelt Field, 516.873.2776 
New Jersey Short Hills, 973.548.2416; Riverside Square, 201.457.2016 
Boston | Chestnut Hill, 617.630.6055 Washington D.C. | White Flint, 301.984.4616 
Philadelphia | Willow Grove, 215.706.3341; King of Prussia, 610:337.6241 
Florida | Aventura, 305.792.1230; Palm Beach Gardens, 561.625.2218; 
The Falls, Miami, 305.252.6222: Boca Raton Town Center, 561.394.2242 
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LAURA ASHLEY 
HOME 
































Fabric Librar 


VOLUMES OF BEAUTIFUL CHOICES 


exclusively through Kravet. For information on where to find The Laura Ashley Fabric Library call 1.888.457.2838 www.kravet.com 














| 

| 

| 

| r + 

n Z 
* 
¥ » 
y A . 
; 
R 


Why 
TU 
AYU ie 


yyw 


UT) 
TTA oo 


i 








Make-up none 
Hair Styling none 
Clothes none 


Only 18 karat gold 
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Only 18 karat gold 


18 karat 
hand-wrapped gold by Yvel 
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PANTHER CREATIONS * Cedarhurst, NY * 516.295.9144 


r RANK ADAMS JEWELERS ° Albany, NY * 518.435.0075 





Only 18 karat gold 
Luxa collection by Fope 





GAO Mek Lt 





For your nearest fine jeweler: 
USA 877.FOPE223 

Canada 416.227.7727 

or visit www.fope.com 
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SERRE ALLEN 





“ALL YOUR DESIGNER OR 1-800-240-8189. ROBERTALLENDESIGN.COM 
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3ARN HOW McGUIRE MARKS THE DIFFERENCE BETWEEN THE ORDINARY AND EXTRAORDINARY. 


DR A 108 PAGE COLOR PORTFOLIO ($15.00) CALL 1.800.662.4847 OR WRITE TO McGUIRE 
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Nat inspires you? 
erhaps the castles of the Rhine River. Whatever your inspiration, Atte OY Cwena Cr design professionals can hel roth ' 


reate the kitchen of your dreams. Explore our world of possibilities. 1.800.635.7500. wood-mode.com oleae 


2002 Wood-Mode, Inc. 


workaholic. | 





OLAY 


total effects 


Cla today, 
Total Effects works over time, 
improving skin’s moisture barrier 
better than several leading 
department store brands. 


Fights seven signs of aging to 
pearance of: 


love the skin you’re in™ 
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Every woman has her age zones: areas on her face that reflect past damage the 
most. Total Effects Intensive Restoration Treatment is the first Olay treatment 
developed exclusively to help restore the appearance of those zones. 

A combination of VitaNiacin and the most concentrated pro-retinol available 


over the counter’ Use it with your regular moisturizer and you won’t look back. 


www.olay.com 
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letters 











Reader Friendly 


Just when I was thinking about discarding my stacks of House Beautiful 


back issues to make more room, I saw the plethora of books and maga- 


zines arranged on shelves in Barbara Drake’s home [“Drake’s Passage,” 


July]. Thanks to her more-is-more aesthetic, my collection remains 


intact. Now it’s displayed like art! 


Phillip Kells Rimmer 
Atlanta, Georgia 





Getting Connected 
My husband and I recently purchased 


a summer home in Spring Lake, New 


Jersey, and were unfamiliar with how 


to set up a new wiring system for our 
cable Internet connection. “Ask 
Betsy” answered many of our ques- 
tions and pointed us in the right 
direction. 

Tara Ortense 


via e-mail 


Pet Peeve 
I like animals, have a pet, and believe 
in their humane treatment, but “Party 
Animals” [June] horrified me. Treat- 
ing dogs as humans by giving them 
birthday parties and seating them at 
the table is inappropriate. 

Colleen Tavor 


via e-mail 


Trophy Case 
I was enjoying the June issue until I 
read “Southern Charm.” In it, a zebra 
head hanging on a wall is described as 
a trophy. Are you kidding? The antler 
display in the article “Federal Case” 
was already disturbing enough. Blow- 
ing away living creatures for the mere 
sport of it is revolting. 
Kelly Kennedy 
West Hartford, Connecticut 


Perhaps Clay Hill, the farm featured 
in “Federal Case,” would be more 
animal-friendly if one were greeted 
in the foyer with period transferware 
instead of animal trophies. 

Linda Schwartz 


Portland, Oregon 











(encore) 


Ellen Biddle Shipman — 


An earty-20th-century mayvenck who 
broke new ground in garden desgn 


we Peters 





Going Public 
It was a pleasure to see Ellen Biddle 
Shipman featured in July’s “Encore.” 
The article refers to her “glorious 
public gardens”; Shipman also cre- 
ated many fine private gardens that 
have since become public, such as 
Longue Vue and Chatham Manor. 
During Shipman’s time, public gar- 
den design was for the most part 
restricted to men. The Sarah P. 
Duke Gardens at Duke University 
in Durham, North Carolina, proves 
her talent for garden design and 
her prowess with large-scale public 
gardens. 
Carol Kurtz 
Board of Advisors 
Sarah P. Duke Gardens 


Quick Study 


I love the way you mix modern and 

traditional while remaining relevant 

in the process. In the year that I have 

been an avid reader, I have gathered 

the tips and tricks from your articles 

for future use in my design career. 
Morgan Wissler 


via e-mail 


Please send your corres, “dence to hbmail@hearst.com or to Letters, House Beautiful. 1700 Broadway, 29th floor, New York, NY 10019. 


/ 


, ] , ae ; 
Bi o include a daytime telephone number. Letters may be edited for clarity and length 
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here’s beauty sleep. 


And then there’s roll-up-your-sleeves-and- 
punch-the-daylights-out-of-aging sleep. 















Put some muscle into your beauty sleep. 7 
New Total Effects Night Firming Cream actually | 

strengthens skin’s structure by improving its moisture barrier. 
__ Tightening outer cells with its dynamic blend of hydrators, 
_ VitaNiacin and wheat protein to fight the appearance of aging. 
So you wake with visibly firmer, more beautiful skin. 
www.olay.com 
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love the skin you’re in™ 
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Photographer Richard Pierce Producer Tori Mike 
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Sweeten up 

| your kitchen 

ae \ with these 

= brightly hued 
-~ appliances 


S 








[from left] Pro Blender in ch ' red, $130; by Waring, available through www.amazon.com. Artisan stand mixer in tangerine, $249; by | 
KitchenAid, ava uyin \ ams-Sonoma: 877-812-6235 or www.williams-sonoma.com. Retro green drink mixer, $30; by Hamiltc 
Beach, from Coo! 800- ‘9 or www.cooking.com. Two-slice toaster in glacier blue, $219; by Dualit available through Williat 
Sonoma: 877-812 r WWY onoma.com. Seven-speed hand mixer in dark blue, $49; by Cuisinart, available through Spiegé 
800-345-4500 or si ieve 1 espresso machine, $499; from FrancisFrancis!: 877-854-4141 or www.rancisfrancis.com. 
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(stylebeat) 





Cool Stools 


ae 
Cozy up to the counte 
with these appealing chairs 
wy 
[clockwise fi r] Windsor stool in red, $295; from Restoration Hardware: 800-762-1005 or www.restorationhardware.com. 
Pale blue Stefano st m Pottery Barn: 800-922-5507 or www.potterybarn.com. Cokie stool in china green (HMC1045), $431 
from Maine Cottag« wv /mainecottage.com. Natural-colored stool, $275; from the Compasso D’Oro Collection at 
Design Withii 1235 ww.dwr.com. Woven leather stool in black, $249 for a set of two; from Spiegel: 
800-345-4500 or w com. § boo stool in umber, $318; from Palecek: 800-274-7730 or www.palecek.com. 


www.housebeautiful.c¢ 
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HOW SPACIOUS IS IT? 
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JEEP GRAND CHEROKEE LIMITED Talk about a lot of leg roo 


vhile Jeep Grand Cherokee lets you leave the confines of civilization 


er, a backseat is the safest place for children 12 and undés 











Jeep 


THERE’S ONLY ONE 


is definitely along for the ride. With features like generous leather-trimmed seating, steering wheel audio controls, 


ifrared Dual Zone Climate Control, the amenities go on and on. For a more Spacious description, try www.jeep.com. 


sred trademark of DaimlerChrysler. 
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Mulberry’s Old School 
Stripe (#FD427 F104) 
in navy/blue through © 
Lee Jofa; 100% wool, 
57’w. We cut and flippes 
4 half the fabric to center i 
y on the settee, letting the 
y cream stripe fall in the 
i middle. The cream stripe 
! covers the arms, adding | 
1 to the mirror image; the | 
I navy blue was cutto | 
! form a border along the 
bottom. 
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(swatchwatch) 
All Lined Up Mitchell Gold’s high-back settee spreads its wings 


Combine two classics (wing chairs and stripes), pump 
up the volume in the proportions and the color palette, 
and tradition takes off. “Stripes are my favorite fabrics,” 
says upholsterer Carl Dellatore of D & F Workroom: 
“They are strong and orderly, but you can also have 
some fun with them. In this case, the graphic lines are _setee: 52.354. x 47%, 
the ideal counterpoint to the settee’s curves.” This piece 

works in almost any room of the house, so we tried fab- 

rics in a variety of {lat weaves and velvets, in cottons, 


blends, and a lightweight wool. The stripes go from . 
men’s-club formal to tropical-cabana jazzy, and run 
both vertically and | >tizontally. There’s something { 


tor everyon Cin this & 1}, Continued on page 54) 


Photographer Joshua Sheldon Write lis Producers Carolyn Sollis and Elaine Wrightman 








Would my mom 
dry me with just 
anything? 














| 

| d 

ma is American Pima, the cotton used to make the 
luxurious sheets and towels. Only the finest brands WORLD’S FINEST 
5upima, so why would you settle for anything else? www.supimacotton.org 


COTTONS 
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"simply...beautiful" 


Introducing 
the Latest 
in Elegant 

Home 


Entertainment 


Furniture 


from Italy 













“simply...beautiful 


~ NAL, LLC, 711 GINES! DRIVE, MORGANVILLE NJ 07751, TEL. 732-972-1333, FAX 732-5364 









|: 
"HOME. 7 Hee AER FURNITURE 


jae 
Mi 


The sleek AVSC-2500 offers the home theater enthusiast a luxurious pif 
of furniture suited for the finest homes. This exceptional audio video syst 
made of wood, glass and aluminum accommodates up to a 40” direct v 
TY, tabletop projection or plasma TV and up to 5 or more audio vi 
components plus a center channel speaker. Added features are an of 
center section with a slide out wooden shelf and doors with partial frosti 
Optional casters available. 


Also featured is the MS-100, Media Storage Unit. Available in black or metallic silver finish 


| 
| 


iE 


-QUIPOS Y CINTAS SA DE CV, TEL 525-543-4763, FAX 525-687-0688 
aca: TEAC Canada Ltd., TEL 905-890-8008, FAX 905-890-9888 
www.bello.com * E-mail: sales@bello.com 
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NAY THE DECORATING GAME AT www.schonbek.com Were 
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Schonbek Worldwide Lighting Inc., 61 Industrial Blvd., Plattsburgh NY 12901-1908. 
SRC RCC RRP eet et ide REP) 





SCHONBEK’ 


co 


ae as ee ee ee fe) 


= 


H 





‘ON| ‘SSLSNGN} SYNLINEN JOVLASH TSKSYQ 40 ASSLYNOD SONIHSINSN SWOH 





eS ee 


See 








STUDIOS 


ooo Ma) 


.COM 


WALLQUEST. 


238 
































Po Oba L 


COMPLETE LINE OF HOME FURNISHINGS AND TEXTILES THROUGH DESIGNERS. 800.921.5050 


TEXTILES: WWW.BEACONHILLDESIGN.COM 


» FURNITURE: WWW.BEACONHILLSHOWROOMS.COM 
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LOVE MITCHELL GOEE 








“When a home has been 


furnished successfully, 
j ing i i ECT. AL 
just walking in the door is SECTIONALS 


like getting a hug.” 


DEFINITIVE DINING * BENCH/OTTOMANS * SOFT & MODERN * BEDS * LEATHER + SLIPCOVERS * SLEEK RECLINERS 


MITCHELLGOLD.COM 
800.789.5401 









MEGEVE Collection 
18K white gold and diamonds 


Neiman Marcus 


For an authorized retail location near you call 1-800-872-0172 
charriol-usa.com 





CHA RR EiEewee ROGERS BEDS 


BY RICKY ZEHAVI. 
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1-800-272 a Daybeds and Trundle Beds 
ee t i 
NEW YORK lron And Wood Beds = i} 
NEW JERSEY Linen and Cotton Bedding | 
/ 
tT 






































CusTOM CABINETRY 2 
WEIL WITHIN shafts of dappled light. 


A sun-warmed kitchen, 
YO UR REACH with patches of frost. 
‘An invigorating simple space 
of natural lines. 


The outdoors welcomed in — 


well within reach. 


LAIN Call for the name of a 


CUSTOM x RNGs TR dealer showroom near you at 


R JY 
A NCY 1-800-447-9006 or visit us onl 
at www.plainfancycabinetry.cor 


| 
| 
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Shown on front: Light spaces. Open-and-shut places. Cubbies a " 
cabinets with Canterbury doors, all in Maple with a Caramel glai 


Pass-through, frosted glass upper cabinetry above open space. 


A standout stand-alone Glass front fridge as reflecting pool, 
for lovers of louvers. framed in Maple, with cooktop and cabinetry 3 
Flanked by stacks of storage countered in cool concrete. 


and a half dozen drawers. 
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living with, 


esign® 


From furniture, textiles and household accessories to 
architecture, interior design and design-oriented education, 
design has become an important part of our everyday lives. 





Bograd Kids 





al hes . 
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Bograd Kids specializes in the finest children’s furnishings, fabrics, and accessories. In its 
new, enlarged 2000-square-foot showroom, Bograd Kids exhibits its offerings in charming vignettes that 
showcase different ways to outfit a child's room for different ages and personalities. The Princess | f= pissy 2 pete Ral || 
Collection, inspired by a Swedish bed that belonged to a baroness in the 1800s features twin to king beds, “Gea ene Oe 
4-poster beds, bunk beds, as well as armoires, desks, dressers, mirrors and night stands. All pieces are i ” wt 
crafted in maple and available in custom colors and stains. Bograd Kids is open to the trade only. 
(212) 726-0061 or visit www.bogradkids.com. 






Christopher Hyland, Inc. offers exceptional high-end fabrics, wallcoverings, trimmings, 
furniture, lighting, accessories, rugs and other home furnishings from all over the world. Christopher 
Hyland believes: “The design creates the soul of the house and if it is void of color and pattern, it drains 
the human soul.” This fall, Christopher Hyland introduces new, elegant trimmings and tie backs; an 
expanded line of linen and silk damasks; the Hyland Tartan Collection in fine wool; robust chenilles; 
custom carpets in silk, linens, cottons and wools; as well as contemporary pieces influenced by the East 
and West. Located in New York's D&D Building, Christopher Hyland is open to the trade only. For more 
information, call (212) 688-6121, visit www.christopherhyland.com or email info@christopherhyland.net. 




















With over 175,000 products in stock, the neighborhood store Gracious Home offers everything— 
from bath, bedding, storage, electronics and hardware to decorative and tabletop accessories, interior 
design and lighting. This fall, Gracious Home opens a new lighting showroom adjacent to the east side 
store. The vast assortment of over 2,500 lighting products range in style from traditional to classic to 
} contemporary. Choose from among Gracious Home’s extensive collection of lampshades available in a 
} diverse range of styles and price points. Gracious Home's customer service is unmatched. Free Manhattan 
delivery, worldwide shipping, assembly and installation, parts and repairs. (212) 517-6300 
or (212) 231-7800 or visit www.gracioushome.com. 








International 
Fine Art 
Expositions 





The inaugural Fall Fair for International Fine & Decorative Arts is hosted in Manhattan by David and Lee 
Ann Lester of International Fine Art Expositions!. From September 18 through 23, 
more than 80 dealers will display Asian and European antiquities, silver, designer and estate jewelry, 
antique and modern furniture, as well as classical, contemporary paintings. The Opening Night Preview, 
held on September 18th from 6:00-8:30 p.m., will benefit The Central Park Conservancy. Open daily from 
11:00 a.m. to 7:00 p.m. and from 11:00 a.m. to 5:00 p.m. on September 23rd. Opening night tickets 
are $100 per person or $150 per couple. Please call (212) 935-1558 or (772) 220-2690, 
email ny@ifae.com. 


The New York School of Interior Design offers MFA and BFA degree programs, 
non-degree workshops and public programs. This fall, NYSID presents an exciting exhibition to celebrate 
the centennial of The Mount, Edith Wharton’s home in Massachusetts. Seven leading contemporary 
interior designers—Geoffrey Bradfield, Libby Cameron, Thomas Jayne, Charlotte Moss, Lady Henrietta 
Spencer-Churchill, Michael Trapp and Bunny Williams—outfitted newly restored rooms of this beautiful 
estate based on principles in Wharton's book, The Decoration of Houses. On display from September 26, 
2002 through February 1, 2003, photographs by Stan Ries show the interior installations along with a Pp 
archival material depicting Edith Wharton and life at The Mount. NYSID’s lecture series, Dialogues of ae TAR fh” 


Design with Louis Oliver Gropp, continues this fall. (212) 472-1500 ext. 9 or visit www.nysid.edu. School of Interior Design 
iS aa 





Bograd Kids 





The Princess Collection 


Through Decorators and Architects 








TMA 


FOR INTERNATIONAL FINE 
AND DECORATIVE ARTS 
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Founded in 1994 by Eldo Netto, the former owner of Cowtan & 
Tout, Travers is devoted to bringing exquisite home Ie 
furnishing textiles to interior design professionals. Built on a 
philosophy of presenting a diverse line of high quality fabrics and 
wallcoverings, Travers offers an extensive selection of styles, 
colors and patterns to suit every individual's taste and personality. 
Collections ranging from tradition- [im in ae 
al to contemporary include the De : 
Le Cuona Collection, The Elizabeth 
Benefield Collection, Jean Monro, 
Blithfield & Company as well as 
exclusive designs developed by 
Travers, ideal both for residential 
and commercial application. 
Travers is located in New York's 
D&D Building and open to the 
trade only. For more information, 
call (212) 888-7900 or visit 
www.traversinc.com. 













Travers 


An exceptional collection of kitchen and bath products from 
ROHL includes faucets, fixtures and accessories ideal for the 
faithful renovation of an older home or a new home designed to 
capture a particular period or style. ROHL marries fine craftsmanship 
with state-of-the-art engineering, technology and performance. For 
an Edwardian decorative accent in 
either a traditional or contempo- 
rary interior, choose from the new 
line of solid brass kitchen faucets 
from Perrin & Rowe available in a 
range of finishes. ROHL also 
introduces a collection of elegant, 
modern bath and shower fittings 
ranging in style from European to 
minimalist in polished chrome 
or satin nickel finishes at 
both moderate and luxury price 
points. (800) 777-9762 or visit 
www.rohlhome.com. 


Rooted in the English craftsman tradition, Zoffany 
offers exceptional wallpapers, fabrics and trimmings. Known for its 
archival and document-based prints and meticulous attention to 
detail, Zoffany specializes in traditional 17th-, 18th- and Wilts 
century Continental European oe ff i 

Styles, reproductions of archival | 
collections and adaptations 
of original themes. Colors 
are Carefully chosen to preserve 
traditional characteristics and to 
work with contemporary schemes. 
This fall, Zoffany introduces Amber 
Palace, a modern collection of 
decorative fabrics featuring vibrant 
hues of rich burnt oranges and 
gold inspired by the Mughal 
Empire arts. Zoffany is open to the 
trade only. (800) 395-8760 or 
visit www.zoffany.com. 
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looking for an array of over 3,500 lighting fixtures 
so dazzling you'll want one for every..room? 


cm no further. 


GRACIOUS HOWE 


third ave at 70th street, new york 212-517-6300 & broadway at 67th street, new york 212-231-7800 


www.gracioushome.com we ship anywhere. 
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Perrin & Rowe produces the finest collection of faucets and accessories for the bath, shower and kitchen. 
Some of the most prestigious hotels, resorts and private residences in England, America and 


around the world feature Perrin & Rowe. 


Perrin & Rowe ts brought to you exclusively by ROHL, providing readily available inventory, technical support 
1nd customer service through its network of displaying decorative plumbing and hardware showrooms. 
s with Perrin & Rowe to produce faucets, shower valves and bathroom accessories 


that comply with American installation and code standards. 


v.rohlhome.com to request a complete catalog and locate your nearest showroom. 


1559 Sunlar 933 a 4) 557-8635 - New York Metro : San Francisco ROI i l 


www.rohlhome.com The Experience of Authentic Luxu 
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119 Textiles and Finishes* 
Lecture credits 2 * No Prerequisites 






This course is a survey of the history and science of fabrics through 
lectures on major decorative arts periods as well as textile design, fibers, 
methods of weaving, dyeing, flammability, finishes and trims. Properties 
of residential and contract fabrics and their application are covered as 
well as estimating yardage and maintenance. Also included in the course 
are lectures on the history of wallpaper, paint finishes and carpeting and 
their application to today’s interiors. 









OK 


SCHOOL 


F 
INTERIOR 
DESIG 


Cy one New York college devotes itself 
exclusively to interior design education. 


As a fully accredited, degree-granting institution, 
NYSID can prepare you for one of the many career 
paths offered in interior design: residential or non- 
residential design, such as office, hotel, retail, 
restaurant, or hospital design; working in the 
furniture and fabric industries; or in publishing. 
NYSID can help you to achieve your goals 
because it has a distinguished faculty, superb 
facilities in a great location, and a challenging and 
comprehensive curriculum. 





In addition, you can earn a NYSID degree by 
attending evening and Saturday classes while 
continuing to work full-time. 


} East 70th Street » New York, NY 10021 


*To learn more about our othe: ourses and workshops, degree and non-degree programs, 
Visit us at www.nysid.¢ r call us at (212) 472-1500, ext. 205 for a catalog. 
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design your style 


Modern, traditional, eclectic or streamlined. Address the way you live. The A&D Building offers 
the widest selection of luxurious Kitchen, Bath & Building Products to fit your lifestyle. Let certified 
design professionals and product specialists help reveal your personal style. Dream of the 
possibilities. Fulfill them here. 

Open to the public and design professionals, Monday through Friday, 9am—Spm. 


24 showrooms ... endless ideas. 


www.merchandisemart.com 


ebeautiful architects & designers 
building 














Visit OUr SNOWFOOMS In DueNOs sires, 1Jusseldorr and 
London for the latest in International Style. 


(Or, if you're driving, New York City) | 


You don't have to cross an ocean to find the finest in internationally styled kitchens. Our exciting showroom fé 
tures a full array of kitchen cabinets and furniture, all designed with aesthetic and functional integrity in min} 
Engineered for unrivaled quality, our German precision kitchens have the look and the feel that will endure. Yd | 


experience it in the way a drawer slides, how a cabinet door silently closes, the way your kitchen enhances yo} 


entire home. For a kitchen of world-class standards, experience SieMatic in New York City (sparing yourself tl 
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floor 11 
re-Piu New York 
cami New York 


floor 9 
an Classic Kitchens, Inc. 
Kitchens of New York 
ne Gabrielle Collection 
oliform New York 
arenna New York 


floor 8 
Artistic Tile 
hristian of New York 

Interni 

ff Kitchen Studios 

renna Contract Department 

Matic Corporation 

Kitchens of New York, Inc. 


floor 7 
avendish Grey 
ifa New York, Inc. 
Paris Ceramics 
) Snaidero of New York 
STUDIUM 


Valli & Valli 
arble & Granite Imports, Inc. 


floor 2 
3B Italia USA, Inc. 


3B Italia USA, Inc. 
Audio Video Showrooms 
Poggenpohl 


lexington Ave 
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the aad building 


150 E. 58th Street | New York, NY 10155 | 


product guide 


cabinetry 
American Classic Kitchens, Inc. 
B&B Italia USA, Inc. 
Bilotta Kitchens of New York 
Clive Christian of New York 
Interni 
Katherine Gabrielle Collection 
Neff Kitchen Studios 
Poggenpohl 
Poliform New York 
St. Charles Kitchens of New York, Inc. 
SieMatic Corporation 
Studio Snaidero of New York 


doors 


Studio Snaidero of New York 
Tre-Piu New York 


fireplaces, mantels 
& accessories 


Bilotta Kitchens of New York 
Haifa New York, Inc. 
Katherine Gabrielle Collection 
Paris Ceramics 

STUDIUM 


Wholesale Marble & Granite Imports, Inc. 


granite, marble & stone products 


casual dining furniture 
B&B Italia USA, Inc. 
Haifa New York, Inc. 
Interni 
Poliform New York 
Studio Snaidero of New York 
STUDIUM 


Varenna New York 


closets & storage 
B&B Italia USA, Inc. 
Bilotta Kitchens of New York 
Clive Christian of New York 
Interni 
Katherine Gabrielle Collection 
Poliform New York 
St. Charles Kitchens of New York, Inc. 
Studio Snaidero of New York 


showroom 
showroom 


American Classic Kitchens, Inc. 
Artistic Tile 

B&B Italia USA, Inc. 

Bilotta Kitchens of New York 
Cavendish Grey 

Clive Christian of New York 
Davis & Warshow, Inc. 

Haifa New York, Inc. 
Innovative Audio Video Showrooms 
Interni 

Katherine Gabrielle Collection 
Neff Kitchen Studios 

Paris Ceramics 

Poggenpohl 

Poliform New York 

St. Charles Kitchens of New York, Inc. 
SieMatic Corporation 

Studio Snaidero of New York 
STUDIUM 

Tre-Piu New York 

Valli & Valli 


Varenna New York 


Wholesale Marble & Granite Imports, Inc. 


Ycami New York 


Artistic Tile 
Cavendish Grey 
Haifa New York, Inc. 
Paris Ceramics 
STUDIUM 


Wholesale Marble & Granite Imports, Inc. 


hardware & accessories 


Davis & Warshow, Inc. 
Valli & Valli 


home office cabinetry 


Bilotta Kitchens of New York 
Clive Christian of New York 
Interni 

Katherine Gabrielle Collection 
Poggenpohl 

Poliform New York 

SieMatic Corporation 


phone 


212.838.9308 
212.727.9331 
212.758.4046 
866.BILOTIA 

212.838.2727 
212.308.3554 
212.593.0435 
212.339.9997 
212.634.4444 
212.421.3222 
212.644.8878 
212.308.9674 
212.644.2782 
212.355.3666 
212.355.5444 
212.838.2812 
212.593.4915 
212.980.6026 
212.486.1811 
212.421.1800 
212.326.8811 
212.421.1800 
212.223.4068 
212.935.5955 
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800.677.6278 | www.merchandisemart.com 


home theater systems/cabinetry 
Clive Christian of New York 
Innovative Audio Video Showrooms 
Neff Kitchen Studios 
St. Charles Kitchens of New York, Inc. 


plumbing fixtures & fittings 
Davis & Warshow, Inc. 
St. Charles Kitchens of New York, Inc. 


shower enclosures 
Davis & Warshow, Inc. 
Wholesale Marble & Granite Imports, Inc. 


tile 
Artistic Tile 
Cavendish Grey 
Haifa New York, Inc. 
Paris Ceramics 
STUDIUM 
Wholesale Marble & Granite Imports, Inc. 
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Chateau Corton, this Antique Corton | 
Limestone, once used exclusively for wine 


cellar floors, now finds its place beautifully | 


throughout the home. Provenance: 









“Nuits-Saint-Georges”, Burgundy. 
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Palm Beach Dania Beach, Florida | New York, New York | Washington, D.C. | Astoria, New York 
ictory & Showroom Showroom Showroom Showroom Factory & Showroom 
561-641-4911 954-921-4443 212-339-9997 202-484-5103 718-777-1338 


For a brochure, please call or visit our showroom online at www.haifainc.com | 
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SNAIDERO NEW YORK A&D Building, 150 East 58th Street, 7th Floor, New York, NY 10155 
Tel: 212.980.6026 Fax: 212.980.2187 Email: snaideronyc@aol.com 


For more information or to order the multi-volume Snaidero Design Portfolio ($25 US) 
please call toll free: 1-877-SNAIDERO or visit www.snaidero-usa.com 


EXCLUSIVE DEALERSHIPS AVAILABLE 
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is a premier 
Wood-Mode dealer 
awarded for its 


excellence in kitchen 


eS UmeTi Rs] (se 


ASEM UBS Ayes 

UC Acyam (seat Sib e (0 
each project is 
personally handled 
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kitchen designers 


and installers. 


| American Classic 
fi Kitchens 


} Wood-Mode/Brookhaven 
Cabinetry 


% he Architects and Designers Building 
150 East 58th St. 9th Floor, 

New York, New York 10155 
[elephone: 212.838.9308 

Facsimile: 212.838.9318 
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Q Valli&Valli/rredobagno 


decorative hardware 
bathroom accessories 


© Valli&Valli 





CBr 





www.vallievalli.com 


Valli&Valli (U.S.A.) Inc. 
150 East 58th Street, 4th floor 
New York, NY 10155 

Tel. +1 (212) 326 8811 

Fax +1 (212) 326 8816 

Toll Free: (877) 326 2565 
E-mail: sales@vallivalli-us.com 


Sy gle)! hele) 01 


New York 

150 East 58th Street, 4th floor 
Tel. +1 (212) 326 8811 

Fax +1 (212) 326 8816 - 


Milano 
Via Montenapoleone, 12 
Tel. +39 02795574 


Venezia 
San Marco, 4818 
Tel./Fax +39 0415228881 — 
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‘MIRAGE Prefinished Hardwood Belles 


iragefloors.com 
800.463.1303 


ANADA | UNITED STATES | EUROPE | ASIA 
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Osborne & Little’s Nameanisha (#F5002/06); 
100% cotton; 55”w. This wild stripe, with bright 
colors in varying widths, inspired us to experi- 
ment. We ran the seat’s stripes perpendicular 

to that of the frame. The big red stripe appears 

at the center of the back, along the arms, and 

on the edge of the cushion. Black denim welting 


sharpens the shape. 


Manuel Canovas’s Hadrien 
(#4500/22) in aubergine/pompei; 
100% cotton; 57”’w. No tricks were 
needed with this classic English 


drawing-room stripe—the colors 
give it the kick. Ivory Ultrasuede 
trim outlines the shape and provides 
a visual break from the strong hues. 





























Thomas Dare’s 
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Mitchell Gold’s Jamboree 
(#100245) in raisin; 72% cotton, 
28% polyester; 54’w. This big 
blowup of a man’s shirting stripe 
was handled in simple classic style. 
The stripes run vertically; bias-cut 
self-welting finishes the edges of 
the arms and seat cushion. 
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Bergamo’s Neva (#21987-2); 

65% cotton, 35% modacrylic; 

55”"w. Because this asymmetrical 
] 


stripe 1s velvet, we could not cut 


ind re-engineer it to center the 
stripes. The three pale stripes 
long the back and the arms are 
spaced u ut the strong 
pattern ges the 


Ralph Lauren’s Fisher’s Island Stripe in burlap; 
100% cotton; 54”w. To keep the look soft, no 
welting was used to trim the large-scale awning 
stripe. We ran the fabric vertically on the body of the 
settee and placed it horizontally on the arms, which 
accentuates the curves and further relaxes the look. 



























































Clarence House’s Marina Stripe 
(#33783-9); 71% cotton, 29% 
viscose; 55’w. Running this textured 
stripe horizontally emphasizes the 
settee’s oversize wing chair shape. 
We carefully matched the stripes 
from back to wings. Natural-colored 
welting forms the trim. 
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Swatch Watch, go to www.housebeautiful.com. For more details, see Resources 
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Installed for | Why settle for ordinary countertops when you can save up to 20% on DuPont 
as little as | Corian’? Save on six of our most popular colors. For as little as $1400," you can 
$| 400 replace your old countertops with the stain and heat-resistant beauty of Corian! 
You get the look of a new kitchen without the hassle and expense of a full remodel. 





Only for a limited time. So get a quote today. You'll be surprised how easy it is to upgrade to Corian: 


THE CORIAN ; 
WHY SETTLE? ee 


E V = N A Visit corian.com or call 800-4CORIAN to find a retailer near you. 


® 





* Price based on 10° x 10° kitchen with 15 linear feet of Corian®. Savings compared to pre-sale prices. Actual price depends on the options you choose. Sink not included 
Corian" is a DuPont registered trademark. Only DuPont makes Corian® 















































beautiful 


He Said, He Said 





Simple and straightforward, stoneware was a 
vehicle for both food storage and artistic expression 





Crock of ages: our 
experts describe the 
merits of an 1850s 
stoneware container. 


Long before the Frigidaire era— 
and Tupperware and Ziploc 
bags—American homemakers 
met their storage needs with art- 


ful, functional stoneware jugs 
and crocks. 


Leslie Keno: As preteens, one of our first loves— 





before we discovered race cars and girls—was our salt- 
glazed stoneware collection. 

Leigh Keno: The heavy-duty, nonporous pottery 
jugs, jars, and crocks were made for food storage from 
the early 1700s through the early 20th century. 

Leslie: As children we scoured flea markets and tag 
sales for great examples. Our collection grew to nearly 
50 pieces, all housed on a set of weathered gray barn- 
board shelves. Every night after dinner, we’d pick them 
up and feel the different textures. 

Leigh: | love the whimsical nature of this crock, 
which is decorated in cobalt blue with an image of 

a standing lion. It was made by Julius and Edward 
Norton—you can see the stamp “J & E Norton” above 
the lion. The Nortons were a family of potters who 
worked in Bennington, Vermont. The patriarch, Cap- 


tain John Norton, founded the factory in 1793; after > 


Portrait Lizzie Himmel VVriters Leigh and Leslie Keno 
















Eighteen years ago, | was 
starting my own business, 
building a portfolio and 
wondering how I'd pay for 
college. Today, my business is 
strong, and I’m more focused 
on issues like retirement 

and how to protect the assets 
I've been able to build. Through 
the years my needs have 

eally changed, but I’ve 

lways been able to rely 

n Carol and Prudential.’ 


ill Silvers Lippman, 
rudential Financial Client 


t Prudential Financial, growing and protecting 
your wealth is an ongoing relationship. 


“At Prudential Financial, I’ve 
always had the resources 
/ required to help meet the 
needs of clients like Jill. 
Objective research. A full 
array of products. And 
terrific back office and 
service support. Prudential 
makes sure | have the 
right tools to help my 
clients keep their financial 
future on track.” 


Carol Armstrong, 
Prudential Financial Advisor 
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We'll be there every step of the way to offer the unbiased guidance you need to plan 
for your financial security. Listening to your concerns. Reviewing your individual 
situation. Developing the financial strategies that balance your need for growth 
and protection. Because at Prudential Financial, we're dedicated to helping you 
create wealth and sustain it for a lifetime. 


A dynamic approach to growth. At Prudential wealth in jeopardy. Nobody understands this 
Financial, you'll get advice from a highly skilled better than Prudential Financial. After all, 
financial advisor who works according to your we've been studying and managing risk for more 
terms—either fee-based or by commission. than 125 years. 

You'll leverage the skills of our investor-focused 
research, with its ultra-clear, three-point stock 
rating system—buy, sell, hold. And you'll benefit 
from our unique investment management 
philosophy which brings institutional investment 
discipline to individual investors like you. 


Call today for your free wealth management 
review. A Prudential Financial professional can 
provide a comprehensive review of your financial 
goals and risk tolerance. We'll also help you 
pinpoint vulnerabilities to your wealth and 
develop a strategy to help grow and protect 

360 degrees of risk management. There’s your assets for the long run. 

more to risk than many people think. Market 

risk, disability, taxes and premature death are 1-800-THE-ROCK ext. 9569 

just a few of the threats that can put your prudential.com 


Prudential (py Financial 


Growing and Protecting Your Wealth” 


imonial may not be representative of the experience of other clients. Investment results or client satisfaction discussed or implied is not indicative of future performance. Life insurance and annuities issued by 
¢ Insurance Company, Pruco Life Insurance Company of New Jersey and The Prudential Insurance Company of America, all located in Newark, NJ. Equal Housing Opportunity. C2) Securities products and services offered 
Pruco Securities Corporation (member SIPC), 751 Broad Street, Newark, NJ 07102, Prudential Securities Incorporated (member SIPC), 199 Water Street, New York, NY 10292, and Prudential Investment Management 
LLC (member SIPC), Three Gateway Center, Newark, NJ. All are Prudential Financial companies. Each is solely responsible for its own financial condition and contractual obligations. Availability of disability income and long 

'e insurance varies by carrier and state. Neither Prudential Financial nor its companies are tax advisors. Prudential Financial is a service mark of The Prudential Insurance Company of America, Newark, NJ, and its affiliates 
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1850, his grandson Julius managed the pottery with Edward 
Norton, his cousin. From 1850 to 1859, the pottery they pro- 
duced was exceptional. 

Leslie: Durable, nontoxic, salt-glazed stoneware aided in 
the storage and preservation of foods. Root cellars dug into 
hillsides were lined with bins and shelves to support the 
crockery. This crock has a five-gallon capacity, as noted by 
the number on its front, and would have stored salted meat 


and fish, dried and pickled fruits and vegetables, or possibly 












Disco-era crock stars Leigh (left) and Leslie (right) 





linseed oil. show off their stoneware pottery collection. 

Leigh: Stoneware was also used in the household pantry, 

or buttery, and some crocks had covers as well, although Leigh: The lion on this crock has a content facial expres- 
many of the lids are long lost. sion, as though he were wandering through the jungle, or at 
Leslie: The vessel’s mottled glaze suggests the scorching least the Vermont forest. 

heat—about 2,300°F—of the wood-burning kiln in which Leslie: Folk art is about dramatic impact. The whimsical 
it was fired. Kiln firing involved stacking dozens, if not hun- __ lion sparks the imagination, and the cobalt blue against the 
dreds, of pots on top of one another, separated only by white clay ground is striking. 

small, narrow tiles. Leigh: Once the artisan applied the slip to the body of 
Leigh: Early vessels were ovoid-shaped, but by the mid- the crock, he couldn’t change his mind. This type of folk art 
19th century most stoneware examples were cylindrical in captures the craftsman’s spontaneity. 


form. The potter could make this standardized shape quickly | Leslie: Sadly, the popularity of tin containers, which 

on his wheel, and more crocks could be stacked and fired in — were lighter and unbreakable, contributed to the demise of 
the kiln at one time. stoneware vessels after the second half of the 19th century. 
Leslie: The broad surface was also more easily Leigh: But the plastic deli container and the tin can will 


decorated. never have the same beauty and appeal. 









































Balance your hormones. 
Stay in control. Naturally. 





From adolescence on, our estrogen levels have a familiar cycle. However, 
at some point in every woman’s life they start to fluctuate and decline, 
causing symptoms associated with menopause such as hot flashes, night 
sweats and mood swings. But what nature takes away, it can also replace. 
Asian and Latin women consuming bean and soy-based diets have a fraction 
of the symptoms that American 








Estrogen Levels from Puberty to Menopause 
women describe. These diets | Pregnancy 


Ba % “ 
contain plant estrogens, |< Menopause 
called isoflavones, that | ? MU VU] \ 
i : |Z Menstruation apes Poste 2 | 
mimic a woman's own |¢ J al 
ie Puberty ee 


estrogen in the body. 
] 10 20 30 40 50 60 70 | 
Made trom red clover ===> =a === 
isoflavones, a daily Promensil tablet adds 40mg of safe, 
natural plant estrogens to your diet. Relieving those 
annoying symptoms while also supporting bone health 
and without weight gain. 








medocitns 


promensil promensil 


The natural way to restore hormonal balance. 


At health food stores and pharmacies everywhere. 
more information for you or your health professional, 
call 1.888.417.7763 or visit www.promensil.com 
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IN housebeautiful SWEEPSTAKES 





october 


in House Beautiful do you find “Swatch 
h’- the unique column featuring one piece 
‘niture upholstered in 9 different fabrics. 
spire you to act on these ideas, House Beautiful 
ering one lucky winner the chance to win the 
jell Gold Carter Settee, upholstered in Raisin 
ad Jamboree fabric. See Swatch Watch 

(56. Value:$1,400.00. 


urchase necessary to win. A purchase or payment of any kind will not improve your chance of winning. 2) One 

7 person. 3) To enter either log on to www. hbhighlights.com by 10/31/2002 and complete the entry form or mail 
t or letter with your name, address, zip code, phone number with area code, and email address to House 

|, Attn. October Only in House Beautiful Sweepstakes, PO. Box 1706, Sandusky, OH 44870-1706, to be received 
han 10/31/2002. Sponsors not responsible for late, lost, illegible, misdirected or garbled entries or failures 

+ from computer hardware, software or Internet malfunctions. Sponsors reserve the right to cancel or suspend 
yepstakes should a virus, unauthorized human intervention, malfunction, interruption, computer problem, phone 
fetwork, hardware or software malfunction or other causes beyond the Sponsors’ control materially affect the 
tration, fairness, security, proper play or conduct of the sweepstakes. 4) One winner will be selected in a random 
)on or about 11/5/2002. Winners will be notified by phone, email, or regular mail. 5) Prize: One (1) Mitchell Gold 
‘ettee, upholstered in the Jamboree fabric (color Raisin). Retail value $1400. 6) Employees, and their immediate 
























of House Beautiful, Hearst Communications, Inc., or Mitchell Gold, and their parents, subsidiaries, affiliates, 
bng, public relations, and merchandising agencies (“Sponsors”) are not eligible. 7) Prizes must be claimed by the 
} winner by December 1, 2002 or an alternate winner will be selected. 8) Prize will be given to guardian if winner 
18 years of age. Any tax on the prize is winner's sole responsibility. 9) Odds of winning are determined by the 
ber of entries received. 10) Prize winner's name can be obtained by sending a self-addressed envelope to 
eautiful, Attn. Winner of October Only in House Beautiful Sweepstakes, PO. Box 1706, Sandusky, OH 44870-1706 


Cultural Icons: Three Celebrations 
'ee cities this fall, Lincoln will bring its ongoing celebration of New 
ral Icons to life. With the assistance of cultural event producer Gen 
‘incoln will present gala evenings celebrating the best in local music, 
art, literature, theater, fashion, food and design. For residents of 
‘go, Atlanta and Los Angeles, this is your chance to mingle with 
ral innovators and find out what’s new and what’s next, right in your 
‘town. More information on these hot events, including dates, venues 
jow to purchase tickets, can be found on www.biography.com/icons 
calling, toll-free, 1-866-861-8072. 














ner you can join us for these events or not, Lincoln invites you to log 

| www.biography.com/icons to download multi-media information on 

's New Cultural Icons, whose dedication to style, passion and excellence 
‘s in the best Lincoln tradition. And don’t miss Lincoln’s New Cultural 
on A&E’s Biography this month and over the rest of the year. 


Jon Bon Jovi 
Stephen King 


t 


IN GesOEaN 


be & Garden Television 

1) Home & Garden Television Thursday nights at 9:00/8:00c for a little 

dy for your home. Michael Payne hosts Designing for the Sexes. Watch 
solves decorating disputes for couples, without sacrificing aesthetics. 
sould be the beginning of a beautiful relationship! HGTV. Imagine what 
Jan do. 


il Velvet ae 
Velvet brings the colors of life to your bed and bath. Inspired by 

2's own palette, in shades as deep as the ocean, as vast as the desert 
ish as a morning meadow, we create towels, sheets, and down products 
the finest cotton in the world, in styles for every home you live in. 
vww.royalvelvet.com or call 800-237-3209 for more information. 























IN housebeautiful 


the next wave of designers 





Join House Beautiful and Sotheby's as we celebrate the Next Wave of 
Designers with an Exclusive Exhibition, Panel Discussion, Cocktail 
Reception and Silent Auction. 


October 4-7: — Tour the beautiful rooms created by 
10:00 -5:00 Next Wave designers Celia Domenech, Erik Prokesh, 
Michael and Alexandra Misczynski, Stephen 
Saint-Onge, Jacqueline Segura, and Joseph Riccio. 
October 7: Informative Panel Discussion moderated by 
9:30-6:30 Editor-in-Chief Mark Mayfield. Panelists include: 
Jamie Niven, Leslie Keno, Tim Hobby, Nate Berkus, 
Tony Stavish, Allison Lufkin, Jay Jeffers, 
Bart Emerson, ly Burks, and Chistopher Ridolfi. 
October 7: Cocktail Reception/Silent Auction 
6:30-8:30 
Sotheby's 
72nd & York 
New York City 
Sponsored by: 
Audi Larson-Juhl MasterCard® Swarovski 
Grange La-Z-Boy New York Design Center 


Ticket price for Panel Discussion and Cocktail Reception/Silent Auction 
is $125 to benefit Alpha Workshops. For more information or 
to purchase tickets, please call 212.903.5123. 


Celebrate National Kitchen & Bath Month 





Join House Beautiful at these fine design centers for inspiring events that 
offer an idea-filled seminar with a House Beautiful editor, and the opportunity 
to shop for the widest selection of luxurious kitchen, bath and building products. 


For more information, or to register for any of the following events, 
please call 1-800-677-6278. 


The Merchandise Mart The A&D Building 
Chicago, Illinois New York, New York 
Saturday, October 5 Thursday October 10 


The Washington Design Center 
Washington DC 
Saturday, October 12 


Interiors by Decorating Den 





INTERIORS by Decorating Den comes right to your home with ideas and 
samples of custom window treatments, upholstery, wall and floor coverings, 
bedding, lighting, and accessories. Our updated image and new name 
emphasizes what we do best: INTERIORS! Call us today for your 
complimentary consultation. 


Mohawk _ 


There’s something about Mohawk’s flooring that 
begs to be touched. Maybe it’s the superior quality. 
Perhaps it’s our craftsmanship. One thing 

is certain, bring home a Mohawk flooring 
product and you may never want to put your 
shoes on again. Call 1-800-2-Mohawk or visit 
www.mohawkflooring.com. Carpet, Woods, 
Laminate, Ceramic and Home Products. 
Mohawk makes the room. 


(1/ 


MOHAWK 
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THANKS TO CINDY KRIZMANICH AND THE ENGINEERING TEAM, IT HAS THE TIGHTEST TURNING RADIUS ANI 
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4 TRACTION OF FULL-TIME ALL-WHEEL DRIVE. AS IF THAT'S NOT ENOUGH TO MAKE YOU COMFORTABLE IN 
TT ayaa 
COME PROFESSIONAL 


SITUATION, CONSIDER ITS HEATED LEATHER-TRIMMED SEATS AND BOSE® AUDIO SYSTEM. THE SURPRISIN 
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AGILE YUKON XL DENALI. IT DOESN'T JUST GET YOU OUT OF TIGHT SPOTS. IT GETS YOU INTO THEM. 
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©2002 MasterCard International Incorporated — 


~ financial advice for your son: $6 phone call 
home buying advice for your son: $9 phone call 
7 _ child reecverst advice for your son: $15 phone call 


Ft Vi g can Toe aa Ue cl snare jyatea Cah 


MasterCard?” is verywhere, for everything from do-it-yourself books to long-distance phone calls. 


Ww w.mastercard.cc ym 


there are some tl uy. WE ate} for everything else there’s MasterCard.” 











eir inspirations run from Billy Baldwin to Ralph Lauren, 
Dorothy Draper to Rose Tarlow. They live in Cape Cod 
cottages, Spanish Mediterranean casas, and urban lofts. 
"hey’ll sit in everything from a Regency armchair covered 
in pony to Philippe Starck’s see-through Eros chair. And 
almost all are fainting over chocolate brown (for now, at 
least). Meet House Beautiful’s 15 picks for the next wave 
f design talent. You probably haven’t heard their names 
yet, but you won’t be forgetting them anytime soon. 


he Next VVave 


zt, 


Nate Berkus 
Born: Los Angeles, CA, 1972; lives and works in Chicago, IL 





with it, tile the floor with it, dye it, wax it, cut 
it—it’s like an afternoon at Elizabeth Arden. 


hen did you realize you were a 

signer? 

hen the drugstore mirrors that | installed 
“1: . Who’s your favorite decorator? 

the ceiling began to rain on my ten-year- 


Fiface Jacques Adnet and Samuel Marx, who 


designed or made almost everything for their 
ho inspires you? 
ily mom, who has a 30-year-old design busi- 
ss, and auctioneer Leslie Hindman, who 
Jught me to be a businessperson. 


interiors. 


What’s your favorite 
chair? 

One of a pair of 19th- 
What's your house like? century black painted 
19th-century brick home that survived the 


icago Fire. 


Regency-style arm- 
chairs. The seats are 
hat’s your favorite local landmark? covered in pony. 


> Shore Drive—Chicago’s freezin’, hot- 
ake Shore Drive—Chicago’s freezin’, hot Wists the wares 


»g-eatin’, bad-hair-causin’ version of the ; ; 
BC? : decorating mistake 
forniche. : : 

you’ve made! 


iWhat’s your favorite color combination? | didn’t trust my instincts. 


thocolate brown with almost anything. = 
: ; If you had unlimited resources 


Hyou had only one material to work and could buy any antique, what 


(risingstars) 


N housebeautiful 


[above] Chicago- 
based designer 

_ Nate Berkus. [left 
and below] Two 
views of a Berkus- 
designed high-rise 
apartment in 
Chicago. 



























































lith, what would it be? 
eather. Clad the walls with it, inlay tables 


would it be? 
A painting by Matisse. 









Celia Cabral Domenech 


Born: S4o Paulo, Brazil, 1970; lives and works in Miami, FL 









When did you realize you were a Where do you like to start ina 
designer? room? 
My mother used to work with a famous I study the light. 

interior designer in Brazil. I 













fk : What’s your favorite chair? 
remember going to the drafting 













Designer - f aa eee Philippe Starck’s Eros chair. It’s com- 
: room to spy on the projects an 5 
Celia Cabral . Py PFO} fortable, translucent, and has beautiful | 
Domenech to draw my own sketches. 
at home in proportions. 









Miami. 





Who inspires you? 
Richard Meier, Le Corbusier, 
Frank Lloyd Wright, Kelly Hop- 
pen, Anoushka Hempel, Keller 
Donovan, Christian Liaigre, If you could go back in time, 
Antonio Citterio. where would you stop? 

I only think about the future. 


Describe your dream project. 
A U-shaped house with a pool located 
in the center, facing the ocean. 













What’s your favorite color 
combination? 
Dark brown and orange. 






If you had unlimited resources 
and could buy any antique, what 
would it be? 

If you had only one material A Biedermeier commode, with a Mark 
to work with, what would it be? Rothko painting on top. 

A decorative pillow or throw. 















What’s your most unlikely source 
Who’s your favorite decorator? for great stuff? 
David Hicks, for breaking all the rules. Stone Age Antiques in South Miami. 








Tim Hobby 


Born: Tallahassee, FL, 1965; lives and works in Atlanta, GA 






When did you realize you were a Who’s your favorite decorator? 
designer? Vicente Wolf, who does ingenious 
At six, I started rearranging my grand- shapes and textures in monochromatic 
mother’s house and accessories. She interiors. 

would just sit back and let me have fun. 










What’s your favorite chair? 


















What’s your house like? The Statuette chair, designed by the 
A 1970s concrete condominium, with late Lloyd Schwan. 
at [top to bottom] APE UTODE: het and 
AcTimiHebby contemporary European upholstery an ; 
interior. His Lucite-and-chrome lighting. Describe your dream project. 
store, Space, in Mine recently became a reality: I 
Atlanta. Hobb What’s your favorite local landmark? i eean ara 
mm. : a, PrOURy ay : opened a furniture, art, lighting, 
mg ag 2 a Miami The High Museum of Art, which was accessories, and linens shop in the 
> Ms iving room oes DL, : : Spee 
ee Hardesioned: designed by Richard Meier. heatror Atlanta 





What’s your favorite color combina- 
tion? 





If you could go back in time, 
where would you stop? 
The late 1960s and early 1970s, when 







White with chocolate brown or taupe. 








If you had only one material to great designers like Rudi Gernreich, 
work with, what would it be? Emilio Pucci, and Verner Panton were 
Wood, for its versatility, depth, and revolutionizing fashion and furniture. 
texture. 






What’s the worst decorating mis- 
VWhat’s your favorite decorating take you’ve made? 
trick? Placing a Philippe Starck bed with eight 


1rowing in an unexpected item. legs and wheels on a hardwood floor. 






















omer must mail in official certificate to complete donation 








Join KitchenAid in the fight against breast cancer. 
Support Cook for the Cure’. 


Purchase a pink Stand Mixer at CookfortheCure.com, and we'll 
donate $50 to the Susan G. Komen Breast Cancer Foundation. 


Visit participating retailers Sept. 29 — Nov. 2, and we'll donate EEE. 
$50 for each select KitchenAid® major appliance purchased? eee FF eg00 






Host a Cook for the Cure’ dinner party. Get details at 
CookfortheCure.com. And know you made a difference. 








The Susan CcCoo0okK | 
G.Komen FOR THE | 
Breast Cancer CURE ££ | 
Foundation ‘ | 

HitchenAicd 












[top to bot- 
tom] Designer 
Jay Jeffers. A 
bathroom he 
designed. Gio 
Ponti-inspired 
club chairs in 
his living room. 














Bart 


Lee. 








[below] 
Designer 


Emerson 


Jay Jeffers 


Born: Dallas, TX, 1969; lives and works in San Francisco, CA 


When did you realize you were a 
designer? 

I designed my dream house at age eight. 
It was very boxy and very big. 


What’s your house like? 

Gio Ponti—inspired club chairs in the 
living room, Eileen Gray end tables 

in the dining/sitting room, chocolate- 
brown walls and lime-green lacquered 
nightstands in the 
bedroom. 


If you had only one 
material to work 
with, what would 

it be? 

Glass mosaic. I work 
with an artist who 
makes beautiful pieces 
using broken tempered 
glass. 


Bart Emerson Lee 


Born: Cumberland, MD, 1961; lives and works in Santa Fe, NM 


When did you realize you were a 
designer? 

My father built my childhood home, 
so I was around the design process 
from an early age. Even my childhood 
forts had to have a sense of arrival and 
never-ending space. 


What’s your house like? 

A little condo on Santa Fe’s east side, 
with a lovely patio that borders on the 
usually dry Santa Fe River. 


What’s your favorite local land- 
mark? 

Santa Fe’s plaza—after nearly 400 years 
it is still Santa Fe central. I also love the 


recently renovated audito- 


What’s your favorite 
color combination? 

I like the idea of using col- 
ors found within a single 
element in nature, such as 
a seashell or a leaf. 






rium at the Santa Fe Opera. 







What’s your favorite decorating 
trick? 

High-gloss painted anything—an old 
bookcase, headboard, coffee table. 
Then take it to an auto repair shop 
and bake it like you would a freshly 
















painted car. 







Who’s your favorite decorator? 
Billy Baldwin. His work was original, 







new, and always unexpected. 







What’s your favorite chair? 
The swoop chair and ottoman by 
Michael Berman, which looks a bit 
big but actually has great scale. 

















What’s your most unlikely source 
for great stuff? 

Pier One Imports. I recently bought 

two clear glass hurricanes to sit on either’ 
side of a beautiful Murano glass vase. 




























If you had only one material to work 
with, what would it be? 
Any natural fiber or plant material. 


What’s your favorite decorating 
trick? 
Stacking books. 


Who’s your favorite decorator? 
Mother Nature. 


What’s your favorite chair? 
Mies van der Rohe’s Barcelona chair. 


Describe your dream project. 
A resort/spa with a focus on nurturing 
the soul. 


If you could go back in time, 
where would you stop? 






Ancient Greece, to learn geometry from 






Pythagoras. 






If you had unlimited resources and 
could buy any antique, what would 
it be? 

Stonehenge, but only if it came with the 









original instruction manual. 















|’...Sounds Great...and with only three 
Wwires to connect, the 3*2*1 is as easy to 
et up as 1-2-3.” Popular Science, 11/01 


SPEAKERS 


'...the cars...seemed to move through the 
»ntire room...front, to the sides, and behind 
ne — with only two main speakers!” 

eri Scaduto, Sound & Vision, 1/02 


EASY SYSTEM 
The average person will be experiencing 

sicredible Bose sound in less than 15 minutes. 
|-onsider yourself an aficionado? — Make it 5.” 
Nichael Harmon, News Radio 1200 WOAI, 12/01 

















ONLY FROM BOSE® 


Introducing the 3:2:1 DVD 
home entertainment system. 
Surround sound 
without room invasion. 


Imagine five-speaker surround 
sound. Now imagine enjoying 
much of that same experience 
without center or rear speakers. 
And without all those extra wires. 
Imagine that. 

For a free information 
kit, dealers and Bose 
stores near you, call 
1-888-321-BOSE. 

Ask for Ext. N24 
Learn more at 321.bose.com 
and enter e-code: N24 





Hideaway Acoustimass module not shown 
©2002 Bose Corporation JN20637 


Better sound through researcha 
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[top to bot- 
tom] The 
Golden Gate 
Bridge. A 


bedroom. 





[left and 
bottom] 





views of ¢ 
Misczynskis 
L.A. apart- 
ment. 











client’s master 


Designer Alison 
Wende Lufkin. 


Designers 
Michael and 
Alexandra 
Misczynski. 









Alison Wende Lufkin 


Born: New York, NY, 1967; lives and works in San Francisco, CA 










When did you realize you were a 
designer? 

When I was little I began rearranging 
my bedroom weekly and moved from 
there to redecorating Barbieland. 


What’s your house like? 

A Cape Cod-style white clapboard 
house on a hill overlooking San Fran- 
cisco Bay. It’s furnished with family 
heirlooms and Oriental antiques. 


What’s your favorite local land- 
mark? 

The Golden Gate Bridge. I love how its 
vibrant orange color stands out against 
a beautiful blue sky. 


What’s your favorite color 
combination? 

Straw yellow, robin’s-egg blue, and sage 
green. 


If you had only one material to 
work with, what would it be? 
Sage-green toile. 


-- {Alexandra and Michael Misczynski 
; Born: New York, NY, 1972, and San Francisco, CA, 1968; live and work in Los Angeles, CA) 





When did you realize you were a 
designer? 

Alexandra: When I was 15, our family 
home was remodeled, and I was very 
involved with the transformation of my 
own room. Michael: As a child, I was 
obsessed with LEGOs. I knew I was in 
trouble when I started painting them 
colors they didn’t come in. 


Who inspires you? 

Alexandra: Naomi Leff, Michael Smith, 
and my mother. Michael: Richard Meier 
and Rose Tarlow. 


What’s your house like? 
A 1920s Spanish courtyard apartment 
in West Hollywood. We feel like we’re 


living in a Mediterranean hill town. 


What’s your favorite color combina- 
tion? 
Earth tones or natural colors. We rarely 
nture into anything that looks unnat- 
chemically derived. 


Who’s your favorite decorator? 
Sister Parish, for her timeless, classic 
style and sense of whimsy. 


What’s your favorite chair? 

A basic desk chair from Office Depot. I 
upholstered it in a beautiful Brunschwig 
& Fils stripe. 





If you could go back in time, 
where would you stop? 

The early 1900s in Old Westbury, 
Long Island, to visit my great-grand- 
mother and her beautiful house and 








gardens. 




















What’s the worst decorating mis- 
take you’ve made? 

Buying an antique needlepoint rug and 
a corgi puppy at the same time. 





What’s your most unlikely source 
for great stuff? 

Tancredi & Morgen near Carmel, 
California. 










If you had only one material to 
work with, what would it be? 
Wood, for its structural qualities, depth 
of color, and beautiful grain. 


What’s your favorite decorating 
trick? 

Slipcovers. They’re washable and can be 
changed with the seasons. 


Where do you like to start ina 
room? 
With a client’s needs. 


What’s your favorite chair? 
Alexandra: An old English club chair 
slipcovered in blue-and-white ticking. 
Michael: My fold-up beach chair, with 


a bungee cord to hold my towel. 


If you had unlimited resources and 
could buy any antique, what would 
it be? 

Alexandra: An 18th-century Khotan 
rug. Michael: An antique architectural 
model. 





Open top. 
Listen. 


— 2003 Aq CABRIOLET , 


30 
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[above] 
Designer 
Eric Prokesh. 
[left] Fair 
Park in 
Dallas. 


[right] 
Design hero 
Renzo 
Mongiardino. 
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=< [top to bot- 
tom] Design 
hero David 
Easton. Gra- 
cie wallpaper. 
Designer 
Joseph Riccio. 








Eric Prokesh 


When did you realize you were a 
designer? 

By default, while I was managing a 
design firm in Austin. When the firm 
dissolved, friends and acquaintances 
came to me with projects, and I was 
sort of drafted. 


What’s your house like? 

It’s a 1930s house with 50 casement win- 
dows in a mostly intact urban neighbor- 
hood of Dallas. I’ve been restoring it. 


What’s your favorite local land- 
mark? 

Fair Park, a vast complex of Art Deco 
buildings in Dallas. It was built for the 
1936 Texas Centennial. 


If you had only one material to 
work with, what would it be? 
Stucco. I’d build a wall thick enough 
to hold shutters or a standard bifold 
window in its depth. 


Joseph Riccio 


When did you realize you were a 
designer? 

In Ms. Piazza’s home economics class— 
I won the home ec award at graduation. 


Who inspires you? 
Juan Pablo Molyneux, David Anthony 
Easton, Daniel Romualdez. 


What’s your house like? 

A two-bedroom, two-bath apartment 
with a view of the Hudson River. I feel 
as though I live in a treehouse. 


What’s your favorite local 
landmark? 

The World Trade Center. I grew 
up looking at those towers as 
beacons of hope, promise, and 
prosperity. 


What’s your favorite color 
combination? 

Blue and white, and all shades of 
brown and white and orange. 


o fe §6Born: El Paso, TX, 1961; lives and works in Dallas, TX 


What’s your favorite decorating 
trick? 
Symmetry. It gives a room a harmonious 


feel. 


Who’s your favorite decorator? 
Renzo Mongiardino, particularly his 
work on Versace’s apartment in Milan. 
He took Italian Renaissance furniture 
and made it look fresh. 


If you could go back in time, 
where would you stop? 

The Rome of Pope Alexander VII, the 
most exciting building boom in history. 


If you had unlimited resources 
and could buy any antique, what 
would it be? 

The fantastic Morlay hunting-motif 
clock in the Wallace Collection. 


What’s your most unlikely source 
for great stuff? 
Dealers close to home. 


Born: New York, NY, 1967; lives and works in New York, NY 


If you had only one material to 
work with, what would it be? 

A custom-colored Gracie wallpaper 
based on an original done for Pauline 


de Rothschild. 


What’s your favorite chair? 
The Paley chair. It’s deep and comfort- 
able and beautifully proportioned. 


If you could go back in time, 
where would you stop? 

The 1920s, before the Crash. It was a 
stylish and sexy time. 


If you had unlimited resources 
and could buy any antique, what 
would it be? 

Vermeer’s Lady Writing a Letter with 
Her Maid. 


What’s your most unlikely source 
for great stuff? 
AJO Lumber and Ace Hardware. They 


can make anything. 
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pen up your world. 
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Can a car bring you closer to nature? Can it be designed ET Ce 
every sense? Can it make you more present in the world around you—its 
sights, smells and sounds? Yes, yes, and yes. Just open the top. Brg Te 
mind will follow. The new Audi A4 Cabriolet. Available October, Pa 
Never quit. Never do the expected. Never rest on your laurels. Never think great is good sini se ayaa 































Baie 
Christopher 
Ridolfi and Ty 


[above] Burks’s 
den. [left] A 
gentleman’s 
study fora 
recent Boston 
showhouse. 


Portrait by 
John Singer 
Sargent. 


[above] 
A client’s 
| kitchen. 
| [right] 
| Designer 

Saint-Onge. 

































dolfi and Ty Burks 


When did you realize you were a 
designer? 

Ridolfi: When I was spending more 
time decorating my friends’ homes than 
I was at my day job. Burks: At age 11. A 
friend’s father was a well-known 
decorator, and today I live in a 
house that was once his. 


What’s your house like? 
Ridolfi: Bel-Air in the 1960s. 
Burks: Everything from an Arts 
and Crafts chair to French 1940s 
furniture to 1970s wallpaper in 
chocolate and lime green. 


What’s your favorite local 
landmark? 

Ridolfi: The recently completed Mead- 
ows Museum at Southern Methodist 
University. Burks: Maple Terrace, a 
1920s Spanish-style apartment built by 
Dallas’s wealthiest businessmen, pur- 
portedly to house their mistresses. 


Saint-( Inge 


Born: Boston, MA, 1967, and Dallas, TX, 1961; live and work in Dallas, TX 





If you had only one material to 
work with, what would it be? 
Ridolfi: Wood. It can be painted, 
stained, gilded, gessoed, paneled, 
veneered, bleached, limed, waxed, 
oiled. Burks: Lucite. 


Who’s your favorite decorator? 
Ridolfi: Dorothy Draper, for her sense 
of drama. Burks: Billy Baldwin. 


What’s your favorite chair? 

Ridolfi: A vintage Klismos chair by T. 
H. Robsjohn-Gibbings. Burks: A pair 
of 1940s French armchairs designed by 
Henri Etienne-Martin for an oceanliner. 


What’s the worst decorating mis- 
take you’ve made? 

Ridolfi: Upholstering a pair of library 
chairs in chocolate-brown mohair. 
Burks: Accepting a job from a client 
who hated everything, including her 
house, her husband, and her kids. 


Born: Burlington, VT, 1968; lives and works in Redding, CT 


When did you realize you were a 
designer? 

At about five or six, I’d sit in front of 
the television with a sketch pad and 
draw floor plans of houses I saw on 
the screen. 


Who inspires you? 

My background is in film and produc- 
tion design. Ismail Merchant showed me 
how to create magic using the resources 
and spaces around me. 


What’s your house like? 

A 1927 cottage-style home decorated in 
neutral tones, washable fabrics, 
and distressed vintage furniture. 


What’s your favorite color 
combination? 

White on white. 

if you had only one material 
to work with, what would it 
mos 


be! 


white cotton sheets. 


ay 


Who’s your favorite decorator? 
Ralph Lauren. He is the epitome of a 
designer in any category. 


What’s your favorite chair? 
A good, old-fashioned rocking chair on 
a front porch. 


If you could go back in time, 

where would you stop? 

America around 1899. Shelburne Farms 
in Vermont must have been stunning. 


What’s the worst decorating mis- 
take you’ve made? 

Using masking tape to simulate leaded- 
glass panes on the windows of my child- 
hood bedroom. 


If you had unlimited resources 
and could buy any antique, what 
would it be? 

A painting by John Singer Sargent. 


What’s your most unlikely source 
for great stuff? 
The Home Depot. 
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[top and bottom] 
Two interiors by 
Jacqueline Derrey 


Segura [right]. Lf = 


rere eee 





[right] A 
showhouse 
room by 
Chicago-based 
interior 
designer 
Anthony 
Stavish. 













client’s 
library. 
[below] 
Designer 
Stavish. 





Jacqueline Derrey Segura 
Born: Westfield, Nj, 1965; lives and works in New York, NY 





When did you realize you were a 
designer? 

When I was 14, my mother hired a deco- 
rator, and we all shopped for hours. 


Who inspires you? 

Bunny Williams, who taught me that a 
$12,000 table does the same thing as a 
$120,000 table and a lot less to a client’s 
wallet. 


What’s your house like? 

Venetian plaster walls in Bibb lettuce 
green; a soft pink and chocolate-brown 
master bedroom; and pink, wheat, and 
blue in my daughter’s room. 


What’s your favorite local land- 
mark? 

The Metropolitan Museum of Art, espe- 
cially the Temple of Dendur. 


What’s your favorite color 
combination? 
Brown and pink. 


Anthony Stavish 


When did you realize you were a 
designer? 

At eight I created my own G.I. Joe 
apartment/command center. I designed 
the furniture and upholstered it with my 
brown corduroy dress pants. 


What’s your house like? 

I looked at 36 apartments before I set- 
tled on mine. I knew I wanted it as soon 
as I saw it, even though there was crime 
tape across the front door, bullet holes in 
the window, three full kitty-litter boxes, 
and a seven-foot-long vintage 1960s 
stereo and TV console that had to be cut 
in half to be removed. But it faced 
south with windows on three sides. 
I have since bought the building. 


What’s your favorite loca! 
landmark? 

Anything by David Adler i: 
Chicago. 








Born: Pittsburgh, PA, 1964; lives and works in Chicago, IL 

























If you had only one material to 
work with, what would it be? 

Venetian plaster, which gives depth and | 
texture to a flat surface. 





What’s your favorite decorating 
trick? 

Mixing beautiful antiques with Pottery _ 
Barn and Crate & Barrel. | 


Who’s your favorite decorator? 
Mark Hampton. 


Where do you like to start ina 
room? 
With a beautiful rug. 


If you could go back in time, 
where would you stop? |, 
France, 1930. I love the different woods 
and metals that were used. 


What’s the worst decorating mis- 
take you’ve made? 

Not sitting in a set of expensive dining 
chairs to see if they were comfortable. 



























Who’s your favorite decorator? 
Alberto Pinto, Jacques Grange, and 
John Saladino. 


Where do you like to start ina 
room? 
With color. 


What’s your favorite chair? 
My 19th-century iron campaign chaise. 


If you had unlimited resources 

and could buy any antique, what 
would it be? 

An 18th-century clock-tower mechanisir 
with all the wheels, pulleys, and gears 
intact. It would make an incredible con- 








sole table. 


What’s your most unlikely source 
for great stuff? 

lay in the suburbs! The bed I 
a Le Trash find. @ 
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An award-winning legacy of more than 


125 YEARS OF WINEMAKING 


can surely be expressed tn words. 





But we prefer the eloquence of 
AN OAK BARREL. 





Only winery ever to win | 
WINE SPECTATOR’S 


for both a cabernet 


WINE OF THE YEAR 


and a chardonnay. 





BERINGER 


All we are in every bottle. 


www.beringer.com 
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Wilham 
Faulkner 


MASTERPIECES OFA Unique cover designs and polished gilded | 
RA ends add to the distinctiveness of the editio1 
mae eee Printed on acid-neutral paper, the pages won’t 


yellow or brittle with age, and pages are Smy 


LEATHER-BOUND EDITIONS. sewn, not glued like ordinary books. Beautiful 


4 ; moiré endsheets.and satin ribbon page mark 
Imagine an exclusive library of the great literary : 

; : ae : ° add beauty and excellence. 
works of our time in beautiful, leather-bound , 


editions that are equally great...works and volumes Classics that will stand the test of tit 


that you know will endure for generations. Now, pe 
¢ The titles and authors represented in this co 


you can have that library with Great Books of the Be : 
ye ; 5 : tion, 50 in all, speak for themselves. Here a 
20th Century from Easton Press. : 3 

the great masters— Ernest Hemingway, Joh 


Great editions of great literature. Steinbeck, F. Scott Fitzgerald, William Faulk 
Every ele: 1 these editions—the design, Edith Wharton. 
the materials anc the craftsmanship —is of extra- Classic books such as To Kill a Mockingb 
ordinarily high quality. The books are bound in All Quiet on the Western Front, A Passage 


1 


genuine leather, with kt-gold ‘ents on the India or One Flew Over the Cuckoo’s Nest tt 


traditional hubbed spin« address timeless ¢] s of justice, war and p¢ 
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THE FIRST BOOK, 
THE GREAT GATSBY, 
IS YOURS TO KEEP 
FOR ONLY $ 595 


(PLUS SHIPPING AND HANDLING) 


© MBI 
RESERVATION APPLICATION : 


Easton Press « 47 Richards Avenue * Norwalk, CT 06857 


GREAT BOOKS 
OF THE 20TH CENTURY 


Please accept The Great Gatsby 
for just $5.95. 


se accept our offer of the first classic work in 


t Books of the 20th Century, F. Scott Fitzgerald’s 
Great Gatsby for just $5.95 (a wonderful value 
; regular price of $45.75)—and without any 
ler commitment or obligation. You will not 
to buy even one more book. 

you love The Great Gatsby as much as we 
ct, you will then have the opportunity to 

ve more volumes at a rate of one book a month. 
if any book fails to delight you, you may return 
thin 30 days for a full refund. It’s risk free. 
‘gin enjoying the magnificent library you’ve 


ys dreamed of! 


€ 
£ 
Ware Castoun Press 
47 Richards Avenue *« Norwalk, CT 06857 


Yes! Please send The Great Gatsby and enter my subscrip- 
tion to Great Books of the 20th Century. | understand there 
is never an obligation to purchase and that either party may 
cancel this subscription at any time. 

Send no money now. You will be billed. 


Call Toll Free: 1-800-367-4534 
24 Hours a Day! 


Name 


Address _ 


City_ 
State a _ Zip 


Signature 

(All orders subject to acceptance.) 
You will be billed $5.95 plus $5.25 shipping and handling for the first 
book, plus any applicable sales tax. Prices shown are in U.S. funds 
Higher shipping and handling outside U.S 
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A mirrored transom A dropped ceiling holds All the lighting is 
above an unusually “ ductwork for central on dimmers so 
short window gives the air, eliminating the need that the owner 
illusion of more height. for a window unit. can set the mood. 





Glass-fronted 
cabinets with o 
fashioned latché 
show off dishes 
and make the 
room feel bigge 
rather than 
boxed-in. 








At only 24 inches 
deep, the Viking 
refrigerator 
doesn’t invade 
the floor space. 


White Calacutt 
marble on the 

backsplash and | 
counters keeps, 
things streamlir 
For a softer lod 
it’s honed inste; 
of polished, anc 










For task lighting, 
Siegel prefers 
discreetly hidden 






incandescent sealed to deter} 
strip lights. stains. 
Twelve-inch 


segments are 
easier to install 
and don’t burn 
out as frequently 
as longer strips. 





Siegel added a 
pantry for mor 
storage. 


Cup-pull handles 
on drawers 
contribute to 
the vintage aura. 






The ebonized-oak floor is easy on the Water doesn’t stain a natural 


feet. Two coats of satin polyurethane material like jute, which dries 
sandwich a middle coat of semigloss, quickly. Make sure your rug has a 
giving it some sheen. rubber backing to prevent slippage. 


(octobermakeover) 


Kitchen Confidential 


Stephen Siegel casts a hard-boiled kitchen in a whole new light 


Walking into this kitchen was like stepping into a bad film noir. “It was dark and depressing, and had 
barely been touched since the 1940s,” says Manhattan-based designer Stephen Siegel. Although it was part of an apart- 
ment in a lovely 1903 building, “there had been no attempt to make it beautiful.” Siegel’s client asked for something 
clean and bright; the designer modernized the space without sacrificing its historic pedigree, providing every modern 
convenience while retaining a flavor of the past. “I’m a traditionalist, and I try not to give away the fact that a space has 


| 


been redone. I made this kitchen look the way it should have been designed originally, and now it feels like part of the 


apartment instead of a secondary room.” @ 


Photographer Melissa Punch Writer Christine Pittel Producer Elaine Wrightman 
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EAUTIFUL HOME STARTS FROM THE GROUND UP. That's why Martha Stewart 
vature now offers flooring designed to coordinate with our paint colors, fabrics, and — 
lable in early 2003—furniture. Choose from carpet, area rugs, hardwood, laminate, 
leum, tile, and stone. It’s all part of the Martha Stewart Signature” decorating system 
helps you create, step by step, the home you've always dreamed of. Visit a Certified 
tha Stewart Signature Retailer today, and you'll see just how beautiful your home can be. 


Martha Stewart Signature partners: P/Kaufmann for fabric, Sherwin-Williams for paint, Shaw for flooring, and 


, In early 
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a Stewart Signature e Flooring 74 


, Bernhardt for 





























IWN & COUNTRY 


ymfortable, luxurious seating for seven. The industry's only : 
CHRYSLER 


mote power dual sliding doors and liftgate* Three-Zone 
p g g a (( =O 


itomatic Temperature Control System, and a movable, pow- a 
Drive =Love 
ed center console. It elevates the art of the piggyback to a 


1ole new level. Call 1.800.CHRYSLER or visit chrysler.com. 




















(gardengo ddess) 


Rhapsody in Blue 


Conquer the post-summer blues by planting 








blue bulbs. They’re dirt cheap and easy 


Portrait Lizzie Himmel Writer Katherine Whiteside 


Early spring As the snow melts, 
Crocus chrysanthus ‘Blue Bird’—blue 
on the outside and creamy white 
inside—pops up, opening and closing 
in the late-winter sunlight like the 
mouth of a baby bird. Chzonodoxa 
gigantea—nicknamed (thankfully) 
Glory of the Snow—sports about six 
starry blue flowers per stem; C. sar- 
densis is similar, but with deeper blue 
flowers. Scilla stberica ‘Spring Beauty’ 
is killer-blue and tiny enough to plant 
in big patches in the lawn. Hardy Iris 
reticulata ‘Edward’ is impervious to 
both the cold of North Dakota and 
the heat of Los Angeles; plant 
this dark-blue charmer 










across the walk from Irs 
histrioides ‘George’ and 
begin your own Kings of 
England fan club. 
Mid-spring Like 
‘Edward’, Muscari 
armeniacum ‘Saffier’, 
also called grape 
hyacinth, flourishes in 
both cold and hot 
climes and looks smash- 


ing against spring daf- 


m 
' 


to dig in—think teaspoon instead of trowel 


fodils and tulips; plant a winding 
river or an electric-blue stripe along- 
side a short boxwood hedge. With 

its large cone of deep blue-black 
flowers, Bellevalia pycnantha looks 
like muscari on steroids. For a cool 
counterpoint, plant Puschkinia 
scilloides var. libanotica (somebody 
please give this baby a nickname), 

an antique with pale-blue flowers and 
dark-blue pinstripes. 

Late spring If you have avoided 
ornamental onions because you don’t 
like huge purple globes orbiting over 
your earthly paradise, do try planting 


the altogether more ethereal Allis 


vate piants in containel 


mer} vere breeding 


A. Buy goldfish. They gobble up every yucky bug in the water, and are really cute to boot. If you're lucky, a handson} 
frog will become a frequ-nt visitor as well. 


ons to hbmail@hearst.com. For more details, see Resources. 






















caeruleum. This pretty little flax-blue ff 
onion is about one foot tall and | 
blooms only as big as the O in your 
hand-signaled OK sign. Lighten 

up a shady garden with a gorgeous 
dappling of Hyacinthordes hispanica 
‘Excelsior’, affectionately called squill 
in old southern gardens. Heavenly. 
To do Buy containerized perennials 
and plant now. The deals are unbe- 
lievable, and autumn rains will assur 
your newcomers long lives. 

Payoff Enjoy the reblooming of you 
garden after the heat of summer 

is gone. Pick bouquets of asters and 
autumn-tinted foliage. @ 


love the look | had to stop im 


in | do to prevent this problen™ 
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[clockwise from top left] Invitations are tied in ribbon and hand-delivered to guests. Sherri Donghia wraps wine and water 
buckets in swaths of colorful fabric. The tablecloth is a veritable Donghia patchwork. Donghia and her husband, Roger Eulav 
relax on vibrantly striped hammocks amid the pines. Eulau makes his own couscous. The dining chairs are Donghia designs. 


dinnerateight 
Sylvan Setting 


Designer Sherri Donghia entertains under whispering pines 


u 
their boughs it cools down even the hottest Long Island day. Dinner guests invariably drift outside at Whispering Pines 
Sherri Donghia and Roger Eulau’s timber-peg house on the edge of a vast white pine forest. “People pick up a cocktail 
and then head out to see what’s blooming and what the deer have eaten,” says Donghia, design director of Donghia, thi 
renowned home furnishings firm. Guests are further enticed to explore the grounds by a sparkling pool and colorful 


South American hammocks beckoning in the shade: “I like to create many conversational areas rather than corralling 





people into one big clump.” 
Meals at Whispering Pines are all about fusion—mixing dishes from different countries—and so is the decor,” con 
; Tey bes Ra eee als So eg Ape a aN oe: a oes - oT | : . 
tinues Donghia, whose tablecloth is a patchwork of fabrics. Chairs, classic Donghia designs, are covered in an assortmeé 
of bold st mix of pattern keeps the table from looking to ied. It should feel as if it was done with a 
P Christine Pittel oducer Ken Cronstron 


www.housebeau 





They both took care of 


business. 


Took care of their 


families. 








So why will one 


leave his family with every 


advantage, 


while the other leaves 


everything to chance? 








The difference is an estate plan that will leave 
more of your assets where you want them to go. 





Northwestern Mutual Financial Representatives 
offer expert guidance in estate planning, as well 
as a network of specialists to help get you closer to 
all your financial goals. 


/, 


Wr Northwestern Mutual | 
FINANCIAL NETWORK’ 





Nem (o)0 dal = ee 


© 2002 The Northwestern Mutual Life Insurance Co., Milwaukee, WI www.nmfn.com 
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(dinneratetgnt) 


sweep of the hand.” Orange and fuchsia roses are gathered in a Moroccan bow] 
next to glass goblets from Mexico and red earthenware plates from China. “I’m| 
always bringing back things I love from different parts of the world. The com- 
monithread is that everything is handmade,” she says. Donghia enjoys watching\fl 
her friends go back for seconds and thirds, and everyone tends to linger until § 
the pine needles are fluttering down into the remains of the strawberry short- 
cake, While Eulau goes to bed, Donghia handles the cleanup, “but it’s so easy. 


Since most of the food is gone, there’s not much to put away. 


@ A good party should include a mix of different age groups. Cross-generational 


gatherings are more fun In addition to a steady group of friends, Donghia 
always invites somebody new, which adds to the flavor of the party. 

@ Don’t forget background music. Donghia and Eulau mix rhythm and blues, 
classical, jazz, and bossa nova 

2 If you buy what’s in season at the market, you can’t go wrong. 
When it starts getting dark, put a big hurricane lamp on the table and a votive 


y each place setting 





lace Cat dl § everywhere, even in bathrooms Guests look better and feel hap- 
candle light 
rb garden, even if all you have room for is some small pots. A fet 
] 7 } 7 
a SO much flavor to the food 


] ] ] 
work by serving dinner buffet-style 
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A perennial favorite 
at HB, Bill Blass 
unveiled his new 
furniture collection 
in the August 1998 
issue [right] and 
divulged his recipe 
for sour cream 
soufflé in November 
1978 [below]. 





(athomewithroehm) 
Remembering Bill 


Fashion designer, style arbiter, bon vivant, friend 


Any reader of this magazine—or anyone generally 
interested in fashion, ese or gee good 
ist ee knows the impact the great style 
on Bill Blass had on America. Trying to describe 
died in June, is daunting because he was 
larger than life, both a legendary fashion 
-an all-around good guy whom I had 
to call a friend. > 


mel Writer and F er Carolyne Roehm 


SWAROVSKI 


anew kind of sparkle 
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In the 1950s, Bill began articulating a distinctly American 
version of clothing design, transforming separates and sports- 
wear into high fashion and successfully marrying European 
luxury with a buoyant freshness and ease. Quintessentially 
American, he decorated and entertained with the same creative | 
vigor. But what I loved most about him was his friendship, his _| 
extraordinary humor, his teasing, and how he made each of his 
“Babes” —his coterie of female friends—feel so special. 

Bill loved gossip and could deflate any oversize ego, but 
he would not unleash that caustic Blass wit unless he knew 
you could take it. I met him in 1975, when I was 24 and bring- | 
ing home $126 a week working for Oscar de la Renta. Oscar 
and I were in Italy buying fabrics for a spring collection, and 





Oscar asked his friend Bill Blass, who was also staying at Villa 
d’Este, to look out for me. I was totally intimidated. Bill was 
already a famous designer, and I was a starstruck rookie. I'll 
never forget his first words to me. “How are you, kid? Do 
you drink?” he said in his gruff voice. I stammered out a timid | 
yes. “Then let’s have a martini.” I had never drunk a martini, | 
but it made me feel like Carole Lombard and Myrna Loy 
rolled into one. It was the first of many martinis, although 





Blass’s country-house dining room was 


published in HB’s October 1992 issue. —_[ don’t think I ever really acquired a taste for them—I just 


(Continued on page 104) 





Open Invitation 


Open up your home to the legendary 
Cuisinart Food Processor and 
turn meals into fabulous occasions. 


Make a sumptuous family breakfast 
of sliced fresh fruits and sweet pastries. 
Lunch, dinner or get-togethers? 
Impress all with an array of 

hors d'oeuvres, homemade breads, : 
elegant entrees and delicious dessertste"= suuainee= 


> next generation of 
rs by Cuisinart: 
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fabric samples. But they’re an 
endangered species in a design 
world that counts on them. 





Do your part to keep our kingdom 
eI MUM el eM eral ae 
‘Return your samples... so we 
can all thrive! 










Concept; Jill Bluming /Design & Copy: Frederick & Froberg Design Offices 
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[top to bottom] Director Hilary 
Jay stands outside Philadelphia ais re bo rn as 
University’s Design Center, once the in Sabet as eae 
private residence of socialite Goldie Philadeipnia Univ sity s |) esion G enter, h ome 
Paley. A display in the former pantry. i I ~] z =o é 
A mannequin tests out the den. fo a riinn NID! rnd textile collection 


Second Fitting 


In 1963, when Goldie Paley moved to a modernist 
California-style ranch house on the edge of Philadel- 
phia’s leafy Berount Park, she was 81 years old and 
shedding the past. For almost 40 years shed been 
rand dame of a Georgian mansion in tony Chestnut 
rill keeping house for her husband, Samuel, with 
whom she had helped build a cigar-manufacturing 
empire, and busying herself with the duties of a 
Philadelphia socialite. She watched their son, Willian 
Paley, hit the pinnacle of success as chairman of CBS 
and marry the legendarily chic Babe Cushing. In the 
winters, she navigated the social orbit in Palm Beach. 





rapher Dean Kaufman Writer Amy Donohue Producer Kendell Cronstrom 








Ata time like this, you know why you purchased Regency, the very best wood or gas fireplace prod- 
uct around. It’s the highest quality materials and custom accessories. It’s the superior flame that makes 





those quiet times much more special. But, in the end, it’s knowing that your Regency will be around long = \ 





after the memories have faded. 


Call today to find the dealer nearest you and see how you can win a FREE FIREPLACE. 


(No purchase necessary and void where prohibited.) 





1-866-TOPHEAT or visit www.regencyqualitytime.com | 
















[above] The home’s ample 
closet space provides room 
for umpteen fabric swatch 
books. [below] One of jf 
several curatorial offices. j 


[above] Two extremes of black 
and white converge in the living 
room for a recent show, “Black 

and White—Beyond the Color 
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ing room are a horde of vintage Gucci handbags, Scaasi suits, Constructed in 1955, the Paley house was designed by 
and filigreed Victorian tortoiseshell hair ornaments; large file Philadelphia-based architect Earle Bolton, Jr—he also bui 
cabinets hold swatches of deli century French bro- the early-1950s birdhouse at the city’s famed zoo—for 
cades and silks. In an uni homage to Goldie Paley Blanche Paley Levy’s in-laws, Ike and Rita Levy, in a style 

the Design Center looks | 1 one very groovy that Bolton dubbed “Hollywood ranch.” After entering 





Spectrum.” 


Her husband’s death after 65 years of marriage was a blow, 
but the indomitable Goldie—in her omnipresent Anna Win- 





tourish dark glasses—wasn’t one to wallow in widowhood. 
Born in Ukraine in 1882, she already knew about survival and 
starting over, having grown up in Chicago as part of a family 
of poor immigrant shopkeepers. Her sunny new showplace— 
replete with floor-to-ceiling windows, wavy-edged Pennsyl- 
vania bluestone terrace, and piano-shaped pool—was an 
anomaly in starchy Philadelphia. Undaunted, she carted 

in her collection of Louis XVI furniture and lived harmo- 
niously in the streamlined environs until she died in 1977 

at the age of 95. 

Goldie Paley’s daughter, Blanche Paley Levy, donated the 
house to Philadelphia University, a college largely devoted to 
textiles and fashion, and today it serves as the institution’s 
Design Center. The closets, bedrooms, and basement now 
shelter a 200,000-object collection of textiles, vintage cloth- 
ing, and accessories, ranging from pre-Columbian weavings 
to 1960s Pucci shifts. One hall closet stows a dozen feather- 
topped 1940s cocktail chapeaus, while another is filled with 


delicate 19th-century French lace coats. Inside Paley’s dress- 


grandma 
The collection hac y catal n years. 
which was a shock t 
the center in 2000 
recalls, “but no on 0 


ture and more than 10( 


yout some fabrics, but 
not 10.000 pieces of couture 


and more than 100.000 textiles” 


‘| had heard al 


the daunting task, but has managed to draw some attentior 
to the center with a handful of exhibitions, beginning with 
the inaugural show last fall, curated by fashion designer 
Todd Oldham. The latest show, “What Is Design Today?,”’ 
housed in the nearby Ravenhill Chapel, runs from Octobet 
through March 1, 2003. “Design surrounds us everywhere, 
yet its meaning is ambiguous,” says Jay. “Is design only a 
result of mass production, or can a single handmade objec 
be design?” . 


through the marble-flanked front doors, visitors can see 

directly through glass panels at the back of the house to a 
sycamore and chestnut forest beyond. Each public space— , 
living room, library, and dining room, which are now gal- 


leries—opens onto the next in a stylish enfilade. 


i 
AT 


»,] ; 7 
Paley may have been down- (Continued on page 17 


Liberal married a conservative. 


nservative married a liberal. 





Agreed ona door that can survive the occasional storm. 











> doors make a statement on their own. Matching elegance with strength, Marvin doors stand up to weather, MARVI N- % 
and differences of opinion. And since they're built to your exact specifications, you'll know they're always a Y 
Learn more at www.marvin.com or call 1-800-268-7644 (in Canada, 1-800-263-6161) for a catalog. OE SS tree 
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in their Manhattan office. [below] The space 





[right] Heather Hoyt and Alison Levasseur 


is fashionable from floor to ceiling. 












Pretty in Pink 
In their Manhattan office, the principals of Hoyt Levasseur go for both polish and play 


Orchid is the new beige: somehow decorators Alison Levasseur and Heather Hoyt have just convinced a skeptical 
visitor that the pinkish lavender color on their office walls is actually subdued. “The color is neutral,” says Levasseur. 
“It works with everything.” Such as a chunky, metallic Paul Evans conference table ‘and console, a plush love seat cov- 
ered in a blue-and-white floral, and a collection of Chinese coral. Girlish touches, like a feathered headdress from 
Cameroon and a maquette originally created for a Christian Dior window display, soften the office’s massive red 
Lucite desks. 

“We had to be cost-conscious, so we chose items carefully and saved money where we could,” says Hoyt, describ- 


ing the challenge of outfitting their Upper East Side headquarters on a Lower East Side budget. The pair discovered 


that they were just as likely to dig up a sofa or chair in Chinatown or online as in one of the antiques galleries lining 

heir t, and materials were gotten for a song. Curtains are made of sari fabric purchased in the Little India neigh- 

borhood of Queens, geometric-patterned vinyl flooring covers the bathroom and kitchen floors, and white shelves ling 

an entire wall for simple storage. “If you work in an environment where you can change elements like the paint color 

and furniture, then have fun with it,” s sseur. “Surround yourself with things you love.” > 
Buff Strickiand r Chri Shea Producers § 


Mortimer and Howard Greenberg 
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JUST IMAGINE” 


CLEAN MORE THAN YOU EVER THOUGHT POSSIBLE. 
See TEL am Oem MCD CMM Cl Ta tcee CMe CMC Tg 
washer and dryer can handle a larger load, which means fewer loads 
for you. So you can wash up to 16 pairs of jeans* in a single load. 
And with our Cradle Clean™ motion that gently rocks clothes through 
mere Ce MTT a TL 
anything**—from linen, cashmere, even some silks to huge > 
comforters and rugs, right at home. It’s a new world of washing. 
THE a a a DUET™ WASHER AND DRYER 





Inca trademark/" Trademark of Whirlpool, U.S.A.©2002 Whirlpool Corporation. ENG 
Dus sizes. **Always follow care label instructions. Enter the Future at WWW.WHIRLPOOL.COM 
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[far left] The designers pin 
fabrics, photos, and drawings 
on corkboard, which covers 
most of the wall space. 
[left] The conference table 
and console are by design 
maverick Paul Evans. For 
more details, see Resources. 
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www.centuryfurniture.com 
To order catalogs 800 852 5552 


isit our website for detailed information on Century Upholstery and our other cool collections 
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(duelingdesigners) 
Packing It In 


When it comes to where to put what, Celeste Cooper 
and Keith Irvine are a storehouse of knowledge 


































Celeste Cooper Keithlevine Se 
Blt -lg Boston, Massachusetts, and 
7 New York, New York New York, New York 







I’m a magpie. Layering and 
accumulation have 
always been my lodestar. 





I edit rigorously for scale, 
form, and color. 


% i Getting organized MihestlsonaPalmB ot 
| give my Filofax. 
architects 
actual linear Se 
feet of 
books, 
magazines, 
china, linens My bar consists of glasses 
clothes, and Bar exam bottles, and barware on my 


grandmother's silver tray. 
shoes 


ba ila ae | 
























At the start of each day, I 
prioritize the top four things 
I need to accomplish. 















| 
| 











lacquerec 
contain 
and antic 
tankard 


Built-ins, built-ins, built-ins! 
I give architects actual linear 
Pe of books, magazines, 
china, linens, clothes, 
and shoes, plus 10 percent 
for future growth. 


I double-stack my books on 
every shelf, in piles on the 
stair steps, and as a makeshift 
table with a lamp and my 
decanter of Scotch. 















I have a passion for table 
China syndrome settings, displayed by pattern 
on Corian shelves. 


I store masses of antique 
china in a huge 
hutch that I designed. 

















I place a bar tray with bottles, 
decanters, and glasses on a 
painted Regency desk from 
Nancy Lancaster’s Gothic 
bedroom at Haseley Court. 


_———LL 















I store silverware in a 
crummy old drawer in the 
butler’s pantry. 


I store silverware in no- 


5 5 Silver fox tarnish bags in drawers lined 
- > 
Le a Ni 





with Pacific cloth. 













A I put pens, pencils, and the 


i 
I keep pens and pencils in 
/ PTT ates) like in a Kartell cart; stationery 


red lacquered tin containers 


is piled on black-lacquer trays. and antique tankards. 

























Towels are rolled and stored 
in a Corian niche below a 
Bath math heated towel rack. Toiletries 
are kept in a full-height 

medicine cabinet. 








Toiletries, towels, and 
soaps arranged on pretty 
two- or three-tier antique 
painted tables. 









In an antique box, or an 
old piece of furniture with 
secret drawers. 







In flat metal files by 
Bisley from Sam Flax. 

















In black-and-white shoe boxes 
stacked on floor-to-ceiling 
shelves behind a roman shade. 


Stored on flat shelves in the 
shoe bags they came in. 








I keep small appliances The ideal kitchen has a high 
in line with Bulthaup’s shelf around the perimeter 
Appliance Garage. for displaying china. 





Store athletic gear in a large 
closet with pegboards, 
hanging racks, and bins. 


Keep gear in a large 
closet or mudroom. 








I can edit just fine for 


Four times a year. : 
clients, but never for myself. 
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we're not out to save your marriage. just your home decor. 











DESIGNING FOR THE SEXES — 


THURSDAYS, 9:00 pm / 8:00c 
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requires 
a Change. 


Many Ford, Lincoln and Mercury 
vehicles from 1997 to the present are 
equipped with a Motorcraft® cabin air 
filter. Here’s what you need to know 
to help make sure this vital part is 
performing as it should. 


What does a cabin air filter do? 
As the name implies, a cabin air 
filter helps Keep mold spores, dust, 
pollen and. other airborne particulates 
out of your vehicle’s interior. When 
it’s working properly it can filter 

out particles larger than 3 microns 
(a grain of sand is around 200 
microns). That’s important news for 
allergy sufferers and anybody else 
who wants to breathe easy. 


Where and when do | replace it? 
This filter gets clogged over time and 
should be: changed every 12 months 
or 15,000 miles under normal driving 
conditions. To make sure you. have 
the right cabin air filter, properly 
installed to work effectively, visit the 
people who know your vehicle best. 
Stop in to any Ford, Lincoln or 


| .Mercury Dealership and have a 


uto Service technician 





www .qualitycares 


©2002 Ford Motor Comp 





(Continued from page 92) 


a. 





x * Pinal 


With Oscar de la Renta 
wouldn’t think of drinking anything 
else with him. 

Bill was handsome and elegant, and 
his brilliant blue eyes, which had a 
wicked twinkle, made him irresistible. 
But his sardonic humor is what hooked 
me: he would have given Noél Coward 
and Oscar Wilde a great run for their 
money. Personal circumstances made 
absolutely no difference to him—he 
always opted for the struggling, amus- 
ing artist over the rich bore. It didn’t 
matter to him if I was a “kid design 
assistant,” a fellow fashion designer, or 


the wife and then ex-wife of one of 


America’s richest men. Three years ago, * 


when my house in Connecticut burned 
down, Bill was among the first people 
to reach out to me. “What can I do?” 
he asked. I told him that all I wanted 
was a new puppy and for him to take 
me to London. “You get the dog and 
[ll make the reservations,” he said, and 
off to London we went. London with 
Bill meant staying in a corner suite at 
the Connaught, dinner at Harry’s Bar, 
a lot of “antiquing, eating, and drink- 


x,” and a stop at Huntsman for a suit 





and Carolyne Roehm in Connecticut. 








7 ie pets 
eam sh 


(for him) and a new riding jacket ( 
me). He was a wonderful shopper 
he helped me buy furniture for my 
house on that trip. He himself live 
beautiful homes in Manhattan ane 
Connecticut, and he advised me w 
I was rebuilding. 

We shared a somewhat blind le 
for our dogs, and agreed that we r 
often preferred their company to1 
of certain members of our two-leg 
species. When my dog Annie was 
last year, the first person I called v 
Bill. | knew he would understand 
pain because he deeply loved his y 
Lab, Barnaby, to whom he was aly 
slipping chocolate-chip cookies. B 
and I were devout foodies. He wo 
periodically call me and say, “Let's 
one of our kind of lunches.” As M 
west natives, we indulged a taste f 
finer (read: fattier) foods. Our lun 
consisted of root beer floats, crear 
egg salad sandwiches, and banana 
cream pie. Not the diet-plate spec 
but I can’t remember enjoying a 1 
more. And of course once we had 


ished, it was time for our martini. 






¢ your Car 
sy is right aro 









hat knows exactly a it needs and when. 
Juality Care Auto Service at Ford Lincoln and 


ith Dealerships all across the TTT 
here’s always one te ToS ; 
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n this issue: more of the easy, elegant style and | 


lesign inspiration you've come to expect from 





touse Beautiful each month, whether it’s decora- 
or Mary McDonald’s 


williant tennis pavilion— 

















um—guesthouse or pub- 
isher Melissa Ulfane’s 
pirited Paris pied-a- 








erre, a waterside vaca- 
ion retreat in Florida 
w a wildly idiosyncratic 


Touston lair, sophistt- 





ated urban digs by deco- 








ator David Netto or design expert and author 

kita Konig’s lively London flat (she practices what 
he preaches). Like to cook? You'll gobble up our 
pectal feature on kitchens, plus a sparkling laundry 


oom that’s anything but a wash. 





























[this view] Decorator 
Mary McDonald stands 
outside the guesthouse 

she decorated ona 
Hollywood estate once 
owned by Buster Keaton. 
[far left] Rattan chairs 


by Arden House are 


interspersed with orange 


trees in reproduction 
pottery containers 


from Ceylon et Cie. 


MN ys SINAN 


ti tialtt Hee Ht PB i Ha ti SH H iH re 
Sa TT Ts Te RTH 





Z\ y | 
AN) VW, 


Bs 


\ Bo 


| 


= , 


Be 



































eumees he large 
Lollywood estate was built by 
1e great silent film star Buster 
-eaton, and since then, other 
esidents have included James 
ason and Cary Grant. This 
ittering pedigree was very 
uch on the mind of Mary 
cDonald when she deco- 
ted a new guesthouse for the 
resent owner. “I wanted the 
oms to look as though they 
ad evolved since the estate’s 


Iden days,” she says. 





“T wanted the rooms to look as though they had evolvec 
since the estate’s golden days” 





[above] A bathroom, luxurious 


with a slipper chair and Oriental 
rug, is boldly accented in red. 


[facing page] Reproduction 





Swedish Gustavian chairs from 
Haga Collection sit comfortably 
with Chinese stools from 


-ar! Xil Antiques. The curtains 


© DP eeGS ae 1 ee 


and bedspread are made from 


fiamond Foam & Fabric cotton. 


( iore details, see sources. 
. 112 [www 
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The perfectly symmetrical 
Mediterranean-style pavilion, 
which overlooks the tennis court, 
consists of sitting and dining 
areas, a bedroom, a small library, 
kitchen, and two baths. The 
rooms are arranged in an enfilade, 
so guests can stand at oneend | 
and see the other. Arched French 
doors function as generous 
windows. 

Although white upholstery 
abounds, the designer pulled the | 
color red through the long, nar- 
row interior in prints and stripes 
and solid accents. African and 
Chinese artifacts belonging to 
the owners are unpretentiously 
displayed amid antiques from 
Europe and the Raj. To this mix, 
McDonald added her signature 
blue-and-white ceramics, bringing 
some pieces outdoors to flank the 
loggia where comfortable seating 
is sheltered by a deep blue awning, 

McDonald painted all the 
walls white and covered the floors 
with wool sisal to create an unin- 
trusive background for “the kind 
of eclectic furnishings English 
expats would use in Kenya dur- 
ing the mid-20th-century. I kept 
thinking of their lives filled with 
unaccustomed sunshine, their 
exotic trophies.” @ 



























Netto lined the living room curtains in 
a ruby-red wool gabardine and added 


a tufted ottoman uphoistered in lemon- 





yellow cotton from Manuel Canovas. 





| Designer 

| David Netto 
| knows how 

1 todothe 
right thing 


Park 
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Photographer Dana Gallagher 
Writer Christine Pittel 
Producer Miguel Fiores-Via 
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A Portuguese-style painted 











chandelier from Sentimento hangs 
above a mahogany dining table 
designed by Netto and made 

by Laszlo. The 19th-century 
faux-rosewood chairs are from 


Waldo’s Designs. 











E left] In the entrance hall, a 1940s 
urst mirror hangs over a George II 
ogany console. A pair of stag’s-leg 

»s flank a fossil. [above right] 
library’s sofa and armchairs are 
istered in Malverne velvet from 

ers; the curtains are made of Prelude 


1 Jaspé Mousse from Clarence House. 


FOR CERTAIN YOUNG, ACCOMPLISHED NEW YORKERS BUYING 


their first serious apartment, David Netto is the designer dw jour. He understands 


exactly what his clients want because he’s their age and he grew up in a similarly 
serious Manhattan apartment himself. The couple who commissioned this project 
are actually longtime friends of Netto’s. A baby was on the way, and the husband’s 
bachelor flat, in which the pair had been living, would soon be too small. Yet they 
asked Netto to spruce it up for a family of three because the real estate market 
was tight and brokers had little to show them. To make things more interesting, 
the husband (who flies his own plane and can turn any problem into a game) chal- 
lenged the designer to a race. He bet that he could find a new home faster than 
Netto could redecorate the old one. “As with any and all contests, my client won,” 
the designer says with a smile. 

Netto was happy to concede as soon as he saw the distinguished Park Avenue 
apartment that would now be his focus. He dropped the old project, picked up the 
new, and put on more speed. “The space, in a pre-World War I building, was in 
such good shape that I didn’t need to do much architecturally,” he says. “Besides, 
there wasn’t time before the baby was due, so I just started painting furiously.” A 
fresh coat of color took decades off the rooms. Netto followed it up with a selec- 
tion of furniture that was substantial without being stodgy. Working feverishly, he 
pulled off a feat virtually unknown in the annals of Manhattan renovations: “I got 


them into the new place in three months.” 
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Netto respected the work of the previous decorator, Mica Ertegiin. “I'd love to 


take credit for the beautiful inlaid-wood floor in the entry hall,” he says, “but at 
least I had the good sense to keep it.” Because the clients are young and haven’t 


had a chance to accumulate a stash of fine antiques, Netto chose not to go the 
usual “big brown furniture” route in the huge living room. Rather, he concentrated 
on lots of comfortable seating so it “could really be a hangout instead of a ceremo- 


nial space used only at big cocktail parties.” 


He saved his grandest gesture for the dining room, which is almost as large as 
the living room. “To make it seem more intimate, I decided to paint some archi- 
tecture into it,” he explains. French artist Jean Carrau spent weeks creating faux 
wainscoting, beams, and ceiling coffers. At first the clients wondered whether they 
really needed a trompe l’oeil dining room, but Netto told them to “live a little. 


To quote the great Albert Hadley, I tried to give them what they never knew they 


wanted.” Perhaps they didn’t know they wanted sapphire-blue hurricane lamps, 


or orange lampshades topping a pair of classical bronze candlesticks either: “They 


had orange flowers at 
to take their preppy | 


Architect Will } 


kitchen. The \ 


his cue to desig: 


the apartmen 


Netto’s brand 


that isn’t flashy, 


Hadley. “But a sens« 


[www 


housebe 


1 


1d of the husband’s, helped with the 


clean and white, and Meyer took that as 


ng what would have been there when 


.y 


i of great American decorating 


lbvyR 


I 


test things to achieve. 


» 


r party, and I said, “That’s it!’ I was always striving 


veak it.” 


0 years ago. It fits seamlessly into 


3illy Baldwin and Parish- 





[above left] The slipper chair is 





- upholstered in white terry cloth fror 


Rogers & Goffigon. [above right] _ 
The tufted sleigh bed, upholstered | 
in Buxton by Travers, was designed | 
by Netto and made by Trade France 
[facing page] Pietra Cardoza stone 
counters with a simple beveled | 
edge, brushed-nickel fittings, and a 
farmhouse sink from Waterworks 
give the new kitchen a vintage look. 
Blue paint sets off white dishes insid 
the glass-fronted cabinets. For mort 


details, see Resources. 
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Photographer Oberto Gili 
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[near left] Christina Girard, 





who is wearing an antique 
Ottoman robe, holds a 
Tibetan drum from her 
collection of musical 


instruments. [far left] 


New chairs are boldly 
matched to an antique 


Chinese lacquer screen. 














Christina Girard has | 
enriched her Houston | 
house with layers 

of personal history 


“No matter where I go, 

| | \ | : : I act like a little bird: ‘ll 
| I pat my twigs around | 

my nest and surround | 


myself with all the things that make me feel good,” says Christina Girard, 














a mother, artist, and free spirit who has lived in Spain, Hungary, France, 
England, China, India, Jordan, South America, and, perhaps most 
exotic of all, Texas. None of it has been wasted on her. Her particular 
assortment of twigs is, for now, lining a 1983 Mediterranean-style house 
in a quiet Houston subdivision where she has lived for a decade. 
Adjacent to the city’s 1,500-acre Memorial Park, Girard’s house is 





cozy, exotic, and warmhearted—a nest enriched with ancestral furniture 
and paintings, personal collections, and fabrics from all over the world. 
She didn’t need a decorator because interior design is in her blood. 


Her Hungarian mother also lived in many countries and took immense 





pleasure in the decorative arts. Her godmother, Helen Davis, has been 
described as the Sister Parish of Houston. The late decorator Mark 
Hampton was a dear friend and the godfather of one of Girard’s children. 
“What I learned from Mark Hampton is the importance of creating 
vignettes,” she says. “He taught me that you can walk into a feeling, 


live inside a feeling.” 
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The red Bridgewater chair ; 
in the living room is a f 


Mark Hampton design. 
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Even though her son Miguel is 30 years old and lives in Argentina, 
e decorated a bedroom with him in mind. “Miguel is half Spanish, 
d red is his favorite color,” Girard says. “So I made him an Iberian 
ve where gypsies might hang out.” The daybed, covered in Fortuny 
oric and overlaid with an ancient Incan poncho, is piled with pil- 
ws made of tribal textiles from the highest altitudes: the Himalayas, 
e Atlas Mountains, the Andes. The ceiling is tented with an exuber- 
t Turkish swzanz, a kind of fabric once used by Ottoman sultans. 

In the handsome, civilized living room, every object has a tale 

tell. The old Persian rug? Her mother’s. The tiny red cinnabar 


icing page] The walls of the breakfast room display family pictures 
da collection of handmade boat models. The wicker love seat is 

9m Pier One. Cherry ladder-back chairs belonged to Girard’s mother. 
bove] The master bedroom’s rolltop desk and Regency bench are 
mily pieces. Girard’s sister Gabriel Girard painted the garlands on 

e walls. Carpet by Stark. [right] On the George Ill table are narrow 
pier-maché messenger boxes once carried in the sashes of Mongol 


semen. Wax seals from a grandfather’s collection hang on the wall. 















































1 Prince Faisal bin Saud al-Saud, who in a shop in East Hampton, New York; surrounding it are 
t friends when she lived in Spain. new dining chairs with wheel-shaped backs that “have a 
> found it lying on Hindu feeling.” 
tl 1 she was 16, bought it for Holes had to be drilled in the ceiling of Girard’s bed- 
$98 s, ‘In my house, room to accommodate her grand George III English bed. 
| pho Its hangings are from Colefax and Fowler, but the linens 
to were sewn and embroidered by cloistered nuns in Toledo, 
me Spain. “On my bedside table I keep bits and pieces that 
G have to do with the intimate life of my children,” Girard 
ous foca says. ‘ se are not things I’d put downstairs.” With a 
semiprecious stones big lat e adds, “Of course, I also have a few petrified 
scenes. Girard bought the love le nong them.” 
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[facing page) In Girard’s son’s | 














bedroom, a #@W Gane-back trundle bed 
from Ballafa@ Designs is covered with ‘IH 
vintage textiles. Paintings of the Al 
Basque county fang on the walls; the 
tribal rug i§ Moreccan. | this page] 


Kfhown to the Gifard tammy as “Mom’s 


Circus,” the powder roonmis a trompe 


Foeil tent painted By Gabriel Girard. 





Kor more détails) se@ Resources, 
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[this page] Rita Ka 
living-dining room 
is piled high with p 


from Dransfield & 





Archipelago, and 4 
Gish. The framed 

is from Long Stree 
[facing page] Desi 
author Konig in he 
bedroom. Wallpar 
= . by Cole & Son. 





N Lure conspire to turn a celebrated Lonifp 
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eners daughter into a dazzling talent herself 
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[right] The entrance hall 


lime green from the Paint Library 
painting, Rita Konig’s “first grown-up purchase 





is from dealer Sarah Maisey 1 


r- 
j 


all other views, clockwise from facing page’ 





L 
The bi 
colorful kilim, includes a pair of s 
in Fustian by Nina Campbell, Konig’s 
A mirrored scree 
often uses her dining table as a 


group of Karl Blossfeld pr 


a Koni . design we 

n.When she was only eight, she 

an helping out at her mother Nina 
pbell’s chic home accessories shop 
ondon, and during her early 20s 

joined its staff, adding merchan- 
in spirited colors such as acid- 

n, pink, and lilac—contributing 
ell as learning. “I used to study 
amazement the way Mum would 
something out of a pile of what 
ught was rubbish at a market 
transform it into a gem,” says 

ig, who still shops regularly with 

apbell. Despite the difference in 
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[left] Konig designed a bathroom that “feels 
" fike being in water.”” The stag horns were 
shed in the West Highlands of Scotland. 
[below] An antique English chest of drawers 
stands beside a stack of vintage luggage. 
[facing page] Konig wrote her book at this 
antique painted table. She tacks a changing 


gallery of Polaroids under framed works 


of art. For more details, see Resources. 























their ages and personal styles, both manage to spy exactly the same 
two treasures every time. At age 29, Konig, having left the shop, pos- 
sesses an impressive C.V.: a monthly column, “Rita Says,” in British 


Vogue, from which a forthcoming first book, Domestic Bliss—How @ Alfie’s Antique Market, 13-25 Church St, 
to Live (Ebury), is drawn; a clutch of new designs—from lampshades London NW8; 011-44-207-723-6066: a 
to glassware—on sale in Mum’s shop; and a flourishing interior design gathering of the city’s best dealer-selected 


consultancy. furniture, objects, works of art, and 


At home, Konig’s style is colorful and fresh, a confident mix of textiles. 


old and new, although she lived in the flat for a year before changing @ Paul Bert, 198 Westbourne Grove, 
anything. “I don’t believe in decorating a home all at once,” she says. London W11; 011-44-207-727-8708: 


“People get into such a are panic about filling it with the right things, vintage glass and lighting. 
without thinking how they’re actually going to use the space.” Among © Nina.Campbell, Bridge Studios, 318-326 





the problems Konig faced were “picture rails, dado rails, and really Wandsworth Bridge Rd., London SW6, | 

awful beading intended to make the doors look paneled.” But after and 9 Walton St, London SW3; 011-44- | 

she cleaned up the trims and assigned the rooms their final purpose 207-225-1011: furniture and accessories | 
(she had been sleeping in the present living room, dining in the present by Campbell and other leading designers. 

guest room), she was ready to decorate Carden Cunietti, 83 Westbourne Park Rd 
Her work on the bedroom shows her sure hand. “I was so sick of London W25QH; 011-44-207-229-8630: 
paint,” s ‘ed for wallpaper—something utterly proper. contemporary furniture and accessories. 
a big old country Yeoward South, Old Imperial Laundry, 71 

Warriner Gardens, London SW11; 011-444 

d 11: William Yeoward's glam- | 


{ 


I want ke the guest room of 
house, th the documentary Cole & Son 


wall cove t kent 





the rest streamlined, 
with the cu; tilis instead of billowvy orous tableware and furniture designs. 
curtains. | ! 
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Publisher Melissa UIE. 


made sure that the roo 
her Paris flat would aly. 

























' Gio Ponti’s 1950s Venetian 
chandelier hangs above a 
bright pink room in Melissa 
Ulfane’s Left Bank pied-a- 
terre. The 18th-century 
French daybed was bought in 
London; the small bookcase 
between the windows once 
belonged to the designer 


Renzo Mongiardino. 
q 


















































[this page] Traditional moldings anda 
19th-century white marble mantelpiece 
ground untraditional elements. [facing 
page, above] A 17th-century Turkish 
painted screen from Christopher Gibbs 
is a powerful presence in the living room. 
[facing page, below] A George Condo 
painting hangs behind a velvet-covered 
sofa. The bright patchwork kilim in the 
right foreground is from Turkey, c. 1900. 



















aris—even when it’s raining. 
‘hat’s because the London-based 
ublisher has knowingly built 
eautiful bolts of color into her 
'rench pied-a-terre. When Ulfane 
pens her apartment door, she sees 
unshine and flowers and fireworks 
o matter how wet her umbrella 

;. from Gio Ponti’s exuberant 
rimary-hued glass chandelier on 
1e ceiling to a giant paint box of 
flat-weave rug on the floor. 
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Not surprisingly, the South African—born, Oxford-educated 
founder and publisher of five-year-old Pushkin Press has sur- 
rounded herself with books. There are piles of them everywhere— 
in proper cases, on and under chairs, behind tables, serving as 
impromptu doorstops, plant stands, and coffee tables. A dedicated 
bibliopohile, she has nearly 30 titles in print, ranging from Stefan 
Zweig’s Buchmendel to Henry James’s Letters from the Palazzo 
Barbaro. Pushkin editions have become popular in Europe and 

the U.S. for both reprinted classics and new works never before 
released in English, such as the celebrated Italian writer Umberto 
Pasti’s The Age of Flowers, due out this winter. 

Ulfane’s flat occupies a late-19th-century Left Bank apartment 
house a few blocks from the Seine; its northern exposure gave her 
an added reason to paint the walls a lively pink and periwinkle 
blue. She shopped for furniture in a pied-a-terre frame of mind— 
her digs are part-time, after all—which allowed her to indulge her 
natural sense of whimsy. Accompanied by a friend, Edouard 
Lehmann, Ulfane scoured the Paris flea markets, Drouot auction 
rooms, and antiques shops. Close friendships with certain decora- 
tive-arts specialists have also influenced the decor: antiques dealer 


Christopher Gibbs contributed the 17th-century painted screen: 


dealer Akko van Acker supplied a Venetian chandelier. The overall 
ettect is so perso al that 10] han one guest has wondered out 
loud why Ulfane doesn’t put the other foot on the ground and live 


in Paris full 


[this view] The bedroom’s stainless-steel and 


leather chairs are 1960s pieces by Le Corbusier. 


Ulfane bought the wolf throw in Alaska and the | 
1950s chandelier at Drouot’s auction house. The 
18th-century waterfall painting is Irish. [far left] } 
Bathroom tiling is new; the satin slipcoyered 


armchair was bought at auction in Italy. Hl 


. 
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Robin Bell Schafer 


ne for a family retreat 
. barrier island 































In addition to 
swimming in their 
pool, the Crain family 


paddles and fly-fishes 





in the Intracoastal 








Waterway. Furniture 
by Smith & Hawken; 





fabric by Sunbrella. 
[facing page] 

Mary Kay Crain in 
the entryway. 


The Provengal urn 





is from Treillage. 











eos Elaine Greene 


Producer Senga Mortimer 
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[facing page] In the easygoing living 
m: curtain fabric from Clarence House; | i ‘i 
stripe by Lee Jofa. [below] The antique 4 i 
console in the entrance gallery is from AW 
iillip Colleck. [right] At the dining end 


of the living room, an English Victorian _ 





“mechanical table” goes from 54 to 82 § f 
inches in diameter. [bottom right] The Ve 
Crains often dine in the family room. 


tique majolica fills the Welsh cupboard. 














She minute we 
rrive from the airport, the black 
jabs jump in the river for a swim,” 
ys Mary Kay Crain, a midwestern 
nowbird who hightails it to Florida 
ith her publisher husband, Keith 
‘rain, every chance they get. With 
qeir three children grown and 
cattered, Florida has become the 
mily’s anchor, the place where 

ey gather for Thanksgiving and 
hristmas and most birthdays. 

A few years ago, interior designer 
obin Bell Schafer had just hung a 


»ng-awaited mirror over a mantel- 


















































reese er 











“We wanted to work out a loosé 
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[above] Beds by Robin Bell Schafer harmonize with an antique desk in daughter Lexie Crain’s room. 
The coverlet on the chairback is by Anichini. [right] Mary Kay Crain, left, and Lexie, a painter and 


trophy-winning polo player. Viking range; Sub-Zero refrigerator-freezer. For more details, see Resources. 


piece—the finishing touch on the Crains’ previous house, nearby but inland—when a broker 
brought this waterside gem to their attention. It is located on a barrier island off the Intracoastal 
Waterway, and Mary Kay recalls that she “knew it would be worth moving, to live among mana- 
tees and cranes and pelicans and have a front-row seat on the state’s best sunsets.” By now, 
every Crain has acquired a kayak, and the new family sport is fly-fishing on the uninhabited 
bits of land off the property’s shore—“spoil islands,” cast up by dredging 50 years ago, which 
gradually supported vegetation and became rookeries for native birds. 

The site was perfect in the Crains’ eyes, but they agreed with Bell Schafer that the 1994 
house’s interior architecture needed to be “dressed down,” in the designer’s words. “It was 


very Charleston, very Colonial Williamsburg, in the formal details of the cabinets and moldings 


and fireplaces—shell niches and things like that. We wanted to work out a looser, easier, more 
tropical space.” To t] d, Bell Schafer and her crew redesigned all the woodwork, replaced 
wall-to-wall carpeting \ ood floors, and sandblasted super-shiny travertine floors. 
Room dimensions \ajor spatial effort was expended on the ceilings, 
which had all been igh as possible. Some, in bedrooms, were simply 
peaked and | med, bead-boarded, or coffered. 

Much of the furnitt he | ous house, re-covered for a new “island 


look.” As Bell S iy devotes her life to. She wants everyone 


vet ant Faces 

to be hap} furniture outdoors and carefree cot- 
tons, preferab] off the furniture, and that includes 
damp dogs.” @ 



























pe 

nr 

* rf; a 2 

Ca La 
Pr 


y 
} B. 
exc & Zs 





The hand-stamped floor tiles are by Carocim from Studio 11. The countertops and 
mantel stone are from Solistone. The Rohl sinks have fittings from Ann Sacks. The 
combination pot rack/lamp is from Academy Lamps. The cabinetry is from Wood-Mode. 
Peter Dunham designed the fabric lining the cabinets and had it block-printed in India; 


the curtain and stool fabrics are Clarence House stripes. For more details, see Resources. 
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Kitchen decor can sometimes be colder than a Sub-Z 
but the examples on these pages are really cooking 


Victoria Pea ) Miguel F Vianna 


_ 
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ham when he was designing this kitchen for a Hollywood 
lucer and his family. Every detail—from the block-printed avish attention a oor. Tile adds visual interest 


an fabric lining cabinet doors to the brick-lined wood- and is ez eep clean 


oO 


ing fireplace—radiates cozy charm. “We positioned the eathered materials can give a space a lived-in 
lace at a height that would encourage cooking,” Dunham Dunham likes countertops made of soapstone “‘because 
“It gives the space a Mediterranean feeling, like the South - bashes up a lot and develops wonderful flaws the 





cance.” The floor, paved with geometric encaustic tiles, adds more it’s used 

> European nuance. “The tiles are hand-stamped so some ; 2 ore than a home for magnets 
hipped and uneven, making the floor look much older than 2 put a corkboard on one half of the Sub-Zerc | 
tually is.” Tomato-red anchors the space—in the soapstone- boarc other. It’s a great place for the | 


ed work island, sconce shades, and Dualit toaster—while to post infc | 





, ; : 
w brightens up the backsplash. “Yellow gives a wonderful save the dows bare atchstick shades dif- | 





that’s very flattering. The kitchen becomes a great place to : d g sense of privacy; line 


timate with people without taking them into your bedroom!” as ashed 
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The Madison CURTAIN JE 
is made from THE SILK A A 
TRADING CO’S sage- oo am 


and-cream Antonia Apna = ft 


striped silk taffeta. $48/ 


YARD; 800-854-0396 OR 49 2. 
MW] orate 
t 





WWW-.SILKTRADING.COM. 


This custom-made polished-nickel POT RACK AND LAMP combines |f 
form with function. APPROXIMATE PRICE: $10,000; AVAILABLE TO 
THE TRADE FROM ACADEMY LAMPS: 310-271-1123. 






Dunham floored us with 
this Pictural TILE. $8.50/ 

TILE; BY CAROCIM FROM | 
STUDIO 11: 323-851-1519 O 
WWW.DENISCOLOMB.CO 























A kitchen really cooks with 
VVolf’s FOUR-BURNER RANGE 
with French top and chargrill 


$9,672; 800-222-7820 OR 
WWW.WOLFAPPLIANCE.COM. 
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lorful kitchen invites imitation 


The Plantation TABLE (#511676) is ample enough 
for any kitchen. $999; FROM CRATE & BARREL: 


800-996-9960 OR WWW.CRATEANDBARREL.COM. 


The backless SWIVEL 
STOOL Is similar to those in 
the colorful kitchen. $175; 
FROM GRACE: FOR STORE 
LOCATIONS CALL 
706-234-4470 OR LOG ON 
TO WWW.GRACE 
MANUFACTURING.COM. 





Cop-R-Chef seven-piec: 
boxed COOKWARE SET 
captures the look of 










those hanging in the 
Dunham-designed 
kitchen. $570; BY ALL- 
CLAD: 800-ALLCLAD OR 
WWW.ALLCLAD.COM. 





the Evenes WARDROBE works just as well for glasses 
ind dishes as |t does for clothes. $299; FROM IKEA: 
'00-434-4532 OR WWW.IKEA.COM. 
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uld also have Sk element of contrast 
MICHAEL SMITH 


pop ple w; t efficiency i the kitchen, but 
it S 


[this page] The framed 18th-century fabric is Italian; the ceramic pitcher is from Portugal. The 
fittings are by Michael Smith for Kallista. [facing page] The island is by Michael Smith for Kallista; 
the group of 19th-century prints is a French flea market purchase. The wall was painted in Pratt 
and Lambert’s Lucerne (#1235). The dish towel draping the chair is from Maison Midi. For more 


details, see Resources. 


“A kitchen is usually all traditional or all modern,” says designer 


Michael Smith, “but it’s much more interesting to incorporate aspects of both.” In the kitchen 
he recent! npleted for os Angeles loft of a longtime client, industrial stained concrete 
floors m« 1 an antique ceiling fixture studded with mirrors. A framed 
piece of a tabric is the backdrop for a light walnut kitchen table and 
mahogany-stai f the space, rk island—Smith’s own design- 
matches brushed-m wooden d board. Along the wall, stainless 
steel cabi store ' 1950s white enamel stove. “Interi 
ors that h mith. “People want efficiency 
in the kitchen nace.” 


www.housebe 








“& tips 


@ Combine vintage iten| 
with contemporary o 
and don’t worry if thé 
don’t match. “Beautift 
pieces will always wot 
together,” Smith says. 

@ Brighten the walls wit 
work—Smith hung a 
Julius Schulman photd 
antique prints—just 4 
would in any other r¢ 
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doubletak Copy Michael} 












Producer Tori Mike 


This MIRRORED CHANDELIER 
does a star turn. $5,800; FROM 
YEATS INTERIORS: 212-228-5353. 





This half lace-bordered 
MILK JUG (1102443) lookg 
like Smith's Portuguese 

original. $230; FROM ROYA| 
COPENHAGEN: 212-532-50| 







Smith colored up his kitchen with 
tea towels. YELLOW-AND-BLUE 
STRIPED TEA TOWELS, $4.50 EACH; 
FROM CLIO: 212-966-8991. STRIPED 
TEA TOWEL in celadon, $4; FROM 
GRACIOUS HOME: 800-338-7809 OR 
WWW.GRACIOUSHOME.COM. 





The STARBUCK STOOL in walnut is 
close to Smith's. $170; FROM BASICS 
FURNITURE: 212-691-5595 OR 
WWW.BASICSFURNITURE.COM. 





acques Grange's cherry 
DIRECTOIRE TABLE 
)P-1CO) captures 
APPROXIMATE PRICE: 
3,790; AVAILABLE 
THROUGH DESIGNERS 


RANGE 





Any kitchen shines with a PORTFOLIG 
PENDANT LAMP in brass. $45; FROM I 
800-44-LOWES OR WWW.LOWES.CO! 
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nith’s Caltforntia-eclectic loo 











































The KITCHEN FAUCET 
in chrome is from 
Michael Smith’s For Loft 
Collection for Kallista. 
$692; 888-4-KALLISTA OR 
WWW.KALLISTA.COM. 











Chromed-finish 
KITCHEN ISLAND 
with pot rack, sink 
and drainboard, 

by Michael Smith 
for Kallista’s For Loft 
Collection. $11,515; 
888-4KALLISTA OR 
WWW.KALLISTA.COM. | 
































Benjamin Moore's Regal 
| Satin PAINT in Summer 
(#2067-50) to copy one 
e kitchen’s walls. $25/ 
LON; FROM BENJAMIN 
RE: 800-672-4686 OR 
._BENJAMINMOORE.COM. 


poradeg, am 


Smith found antique engravings at a flea 
market, but good REPROS also do the trick. 
$20 EACH; FROM J. POCKER & SON: 
800-443-3116 OR WWW.JPOCKER.COM. 
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Doing laundry can be a chore, 
unless you’re Jackie Terrell. For a Los Angeles 


family, the designer created a laundry room 
that essentially doubles as an extension of the 
kitchen. “It’s near the back entrance of the 
house,” says Terrell, “so it works as an all- 
purpose extra room.” Indeed, this utility room 
is anything but utilitarian, with space for a 
wine cooler and an extra refrigerator, as well 
as a roomy sink and white-painted Empire-style 
table. “’m big on using old-fashioned materi- 
als—preferably wood, which makes any room 
more welcoming.” Bright-green walls and 
orange linoleum flooring add more electric 
energy. In such an agreeable environment, 


doing laundry can be a pleasure. 


Jackie Terrell painted the walls of the utility 
room in Benjamin Moore’s Dill Pickle (2147-4 
The trash receptacles and vase are from Mart 
by Mail. The flooring is from Armstrong. The 
washer and dryer are from Miele. The lamps 
are by Jonathan Adler and the shades by 
Paul Ferrante. The painting is by Scott Flax. 


For more details, see Resources. 


“& tips 
p 

e@ A table is almost as important in a utility 
room as in a kitchen. “It’s a good surface 
to wrap presents and do projects on,” 
says Terrell. If you have lots of space, 
opt for a circular pedestal table with 
drawers for extra storage; for tighter 
fits, choose a drop-leaf model. | 

@ Combat claustrophobia. “A lot of laundry 
rooms don’t have windows, so add some- 
thing that suggests the outdoors.” Terrell | 
likes paintings—such as the landscape she 
commissioned from artist Scott Flax—or | 
a flower arrangement or a fish tank. 

@ Have fun with fabric. The laundry hamper 
was re-covered in a cheery orange quilted 





cotton; the washer and dryer are concealé 
by a curtain hanging from a track. | 

@ Terrell despises ugly packaging and transfet 
“everything—laundry powder, lavender 
sachets, dog biscuits—into glass jars from 
Restoration Hardware.” 


‘sing old-fashioned materials, 
y room More welcoming 


JACKIE TERRELL 

























































































(doubletake Capture the cool} 


Producer Tori Mike 


Jonathan Adler's pottery lightens up any 
corner: PHILIP LAMP, $425; MEDIUM QUADRA 
VASE, $115; SCAFFOLD VASE, $80; VENTANA 
VASE, $88; AND PEBBLE VASE, $85: 877-287-1910 
OR WWW.JONATHANADLER.COM. 


Use the PEDESTAL DINING 
TABLE in linen white for projects 
like gift-wrapping. $1,199; FROM 
ETHAN ALLEN: 800-228-9229 OR 
WWW.ETHANALLEN.COM. 


A dead ringer: Bed 
Bath & Beyond's 
THREE-BIN CHROME 
LAUNDRY SORTER. $30; 
800-GO-BEYOND OR 





WWwW.BEDBATHANDBEYOND.COM. 
An orange one is to dye for. 
Procion’s MX DYE in brilliant 

orange (020). $6; 800-442-0455 OR 
WWW.JACQUARDPRODUCTS.COM. 





Terrell used the Bekvam 
STEPSTOOL to great effect. 
$15; FROM IKEA: 800-434-4532 
OR WWW.IKEA.COM. 
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Terrell used a scalloped 
WASTEPAPER BASKET In 
white. $39; FROM MARTHA 
BY MAIL: 800-950-7130 

OR WWW.MARTHA 
STEWART.COM. 


= spun-aluminum 

tion WALL CLOCK 
ps things ticking. $30; 
UMBRA: 800-387-5122 
WWW.UMBRA.COM. 





Benjamin Moore's Dill Pickle PAINT 
# 2147-40. $25/GALLON; 800-672-4686. 



















ckie Terrell’s laundry-utility room 


Pendant LAMPSHADE from 
Trans-Lux. $325 APPROXIMATE 
PRICE; 212-925-5863. 









Terrell’s choice for 
the floors is red-hot: 
LINOLEUM jn firebird 
red (#19948). $4.25/ 
SQUARE FOOT, 
INSTALLED; FROM 
ARMSTRONG: 
888-ARMSTRONG OR 
WWW.ARMSTRONG. 
COM. 





















White makes right with the Julianna HALL 
TABLE. $1,930; FROM MAINE COTTAGE: 
207-846-1430 OR WWW.MAINECOTTAGE.COM. 









There's no 
substitute for 


the Novotronic 


WASHING 
MACHINE 
(W-1926A). 
$1,999; FROM 
MIELE: 800- 
843-7231 OR 
WWW.MIELE. 
COM. 
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e the moment. Let the natural aroma of zesty peppers, 
oe your every sense. Discover the exciting taste 
| NTaT ‘BEN’S NATURAL SELECT” Spanish Rice and 
ay cally ia a? au. ha KeCKale 





Photographer Quentin Bacon 


riter and Producer Kendell Cronstrom | 











[this view] 

Dune’s slow-baked 

salmon. [left] Alfresco seating 
between the bar and the beach. 


(hotdish) 


Yo, Dune! 


At Ocean Club in the Bahamas, the food is as fresh as the salt air 


esa Eden lives in Eden, or at least a close approximation of it. 
is little piece of heaven? Paradise Island, a speck of the Bahamas 
best known for the decidedly garish Atlantis resort and barely 
known at all for Ocean Club, a discreetly glamorous establishment 
el a stroll down the wide white beach. Eden is chef de cuisine at 
Dune, the latter hotel’s signature restaurant, where patrons indulge 
in fresh seafood and exotic fruits while the ocean roars away just 
Rens lush sea grapes and elephant grass. Pure bliss. 

ut paradise always has its price. “No one tied my ankle to the 
stone—I chose to do this,” says Eden, a nail-biting perfectionist 
who didn’t have a single day off in the first six months after Dune 
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LIVES KICKIN 


opened late last year. “It took me two months just to get 
everything delivered properly through customs. I realized 

I had to get as much product locally as possible. [ use local 
grouper and snapper. The avocados here are outstanding; 
the Eleutheran pineapple amazing. A farmer grows our 
greens for us, including the spiciest arugula I’ve ever tasted. 
And I finally found someone who raises decent chickens. 

If I were to buy chicken from outside the country, I’d have 
to pay a huge duty on it.” 

Eden tutored himself in Bahamian markets, chatting up 
produce vendors and getting to know fishermen and the 
best times to get the pick of each day’s haul. He often shops 
the stalls under the Montague Ramp, part of the causeway 
linking Paradise to New Providence Island, where the 
Bahamian capital, Nassau, is located. “The market’s very 
crude, but this is where you get the fre hest fish,” he says 
one afternoon, ambling past tall selling 


okra, cassava, and mai hole 


] 


fried fish down to the hez lay | 


[www.housebeautiful.com] 1i0 )2 





“| realized | had to get as much product locally as possible” 





[left] Chef de cuisine Joshua Eden with local 
fish purveyor Charlie Brown. [below] Dune 
herb garden runs parallel to a water-lily poc 


4 
ne ea 

















snapper, grouper, and queen triggerfish (a.k.a. turbot); the | 








grouper, a Dune crowd pleaser, is grilled and served with 





marinated vegetables, although it’s even better in carpaccio} 





form at lunch, drizzled in lemon juice and olive oil. 





“Hey, Charlie, how ya doin’?” he calls out to Charlie 





Brown, one of his favorite grouper purveyors. At Brown’s 





Live & Kickin’ Fish & Conch stand, Eden occasionally 





takes a minute to “sit down and have a couple of beers 





and a conch salad.” But Brown has run out of grouper, so 





the chef heads across the way to Big “O” Fishery. “Big O 





is cool—he always has fresh stuff,” says Eden, and sure 





enough Big O starts pulling some huge grouper out of a 





tank that also includes a menacing-looking (but basically 
1 rie 


N 





harmless) nui 









Purchases Eden heads back to Ocean Club, 
where tl prepping for dinner. While 
the ch lown to a science, it certainly 
doesn t is as attractive as his food. 
A Ch venge-wood fantasia with 4 
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’s definitely you. 


With over thirty exquisite tastes, 


2 
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e’s a Millstone coffee that 
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Inside the airy dining room, designed by Christian Liaigre. 


slatted screens, a plantation-style roof, and gargantuan 
parchment-and-birch-branch light fixtures, the space makes 
the most of its oceanfront setting while also embracing an 
open kitchen, where gleaming stainless steel meets whimsi- 
cal Caribbean-aqua downlights. Liaigre even departed from 
his monastic bent and added swirly stencils of Bahamian 
seashells to the walls. 

Eden contributed to the scheme by planting herbs in a 
long, narrow bed parallel to the open-air bar and a water- 
lily pond. Rosemary, oregano, garlic chives, Spanish thyme, 
and lemongrass thrive here. “I tried basil but it didn’t work 
out,” laments Eden, who has been experimenting with food 
for as long as he can recall. “I grew up in Manhattan, and 
I was always in the kitchen. By 15, 16, I was doing busboy 
jobs.” After graduating from the University of Maine, he 
returned to New York, and instead of working his way up 
he went straight to the top, asking famed chef Daniel 
Boulud for a job at Restaurant Daniel: “I knew he wouldn’t 
hire me as a cook, so I started as a busboy and learned as 
much as I could.” 

After formal training at the French Culinary Institute 
in SoHo, Eden signed on with Manhattan’s other French 
power chef, Jean-Georges Vongerichten, proprietor of a 
mini-empire that includes JoJo, Vong, Jean Georges, and 
most likely a restaurant coming to a town near you. When 
Ocean Club’s developers gave the property a glamorous 
overhaul two years ago, Vongerichten was tapped to develop 
a restaurant that would be the best in the Bahamas, and he 
chose Eden to turn that vision into reality. “This has been 
the most rewarding ana challenging in my life,” says 
Eden. “I thought being a sa s was diff 
cult, but here it’s breakfast, lun 


It never stops!” 
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Slow-Baked Salmon with Citrus Vinaigrette and 
Wasabi Mashed Potatoes 
For the citrus vinaigrette: 

1 each pomelo (if available), pink grapefruit, orange, 
blood orange, tangerine, lime, and lemon, peeled, 
segmented, and cut into pieces 

2 T. julienned fresh ginger 

1 tsp. pink peppercorns 

2 T. chopped cilantro 

1 T. sherry vinegar 

3 T. soy sauce 
Pinch celery salt 
Pinch cayenne pepper 
Dash Tabasco 

> c. extra-virgin olive oil 
2 T. hot water 
For the wasabi mashed potatoes: 
4 lbs. Yukon gold potatoes, peeled 
3 bunches cilantro, rinsed well 
“4 c. vegetable or grapeseed oil 
% |b. unsalted butter 

1 c. milk 

Wasabi paste (available at most large grocery stores) 
For the salmon: 

4 6-0z. salmon steaks, skin on top 
Freshly cracked black pepper 
Fleur de sel or other flaky salt 
Chopped cilantro for garnish 


Make the citrus vinaigrette: In a bowl, mix fruits with gin- 
ger, peppercorns, and cilantro and set aside. Place sherry 





vinegar, soy sauce, celery salt, cayenne, and Tabasco in a 
blender and mix on low speed, slowly adding olive oil. | 
Pour into a bowl and stir in hot water. Just before serving, | 
stir in reserved fruit mixture. 

Make the mashed potatoes: Cook potatoes in boiling 
salted water until tender, about 25 minutes. While potatoes| 
are cooking, quickly blanch cilantro in lightly salted boiling 
water, shock in ice water, and squeeze out excess moisture. 
Puree with oil in a blender until smooth and set aside. 

Put cooked potatoes through a food mill and stir in but- 
ter and milk. Just before serving, stir in cilantro puree and 
wasabi paste to taste. 

Make the salmon: Preheat oven to 200°F. Lightly brush 
a pan with olive oil, place salmon steaks on it, and cook 


about 10 minutes for medium rare. Peel the skin off the 


steaks, scrape away the blood line, and season fish with 
pepper and sal 

To s spoon potatoes into 4 large shallow 
bowls. Place sali )p and spoon citrus vinaigrette 
liberal II. ¢ ish with cilantro. Serves 4. @ 
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Photographer Peter Crouser 
Writer and Producer Kendell Cronstrom 


In Minneapolis, designer Andrew Flesher shops for 
everything but the kitchen sink at Target 


Like a lot of American cities 
facing urban sprawl, Minneapolis is trying to 
preserve its character by maintaining a vital 
downtown. Key to the plan is the new world 
headquarters of Target, the discount retailing 
chain, along with its flagship store on the 
Nicollet Mall. On weekdays, hordes of down- 
town office workers descend on the mammoth 
two-story space during lunch hour. Among 
these is Andrew Flesher, an interior designer 
for Gunkelmans, a venerable family-owned 
decorating firm with offices across the street. 
“I probably shop at Target three times a week,” 
he says, explaining that conveniences are few 
near his home in a converted warehouse build- 
ing. “I generally have to drive to get a tube of 
toothpaste. But when I’m at work, all I have to 
do is hop across the mall.” 

Seasoned shopper he may be, but is he up to 
House Beautiful’s latest challenge? We asked 
him to stock an imaginary kitchen of his own 
design using goods from the shelves at Target, 
keeping in mind that a budget is a budget, even 
at a discount chain. Flesher starts with a loosely 


articulated scheme. “My concept is white and 


stainless steel,” he says. “I like the timeless look 


HB’s Kendell 
Cronstrom and 
choice is a stoneware pump dispenser for soap, [GESRORIINT TES 
Flesher set their 
Rael ie Fae 


of chrome and porcelain.” A surprising first 


followed by a passel of glassware, from vases to 
a fruit bowl to jars for staples. To complement 
all that glass and porcelain, he tosses in some 
baskets and trays of woven straw from Target’s 
American Picnic line, which appears in the 


store on a seasonal basis. From the Color in 


Bloom collection, ) e pl ‘owball 
and highball glasses swin. d 


hues of pink, yellow, and « 


and orange together,” he enthy 





Jon’t expect Windex Wipes 
to do a Clorox Wipes job. 




























Windex Glass & 

' Surface Wipes don’t 
_ disinfect. Only Clorox” 

Disinfecting Wipes 
have cleaning 

and disinfecting 

power from 

Clorox. 
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A Chal IGE Will Do You Good 
1} nm 
Simple healthy changes from #BRITA and the fitness experts at @rimess 
8X7 
Drink eight glasses of water every day 
Staying hydrated helps fight off fatigue, 
suppresses false feelings of hunger, 
improves memory and keeps your 
skin glowing 
Start moving 
Make physical activity a priority 
Whether it’s a trip to the gym or taking 
the stairs instead of the elevator, the 
important thing is to get moving. 
Drinking plenty of water is one of the easiest changes you c@ 
Keep it colorful make for better health. Make hydration a habit 
| Eat a rainbow of fruits and vegetables. - : . : 
| | Be ee es with the Brita Water Filtration pitcher ss : 
The ones with brighter colors usually tee ‘ 
ey ee with a built-in Electronic Filter Change ow 
have more nutrients. Si 
| Indicator (EFCI). The EFCI reminds you wee 
| | Get your ZZZ’s when it may be time to replace the filter, p,. ¥ 
Tossing and turning at night? Tn ay TET clei 
A ve he a deta : earee . providing cleaner, great-tasting water at > 3 
eating smaller dinner portions, cutting 
back on caffeine and drinking plenty a fraction of the cost of bottled water. 
of water 
Enter to win the 24 HOURS TO A HEALTHY CHANGE SWEEPST, 
| Hire a professional One Grand Prize winner will receive a year’s membership to @ri ES 
| Meet your exercise goals safely and the global leader in affordable fitness; a consultation with a certified pe 50 
| ffectively by enlis hes 5 
| | os y iu ting i upport trainer; and a Brita EFCI Water Filtration pitcher. 25 second place winners 
of a fitness professional. ; ‘ , : : | 
| win a Brita EFCI Water Filtration pitcher. 
OFFICIAL RULES—N CHASE NECESSARY TO ENTER OR WIN. A PURCHASE DOES NOT IV A ROVE YOUR CHAN Ce S OF WINNING, VOID WHERE PROHIBITED. Thesé 
ipply to tt 4H Healt hang sweepstakes ( eepstakes”) being ridueted/Gi The Brita Products Company, 1 ’| Broadway, Oakland, CA 94612 (“Sponsor”), and ad 
Marden-Kant 6 Maple Place, Manhasset, NY 11080 (“Administrator”). Th Sate tarts September 1 2002 and ends October 31, 2002 1. HOW TO ENTER 
{ 1 addre ind day & evening telephone number on a 3"x5" card and mail to: Brita “24 Hours To A Healthy Change" Sweepstakes, P.O. Box 4082, Gra 
MN 5% Me I t only one per envel hich must be mailed separately. Entries must be postmarked by October 31, 2002 and received 
ntries, i ling nar 1 addre abels will not be accepted, Entries become the pri epee of the Sponsor and will not be returned, No off 
J 2 JUDGING Winner e select / bout November 11, 2002 from all eligible entrie: ¢d in a random drawing to be conducted by Mardens 
fi itters relating to this Sweepstakes. All priz Meaewvarded Only one prize per person or household, 3. ODDS 
WINNING: The estimated odds of winning any prize are 1: 138, 462: though the actual odds of wionigg will ba dependent upon the number of actual eligible entries rece 
| 4. NOTIFICATION i ted and may be required to complete and sign an Affidavit of Eligibility and Liability Release and, where 
| t { t ( t prize will be forfeited and awarded to an alternate winner. Entrants who win a prize valued at $600 or mi 
he IRS, as required by law. If the prize or prize notification’) 
n to the use of their name, photograph/likeness 
Jevised (including and without limitation, the inte 
5. PRIZES rship at a 24 Hour Fitness center neare 
he winner does not live within a reasonable driving 











$1,000 (Winner will be required to sul 
training session/consultation at a date convenient 
The prize must be redeemed no later# 
rizes, $2.174.75. No cash redemptions 
prize or any portion of the prize become 
ty. 6. GENERAL CONDITIONS: By parti 
4 divisions, branches, affiliates, and| 
from and against any liability, claims, Of} 
are not responsible for printing “a 
r mail. If, in the Sponsor's opinion, 
1e administration, integrity, security 
bmitted fraudulently, to modify or Susi 
ed as of the date of such action. 7. Ell 
jour Fitness, their subsidiaries, affiliates, f 
nd their respective spouses) and indN#t 
subject to all applicable federal, state 
the rules, and agree to accept the di 
rs, available after 11/30/02, mail a self-addf 
PONSOR : The Sponsor of this sweepstakes is The 




















resh Step Crystals. The next step in freshness. 


PS. No kitties (or humans) were harmed in the creation of this ad. We would never use a real clothes pin on a kitty’s nose 
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pany is continuing to grow for one important reason. After more than 30 years of 


ized service, your interior decorating goals still come first with us. Our new name BEFORE 





zes that INTERIORS are our specialty, from planning your dream decor, to 
the perfect products for your style, right through professional installation. We are 
; Our image to remind our customers that we can handle all your interior 
1g needs: custom window treatments, furniture, bedding, wall and floor covering 


ssories. 


e directly to your doorstep, to discuss your needs in the comfort and lighting of your 


ne. Our passion is decorating, so we changed our name to focus on what we do best: 


ORS. 





chedule a complimentary consultation. We come to you! 1-800-DEC-DENS I} 


i | 
econating Den®d INTE 


INTERIORS by Decor 


0 





www. DecoratingDen.com 


Proud sponsor of the Susan G. Komen Breast Cancer Foundation and the Canadian Breast Cancer Foundation. 





The designer isn’t fond of overhead lighting in a kitchen, 
and after considering Michael Graves’s Rachel floor lamp, he 
settles on two Rachel table lamps instead. “Adding lamps to a 
kitchen gives it a less formal look, and for cooking purposes 
it’s nice to have lighting on a lower plane.” Flesher’s beloved 
white arrives in the form of Oneida’s simple Crown Rego din- 
ner and salad plates, coffee mugs, and soup bowls, decidedly 
the best bargain so far. At this point his cart runneth over, so 
senior merchant Brenda Fox rolls out another one, and then 
Flesher’s off to the store’s lower level for appliances and 
barstools. To get there, he rides the Vermaport, a groovy esca- 
lator on which carts and people travel on separate tracks. “?’m 
not big on appliances sitting out,” Flesher says in the electron- 
ics aisle, but who can say no to a Philips 27-inch flat-screen 
TV that can be tucked into a cabinet above the stove and 
fridge? In the outdoor furniture section, he is dismayed to see 
that Target no longer carries bar-height stools in teak, so he 
backtracks to the second floor and snatches up four oak 
stools. “I like having a little wood in front of the island,” he 
says. And despite his prejudice against countertop appliances, 
he falls for an Emerson Professional Series microwave oven 
(“Only 90 bucks!”) and a KitchenAid Classic ten-speed mixer, 
on sale for $169.99, “That’s really a great price! I should buy 


one for myself!” Spoken like a true Target shopper. > 


































Stocking an 
entire kitchen, < 
from stools to % 
electronics. 


Visit our Web site, www.housebeautiful.com, for more on 
Designer Challenge. 





TASTE OF SUPER YUMMY BANANA BREA 





prep time: not enough to be counted 
cooking time: don’t make me laugh 
serves 1 


INGREDIENTS 


1/2 cup of water or milk 
One packet of Quaker® Banana Bread Oatmeal 





PREPARATION 


Empty packet into bowl. 
Add boiling water or milk. 
Stir. Hide remaining packets 
from everyone else. 


TIP 


Only available in 
Quaker Deluxe Collection. 
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Batmeai 80 good, you'll wonder 
where we got the recipe. 








Maidstone Arms 

pitome of 

sant SS 
ry inn, Vinten OY 
laidstone iVirsr | 
in East Sart! 
ton, NY yan “j 
ome away me 
home for 


; The Maidstone Arms 
ampton’s 

discerning visitors. While the 

tality at the inn is second to none, 
ggest draw is surely the world class 
jrants that offer exquisite French- 

xd American cuisine courtesy of 

aul Del Favero. 


yrmal yet cozy New England style 
‘room beckons with inviting 

stered chairs, French blue walls, 
lain plates and crisp white linens. 
lore casual Boat Bar Bistro sports 
tical theme and offers lighter fare all 
ng. The service in both restaurants is 
sional, courteous and knowledgeable. 


ippealing appetizers, impressive 

2S, and an award winning wine 

you must come see for yourself. 
rther information, please call The 
tone Arms at 631-324-5006 or visit 
website at www.maidstonearms.com 


S 

ig Your Dream into Reality! Lowe’s 
n Department provides the expertise 
N your vision into your dream 

n with experienced kitchen design 
alists, computer kitchen design . 
are, exclusive cabinet brands and 
to match your decorating plan, and 
iplete kitchen showroom. Cabinets 
ible only at Lowe’s include Cross 

by Kraftmaid and Shenandoah by 
can Woodmark. For countertops, 
w the Avanza line offering the 

y of natural stone without the 
enance. Lowe’s offers special order 
e, product and installation services, 
programs, and next-day delivery. 

. it out at www.lowes.com or 
|-44-LOWES. 
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no~ 


ierican luxury cotton andis 


| in only the leading brands of 
s and towels. Supima® branded 
s and textiles have all the 
ble characteristics of cotton, 
ing comfort and easy care. 
ionally, Supima® cotton has 
Strength, fineness of hand, 
superb luster and silkiness. 
insist on the best, you need 
w about Supima”. Visit 
Supimacotton.org. 





WORLD'S FINESTE COTTONS 


Perfect Extra Chair. 
aan! i $100. 






DESIGN 
WITHIN #1334 $95 


IN BLACK, RUST, TOBACCO 


REACH 





THE LINA FOLDING CHAIR offers such stylish 
good looks, practical comfort and value, it’s ideal for 
daily use. At home. At the office. Or in the studio. 


Call us toll-free at 866.404.7373 or order online at 
www.dwr.com/linal. Mention code “LINA1” to receive rt 


10% off your merchandise total. d 
Offer valid through 12/31/02. Shipping is 14.5% of merchandise total. RUST TOBACCO 


LINA LEATHER FOLDING CHAIR 








Artist's canvas sets our replicas a worth apart from other reprodiletions. Each piece 
is hand brush-stroked and framed in museum-quality moldings. You'll select from 
hundreds of works by major artists of all periods. Choose from accent size pieces to 
paintings bold enough to adorn the most impressive Great Room. 


Call or write for a free copy of our new catalog, 
1-800-2-CANVAS, Dept. 1429 (1-800-222-6827) 
THE MASTERS’ COLLECTION 
www.masterscollection.com 
P.O. Drawer D-1429, Somersville, CT 06072 
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automotive 

BUICK RENDEZVOUS , 
Innovative and infinitely capable. The new Buick — 
Rendezvous. It’s all good. For more information visit 
www.buickrendezvous.com or call 1-800-4A-Buick. 
LINCOLN 

There are those who travel and those who travel well. 
For more information, or to schedule a test drive, visit 
Lincoln.com or call 1-800-688-8898 


home furnishings 


AMERICAN STANDARD 

The key to putting together your ideal bathroom is right at 
your fingertips. Take the next step into your new bathroom 
by ordering our 112-page book “The Collection” and our 
Faucets catalog. Check #3. Free. 

BERNHARDT 

It's more than a piece of furniture. It’s part of you. The 
Bernhardt family has been crafting fine furniture since 
1889. 1-866-881-3538. www.bernhardt.com. Check #4 
CALVIN KLEIN HOME 

For store locations nationwide, 1-800-294-7978. 
CHARLES P. ROGERS 

Charles P. Rogers Beds, Est.1855. Original 19th and 20th 
century headboards, beds, canopy, daybeds and traditional 
European bed linens now available direct from America’s oldest 
bed maker. Free color catalog and sale price list. Phone orders 
welcome. Shipping available worldwide. Please check #6. Free. 
COURISTAN 


For seventy-five years, Couristan has been the trusted name 


inthe floor covering industry, offering a vast assortment of 


exclusively designed power-loomed and handmade area rugs, 


as well as residential and contract broadloom. The 24-page 
Couristan Portfolio Catalog provides a quick glimpse of the 
company’s extensive product lines. Check #7. Free. 
DECK HOUSE 

Custom post and beam homes designed by our architect to 


reflect your unique lifestyle. Each Deck House features walls 
of glass and soaring spaces that frame the natural beauty of 


your home site, while exotic woods and naturally lit interiors 
reflect elements of nature. Order our $23 design portfolio 
and idea book and start planning today! Check #8. 
DREXEL HERITAGE 


We invite you to discover Drexel Heritage fine furnishings. A variety 


of styles for a world of individuals. To receive Drexel Heritage 
Furnishings Images and Inspirations please check #9. $5. 
GRANGE 

Experience timeless quality. Fine French home furnishings 
for the bedroom, dining room and living room with 
upholstery and occasional pieces suited for today’s 

style of living. Tomorrow's antiques. Check #10. $10. 
HUNTER DOUGLAS WINDOW FASHIONS 

Visit us at hunterdouglas.com or call 1-800-937-STYLE 
for the name of your nearest authorized Hunter Douglas 
dealer, and a copy of our free 24-page decorating 

booklet with all the information you need for choosing 

the perfect window fashions. Check #11. 

INTERIORS BY DECORATING DEN 

INTERIORS by Decorating Den comes right to your home with 
ideas and samples of custom window treatments, upholstery, 
wall and floor coverings, bedding, lighting and accessories. Our 
updated image and new name emphasizes what we do best: 
INTERIORS! Call us today for your complimentary consultation. 
KINGSLEY BATE 

America’s leading manufacturer of solid teak outdoor 
furniture. Visit our website at www.kingsleybate.com for 
the store nearest you. Check #13 for a brochure. $5. 
KRAVET 

Kravet has celebrated over 80 years of beautiful, 
decorative fabrics and furnishings. Our company 
brochure explains the complete Kravet line of products 
including the licensed fabric collections. Check #14. $2. 
LARSON-JUHL 


A great frame touches the entire room adding elegance and personal 


style. For the best in custom frames, ask your framer for the Craig 
Ponzio Custom Frame Collection by Larson-Juhl. For a brochure, 
1-800-886-6126 or visit www.larsonjuhl.com, or check #15. F 





Please check the corresponding number(s) on the ai 
House Beautiful, P.O. Box 1705, Sandusky, C 
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LAURA ASHLEY 
Kravet proudly offers the Laura Ashley Home Collection. 
Reacquaint yourself with the classics and introduce 
yourself to the newest collection, Country House. 
For more information call 1-800-645-9068 or visit 
www.kravet.com, or check #16. Free. 

LA-Z-BOY 

For our free home furnishings kit, including product 
information and decorating guide complete with 
planning grid and furniture templates, check #17. 
MASONITE INTERNATIONAL CORPORATION 
Masonite’s free, full colour brochure showcases our 
extensive collection of interior and exterior doors. It 
contains detailed product information, decorating, 
design and style ideas as well as information on 
how to contact us. Check#18. Free. 

MCGUIRE FURNITURE 

McGuire Furniture Portfolio, 108-page full color 
edition featuring the finest in rattan designs, solid 
teak bamboo tables, aluminum laced-rawhide, 
lighting and other collections. Check #19. $15. 
PIERRE FREY 

Pierre Frey offers an exquisite collection of signature 
fabrics, wallcoverings, and accessories in traditional 
18th century French designs, novelty prints, and 
minimalist patterns. Contact Pierre Frey at 
212-213-3099 for the showroom nearest you. 
Available to the trade only. 


THE MITCHELL GOLD COMPANY 

To receive a listing of retailers carrying the Mitchell 
Gold style, please call us at 1-800-789-5401. Or to 
view our styles, please visit us at www.mitchellgold.com 
and see why we have a constant passion to make 

The Best Furniture. Check#21. Free. 

PIERCE MARTIN 

Pierce Martin is your one-stop source for upscale wicker, 
rattan, and iron furnishings as well as an extensive 
collection of unique Eastern antiques and accessories. 
Professional Design Resource. Check #22. Free. 
RAYMOND WAITES DESIGN 

Raymond Waites Design delivers luxurious warmth, 
exotic style and relaxed elegance directly to your home. 
For more information, check #23. $5. 
RESTORATION HARDWARE 

At Restoration Hardware, you'll explore an exceptionally 
well-merchandised world of high-quality furniture, 
lighting, cabinet hardware, interior and exterior fittings, 
gardenware, fixtures, tools, books, devices, discoveries 
and amusements. These are products of lasting value 
and classic design. Check #24. Free. 

RICHARD SCHULTZ DESIGN 

Innovative furniture designs for interior or exterior use. 
A diverse range of styles from the classic 1966 collection 
and petal collection to the topiary and café collection 
of today. Call us at 215-679-2222. For a free catalogue 
or to visit our garden go to www.richardschultz.com. 
ROBERT ALLEN 

Robert Allen offers “infinite” ranges of color. For 
information on our fabric collections contact your 
designer or check #26. Free. 

SCHONBEK 

Crystal chandeliers in any style you desire—Retro, 
Renaissance, or Rococo, triumphantly Empire, starkly 
contemporary or daringly custom. Video and brochure 
show a multitude of original designs and tell the story 
of Schonbek, which was founded in 1870 in Bohemia. 
Check #27. Free. 

SDH ENTERPRISES 

SDH Enterprises offers “purely” refreshing products 

for the body, mind and soul. By creatively designing 
and manufacturing textile products made of all 

natural fibers, we produce elegant assortments which 
elicit a warm and peaceful feeling. Check #28. Free. 
WAVERLY 

Waverly—Your complete decorating resource with an 
elegant assortment of home furnishing products. 

for a free brochure on the Waverly brand. 


heck #29 
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offered by our advertisers 


ZOFFANY 


Fabrics, wallcoverings and trim. The finest archive-derived 


patterns in prints and wovens with numerous hand blocked 
wallpaper. Check#30. Free. 


kitchen & bath 


CUISINART 

Cuisinart, Savor the Good Life!” People have fallen in love 
with entertaining and have come to rely on the results they 
can count on from Cuisinart. Eat well, drink well, live well. En 
the good life. It all begins in the kitchen. Check #31. Free. 
DACOR® 

DACOR, an innovative leader in quality and stylish design 

of high-end kitchen appliances, continues to bring exceptional 
performance to kitchens around the world. DACOR offers three 
beautifully unique styles including Epicure, Preference, and 
Millennia. Product line includes ranges, ovens, cooktops, 
warming ovens, microwaves, hoods, outdoor grills and 
more-DACOR is The life of the kitchen.” Call 1-800-772-7778 
or visit www.dacor.com. Check #32 for a free brochure. 
DUPONT CORIAN 

The inviting beauty of Dupont Corian” solid surfaces. Over 100 
enticing colors. Seamless sink options. All backed by a 10-year 


limited warranty. For retailers, visit corian.com or call 1-800-4Corig 


KITCHENAID 

KitchenAid offers a complete line of beautifully designed, 
professional-quality major and countertop appliances. 
For more information, plus recipes and entertaining tips, 
check #34. Free 

MARTEX 

For a free brochure on getting the most from your sheets, 
towels and blankets, please check #35. 

MIELE 

Miele Master Chef Collection 5 burner gas cooktops combi 
ultra performance power with a design that allows you to 
choose the right style for your kitchen. Check #36. Free. 
PRICE PFISTER 

Price Pfister offers a complete line of kitchen and bath 
products including faucets, tubs and showers, Roman 
tubs, accessories and lighting. Check #37. Free. 
WOOD-MODE 

Full-color pamphlet shows a sampling of designs, 

from traditional to contemporary, and describes the 
exclusive finishing process that enhances the beauty 
and durablity of Wood-Mode cabinetry. It also includes 
an offer for a free Designer Literature Collection 

($20 value). Check #38. Free. 

WOLF APPLIANCES 

Wolf, a premium brand of kitchen appliances, offers 
built-in ovens, cook tops, ranges, ventilation, and 
outdoor grills. To fuel your passion for cooking contact 
Wolf at www.wolfappliances.com or call 1-800-332-1405, 
or check #39. Free. 


miscellaneous 


CALIFORNIA CLOSETS 

A customized storage area transcends form and function 
into architecture for the art of living. Call 1-888-336-9709 
to arrange a free design appointment in your home or visit 
www.calclosets.com. 

CESAR® 

Sophisticated food for sophisticated dogs. 

ENDLESS POOLS 

Swim at home in an 8’ x 15’ pool against a smooth current 
adjustable to any speed or ability. Call 1-800-233-0741 
ext. 2273 for a free brochure. Check #42. $17. 
HEREND PORCELAIN 

Herend, the exquisitely hand painted porcelain favored 

by royalty, invites you to experience the beauty of 

“white gold” with our free brochure. Check #43 or 

call 1-800-643-7673. 

MASTERCARD 

Register today for MasterCard Exclusives Online™ 

at www.mastercard.com. 

MERIDIAN VINEYARDS 

Hand-crafted, award-winning wines from the emerging 
Santa Barbara county region. To learn more, visit us at 
www.meridianvineyards.com. 


¢ “hrough January, 2003. If material is no longer available you will be notified by mail. 
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’S OWN 
dkin? Find luscious, easy recipes from Newman's 
ing everything from salad dressing to salsa, 
pasta sauce at www.newmansown.com. 
Y FIREPLACE 
a full line of high quality gas and wood burning 
1g stoves, fireplaces and fireplace inserts. For more 
_ check #47. 


ches & jewelry 


IND IS FOREVER 

imate experience in diamonds, visit the just 

zesen Gallery at www.adiamondisforever.com 

ice hundreds of diamond designs. 

F SWITZERLAND 

5 are created by award winning industrial designers 
to rigorous Swiss standards. Watches and jewelry 
d of anti-allergic and super strong stainless steel 
mpany’s specialty. Alfex is a modern, contemporary 
rce in the watch industry and is considered a 

~ To obtain a free catalog, please check # 49. 





jue theme related watches made by renowned 
areschal in Besancon, France. Accurate quartz, 
ystal and water-resistant to 99 feet. A watch for 
sion, music, or sport related. 

YL 

egeve bracelet and watch collection from CHARRIOL. 
0 resemble the picturesque Swiss Alps ski resort for 
named. Charriol conveys a unique expression of 

nd absolute elegance. Check #51. Free. 


ispirations.org is your on-line magazine source for the 
mation on Gold in fashion and jewelry design. From 
ewelry designers to the latest in pop culture jewelry 

‘ll be inspired by Gold: sunshine you can touch. 

M GUILD 

iuild International USA, the marketing arm 

Idwide Platinum industry, is dedicated to 

x and protecting the American market for 

ewelry. Platinum Guild International represents 
500 Platinum designers and manufacturers 
20,000 Platinum jewelry retailers nationwide. 
nformation and a free “Platinum Buyer’s 

ck #53. 

SKI CRYSTAL 

it-crystal giftware, collectibles, home decor objects 
n jewelry. For a free brochure, call 1-800-648-8210. 


ows & floorin 
TIC PINE FLOORS 
and Southern yellow pine 4"—12" wide. Free brochure. 
ckage available. Convenient shipping. Check #55. 
{ARDWOOD FLOORS 
brochure featuring the latest in flooring styles 
ation’s leading hardwood flooring manufacturer. 
color brochure check #56. 
MENTS OF THE HOUSE 
ang window designs made to order from the finest 
y designer fabrics including imported silks. Choose 
80 fabrics. Many sizes available. Made in USA. 
/. Free. 
WINDOWS & DOORS 
ers a free 30-page catalog featuring their line of 
clad wood windows and doors. Check #58 for 
olor photographs and information on Marvin's 
ind custom products. 
HARDWOOD FLOORING 
red with the greatest care with state-of-the-art 
, MIRAGE floors are built to last and leave a lasting 
|. With their warm and rich character, MIRAGE 
| hardwood floors reveal your goal of finding the 
ality product whose beauty withstands the test of 
lutely nothing compares to MIRAGE hardwood 
yy the very best, in beauty, in quality and for life. 
( CARPET/FLOORING 
hawk product literature or to find a Mohawk dealer in 
call 1-800-2Mohawk or www.mohawk-flooring.com. 





GUVOILOT TS 


for direct access to our advertisers call the following 
toll-free numbers or log-in to a web site address. 
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Buick Rendezvous 1-800-4A-Buick www. buickrendezvous.com 
Chevy 1-800-950-2438 www.chevrolet.com/car 
Chevy Tahoe 1-800-980-2438 www.chevrolet.com/tahoe 
Chrysler Brand 1-800-CHRYSLER www.chryslercars.com 
Dodge www.4adodge.com 
GMC-Envoy 1-888-ENVOY-4-U WWW.envoy.gmc.com 
Jeep E wwwjeep.com 
Lincoln 1-800-688-8898 www.lincoln.com 
Oldsmobile 1-800-718-7778 www.oldsmobile.com 
home furnishings 

American Standard 1-800-524-9797 ext.75 www.americanstandard-us.com 
Baldwin Hardware Corporation 1-800-566-1986 

Bernhardt 1-866-881-3538 www.bemhardt.com 
Brueton 1-800-221-6783 www. brueton.com 
Charles P. Rogers Beds 1-800-272-7726 www.charlesprogers.com 
Calvin Klein Home 1-800-294-7978 

Couristan 1-800-223-6186 www.couristan.com 
Deck House 1-800-727-3325 www.deckhouse.com 
Decorative Center Dallas www.decorativecenterdallas.com 
Drexel Heritage Furnishings 1-800-916-1986 www.drexelheritage.com 
F. Schumacher & Company 1-800-332-3384 

Grange 1-800-GRANGE-1 www.grange. fr 
Hickory Chair 1-800-349-4579 www.hickorychair.com 
Home Furnishings 1-800-DEC-DENS www.decoratingden.com 
Karastan 1-800-234-1120/ ext.88 

Kingsley Bate www.kingsleybate.com 
Kincaid “Solidwood” Furniture 1-800-750-LANE www.kincaidfurniture.com 
Kravet 1-800-645-9068 www. kravet.com 
Lane Venture 1-800-235-3558 www.laneventure.com 
Larson-Juhl 1-800-886-6126 www.larsonjuhl.com 
Masonite International Corporation 1-800-663-3667 www.masonite.com 
McGuire Furniture Company 1-800-662-4847 www.mcguirefurniture.com 
Pierce Martin 1-800-334-8701 www.piercemartin.com 
Restoration Hardware 1-888-243-9720 www.restorationhardware.com 
Robert Allen @ home 1-800-333-3777 

Raymond Waites www.raymondwaites.com 
Roche Bobois 1-800-972-8375 www.roche-bobois.com 
Scalamandré 1-800-932-4361 www.scalamandre.com 
SDH Enterprises 1-800-244-2688 www.sdhonline.com 
Sherwin Williams 1-800-4-SHERWIN www.sherwin-williams.com 
The Mitchell Gold Company 1-800-789-5401 www.mitchellgold.com 
Waverly 1-800-423-5881 Www.waverly.com 
kitchen & bath 

Corian® 1-800-986-6444 www.corian.com/info 
Cuisinart 1-800-726-0190 www.cuisinart.com 
Dacor® 1-800-772-7778 www.dacor.com 
Dupont Corian 1-800-4Corian www.corian.com 
Herend Porcelain 1-800-643-7363 www.herendusa.com 
KitchenAid 1-800-422-1230 www.KitchenAid.com 
Kohler Company 1-800-4-KOHLER/ ext.AR6 www.kohlerco.com 
Miele www.miele.com 
Martex 1-800-533-8229 www.martex.com 
Newman’s Own www.newmansown.com 
Price Pfister 1-800-PFAUCET www. pricepfister.com 
Wolf Appliances 1-800-332-1405 www.wolfappliances.com 
Wood-Mode, Inc. 1-800-635-7500 www.wood-mode.com 
miscellaneous 

Baccarat 1-800-777-0100 www. baccarat.fr 
California Closets 1-888-336-9709 www.calclosets.com 
Cesar www.cesaf.com 
Christofle 1-877-PAVILLON 

Echo www.echodesign.com 
Endless Pools 1-800-233-0741 e 

FramerSelect : 1-800-444-8387 az www.FramerSelect.com 
Gump's 1-800-289-4438 www.gumps.com 
Lalique 7 iS 1-800-993-2580 as www.lalique.com 
ladon Orsi s a 1-800-634-9088 7 8S www.lladro.com 
Meridian Vineyards www.meridianvineyards.com 
New York School of Interior Design’ 1-800-33NYSID : ____www.nysid.edu 
Newman’s Own | www.NewmansOwn.com 
Promensil ie, 1-877-417-7663 ___www.promensil.com 
Regency Fireplaces = —1-866-TOP-HEAT = wwregencyqualitime.com 
San Francisco Herb Company 1-800-227-4530 www.SFHerb.com 
Sure Fit im = 1-888-SUREFIT _ www. SUREFIT.com 
Swarovski : 1-800-648-8210 www.swarovski.com 
watches and jewelry 

A Diamond is Forever _ < P 7 ___www.adiamondisforever.com 
Alfex of Switzerland = * 1-800-827-7590 _ - www.alfex.com 
AKTEO 800-360-2586 __www.akteo.com 
Jewels by Star = 1-800-223-2277 www,jbstar.com 





Platinum Guild www.preciousplatinum.com 


windows and flooring 











Armstrong et oo a es 1-888-Armstrong_ _www.armstrong.com 
Authentic Pine Floors, Inc. _ ___ 1-800-283-6038 ____www.authenticpinefloors.com 
Bruce Hardwood Floors 1-800-722-4647 ww. bruce.com 
Complements of the House - 1-800-235-5477 ee www.compofthehouse.com 
Marvin Windows & Doors 5 ___ 1-888-537-8268 a ee __ www.marvin.com 
MIRAGE Hardwood Floors ‘1-800-463-1303, - www.boa.franc.com 
Pella ; - 1-888-84-PELLA = www.pella.com 





Click on our website address for House Beautiful advertiser and special event opportunities.. .hbhighlights.com 






























































\OCSISUICLCANe! Michael Graves Rachel table lamp (2) $84 
Seating Essentials es ; i 
barstool, $19.99. Color in Bloom highballs (6) 1] 
Color in Bloom lowballs (6) 


American Picnic utensil caddy 









American Picnic serving tray 12 
American Picnic magazine basket 1¢ 


Color in Bloom Anchor Hocking canisters 


lowballs and 5 
highballs, $1.49 small | 
and $1.99 each. medium 11 
large 19 
Color in Bloom small salad bowls (12) 23 


Home stoneware pump dispenser 
Oneida Crown Rego salad plates (10) 


Oneida Crown Rego dinner plates (10) 29 
e Oneida Crown Rego coffee mugs (6) 11 
i Oneida Crown Rego soup bowls (10) 
‘ Philips flat-screen TV 499 
LSA International handblown glass vase 29 


LSA International handblown glass 
American Picnic fruit bowl 21 








SCAVIGE clay eee, KitchenAid 4%-quart mixer 169 
| Emerson Professional Series Platinum | 
| eo Edition microwave oven 89| 
Michael Home Sterling small tumblers (2 sets of 4) 15 
| eee renee : Home Sterling large tumblers (2 sets of 4) 17] 
| $44.99. oven, $89.99. © Seating Essentials barstools (4) 79) 
Color in Bloom vinyl place mats (6) 11) 

TOTAL: $1,240] 





Products are subject to availability and prices may vary. 


























Behind every door are moments that memories are made of. 


LLL EAL CLL LD ec LG aL 
element that contributes to the quality and enjoyment of the home. Masonite’ line of premium mahogany entry systems, 


TAT LULL eG MLE SL 


LLC 
‘Onite is a registered trademark of Masonite International Corporation. Masonite International Corporation. 
































































housebeautiful 
MARKETPLACE 


BRASS BEDS - IRON BEDS 


BRASS AND IRON BED SALE! Buy factory 
direct and save 50% on romantic solid brass 
and iron beds. Once-in-a-lifetime savings! | 
Lay-away and payment plans. FREE color 
catalog. Brass Bed Shoppe, 13800 Miles Ave., 
Cleveland, OH 44105. 216-229-4900. 
www.brassbedshoppe.com | 


FURNITURE 


ELITE INTERIORS!!! 843-449-3588 
eliteinteriors@48th.com Substantial Savings 
on Fine Furniture!!!! 98% of all quotes 
beaten!!!! Nationwide in-home delivery!!! 
Credit cards accepted. 

#1 SOURCE FOR FURNITURE. 1-800-662- 
2612 or visit www.furnituregeek.com Save 
40% - 60% off retail. All major brands. 
INCREDIBLE SAVINGS TO 65%! Name Brand 
Furniture & Grandfather Clocks. Nationwide 
White Giove Delivery. WHOLESALE FURNITURE 
GALLERIES 800-444-4154 Free Brochure, 
www.discountfurniture.net 

















65% FURNITURE DISCOUNTS, 500 
FINEST BRANDS. In-home Delivery 
since 1933. CHERRY HILL FURNITURE 


1-800-666-0933 or www.cherryhillfurn.com 
brochures. 1-800-888-0933 quotes. 


1-800-714-4448 FURNITURE DIRECT*** 
Save up to 65% on major brands. White glove 
express delivery. Major credit cards accepted. 
Immediate quotes. www.furnitureorders.com 

PATIO, POOL, PORCH FURNITURE - 
SHIPPED QUICKLY. ALL MAJOR BRANDS. 
www.thegardenroom.com 1-800-288-1086. 


BUSINESS OPPORTUNITIES 


HOUSE FLUFFING® - HOTTEST HOME 
DECORATING trend using what client owns. Get 
paid doing what you love. Low startup costs. 
Training kit and seminars, www. housefluffing.com 
336-286-2820. 


FABRICS 


FABRICS - SOUTHERN DESIGN CONCEPTS - 
Discount source for many designer fabric and’ 
wall coverings. Never undersold. Please give 
manufacturer, pattern, and color. 800-245-3071. 
ABC FABRICS, DRAPERY & UPHOLSTERY. 
LOW, LOW PRICES! WE ONLY SELL FIRST 
QUALITY FREE SHIPPING. MON - SAT. 9 - 5 EST. | 
800-548-3499 OR 727-787-1888. | 
DECORATOR FABRICS AND WALLPAPER up| 
to 50% off retail. Designer Lines - First Quality - 
26 years is business call BMI 1-800-999-2091. 


TABLE PADS 
| 1/2” 550° HEAT RESISTANT, Free locking | 
| system. Lifetime guarantee. $25 discount. | 


| Instant phone quotes, quick delivery. Century 
1-800-843-0922. 
































EDUCATION 
LEARN INTERIOR DECORATING. Nationally 
| accredited home study. Lear cola Ini- 
| ture styles, wallpaper, draj 
| Free literature. 800-362-7070. [ 
To place an ad or for rate infori 


|___call: 1-800-324-4589 








(resources) 


Products and other resources for this month’s features follow. All 
prices are approximate suggested retail. Symbols in parenthesis 
identify service type: (R) retail; (T) trade, through decorators; 
(MO) mail order: (M) manufacturer or distributor. 

SPACE LIMITATIONS PREVENT SOURCING OF ALL ITEMS, ITEMS NOT 
MENTIONED ARE FROM OWNE R’S COLLECTION. 


44 All Lined Up 
Upholsterer: Carl Dellatore, D&P Workroom (T), 150 W. 25 St., 
New York 10001; 212-352-0160. Page 44: Carter Settee— 
Mitchell Gold (M); 800-789-5401. Web site: www.mitchell 
gold.com. Fabrics and trims: Fabric—Lee Jofa (T); 212-688- 
0444. Page 54: Fabric—Osborne & Little (T); 212-751-3333, 
Black denim fabric for welting—B&J Fabrics (R,T); 212-354- 
8150. Fabric—Manuel Canovas (T); 212-753-4488. Fabric for 
welting, Ambiance Ultrasuede in color 3694—Ultrasuede (T); 
www.ultrasuede.com. Fabric—Cété France (T); 212-684-0707. 
Cotton canvas fabric for welting in color 804—B&J Fabrics, see 
above. Fabric—Watkins & Fonthill (T); 212-755-6700. Cotton 
canvas fabric for welting, barn red —B&J Fabrics, see above. 
Page 56: Fabric—Ralph Lauren Home (M); 800-578-7656. Web 
site: www.rtlhome.polo.com. Fabric—Clarence House (T); 800- 
803-2850. Web site: www.clarencehome.com. Belgian linen 
fabric for welting in color 5896 amarillo; B&J Fabrics, see 
above. Fabric—Mitchell Gold, see above. Fabric—Bergamo 
(T); 212-888-3333. 
65 The Next Wave 
Designers: Nate Berkus, Nate Berkus Assoc., 311 W. Superior 
St., Ste. 110, Chicago, IL 60610; 312-642-0404. Bart Emerson 
Lee, Emerson + Thibaut Interiors, 369 Montezuma #445, Santa 
Fe, NM 87501; 505-920-3321. Jacqueline Segura, Jacqueline Se- 
gura, Inc., 117 E. 72 St., New York 10021; 212-744-5149. Tim 
Hobby, Tim Hobby Interior Design, 800 Peachtree St., Atlanta, 
GA 30308; 404-228-4600. Anthony Stavish, A.W. Stavish De- 
signs, 2223 W. Shakespeare, Ste. IR, Chicago, IL 60647; 773- 
227-0117. Ty Burks and Christopher Ridolfi, Group Cing Inte- 
rior Design, 3401 Main St., Bldg. B, Dallas, TX 75226; 
214-745-9690. Eric Prokesh, Eric Prokesh & Assoc., 4018 
Prescott Ave., Dallas, TX 75219; 214-520-0946. Stephen Saint- 
Onge, InHome Style, PO Box 228, 211 Greenwood Ave., Bethel, 
CT 06801; 646-286-0600. Web site: www.inhomestyle.com. Jay 
Jeffers, Jay Jeffers Interiors, 345 Vermont St., Ste. C, San Fran- 
cisco, CA 94103; 415-934-8088. Alison Lufkin, Sullivan & Co., 
2843 Fillmore St., San Francisco, CA 94123; 415-292-4830. 
Joseph Riccio, 265 Riverside Dr. #3C, New York 10025; 212-865- 
8755. Alexandra and Michael Misezynski, Atelier AM, 1324 
Miller Dr., Los Angeles, CA 90069; 323-654-6401. Celia Cabral 
Domenech, Living Interior Design, 337 Palermo Ave., Coral 
Gables, FL 33134; 305-447-3005. 
80 Kitchen Confidential 
Designer: Stephen Miller Siegel, Stephen Miller Siegel Archi- 
tects, 41 E. 57 St., New York 10022; 212-832-5400. Refrigerator; 
range; hood—Viking (M); 888-VIKING-1. Alinea strip lights— 
GL Lights On (R,T); 212-534-6363. Merit cup pulls—Simon’s 
Hardware (R,T); 212-532-9220. Panama Jute rug, custom— 
Beauvais Carpets (T); 212-688-2265. 
84 Rhapsody in Blue ~ 
Bulbs: Brent and Becky’s Bulbs: www.brentandbeckysbulbs.com 
or 877-661- 2852. Old House Gardens: 
www.oldhousegardens.com or 734-995-1486. Van Engelen: 
www.vanengelen.com or 860-567- 8734 
86 Sylvan Setting 
Designer: Sherri Donghia. Hammocks, custom, Hamaca cotton; 
dining chairs, Studio X; dining chair fabric, Espadrille; chaises, 
Sumatra—Donghia (T); 800-DONGHIA. 
94 Second Fitting 
The Design Center at Philadelphia University, 4200 Henry Ave., 
Philadelphia, PA 19144; 215-951-2862. 
98 Pretty in Pink 
Designers: Alison Hoyt, Heather Levasseur, Hoyt Levasseur, 
207 E. 60 St., New York 10022; 212-688-0900. Carpet, Greek 
key—AM Collections (T); 212-625-2616. Lucite desks, custom 
by designers. Necklace designed by Heather Hoyte. 
102 Packing it In 
Designers: Celeste Cooper/Repertoire, 75 Grand St., New York 
10013; 212-426-3865. Keith Irvine, Irvine & Fleming, 327 E. 58 
St., New York 10022; 212-888-6000. 
108 Guesthouse, Anyone? 
Pages 108 to 113: Designer: Mary McDonald, Mary McDonald 
Interiors, 1548 N. Kings Rd., Los Angeles, CA 90069; 323-650- 
8891. Outdoor furniture: Rattan chairs—Arden House (R,T); 
310-855-1888. Fabric—striped cotton—Diamond Fabric (R,T); 
323-931-8148. Oriental urn—Ceylon et Cie (R,T); 214-742-7632. 
Living room: Wing chairs—Lillian Lageyre (R,T); 310-393-6408. 
Chair fabric, denim—Ralph Lauren Home (M); 800-578-7656. 
Coffee table—Lillian Lageyre, see above. Dining room: Curtain 
fabric—Diamond Fabric, see above. Carpeting, seagrass—Stark 
Carpet (T); 212-752-9000. Curtain rods—Barbara York (R,T); 
310-652-0846. Bathroom: Curtain fabric, Draperie—Clarence 
House (T); 310-652-0200. Sink; fixtures; mirror—Waterworks 
(M); 800-998-BATH. Web site: www.waterworks.com. Bedroom: 
Gustavian chairs—Haga Collection through Karl XII Antiques 
(R,T); 323-852-0303. Cinnabar stools—Karl XII Antiques, see 
above. Curtains; bedspread—Diamond Fabric, see above. Bed 
linens; dust ruffle—Ralph Lauren Home, see above. 
114 Park Avenue Proper 
Pages 114 to 119: Designer: David Netto; David Netto Design, 
270 Lafayette St., Ste. 806, New York 10012; 212-343-7415. 
Architect: Will Meyer; Meyer Davis Studio, 568 Broadway, Ste 
507, New York 10022; 212-627-5574. Living room: Ottoman; 
armchairs; sofa, custom by designer—Trade France (R,T); 212- 
758-8330 Ottoman fabric—Manuel Canovas (T); 212-647-6900 
Armceh.ir fabric, Pacific Willow—Bennison Fabrics (T); 212- 
223-0374. Low table—John Rosselli International (T); 212-772- 
213 Carpeting, si Beauvais Carpets (R,T); 212-688-2265 
Dinir ) Chandelier—Sentimento (R,T); 212-750-3111. Din- 
table, custon lesigner—Laszlo (R,T); 212-866-0112 
rairs—\ Designs (R,T); 310-278-5786. Seat cush- 
oric, Th 1 en—Rogers & Goffigon (T): 212-888- 
arpe Jute bouclé #45—Beauvais Carpets, see 











































above. Candlestick globes; vases—John Rosselli Intl., see abi 
Entry hall: Stag’s leg lamps—Louis Bofferding (R,T); 212-7 
6725. Ammonite fossil—Burden & Izett (R,T); 212-941-824 
Library: Sofa; armchairs, custom by designer—Trade Franc 
above. Sofa and armchair fabric, Malverne velvet—Travers ( 
212-888-7900. Parsons desk; trompe l'oeil painting—Jean 
rau Decoration (R,T); 914-633-0527. Curtains, Prelude Sati 
Jaspe Mousse—Clarence House (T); 800-803-2850. Rug, G 
key—Beauvais Carpets, see above. Floor lamps—Robert Al 
(R,T); 212-832-3490. Bathroom: Chair fabric—Tarry #93301 
Rogers & Goffigon, see above. Master bedroom: Armchair; 
ottoman custom by designer—Trade France, see above. 
chair fabric, Sans Papillons silk—Pierre Frey through Dong 
(T); 800-DONGHIA. Floor lamp, Bostwick—Lampworks (R, 
212-750-1500. Curtains, valance, Linen Texture #1323, Hen’ 
Calvin—Donghia, see above. Kitchen: Custom design by Me’ 
Davis Studio, see above. Sink; fixtures—Waterworks (M); 8 
998-2284. Child's room: Daybed, custom by designer. Daybe 
fabric, Astor Check—Travers, see above. Curtains; valance, 
Rosebud Voile, #J113F-03—Jane Churchill from Cowtan & 
(T); 212-647-6900. Wallpaper, Lots of Dots—E. Schumache 
Co. (T); 800-332-3384. Carpet, Bourée #55—Beauvais Carpi 
see above. Chair—Wicker Garden (R,T); 212-410-7001. Cha 
fabric, Tamord J125F—Jane Churchill, see above. 
120 Nesting Instinct 

Pages 120 to 127: Designer: Christina Girard. Trundle bed— 
Ballard Designs (R,MO); 800-367-2775. Web site: www.ball 
designs.com. Bridgewater chair—Hickory Chair (M); 828-3 
1801, ext. 7295. Web site: www.hickorychair.com. Carpeting: 
Stark Carpet (T); 212-752-9000. 
128 Decorating DNA 
Pages 128 to 133: Designer: Rita Konig. Living/dining room: 
Pillows—Dransfield & Ross (R,T); 212-741-7278, ext. 14. 
Archipelago (T); 212-334-9460; Ann Gish (T); 212-447-0331 
Sofa fabric, Fustian, Nina Campbell—Osborne & Little (T); 
751-3333. Shade fabric, Perdita silk, Nina Campbell— 
Osborne & Little, see above Bedroom: Wallpaper, Cole & S 
Lee Jofa (T); 212-688-0444. Headboard—Nina Campbell ( 
011-44-207-471-4270. Entrance hall: Paint, Moxa—Paint Li 
(R,T); 011-44-207-823-7755. 

134 In Living Color 

Pages 134 to 139: Designer: Melissa Ulfane. Turkish scree: 
Christopher Gibbs (R,T); 011-44-207-730-8200. Gio Ponti 
Chandelier—Akko van Acker (R,T); 011-33-1-42-602-203. 
140 Shore Thing 

Pages 140 to 145: Designer: Robin Bell Schafer, Robin Bell 
Schafer Assoc., 2901 Cardinal Dr., Vero Beach, FL 32963; 7 
234-1112. Pool furniture—Smith & Hawken (R, MO); 800- 
1170. Web site: www.smithandhawken.com. Fabric—Sunbri 
(M); www.sunbrella.com. Urn—Treillage (R,T); 212-535-228) 
Living room: Sofa fabric, Celadon Cloud—Lee Jofa (T); 212 
0444. Curtain fabric, Paradiso—Clarence House (T); 800-8 
8250. Entrance: Console—Phillip Colleck (R,T); 212-486-7 
Bedroom: Beds, custom by designer. Bed linens-—Sferra 
Brothers (M); 732-290-2230. Kitchen: Range—Viking (M); 
888-VIKING1. Web site: www.vikingrange.com. Refrigerator 
Sub-Zero (M); 800-222-7820. Web site: 
www.subzero.com. 

146 Hot Properties 

Pages 146 and 147: Designer: Peter Dunham, Peter Dunham: 
Design, 909 N. Orlando Ave., Los Angeles, CA 90069; 323- 
7799. Architect: Tim Barber, 8721 Sunset Blvd., Ste. 103, 
Los Angeles, CA 90069; 310-289-7720. Cabinetry—Wood- 
(M); 570-374-2711. Web site: www.wood-mode.com. 
Incognito Dishwasher—Miele (R); 800-843-7231. Web site: 
www.miele.com. Floor tiles by Carocim—Studio 11 (R,T); 3 
851-1519. Refrigerator—Sub-Zero (R); 800-222-7820. Web si 
www.subzero.com. Range—Wolf (R); 800-222-7820. Web si 
www.wolfappliance.com. Wall oven; warming oven; hood v 
lation—Dacor (R); 800-772-7778. Web site: www.dacor.com, 
Sinks; faucets; sprays—Rohl (M); 800-777-9762. Web site: 
www.rohlhome.com. Faucets; sprays—Ann Sacks (R); 800- 
8453. Web site: www.annsacks.com. Countertops; fireplace 
stone; table top—Solisstone (T); 323-931-0444. Web site: 
www.solisstone.com. Window blind—Hunter Douglas (M); 
HD-SHADE. Web site: www.hunterdouglas.com. Pages 150 and 
Designer: Jackie Terrell for Jackie Terrell Design, 400 S. 
Burnside Ave., #12H, Los Angeles, CA 90036; 323-571-1622. 
Flooring—Armstrong (R); 888-ARMSTRONG. Web site: www. 
strong.com. Trash bins—Martha by Mail (R,MO); 800-950- 
Web site: www.marthastewart.com. Lamp shade—Paul Ferra 
(R,T); 323-653-4142. Painting by Scott Flax; 310-829-1445. 
Plumbing fixtures; sink—Kohler (R); 800-4-KOHLER. Web sth 
www.kohler.com. Washer; dryer—Miele, see above. Wine 
fridge—Sub-Zero, see above. Web site: www.subzero.com. 
Pages 154 and 155: Designer: Michael Smith, 1646 19 St., San| 
Monica, CA 90404; 310-315-3018. Lucerne paint color, #1233 
Pratt & Lambert (R); 800-BUy-PRAT. Web site: www.prattand 
lambert.com. Stainless-steel cabinets—Duray/J.F. Duncan 
dustries (M); 562-862-4269. Web site: www.duraynet.com. 
and green glasses—OK (R); 323-653-3501. Tea towels; 
plates—Maison Midi (R); 323-935-3157. Hudson dining chai 
custom by designer. | 
159 Yo, Dune! 
Dune is located at the Ocean Club, Paradise Island, Bahamas 
Tel: 242-363-2000, ext. 64739. 

164 Bull’s-eye! 

Designer: Andrew Flesher, Gunkelmans, 81 So. Ninth St, 
Ste. 340, Minneapolis, MN 55402; 612-333-0526. Store: 
Target (R); 800-800-8800. Web site: www.target.com. @ 


} 











Correction 
August: On page 26 of the Style Beat section, tile #5, was 
incorrectly credited. It should have read: Adrianeo Deco 
etched travertine stone, $70 for a 12" square; from Walk 
Zanger: 877-611-0199 or www.walkerzanger.com. 





inued from page 96) 


x, but she wasn’t exactly suffering 
pace in the 7,000-square-foot house 
12-foot ceilings. The rear terrace 

2s along the home’s entire length, 
an undulating roof overhang sup- 
-d by impossibly thin metal columns. 
- bar is smashing,” Jay says of a mir- 
nd faux-bamboo poolside bar, hid- 
sehind tall louvered doors. “It’s so 
ative of the period—very martinis 
Capri pants.” Paley’s large dressing 
1 and all nine bathrooms are mir- 

1, Art Deco-style, down to the vanity 
ers. The kitchen wing—now cura- 

| offices—comprises three staff 
ooms and a painting studio. The 
size Rover Town & Country 
less-steel range still works. 

he Design Center is visibly sagging 
25 years of substandard mainte- 

e. Glass doors don’t slide so easily 
onger; wallpaper droops from con- 
ation; the handsome black slate 

s need replacing or refinishing. 

ns and closets have to be retrofitted 
commodate delicate textiles and 
ing, and Jay hopes there will be 

- space for students and fashion 
mers to spend time on research. 
house also needs new window cas- 

a slate roof, and improved ventila- 
to ensure the collection’s longevity; 
at end, Jay is putting together a 

p of Philadelphia design talent to 

te time and materials to the 

vation. 

Che principals of OLC Lighting, Joe 
ivo and Janet Kalter, did new light- 
or the galleries and got us a good 

” says Jay. “And Phil 
of ODG Design drew up plans for 


at Artemide, 


glass front doors, which will make 
uilding sexier.” Jay also received 

ry shelving gratis from IKEA and is 
ing with curators at the Philadelphia 
sum of Art as she considers the col- 
yn’s future. Philadelphia University 
ded a place where all the design arts 
1 come together and have shared 
ditions. I want to explore our mater- 
ture and address why it’s important 


A0w it could be better.” @ 


esr. 
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home furnishings, inc. 
ORDER TOLL FREE! 


1-800-668-3899 


ALL CHANDELIERS ON THIS 
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WALLPAPER 





-- Expert advice and assistance. — 
— Convenient returns at over 2,000 stores nationwide. — 
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and take an additional 


a | | 


a $100.00 purchase. iI 
OFFER EXPIRES OCTOBER 31 i 
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“Competitor's price must be verifiable. Cannot be combined with any other offers ! 
Retail Sales Only. Offer expires 10-31-02. © 2002 The Sherwin-Williams Company. i 
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AMERICAN 
BLIND AND 
WALLPAPER 
FACTORY 


Save 25% to 
85% off Ist 
Quality Name 
Brand Blinds 
and Wallpaper! 
FAST FREE 
UPS ainpiae! Call/visit decoratetoday.com 
for the Guaranteed Lowest Prices on 





blinds, wallpaper, borders, curtains, 
drapery, toppers, custom framed art, area 
rugs, lighting and more. We carry every 
blind or wallpaper that you’ve seen at your 
decorating store or home career. 100% 
satisfaction guaranteed. 





CARLISLE RESTORATION LUMBER 
In keeping with the traditions of our 
heritage, Carlisle Restoration Lumber 

has custom-crafted wide plank wood 
floors for over 35 years. With a full-range 
of Pine and Hardwood floors available 

in newly-sawn old growth material as well 
as reclaimed antique woods, Carlisle’s 
custom-crafted floors compliment any 
interior design. Floors range in price 
from $4.00 to $7.00 per square foot. 

For a color catalogue call 1-800-595-9663 
or visit www.wideplankflooring.com 


FRAN’S 

- WICKER & 

», RATTAN 
FURNITURE 
Order with 
confidence 
from America’s 
oldest and 


largest 





wicker & rattan importer. Highest quality, 
Fora 
FREE 72-page catalog, call 800-531-1511 
and ask for Dept. HB-02 or visit 


www.! ranswicker., com 


lower prices, and prompt deliv ery 


us at 


HOUSE BEAUTIFUL® Volume 1 
York, NY 10019. Victor F. Ga 
V-Pres. & Secretary; Ronald Do 
V-Pres.; Mark F. Miiler, Executive V-F 
© 2002 by Hearst Commi unicati 

unless accompanie tu 

Trademarks: House B 
Decorating, House Bea 








Magazines Property, Inc. is. "' S.A. an 

offices. Canada Post Internai\. .al 2 

RR Donnelley, P.O. Box 137, Maiion, v.. 
Rutherford, NJ 07070. Printed in the U.S.A. Pos 


[www.housebeautif 


1-800-735-5300. 





AUTHENTIC PINE FLOORS 
manufactures unfinished yellow and heart 
pine in 4”—12” widths. Prefinished heart 
pine in 4” & 6” widths. Value and durability, 
generation after generation. 800-283-6038. 
www.authenticpinefloors.com. Convenient 
shipping, free brochure. Sample kits 
available. 


«ee STERLING 
/¢ SILVERWARE 
'- 4 FOR SALE 
More than 6,000 
patterns of new 
and discounted 
flatware patterns 
at very affordable 
prices. China, 
crystal, and fine 
silver gift items also available. Call Silver 
Queen at 800-262-3134 for a free catalog, 
or visit www.silverqueen.info. National 
Bridal Registry now available. 





WELLINGTONS 
Introducing Wellington’s 
Heirloom Leather 
Furniture. 
Exquisite 
Leather, 
Decorative 
Nail Trims, 
Beautiful 
Wood 
Finishes. 
We're 


redefining leather furniture. 







To request a catalog call us at 
800-262-1049 or view on online 

at www. fineleatherfurniture.com 
www.wellingtonsleather.com. Fall sale 


now in progress. 
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America’s #1 Choice for ah ba , 
Wallpaper, 
Blinds & More! 


We Carry Only First 
Quality Name Brands 


ler De uglas Due ste ne lor, 


a 
DELIVERY 


Lifetime Lowest Price & 
100% Satisfaction Guarantee! 


Shop on-line 24 hours! 


erica 


Blind and Wallpaper Facto 
decoratetoday.com 
1-800-735-5300 


Decorating 80 easy, it’s fun! 
FAX 1-800-391-2293 
909 N. Sheldon, ry MI 


Sraber, Impe ‘ial and more! 
90 Days Same As Cash* 


CALL OR VISIT US 


ON-LINE FOR A FREE 
* Blind Catalog 
* Wallpaper Catalog 
oN c-t0] ia Catalog 





REPLACEMENTS, LTT 


China ¢ Crystal « Siler « Collectibli 
160,000 Patterns ¢ 8 Million 


Old & New « Buy & Sell 
Call for FREE lists! 


PO Box 26029, Greensboro, NC 27420 Dept. 
1-800-REPLACE (1-800-737-522, 
www.replacements.co | 





FREE BROCHUR! 


SAVE UP TO 70% 


| On over 350 Top brand na 1 

| furniture and accessories 
manufacturers. All availabl 
from our beautiful 450,000 
square feet of showrooms 
Worldwide in-home delive 


ALL DEPOSITS PROTECTED 
BY SURETY BOND! 


For Your Free Brochure Cal 


4-704-938-9171 


Villa ave Furniture House 


146 West Avenue, Kannapolis, NC 2808 


Custom Table Pads 


Guaranteed Quality and Service 


Save — Direct from America’s oldest and largest 
table pad company. 30-year limited warranty. 


i ' 5 
800/328-7237 li R hnie PAD | 
© SENTRY, 1999 SINCE 


Ext. 260 


www.sentrytablepad.com 




















ake charge of your 

life with your own 

interior decorating 
business. 


Business opportunities 
available in the U.S 


and Canad anada ect . 
oD, LL 0 =) 


INTERIORS 
CALL 800-DEC-DENS 
(@):1 VISIT 
www.Deco LT I DGT RE) 


FRANCHISE INDEPE NDENTLY OWNED AND OPERATED. 


e Source for Wicker. & Rattan, 


st importer, no middleman 
est quality & lowest prices 

ce of over 100 designers fabrics 
us: www. franswicker.com 


BN2 Satisfaction Guaranteed WICKER & 
ie RATTAN FURNITURE 
10 531- 1511 295 Rt.10, Succasunna, NJ 07876 


YA~\merican 


MAA MIRACLE 


Ie lg 
FLU aT Ty 
tile & stone 
et TMi 


Aiea (ee em 
1-800-350-1901 


td ie open’ 
oye fstab 


C onside Walpoles g; gates, bor 
handcrafted wreaths, rockers and more. For a FREE Selections 
Catalog call 800-343-6948, or visit our new Web site 


Walpole Woodworkers. 
Quality fence since 1933 
www.walpolewoodworkers.com 


m _ Introducing the 
10-minute 
me nakeover 

) 
} The secret to 
ya affordable 
, decorating 


Wi CALL FOR YOUR 
FREE CATALOG 
| 1-888-SUREFIT 


Ask for Dept. M195 
Awww. surefit.com 


Re FIT SLIPCOVERS 


OWNS 


POT rere 
aT RY Ue maces Ranree 


Pe GR ete: 


FREE Product Info Kit: 
1 -800-444-0778 





ALL MAJOR 
CREDIT CARDS 
ACCEPTED 


FREE 
CATALOG 






































Flatware /j{) fy // 
WB ott on Sale!! / “ft. 
plustQ"additional®| —[Camoty yg a 


Save - Buy Direct ¢ All Major Brands REEDG MR 7*—~ Sterling 
Same Day Shipping ® Free Delivery* 5 piece setting 4 
Please Have Book Name, Pattern & 


and price 


ans yee 


ranteed Lowest Prices * Quality Name Brands 
toll free with manufacturer and style number. 


Catalog$5 | -800-741-0571 


www.americanlightsource.com 





e Self Closing 

e Lockable 

~ @ Weatherproof 

e Quiet easy use 

e Sizes from cat 
to great dane 

=e Free Catalog 

=+ Pet Doors USA Inc 

www.dogdoors.com 

200 styles for doors, windows, 

walls, patio door, electronic doors 


all 800-749-9609 Dept HB0210 















Page #, List Price & Qty. 
Call US Ia 


24 Hour Fax: 908-688-8390 


For over 35 years 
the Carlisle family 
has custom made 
traditional New 
England wood floors 
one at a time. 


Call for your FREE brochure 
1-800-595-9663 
Colorado 
1-866-595-9663 


Toll Free 
‘\Carlisle 
<email RESTORATION LUM EER ao) 


www.wideplankflooring.com 


for lowest prices | 


only $115.00 A ra 
(pic tured) =e 
Ys. 


800-262-3134 


i Over 
“€ 6000 
Be patterns 

of active & 


discontinued 
ww 4 Sterling, Plated 


Dir & Stainless 
Me = Flatware at 
ly very affordable 

prices. New 
China & Crystal 
also available 


Great savings 
on custom 
order le ather 
seating built to 
last a lifetime. 
( ‘hoose trom 


sofas, love seats 


accent seating, 

I 1 office 

yar and O ¢ 
se ating. 


|- 800- 342. 7729 FAX 828-324-5127 


We mail same day first class postage. $5 (credited with order) 
for 48 page catalog and pricing. Or write 


Maytield Leather PO. Box 1745 Hickory, NC 28603 


www mayfieldl ther com 
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| [clockwise from left] 
De Wolfe in 1932. The 
decorator freshened 
up a New York bed- 
room, published in 
House Beautiful in 
1913. A rendering of 
the trellis room at 
Manhattan’s Colony 
Club. 
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Elsie de Wolfe 
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from Oscar Wilde to Sarah Bernhardt. 

















] [www-.housebeautiful.com 10 


Elsie de Wolfe virtually invented decorating A lifelong Francophile, de Wolfe consi¢ 
@ painted furniture @ leopard- as a profession. In 1905, when she was 40 ered 18th-century France the apogee of ciy 
print velvet @ chinoiserie and reconsidering her lackluster acting lization, and she was always hungry for cas 
@ chintz @ treillage career (the Paris couture she wore onstage to support her biggest passion: restoring 
@ trompe l'oeil @ slipcovers got better reviews than she did), de Wolfe the Villa Trianon, her beloved second hom 
© upholstered headboards printed up new business cards and went just outside Versailles. The rooms became 
e clip-on lampshades after Victorian plush and potted palms with as legendary as the parties she threw, and 
@ candlelight @ mirrors a vengeance. On Stanford White’s recom- when the Germans left them in ruins durit 
e@ muslin curtains @ decoupage mendation, she soon won the commission World War II, she was heartbroken. But 
; @ faux finishes ® rock crystal for Manhattan’s Colony Club. The indoor even at her advanced age she was deter- 
© campaign furniture ® topiary trellis room she designed for it made her mined to bring the rooms back to their ori 
@ awning stripes ®@ tented reputation. inal splendor (until she was well into her 
ceilings @ white orchids With no credentials other than instinct 70s, she maintained a diet and exercise reg 
®@ glass-topped dining tables and charm, she became the day’s reigning men that included doing a headstand ever 
® cocktail parties style arbiter, buying millions of dollars’ morning). De Wolfe’s modus operandi wai 
worth of antiques for Henry Clay Frick and __ to treat houses as living, breathing things 
| other titans of industry. Her own New York that deserved to be cherished. “If I am ugl 
| townhouse, which she shared with the pow- and Iam, I am going to make everything 
erful t] cal agent Elisabeth Marbury around me beautiful,” she declared as a 
| Writer Christine Pittel evolved must-see showcase and peri- young woman. “That will be my life. I cou 
| Producer Elaine Wrightman lic salon ing ground for everyone steal for beauty. I could kill for it.” 
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he Odeon Stone Top Buffet by 
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It’s more than a piece of furniture. It’s a part of you. 





Find out about our collections or locate a dealer near | 


you. Call 1.866.636.5613 or visit www.bernhardt.com. 


The Bernhardt family has been crafting fine furniture since 1889. 
{| 
\ 


BERNHARDT 





My budget was tight, but | found 
my options were wide open. 





oo Yes/ot 


Two words come to mind 
when redoing a bathroom. How much? 
A trip to where they speak my 
language gave me tons of affordable ideas. 
Now the words are ooh and aah. 
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THE TROIS” COLLECTION 
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HATINUM. UNMATCHED IN SUBSTANCE. TIMELESS DESIGN. IMPECCABLE CRAFTSMANSHIP. ALL MICHAEL B. 
































FOR MORE INFORMATION, PLEASE CALL MICHAEL B. AT (800) 969-9949 | 
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Only 18 karat gold 
Light Bubbles collection by UNOAERRE 
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Only 18 karat gold 
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the source 
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As | See It, #5 in a series 
by David LaChapelle. 


The PRO TaskCenter™ 

TL AOAC ECM Celle 
The real reason parties 
wind up in the kitchen. 


1-800-4-KOHLER, ext. ARY 
kohler.com/protask 


oye E Colle 
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features 


128 Malibu Marvel 
An atypical beach house is given an ample dose of character 
by decorator Michael S. Smith. By ELIZABETH TERRY 


136 Twice as Nice 
In suburban Washington, D.C., Sue Burgess redecorates 
her favorite project: her own house. By KELLY TAGORE 


144 Sheer Luxury 
Designer Tom Scheerer plays up the mix in a pedigreed 
Park Avenue apartment. By TED Loos 


154 Harvest Swoon 
For your Thanksgiving decorations, look no further than 
your backyard. By CAROLYNE ROEHM 


158 Connecticut Calm 
Beamed ceilings and wide-plank floors make a fitting 
backdrop for a Gustavian tableau. BY CHRISTINE PITTEL 


168 Shingle Sensation 
For a house on the Gulf of Mexico, architect Bobby 
McAlpine looks to the Atlantic Ocean. By LYNN NESMITH 


The Cover 3 
_ Antique Italian 
af ‘tai chandeliers shed light 

on a modern-minded 
room by Sue Burgess. 
PHOTOGRAPH BY 
GORDON BEALL 
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Model in 18kt yellow gold 
Bezel set with diamonds. 
Enlarged for detail. 








Also available in 18kt white gi 
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ROLEX 
OYSTER PERPETUAL 
DATEIUST 








oe Oyster Perpetual , eri Pearlmaster 





!. Rolex, W, Oyster Perpetual, Lady-Datejust and Pearlmaster are trademarks. 


© AN CF’ ICIAL ROLEX JEWELER NEAR YOU, PLEASE CALL 1-800-36ROLEX / 1-800-367-6539, 
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49 StyleBeat bX 
Ward off the chill of fall with fired-up accessories for 
the hearth and home. By MARISA MARCANTONIO 


56 Swatch Watch 
Enough with frilly, gauzy panels on windows—it’s 
time for some heavy-duty curtains. By CAROLYN SOLLIS 


69 He Said, He Said 
Claire Beckman had no idea her yard sale table was a 
Federal masterpiece. By LEIGH AND LESLIE KENO 


78 Garden Goddess 
November is a major month in the garden, so you’d 
better have the right tools. By KATHERINE WHITESIDE 


80 November Makeover 
Chantal Dussouchaud needed a home office, so she 
decided to get rid of her garage. By CHRISTY HOBART 


83 Designer Directory A to Z 
House Beautiful’s annual guide to the best and the 
brightest in interior design and architecture. 





176 Instant Message IN EVERY ISSUE 
A contemporary primer from Alberto Pinto, Schindler 
redux, and pre-Corbusier. By MARIO LOPEZ-CORDERO 42 From the Editor 


By MARK MAYFIELD 
182 Hot Dish 


Joél is stopping traffic in Atlanta, and the citizens 44 Talent 
couldn’t be more pleased. By MARCIA SHERRILL This month’s contributors. 


By WILLIAM IRVINE 
188 Double Take 
Can’t find what you're looking for in this issue’s 46 Letters 
interiors? Try these options instead. By Torr MIKE 
127 House Beautiful 


196 Encore Introducing this month’s interiors. 


[’ H. Robsjoi ii SO 1LE 1 j E mn 


compare, beloved : RISTINE PITTEI 192 Resources 
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| 
hp best-in-class V8. 3rd-row seating. And climate-controlled front seats: The new Lincoln Aviator. L | NC OLN | | 
Navigator, just smaller. Proof that magnificence comes in all sizes. Call 800 688-8898 or visit | 
Lincoln.com. There are those who travel. And those who travel well AVIATOR i 
i 
Genes? Yes. y Ni 
Clone? No. | vi 





















































Cai Utility Segment. **Optional equipment. 









































Tray Chic 

Bid on Only in House Beautiful celebrity designed trays featured in the 
September 2002 issue and featured on 

housebeautiful.com. Go to 


www.ebay.com/housebeautiful from October 14th to ® 
the 24th to place your bid to benefit Fashion 
Targets Breast Cancer. 


Supima 

is American luxury cotton and is found in only the leading brands of 
sheets and towels. Supima® branded fabrics and textiles have all the 
desirable characteristics of cotton, including comfort and easy care. 
Additionally, Supima” cotton has better strength, fineness of hand, 


and a superb luster and silkiness. If you : 5; 
® 


insist on the best, you need to know about 
Supima® Visit www.supimacotton.org. 

Swatch Watch with Waverly and House Beautiful 
November 12 


Hancock Fabrics 
Austin, Texas 





Join House Beautiful’s Executive Editor, Carolyn Sollis, as she brings 
Swatch Watch to life with Waverly’s latest line of fabrics. If you'd like 
to receive an invitation to this event, please call 212.903.5124. 


Freshen Up for Fall at The Great Indoors 
November 13, 2002 
Irvine, California 


Sponsored by Dodge sodce 


Enjoy an evening filled with great style and new ideas at The Great 
Indoors. This special evening features a seminar sponsored by House 
Beautiful, informative workshops, delicious cooking demonstrations, 
and more. To receive an invitation, please call 212.903.5124. 


Plain & Fancy Custom Cabinetry...Well Within Your Reach 


Let Plain & Fancy Custom Cabinetry be your choice when you are 
thinking about remodeling, redesigning or simply updating your home. 
Plain & Fancy is committed to building solid, good-looking custom 
cabinets at a fair price without sacrificing beauty and function. With 
Plain & Fancy you CAN have it all, and well within your reach. For more 
information call 800.447.9006 or visit www.plainfancycabinetry.com. 


MasterGard 
® 


A Diamond |s Foi. 4. 
Visit the design gallery at < ‘o see hundreds of 
beautiful diamond designs by wori: OTS, 


MasterCard® 

Get incredible savings that match your needs—delivered 
right to you! Just go to mastercard.com and sign up for 
MasterCard Exclusives Ontine 








Lladro 
Lladré’s handcrafted creations are born of the inspiration of sculpto 
and artists; each creation is an expression, a magical part of life. 


Lladré porcelain sculptures are renowned the world over for an artis 
style that is both original and authentic. Considered to be the finest 
finest porcelain art from the second half of the twentieth century, th 
works of Lladré are reflections of a unique artistic vision. 


Alfex 


The Alfex Watch with 52 diamonds pictured with a red pony strap is 
award winning design by George Plum that is signed and numbered) 
comes in many colors and is available in fine jewelry stores. For sto 
info and a brochure call 914.235.6261 or visit www.alfex.com. 





New Cultural Icons 

Next month, the eagerly-awaited results of Lincoln’s New Cultural 
Icons poll will be published in the pages of this magazine. And 
although the voting for the hottest up-and-comers has closed, there 
still much to see and download on the New Cultural cons website a 
www.biography.com/icons. We invite you to visit and experience the 
magic of those designers, musicians, writers, filmmakers, chefs, an: 
artists of every stripe who are setting the cultural world’s agenda. 


We're proud to salute those cultural influencers whose dedication to 
style, passion and excellence reflects the values exemplified by Linc 
vehicles. If you tune in to A&E’s Biography this month you'll see two 
first-rate portraits, sponsored by Lincoln, of people whose inspiratio 
vision has made them New Cultural Icons in their own right. | 


David Bowie 
Marlene Dietrich 





November 4 
November 14 





Gold 


Visit the World Gold Council’s new online magazine 
Gold Inspirations at www.goldinspirations.org 
to see the latest in gold jewelry fashion and 


accessories. Be inspired to glow with Gold. glow with gc 


Unoaerre 


With 75 years of history, Unoaerre is the largest and most popular 
brand of gold jewelry in Italy. The 18K gold “Bubbles Collection”, 
exclusively designed for Unoaerre, expresses 
a lighter-than-air feeling and represents a 
whimsical, enduring jewelry accessory for 
today’s fashion-forward shopper. For more 
info contact-www.unoaerre.it 
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shind every door are moments that 
emories are made of. 


‘ over 75 years the people at Masonite have been dedicated to making 


and innovative building products. And, there’s no better example 
yn the Premdor Collection of premium quality doors. A line of interior 


| 


bre beautiful, more enjoyable and safer for the entire family. 


1 exterior doors specially designed and crafted to make every home 


}whether you are building, renovating, or just redecorating, you can be 

bured that doors from Masonite’s Premdor Collection will exceed 

eryone’s expectations and standards for design and lasting durability. Royal Mahogany™ and Oak wood exterior doors 
; combine the classical beauty of real wood and the 

elegance of hand-crafted decorative glass 

j More information on what's behind every door, visit us at 

w.masonite.com 

| 
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Ipnite, Premdor and Royal Mahogany are registered trademarks of Masonite International Corporation 
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Free, 


Did you know that UV rays can lead 
to faded and discolored furnishings 
and floor coverings? And that the right 
window dressing can help protect your 
home from these damaging effects? 
Look to our new, idea-filled 24-page 
lifestyle magazine that shows how 
Hunter Douglas can solve your toughest 
window covering challenges, even help 


extend the life of your fine furnishings. 


hunterdouglas.com/solutions 
to experience Solutions online 


or 
1-800-HUNTER- oe ext £190 
for a free CODY ot S 





HuniterDouc 


window fi fasion: is 





hunterdouglas.com/sclution 


Where Great Rooms } 
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Available Exclusively lo hee Trade 1-888-LEE-JOFA oz WWW.LEEJOFA.COM 
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meets ceramic 


steel meets rubber 





TeNo Store 
65 Spring Street, Soho 
212-431-5885 


Danielle B. Jewelry 
120 West 57th Street 
212-956-6565 


for a store near you visit 
www.teno.com 
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REALIZE THE FANTASY* 


A timeless collection of certified natural diamonds 


*FANTASIES MAY VARY IN SIZE 


Call 800 * 223 © 2277 forthe JEWELS BY STAR authorized jeweler peta eee 


www.jbstar.com 
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Editor in Chief 
Mark Mayfield 
with designer 

Albert Hadley. 





spent a few days recently on a Florida beach with my wife and children and my par 
(who I’m happy to say remain in good health well into their 70s). Each evening we g 
ered on the porch of a beach house overlooking the ocean, trading stories and listenin 
the wind over the water. It was magical in that it seemed, from that vantage point, i 
world was so civilized and fine—the way we all wish it truly could be. 


| 
| 


Those evenings—so enjoyable and full of promise—reminded me of a statement 





designer Albert Hadley made over lunch in New York a = weeks before my trip. De 
magazines, like life itself, “should be all about manners,” he said. “Nothing else i 
important.” It made such an impact that I asked Albert to join me in a photograph 
this, my first issue as editor of House Beautiful. In so many ways, this statement al 
manners, coming from a consummate gentleman of design, reflects my own sensibilit 
we go forward. It zs all about manners, and that is my goal as I begin the job, with the help) 
very talented staff. 

Like people, a magazine has a personality that should be immediately noticeable. Hi 
Beautiful has developed that personality over its 106-year history. It has introduced readers i 
great interior designers and architects of our generation and the generations before us. It 
enriched the lives of millions of homeowners—some who can afford a decorator and others } 
are simply searching for ideas to use in that living room, powder room, or bedroom. It haj 
short, become a part of the American family. Yet, throughout its history, the magazine has ta 
chances, pushed the envelope in introducing readers to the latest in architecture, garden deg 
and decorating styles, from modern to classic and everything in between. I believe that 9 
magazines not only reflect their times, but can help influence them as well. 

We can do no less now. The House Beautiful you will see in the coming issues will show 
the best in 21st-century design from across America and 
world. And in all things, we'll try to live up to Albert Had] 
call for good manners. Let us know how we’re doing. 4 
enjoy this November issue, with our annual list of the ce 
try’s most talented designers, and interiors from Washing) 
D.C., to Malibu and points north and south. 


Cheers, 


SEU LO 


Mark Mayfield 





P.S. [have a request of you: Write us about a design dilen 
or decorating question you have regarding your own ha 
You may also include a photograph or two, as long as they 
not have to be returned. We’ll choose a few of your lett 
ask designers to answer your questions, and then publish 
results. Who knows? We might send a decorator to jy 
house to help you in person. Send your questions to m 
House Beautiful, 1700 Broadway, 29th floor, New York, 
LOO19. 

And you'll notice in our “He Said, He Said” column 
Leslie and Leigh Keno will begin taking questions about } 
ae and will devote at least two columns a year to 


answers. For details, please see page 69. 





Nriter William Irvine 


Your"brakes 
PlAOM At) tl asym 


‘elly Tagore Seattle-born New Yot 
Tagore is accustomed to wearing m| 


hats 





as stylist, writer, and editor— 
“it’s nice to have an assignment whe 
can just focus on the writing,” she say 
her visit to decorator Sue Burgess’s he 





for this issue (“Twice as Nice,” page 1. 
A contributing Saito to Organic Style, Tagore is a magazine vete! 
having worked as an editor for a number of publications, incluc 


What you Real Simple and Art & Antiques. She has also written for Lit 
: Room and British House & Garden. 
should:know. 


Air bags and safety belts 
can help protect you in an 
accident. Brakes can help 
you avoid one altogether. 


To ensure your brakes are 
functioning properly, here are some 


symptoms you should look out for. Sordon Beall “Sue Burgess has the 


finest, most discerning eye of any de- 
¢ Squeaks. 
Some squeaks are normal, 
but if they become louder very tough to please—and I should know 


and more frequent you should because she’s my wife!” says Beall, who 
have them inspected. : 
¢ Grinding. : ; y : 
This sound means your brake Burgess’s own labor of love in Bethesda, 
pads may be worn through. Maryland 


e Low brake pedal. 
This could mean there’s a i F See 
leak or air in the hydraulic system, including Veranda, Traditional Home, Architectural Digest, and 
or that your brake shoes are 
out of adjustment. 


signer I have ever worked with. She is 


turns his lens on familiar territory: 





(“Twice as Nice,” page 136). 


Beall’s photographs of interiors have appeared in many magazines, 
Southern Accents. 


Brake Inspections 

If you notice any of the above 
symptoms, have a Quality Care 
Auto Service technician check 

it out. Also, you should have your 
cS fluid ZS Seasabeaee at least 


= Atlanta-based w1 
Sherrill (“Hot Dish,” page 182) is a 


signer for Kleinberg Sherrill, a lu 





accessories firm, and has her own 


nishings company, Marcia Sherrill Hot 





She is the coauthor, with Carey Karme 
yiemakers: Inside Fashion, the first in a series of titles from Md 
www .qualitycaresc celli Press. Sherrill has also written numerous articles for magaz 


such a: they | gags f 
002 Ee eS ich as Southern Accents, Atlanta, and Avenue 






re your Car 
ES is right arc 








ere’s one place that cares as much about your car as you dc 
at Knows exactly what it needs and when. 

juality Care Auto Service at Ford, Lincoln and Nv r 
ith Dealerships all acrass the count , 
ere’s always one closé by. 







©2002 Ford Motor Company 
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REVERSE it FOR" 


Our new Reversible Goose 
Down Parka does more 
than improve your 
mood — it gives 

you toasty 650 

fill power warmth 
from top to bottom. 
And it’s just part of 


our exciting new 





| thinking positively! 
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The bathrooms featurec 
August issue offered pl 
inspiration and helped m 
my own baths up-to-dat 

Alice 


Vie 












Thank you for all the gre 
room ideas. I’m renov 
bathroom in my 1887 s 
cottage, and trying to ste 
in budget while preser 
The August issue will ke 


Marsh 
Grand Ledge, NV 


Pl -aASEC send your correspondence te 
hearst.com or to Letters, House Beau 
Broadway, 29th floor, New York, NY 
sure to include a daytime telephone nt 


ters may be edited for clarity and leng 


'Grad 


jor a wonderful article on the restora- 
Montezuma’s Castle at the United 
college in New Mexico [“Saving 
April]. As a UWC graduate, I thor- 
injoyed it. 

| Aegis 

| Sart Engstrom 
1 2 . 
via e-mail 
L 

i e 

(Learning 

pntractor in Atlanta who does entire 
»novations, and, as Betsy Franklin 
id in her column [“Ask Betsy,” 
, Lavoid subcontractors who special- 
‘e area. Although I do employ tilers, 
irs, and finishers, I scrutinize every 
ny renovation. As the proprietor of 
of small company Franklin suggests 


jninded renovators seek, I appreciate 


ig the time to notice the small guys. 
Karl Schaller 


via e-mail 
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mics Class 
u had credited the beautiful ceramic 
vases, by Betty Woodman, pictured 
enter of your August cover. Many 
are greatly enlivened by contempo- 
art ceramics, which are usually over- 
vy designers. You would do well to 
n such work. 
Clara Lanyi 
Occidental, California 
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Our Reversible Goose 
Down Jacket is so 
adaptable, it can 
change your attitude. 
And so toasty warm, 
it’s good to twenty- 
five below! Just one 
of over 100 styles 
awaiting your call 


or click. 


JANDS'ENT) 


DIRECT MERCHANTS 





OUTERWEAR HEADQUARTERS" 
LANDSEND.COM 1-800-864-2889 
































. Out with the new. 


IN WITH THE OLD. 














‘Standard VINTAGE REISSUES EXCLUSIVELY FROM AMERICAN STANDA 
: Whether you’re restoring your home to its original beauty, or you've fallen in love with a classic look, he 
your answer. We've found our original designs for these 
pieces, first made in 1922. So you get the vintage look 
but with today’s high-performance features. Our 
toilets, for example, feature a more powerful 


flush while using less water and are available 


in a more comfortable, Right 


epot and EXPO Design Center are registered trademarks of The Home Depot, Inc 


Our complete 
collection of R Pees ‘ 2 
vintage products. Height” size. Vintage reissues 
“” only from American Standard. \Wia— a 
Sand You might say they’re “Back by 
cE Mee 


Popular Demand.” See it all exclu- 





t The Home Depot® and EXPO* 
r, or visit us on the Web at 


i-us.com or call 


. T 
TANDARDS For L.IVI} 










Marisa Marcantonio Photographer Lendon Flanagan 


Warmin 
Tren 












































to right: Leather-and-wood X-base log holder, $300; from William-Wayne & Company: 800-318-3435. Birch logs from Alan Cox: 
197-5468. Shaker Washhouse Broom, $26; from Shaker Workshops: 800-840-9121. Faceted polished-bronze star andiron, $4,500 a 
) the trade from Carole Gratale: www.carolegratale.com. London Gates forged-iron fire screen, $249; from Restoration Hardware: 
43-9720. Natural-rush braided fireplace basket, $265; from the Source Perrier Collection: 888-543-2804. Fuego polished-cast- 


aluminum fireplace tools, $250; from Umbra, available through Lancelotti Housewares: 212-475-6851. 
49 





Clockwis > 1 Garnet Hill: 800-622-6216. The Wood Book, $75; from Tasche! 
888-827-2436. U 


shanghaitang.com. Téte-a-téte brown teacup with 24-karat-g 
San Francisco: 415-982-1616. Handblown-glass bedside cara 
and D at Bergdorf Goodman: 800-558-1855. Wine Sprigs s! 

$165; from Chelsea Textil vider, $250; at Bottega Veneta boutiques: 877-362-1715. Tas| 
by David Quan for Umbra, available from www.mxyplyzy, 


detailing, $185 for a four 
from Crate & Barrel: 80( 


pillow, $365; from Anichini: 
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DODGE Te NY drive some pathetic excuse for an V when you can wrap your hands around Dodge Dul 


Mr most affordable SUV with a V-8. Durango’s meet available reo TT acre] ey-Ceis M1 Le) elm Celta Lela mee) 


Fe ae eel LAL chunks of those wimpy wanna- ad as tail pipe. For more info, a 800-4 ADODGE or visit dodg 


rd 











GRAB LIFE BY THE HORNS 


DODGE 
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Top to bottom: € at Saks Fifth Avenue: 800-347-9177. Linen and peacock feather table runner, $195 





Dransfield and Ras 55. Red Aves salad plate, $70; fron Royal Crown Derby: 866-337-2987. Mistral 4 
wood flatware, $290 taison: 212-396-1020. Rollins brown leather charger, $180; from Ralph Lauren 
888-475-7674. Lim ; A .ne Léauté for B urneys New York: 888-822-7639. Staghorn olive} 
$145 for a set of sig ran: = °0-558-1855. Crysta} cragonfly water glass, $275; from At Hom| 
Company: 866-781-8421. jer nano: 212-873-7722. Octagonal Capri dinner plate, $46; by R 
Moses for Pineider at B tumbler in arnber crystal, $120: from Hermes: 800-238-5522. 


and cotton dot napki ). Woode: akin ring, $7; from Barneys New York: 888-822- 


4 





because there are 382,000 avocado refrigerators out there. 





DESIGNERS’ CHALLENGE 


TUPAC ON PACH OTe HOME & GARDEN TELEVS 
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Writer Carolyn Sollis Photographer Joshua Sheldon 
Producers Carolyn Sollis and Elaine Wrightman 








Pella’s Tilt double-h 
window (#PTD4171 
BD yar xee a lulalie 







ireckortne 
barely-there look’? 
Liven things 

up with some 

: spirited window 

| | dressing 


-Curtainiifeat= 


THE HARD-EDGED APPROACH WITH BL] 


or shutters has had its turn, and Howse Beautiful is cé 





a vote for pretty windows. “There is nothing like a 

beautiful curtains to change the aesthetics, : 
allure of a room,” says our upholstery guru Carl Dell 
of New York’s D & F Workroom. “People want thet 
roundings to feel warmer and more romantic, but 
don’t want them to be fussy.” To give these window 





ments a modern appeal, we chose graphic fabrics, 
as simple panels either from dark-stained wooden 


ASE OT RRS a 


on a matching pole by Kirsch or with soft vala 
Minimal trimmings appear when needed. 

Sister Parish, always practical, once said, “The m 
is in the curtains,” and they are a significant investi 
So make sure they suit your window and room| 
are made of a good fabric in a reputable workroo 


you are ready to embark on your own window prt 





Dellatore suggests that you “look at lots of styles in 





azines, stores, and showrooms. Follow tradition or 
some fun with the unexpected. Follow your impuls¢ 


hang curtains.” 


Kvadrat’s Divina in colors 684 and 742 through Maharam; 


100% wool; 59"w. We created our own wide-wave stripe using 
two contrasting solids. The fabric was cut with pinking shears 
and rejoined in horizontal bands. Curtain tops have no pleats; 
we attached them to the rings at 8-inch intervals. This substati 


fee leq : ; 
tial wool did not have to be lined. 
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Zoffany’s #SCB36007 in linden; 52% linen, 
36% cotton, 12% nylon; 54”w. We used a stan- 
dard 3-prong pinch pleat for these panels, 
inserted 4 inches from the top. We placed the 
pleating in the middle of each stripe to empha- 
size the color contrast and verticality. 
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Alan Campbell’s Potalla (#AC804-10) for 
China Seas through Quadrille; 55% linen, 
45% cotton; 48"w. Dark-brown bands outline 
and ground this modern floral print (the top is 
1% inch wide, the bottom 6 inches). Panel tops 
have 12-inch pinch pleats that are caught at 
the top by the wooden rings. M & J Decor’s 
Le Pilat cable tiebacks blend into the fabric’s 
ground. 





Hinson’s Ming Toile (#HF-0740-B) in blue 


with charcoal; 100% cotton, 54’”w. We took our 


cue from the pagodas and umbrellas in this 


toile to create the shape of the soft valance 
Each scallop is outlined with brown cord and 
ich point punctuated by a brown silk tassel 
If fabric tiebacks are interlined and ed 


brown cord 


Brunschwig & Fils’ Birds of a Feathelp 
(#51278-01); 100% cotton; 54”w. These | 
tional curtains bow to the English count 
house look. They are interlined with flan 
pencil-pleated at the top, and have an at 
18-inch valance trimmed with multicolo 
Bellagio Bell fringe from M & J Decor. 
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Raoul Textiles’ Ananas (#201B18) in ci 
through AM Collections; 100% Belgian I 
45"w. The wavy movement in the fabric’s 
tern was the perfect line to follow in the 
ralance, which is trimmed with a self cor 
to accentuate the scallop shape. Panels ai 
rimmed to allow the print to speak for it 
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Sounds Great...and with only three 
2s to connect, the 3*2*1 is as easy to 
up as 1-2-3.” Popular Science, 11/01 


SPEAKERS 


the cars...seemed to move through the 
jre room...front, to the sides, and behind 
)— with only two main speakers!” 
Scaduto, Sound & Vision, 1/02 


EASY SYSTEM 


e average person will be experiencing 

edible Bose sound in less than 15 minutes. 
sider yourself an aficionado? — Make it 5.” 
hael Harmon, News Radio 1200 WOAI, 12/01 








ONLY FROM BOSE” 
Introducing the 3:2:1 DVD 


Surround sound 
without room invasion. 


Imagine five-speaker surround 
sound. Now imagine enjoying 
much of that same experience 


Imagine that. 
For a free information 
+ kit, dealers and Bose 
, stores near you, call 
» 1-888-321-BOSE. 
Ask for Ext. N24 
Learn more at 321.b0se.com 
and enter e-code: N24 







Hideaway Acoustimass module not shown 
©2002 Bose Corporation JN20637 


Better sound through researche 


home entertainment system. 


without center or rear speakers. 
And without all those extra wires. 
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nuts and bolts 


@ We worked with three types 
of fabric patterns: tight repeats, 
large-scale repeats, and solids. 

For large repeats, use less fullness 
across the window so that the 
design can be seen. Panels made 
from smaller patterns and solids 
can have more width. 

@ The usual rule for the ratio of 
valance to curtain length is 1 to 5. 
Use your eye and the fabric design 
to adjust this formula. 

e Light control, climate control, and 
sturdiness are all good reasons for 
lining curtains. The desire to have 
a billowing effect or filtered day- 
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light are reasons not to. = 
e@Fora eeaieme) hemline, panels Michael Devine Maison’s Fretwork- Designers Guild’s Corazon (#F1031/ 
should break 17% inches on the Wainscot in brown; 100% linen; 27”w. To in hyacinth through Osborne & Little; 
| floor; for a “puddle” effect, leave make the 3-panel box-pleated soft valance, 60% linen, 30% cotton, 10% polyamic 
| 3 inches on the floor. Clean, mod- we cut and matched the fretwork pattern 54”w. We used an inverted box pleat o 
| : ‘ so that the design would fall symmetrically. each panel, which places most of the gé 
ern styles should just skim the soe 8 y caspane P ee 
Y Careful planning was also needed to make ering and fullness on the back side of tl 


floor. Do-it-yourselfers should sure the pattern matched properly at the curtain and works well with large repez 
measure hems on the rod. inner edge of each panel. and modern patterns. 


Open Invitation 


Open up your home to the legendary 
Cuisinart Food Processor and 
turn meals into fabulous occasions. 


Make a sumptuous family breakfast 
of sliced fresh fruits and sweet pastries. 
Lunch, dinner or get-togethers? 
Impress all with an array of 
hors d'oeuvres, homemade breads, 


elegant entrees and delicious desserts" 
O he 









The next generation of —__ 
Food Processors by Cuisinart® = =. 
Now, savor the good life™ 
emily and friends, 


PowerPrep Plus 
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Fine Furnishings 
Through Design Professionals 


Since 1926 





200 Lexington Avenue 


New York, New York, 10016 


(212)679-9500 www.nydc.com 
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SALADINO FURNITURE, INC. BAKER KNAPP & TUBBS 








Baker Knapp & Tubbs is one of the oldest and largest multi- 
the-trade showrooms in the United States. Baker Knapp & 


selects outstanding representations of formal, transitional ang 

OHN furniture and decorative accessories, showing only the best 
SA LA based on design, quality and craftsmanship. At our Ney 
Showroom, with over 25,000 square feet of display merchand ‘ 
DI NO will find furniture worthy of those who appreciate the finest |} 


traditional and contemporary design 


| 
SUITE 1600 (212)684-3720 Fax (212)684-3257 SUITE 300 (212)779-8810 Fax (212)689-2827) 
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METROPOLITAN LIGHTING 








jetropolitan Lighting imports a complete collection of the 
rest quality designer oriented lighting in all periods and 





yles. Illustrated is one of our many unique antique repro- 





ictions. Illuminating fine interiors since 1939. 


| 
| SUITE 512 (212)545-0032 FAX (212)545-0031 
TOLL FREE (800)233-4500 


ABADJIAN COLLECTION, INC. 


TAMBOURA 


> 


#18 





LAHORE 


TABRIZ #588 


WOVEN INTO YOUR LIFE 
SUITE IOOoI 


(212) 683-2043 OR (888) 615-4600 FAx (212) 683-2082 
WWW.NYDC.COM/ABADJIAN 








BARTON-SHARPE 





a-Sharpe, Ltd. offers fine eighteenth and nineteenth cen- 
acne and English furniture reproductions of superior 
jmanship and quality, as well as the flexibility to adapt to 
ht day demands. Our broad selection of period styles and 
}, available in many choices of woods and finishes, along 


pur custom capabilities, ensure that history can be faith- 
recreated to complement your surroundings. 


SUITE 914 (212)935-1500 FAX (212)935-1555 
WWW.BARTONSHARPE.COM 





New York Design Center 200 Lexington Avenue, 








HiIcKORY WHITE COLLECTION 





Founded in 1881, Hickory White is one of the oldest American man- 
ufacturers of fine furniture. This rich heritage of the best 
hand-craftmanship continues today in a broad array of styles — from 
eighteenth-century mahogany reproductions to casual, transition- 
al and modern styles. Collections include bedroom, dining roorn, 
occassional and a full upholstery assortment. Furnishings for the 


most discriminating tastes. 


THE HicKORY WHITE COLLECTION 
FINELY CRAFTED, ELEGANTLY DESIGNED 
SUITE 606 (212)689-6122 FAX (212)689-6105 


NY, NY, 10016 (212)679-9500 www.nydc.com 






































AUFEFRAY & CO. 





Hand crafted in our New York Workshop, this magnificent 
Louis XV armoire is carved from select solid walnut and fea- 
tures retractable doors. Since 1941, Auffray’s master craftsmen 
have faithfully reproduced the finest of 17th and 18th Century 
French furniture. We offer a comprehensive line with many 
custom capabilities. All items are finished to order. 


SUITE 804 (212)889-4646 FAx (212)889-4739 
WWW.AUFFRAY.COM 


ODEGARD 





Odegard, Inc. des own 
collections of hand-! izing it 
sions and copyrigh mmitted 
providing fi, 
showroom also re} 
of Mariano Fortuny 
SUITE 1205/1206 
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Cété France, NY for the finest French furniture handcra 
one family of artisans since 1885 and recognized as possib 
finest craftsmanship in France today. This timeless quali 
endured for centuries and will continue for generations to 
We invite you to Cété France to enjoy the comfort of old 
tradition and the excitement of new design... 4 bientdt! 


SUITE 1201 (212)684-0707 Fax (212)684-89 
WWW.COTEFRANCE.COM 









The 200-year-old Italian family enterprise of Colombo Me 
is proud to present their extensive collection of furniture 
Colombo USA. Offered are faithful hand-made reprodu| 
period furnishings as well as the ability to manufactuy 
designs, custom finishes and sizes, wall paneling and buij 





residential and commercial projects. 


SUITE 1009 (212)683-3771 FAx (212)684-05| 
WW W.COLOMBOMOBILI.COM 


I Fa a IEE NI RE ATO COE FAN SPOS INeh INT, SPUN RO 





Vladimir Kagan Collection 





ais Miller Associates showcases the finest contemporary fur- 
re, lighting and carpets. Trend-setting designs, created by 
» of the country’s most renowned artists and architects, blend 
|) twentieth-century design classics. The Award winning and 
‘ally acclaimed Vladimir Kagan Collection, sofa shown here, 
wraces the handcrafted tradition but in a modern vocabulary. 
Jnis Miller Associates also carries pieces by today’s leading 
iyners including Antoine Proulx, Clodagh, Patrick Naggar, 
hy Allen, Laura Kirar, Ted Boerner and others. 


| SUITE 1510 (212) 684-0070 Fax (212) 684-0776 
WWW.DENNISMILLER.COM 





AMTICO 


(2412/07 9-JOUU  WWW.NYAC.COM 
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The premier source of European Carpets & Tapestries, 
as well as Modern & Oriental Weavings. Offering a multitude 
of textures, colorways and styles. Fax for our To the Trade Catalog. 


CUSTOM PROJECTS INVITED 


SUITE 1006 (212) 696-0080 FAX (212) 696-4248 
WWW.RENAISSANCECARPET.COM 





PROFILES 





ntico design floors realistically replicate natural materials — 
one, wood, slate, glass, mosaics and metals — helping you 
cate Individual Floors for Your Individual Home. Please call 
ra free brochure or visit our Showroom to custom design 
sur floor with the assistance of our qualified staff. 





SUITE 809 (800)291-9885 FAX (212)545-8382 


WWW.AMTICO.COM 


Mew York Design Center 200 Lexington Avenue, 


# 


Profiles offers the design professional the finest in custom 


upholstery and wood & metal furnishings. Our workrooms in 
the United States and Europe specialize in attention to detail 
Profiles is the 


and craftsmanship — to your specifications. 


exclusive U.S. representative for PHILIPPE HUREL. 


SUITE 1211 (212)689-6903 FAx (212)685-1807 


NY, NY, 10016 (212)679-9500 www.nydc.com 
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CS INTERNATIONAL DESIGN GROUP LouIS J. SOLOMON, INC 





Louis J. Solomon is an importer of fine 18th-century 
duction furniture. Since 1930 we have been an imf 


Representing the greatest in modern time reproductions of Empire, source to interior designers and architects througho 
Art Deco, and Modern styles furniture, CS International Design country. Our line consists of chairs, tables, beds, co 
Group has adopted all furniture manufacturing techniques. From mirrors, commodes, sconces and benches. While 
the most ancient, totally manual, to the computerized contempo- proud of our merchandise, we take equal pride in ou 
rary ones, CS has great knowledge not only in wood materials, but tation for prompt, courteous service. 


also metals, from brass to lead sheets, from silver to real gold. 


SUITE 905 (212)684-9027 FAx (212)684-9073 SUITE 911 (212)545-9200 Fax (212)545-9. 











BOGRAD KIDS 


L ART DU TEMPS 


ATELIER OF RUGS 





Bograd Kids, Inc. specializes in the finest furniture, line 
sories and rare antiques for their youngest clientele. 


LArt du 7 





s of the ; 
custom capabilities on everything in our entire collec 
Special ; cordially invite you to visit our showroom to expef} 
Will creat unique selection of everything for kids’ rooms A...to Z) 
SUITE 70¢ SUITE 433 (212)726-0006 Fax (212)726-0| 


WWW.BOGRADKIDS.COM 


Me Wew PorkDesign 2. NY, NY, 10016 (212)679-9500 www.nyder 
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F NeW York Vesign Center, 





xara Rug Company, quality rugs since 1947. We carry the 
est selection of hand-woven rugs from all over the world. 
> are proud to present our new award-winning “Ziegler 





‘lection’ Available in standard and custom sizes. 


SUITE 912 (212)447-6636 Fax (212)686-4278 





ZU0 Lexington Avenue, 


Nit 


NY, NY, 10016 


(212)679-9500 www.nydc.com 


GIRARD-EMILIA ves 


Custom Ctcdcarvers 





Girard-Emilia creates custom furniture that speaks of luxury and 
grandeur. Each piece is hand-crafted by artisans using traditional 
woodcarving techniques which have been refined through 
generations. Curved solid panels, ormalu d’ora, hand-crafted 
veneer inlays, and detailed marquetry, are married with custom 
upholstery, fine fabrics and accessories creating pieces of heirloom 
quality and elegant originality. 


SUITE 502 (212)679-4665 FAX (212)447-5780 
WWW.GIRARD-EMILIA.COM 
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Casa NOVA 


Casa Nova has been proudly performing cus- 
tom design work since 1982 achieving a 
level of superior quality and an ever-increas- 
ing lexibiliey in meeting the demands of our 
clients. Whether an individual piece or an 
entire project, the designs are crafted by 





New York Design Center 200 Lexington Avenue, 
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Suite L111 
(212)213-2727 Fax (212)213-2914 
WWW.NYDC.COM/CASANOVA 


Italian artisans who combine tradition, tech- 
nique, and select materials to create 
distinguished results. We successfully pro- 
vide custom work for residential and 
commercial architectural firms worldwide. 





NY, NY, 10016 (212)679-9500 www.nydc.com 
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The “Vincenzo” is but one of the fine Italian leather groupings 
offered in the NICOLETTI ITALIA collection. Soft and sup- 
ple leathers are their trademark. Wall Systems, Dining 
Rooms, Bedrooms and occasional pieces are also featured in 
exotic woods and European finishes. Custom specifications are 
welcomed, and executed in the most expertise manner. At 


NICOLETTI ITALIA, “Quality doesn’t cost, it pays.” 


SUITE 711 (212) 889-7474 Fax (212) 689-6463 
WWW.NICOLETTHTALIA.COM 










CATHERINE LAGOT 
Artisans de France 












Catherine Lagot imports to America, the best quality en 
lava stone from France. Each table, counter, console, vani 
sink-top as well as decorative and functional planters is c 
hand-made by our artisans. We can further customiz 
piece in a choice of 32 rich glazes. Our craftsmen have 
with the most prestigious architects and designers in 
and are well-suited to help with your custom designs an 
cial needs. You will also find exquisite hand-carved 
marble fountains, based on 18th and 19th century fou 
found in French villages. The perfect accompaniment 
lava stone pieces; perfect for the home and garden. 


SUITE 408A (212) 683-7442 Fax (212) 683-741 
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AMILTON FURNITURE | 


Hamilton Furniture manufactures high quality upholstere 
occasional furniture for the residential and contract mé 
Hamilton Furniture’s award winning collection is designed 
sively for them by Catherine Stewart. The designs are § 
unadorned pieces which are traditionally inspired with m 
classic detailing. The elegant and clean lines of Han 
Furniture has made their pieces very sought after by the ¥ 


leading interior designers and architects. Please visit the 
room to receive a complimentary catalog. 
SUITE GOL (212)213-2487 Fax (212)213-27 


NY, NY, 19016 (212)679-9500 www.nyddl 
| | 
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SBOBERT ALLEN 


FOR MORE INFORMATION ON OUR FABRIC COLLECTIONS CALL YOUR DESIGNER OR 1-800-240-8189 














Filming was well underway for the new James Bond movie, 
“Die Another Day.” The set was a cavernous Ice Palace 
constructed on the largest stage in Europe. 7 
ad How to light it? The producers heard rumors of a peers | 
| ib | i 4 i e Reta ee MUL mee Rm CM acct Coc Lat eT ee] 
Schonbek chandelier called “Jubilee.” It was a BELOTe aig rir ila 
_ When you see the movie, take a moment between cy coms 
terror to observe the 61 crystal chandeliers and wall 
Schonbek. The largest chandelier displays 16,683 pore ae 
The Schonbek portfolio of crystal chandeliers ranges from 
classic to iconoclastic. Let us send you the Schonbek video. 








Schonbek Worldwide Lighting Inc., 61 Industrial Blvd., Plattsburgh NY 12901-1908. 
email: sales@schonbek.com Tel: 800.836.1892 or 518.563.7500 Fax: 518.563.4228 
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FOR MORE INFOR LECTION CALL YOUR DESIGNER OR 1-800-240-8189 









“Jet Set” Watch: 


COLVMBVS Bracelet 
in 18K white gold and diamonds 


Saks ara eee 
For an authorized retail location near you call ees 72 
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thegreatindoors.com 











The store for those who love to decorate, redecorate and remodel. 





800-63 LENOX « L 





















Enter to win one of 3 great Holiday gift packages 


CELEBRATE 
YOUR HOME 


Set the stage for family memories. 


Win a chance to redecorate your 


living or family room. Personally 
pick out furniture and decor 


items including Lenox vases, 


bowls and frames all under’ the 


helpful supervision of oleracea 


ae interior Rea Se 


eign seLeN E 


CELEBRATE 
YOUR FAMILY 
Ete eat ae Tremere meet bY 
celebration. Enjoy a.catered gour- 
met meal, Lenox crystal, flarware 


and’ monogrammed dinnerware, 


Lenox gifts for each member. of 


your family ‘and a digital’ cam- 
corder. to capture this and other 
sie, occasions, 

Pe22 Coon Gu: 
wa es PACKAGE 


ted to MDS ea rata 


CELEBRATE 
YOUR LIFE 
Dine, shop and enjoy! Spend 4 
fun-filled days in New York with a 
guest and experience fine dining, 
entertainment and accommoda- 
tions. Then be chauffeured to our 
newest Lenox store in Marlton, 
NJ to shop for your favorite 
Rooyen ce 
APPROXIMATE 
PRIZE PACKAGE 
i yi 
$9,400 








+ accommodations for 3 nights ($1,000), t 
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You ment want to take 
a closer look at that | 
side table holding your 








family pictures, a lamp, 
and various remote 

controls. For one New 
Jersey schoolteacher, a 
$25 yard sale purchase 
turned out to be a win- 
ning lottery ticket. 





Leigh and Leslie Keno 
estimated that Claire 
| Beckman’s games table 
© could fetch as much as 
© $300,000. It sold for 

=) $490,000 at a Sotheby’s 
a) Americana sale. 








When I think of adventures in the 
world of antiques, one experience stands out. 
We were taping an episode of Antiques Road- 
show in September 1997 at the Meadowlands 


Exposition Center in Secaucus, New Jersey. 
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Leslie Keno: The piece we appraised 
that day was an important Federal 
satinwood-inlaid and figured-mahog- 
any demilune games table. Its hinged 
top opened to reveal a figured playing 
surface with crossbanded edge, its 
“sweep,” or bowfront-shaped frieze, 
inlaid with swags of graduated wheat 
husks suspended from bow knots. 
The table’s square tapering legs were 
similarly inlaid with satinwood deco- 
ration and ended in spade-shaped 
feet. 

_eigh: Amazingly, the table had an 
intact 18th-century label on the under- 
side inscribed JOHN SEYMOUR & SON 
CABINET MAKERS, CREEK SQUARE 
BOSTON. 

I could hardly believe my 
eyes! I was looking at an undiscovered 
treasure by John and Thomas Sey- 
mour, the father-and-son cabinetmak 


ing team of Boston. My heart began to 


race! 

The Seymours had emigrated 
from England in 1784—settling first in 
Portland, Maine, and later mov to 
Boston, where they worked een 





1794 and 1804. The furniture they p 
duced is revered for its supreme craf 
manship and sophisticated style. 

slie: These cabinetmakers we 
known to have made furniture fo 
number of high-profile clients, inclt 
ing Elizabeth Derby West, the daug 
ter of Elias Hasket Derby of Sale 
who is said to have been New EF 





gland’s first millionaire. 

eigh: What brought even mé¢ 
drama to the discovery was how t 
table came to its owner. Claire Bet 
man, an elementary schoolteach 
purchased it at a yard sale in Berg 


_County, New Jersey, nearly 35 yei 


ago. She saw the table one Frid 
afternoon and went home to thi 
about whether it would be suitable} 
her new house. 

Claire told us how § 
returned late the next day with 
friend, and that fortunately the tal 
was still there. Her friend stron} 
advised against the table becausé 
was “wobbly and would not even h¢ 
a lamp.” 


When she got home, Claire 
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turned the table upside down to 
tighten the legs and discovered 
the Seymour label. 

Leslie: With most pieces of Fed- 
eral furniture, we make attribu- 
tions on the basis of inlaid 
decoration, style, and secondary 
woods, but with this table we had 








the actual maker’s label. 
Leigh: The table’s features and the label indicated that it 
was probably made around 1794 to 1796, soon after the 


Seymours moved from Portland to Boston. No doubt they ‘Clai re S friend advised 


were eager to impress the upscale Boston market, which 


was emerging from a depressed economy following the against the table because 
Revolution. ( 
it was ‘wobbly and would 


Leslie: Unfortunately for the Seymours, there were not 
99) 


enough clients in Boston to support their costly craft. In AGE even hold a lamp 


1818 John died penniless in the Boston almshouse; his son 


The table’s decorative motifs include a series of inlaid 
wheat-husk swags. 


suffered two cabinetry-business failures before becoming 
the foreman for a former competitor. 

Leigh: Although large numbers of games tables 
were made in Boston during the Federal period, few of > 



























Balance your hormones. | 
Stay in control. Naturall\ 


From adolescence on, our estrogen levels have a familiar cycle. Howevel 
at some point in every woman's life they start to fluctuate and decline} 
causing symptoms associated with menopause such as hot flashes, nigh} 
sweats and mood swings. But what nature takes away, it can also replace 
Asian and Latin women consuming bean and soy-based diets have a fractiof 
of the symptoms that American 

women describe. These diets 





Estrogen Levels from Puberty to Menopause 






a Pregnancy 
contain plant estrogens, g l Menopause 
called isoflavones, that |® pow aN 
mimic a woman's own A wh anieE \N ioc 
estrogen in the body ay ~ a 
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Made from red ‘clover z 

isoflavones, a daily Promensil tablet adds 40mg of sald 
natural plant estrogens to your diet. Relieving thos 
annoying symptoms while also supporting bone hell 

and without weight gain 


promensil 


The natural way to restore hormonal balance. 





\t health food stores and pharmacies everywhere 
nformation for you or your health professional, 
! 1.877.417.7663 or visit www.promensil.com 
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The intact, original 18th-century label added immeasurably to the table’s value, 


this exemplary quality and condition 
survive. 

Leslie: The inlay pattern of oblong seed 
husks interspersed with small dots was 
sand-burnt, which means hot grains 
of sand were used to scorch the wood 
and give the inlay a shaded, three- 
dimensional effect. Many of the table’s 
decorative elements came from late- 
18th-century English design books by 
influential Federal cabinetmakers like 
George Hepplewhite and Thomas 
Sheraton. 

Leigh: The inlaid patterns, the demi- 
lune form, the tapering legs with spade 
feet—the Seymours really took these 
references to the highest level. 

=: Fortunately, Claire left the table 
in its original condition. If she had had 





Les 


Scour the attic, dig through the basement, and clean out the closet! 
you may be sitting on hidden treasure. At least twice in 2003, our 
| antiques experts Leigh and Leslie Keno will help you find out. We'll 
be publishing a roundup of the best surprises and most fascinating 
discoveries to cross our desks, along with the Kenos’ commentary, 
both pro and con. Start by photographing your unsung treasures 
against a plain white background, and don't forget to include suppa 
ing pictures of such features as maker's marks, elaborate carving, Of 


unusual materials. Write a detailed letter describing the piece, and 


be sure to add your name, addre 


‘ ,O+hK F£ 
Way, Z rth 


annot be returned, and e-mails 


ss, and daytime telephone numbe| 
Send entries to Leigh and Leslie Keno, House Beautiful, 1700 Broad 
floor, New York, NY 10019. Unfortunately, submissions 


are not eligible. 


it refinished, its value would hw 
greatly reduced. ) 
Leigh: At the Roadshow tapin 

asked Claire to guess its worth| 
she estimated about $20,000. Be 
of the table’s quality, rarity, and ¢ 
tion, we thought it would get $20 
to $250,000, maybe even $300,00 


the open market. 





eslie: Needless to say, Claire 
thrilled. Later in the year, she cont 
my department at Sotheby’s and 
signed the table to our Americani 
Leigh: Once the bidding began 
could feel the electricity in the 1 
When Bill Stahl, the auctioneer, br 
his gavel down on the podium, i 
sold for $490,000. 


Leslie: Claire was beaming! @ 





YOU’VE HEARD oe MOUNTAIN LIONS | 
RUNNING LOOSE THROUGH SUBDIVISIONS. 
Bes IS THE OPPOSITE. 
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Jendability based on longevity: 1981—July 2001 full-line light-duty. truck ey Sa ations. Excludes other GM divisions. ©2002 GM Corp: ie a yeu eed 


aii 


What’s een you from dropping in on their neighborhood for once? Nothing, if you have an all- terrain Tahoe® Z71® 
Show ’em what gas-charged shocks and 17" off-road tires are all about. Soon you'll be the subject of puma lore — ie 


ete TCO OEM aT Le-am a colUma BCI of Chevy” Trucks. The most dependable, longest-lasting trucks on the road: 


Call 800-950-2438 or visit chevy.com el I 3 LT . A KE iy TH 











> MIRAGE Prefinished Hardwood Floors” 
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URL 


. 
www.centuryfurniture.com 
| To order catalogs 800 852 5552 


ur website for detailed information on The Casa Collection and our other charming collections 
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Writer Katherine Whiteside 


[he drainage in my garden 
What bulbs can | 
plant that won't rot? 


R.R., Columbus, Ohi 


cerriole 


A. Try camassia, which can 
tolerate even a soggy stream 
edge. C. quamash grows 
around one foot tall with 
purplish blue flowers, C. cusick 















| November Is a work-intensive time 
in the garden, so arm yourself for battle 


Love These Gloves Rigorous clean- 
up work requires protected hands, but 
one glove can’t do it all. For working in 
wet soil, heavy digging, and intense rak- 
ing, try West County Gardener’s techie 
gloves, which are padded, reinforced, 
and comfy beyond belief; a bit of Vel- 


cro at the wrist prevents loose soil from 


getting inside. I’ve washed mine at least 
20 times, and they still look cool. Fox- 
gloves produces a great-fitting glove for 
lichter jobs. Made ¢ lex nylon and 
Lycra and reminisce Grandma’s 
church el | veed 
ing, bulb ith 
potting si 

roses il 

submissik 


calfskin gloves 


are soft and protective but defeat even 
vicious berberis thorns. Plus, the em- 
broidery on the back gives them a kind 
of sexy Queen Guinevere touch. 

Tools | Really Use I always keep 
an inexpensive pair of sharp orange- 
handled scissors on hand for snipping 
plants with tender or thin stems and 
cutting down dead annuals at season’s 
end. They are light enough to carry ina 
pocket. For heavier operations, I use a 
pair of Felco pruners. Iam a slob about 
taking care of them—lI’ve poured olive 
oil on their rusty hinge because | 
couldn’t find the proper oilcan, and 
I’ve cut wire and plastic pots with them 


n._ nobody was looking—but those 


lichards. Somehow my stain- 


1 ° 
irloom trowel from Smith 


n or mail them to Garden Goddess, House Beautiful, 
details, see Resources. 


10019. For mo 


Japanese swords. This is not a playt 


moves in for the kill with Sandvi 








two feet tall with ice-blue 
flowers, and C. leichtlinii 
‘Blue Danube’ three feet 
tall with dark-blue flowers 





& Hawken perseveres despite 
4 rocky soil, which has clain 
. dozens of other, lesser versi¢ 
Because I kept losing it un 
piles of debris, I customized 
bit, replacing the brown leather ¢ 
with bright-pink plastic tape. Anot 
essential tool is a strong rake for 
tacking mountains of wet leaves. I] 
the look of those big bamboo rakes, 
once they lose one tine, the rest sd 
follow. For my money, nothing bé 
my huge, ugly, incredibly strong pla 
rake from the Home Depot. I call it 
Rock, and it has never let me down, 
Tools Other People Use Pers 
ally, I don’t shear or lop, but my h 
band does, and he has his favorite tot 
For crisply edging a hedge, there 
nothing sharper than the Okatst 
Hedge Shear, which is made from 
same hammer-forged steel used 


And for one last battle with the bitt 


sweet vines before the snow falls, 





Standard lopping shear. What a gt 
To do Don’t cut everything downl 
the ground. Sculpt autumn beds 4 
borders, leaving fluffy asters, silv 
ornamental grasses, and ebony-colot 
coneflower to wave all winter long. 

Payoff No need to go to the gymt 
month! After working so hard, sit 0) 
side with a tumbler of single malt (ne 
and tear into Seamus Heaney’s be 


translation of Beowulf. Indulge. @ 





ERE’S MORE THAN ONE WAY TO GET 100 GALLONS OF DRINKING WATER INTO YOUR HOME. 


O) 
WATER FILTRATION SYSTEM 





RA sR tion: a0) F 


See RUC mC) COM CCE atta clean, healthy water as you need right 
Cum lac MOC ml meme lac am i Le dia) (a 
othing to lug home, nothing to store. Find out more at www.purwater.com : 
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Photographer Julie Jordan Max 
Producer Kendell Cronst 


Paradise Garage 


A visionary designer's new office looks out on a1 





e 








A hulking garage and dreary concrete driveway once overpowered this 
nondescript two-story 1930s house in Hollywood, but they didn’t deter 
interior designer Chantal Dussouchaud and her husband, Harry Dol- 
man, from doing major surgery. Dussouchaud, who works at home, 
traded in the garage for a spacious atelier and the concrete drive for a 


lavender walk, both infused with her native French charm. @ 


Dussouchaud’s desk Dussouchaud Flowering plants were mostly 
faces the studio’s welcomes clients limited to those with purple 
French doors. “When to her studio a la blossoms, such as a sweet-pea 
I’m working, | look Frangaise, with a shrub and breath of heaven. 

out at the lawn, the metal sign that More French touches include 
lavender, and the reads “Atelier” two fruiting olive trees, a rose- 
olive trees,” she says. and a “Bienvenue” mary bush, and two square stone 
“It’s very inspiring.” doormat. pots filled with clipped boxwood. 
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To bring natural | 


new studio, Du Dussouchaud installed an irrigati 


To make room for the lavender entry 


path and small yard, three inche 
installed paned w ee y : ches of system and planted both pale Frg 
French door: \crete and an underlayer of asphalt lavender and the darker-bloomin 
removed, filling five Dumpsters. Mexican variety. “Lavender is the} 


house's. “I want 
like the studio has 
been there.” 


ed it all out, especially the essence of Provence, a place Hal 
xys Dussouchaud. “Asphalt and | love. It’s also easy to grow 


street, not arcen requires very little water.” 
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| YOU’LL WEAR OUT 


J 4) | oo a DAEDS 
WEAR-DATED’ DOES. 





Beautiful colors and styles for every need. Wear-Dated® carpet fiber is so durable 
we guarantee the entire carpet* That's why carpet made with Wear-Dated is made for life 


www.weardated.com 

















A_DIAMOND IS FORI 





bove and right: 
omas Beeton’s 
use of vibrant 


color further — 


enlivens an 
eclectic mix. 
Below and 
bottom: Elegant 
classicism from 
4 Lee Bierly and 
Christopher 
Drake. 








y 


ner Director 


For seven years House Beautiful 
has published an annual directory 
of America’s top decorators, and 
never has the list looked this good. 
After canvassing the country to 
compile our roster of today’s most 
remarkable design talents, we’ve 
assembled 100-plus names that 
couldn’t be among finer company. 
Whether you're looking for nou- 
veau in New Orleans, decadent in 
D.C., or trad with a twist in Tulsa, 
there’s something for every taste 
and sensibility. > 


Desig 


11/2002 housebeautiful 
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Aero Studios Thomas 
O’Brien 132 Spring St., 
New York 10012; 212-966-4 
fax: 212-966-4701. 
info@aerostudios.com 
Style: “Classic modern with 
traditional influences” 
Barbara Barry, Inc. 9526 
Blvd., Los Angeles 90035; 
310-276-9977; fax: 310-276 
9876; info@barbarabacla 
www.barbarabarry.com 
Style: “Tranquil, comfortab 
and elegant” 

Thomas M. Beeton + 
Assoc. 72342N. La 
Cienega Blvd., Los Angeles 
90069; 310-657-5600; 

fax: 310-657-5626; beeton 
associates@yahoo.com 
Style: “Elegant and practia 
Sara Bengur Assoc. 
525 Broadway, Ste. 701, Ne} 
York 10012; 212-226-8796; 
fax: 212-226-8267; 
sarabengur@earthlink.net; 


Above and right: Jeffrey Bilhuber 
specializes in timeless interiors. 


www.sarabengur.com 
Style: “Eclectic and Old Wi 
with a modern aesthetic” 
Bierly-Drake Assoc. 
Lee Bierly, Christopher 
Drake 17 Arlington St., 
Boston 02116; 617-247- 
0081; fax: 617-247-6395; 
bierlydrake@aol.com 
Style: “Uncomplicated, | 


well edited, timeless” | 





Bilhuber Inc. Jeffrey 

Bilhuber 330 E. 59 St., 
New York 10022; 212-308- 
4888; fax: 212-223-4590; | 


bilhuber@aol.com 





Above and right: 
Modernism with 
the remem- 


Style: “Classic American 
brance of things 


SasOiroi decorating” 
Atlanta-based | TW Black Todd Black | 
Nancy & 


33 Riverside Dr., Ste. 5B, | 
New York 10023; 212-875- | 
0014; fax: 212-580-3415; 


twblack2@aol.com 


Braithwait 


Style: “Traditional enhaneé 


} 
3 » | 
with eclectic accents 
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GREY POUPON® 





SAME am Toone ae Ua cce crane ealae 
PeCrlom ey etneon cael PNB occu 


| 
| 


1, DV stem not availat 


| use 
ofter, deeper, historical colors 
coupled with more texture and 
less pattern and prints. 
| like colors that 
don't exactly go together. | aim for 
an undecorated look. 

My palette has 
become more muted and 
Georgian; | like using historical 

_ distemper paints in low-luster 
sheens. 

E I'm 
inspired by vintage large-scale fab- 
ric prints and tired of textured 
wallpapers. 

Less pat- 
tern used in more important ways 
» and more color used in less 
Important ways. 


Pattern has 
| Its place in carpets and wall cover- 
ings, as opposed to fabrics. 








Above and right: Chicago’s Alessandra Branca 
goes every which way with black and white. 





Above andr 
world c 
New Orlea 

Gerrie Bre 


86 


How has your use ofc 
print, and pattern changed in the last few y¢ 


2e: Technol 
has made stripes and geome) 
more exciting than before. 

= = Kemble: |'m using | 
brightly colored floral linens ¢ 
ikats, which take the edge off 
room and convey a sense of 
ness and comfort. 

E ein: En suite patter 
seem to be taking a backseat 
to more bohemian combinatt 

: er: | have| 
turned more to hand-crafted 
rics and wallpapers. 

; er: | often use 
large-scale print on small-scal4 
upholstered furniture. 

re es: From ik 
to embroideries, sang de boel 
elephant hoof. 








s: Art is md 
important than wall covering, 
| prefer texture over pattern. 


nteriors 2300 Peachtree 
Rd. NW, Ste. C101, Atlanta 
30309; 404-355-1740; 
fax: 404-355-8693 
Style: “Simplified and 
contemporary” | 
Brancz Alessandra 
Branca 1325 N. State Pkw 
Chicago 60610; 312-787- 
6123; fax: 312-787-6125 
Style: “Classics with a twis 


Gerrie Bremermann 394 
Magazine St., New Orleans\ff} 
70115; 504-891-7763; fax: 
504-891-7765; bremdes@ 
bellsouth.net 

Style: “Understated elegant 
with a French influence” 
1925 Seventh Ave., Ste. 8M, 
New York 10026; 212-678- 
6872; fax: 212-932-2514; 
sheila@sheilabridges.com; 
www.sheilabridges.com 
Style: “Minimal, underti 


and architecturally driven” | 


(Continued on page| 









DID YOU KNOW: Etre 
IS THE ONLY CHOLESTEROL LOWERING DRUG 


PROVEN TO HELP PREVENT 
30TH FIRST AND SECOND 
HEART ATTACK. 


Landmark clinical studies involving more than 20,000 people show: 
| For people with high cholesterol or heart disease, 
Pravachol, with diet, is the only cholesterol lowering drug proven 
to do this much to help protect your heart. 


a 











| When diet and exercise aren’t enough, 
| ask your doctor If Pravachol is right for you. 


} ORTANT SAFETY INFORMATION: Pravachol® (pravastatin sodium), a prescription drug, is not for 
ryone, including women who are pregnant or nursing or may become pregnant, or people with 
lr problems. And because serious side effects can result, al et doctor about any unexplained 
scle pain or weakness you experience while on Pravachol, and about any other medications 

are taking. Your doctor may do blood tests to check for ier problems. Some mild side effects, 
has slight rash or stomach upset, occur in 2-4% of patients. 


IT'S ace IN THE PROOF. 


Mey, Ones 


pravastatin sodium i 


Please see important product information on following page. 


& Bristol-Myers Squibb Company D3-K0110 


877-PRAVA-CALL Sein, Mosse ea www.pravachol.com 











PRAVACHOL” 


(pravastatin sodium) Tablets 
Brief Summary of Prescribing Information. For complete prescribing information, please consult official package circular. 


CONTRAINDICATIONS: Hypersensitivity to any component of this medication. Active liver disease or unexplained, persistent ele- 
vations in liver function tests (see WARNINGS). Pregnancy and /actation. Atherosclerosis is a chronic process and discontinuation 
of lipid-lowering drugs during pregnancy should have little impact on the outcome of long-term therapy of primary hyper- 
cholesterolemia. Cholesterol and other products of cholesterol biosynthesis are essential components for fetal development 
(including synthesis of steroids and cell membranes). Since HMG-CoA reductase inhibitors decrease cholesterol synthesis and pos- 
sibly the synthesis of other biologically active substances derived from cholesterol, they are contraindicated during pregnancy and 
in nursing mothers. Pravastatin should be administered to women of childbearing age only when such patients are high- 
ly unlikely to conceive and have been informed of the potential hazards. /f the patient becomes pregnant while taking this 
class of drug, therapy should be discontinued immediately and the patient apprised of the potential hazard to the fetus (see PRE- 
CAUTIONS: Pregnancy) 


WARNINGS: Liver Enzymes: HMG-CoA reductase inhibitors, like some other lipid-lowering therapies, have been associated with 
biochemical abnormalities of liver function. In three long-term (4.8-5.9 years), placebo-controlled clinical trials (WOS, LIPID, CARE; 
see CLINICAL PHARMACOLOGY: Clinical Studies), 19,592 subjects (19,768 randomized), were exposed to pravastatin or place- 
bo. In an analysis of serum transaminase values (ALT, AST), incidences of marked abnormalities were compared between the 
pravastatin and placebo treatment groups; a marked abnormality was defined as a post-treatment test value greater than three 
times the upper limit of normal for subjects with pretreatment values less than or equal to the upper limit of normal, or four times 
the pretreatment value for subjects with pretreatment values greater than the upper limit of normal but less than 1.5 times the 
upper limit of normal. Marked abnormalities of ALT or AST occurred with similar low frequency (<1.2%) in both treatment groups. 
Overall, clinical trial experience showed that liver function test abnormalities observed during pravastatin therapy were usually 
asymptomatic, not associated with cholestasis, and did not appear to be related to treatment duration. It is recommended that 
liver function tests be performed prior to the initiation of therapy, prior to the elevation of the dose, and when otherwise 
clinically indicated. Active liver disease or unexplained persistent transaminase elevations are contraindications to the use of 
pravastatin (see CONTRAINDICATIONS). Caution should be exercised when pravastatin is administered to patients who have a 
recent history of liver disease, have signs that may suggest liver disease (e.g., unexplained aminotransferase elevations, jaundice), 
or are heavy users of alcohol (see CLINICAL PHARMACOLOGY: Pharmacokinetics/Metabolism). Such patients should be close- 
ly monitored, started at the lower end of the recommended dosing range, and titrated to the desired therapeutic effect. Patients 
who develop increased transaminase levels or signs and symptoms of liver disease should be monitored with a second liver func- 
tion evaluation to confirm the finding and be followed thereafter with frequent liver function tests until the abnormality(ies) retum 
to normal. Should an increase in AST or ALT of three times the upper limit of normal or greater persist, withdrawal of pravastatin 
therapy is recommended. Skeletal Muscle: Rare cases of rhabdomyolysis with acute renal failure secondary to myoglo- 
binuria have been reported with pravastatin and other drugs in this class. Uncomplicated myalgia has also been reported in 
pravastatin-treated patients (see ADVERSE REACTIONS). Myopathy, defined as muscle aching or muscle weakness in conjunc- 
tion with increases in creatine phosphokinase (CPK) values to greater than 10 times the upper normal limit, was rare (<0.1%) in 
pravastatin clinical trials. Myopathy should be considered in any patient with diffuse myalgias, muscle tenderness or weakness, 
and/or marked elevation of CPK. Patients should be advised to report promptly unexplained muscle pain, tenderness or weakness, 
particularly if accompanied by malaise or fever. Pravastatin therapy should be discontinued if markedly elevated CPK levels 
occur or myopathy is diagnosed or suspected. Pravastatin therapy should also be temporarily withheld in any patient 
experiencing an acute or serious condition predisposing to the development of renal failure secondary to rhabdomyoly- 
sis, e.g., sepsis; hypotension; major surgery; trauma; severe metabolic, endocrine, or electrolyte disorders; or uncon- 
trolled epilepsy. The risk of myopathy during treatment with another HMG-CoA reductase inhibitor is increased with concurrent 
therapy with either erythromycin, cyclosporine, niacin, or fibrates. However, neither myopathy nor significant increases in CPK lev- 
els have been observed in three reports involving a total of 100 post-transplant patients (24 renal and 76 cardiac) treated for up 
to two years concurrently with pravastatin 10-40 mg and cyclosporine. Some of these patients also received other concomitant 
immunosuppressive therapies. Further, in clinical trials involving small numbers of patients who were treated concurrently with 
pravastatin and niacin, there were no reports of myopathy. Also, myopathy was not reported in a trial of combination pravastatin 
(40 ma/day) and gemfibrozil (1200 mg/day), although 4 of 75 patients on the combination showed marked CPK elevations versus 
one of 73 patients receiving placebo. There was a trend toward more frequent CPK elevations and patient withdrawals due to mus- 
culoskeletal symptoms in the group receiving combined treatment as compared with the groups receiving placebo, gemfibrozil, or 
pravastatin monotherapy (see PRECAUTIONS: Drug Interactions). The use of fibrates alone may occasionally be associated 
with myopathy. The combined use of pravastatin and fibrates should be avoided unless the benefit of further alterations 
in lipid levels is likely to outweigh the increased risk of this drug combination. 


PRECAUTIONS: General: PRAVACHOL may elevate creatine phosphokinase and transaminase levels (see ADVERSE REACTIONS). 
This should be considered in the differential diagnosis of chest pain in a patient on therapy with pravastatin. Homozygous Familial 
Hypercholesterolemia. Pravastatin has not been evaluated in patients with rare homozygous familial hypercholesterolemia. In this 
group of patients, it has been reported that HMG-CoA reductase inhibitors are less effective because the patients lack functional 
LDL receptors. Renal Insufficiency. A single 20 mg oral dose of pravastatin was administered to 24 patients with varying degrees 
of renal impairment (as determined by creatinine clearance). No effect was observed on the pharmacokinetics of pravastatin or its 
3a-hydroxy isomeric metabolite (SQ 31,906). A small increase was seen in mean AUC values and half-life (t¥2) for the inactive 
enzymatic ring hydroxylation metabolite (SQ 31,945). Given this small sample size, the dosage administered, and the degree of 
individual variability, patients with renal impairment who are receiving pravastatin should be closely monitored. Information for 
Patients: Patients should be advised to report promptly unexplained muscle pain, tenderness or weakness, particularly if accom- 
panied by malaise or fever (see WARNINGS: Skeletal Muscle). Drug Interactions: Immunosuppressive Drugs, Gemfibrozil, 
Niacin (Nicotinic Acid), Erythromycin: See WARNINGS: Skeletal Muscle. Cytochrome P450 3A4 Inhibitors: In vitro and in vivo 
data indicate that pravastatin is not metabolized by cytochrome P450 3A4 to a clinically significant extent. This has been shown 
in studies with known cytochrome P450 3A4 inhibitors (see diltiazem and itraconazole below). Other examples of cytochrome P450 
3A4 inhibitors include ketoconazole, mibefradil, and erythromycin. Diltiazem — Steady-state levels of diltiazem (a known, weak 
inhibitor of P450 3A4) had no effect on the pharmacokinetics of pravastatin. In this study, the AUC and Cmax of another HMG-CoA 
reductase inhibitor which is Known to be metabolized by cytochrome P450 3A4 increased by factors of 3.6 and 4.3, respectively. 
Itraconazole — The mean AUC and Cyyax for pravastatin were increased by factors of 1.7 and 2.5, respectively, when given with 
itraconazole (a potent P450 3A4 inhibitor which also inhibits p-glycoprotein transport) as compared to placebo. The mean t’2 was 
not affected by itraconazole, suggesting that the relatively small increases in Cmax and AUC were due solely to increased bioavail- 
ability rather than a decrease in clearance, consistent with inhibition of p-glycoprotein transport by itraconazole. This drug trans- 
Port system is thought to affect bioavailability and excretion of HMG-CoA reductase inhibitors, including pravastatin. The AUC and 
Cmax Of another HMG-CoA reductase inhibitor which is known to be metabolized by cytochrome P450 3A4 increased by factors of 
19 and 17, respectively, when given with itraconazole. Antipyrine: Since concomitant administration of pravastatin had no effect 
on the clearance of antipyrine, interactions with other drugs metabolized via the same hepatic cytochrome isozymes are not 
expected. Cholestyramine/Colestipol: Concomitant administration resulted in an approximately 40 to 50% decrease in the mean 
AUC of pravastatin. However, when pravastatin was administered 1 hour before or 4 hours after cholestyramine or 1 hour before 
colestipol and a standard meal, there was no clinically significant decrease in bioavailability or therapeutic effect. (See DOSAGE 
AND ADMINISTRATION: Concomitant Therapy.) Warfarin: Concomitant administration of 40 mg pravastatin had no clinically sig- 
nificant effect on prothrombin time when administered in a study to normal elderly subjects who were stabilized on warfarin. 
Cimetidine: The AUCo-12 hr for pravastatin when given with cimetidine was not significantly different from the AUC for pravastatin 
when given alone. A significant difference was observed between the AUC’s for pravastatin when given with cimetidine compared 
to when administered with antacid. Digoxin: In a crossover trial involving 18 healthy male subjects given 20 mg pravastatin and 
0.2 mg digoxin concurrently for 9 days, the bioavailability parameters of digoxin were not affected. The AUC of pravastatin tended 
to increase, but the overall bioavailability of pravastatin plus its metabolites SQ 31,906 and SQ 31 945 was not altered 

Cyclosporine: Some investigators have measured cyclosporine levels in patients on pravastatin (up to 20 mg), and to date, these 
results indicate no clinically meaningful elevations in cyclosporine levels. In one single-dose study, pravastatin levels were found 


Rx only 










to be increased in cardiac transplant patients receiving cyclosporine. Gemfibrozil: \n a crossover study in 20 healthy male volun- 
teers given concomitant single di of pravastatin and gemfibrozil, there was a significant decrease in urinary excretion and pro- 
tein binding of pravastatin. In was a significant increase in AUC, Cmax, and Tmax for the pravastatin metabolite SQ 


31,906. Combination therapy w n and gemfibrozil is generally not recommended. (See WARNINGS: Skeletal Muscle.) 


In interaction studies with a: ids (1 hour prior to PRAVACHOL), cimetidine, nicotinic acid, or probucol, no statistically sig- 
nificant differences in bioavai ‘ vhen PRAVACHOL was administered. Endocrine Function: HMG-CoA reductase 
inhibitors interfere with cholesterol synth Wer circulating cholesterol leve!s and, uch, might theoretically blunt adre- 
nal or gonadal steroid ho d post-menopausal females were 
inconsistent with regard tc | males, the mean testos- 
terone response to human chorion INific f-tre atment with 40 mg of 
pravastatin. However, the percentage of natien 0' man chorionic gonadotropin 
stimulation did not change signi i ir 


hibiters on spermato- 
genesis and fertility have not bee tatin on the pituitary- 
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intrauterine exposure to other HMG-CoA reductase inhibitors. In a review’ of approximately 100 prospectively follo 
cies in women exposed to simvastatin or lovastatin, the incidences of congenital anomalies, spontaneous abortio : 
deaths/stillbirths did not exceed what would be expected in the general population. The number of cases is adeqt) 
exclude a three-to-four-fold increase in congenital anomalies over the background incidence. In 89% of the pros | 
pregnancies, drug treatment was initiated prior to pregnancy and was discontinued at some point in the first trimeste 
nancy was identified. As safety in pregnant women has not been established and there is no apparent benefit to tj 
PRAVACHOL (pravastatin sodium) during pregnancy (see CONTRAINDICATIONS), treatment should be immediately ¢ 
as soon as pregnancy is recognized. PRAVACHOL should be administered to women of child-bearing potential o 
patients are highly unlikely to conceive and have been informed of the potential hazards. Nursing Mothers: A sma 
pravastatin is excreted in human breast milk. Because of the potential for serious adverse reactions in nursing infants, 
ing PRAVACHOL should not nurse (see CONTRAINDICATIONS). Pediatric Use: Safety and effectiveness in individuals | 
years old have not been established. Hence, treatment in patients less than 18 years old is not recommended at this tin} 
Use: Two secondary prevention trials with pravastatin (CARE and LIPID) included a total of 6,593 subjects treated wi 
40 ma for periods ranging up to 6 years. Across these two studies, 36.1% of pravastatin subjects were aged 65 a 
0.8% were aged 75 and older. The beneficial effect of pravastatin in elderly subjects in reducing cardiovascular events’ | 
ifying lipid profiles was similar to that seen in younger subjects. The adverse event profile in the elderly was similar i 
overall population. Other reported clinical experience has not identified differences in responses to pravastatin be 

younger patients. Mean pravastatin AUCs are slightly (25-50%) higher in elderly subjects than in healthy young subjet 
Cmax: Tmax and t values are similar in both age groups and substantial accumulation of pravastatin would not be exp 
elderly (see CLINICAL PHARMACOLOGY: Pharmacokinetics/Metabolism). 


ADVERSE REACTIONS: Pravastatin is generally well tolerated; adverse reactions have usually been mild and transient 
long placebo-controlled trials, 1.7% of pravastatin-treated patients and 1.2% of placebo-treated patients were disco 
treatment because of adverse experiences attributed to study drug therapy; this difference was not statistically sig 
also PRECAUTIONS: Geriatric Use section.) 

Adverse Clinical Events: Short-Term Controlled Trials: All adverse clinical events (regardless of attribution) repo 
than 2% of pravastatin-treated patients in placebo-controlled trials of up to four months duration are identified in the 
also shown are the percentages of patients in whom these medical events were believed to be related or possibly 
drug: 


1 
1 
! 
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Adverse Events in >2 Percent of Patients Treated with Pravastatin 10-40 mg 
in Short-Term Placebo-Controlled Trials 


All Events Events Attributed 
to Study Drug 









































Body System/Event Pravastatin Placebo Pravastatin Placebo 
(N = 900) (N = 411) (N = 900) (N = 411) 
% of patients % of patients % of patients % of patients 

Cardiovascular 

Cardiac Chest Pain 4.0 3.4 0.1 0.0 
Dermatologic 

Rash 4.0° 1 1.3 0.9 
Gastrointestinal 

Nausea/Vomiting 7.3 7A 2.9 3.4 
Diarrhea 6.2 5.6 2.0 1.9 
Abdominal Pain 5.4 6.9 2.0 3.9 
Constipation 4.0 7A 24 5.1 
Flatulence 3.3 3.6 27 3.4 
Heartbum 2.9 1.9 2.0 07 
General 

Fatigue 3.8 3.4 1.9 1.0 
Chest Pain 37 1.9 0.3 0.2 
Influenza 2.4* 07 0.0 0.0 
Musculoskeletal 

Localized Pain 10.0 9.0 1.4 1.5 
Myalgia 27 1.0 0.6 0.0 
Nervous System 

Headache 6.2 3.9 We 0.2 
Dizziness 3.3 3.2 1.0 0.5 
Renal/Genitourinary 

Urinary Abnormality 2.4 2.9 07 1.2 
Respiratory 

Common Cold 70 6.3 0.0 0.0 
Rhinitis 4.0 44 04 0.0 
Cough 2.6 17 0.1 0.0 
“Statistically significantly different from placebo. 





The safety and tolerability of PRAVACHOL at a dose of 80 mg in two controlled trials with a mean exposure of 8.6) 
similar to that of PRAVACHOL at lower doses except that 4 out of 464 patients taking 80 mg of pravastatin had a 
tion of CK >10x ULN compared to 0 out of 115 patients taking 40 mg of pravastatin. 


Long-Term Controlled Morbidity and Mortality Trials: Adverse event data were pooled from seven double-bil 
controlled trials (West of Scotland Coronary Prevention study [WOS]; Cholesterol and Recurrent Events study [CARE 
Intervention with Pravastatin in Ischemic Disease study [LIPID]; Pravastatin Limitation of Atherosclerosis in y 
Arteries study [PLAC |]; Pravastatin, Lipids and Atherosclerosis in the Carotids study [PLAC II]; Regression Gro | 
Statin Study [REGRESS]; and Kuopio Atherosclerosis Prevention Study [KAPS]) involving a total of 10,764 patients| 

pravastatin 40 mg and 10,719 patients treated with placebo. The safety and tolerability profile in the pravastati) 
comparable to that of the placebo group. Patients were exposed to pravastatin for a mean of 4.0 to 5.1 years in} 
and LIPID and 1.9 to 2.9 years in PLAC |, PLAC II, KAPS, and REGRESS. In these long-term trials, the most commoj 
discontinuation were mild, non-specific gastrointestinal complaints. Collectively, these seven trials represent 47, 
years of exposure to pravastatin. Events believed to be of probable, possible, or uncertain relationship to study dni 
in at least 1% of patients treated with pravastatin in these studies are identified as follows: Adverse Events in >' 
Patients Treated with Pravastatin 40 mg in Long-Term Placebo-Controlled Trials [Pravastatin (N = 10,764) 
vs. Placebo (N = 10,719) % of patients] in each Body System/Event Cardiovascular: Angina Pectoris ( 
Dermatologic: Rash (2.1 vs. 2.2); Gastrointestinal: Dyspepsia/Heartbum (3.5 vs. 3.7); Abdominal Pain (2) 
Nausea/Vomiting (1.6 vs. 1.6); Flatulence (1.2 vs. 1.1); Constipation (1.2 vs. 1.3); General: Fatigue (3.4’vs. 3.3); CI 
vs. 2.6); Musculoskeletal: Musculoskeletal Pain (includes arthralgia) (6.0 vs. 5.8); Muscle Cramp (2.0 vs. 1.8); M | 
1.4); Nervous System: Dizziness (2.2 vs. 2.1); Headache (1.9 vs. 1.8); Sleep Disturbance (1.0 vs. 0.9); Depression 
Anxiety/Nervousness (1.0 vs. 1.2); Renal/Genitourinary: Urinary Abnormality (includes dysuria, frequency, nocturia) 

Respiratory: Dyspnea (1.6 vs. 1.6); Upper Respiratory Infection (1.3 vs. 1.3); Cough (1.0 vs. 1.0); Special Sé 
Disturbance (includes blurred vision, diplopia) (1.6 vs. 1.3). 


Events of probable, possible, or uncertain relationship to study drug that occurred in <1.0% of pravastatin-treate 
the long-term trials included the following; frequencies were similar in placebo-treated patients: Dermatologic: 5 
matitis, dryness of skin, scalp hair abnormality (including alopecia), urticaria. Endocrine/Metabolic: sexual dysfu 
change. Gastrointestinal: decreased appetite. General: fever, flushing. /mmunologic: allergy, edema 
Musculoskeletal: muscle weakness. Nervous System: paresthesia, vertigo, insomnia, memory impairment, tremo 
(including peripheral neuropathy). Special Senses: lens opacity, taste disturbance. Postmarketing Experience: 
the events reported above, as with other drugs in this class, the following events have been reported rarely du 
keting experience with PRAVACHOL (pravastatin sodium), regardless of causality assessment: Musculoskele 
rhabdomyolysis. Nervous System: dysfunction of certain cranial nerves (including alteration of taste, impairm 
ocular movement, facial paresis), peripheral nerve palsy. Hypersensitivity: anaphylaxis, lupus erythematosus-lil 
polymyalgia rheumatica, dermatomyositis, vasculitis, purpura, hemolytic anemia, positive ANA, ESR increase, 
gia, asthenia, photosensitivity, chills, malaise, toxic epidermal necrolysis, erythema multiforme, including Ste 
syndrome. Gastrointestinal: pancreatitis, hepatitis, including chronic active hepatitis, cholestatic jaundice, fatty c 
cirrhosis, fulminant hepatic necrosis, hepatoma. Dermatologic: A variety of skin changes (e.g., nodules, discolo 
of mucous membranes, changes to hair/nails). Reproductive: gynecomastia. Laboratory Abnormalities: elevated 
phatase, and bilirubin; thyroid function abnormalities. Laboratory Test Abnormalities: Increases in serum tran 
AST) values and CPK have been observed (see WARNINGS). Transient, asymptomatic eosinophilia has been report 
counts usually returned to normal despite continued therapy. Anemia, thrombocytopenia, and leukopenia have 
with HMG-CoA reductase inhibitors. Concomitant Therapy: Pravastatin has been administered concurrently 

mine, colestipol, nicotinic acid, probucol and gemfibrozil. Preliminary data suggest that the addition of either prol 
fitrozil to therapy with lovastatin or pravastatin is not associated with greater reduction in LDL-cholesterol than 
with lovastatin or pravastatin alone. No adverse reactions unique to the combination or in addition to those pre 
ed for each drug alone have been reported. Myopathy and rhabdomyolysis (with or without acute renal failu 
reported when another HMG-CoA reductase inhibitor was used in combination with immunosuppressive drugs 
erythromycin, or lipid-lowering doses of nicotinic acid. Concomitant therapy with HMG-CoA reductase inhibit 
agents \s generally not recommended. (See WARNINGS: Skeletal Muscle and PRECAUTIONS: Drug Interacti 


OVERDOSAGE: To date, there has been limited experience with overdosage of pravastatin. If an overdose occurs, it sh] 
ed symptomatically with laboratory monitoring and supportive measures should be instituted as required. (See Wi 


















REFERENCE: '\Vianson JM, Freyssinges C, Ducrocq MB, Stephenson WP. Postmarketing Surveillance of Lovastatin an| 
xposure During Pregnancy. Reproductive Toxicology 10(6):439-446, 1996 

eae “7 Bristol-Myers Squibb Company aoe 

SI Princeton, NJ 08543 U.S.A. :y 
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Abbeville, from the Traditional Collection. Solid wood with burnished walnut finish, intricately carved accents and gleaming 


pendulum. Dual-time German movement plays Westminster or Ave Maria chimes on the hour Style BI 909 


Comfort BEcINs AT HOME. MAKE IT INVITING, traditional, ciassic. 
MAKE IT ELEGANT, IT’S THE WARMTH OF FINE BURNISHED WOODS, THE RICH 
PATINA OF POLISHED BRASS, DELICATE CRYSTAL, EXQUISITE CARVING, SUPERB 


craftsmanship BULOVA, KEEPING AMERICA'S TIME FOR GENERATIONS. 


OVER 95 TRADITIONAL CLOCKS TO SELECT FROM IN A COLLECTION OF CGkOCKS 


ASID | American Society of Interior Designers 


800.A.BULOVA 





Available at: 


THE 
CLOCKMAKERS 
GALLERY 
Eugene, OR 


FASHION TIME 
Tyson's Corner VA 


OMNIBUS 
CLOCK SHOP 
Richton Park, IL 


SILVER OF 
WESTPORT, INC. 
Westport, CT 


nlE TOE SHOP 
Ellisville, MO 























director 


right: 
Nannette 
Brown goes 

for tailored and 
traditional. 


yi, (Continued from page 86) 









Root and "Beeman ee 


Left and 

below: Serene 
surroundings 
with Sheila 
Bridges, at home 










41 E, 57 St; New York 
10022; 212-756-0110; 
fax: 212-756-0111; 
jerry@nblimited.com 
See ge edited, histo 
fario Buatta 120 E. 80 St 
ve York 10021; 212-988-6 
fax: 212-861-9321 
Style: “English with an 
American viewpoint” 
Burgess Interiors Sue 
oreo 441 Bradley Ln., 
Chevy Chase, MD 20815; 30 
652-6217; fax: 301-652-3310 
Style: “No-fuss tailored 
eee 
Russell Bush 4 Park Ave., 
New York 10016; 212-686- 
9152; fax: 212-686-9152 


Style: “Serene and not too 


serious” 
Libby Cameron 24 Ervillg 
Dr., Tae NY 10538; 
914-833-1414: fax: 914-833- 
3885: cameronllc@aol.com 
Style: “Colorful, bright, and 
whimsical” 
Dan Carithers 2300 Peach 
Rd. NW, Ste. C102, Atlanta 
30309; 404-355-8661; 

fax: 404-355-7480; 
dearithersdc@mindspring.¢ 
Style: “Clean with a point¢é 
view” 

Darryl Carter 2342 

Nias eee oe NW, 
Washington, DC 20008; 202 
234-5926; fax: 202-332-778] 
darrylcarterinc@aol.com; 





www.darrylcarter.com | 
Style: “Eclectic, modern, an 
timeless” 
ce, Inc. 8760 
Holloway Dr., Los Angeles | | 
90069; 310-659-1950; fax: 31 
659-1858; tim@timclarkeine 
oe ‘Tradition with a twh 
Sohler, Inc. 872 Maa 
ee Ste. 2B, New York 100 
212-737-8600; fax: 212-7374 
www.ericcohler.com | 
Style: “Bad boy of tradition 
design” 
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fas, pare | YES! Rush me my FREE Tote and the 3 books | have chosen and enroll me as a member of Country | 
aren O76 Pub. price $80.67 65 1 Homes & Gardens® Book Club, billing me $4.95, plus shipping and handling. | understand the 
ate \ Membership Plan and age? to buy pe 2 more selections at Club prices during the next 12 months. | 
ow to Save—and savor country living! | Indicate your 3 book choices below: 2x1 | 
2 3 books for $4.95 with membership. Send no money now. We'll bill you ! ; 
through your free issue of the Country Homes & Gardens” catalog, which you'll | ; 
Dut every 3 weeks (17 times a year). You'll find more than 200 terrific selections on I peer sao Pl atear I 
ct from decorating and gardening to collecting and crafting. Club editions are full- het ee Lt To aaen at Ss | 
cover or softcover editions, sometimes altered in size. Each issue will feature an , | Plus shipping 9. 9 y yl i 
ice, a book of exceptional quality selected especially for Club members. ! T070-11-0 ; 
nly the books you like. If you want the Editor's Choice, do nothing. It will be shipped : i 
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Above and 
right: Dan 
Carithers 

strikes a 
classical 
balance. 


94 housebeautiful i1 oo 


Besides satisfying the 
what is the biggest challenge in decorating? 


Barbara Barry: Trying some- 
thing different when the site dic- 
tates It. 

Thomas Beeton: Never 
becoming boring or stale. 
Nancy Braithwaite: Complet- 
ing a job on time and on budget. 
Russell Bush: Finding objects 
that have great style but have not 
become decorating clichés. 

Milly de Cabrol: To make a 
place look like there was no dec- 
orator involved. 

Peter Dunham: Finding time 


to keep learning: to travel, read, 


look at art. 

Victoria Hagan: Staying one 
step ahead of Murphy's Law. 
Kitty Hawks: Satisfying myself 
as Well. 

Keith Irvine: Keeping every- 
thing good from the past but fil- 





tering it through au courant 
Kerry Joyce: Do you reall 
want to look at your living r 
in ten years and see it dated 
2002? 

Molly Leutkemeyer: Bad 
architecture, 

Charlotte Moss: The dam 
paperwork. 
Frank Babb Randolph: C 
pleting the project. 

Katie Ridder: Giving the c 
the confidence to complete 
scheme to a point that leave 
room for further collecting. 
Markham Roberts: Incon 
rating sentimental and some 
times awkward antiques. 
Diana Vifioly: Not to repe 
myself, 

Vicente Wolf: Not 
compromising. 





















Christopher Coleman 
Interior Design 70 Wash 
St., Ste. 1005, Brooklyn, N 
11201; 718-222-8984; 
fax: 718-222-8983; 

ccoleman1005@hotmail.ce 
Style: “Fun, funky, and fai 
Celeste Cooper/ 
Repertoire 75 Grand St., 
New York 10013; 212-219- 
8159; fax: 212-219-8574; 

114 Boylston St., Boston 02 
617-426-3865; fax: 617-426 
1879; www.repertoire.com 
Style: “Intellectual and 
sybaritic” 
Joseph Paul Davis Interi 
Design 1519 Connecticut 
NW, Ste. 200, Washington: 
DC 20036; 202-328-1717; | 
fax: 202-328-9316; joepday 


aol.com 





Style: “American, elegant, 
comfortable” 

Milly de Cabrol, Ltd. 15 
72 St., Ste. 2C, New York ] 
212-717-9317; fax: 212-988} 
millyltd@yahoo.com | 
Style: “Fresh with splashes 


color” (Continued on| 
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Sebring Sedan 


Town.& Country 





the first time eyes meet or a long, developed trust? We feel that 
yay, everyone should experience it. From the “wow” of our daring 
to the reassurance of quality engineering, each Chrysler has a 
something that is almost indefinable. Kind of like love. For more 


award-winning lineup, call 1.800.CHRYSLER or visit chrysler.com 








} 








| 
| 


NAN SY IC! 


98 


Nett FE Net ee es 







righ 
Cohler’s artf 
mix grounds Z 
New Yor! 
living roc 


Left and below: 
Tim Clarke’s 
fresh take on 
traditional. 


Diamond Baratta 
Design William Diamo 
Anthony Baratta 270 Li 
St., Ste. 1501, New York 1 
212-966-8892; 
fax: 212-966-4261 
Style: “Colorful, bold, ana 


traditional” 








Orlando Diaz-Azcuy 
Designs 45 Maiden Ln., 
San Francisco 94108; 415- | 
362-4500; fax: 415-788-23] 
oda@odadesigns.com 





aE 


Style: “Minimal romantic 
Barry Dixon, Inc. 8394 I 
Ln., Warrenton, VA 20186 
540-341-8501; fax: 540-341 
8502; info@barrydixon.cor 
Style: “Timeless” 
T. Keller Donovan 325 Vj 
38 St., Ste. 1101, New York 
10018; 212-760-0537; 
fax: 212-760-0596; 
tkellerdonovan@aol.com | 
Style: “Classic with a kick 
Drake Design Assoc. 
Jamie Drake 315 E. 62 St 
New York 10022; 212- 
754-3099; fax: 212-754-438 
jamiedrake@aol.com; 
www.drakedesignassoc.con 
Style: “American glamour 
Peter Dunham Inc. 909] 
Orlando Ave., Los Angeles 
90069; 323-848-7799; fax: 3 
848-3003; peterdla@aol.cot 
Style: “European with Am 
comfort and practicality” 
Easton-Moss & 
Company David Anthon 
Easton, Charlotte Moss 
72 Spring St., 7th fl., 

New York 10012; 212-334- 
3820; fax: 212-334-3821, 
info@easton-moss.com 
Style: “Classic, elegant, ané 





gracious” 

Charles Faudree Antiqu( 
and Interiors 1345 E. 15§ 
Tulsa, OK 74120; 918-747- 
9706; fax: 918-583-2380; 
slovejoy@charlesfaudree.co} 
www.charlesfaudree.com 
Style: “Color-obsessed 


traditionalism” 





At a time like this, you know why you purchased Regency, the very best wood or gas fireplace \ For 
product around. It’s the highest quality materials and custom accessories. It’s the superior flame that 
makes those quiet times much more special. But, in the end, it’s knowing that your Regency will be around 


long after the memories have faded. 


Call today to find the dealer nearest you and see how you can win a FREE FIREPLACE. 


(No purchase necessary and void where prohibited.) 


1-866-TOPHEAT or visit www.regencyqualitytime.com 


Regency is a trademark of FPI Fireplace Products International Ltd. © FPI, 2002. 
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Above and left: For a Kips 
Bay decorator showhouse, 
Celeste Cooper created 
a contemplative retreat. 





Right and below: 
Barry Dixon’s 
modern aesthetic 
graces a home 

in Maryland. 






One superbly 
but sofa. Everything else can 
come from Pottery Barn. 

On getting the 
background right—walls, floors, 
and overall layout. 

Custom 
millwork. 
Curtains. They can 
change a room from mediocre to 
amazing. 





Lighting 
Floors. They're 
the first thing you look at 
The entry hall and the mas- 
ter sutte—wow them at the front 
door and indulge them in private. 
ood rug an 
ene ee redecorating 
cneme 
ng. Even 


De rs Tell All: Given a tight budget, 
where would you splurge? 





Andrew Fi} 
Jeffry Weisman 616 Mir 
San Francisco 94103; 
415-255-2254; fax: 415-254 
www.fisherweisman.com 


coration 


Style: “Glamorous comfo} 
and fine craftsmanship” 
Barclay Fryery 271 Gre 
Ave., Greenwich, CT oat 
862-9662; barclayfryery@y 
net.att.net; www.askbarcel 
Style: “Simple, hip, and a 
Gomez Assoc. Mariett 
Himes Gomez 504-506 
St., New York 10021; 212- 
288-6856; fax: 212-288-159 
Www.gomezassociates.com| 





Style: “Luxurious minima 


pared-down ee 


ze a 
Susan Zi 


Green, Inc. 
475 Fifth ee New Yor 
212-824-1170; fax: 212-824] 


Style: “American spirit ani 


w 
o 


ses 


European sophistication” 
Gregga Jordan Smieszn) 
Bruce Gregga, Alex Jor¢ 
Dan Smieszny 1203 N. S} 
Pkwy., Chicago 60610; 3124 
0017; fax: 312-787-5108: 
info@gjsinc.com 


Style: “Sophisticated, ecleci 


and timeless” 


eet = 
an inferior space, if thoughtfull 
has the posal to be beautif 
I: Better wi 
dbs a at lead ¢ one down 
place on which to sit. 
David : A few good m 
rors and eee I makey 
furniture look better and the 
Space look ees 


socal paint job. i's i ie havin 
ulous skin: no matter what you 
wear, you always look radiant.’ 
oberts: Valls 
Sainted to resemble somethill 
more costly, like porphyry orf 
veneer 

Salvator: | would hire 
client a good divorce lawyer a 
geta proper budget. Life is sh 
pear: On the space; 

not the furniture! 
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Right and below: 


Contemporary art ie ’ 
and vibrant color ¥ 


meet in a Jamie 
Drake sitting room. 


Right and below: Oklahoma’s Charles Faudree 


: er 












brings antique charm to a bedroom. & 


Design 150 W. 123 St., 4th 
New York 10027; 212-665- 
7189: fax: 212-665-7188; 
egriffindesign@aol.com 
Style: “Effortless-looking 
elegance” 


oOo 


Design R. Thomas 
Gunkelman 815. 9 St., 
Ste. 340, Minneapolis 5540) 
612-333-0526; fax: 612-3334 
rtg@gunkelmans.com; | 
www.gunkelmans.com 

Style: “Collected, but simp 


24 E. 64 St., New York 
10021; 212-888-7979; 
fax: 212-888-5597; 
ahi@alberthadley.com 
Style: “Modern classic” 
ictoria Hagan Interiors 
654 Madison Ave., New Ya 
10021; 212-888-1178; fax: 2] 
0974; info@victoriahagan.¢ 





www.victoriahagan.com 
Style: “Elegant, appropriat 
approachable” 
Alexa Hampton 654 Mat 
Ave., New York 10021; 
212-753-4110; fax: 212-758 
ah@markhamptoninc.com| 
Style: “Eclectic and traditi 


nc. 165-A King St., Charl 
SC 29401; 843-722-9373; ff 
843-722-0949: amelia@athi 
Style: “Comfortable, livabi 
elegant” 

s, Inc. 136 E. 
57 St., Ste. 702, New York 
10022; 212-832-3810; 
fax: 212-832-3828: 
khawksinc@aol.com 
Style: “Unrestricted, sponi 
neous, and relaxed” 
232 Clarendon St., Boston 
02116; 617-262-9538; 
fax: 617-267-0534 


Style: “Updated classic” 











Make it legendary. Make it KitchenAid. 


Open the Architect™ Series Built-In Refrigerator. 
With a system designed for ultimate ingredient 
care, great texture and taste are assured. 


Turn on the Pro Line™ Cooktop with choice of grill, SEE, Sx 
griddle or both. Simmer and sear to perfection oe 
using 6,000-15,000 BTUs. Then switch on the ee ee , 


powerful Pro Line™ Hood. 


Prepare yourself for oohs and ahhs. 


1 more about the entire KitchenAid” line, visit KitchenAid.com or call 1.800.422.1230 Seerereeeieeaneennat 





|KMiechenAid | 


PREP PRR REE 
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Alls Given no budget con- 
straints, where would you start spending? 







































Todd Black: On rugs. A good Mallory Marshall: One pi 
Agra carpet can elevate aroom to of Dale Chihuly glass or a paj 
the sublime. by Milton Avery. 
Alessandra Branca: Great archi- David Mitchell: An antiqu 
tecture. It worked for the Medicis. buying trip to London. 
Barry Dixon: Glorious art. Charlotte Moss: One gre 
Susan Zises Green: As many antique in each room—an 
unique pieces of silver, linens, and scale mirror, a painting, a fab 
glassware as possible. chair 

Elaine Griffin: Luscious custom- Benjamin Noriega-Orti 
cast hardware in drop-dead materi- The most spectacular audio 


als and finishes. system. 

Heather Hoyt and Alison Lev- John Oetgen: Art. I've nev 
asseur: A beautiful piece of Chi- ~~ seen a window treatment or 
nese furniture or a Buddha. slipcover that could evoke s 


» Antonia Hutt: Finishes, such as | emotion. 
Venetian plaster, upholstered walls, Miles Redd: On luxurious 


and leather floors. bathrooms. 
| David Kleinberg: Space. In a city, Stephanie Stokes: A Soaf 
'_ it's always the greatest luxury. vaulted ceiling, a home movi 
Molly Leutkemeyer: Quality theater, and heated mosaiell 
craftsmanship. room floors. 


Holden & Dupuy Ann 

Holden, Ann Dupuy 83 
Charles Ave., Ste. 310, Ne 
Orleans 70130; 504-568-1 
fax: 504-568-1140; 1801 N 
Lamar Blvd., Ste. 101, Aus 
TX 78701; 512-476-2004; 

fax: 512-476-0733; | 
annsquared@aol.com 


Above and right: Andrew Fisher and Jeffry Weisman’s 
tailored drama, with city view to match. 

















Style: “Expressive and pé 
Hoyt—Levasseur Heath 
Hoyt, Alison Levasseur 
208 E. 60 St., Ste. 2, New| 
York 10022; 212-688-090C§, 
fax: 212-688-0638 

Style: “Rich contrasts” 
Antonia Hutt & Assoc. 





Above and 


right: Form 755 N. Kilkea Dr., Los 
sik! Angeles 90046; 323-782- 
Marilee: a 4949; fax: 323-782-4945; 

Him ac pees : info@antoniahutt.com; 


; www.antoniahutt.com 

7 Style: “Adaptable and 
appropriate” 

Inner Design Linda 
Bedell 309K Aspen Busi : 
Center, Aspen, CO 81611: 
970-925-4310; fax: 970-92 
lbedellid@earthlink.net 


Style: “Eclectic and perso 
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FINALLY, EY | H 


A MIDSIZE SUV FOR THE SIDE 


FOR THE SIDE OF YOU THAT 


OF YOU THAT WANTS IS RELUCTANT TO 





A Oe Ce ev a 











st, love and logic have come together in one midsize SUV. The 2003 Kia Sorento. It’s got everything you could want 


1 SUV. Big V6 engine. Dual front and side curtain airbags. Power windows and locks. Automatic transmission. In-dash 


OVER Ar 0) @@) IMME IS) SI Wiel aptseip) CD. And Kia’s industry leading warranty. All standard. 
PAOD WEE TRet Rea ION a WVeACR Re AGN sip ny. 

Di en ert re me And, get this. The new Sorento is affordable. Reasonable. 
5 YEAR 24-HOUR ROADSIDE ASSISTANCE é 





onal. However you want to say it, you can get into one for less than $20,000. To take a 


r look, visit your Kia retailer or visit kiasorento.com. And bring both sides of you. Make every mile count. 
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Right and © 
below: | 
R. Thomas 
Gunkelman 
givesa 
Minneapolis 
living rooma 
contemporary 
update. 


Right and 
below: Victoria 
Hagan’s pretty 

interiors 
always 
incorporate an 
element of 
surprise. 






















Kathryn M. Ireland Inc; 
1619 Stanford St., Santa M 
CA 90404; 310-315-4351; | 
fax: 310-315-4353; t 
www.kathrynireland.com 

Style: “Southern Californ, 
meets South of France andy 


English country” 








Irvine Fleming Bell 
Keith Irvine, Tom Flem 
Jason Bell 327 E. 58 St., 
New York 10022; 212-8884 
6000; fax: 212-751-0393 
Style: “Edited chic” 
Thomas Jayne Studio 
136 E. 57 St., Ste. 1704, 
New York 10022; 212-8384 
9080; fax: 212-838-9654; 
tjayne@thomasjaynestudio 
www.thomasjaynestudio.c« 
Style: “American, ancient, 
and modern” 

Noel Jeffrey Inc. 215 E. 5 
New York 10022; 212-935- 
fax: 212-935-8280; 
noelj@noeljeffrey.com 
Style: “Clean, neoclasstc, d 
warm” 

Jed Johnson & Assoc. 
Arthur Dunnam 211 W. 
New York 10023; 212-489- 
fax: 212-581-0208; 
www.jedjohnson.com 
Style: “Architectural and | 
appropriate” 

Greg Jordan, Inc. 504 E. 
Ste. 4W, New York 10021; 
212-570-4470; fax: 212-570} 
Style: “Updated traditionat 
Kerry Joyce Assoc. 115} 
La Brea Ave., Los Angeles 
323-938-4442; fax: 323-938 
www.kerryjoyce.com 
Style: “Timeless and 
approachable” 

Kemble Interiors 
Brooke Huttig, Celerie 
Kemble, Mimi McMakin 
294 Hibiscus Ave., Palm 
Beach, FL 33480; 561-659- 
5556; fax: 561-833-3476; | 
NY: 212-675-9567 

Style: “Comfortable and ch 


ing, with a bit of whimsy” 
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Above and 
right: Amelia 
Handegan 
brings a soft 
sophistication 
to antiques- 
filled rooms. 


Left and below: 
Santa Monica- 
based Kathryn M. 
Ireland 
specializes in 
pared-down 
traditional with 
extra personality. 


fell All: What's your all-time 
favorite piece of furniture? 


Alessandra Branca: A 
japanned Queen Anne secretary. 
Nannette Brown: A Mallet- 
Stevens club chair. 

Russell Bush: Chinese Chippen- 
dale daybeds in the drawing room 
at Stanway House in Gloucester- 
shire, England. 

Eric Cohler: A circa-1815 klis- 
mos chair by Thomas Hope. 

T. Keller Donovan: Chinese 
Chippendale fretwork chairs, like 
the ones David Hicks had. 

Jamie Drake: A Louis XVI chair 
carved from a solid piece of 
mahogany. 

Waldo Fernandez: A Jacques- 
Emile Ruhlmann two-tiered table. 


It has the grace of a ballerina. 
Ann Holden and Ann Dupuy: 
A John Dickinson animal-leg table. 
Kathryn M. Ireland: An Italian 


marquetry commode, circa 1750. 


Keith Irvine: A marvelous early- 















Todd Klein, Inc. 27 W. 
Ste. 802, New York 1001 
212-414-0001; fax: 212-41 
todd@toddklein.com 
Style: “Bright, fresh your 
classicism” 
David Kleinberg Desi 
Assoc. 330 E. 59 St., 5t 
New York 10022; 212-754 
9500; fax: 212-754-9550; 
dk@dkda.com | 
Style: “Traditionalism ea 
a modern life” 
KWID Kelly Wearstlet 
317 N. Kings Rd., Los An 
90048; 323-951-7454; fax 
951-7455; interior@kwid, 
Style: “Surprising and set 
Richard Keith Langha' 
Inc. 153 E. 60 St., New ¥ 
10022; 212-759-1212; faxa 
759-5151 | 
Style: “Traditional with ¢ 


spunk and vivacity” 





ee esaraaaneae =o 
Gothic William Kent cabine 
Noel Jeffrey: A magnificel 
chandelier made by Bagués| 
1937. 

Alex Jordan and Dan 
Smieszny: A Kaare Klint d 
chair based on a Chippenda 
model. 

Kerry Joyce: An antique & 
chair originally designed to ¢ 
posture. 

Todd Klein: My 18th-centt 
northern Italian chestnut dit 
chairs. 

David Kleinberg: A mace 
ebony table by Clément Rot 
Josie McCarthy: A pair 9) 
painted 18th-century Italian 


soles. 

David H. Mitchell: Jean-} 
Frank's vellum and mahogan 
double-door bookcase. 
Todd Romano: A Louis X 
white-painted fauteuil. 
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Sally Sirkin Lewis 
J. Robert Scott 
500 N. Oak St., Inglewo 
CA 90302; 310-680-4300; 
fax: 310-672-3710; 
www.jrobertscott.com 
Style: “Contemporary wi 
classical accents” 
M. Design Molly 
Luetkemeyer 120 S. Fld 
St., Ste. 4, Los Angeles 9( 
323-653-5770; fax: 323-6) 
5865; mdesign@sbcglobal| 
Style: “Chic, but with ak 










Left and below: dash ec 

Keith Irvine of M (Group) Hermes 
mun oe ene Mallea, Carey Maloney 
pattern to a well- 152 W. 88 St., New York 
groomed room. 10024: 212-874-0773: 


fax: 212-721-6134; 
www.mgrouponline.com 
Style: “Calm, comfortabl 
and contemporary” 
MAC II Mica Ertegun 
125 E. 81 St., New York 
10028; 212-249-4466; fax: 
212-734-8841 
Style: “Peaceful, colorful, 
tasteful” 

Mallory James Interio 
Mallory Marshall, jail 
Light 200 Danforth St., 
Portland, ME 04102; 207 
0180; fax: 207-773-9727; 
www.malloryjames.com 
Style: “Competent and 


enduring” 18 | 
| 
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Left and below: Thomas Jayne mixes it up 
with modern classics. Arch sical 150 E. 58 St, 


New York 10022; 212- 
752-5444; fax: 212-759-3] 
pmany@petermarino 
architect.com 

Style: “Architectural, det 


and tactile” 


ne ankers ley 


itecture ‘BOEEA 


MeAlpine! Greg 
Tankersley 1 Dexter 


Ave., Montgomery, AL 
36104; 334-262-8315; 
fax: 334-262-8311; 


www.mcalpinetankersley, 





Style: “Intimate and wor 
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A professional-style 
range that fits into 
a standard space has 
long Pee ees had 
of urban ToT Tale 

Kole anymore. In just 
30 inches you can 
have PTT 
ltteer tml ital 
oven, sealed 
gas-through-glass 
Taal ee alee RLAL*) 
simmer and high 
output burners, and 
a built-in warming 
Tact ee, cae) sleek 
Ree satan 


Calling this range 
standard is really - 
Barman cis 2 


Learn more at 


kenmore.com or - 


eC Re Omer eien 
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Above and right: 
Greg Jordan 
makes a grand 
room ultra- 
comfortable. 


window treatment? 


Barbara Barry: Simple nubby 
linen the same color as the walls. 
Darryl! Carter: Milled shutters 
that disappear into thick walls. 
They're functional and 
unobtrusive. 

Tim Clarke: Split-bamboo 
blinds—so inexpensive and 


Right and below: A 

modern palette and 
clean lines in a David 
Kleinberg room. simple. 

Milly de Cabrol: Flat roman 
shades and simple drapes in 
unlined silk s 

Orlando Diaz-Azcuy: Wood 
shutters, because of the way they 
contro! the light 

Charles Faudree: Side panels 
with swags and long cascades 
vith heavy fringe 
Andrew Fisher, Jeffry Weis- 
man: Pi Ind screens, lac- 
quered wnite and fitted into 
shutter 
Barclay Fryery: Pencil-pleated 
S hat | 1p high, 


bamboo blinds 


What's your preferres 


Josie McCarthy Assoc 
4438 Travis St., Dallas 7 
214-954-0888; fax: 214-99 
1207; josiermccarthy@ao 
Style: “Traditionalism w 
modern voice” 

Mary McDonald Inc. 1 
Kings Rd., Los Angeles 
323-650-8891; fax: 323-6) 
7387; mmil548@aol.com 
Style: “Nancy Lancaster 
David Hicks 2002” 
Mary McGee Design | 
Commonwealth Ave., Bo 
02116; 617-267-7979; fax 
536-9951; 2626 Peachtree 
Atlanta 30305; 404-848-9 
Style: “Eclectic, sophisti 























and timeless” 

David H. Mitchell & 
Assoc. Interior Desig 
1734 Connecticut Ave. N| 
Washington, DC 20009; | 
202-797-0780; fax: 
202-797-9512 | 
Style: “Updated, unclutl 


traditional” 


Greg Jordan: Buttercup-y 
silk satin curtains with satin 
embroidery and appliqué 5 
ders hung from gilded rings 
mahogany poles with rock- 
finials. 

Sally Sirkin Lewis: Metal 
draperies—they allow the ( 
side in. 
Hermes Mallea, Carey) 
oney: Unlined cashmere ¢ 
on a custom-made hamme| 
flat steel pole with rectangu 
steel rings. 
Charlotte Moss: Iwo lay 
unlined silk taffeta on antiqu 
gilded rings and poles. 
Miles Redd: Unlined taffe 
tains with deeply ruffled ed 
If done right, they look like 





ballgowns. 
Rose Tarlow: To quote & 
Wharton, ‘The better the | 
the less need for curtains.’ 
Diana Vifoly: Japanese si 
They're delicate and unobtt 




















a is American Pima, the cotton used to make the 
|uxurious sheets and towels. Only the finest brands WORLD’S FINEST COTTONS 
‘ipima, so why would you settle for anything else? www.supimacotton.org 
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Below and 
right: Molly 
Luetkemeyer’s 
bold colors 
freshen up a 
bedroom. 





Above and 
left: Bobby 
McAlpine of 
McAlpine 
Tankersley 


im’ strikes an 


architectural 
chord. 


Brian Murphy Vesign & 
Decoration 147 E. 37 St., 
New York 10016; 212-545- 
0036; fax: 212-545-0096; 
www.brianmurphyinc.com 
Style: “Comfortable and ly 
ous without being stuffy” 
Nasser Nakib Architect 
145-147 E. 57 St., 6th fl., 
New York 10022; 212-759- 
1515; fax: 212791612: 
nasser@nassernakib.com 
Style: “Comfortable and cl 
with a European feeling” 
George Cameron Nash| 
150 Dallas Design Center, | 
1025 N. Stemmons Fwy., | 
Dallas 75207; 214-744-154 
fax: 214-744-7677; 
georgen@gcnash.com 
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Style: “Uncomplicated, se 


a 


and inviting” 

David Netto Design 
270 Lafayette St., Ste. 806,| 
New York 10012; 212-343- | 
7415; fax: 212-343-7416; 
www.davidnettodesign.cont 
Style: “Exciting Yankee 


aesthetic” 


Niven Designs Eugenie | 
Niven 160 E. 72 St., New. 
York 10021; 212-772-1 151;4 
212-288-1985; ern20@aol.c 
Style: “Young, casual elega 
Benjamin Noriega-Orti 
75 Spring St., 6th fl., New | 
York 10012; 212-343-9709; 
fax: 212-343-9263; benjamil 
bno.com; www.bnodesign.4 
Style: “Modern with a thea 
cal flair” 

Oetgen Design John 
Oetgen 2300 Peachtree 
Rd. NW, Ste. C103, Atlanta 
30309; 404-352-1112; fax: 
404-352-0505; 
johnoetgen@earthlink.net 
Style: “Lightly steamed wii 





sauce on the side” 
Thomas Pheasant, Inc. 
1029 33 St. NW, Washingte 
DC 20007; 202-337-6596; | 
fax: 202-342-3941; info@ 
thomaspheasant.com 
Style: “Clean, architectural 


classicism” 





WITH SO MANY DECORATIONS, 
WE'LL LIGHT UP MORE THAN 
JUST YOUR HOME THIS HOLIDAY. 


Come to Lowe's this holiday for all your decorating needs. We 
have everything from Department 56° collectibles to our exclusive 
Carole Towne”™ porcelain villages. And a variety of fiber optic and 
fresh cut trees, even unique theme trees you can easily re-create at 
home! For holiday magic guaranteed to light up their faces, stop 
by today or visit lowes.com/holidayliving. 


LOWES 


Home Improvement Warehouse 


Improving Home Improvement 


EVERYDAY LOW PRICES. GUARANTEED!* 


Read ead 
PPE 
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Pierce Allen Michael P 
DD Allen 80 Eighth Ave. 
Ste. 1602, New York 1001 
212-627-5440; fax: 212-72 
1930; info@pierceallen.co 
Style: “Colorful, modern, 
relaxed” 

Frank Babb Randolph 
1671 34 St. NW, Washingty 
DC 20007; 202-944-2120 
Style: “Yesterday, today, a) 
tomorrow” 

Miles Redd, LLC 300 
Elizabeth St., New York 1 
212-995-1922; fax: 212-529 
6283; mredd@nyc.rr.com 
Style: “Chic and samo 
Suzanne Rheinstein & 
Assoc. 817 Hilldale Ave., 
Hollywood, CA 90069; . 
550-8900; fax: 310-550-58 
www.srandassoc.com 
Style: “Modern mix of anti 
with traditional” 


Right and below: 
John Oetgen / 

goes graphic ina 

classically 
oriented room. 


| All: VVhat's the best room 
you've ever seen? 


Thomas Beeton: A dilapidated at the Catherine Palace at 

_ Mughal palace just outside the Tsarkoye Selo outside St. Pe} 
pink walls of Jaipur so high inthe — burg. Pure luxury. 
hills it can be reached only by ele- Andrew Fisher, Jeffry 
phant. When all four doors of the man: The Venetian recepti 
summer throne room are closed, room at McKim, Mead and 
it becomes pitch black. A guard White's French Embassy in N 
will calmly light one match, and York—a visual confection of 


Right and below: 
Soft tones anda 
reverence for 


tradition suddenly the night sky appears, rors, bronze treillage, Meissel 
characterize a revealing ceiling and walls fitted flowers, and an exquisite cof 
Frank Babb with mirrors and semiprecious mantel. 
Randolph s ne vames Elaine GEiine ae 
intocion stones. It’s completely dazzling and Elaine Griffin: Any of Ren 
heartbreaking. Mongiardino's patchwork-wal 


Jeffrey Bilhuber: I'd have slept rooms of Indian paisley fabrid 
with Thomas Jefferson to stayin They give new meaning to t 











that bed at Monticello. term ‘‘cut and paste.’ 
Gerrie Bremermann: John Albert Hadley: Oscar de 
Dickinson's firehouse in San Fran- — Renta’s bathroom, a fabulous 
cisco. space that just happens to ha 
Tim Clarke: The Llao-Llao hotel bathing facilities! 
in Bariloche, Argentina, designed Victoria Hagan: The Dorg 
by Alejandro Bustillo with furni- Draper cafeteria at the Metra 
ture by Jean-Michel Frank. tan Museum of Art in New ¥ 
Christopher Coleman: The was magical to me when | w4 
den in Gio Ponts Villa Planchart _ little girl. 


in Caracas, Venezuela. Kitty Hawks: The garden 
¥. Keller Donovan: Billy Bald- —_ at Hidcote. The floor is grass 
wins apartment, circa 1975 walls are privet, and the ceilifl 


Jamie Drake: The amber room — the sky. (continued on page 
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Right and below: 
Markham Roberts {| 
employs bold 
patterns in 
myriad forms. 






os Above and 


left: Robin 


| Bell Schafer 


anchors her 


§ interiors with 


strong color. 


catie Ridder Inc 1239 
Broadway, Ste. 1604, New 

York 10001; 212-779-9080; 
fax: 212-447-6627, 
www.katieridder.com 
Style: “Comfortable, fresh 
innovative” 
Randall A. Ridless 315 
Sie Se 1101, eS York ‘ 
212-643-8140; fax: 212-643 
8155; randallridless@msn.¢ 
Style: “Chic and tradition 


a twist® 





1020 oon es 2a 
New York 10021; 212-288- | 
6090; fax: 212-288-4073; 

e.markhamrobertsinc.@ | 
nyc.rr.com 


Seles: ‘Chie and antique” 


212 ponte Se 403, | 
New York 10023; 212-595- 
0661; fax: 212-787-5021; 

everobinsonassoc@aol.com 
Style: “Historically grouna 








modern” 
Todd Alexander Roman| 
Design 1015 Lexington Ay 
New York 10021; 212- 

879-7722: fax: 212-879-595 
toddaromano@earthlink.ng 
Style: “Classic, fresh, and | 


colorful” 


Architects 119 W. 23 Sta 
New York 10011; 212-989- | 
8429; fax: 212-647-7019; | 
dra@dr-arch.com | 
Suyie: “Fresh, clean, classie| 
: alvator, Inc. 308] 
ae York 10021; 212- 
saat en fax: 212-861-9557 
www.scottsalvator.com | 
Seyi: “Livable Lone 
2 rer ASssod 
2901 1 Cardinal De Vero 
Beach, FL 32963; 772-234- 
1112; fax: 772-234-4003; 
rbsvero@aol.com 


Style: “Unpretentious and | 





enduring” 
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Right and 
below: Striking 
geometry 
from 


decorator 
Matthew 
Patrick Smyth. 










Right and below: 
José Solis 
Betancourt opts 
for a soothing 
neutral palette 
and a range of 
textures. 
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Ai): What's the best room 
you've ever seen? (Continued from page 116) 


Kathryn M. Ireland: Lady 
Annabel Goldsmith's drawing 


room at Ormeley Lodge, Rich- 
mond. The perfectly proportioned 


Queen Anne room was decorated 
by Nina Campbell 25 years ago. 
Todd Klein: Brooke Astor's living 
room at Holly Hill 

Josie McCarthy: The oval sitting 
room and adjacent bedroom and 
bed alcove at Haga Palace in 
Sweden. 

Eugenie Niven: The Bar 20 
Ranch in Montana, which has a 
screened-in dining room with a 
table-height stone fireplace visible 
from every seat 

Benjamin No Ortiz: The 
second floor of the round house 
at the Hix Island House hotel in 
Vieques, Puerto Rico. It's entirely 
cement, and they hose it down 
minutes before you arrive. 






Tom Scheerer Design 

81 Irving Pl., New York 1 
212-529-0744; fax: 212-52 
0745; tscheerer@aol.com 
Style: “Always chic, but 

fancy” 

Stephen Shubel Design 
P.O. Box 9060, Ross, CA} 
415-925-9332; fax: 415-92} 
stephenshubeldesign@ 







earthlink.net 
Style: “Eclectic and coloy 
Stephen Miller Siegel 

Architects 41 E. 57 St., 
New York 10022; 212-832 
5400; fax: 212-832-5404 

Style: “Seamless mix of a 


















ture and decoration” 
Sills Huniford Assoc. 
Stephen Sills, James 
Huniford 30 E. 67 St., 
York 10021; 212-988-163 
fax: 212-988-2006 

Style: “Classic with a mo 
point of view” 

Michael S. Smith 1646 
Santa Monica, CA 90404; 
315-3018; fax: 310-315-30 
info@michaelsmithinc.co} 
Style: “Classic, whether 


or traditional” 





Se 
Suzanne Rheinstein: A} 
cube room designed by the 
tect Burrall Hoffman with ¢ 
ter the color of face powdé 
Markham Roberts: Ann 
Bass's New York living roon 
by Mark Hampton. With pi 
down architecture and larg| 
scale modern paintings, it's 
epitome of sophisticated ul 
living. 

Stephanie Stokes: The ¢ 
hall at the Villa Kerylos, an| 
20th-century re-creation 0} 
ancient Greek house on a 

promontory in Beaulieu-su| 
France. It's the ultimate poy 
room, with a mosaic-lined ¢ 
Carrara marble columns, af 
coes of the ancients at play 
Vicente Wolf: A Bedouit 
in the Sahara, with just lam] 
on the ground and stars In| 
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Right and 
below: 
Stephanie 
Stokes 
makes a 
grand 
statement. 












Above and 
left: A 
modern, 
streamlined 
dining room 


, by Dallas- 
' based Emily 


Summers. 





Matthew Patrick Smyt 
Inc. 12 W. 57 St., New Y| 
10019; 212-333-5353: fax; 
333-5093; smythinc@aol. 
Style: “Clean, edited, 
traditional” 

Studio Sofield Williary 
Sofield 380 Lafayette St, 
New York 10003; 212-473 
1300; fax: 212-473-0300; | 
design @studiosofield.con 
Style: “Honest and exub 
Solis Betancourt | 
José Solis Betancourt 
1739 Connecticut Ave. N) 
Washington, DC 20009; 2 
659-8734; fax: 202-659-0( 
jsolis@solisbetancourt.cot 
Style: “Casual and well. 
thought-out elegance” 
Alison Spear, AIA | 
180 NE 39 St., #222, Miai 
FL 33137; 305-438-1200; 
fax: 305-438-1221: 
alison@alisonspearaia.cor 





www.alisonspearaia.com | 
Style: “Conceptual and ai 
Whitney Stewart Inter 
Design 6201 Verne St., | 
Bethesda, MD 20817; 301) 
320-2434; fax: 301-320-68 
wsinteriordesign@cs.com) 
Style: “California-bred 
creativity” 

Stephanie Stokes, Inc. 
139 E. 57 St., New York 
10022; 212-756-9922: fax: 
212-756-9944; stephanie@ 
stephaniestokesinc.com 
Style: “Meticulously craft 
and understated” 
Madeline Stuart & 
Assoc. 630 S. La Brea Ay 
Los Angeles 90036; 323-9) 
3305; fax: 323-935-3945; 
www.madelinestuart.com 
Style: “Understated, unpt 
tious, undecorated” 
Emily Summers 1933 Cif 
Springs Rd., Dallas 75201; 
871-9669; fax: 214-871-757 
Style: “Fresh contemporai’ 


Beringer Estate, Napa Valley 





Appreciating more than 125 years of 


AWARD-WINNING WINEMAKING 


doesn't require a history lesson. 





A corkscrew, however, 


MAY COME IN HANDY. 


Only winery ever to win 
WINE SPECTATOR’S WINE OF THE YEAR 


for both a cabernet a and a chardonnay. 





BERINGER 


All we are in every bottle. 
www.beringer.com 











Right and 
below: An 
English 
accent and 
pedigreed 
furniture 
distinguish a 
Rose Tarlow 
interior. 








Above and 
left: Bunny 
Williams 
makes a 
soaring room 
formal but 
relaxed. 





MR Raises ttdaceeinicc 





















Co. 712 Woodland Avel . 
Venice, CA 90291; 310-654 
fax: 310-578-9669; frederi( 
sutherland@hotmail.com 
Style: “From Moortsh to 


modern” 


r — 


Rose Tarlow—Melrose 
House 8454 Melrose PIl., 
Los Angeles 90069; 323-6) 
2202; fax: 323-658-6548; 
www.rosetarlow.com 
Style: “Quirky, clean, ana 
careful” 


an & Mri = 
Tsao & McKown 


Ww 


Architects Calvin Tsao 
Zack McKown 20 Vanda 
10th fl., New York 10013; 
212-337-3800; fax: 212-33] 
0013; tsao@tsao-mckown. 
mckown@tsao-mckown.c¢ 
Style: “Free from constrat 
Peter Vaughn Design 13 
66 St., #4S, New York 100 
212-570-0417; fax: 212-288 
2895: albrizzi@msn.com 
Style: “Classic with a moé 
senstbility” 

Diana Vifioly Interiors 
50 Vandam St., New York 
212-924-5060; fax: 212-92 
dvinoly@rvapc.com 





Style: “Spontaneous, cast 
flexible” 
Waldo’s Designs Wald 
Fernandez 620 N. Almot 
Los Angeles 90069; 
310-278-1803; fax: 310-27 
Style: “Comfortable, restr 
eee 
Bunny Williams, Inc. 
306 E. 61 SE 5 {L, New 
York 10021; 212-207-4040; 
fax: 212-207-4353; 
www.bunnywilliams.com 
Style: “Classic, comfortabl 


and luxurious with unusua 





color combinations” 


1.) 


333 W. 39 St, “10th fl, New 
10018; 212-465-0590; 
fax: 212-465-0639 

Style: “Modern with a glo 
point of view” @ 
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finishing touch. Asked an expert 
in 
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CLEAN MORE THAN YOU EVER THOUGHT POSSIB 
Cae eae Cee a CM A Ro OL | 





WECCmecliCe Mel amr LieL CMr Leela CeCe MSL a (da 
for you. So.you can wash up to 16 pairs of jeans* in a single | 
And with our Cradle Clean™ motion that gently rocks clothes thri 
a cascade of detergent and water, you can wash virti 
anything**—from linen, cashmere, even some silks to 

Reema mma ee Meee eee Mela ey Ey 
THE WHIRLPOOL® DUET™ WASHER AND DR 
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Ouse Deautitul 












or this issue, House Beautitul has traveled far 

d wide to bring you the best in the world 

f interior decorating and architecture. In Malzbu, 
e discover a stately 
bme steeped in design 
adition, while a cozy 
pttage in Connecticut 
buldn 't be more 
pressive with its lively 


yustavian aura. From 


2 scope and character but unparalleled in 
xcellence. Getting ready for Thanksgiving? Our 
larvest-based holiday centerpieces will have 


u doing what comes naturally. 
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page: Smith designed 
| cherrywood 

table and the leather- 
ered chairs. 


air is an antique 
F. Chen; the 

tered ottoman 

John Rosselli. 
right: In the media 

a Crate & Barrel 

upholstered in 

1 Lauren stripe. 

jair fabric is from 
Corzine. 
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} 
THE YOUN: BRIDE ASKED LOS ANGELES- 
jbased designer Michael S. Smith to give her new Malibu 
joceanfront house “lots of romance.” That sounded good 
‘to him: he too wanted to create “something a little more 
‘evocative than the standard beach house,” but first he had 
to clean it up. The three-story brick structure, built in 
1992, had well-proportioned rooms and floor-to-ceiling 
‘windows that took full advantage of the sea view. Yet the 
walls were upholstered in fabric, and Smith considered the 
overall decor “slick and very Beverly Hills. The charm of 
‘the outside did not exist on the inside.” Moreover, his 
‘clients, a computer entrepreneur husband and actor wife, 
syearned for rooms with a European ambiance—particu- 
larly Italian—and a sense of the past. 

While major construction work was not necessary, the 
‘time-consuming process of refinishing included plastering 


walls, laying down new floors, replacing doors, and modi- 
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ng page: The Kohler 

in the master bathroom 

a broad ocean view; 

ngs are Etoile from 

erworks. Right: The 

st bedrooom is appointed 

Calvin Klein pillow serene 
s and a duvet and dust 

t in Rogers & Goffigon 

ics. The lamp on the 

t is Foch, from Smith’s 

of reproductions; the 
r lamp is from John 
selli. For more details, 
Resources. 


| 
th Aa 


eam, lig 


ing wood paneling. The designer then covered the living 
oom walls in natural birch-bark wallpaper, a delicate, 
ightly textured material that he recommends for “elevat- 
ng” rooms that feel boxy or plain. An antique French 
imestone mantelpiece installed in the living room and new 
najestic columns in the dining room lend some architec- 
ural gravitas without being overbearing beside the beach. 
‘These elements give you the sense that there is more 
architecture going on than there really is,” Smith says. 

To fulfill the wife’s request for a romantic setting, Smith 
<ept the palette soft and ethereal, using colors like beige, 
cream, light blues, greens, and lavender, and searched out 
antique and vintage-look textiles for chair coverings and 
villow accents. Throughout the house, full-length ivory 
curtains billow in the ocean breeze. The master bedroom 


s a veritable sanctuary with a serene backdrop of wall- 








paper hand-stenciled in Italy and a mix of formal yet 
deeply comfortable furnishings. 

Although Smith upgraded the place so it no longer 
reads as a beach house, he wanted to refer to the ocean, 
which roars just 30 yards away. Instead of hanging conven- 
tional oversize contemporary beach art, he brought in sev- 
eral old master seascapes that add a layer of history. And 
in one simple, smart gesture, he attached a subtle blue lin- 
ing to the ivory curtains in the living room so that when the 
sun shines through, it looks like reflected color coming 
from the sea. “The important thing is that the inside and 
the outside work well together,” he says. The couple also 
own an East Coast house, and their only decorative contri- 
bution was a selection of black-and-white photographs, yet 
the rooms feel personal and evolved to their visitors, and, 


most important, to them. @ 
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This page: The entry hall, 
formerly a screened porch, leads 
to a walled patio, Decorator 
Sue Burgess, right top, designed 
the klismos-style chair and 
brought the wooden chandelier 
home from Paris in her suitcase. 
Below right: Even outdoors, the 
designer keeps to a restrained 
color scheme. Gray aluminum 
furniture is by Mike Reid Weeks. 
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living room 















1 consoles (once 
lamps, painted 






d in mohair from 
ciates. Seagrass 







SITTING IN DESIG 


ell-proportioned living 4 


SUE BURGESS’S 
is like going to 
tom the moment a 





Paris without the packi 






isitor steps onto the pe-and-ivory-striped 





of the entry ees the walled garden 
' omplishment is clear: she 
has reinterpreted a modest two-story brick home 
in suburban Washington, D.C., as a Parisian town- 
house. “I have two weaknesses,” says Burgess, 
whose subtle chic extends to her virtual uniform 
of well-cut black trousers and simple Ts. “Paris 
and symmetry.” These may be tame weaknesses, 
but they are boons when it comes to decorating. 

Burgess, who owns Burgess Interiors, began 
indulging those preferences when she moved into 
the three-bedroom, one-bath 1930s house in 
Chevy Chase, Maryland, 18 years ago. “The place 
was a mess,” she says. “There were radiators in 
every room and termites in the footings, and it 
needed a new roof. I had to spend money on 
many things you couldn’t even see.” 

While shoring up the structure, Burgess made 
cosmetic improvements as well, converting a 
screened porch into the entry hall and replacing 
the original front door in what is now the dining 
room with a window to balance another (together 
they flank the fireplace). She then filled the house 
with a comfortable but spare mix of family 
antiques, new pieces, and finds from the Paris flea 
markets, infusing the rooms with her signature 
palette of off-whites, accented with earthy greens 
and browns. The house was originally featured in 
House Beautiful in November 1995. 

By 1998 Burgess had found that despite the 
improvements, she had outgrown the floor plan. 
Burgess proceeded to remodel with caution. If 
she has a béte noire, she says, “it’s bad additions.” 
After meticulously plotting furniture arrange- 
ments on paper, she built a living room on the 


> ‘ —~ wn +} . oN ' ‘ Wy { 1 : : ) mo g 
and termites in the footings, and it needed a new roo 
an Nee! Seed if oy — — ~w 4 Wil C.F —* 14 5 aw ew NH NL a 7 — 
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Facing page: In the living room, 
mirrored bronze doré window 
screens from Lou Marotta flank 
the limestone mantelpiece. 
The settee is George III; the | 
pair of gilded chandeliers are ti 
Italian antiques. This page: Hy 
The tall, narrow kitchen i} 
island is said to have come | 
from cookbook author 
James Beard’s New York | 
townhouse. The aluminum HH 
barstools are from Design Nh 
Within Reach. Floors and Hi Tt 
counters are honed limestone. | 
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guest room is a Paris flea-market 





















This page: The settee in the 


find that Burgess stripped 

and limed herself. Hanging above 
it are vintage drawings of 
candlesticks. The eight-year-old 
bull terrier is called Maple. 
Facing page, top: The master 
bedroom, on the upper floor of 
the new wing, has curtains with 
a subtle tree-of-life design; they 
are made of upholstery-weight 
material from Brunschwig & 
Fils for extra body. The Belgian 
wool rug is from Rosecore. 
Facing page, below: The Roman 
shade in the master bath is 
made of a silk-linen blend from 


Clarence House. For more —~ 


details, see Resources. 
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2s and new pieces 











rear of the house. To give the new space a sense of 
intimacy, she fenced in the side yards and lined 
them with mature trees, creating formal French 
terraces. The story above the new living room 


























became a generous master suite. The former liv- 
ing room in the front of the house was trans- 
formed into the dining room, and the former 
master bedroom is now her office. To keep the 
new wing from looking raw, she had her contrac- 
tors match the old and new exterior brick. Inside, 
she took pains to make sure the overall scale and 
architectural details were in keeping with the rest 
of the house. 

Even before ground was broken for the reno- 
vation, Burgess was combing the flea markets and 
sifting through the wares of Georgetown antiques 
dealers to upgrade her furnishings. “I love fine 




















old things that show their age,” she says. Her new 
rooms include French, Italian, Russian, and Ger- 
man pieces of various vintages and new pieces of 
her own design, often inspired by her favorite 
antiques. Despite her passion for patina, she’s not 
a stickler for provenance. “If something looks 
good to the eye, I consider it good,” she says. 
“I’m not afraid to doctor a piece. I'll take it apart 
to make it work.” Case in point: she sanded the 
faded original floral decorations off the splats of a 
George IT] lyre-back settee without blinking. 

“T made the house as grand as it could be,” 
says Burgess, “but for me, that didn’t mean walk- 
in closets or Whirlpool tubs. It’s having an entry 
hall, it’s the limestone stoop out front.” Although 
she says she doesn’t have rules when it comes to 
decorating, she displays a remarkable consistency. 
In every room, including the bathroom, there are 
painted wood pieces, and there is not a fringe or 
ruffle in sight. All the lines are clean: “There’s no 
wretched excess. Until I find the right thing, I can 
be comfortable with the blank spaces.” @ 





Lire palette of off-whites, accented with greens and browns 
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_ 19th-century, aE ey cr 
rotate pedestal tab 


is from England. The eee ets 
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Jim Thompson raw silk; the linen and 
silk blend on the Crate & Barrel club 
is from Old World Weavers. 






































ON NEW YORK’S PARK AVENUE, ALL THOSE LIMESTONE 


and marble facades can be a challenge to a designer: how to see past the 


neighborhood’s formality to create a look that’s refined, but still alive. 
Given a commission in a grand apartment on that famed stretch of real 
estate, designer Tom Scheerer didn’t rattle the beautiful bones of the 
circa-1910 building. Instead, he emphasized the serenity and courtly ele- 
gance of both the space and the owners, a financier and his wife. 
Scheerer did it not just with 250-year-old antiques, but with bursts of 
mid-century modern and pieces from Crate & Barrel as well. “I like mix- 
ing high and low,” says Scheerer. 

The designer found himself using more French antiques than usual. 
“T always listen to the apartment,” he says of his site-specific approach, 
and this project was whispering, “Louis.” For the dining room, an 18th- 
century French console table and an Empire-era cut-crystal chandelier 
looked right at home. But, Scheerer says, “There’s nothing worse than 


choosing everything at the same level of fanciness,” so he decided to 
































Left and above: Although 

the now-classic Saarinen dining 
table is still being made, 

this one is an early example. 
The plastic chairs are by 
Verner Panton from Moss. 
Below a reproduction mirror 
stands an 18th-century French 
marble-topped console table. 
The Empire chandelier is from 
Betty Jane Bart Antiques; the 
new tin sconces are Mexican. 
The curtains’ raw silk is from 
Jim Thompson. 


147 


























Above: Circa-1940 ceramic 
urn-shaped lamps from the 
Coconut Company stand 

on oak pedestals designed by 
Tom Scheerer. Right: Lefty, 

a golden retriever, sits on 

a Crate & Barrel sofa. The 
cabinets were designed 

by architect Peter Moore. 

An oak picnic table was stained 
dark brown to harmonize 
with the Eastlake dinin hairs 





install a vintage Eero Saarinen pedestal table right under the chandelier 


and placed some even more radical Verner Panton chairs of molded 
plastic around it. 

The apartment—two separate abodes that were joined into one—is 
clearly divided between four main public rooms and five private ones, 
but Scheerer’s talent for pacing smooths the progression between them. 
“I try to pick up elements from one room that lead to the next,” says the 
designer. “I don’t start over with every room.” The first thing Scheerer 
and architect Peter Moore did was restore all the doorways to their orig- 
inal, grand proportions. “T was always trying to stress the verticality of 
the apartment,” says Scheerer, who was thrilled with the 12-foot ceilings. 
[wo tall Louis XVI-style mirrors, one in the living room and one in the 
dining room, face each other across one of those tall doorways, with two 

longated Mexican sconces serving as exclamation points. 
and dining rooms are linked by a remarkable vanilla- 


ish. It took ten coats of outdoor house paint and many 





























ih 
HU 











man-hours to achieve an ultrashiny effect that is new-Porsche perfect. 


The designer and clients agreed that color should be used sparingly and 
strategically—in a lampshade, a cushion, a work of art. Where Scheerer 
thought a strong color was needed, he didn’t hang back. The cozy 
kitchen, which is more like a library with a stove and sink in it, is 
warmed up by red textiles on the beige sofa. In the dark-brown library, 
Scheerer used his favorite kind of mid-century abstract art for a color 
infusion—one of Josef Albers’s works entitled Homage to the Square. 
The artist made them in many colors, inadvertently helping decorators 
with their palettes. “I’ve done entire projects based on them,” says 
Scheerer. The casual way Scheerer places the Albers on the floor, leaning 
against a turn-of-the-20th-century Chinese cupboard and next to an 
18th-century French chair, is as breezily confident as the designer him 


self. What could be more Park Avenue? @ 





Left: In the dark library, colors 
glow: a big abstract painting 
by Katherine Lynch, yellow 
cushions and lampshades. 

The sofa is covered in a velvet 
from Decorators Walk; the 
club chair at left wears Fortuny 
fabric. Above: Josef Albers’s 
Homage to the Square is 
propped on the floor against 

a Chinese kitchen cupboard 
(the TV’s inside). The 

Régence chair is covered in 
Brunschwig & Fils’ tiger- 

print linen. 


151 










































This view: In a corner of the 
serene, almost patternless 
master bedroom stands 

a 1930s American silvered i 
Oriental-style screen. Wi 
The far bedside table is HH) 
from Ralph Lauren Home; Hi 
the near one was designed 
by Scheerer. The walls 

are covered in grasscloth. 
The canopy is actually 
“boneless’’—just fabric 
hanging from the 

ceiling. For more details, it 
see Resources. 
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Left: Chartreuse is a bold 
accent in an autumnal 
bouquet. The neutral- 

colored basket, bowl, and 

table set off the vibrant 
chrysanthemums, 
viburnum, and quince. 

Above: Even the simplest 

arrangement of fall fruit 
makes a table more inviting. 


NO HD AY TOASTS AMERICA’S RICHNESS AND BOUNTY 
more thiam Thanksgiving, which can be celebrated in myriad ways, depend- 
ing onWhete one lives and the glories of the season. A country holiday, an 
urban Bet-together, or something in between? Traditional, modern, or min- 
imalisf@Bfom New England to New Mexico, Alaska to Hawaii, holiday 
decorating should always be consistent with your personal style and the 


look of vour home. 


Flowers should be somewhat more serious than what you'd find at a road- 
side or farm stand. Roses in rich reds, fiery oranges, and terra-cotta work 
well, as do chrysanthemums, with their stylized shapes. Try mixing them 
with other plant materials including skimmia, seeded eucalyptus, hyper- 
icum berries, and snowberry. Shiny green magnolia, lemon, and camellia 
leaves add lush contrast. 

Take a cue from 17th-century Dutch still-lifes and toss in some fruit. 
Grapes, apples, pomegranates, lemons and limes, plums, small pears, and 
persimmons add interest to any bouquet. 

A formal color palette should incorporate rich jewel tones such as golden 
yellows, deep burgundies, reds, oranges, and even a brilliant chartreuse. 
Use the same plant materials throughout the house, but in different 
combinations—you don’t want your bouquets to look like those at a 


benefit dinner. 

















































Right: A paisley shawl is an inspired alternative 
to a standard linen tablecloth; fruit and cheese 
are especially appetizing on a plant-motif plate. 
Below: Single flower arrangements in silver vases 
make a stunning contemporary statement. 
Facing page: A rustic table setting incorporates 
warm woods and earthenware, heavy stemware, 
and hunt-inspired dinner plates. 
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T1 ] ] ‘ 
[ablecloths s] off-white, or ecru linen, cotton 


damask, or matelass ider using a beautiful lace 
shawl 

Your best | er is expected at a 
more formal 

Suggested n ' wild 
and chestnut s di 
vidual flans of s¢ 


pump 


[In your centerpieces and other decorations, celebrate nat 
Raid your local farm stand for pumpkins, squashes, go 
Indian corn, apples, pears, nuts, and grapes. Chrysan 
mums, asters, viburnum, chokecherry, hypericum, bif 
sweet, rose hips, crabapples, milkweed, shafts of wh 
poppy pods, and colorful autumn leaves make splendid E 
quets. Arrange them in baskets, crocks, pottery, and mg 
wood, horn, and terra-cotta containers. 

Stick to muted earth tones such as brown, rust, pump 
cognac, burnt umber, orange, and sienna. 

Paisley shawls and quilts are inspired alternatives to tf 
tional linens. Even a table’s natural wood can make a fit 
background on Thanksgiving (be sure to use service coag 
and trivets). 

A rustic holiday demands earthenware, stoneware, cre 


| 
ware, and ceramics, as opposed to fine porcelain, and he 
| 


stemware. Horn or wooden flatware is always a nice to 


but silver works well with everything. 





] 
Suggested menu: pear and squash soup; turkey (or ca 
a ae 
1 cornbread, sage, and sausage stuffing; candied s 


sels sprouts with pancetta and cream; ¢ 


erry relisl nbread or muffins; and lattice-top pum 


pie wit! nila 1¢ ream. @ 















































Candlelight and Swedish antiques 
combine to create an old-world 
mood in a New World house 
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indian dhurrie from Mark — 
Shilen. Top right: A simple 
sconce hangs on a mottled 
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+ “We had great respect for the history of the 
_and wanted to preserve its character” 


THE RURAL FAIRFIELD, CONNECTICUT, HOUSE 
was in ruins when Edie and Martin van Breems first saw it. 
Half had burned down, and there was no roof over the rest. 
All that remained was the oldest part of the structure, a 1760 
Colonial farmhouse (enlarged in 1820) that had proved 
more resilient than several 20th-century additions. The 
rough-hewn beams in the small, low-ceilinged rooms were 
blackened with smoke, and the walls were still standing, but 
anything not destroyed by fire was now threatened by water 
damage. All the wiring and plumbing needed replacing. Yet 
the van Breemses were undaunted. “My husband can do 
anything with his hands,” says Edie van Breems, who owns 
an antiques shop in nearby Woodbury, Connecticut. “He 
has built boats, so rebuilding a house didn’t seem all that 
complicated.” 

A line of Dumpsters on the lawn announced the start of 
the renovation. Soon they were piled high with debris as the 
couple peeled the house back to its bare bones. Behind the 
soaked plaster and lath in the keeping room, where the orig- 
inal family had cooked in the eight-foot-wide fireplace and 
its beehive oven, they found a pair of children’s shoes inside 
the wall. Intrigued, they did a little research, which revealed 
that this was an old custom meant to bring good luck. 


“So we carefully tucked the shoes back in and added a pair 
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ind the soaked plaster and lath in the ke| 
room, they found a pair of children’s shoes | 


belonging to our three-year-old son, Martinus,” Edie says. 
To give the new walls the patina of age, the van Breemses 
troweled on a basic brown coat into which they had stirred 
pigment to tint it dove gray or straw yellow, soft shades that 
hold the shadows and always seem to be bathed in candle- 
light. They were after the beauty of imperfection and the 


lure of texture and color. 





“We had great respect for the history of the house— 


it was built by one of the town’s founding fathers—and we 





wanted to preserve its character,” says Edie. “Yet Martin 


and I both knew that there was no way we could live in 


: those dark, tiny rooms all the time.” So they added a gener- 
ous dining room and a big family kitchen, with a master 
bedroom upstairs. Martin salvaged some chunky beams 
from a dairy barn in the Hudson River Valley and ordered 
old-fashioned windows to help integrate the new wing into 
¢ . . 4 i . rae 
the rest of the house. Here they were cultivating another } ed yellow ce ya 
eae ag m 1760 and is a 
moo. lighter backdrop for Edie van Breems’s Swedish TC aro 
onsuming passion. Her shop, Eleish van 4 4 Jotetiadiah® biotech 
L: ; . en the china and 
which she runs with her partner, Rhonda aun caatits 
8th- and 19th-century Swedish pieces : eile R heeled 
ie oa Ss Obund bythe van | 
( friends since grade school, also offer a OTe Ce nace 
ied their skills working together ; 
] m,” says Edie. “It’s prob 
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Left: The bed in the guest room is from van Breems’s line of reproduction 
furniture. A polka-dot Klippan blanket is folded atop a bridal trunk from 
the north of Sweden. Top: The Garland restaurant range displays van 
Breems’s collection of Swedish copper. Above: A Gustavian-style daybed 
is upholstered in Carleton V’s Comely Check and Tea & Sympathy. 

A circa-1760 cupboard lists in the corner; the original staircase is hung 
with Russian bridle tack. 

































Mg he Ce P ae £ ae , ~ = 
| e big family kitchen, th by oI 
| everything from cooking to homework to potting p alits 





ably the most formal room in the house, but it doesn’t look 
stiff.” In place of a monotonous ring of chairs around a 
table, there are several mismatched pairs and the surprise of 


a flower-print settee. “The wonderful thing about Gustavian 





furniture is that it’s at once elegant and relaxed,” Edie 
explains. “The Swedish craftsmen took all the gobbledy- 
gook of French and Italian court furniture and translated it 
into something simple and refined.” The Swedes also had 
long, dark winters to contend with, so the curve of a painted 
chair may be picked out in gilt to reflect the sparkle off the 
crystal droplets of a chandelier. All the Nordic tricks for 
enhancing light work equally well in a New England farm- 
house, be it 18th century or 21st. 

The van Breemses’ rustic sitting room suits the Gusta 
vian armchairs, settees, and a bench, countrified with cheet 
tul blue-and-white checks and stripes. The cozy space is 
ideal for intimate conversations or settling in with a book 


by the fire. “I have the best of both worlds.” says Edie. 








1 | need to escape from the hustle and bustle of the 





we do everything from cooking to our six 
rs’s homework to potting plants—] 

| yn of the house. It’s cool and cal 

I ca 1 | | 


| 166 


This view: In the kitchen, “ 
CR LR 


- a emmmemeers 1 / PT ao) ant nn = ae 


eM lg 
Rhonda Eleish. For more 
_ details, see Resources. 
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Ethereal gauze cur 
21 feet high move o 
track to cover a wal 

French doors in the li 
room, providing priv 
but admitting light. 

cocktail table is by Ke 
Joyce. The pale 
upholstery is Borde 
from Lee Jofa. An ope 
in the firebox allows 
dining room behing 
share the warmth of 
living room fi 











Writer Lynn Nesmith | | 
Photographer Eric Boman if 
Producer Senga Mortimer | 
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SRL AND HAPPY YET SERENE”: ARCHITECT BOBBY McALPINE USES THOSE 


ords notaly to describe his clients, Gil Diethelm, a semiretired surgeon, and his wife, Nancy, 


L'70 


UT al ( LO 


Ges cribe the house he designed for them a year ago in Destin, Florida, a resort commu- 


ult of Mexico in the state’s northwestern panhandle. “A home should always be a por- 


use their 





o live in Birmingham, Alabama, only a four-hour drive away 
r-round, especially in spring and fall, which are idyllic here. They asked 
n Montgomery, Alabama, for a house big enough to share with their 
non holidays and vacations, but, as Nancy Diethelm recalls, “We 

to look like, except for lots of windows. From our first meeting, 


vays listening.” What he heard about the couple’s origins in the 
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Clockwise from far left: 
The terrace tables 

and chairs are from 
Phillips Metal Works; 
big brackets support 
an upstairs porch. The 
kitchen cabinetwork 

is custom; a pair of 
Sub-Zero refrigerator- 
freezers flank the clean- 
up counter. Architect 
Bobby McAlpine’s 
design includes a 
double-peaked main 
house and a separate 
garage and guest 
studio to the right; 
cedar shingles are 
stained a bluish silver. 
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Facing page: The banquette in the 

dining room’s bay window was designed 

by Susan Ferrier and is covered in i} 

Fiddlehead Fern from Brunschwig & Fils. i 

The dining table is an Italian walnut 

piece from A.D. Antiquity; the leather 

storage stools are by architect Bobby 

McAlpine. Below: A library and adjoining 

balcony are part of the upstairs master 

suite; the sofa is covered in a Glant khaki. Wi 
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Northeast inspired him to build in the Shingle Style idiom—one he felt would be just as suitable off 
the Gulf of Mexico as off the Atlantic, where it originated more than a century ago. | Ih 


Like its Newport and Southampton prototypes, the building contains grand spaces, such as the 
































21-foot-tall living room, and intimate ones, such as a dining room under a normal-height beamed 
ceiling, and two guest bedrooms. Traditional, too, are bold details: some massive moldings, two 
heroic exposed structural columns inside, and huge brackets outside supporting the second-story 
porch over the terrace. 

Susan Ferrier, a partner in a decorating firm with Bobby McAlpine (he has a separate architec- 
ture firm), designed the interiors. “It was very important to the owners that the rooms should feel as 
good as they looked,” she says, and on one of Ferrier’s New York shopping trips, both the senior 


Diethelms came along to try out all the seating furniture. Visiting grandchildren were always kept in 
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“Tt was very important to 
the owners that the rooms should 
feel as good as they looked 















mind—from their vast guest studio over the garage with two queen-size sleep sofas and various cots, 
to the design and material of the dining room stools, impervious to spills and stains from the shrimp 
boils and other treats made just for them. 

in their Birmingham home, the Diethelms had several important Swedish heirloom pieces that 
blushed unseen in corners of crowded rooms. These were brought to Florida, where they now star 


lors, soft prints, clean-lined upholstery, simple floor coverings, and minimal window 


i tre mong the best examples are a secretary in the living room and a pedestal table in the 
15 : . 3 . 3 
f ‘t of the upstairs master suite. lthough the couple kept the upper floor entirely 


t lroom is open to daylight all around. “My husband spent decades indoors in 
opera w he wants to see the outdoors wherever he is in this house,” says Nancy 


Diethelm. “ have big tall windows on four sices and hardly any curtains.” @ 













































INSTANT MESsdZe 


































Writer Mario Lopez-Cordero 


DESIGNER DOSSIER: ALBERTO PINTO 


To Paris-based interior designer Alberto Pinto, for whom opulence is second 


nature, nothing tops North Africa, where he has a vacation home. “Tangier is an 





absolute paradise—its mix of Oriental and Occidental culture has inspired artis 
like Matisse and Delacroix and writers like Paul Bowles,” says Pinto, whose less 
known contemporary interiors are the subject of the forthcoming Alberto Pinto: Moderns (Rizzoli, $75). “A firm there 
| has been producing hand-knotted wool, cotton, and jute carpets for over 200 years; | recently custom-ordered a pai} 


of rugs with a geometric pattern in beige, white, and black.” Rugs available through Saxony Carpet Co., 212-755-7100. 


ART SMART: LE 
GORBUSIER-BEFORE 
LE CORBUSIER 
Between 1907 and 1922, 
Charles-Edouard Jeanneret 
embarked on a''Voyage en 
Zigzag,’ a period in which he 





> 





| experimented with everything ARCHITECTURE 
from Gothic architecture to 
~ . . 
: Rennes canting ane Rudolph Schindler’s 1922 Kings Roa 
NP changed his name to Le House in West Hollywood was a proy 
* Corbusier along the way. , ; ) 
TT her Gate Canter ing ground for the architect’s most ra 
in New York takes these for- cal innovations. Even the furniture, 
mative years as the subject : 
SET bnonaveweich: generously proportioned and made of 
the famed architect's early redwood planks, reflected the space’s 
sketches, paintings, and mod- : ; 
Beals were initia: simple geometry. Now the pieces are 
tial contemporaries such as being reproduced by Marmol Radzin¢ 
painter Fernand Léger. Opens . : : . 
Vio ee Furniture, which will donate a portioi 





Graduate Center, 18 West of the proceeds to the structure’s con: 
fen 86th Street; 212-501-3000. 





servation. Marmol Radziner Furniturey 
866-869-0250 or www.marmolradzinelh 


furniture.com. 
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Swiffer’ Sweeper —_| 


Guests will come and go all season long, and 
you'll want your home to look beautiful for 
| every visit. With Swiffer Dry cloth’s electro- 
static action and Lift & Lock” Pockets, 


you can attract and trap dirt, 
Swiffer Wet 


cloths are the qust, and hair. Instead of 
smart way 


to get rid of just stirring up pet dander, 
muddy floors. 






Swiffer Dry cloths collect 
most common. allergens 
upon contact. Just a simple 
switch of the cloth, and Swiffer 
Wet easily removes light dirt 


from any floor with no rinsing. 





ee 


Try the Dry cloth 
for picking up pet 
hair and dust. 





176 





{ 





uper- 
Lock- 
© pulls 
ps dirt 
ion to 
d it off 
Fr One 

about 








jooms. 





} 





iffe 
R MOP 












NetJet™ 


oliday your guests are certain to 


imesses, spread messes, and leave 


them all behind. The Swiffer 
WetJet is the smart way to 
get your home back to 
being picture-perfect. Its 
Jet Action spray and super- 
absorbent Lock-Away Core 
work together to trap dirt 
better, faster, and easier than 
a mop and bucket. Spills, 
messes, and mud are no 


match for the Swiffer WetJet. 


Swiffer WetJet’s premixed solution 
dissolves tough greasy stains 

It leaves virtually no streaks or 
haze behind. Each 1 liter cartridge 
lasts about 2 to 3 months. 


| WORKS SAFELY ON 


JALLY ALL FLOORS INCLUDING 





$ 


vinyl 





laminate 


Bho 


ses) 





gies 





























ee ae 
ee 





st ss 


_— 



































ds 














Sal | Nouse this season. 





ive yourself the gift.of a 
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5 k for Swiffer with the household cleaners. $ $ O QO == Look for Swiffer with the household clean 
OT TEES | 
idicated. May not t CONSUMER: Redeem ONLY by purchasing the brand size(s) indicated 
i e redemption. You pay a y reproduced. Void if transferred to any person, firm or group prior to store red 
MIT ONE COUPON PER PURCHASE on any ONE Swiffer Product ary sales tax. Any other use constitutes aud. LIMIT ONE COUPON PER 
DEALER: Sending coupons to Procter & Gamble, 2150 Sunnybrook Dm 
Ohio 45237 { ipliance with “Requirements for Proper Coupon 
py available by writing to the above addres ash Value 1/1000} 
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i _ _Availab 
A new collection of block- Pollack a 
printed wallcoverings § —«- 979 Third Avenue _ 
from Alpha Workshops. New York City | 
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W Marcia Sherrill 
Photographer Kelly Bugden 


roducer Kendell Cronstrom 


His year-old 
restaurant 

a certified 
smash, chef 
Joel Antunes 
has Atlanta 
swooning 





N ATLANTA, WHERE THE WORD MICHELIN STILL EVOKES 
images of whitewall radials more often than piquant escargdteries in 
the Cannes foothills, the quaint tradition of Mama JoJo’s ham steak 
with redeye gravy has been quietly forsaken by innovative restaurants 
such as La Grotta, Nikolai’s Roof, and Pano’s & Paul’s. But the mar- 
riage of inspired design and world-class fare is a more recent phenome- 
non. The city has stepped up to the Rosenthal plate with Joél. 
Architect-designer Bill Johnson, Atlanta’s answer to Adam Tihany, has cre- 
ated an Ayn Randian environment deep-within the Forum, one of Atlanta’s 
ubiquitous generic office towers. A startling contrast to the banal com- 
mercial space, Joél’s design is sui generis, an idiosyncratic blend of modern 
ind hand-hewn. 
Johnson’s premise was to make a bistro for the new bourgeoisie while 
roring the personality of chef Joél Antunes, who studied in Lyons and 
tked his way through Asia, Europe, and North America. “The decor 


natch Joél’s international persona,” says Johnson, “so I went for 





\dernist mood, mixing Arts and Crafts with an unstudied Continental 
Antunes sold bronze grates and hand-crafted metal-wrapped column 


askan king cra ; coe ae . . re : 
Alaskan king cr 1 daring proximity to unique designer glass-art fixtures, > 
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New Bounty Designer’s Touch. 
At last, modern doesn’t mean just white. 





























9 elegant new 





























designs at home 
in the most 
contemporary 
kitchens. Superior 
strength and 
absorbency 


complimentary.” 





©2002 P&G ©AGC, Inc. ©Hallmark Licensing, Inc 











*wet strength & absorbency vs. leading 2-ply towels 





The Quilted Quicker Picker-Upper. 


See all the new designs at Quicker Picker Upper.com 
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automotive 

BUICK ; 

Harley Earl’s spirit lives on in the 2003 Buicks at 
www.buick.com. Check #1. 

KIA S 
Introducing the well-equipped Kia Sorento midsize SUV, 
starting under $20,000. For the first time, love and logic have 
come together in one SUV. Visit www.kiasorento.com or call 
1-800-333-4KIA or check #2. 

LINCOLN 

There are those who travel and those who travel well. For 
more information, or to schedule a test drive, visit 
Lincoln.com or call 1-800-688-8898. Check #3. 


home furnishings 
AMERICAN STANDARD Maye 

The key to putting together your ideal bathroom is right at 
your fingertips. Take the next step into your new bathroom 
by ordering our 112-page book “The Collection” and our 
Faucets catalog. Check #4. Free. 

AMTICO INTERNATIONAL, INC. 

Amtico resilient tiles replicate the look of natural surfaces 
of wood, stone, marble,mosaic, and metal without the 
drawbacks. All Amtico products carry a 20-year residential 
guarantee. Please contact 1-800-291-9885 or visit our 
website at www.amtico.com for additional information. 
BERNHARDT 

It's more than a piece of furniture. It’s part of you. The 
Bernhardt family has been crafting fine furniture since 
1889. 1-866-881-3538. www.bernhardt.com. Check #6. 


CALVIN KLEIN HOME 

For store locations nationwide, 1-800-294-7978. 
CENTURY FURNITURE 

Century Furniture is a complete design resource. Send for our 
new casa collection featuring 55 pages of bedrooms, living 
rooms and dining rooms inspired by Italy, Portugal and Santa 
Barbara. Please check#8. 

CHARLES P. ROGERS 

Charles P Rogers Beds, Est.1855. Original 19th and 20th 
century headboards, beds, canopy, daybeds and traditional 
European bed linens now available direct from America’s 
oldest bed maker. Free color catalog and sale price list. 
Phone orders welcome. Shipping available worldwide. 

Please check #9. Free. 

COURISTAN 

For seventy-five years, Couristan has been the trusted name 
in the floor covering industry, offering a vast assortment of 
exclusively designed power-loomed and handmade area rugs, 
as well as residential and contract broadloom. The 24-page 
Couristan Portfolio Catalog provides a quick glimpse of the 
company’s extensive product lines. Check #10. Free. 
DREXEL HERITAGE 

We invite you to discover Drexel Heritage fine furnishings. A vari- 
ety of styles for a world of individuals. To receive Drexel Heritage 
Furnishings Images and Inspirations please check #11. $5. 
GRANGE 

Experience timeless quality. Fine French home furnishings for 
the bedroom, dining room and living room with upholstery 
and occasional pieces suited for today’s style of living. 
Tomorrow’s antiques. Check #12. $10. 

HOME & GARDEN TELEVISION 

Imagine having three designers vying for your business when 
your redecorating a room. It’s Home & Garden Television's 
Designers’ Challenge. Thursday nights. One lucky homeowner 
chooses from three designs then the space is transformed. 
It's part of Design at Nine, Weeknights at 9:00/8:00c. HGTV. 
Imagine what you can do 

HUNTER DOUGLAS WINDOW FASHIONS 

Visit us at hunterdouglas.com or call 1-800-937-STYLE for 










the name of your ne ithoriz Nouglas dealer, 
and a copy of our free 24-page ¢ Klet with all 
the information you need fox t window 
fashions. Check #14 

INTERIORS BY DECORATING DEN 

INTERIORS by Decorating Den con h ideas 


and samples of custom window tr 
floor coverings, bedding, lighting anc 
image and new name emphasizes wn 

Call us today for your complimentary consui 






Please check the corresponding nul 
House Beautiful, P.O. Box 17( 
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KINGSLEY BATE 
America’s leading manufacturer of solid teak outdoor 
furniture. Visit our website at www.kingsleybate.com for 
the store nearest you. Check #16 for a brochure. $5. 
KRAVET : 
Kravet has celebrated over 80 years of beautiful, decorative 
fabrics and furnishings. Our company brochure explains the 
complete Kravet line of products including the licensed fabric 
collections. Check #17. $2. 
LARSON-JUHL 
A great frame touches the entire room adding elegance and 
personal style. For the best in custom frames, ask your 
framer for the Craig Ponzio Custom Frame Collection by 
Larson-Juhl. For a brochure, call 1-800-886-6126 or visit 
www.larsonjuhl.com, or check #18. Free. 
LAURA ASHLEY 
Kravet proudly offers the Laura Ashley Home Collection. 
Reacquaint yourself with the classics and introduce yourself to 
the newest collection, Country House. For more information call 
1-800-645-9068 or visit www.kravet.com, or check #19. Free. 
LA-Z-BOY 
For our free home furnishings kit, including product 
information and decorating guide complete with planning 
grid and furniture templates, check #20. 
MASONITE INTERNATIONAL CORPORATION 
Masonite’s free, full colour brochure showcases our extensive 
collection of interior and exterior doors. It contains detailed 
product information, decorating, design and style ideas as 
well as information on how to contact us. Check#21. Free. 
MCGUIRE FURNITURE 
McGuire Furniture Portfolio, 108-page full color edition 
featuring the finest in rattan designs, solid teak bamboo 
tables, aluminum laced-rawhide, lighting and other 
collections. Check #22. $15. 
THE MITCHELL GOLD CO. 
Visit our web site or call 800-789-5401 to learn more about our 
passion for style. Whether it’s slipcovered sofas, leather club chairs, 
sleek recliners or incredible ottomans, we have a style that fits your 
mood. We will assist you in locating the hottest specialty retailer in 
your area. warm...fresh...current...comfort...style. Check #23. 
PIERRE FREY 
Pierre Frey offers an exquisite collection of signature fabrics, 
wallcoverings, and accessories in traditional 18th century 
French designs, novelty prints, and minimalist patterns. 
Contact Pierre Frey at 212-213-3099 for the showroom 
nearest you. Available to the trade only. Check #24. 
PIERCE MARTIN 
Pierce Martin is your one-stop source for upscale wicker, 
rattan, and iron furnishings as well as an extensive collection 
of unique Eastern antiques and accessories. Professional 
Design Resource. Check #25. Free. 
RAYMOND WAITES DESIGN 
Raymond Waites Design delivers luxurious warmth, 
exotic style and relaxed elegance directly to your home. 
For more information, check #26. $5. 
RESTORATION HARDWARE 
At Restoration Hardware, you'll explore an exceptionally well- 
merchandised world of high-quality furniture, lighting, cabinet 
hardware, interior and exterior fittings, gardenware, fixtures, 
tools, books, devices, discoveries and amusements. These are 
products of lasting value and classic design. Check #27. Free. 
RICHARD SCHULTZ DESIGN 
Innovative furniture designs for interior or exterior use. A 
diverse range of styles from the classic 1966 collection and 
petal collection to the topiary and café collection of today. 
Call us at 215-679-2222. For a free catalogue or to visit our 
garden go to www.richardschultz.com or check #28. 
ROBERT ALLEN 
Robert Allen offers “infinite” ranges of color. For information on 
our fabric collections contact your designer or check #29. Free. 
SCHONBEK 
Crystal chandeliers in any style you desire—Retro, Renaissance, 
or Rococo, triumphantly Empire, starkly contemporary or daringly 
custom. Video and brochure show a multitude of original designs 
and tell the story of Schonbek, which was founded in 1870 in 
Bohemia. Check #30. Free 
SDH ENTERPRISES 
DH Enierprises offers “purely” refreshing products for the body, 
lind and soul. By creatively designing and manufacturing textile 
ucts made of all natural fibers, we produce elegant assort- 
nic: elicit a warm and peaceful feeling. Check #31. Free. 


nd mail with payment, if require 
id through January, 2003. i 


{ november J 


an index of information 
offered by our advertiser) | 


WAVERLY 

Waverly—Your complete decorating resource with an 
elegant assortment of home furnishing products. Seiji 
a free brochure on the Waverly brand. Check #32. 
ZOFFANY " 
Fabrics, wallcoverings and trim. The finest archive-o ir 


patterns in prints and wovens with numerous hand 
wallpaper. Check#33. Free. 


kitchen & bath 


CUISINART 

Cuisinart, Savor the Good Life.” People have fallen 
love with entertaining and have come to rely on the 
they can count on from Cuisinart. Eat well, drink well 
live well. Enjoy the good life. It all begins in the kitc 
Check #34. Free. 

DACOR® 

DACOR, an innovative leader in quality and stylish de | 
high-end kitchen appliances, continues to bring eXCe) 
performance to kitchens around the world. DACOR of} 
three beautifully unique styles including Epicure, Pre 
and Millennia. Product line includes ranges, ovens, ¢ 
warming ovens, microwaves, hoods, outdoor grills ar 
DACOR is The life of the kitchen:" Call 1-800-772-74 
visit www.dacor.com. Check #35 for a free brochure 


DUPONT CORIAN 

The inviting beauty of Dupont Corian® solid surfaces 
100 enticing colors. Seamless sink options. All backe 
10-year limited warranty. For retailers, visit corian.co 
1-800-4Corian. 

KITCHENAID 

KitchenAid offers a complete line of beautifully desig 
professional-quality major and countertop appliances 
For more information, plus recipes and entertaining t 
check #37. Free. 

MARTEX 

For a free brochure on getting the most from your shé 
towels and blankets, please check #38. 

MIELE 

Miele Master Chef Collection 5 burner gas cooktops 0 
ultra performance power with a design that allows yo 
choose the right style for your kitchen. Check #39. 
ROYAL VELVET 

Indulge yourself in Royal Velvet’s bed and bath collec 
You'll get lost in plush softness and a kaleidoscope 0! 
colors inspired by nature. Adorn your bathroom with 
cotton towels and bath rugs. Slip into soft 275 thread 
100% cotton Pima cotton sheets that coordinate with 
bedding ensembles. To choose your beautiful colors, 
www.royalvelvet.com or check #40. 

WOOD-MODE 

Full-color pamphlet shows a sampling of designs, frot 
traditional to contemporary, and describes the exclu 
finishing process that enhances the beauty and durab 
of Wood-Mode cabinetry. It also includes an offer for é 
Designer Literature Collection ($20 value). Check #4 
WOLF APPLIANCES 

Wolf, a premium brand of kitchen appliances, offers 
built-in ovens, cook tops, ranges, ventilation, and out 
grills. To fuel your passion for cooking contact Wolf at 
www.wolfappliances.com or call 1-800-332-1405, or 
check #42. Free. 











| 


miscellaneous 

BERINGER 

Beringer vineyards ceiebrating over 125 years of — 
winemaking excellence. Please visit us at www.bering 
or check #43. 

CALIFORNIA CLOSETS 

A customized storage area transcends form and funct 
into architecture for the art of living. Call 1-888-336-9 
to arrange a free design appointment in your home of 
www.calclosets.com. 

CESAR® 

Sophisticated food for sophisticated dogs. Visit www.cé 
HEREND PORCELAIN 

Herend, the exquisitely hand painted porcelain favored 
royalty, invites you to experience the beauty of “white 
with our free brochure. Check #46 or call 1-800-643 





fax to (419) 621-4350. If card is missing, please send request to: 
material is no longer available you will be notified by mail. 








~celain sculptures are renowned the world over for 
‘nal and authentic style. Considered to be the finest 
cart from the second half of the twentieth century, the 
ladro are reflections of a unique artistic vision. For 
ized retailer, please visit www.lladro.com or call 800- 
t For a complimentary brochure, please check #47. 










‘CARD 
‘oday for MasterCard Exclusives Online™ 
lastercard.com. 
AN VINEYARDS 
fted, award-winning wines from the emerging 
bara county region. To learn more, visit us at 
dianvineyards.com. 
itY FIREPLACE 
*s a full line of high quality gas and wood burning 
‘ing stoves, fireplaces and fireplace inserts. For more 
yn, check #50. 


hes & jewel 


que theme related watches made by renowned 

areschal in Besancon, France. Accurate quartz, 

stal and water-resistant to 99 feet. A watch for 

ssion, music, or sport related. Check #51. 

SWITZERLAND 

y a team of award winning industrial designers, The 

action of watches and jewelry is proudly displayed 

elry stores. For store information and a brochure 

800-827-7590 or visit www.alfex.com. Check #52. 

OL 

RIOL collection features an exquisite array of fine 

d timepieces that combine contemporary design 

ic artistry. Experience the unsurpassed beauty of the 

itch and stunning Flamme Blanche collection with 

. Check #53. 

IND IS FOREVER 

Jesign Gallery at adiamondisforever.com to see 

of beautiful diamond designs by world famous 
Check #54. 





































it 


nspirations.org is your on-line magazine source for the 
‘mation on Gold in fashion and jewelry design. From 
jewelry designers to the latest in pop culture jewelry 
u'll be inspired by Gold: sunshine you can touch. 
WSKI CRYSTAL 
Sut-crystal giftware, collectibles, home decor 
‘ad fashion jewelry. For a free brochure check #56 
300-648-8210. 
GOLD COUNCIL 
ast in gold jewelry, fashion & accessories, visit the 
/ Council’s online magazine Gold Inspirations at 
nspirations.org. Be inspired to glow with Gold. Check #57. 


idows & flooring 

TIC PINE FLOORS So 
and Southern yellow pine 4'—12" wide. Free brochure. 
‘jackage available. Convenient shipping. Check #58. 
/HARDWOOD FLOORS 
i brochure featuring the latest in flooring styles from 
y's leading hardwood flooring manufacturer. For a 
) brochure check #59. 
| WINDOWS & DOORS 
fers a free 30-page catalog featuring their line of 
clad wood windows and doors. Check #60 for 
olor photographs and information on Marvin's 
‘Jand custom products. 
HARDWOOD FLOORING 
| ured with the greatest care with state-of-the-art technol- 
JGE floors are built to last and leave a lasting impression. 
warm and rich character, MIRAGE prefinished hardwood 
val your goal of finding the highest quality product whose 
hstands the test of time. Absolutely nothing compares to 
Jardwood floors. Enjoy the very best, in beauty, in quality 
'». Check #61 for more information. 
K CARPET/FLOORING 
| lohawk product literature or to find a Mohawk 
your area, call 1-800-2Mohawk or 
awk-flooring.com. Check #62. 





for direct access to our advertisers call the following 


toll-free numbers or 
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automotive / 
































Buick si fe ass aoa ae —__ www.buick.com 
Chevy Ria = 1-800-950-2438 ___ www.chevrolet.com/car 
Chevy Tahoe Ai a 1-800-980-2438 www.chevrolet.com/tahoe 
Chrysler Brand — 2s -1-800-CHRYSLER www.chryslercars.com 
Dodge ey eee eee ee = ____www4adodge.com 
GMC-Envoy —_1-888-ENVOY-4-U ers www.envoy.gmc.com 
Jeep = ead as ee Sa Ae __www.jeep.com 
Kia ee 1-800-333-4KIA ee —www.kia.com 
Lincoln —___ 1-800-688-8898 www.lincoln.com 
Oldsmobile 1-800-718-7778 www.oldsmobile.com 


home furnishings 
American Standard 
Baldwin Hardware Corporation 
Bernhardt _ 
Brueton 


Charles P. Rogers Beds 
Calvin Klein Home 








1-800-524-9797 ext.75 
1-800-566-1986 
1-866-881-3538 
1-800-221-6783 
1-800-272-7726 
1-800-294-7978 


__www.americanstandard-us.com 





—_www.bernhardt.com 
www.brueton.com 


oe www.charlesprogers.com 























Century Furniture 1-800-852-5552, = ____ www.centuryfurniture.com 
Couristan 1-800-223-6186 oes www.couristan.com 
Drexel Heritage Furnishings _ 1-800-916-1986 Se _www.drexelheritage.com 
F. Schumacher & Company _ A158002332=3384 ee nee 
Grange 1-800-GRANGE-1 www.grange.fr 
Hickory Chair 1-800-349-4579 a —___ www. hickorychair.com 
Home & Garden Television www. hetv.com 
Karastan — 1-800-234-1120/ ext 88 





Kingsley Bate _ 
Kincaid “Solidwood” Furniture 

Kravet eee 7 = 
Lane Venture 

Larson-Juhl - 

Masonite International Corporation 
McGuire Furniture Company 
The Mitchell Gold Co. _ 
Pierce Martin 
Restoration Hardware 
Robert Allen @ home 
Raymond Waites 
Roche Bobois 
SDH Enterprises | 








1-800-334-8701 


~ 1-800-244-2688 


www. kingsleybate.com 
www.kincaidfurniture.com 

- __www.kravet.com 
www.laneventure.com 
www.larsonjuhl.com 
_www.masonite.com 
www.mcguirefurniture.com 
www.mitchellgold.com 
www.piercemartin.com 
www.restorationhardware.com 


1-800-750-LANE 
~ 1-800-645-9068 
1-800-235-3558 
“1-800-886-6126 
£31G80026032300 7s oe 
1-800-662-4847 
1-800-789-5401 _ 








1-888-243-9720 


1-800-333-3777 


__www.raymondwaites.com 


www.roche-bobois.com 
www.sdhonline.com 


1-800-972-8375 





Sherwin Williams 
The Mitchell Gold Company | 





“www.sherwin-williams.com 
____ www.mitchellgold.com 


~ 1-800-4-SHERWIN 
1-800-789-5401 

















Waverl 1-800-423-5881 www.waverly.com 
lnccheneee bath 

Corian® 1-800-986-6444 www.corian.com/info 
Cuisinart 1-800-726-0190 www.cuisinart.com 
Dacor® a= ae 1-800-772-7778 Est Si __www.dacor.com 
Dupont Corian 1-800-4Corian www.corian.com 





Herend Porcelain 


1-800-643-7363 www. herendusa.com 




















KitchenAid a 1-800-422-1230 . www. KitchenAid.com 
Kohler Company 1-800-4-KOHLER/ ext.AR6 www.kohlerco.com 
Miele _ >= a x Ast an y www.miele.com 
Martex a 1-800-533-8229 _ : ‘www.martex.com 
Newman’s Own | = Es 2ENG nth eT www.newmansown.com 
Price Pfister e a 1-800-PFAUCET a __www.pricepfister.com 
Royal Velvet _ 1-800-237-3209 __www.royalvelvet.com 


Wolf Appliances 
Wood-Mode, Inc. 


___ www.wolfappliances.com 
__www.wood-mode.com 


1-800-332-1405 
1-800-635-7500 
























































miscellaneous 

Baccarat 1-800-777-0100 www. baccarat.fr 
Beringer = » i ae or ae _____ www. beringer.com 
California Closets —_ 1-888-336-9709 www.calclosets.com 
Cesar www.cesar.com 
Christofle = ~—_1-877-PAVILLON ee 44 tg 
Echo _ _ www.echodesign.com 





Endless Pools 


1-800-233-0741 











FramerSelect =a 1-800-444-8387, ___________www.FramerSelect.com 
Gump's _ 1-800-289-4438 www.gumps.com 
Lalique 1-800-993-2580 : www.lalique.com 
Lladro a 1-800-634-9088 > a __www.lladro.com 








Meridian Vineyards cs. 
New York School of Interior Design _ 


‘ www.meridianvineyards.com 
1-800-33NYSID 








Promensil - - 1-877-417-7663 _ ____ www.promensil.com 
Regency Fireplaces 1-866-TOP-HEAT __www.RegencyQualityTime.com 
San Francisco Herb Company 1-800-227-4530 ____ www.SFHerb.com 
Sure Fit - ___1-888-SUREFIT ww. SUREFIT.com 
Swarovski ma 1-800-648-8210 - www.swarovski.com 


watches and jewelry 
A Diamond is Forever 

Alfex of Switzerland 

AKTEO- 


www.adiamondisforever.com 
www.alfex.com 
www.akteo.com 


1-800-827-7590 
1-800-360-2586 _ 





Jewels by Star 1-800-223-2277 www.jbstar.com 
windows and flooring 
Armstrong 1-888-Armstrong www.armstrong.com 


Authentic Pine Floors, Inc. 
Bruce Hardwood Floors 
Marvin Windows & Doors 
MIRAGE Hardwood Floors 
Pella _ 


~ 1-800-722-4647 


1-800-283-6038 www.authenticpinefloors.com 
__www.bruce.com 
www.marvin.com 
www.boa.franc.com 


www.pella.com 


1-888-537-8268 
1-800-463-1303 
1-800-54-PELLA 


Click on our website address for House Beautiful advertiser and special event opportunities... hbhighlights.com 
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Left and above: 
Squares, 
rectangles, and 
swirls define 
the sleek dining 
room and bar. 
Right: The take- 
out counter 
looks as good 
as the food. For 
more details, 
see Resources. 


giving Joél what Johnson calls “a Wrightian character—all 
squares, circles, and lines. Because the details are so tactile, 
the rooms have a spirit that’s sophisticated but folksy.” 

So goes the food. Antunes, late of London’s Les Saveurs 
and the Oriental Hotel in Bangkok, is a master with Asian 
inflections. He attained local dignitary status as the man 
behind Buckhead’s multi-award-winning Ritz-Carlton din- 
ing room before leaving to open Joél in October 2001. The 
restaurant quickly gained momentum with a pancultural 
French-Asian menu that is never precious or contrived. 
The food pairings, such as Alaskan king crab with daikon 
and pineapple jus and lobster cooked with galanga and 
coriander fried noodles, testify to the chef’s wizardry. Less 
heady fare, including green beans with lemon confit and 


wild spinach with a shallot curry, issues from the kitchen 


in Antunes’s signature cocottes. “I like clean and simple 
food,” says Antunes. “I don’t mix ingredients to be out- 
landish. | food only in the sense that my 
French training hi fluenced by my years in Asia. 
That Asian sensibili es the menu some élan and makes 
it More sensuous 


Alaskan King Cra 
1 c. maple syrup 
1 T. Dijon mustard 
1 T. hazelnut oil 
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| like clean and simple food. | don't 
mix ingredients to be outlandish” 


1 daikon radish, sliced fine into 2-inch-diameter circles 
(preferably with a mandoline) 

1 Ib. fresh Alaskan king crabmeat (precooked, drained, 
and picked over) 

2 T. mayonnaise 
Juice of 1 lemon 

2 vanilla beans 

1 c. fresh pineapple juice 

1 T. powdered ginger 

1 T. rice-wine vinegar 


2 oz. baby watercress, washed and patted dry 


In a medium-size bowl, combine syrup, mustard, and hazel 
nut oil, add daikon slices, and marinate covered in th 
refrigerator for 12 hours or overnight. 

In another bowl, combine crabmeat with mayonnaise an 
lemon juice and set aside. 

Cut vanilla beans in half lengthwise and scrape seeds int 
a small bowl. Discard pods. Add pineapple juice, ginger, an 
rice-wine vinegar to vanilla seeds, mix well, and set aside 

For each serving, place a 2-by-2-inch metal cylinder on 
salad plate and arrange the daikon slices in overlapping lay 
ers around its circumference. Scoop some of the crabmez 
mixture into the middle of the cylinder, gently remove cylir 
der, and garnish salad with watercress sprigs. Drizzle pine 


apple dressing around plate. Serves 8. @ 
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“NV upricut peeP-CEN™ 


Now there’s an easy way to keep your carpets looking good for a very, very long time. Fiber Cleansing Formula™ 
from BISSELL. It’s the only formula that cleans and applies Scotchgard protector for excellent stain protection, 


Bissell all in one simple step. Best of all, it’s designed to work great in any upright deep-cleaning machine, HGARD 
: including rentals. So look for BISSELL Fiber Cleansing Formula in the vacuum cleaner aisle today. —reCTOR 


Of all the memorable things to happen to carpet over the years, this is definitely one of the best. << 
= 


Special formulas for pet owners and allergen control are also available. bissell.com 





©2002 BISSELL Homecare, Inc. Scotchgard’’ is a trademark of 3M 




































































GoubIe Take Get this month’s looks for less 


Producer Tori Mike 


From “Malibu Marvel,” pages 128-3) 


M@H The writing's on the walls 
= with Farrow & Ball's 
SILVERGATE WALLPAPER #835. 
- $95/ROLL; THROUGH 

| DESIGNERS: 888-511-1121 OR 

~ WWW.FARROW-BALL.COM. 








Mimic the living room's inlaid cocktail 
table with a MIDDLE EASTERN 
WEDDING CHEST from Wunderley. 
$795; WWW.WUNDERLEY.COM. 






The HANNA SOFA 
from Oly is well suited 
for extra seating. $3,450; 


OR LOG ON TO WWW. 
OLYSTUDIO.COM. 


Add some sparkle with the Via % c 


VERSAILLES CHANDEiIER 
#9856 from Currey & 
Company. APPROXIMATE 
RETAIL PRICE: $2,125; 

FOR STORE LOCATIONS, 


CALL 678-533-1500. 
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Put on a good vase: EGG VA 
in prugna and fieno. APPROX: 
RETAIL PRICE: $1,035 EACH; | 
DESIGNERS AT DONGHIA: Bi 
OR WWW.DONGHIA.COM. | 


From “Sheer Luxury,” pages 144-53. 


FOR STORE LOCATIONS, ~~ 
CALL 510-644-1870 | | 





























Roche-Bob 
LA ROUTE) 
THE armolt 
IS $5,225; 88 
972-8375 OF 
WWW.ROC 


BOBOIS.CC 











(Continued on pé 








Next time, use Glad’ Drawstring 
trash bags. They’re the only bags 
with 3-ply strength to help protect 


against messy breaks. 


Don’t get mad. Get Glad kitchen 


and black trash bags. 

















DONT GEE MAD. GET GiAD. 
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The holidays are here, and it’s time to make 
that picture-perfect meal. Although you 
are the head chef, you are not alone, The 
Butterball” Turkey Talk-Line staff helps 
nearly 100,000 callers every year. Open 
throughout November and December, 
the Talk-Line is staffed by 45 profes- 
sionally trained home economists and 
dieticians who can provide solutions for 


virtually every turkey preparation need, 





Wondering whether to buy a fresh or 


C ~ rlzeyy? TI, : 
frozen turkey? Unsure as to how large a 
g 


1 ] 
t | 


uld purchase? Need leftover 


recipe | i hese jul stions and more 


~ : : “ | ) L 
can be answered by > the Butterball 
Turkey ITERBALL o1 
visiting W webs 

> =f) yt y 
even off ull 


and Carve at 





advertisement 


you might need some last-minute help. 





Looking for a new way to use leftover 


turkey? Try this tasty recipe. 
mexican fiesta soup 


1 cup chunky salsa with chipotle 


1 can (15 ounces) black beans, 
drained and rinsed 


1 cup frozen whole kernel} corn 


1 cup chopped, cooked 
Butterball® Turkey 


1 can (14.5 ounces) Butterball 
Chicken Broth 


Garnish: 


sour cream and cilantro 


In a large Saucepan combine salsa. 


lack beans yn, turkey and broth 


Bring to a boil ove: 


medium-high 


Reduce heat and simmer 5 min 


oliday 


Even if you've cooked the bird a million times, 


SAVE TIME BEFORE AND AF 


Save time by preparing soups an 
dressings two days before Thanks 


Store in GladWare’ in your refrig 





Parboil vegetables and wash a 
salad greens the day before Thankg 
Wrap in paper towels and store in 


Food Storage Bags. 





Refrigerate or freeze leftovers 
two hours. Divide large amou 


leftovers into small shallow cont 





for quick cooling in the refrigerat 


For more food storage tips 
visit www.glad.com. 





Butterball is a registered trademark of ConAgra Brands, Inc 


GLAD is a registered trademark of The Glad Products Compa 


ny 
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1ED. 


MAMA’S GOT THE MAGIC 


n it comes to stains, 


Whe 
there’ no clean like a bleach-clean. 





MAMA’S NOT WORR 


THE DAILY 
SCOOP 


0% A 
by 


Felina 
Scoopola. 


Your kitty 
correspondent. 








"| MOVE OVER ROVER. 
Cats have just replaced dogs 


as America’s favorite pets. 
Tough luck Fido. 


= BETTER ODOR CONTROL. 





New Improved Scoop Away’ Cat 
Litter clumps better than ively: 
Cats: To help you scoop odors 
away better than Tidy Cats* 
Congratulations Scoop Away. 


The scoop is...it’s 
better than ever! 





For more Scoop go to w W W.Scoopaway.com 





“Versus Tidy Cats” Immediate Od trol Formula. Tidy Cats? is a registered trademark of Ralston Purina C )2 The Clorox Pet Products Company 
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Once you taste Smucker’s® Sugar Free™ Preserves, you'll wonder how it can be 


sugar free. But it is. Combining Smucker’s great-tasting goodness with NutraSweet* 






brand sweetener, Smucker’s Sugar Free Preserves are sure to make you smile. 






trayv7herrt 
NV 





VWCiLi 


_ Preserves 


To locate a store near you that carries Smucker’s Sugar Free products, 







call 1-888-550-9555 or visit us online at www.smucker.com 















CKER, 
With a name like emu ERS It has to be good.” 


2001 The J.M. Smucker Company ®Registered trademarks of The J.M. Smucker Company *NutraSweet and the NutraSweet symbol are registered trademarks of the NutraSweet Company 
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| From “Connecticut Calm,” pages 158| 
l| 
| 


EI? 5ra Y 1 i 
Foes a™ ? \\ 
A. \ 


’ / | The DIRECTOIRE-STYLE BENCH 
| #7410 is $1,292 (WITHOUT FABRIC); 
j THROUGH DESIGNERS AT LOUIS 
J. SOLOMON: 212-545-9200 OR a 
| WWW.LOUISJSOLOMON.COM. Try 4 
covering it in Jane Churchill's SAIL 
NARROW STRIPE. APPROXIMATE 
RETAIL PRICE: $51/YARD; THROUGH 
DESIGNERS AT COWTAN & TOUT: 
877-235-7871. 


£ 


ee e7 


UZ 
Me 
| | 








How Swede it is: the HEDVIG CHAIR 
from the Haga Collection, available £ ae +. 

at Karl XIl Swedish Antiques. $1,485 NMG ee 3 4 
(WITHOUT FABRIC); 323-852-0303. 
We covered ours in HANCOCK WOVEN 
PLAID. APPROXIMATE RETAIL PRICE: 
$60/YARD; THROUGH DESIGNERS 

AT BRUNSCHWIG & FILS: 800-538-1880 
OR WWW.BRUNSCHWIG.COM. 


was, 
mes, 
eae, i 
poet, 
= 


There's never been a better 
} time for Ethan Allen's BOMBE 
SILHOUETTE FLOOR CLOCK. 
Te ra $2,999; 800-228-9229 OR 
WWW.ETHANALLEN.COM. 


soe Nn 





From “Shingle Sensation,” pages 168-75 F et 


COCKTAIL TABLE 
from Amy Howard is 
made for entertaining. 
APPROXIMATE RETAIL 
PRICE: $2,848; 
THROUGH DESIGNERS 
AT AMY HOWARD: 
901-547-1448 OR 
WWW.AMYHOWARD 
COLLECTION.COM. 


















Deets [tee bebe oe 
some lignt on 


She 
the Shingle aesthetic w 
this GOTHIC LANTERN. 
APPROXIMATE RETAIL 
-E: $3,050; THROUGH 
AT NIERMANN 
212-319-7979 
=RP 
».CO 





Put your feet up 
on the BABY BELVILLE 
OTTOMAN by 

George Smith. $2,205; 
212-226-4747 OR 
WWW.GEORGESMITH 











“In a million years, 
it would never 
occur to Chandler 
that he is a dog.” _ 


—TLORRAINE BRACCO 
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FURNITURE 


ELITE INTERIORS!!!! 843-449-3588 
eliteinteriors@48th.com Substantial 
Savings on Fine Furniture!!! 98% of all 
quotes beaten!!!! Nationwide in-home 
delivery!!! Credit cards accepted. 


#1 SOURCE FOR FURNITURE. 1-800- 
662-2612 or visit www.furnituregeek.com 
Save 40% - 60% off retail. All major 
brands. 


INCREDIBLE SAVINGS TO 65%! Name 
Brand Furniture & Grandfather Clocks. 
Nationwide White Glove Delivery. 
WHOLESALE FURNITURE GALLERIES 
800-444-4154 Free Brochure, 
www.discountfurniture.net 


65% FURNITURE DISCOUNTS, 
500 FINEST BRANDS. in-home 
Delivery since 1933. CHERRY HILL 
FURNITURE = 1-800-666-0933 or 
www.cherryhillfurn.com brochures. 
1-800-888-0933 quotes. 


1-800-714-4448 FURNITURE DIRECT*** 
Save up to 65% on major brands. White 
glove express delivery. Major credit 
cards accepted. Immediate quotes. 
www.furnitureorders.com 


PATIO, POOL, PORCH FURNITURE - 
SHIPPED QUICKLY. ALL MAJOR 
BRANDS. www.thegardenroom.com 
1-800-288-1086. 


BRASS BEDS - IRON BEDS 


BRASS AND IRON BED SALE! Buy 
factory direct and save 50% on roman- 
tic solid brass and iron beds. Once- 
in-a-lifetime savings! Lay-away and 
payment plans. FREE color catalog. 
Brass Bed Shoppe, 13800 Miles Ave., 
Cleveland, OH 44105. 216-229-4900. 
www.brassbedshoppe.com 


FABRICS 


FABRICS - SOUTHERN DESIGN 
CONCEPTS - Discount source for many 
designer fabric and wall coverings. Never 
undersoid. Please give manufacturer, 
pattern, and color. 800-245-3071. 


ABC FABRICS DRAPERY & 
UPHOLSTERY. LOW, LOW PRICES! 
WE ONLY SELL FIRST QUALITY FREE 
SHIPPING. MON - SAT. 9 - 5 EST. 
800-548-3499 OR 727-787-1888. 


To place an ad ca! 
1-800-324-4589 or wiite: eth) 
Gleason, 512 W. Burling!: 
La Grange, |! 60525. 
For subscriptions call 800-885 ~7°8 





























MARKETPLACE 
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FesOurees 


Products and other resources for this month’s features follow 
All prices are approximate suggested retail. Symbols in paren- 
thesis identify service type: (R) retail; (T) trade, through decora- 
tors: (MO) mail order; (M) manufacturer or distributor. 

SPACE LIMITATIONS PREVENT SOURCING OF ALL ITEMS. ITEMS NC oT 
MENTIONED ARE FROM ¢ )WNER’S COLLECTION 


56 Curtain Time 
Upholsterer: Carl Dellatore, D&F Workroom, Inc. (T), 150 W. 
25 St., New York 10021; 212-352-0160. Tilt double-hung 
window—Pella (M); 888-84-PELLA. Web site: www.pella.com. 
Buckingham collection wooden 2” pole, Cone flower finials 
#CWB224, brackets and rings in mahogany finish—Kirsch (M); 
800-465-5326. Web site: www.kirsch.com. Fabrics and trims: 
Fabric—Maharam (T); 800-645-3943. Page 58: Fabric—Zoffany 
(T); 212-593-9787. Fabric—Quadrille (T); 212-753-2995. Bel- 
gian linen fabric for trim in chocolate—B&J Fabrics (R,T); 212- 
354-8150. Le Pilat cable tiebacks—M&J Decor (T); 212-704- 
8000. Fabric—Brunschwig & Fils (T); 212-838-7878. Bellagio 
bell fringe 4985-27916 in color 9006—M&J Decor; see above. 
Fabric—Silk Trading Co. (R,T); 212-966-5464. Web site 
www.silktrading.com. Fabric—Hinson & Co. (T); 212-688- 
5538. Belgian linen fabric for welting in chocolate—B&J Fab- 
rics, see above. Brown silk tassels —M&J Buttons (R,T); 212- 
391-6200. Fabric—AM Collections (T); 212-625-2616. Page 60 
Fabric—Michael Devine Maison—(T); 718-626-5019. Fabric— 
Osborne & Little (T); 212-751-3333. 

78 Tool School 

West County gloves—www.westcountygardener.com. 
Foxgloves—www.foxglovesgardengloves.com. Calfskin gloves; 
heirloom trowel—www.smithandhawken.com, Okatsune hedge 
shears, Felco pruning shears, Sandvik lopping shears— 
www.amleonard.com. Beowulf translation by Seamus Heaney 
(W.W. Norton). 

80 Paradise Garage 

Designer: Chantal Dussouchaud, Atelier de Chantal; 323-969- 
0808. Benches—The Home Depot (R); 800-430-3376. Pots— 
Acquisitions (R,T); 310-289-0196. Gravel—Del Rio, Bourget 
Bros. (R); 310-450-6556. 

128 Malibu Marvel 

Designer: Michael §. Smith, Michael S. Smith, Inc., 1646 19th 
St., Santa Monica, CA 90404; 310-315-3018. Landscape designer 
Christine London; 310-273-5660. Courtyard: Lanterns, custom 
by designer. Living room: Mirror; vases; sofa, Chinoiserie side 
tables; custom by designer. Carpet, Samuel's Rug Gallery (R,T); 
310-657-3666. Tapestry, Barokh Antiques (R,T); 323-655-2771. 
Sofa fabric, campaign stripe, Rogers & Goffigon (T); 212-888- 
3242. Rug, Y&B Bolour (R,T); 310-274-6719. Upholstered 
ottoman, John Rosselli (T); 212-772-2137. Lavender armchair, 
Indian chest, oil lamp, celadon vase, JF Chen (T); 323- 
655-6310. Chair fabrics—Stanton weave, Millbrook stripe, 
Cowtan & Tout (T); 212-647-6900.Painting by Niels Simonsen, 
Burden & Izett, Ltd (R,T); 212-941-8247. Curtain fabric— 
Nevada linen, ivory, Silk Trading Co.(R,T); 323-954-9280. Din- 
ing room: Chairs; vases; sideboard—Michael S. Smith, Inc., 

see above. Light fixture, Paul Ferrante (T); 323-653-4142. 
Hurricanes, lamp, JF Chen; see above. Media room: Sofa— 
Crate & Barrel (R); 800-996-9960. Sofa fabric, Routeburn 
brown—Ralph Lauren Home (R): 800-578-7656. Shell water- 
colors; chair; custom by designer. Chair fabric, Chevron, bor- 
deaux—Nancy Corzine (T); 212-223-8340. Pillow on red chair, 
silk velvet; Silk Trading Co.; see above African chair; Brush pot; 
JF Chen, see above. Master bathroom: Fittings, towels, Water- 
works (R,MO); 800-998-2284. Fixtures, tub—Kohler (M); 800- 
456-4537. Blue vase, Michael S. Smith, Inc.; see above. Master 
bedroom: Daybed, Amy Perlin Antiques (R,T); 212-593-5756. 
Floor lamp, mirror—Robert Altman Antiques (R,T); 212-832- 
3490. Garden seat, JF Chen; see above. Floral pillows on 
daybed, antique textile from Renate Halpern Galleries (R,T); 
212-988-9316. Carpet, Patterson, Flynn & Martin; 212-688- 
7700. Sofa, chair: custom by designer. Sofa fabric, fiorella in 
vermeer; chair fabric, cervo velvet in lichen, Rogers & Goffigon; 
see above. Vase, John Rosselli; see above. Antique rug, Y & B 
Bolour; see above. Ottoman, Therien (R,T); 310-657-4615 
Guest bedroom: Side table, lamp, prints, Michael S. Smith, Inc.; 
see above. Bed fabric, fiorella, chardin, Bench fabric, béchamel, 
blonde, Rogers & Goffigon; see above. Side table on right, 
lamp, John Rosselli; see above. Garden seat; vases: JF Chen; 
see above. Floral design by Darcy Herd; 310-444-9959 

136 Twice as Nice 

Pages 136 to 143: Designer: Sue Burgess, Burgess Interiors, 4411 
Bradley Lane, Chevy Chase, MD 20815; 301-652-6217. Entry 
hall: Klismos-style chair, custom by designer. Settee fabric, 
linen—Henry Calvin through Donghia (T); 202-479-2724 

Patio: Outdoor furniture—Mike Reid Weeks (R,T):; 202-646- 
1774. Cushion fabric—Giati (T); 202-646-1774. Living room 
Bronze window screens—Lou Marotta (R,T); 212-233-0306 
Ottoman, custom by designer. Ottoman fabric—Mohair, Pol- 
lack & Assoc. (T); 202-479-2724. Sofa—custom by designer 
Sofa fabric, Collobrieres—Pierre Frey (T); 202-484-8200 
Striped armchair fabric—Olivia, Rogers & Goffigon (T); 202- 
337-5110. Carpet, seagrass—Stark (T); 212-752-9000. Dining 
room: Chairs, custom by designer. Chair fabric, Fiorella in Rem 
brandt—Rogers & Goffigon, see above. Table—David Iatesta 
through August Georges (T); 202-337-5110 Ceiling lantern, 
custom by designer. Curtain fabric, Barnstaple woven damask— 
Brunschwig & Fils (T); 202-554-1004. Bathroom: Roman shade 
fabric—Clarence House (T); 800-803-2850. Ottoman fabric, 
Fiorella in Van Dyke—Rogers & Goffigon, see above 
Fittings—W/aterworks (R,T); 202-323-7180. ¢ 





azed wall 


















treatment—Lenore Winters Studio; 202-28 99. Kitchen 
Lantern—McLean Lighting through Michael/Cleary (T): 202- 
488-9787. Stools—Design Within Reach (R); 800-944-2233 
Web site: www.dwr.com. Guest room: Settee fabric, Piqué Por 
ticcio in Blanc—Pierre Frey, see above. Pillow fabric, mate- 
lasse —Pierre Frey, see above. Floor lamp nann Week 


. Khaki by Glant—Jerry Pair, see above. Floor lamps, Gal 





























(T); 202-488-1220. Master bedroom: Bed—custom by dé 
Throw, mohair, Yves Delorme—Baldaquin (R,T); 202-4 
Ceiling lantern; dresser; mirror; ottoman, custom by dd 
Ottoman fabric, Agrippine—Zimmer + Rohde (T); 202) 
8200. Bench—Mike Reid Weeks, see above. Bench fab 
Piqué Porticcio in Blanc—Pierre Frey, see above. Rug, 
wool—Rosecore (T); 202-646-0993. Curtain fabric—B 
schwig & Fils, see above 

144 Sheer Luxury 

Designer: Tom Scheerer, 81 Irving Place, New York 100 
529-0744. Architect: Peter Moore; Peter Moore Assoc., 
Canal Street, New York 10013; 212-925-7760. Living rod 
Sofa, custom by designer. Sofa fabric, Diamond Delight 
Behren Silks—Decorators Walk through E. Schumacheg 
(T); 800-332-3384, Carpet, Diamond sisal—Stark Carpd 
212-752-9000. Armchair, Barclay Club—Crate & Barr 
900-323-5461. Armchair fabric, Vermenton Linen—Old 
Weavers (T); 212-355-7186. Cane-back chair—Betty Jan 
Antiques (R,T); 212-410-2702. Curtain fabric, raw silk 
Thompson (T); 212-758-5357. Dining room: Panton ch: 
Moss (R); 212-204-7100. Saarinen pedestal table—Lost 
City Arts (R,T); 212-375-0500. Chandelier—Betty Jane 
Antiques, see above. Mirror—Gill & Lagodich Fine Pet 
Frames (R,T); 212-619-0631. Glass side table—Workbey 
(R); 212-481-5454. Entry hall: Pedestals—custom by deg 
Lamps—The Coconut Company (R,T); 212-539-1940. K 
Cabinetry—custom by architect. Picnic table—custom 
designer. Sofa—Crate & Barrel, see above. Library: Sofa 
tom by designer. Sofa fabric, Venetian Velvet by Lee Be 
Silks, see above. Club chair—custom by designer. Club | 
fabric, Richelieu Print—Fortuny (T); 212-753-7153. Rég 
armchair—J.H. Antiques (R,T); 212-965-1443. Armchai 
Le Zebra—Brunschwig & Fils (T); 212-838-7878. Camp 
style étagere—custom by designer. Master bedroom: Lag) 
bedside table—Ralph Lauren Home (R); 800-578-7656) 
Leather-topped night table—custom by designer. Cu 
ing, Mignonette Stripe Cotton—Brunschwig & Fils, see 
158 Connecticut Calm 
Designers: Rhonda Eleish, Edie van Breems. Eleish van 
Breems Antiques, 487 Main Street South, Woodbury, 
203-263-7030. Website: www.evbantiques.com. Sitting 
Settee—Eleish van Breems Antiques, see above. Settee I 
Country Swedish (T); 212-838-1976. Bench, bench fabri 
Eleish van Breems Antiques, see above. Dining room: Te 
cloth, dhurrie—Mark Shilen Gallery (R,T); 212-925-339 
Sconces, Gustav oval-back chair, Eleish van Breems Ani 
see above. Keeping room: All antiques from Eleish van B 
Antiques, see above. Guest room: Klippan blanket, rep 
tion Gustavian bed—Eleish van Breems Antiques, see a 
Sconces—The Home Depot (R); 800-430-3376. Web sit 
www.homedepot.com. Entry hall: Daybed, Swedish th: 
rug,—Eleish van Breems Antiques, see above. Daybed 
Chinoiserie—Carleton V (T); 212-355-4525. Kitchen: R 
Garland (M); 800-424-2411. Web site: www.garland-groi 
Draken dining chairs, trestle table, Mora clock; Eleish 
Breems Antiques, see above. 

168 Shingle Sensation 

Architect: Bobby McAlpine; McAlpine Tankersley Arc 
1 Dexter Ave., Montgomery, AL 36104; 334-262-8315. D 
Susan Ferrier, McAlpine Booth & Ferrier Interiors, 112 
Ave. North, Suite 301, Nashville, TN 37201; 615-259-122 
Living room: Cocktail table, Bergman by Kerry Joyce— 
Pair (T); 404-261-6337. Armchair, Picadilly Lounge, Mei 
House—Ainsworth Noah & Assoc. (T); 404-231-8787. 
chair fabric, Shaker—Rogers & Goffigon (T); 203-532-8 
Table lamp, Square Balustrade by Formations—Jerry Pa 
above. Sofa, Brousse—Holly Hunt (T); 212-755-6555. § 
ric, Bordeaux Toile—Lee Jofa (T); 404-812-6995. Porch; 
chairs—Phillips Metal Works (M); 334-263-9931. Lantel 
Dennis & Leen—Jerry Pair, see above. Kitchen: Chandel 
Dennis & Leen—Jerry Pair, see above. Refrigerators—S 
Zero (M); 800-222-7820. Website: www.subzero.com. S| 
Koreanna—Bloomingdale’s by Mail (MO); 800-777-000 
ing room: Banquette—custom by designer. Banquette fa 
tion—Custom Craft Upholstery, Tom Berry; 334-262-83 
Banquette fabric, Fiddlehead Fern—Brunschwig & Fils 
404-261-5116. Dining table—A.D. Antiquity (R,T); 205- 
4842. Stone table, Dennis & Leen—Jerry Pair, see abovg 
Stools—custom by architect. Library: Sofa, Whitehall by 
ton Furniture—Jerry Pair, see above. Sofa fabric, Hotel 
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Lampes—Summer Hill (T); 312-467-6860. Sconces—Au 
Designs (R,T); 802-394-7713. Stools, custom by designet 
Guest room: Mirror, nightstand —KNF Designs (T); 520) 
2073. Bedding fabric, Matisse—Rogers & Goffigon, see 
Master suite: Headboard, screen—custom by designer. } 
board fabric, Grand Otto, Classic Cloth—Jerry Pair, see! 
Screen fabric, Faille Taffeta, Classic Cloth—Jerry Pair, s¢ 
above. Lamp, Formations—Jerry Pair, see above. Nights 
Brighton End Table, Initials—Renfroe (T); 404-869-660t 
Bedding fabric, Olivia—Rogers & Goffigon, see above 





Restaurant Joel, 3290 Northside Plaza, Atlanta, GA 303 
404-233-3500 
Th Robsiohn-Gibbings 
Gibby lounge chair—Dennis Miller Assoc. (T); aan 
Vintage pieces may be found at Lobel Modern (R,T); 21 
9075 and Liz O’Brien (R,T); 212-755-3800. 
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Beat on page 36 is not available through Gracious Hon} 

For more information, call: BB Shades, 203-849-9345. 
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Find the best 
framer near you. 


FramerSelect, v7” 


YOUR GUIDE TO THE BEST 
FRAME SHOPS IN AMERICA 


www.framerselect.com 
Request our free brochure: “10 Things 
to Know Before Framing Your Picture.” 
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WALLPAPER 


— Expert advice and assistance. — 


~ Convenient returns at over 2,000 stores nationwide. — 
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and take an additional 
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a $125.00 purchase. 
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*Competitor's price must be verifiable. Cannot be combined with any other offers 


Retail Sales Only. Offer expires 11-30-02. © 2002 The Sherwin-Williams Company 
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beautiful finds 


STERLING 
SILVERWARE 
FOR SALE 
More than 6,000 
patterns of new 
and discounted 
flatware patterns 
at very affordable 
prices. China, 
crystal, and fine 


2 


: = 





silver gift items also available. Call Silver 
Queen at 800-262-3134 for a free catalog, 
or visit www.silverqueen.info. National 


AUTHENTIC PINE FLOORS 
manufactures unfinished yellow and 

heart pine in 4” — 12" widths. Prefinished 
heart pine in 4” & 6" widths. Value and 
durability, generation after generation. 
800-283-6038. www.authenticpinefloors.com 


Bridal Registry now available. 


convenient shipping, free brochure. 
Sample kits available. 





ADJUSTABLE 
AIR MATTRESS > 


JS 





SPECTRUM AUTHENTIC MURANO 
VENETIAN CRYSTAL CHANDELIER 
Nothing is quite as elegant as the fine crystal 
chandeliers that gave sparkle to brilliant 








ings at palaces and manor h across 
ANDERSON KTANUPAGTURING evenings at palaces and manor houses a 


CO., INC. Solid Wood Underbed Dresser 
fits under all beds. Has up to 16 drawers. 


Europe. Hand made in Europe by the finest 
artisans in the world, this great chandelier 
has 5 lights and is decorated and draped 
with hand-cut and polished 24% lead crystal 
that capture and reflect the light of the 
candle bulbs. Both graceful and elegant, the 
timeless beauty of this chandelier is sure to 
lend a special atmosphere anywhere it is 
placed! SIZE H. 25” W.24”, 5 LIGHTS 
ONLY $99.00!! ORDER TOLL FREE 
(800) 668 3899! 


Also, sleep better on the world’s most 
advanced mattress. Costs far less, yet has 
more features than other mattresses. 

30 day trial. Ships UPS. Free 48 page cat: 
Call 1.800.782.4825. Also online at: 


www.ultimatebed.com 


PET DOORS 

Pet Doors are the 
ultimate in 
convenience for cats 
and dogs. And, they 





LUXURIOUS LEATHER SEATING 
Mayfield Leather’s Chesterfield loveseat 


free you from 

doorman duty. 
design is also available as a sofa, chair, or There are many 
ottoman. Choose from other custom- different styles to fit 
crafted designs in a wide variety of top- doors, walls, 


grain leathers, all at great savings. For a windows, screens: 


ds 


catalog ($5 refundable with order), call 800- 
342-7729 or write to Mayfield Leather 
Seating, P.O. Box 1745, Hickory, NC 


28603. Visit www.mayfieldleather.com 


and sliding glass 
doors. For a FREE catalog call 800-749- 

9609 Dept: HBE 0211 or 941-758-1951 and 
visit us on the web at: www.DogDoors.com 
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Wallpaper & Fab 


OZ ot 1510 saaitio 


Save - Buy Direct ¢ All Major Br 
Same Day Shipping * Free Deliy 


DISTRIBUTORS 


2260 Route 22, Union NJ 07083 


800-843-6567 


24 Hour Fax: 908-688-8390 


American 
Dats Yel tts 


Guaranteed Lowest Prices * Quality Name Bra 
Call toll free with manufacturer and style numt 


ete ED) 1-800-741-0571 


www.americanlightsource.com 


the Carlisle famil 
has custom made 
traditional New 
England wood floo 
one at a time. 
Call for your FREE brochu: 
1-800-595-966 
Colorado 


1-866-595-966 
Toll Free 


£ \Car 
= RESTORATION LUMBER! 
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Left: All the furniture in this 
spacious living room, published 
in House Beautiful in 1946, was 
designed for the Widdicomb 
Furniture Company by T. H. 
Robsjohn-Gibbings (below 
center, in a 1945 Yousuf Karsh 
portrait). Right: The designer’s 
dining room suite. Below left: 
The reissued Gibby lounge chair, 
available through Dennis Miller 
Associates. Bottom: A charcoal 

' portrait of Robsjohn-Gibbings, 

_ published in HB in 1966. 


a) 


Ti Robsjohn-Gibbing 


HE WAS AN UNLIKELY APOSTLE OF 
American modernism, a transplanted En- 
glishman whose first interior design show- 
room featured something New York hadn’t 
seen before: stark white walls, bronze doors, 
klismos chairs, and a mosaic floor copied 
from an ancient Greek villa. With a wit as 
memorable as his decor, T. H. Robsjohn- 
Gibbings (1905-76) became a fixture at Man- 


hattan dinner parties, acquiring a glamorous 
ent roster that included Elizabeth Arden, 
nd Walter Annenberg. But his 

rare circle suddenly grew much larger in 
1944, when he published the best-selling 
book Goodbye, Mr. Chippendale, in which he 
bemoaned the lack of contemporary Ameri- 


can furniture to suit the brave new archi 


m 








tecture he envisioned for the postwar wor! 

He also excoriated furniture compani 
for churning out bastardized antiques—“t 
most frightful grab-bag of deformity, garis 
ness, and pretentiousness ever put togeth 
in the entire history of human habitation” 
sO no one was more surprised than he whi 
the Widdicomb Furniture Company ask 
him to step up to the drafting board at 
design his own line. Beautifully crafted 
sleek blond wood with simple square cus 
ions, Robsjohn-Gibbings’s pieces were mo 
ern, not dauntingly avant-garde, and fout 
their way into living rooms across Americ 
Ironically, the man who had deplored tl 
taste of the middle class found himself et 


braced by that very group. @ 


Christine Pittel Producer Elaine Wrightman 
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Now there’s a Nikon 35mm SLR to fit everyone’s definit 





Refrigerator? Photo album? Gallery? 

No matter what your skill level, Nikon has 
an SLR that will fit you perfectly and 
expand your enjoyment of photography. 
Because the Nikon family of SLRs offers 
a camera for every level of photographer, 
from beginner to advanced. Each has all the 
advantages of a Single Lens Reflex camera— 
like interchangeable lenses and through-the- 
lens viewing, to let you compose shots 
looking directly through 
the lens. Plus superior, 


world-renowned Nikkor 





optics, the standard that continues to set 
Nikon SLRs apart from all the rest. And you'll 
get access to Nikon's Total Imaging System— 
including Nikon’s unrivaled system of Nikkor 
lenses, Speedlights, and accessories. So you'll 

be ready to enter a whole new world of 

photography. How you interpret it is up 

to you. For more information or to see 

what these cameras can do, visit 


www.nikonsIr.com 








©2002 Nikon Inc 
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Make it legendary. Make it KitchenAid. 


Step 1: Start with the extra power of the Artisan™ Stand 
Mixer. With 10 speeds and a 5-quart bowl, whip 
up something truly grand. 


Step 2: Load the KitchenAid® Dishwasher. Designed with 
a stainless steel interior and a 5-level wash system, 
insuring impeccable results. 


Step 3: Bask in the glow of appreciative guests. 
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84 A Creole Carol 

In New Orleans, Hal Williamson and Dale LeBlanc 
bring out their household finery to celebrate réveillon. 
By PATRICK DUNNE 


94 Second Nature 

Former fashion designer Adrienne Vittadini ups the 
chic quotient in an irresistible Sarasota retreat. 

By JULIA SZABO 


106 Stonecrop Gardens 
Acres of plantings and French-style buildings come 
alive in the snow. By ELIZABETH H. HUNTER 


114 All the Trimmings 
Markham Roberts injects some holiday spirit into an 
elegant Upper East Side lair. By MICHAEL BOODRO 


120 A Capital Christmas 

Designer Barry Dixon toasts the season at an antiques- 
filled house outside Washington, D.C. 

By PATRICK PACHECO 


128 Simple and Sophisticated 

Decorator Greg Jordan and party designer Antony 
Todd really nom howe thtouca holiday féte. 

By CHRISTINE PITTEL 


The Cover 

Simple trimmings and a dramatic setting are all that’s 
needed for a memorable holiday. 

PHOTOGRAPH BY GORDON BEALL 


11 


















a At the neon crossroads of 


4 ay culture and Alene — weve 


“= NIGHT LIFE 


mere ett TT a enc 

where the pure lines and 

ra toite ml Card ar aes 

Orta eestr 

deflect da noise and da 

funk of the city that é 


a4 Aras 


eee ee ee = 
blissfully. And 
wake up in the 
eat: (Orisa i 





Stickley Drive, P.O. 
Manlius, NY 13104-! 
www.stickley.com 





MICHAEL B. 





THE TROIS™ COLLECTION 


— 


HATINUM. UNMATCHED IN SUBSTANCE. TIMELESS DESIGN. IMPECCABLE CRAFTSMANSHIP. ALL MICHAEL B. 


FOR MORE INFORMATION, PLEASE CALL MICHAEL B. AT (800) 969-9949 








contents 


departments 


32 Style Beat 
For gift-giving this holiday season, add some shimmer 
in red, silver, and gold. By MArisA MARCANTONIO 


40 Swatch Watch 


Our sofa takes on a coral flourish, with nine different 
results. BY CAROLYN SOLLIS 


46 Books 
HB’s guide to the best and the brightest in design, 
entertaining, and style. By MARIO LOPEZ-CORDERO 


52 rong Weekend _ 
Ultimately, the charm of New Orleans lies in its people. 
By KENDELL CRONSTROM 


58 He Said, He Said 


Before you throw out those clunky old ornaments, 
think again. By LEIGH AND LESLIE KENO 


62 9to5 
Elizabeth Locke sees everything in black and white. 
By CHRISTINE SHEA 


64 December Makeover 
A living room breathes again. BY CHRISTINE PITTEL 


66 Garden Goddess 
Gifts a gardener will love. By KATHERINE WHITESIDE 


69 HB Entertains 


Carolyne Roehm sets the table in four regions. 





3Y CAROLYNE ROEHM IN EVERY ISSUE 

134 Dc Take 16 From the Editor 

Get the lox s. By Tort MIKE By Mark MAYFIELD 

136 Hot L 30 Letters/Contributors 
London’s al V crossroads. | 
By Lucy B 83 House Beautiful 


Interiors to warm up the holidays. 
144 Encore 
Food for thoughi 140 Resources 


14 housebeautiful Y oo 





SENEVE 


C 


os Cellini Cellissima 


in eighteen karat white gold, 


available in two sizes. 


For the name and location of 
PVM Osslotl@ colo a (ow 


please call 1-800-367-6539. 


www.rolex.com 


Rolex, W, Cellini and Cellissima are trademarks. 


CGIlOlrs=| 


16 





saw a childhood friend the other day for the first time since we wer 
classmates in the fourth and fifth grades in the 1960s. Her name is Mar 
Jane Sisson—Mary Jane Terry when we were in school—and she is sti! 
as beautiful and charming as she was when we were kids. She hasn’ 
aged nearly as much as I have. 

I started thinking about all that has happened in the 37 or so yeat 
since we last saw each other. Back then, as kids, we were into the musi 
of the Beatles, the Beach Boys, even Paul Revere and the Raiders. Ani 
all of us went nuts when the Monkees television show debuted in Sep 

tember 1966—the beginning of our fifth-grade year. In fact, we had our ow: 
unofficial Monkees fan club. 

It was a time of just three television channels (most of us still had black 
and-white screens). There were no personal computers, no cell phones, ni 
cable TV, and no movies on video or disk. It’s amazing how good life was with 
out all of these things. | 

I think it’s a natural tendency that as our lives become more complicate: 
and busy, we long for a simpler time when we saw the world through the eye 
of a child. Although none of us can ever truly “go back again,” there are occa 
sions when we can at least capture some of the simplicity of those days. That 
certainly one of the reasons it was such a pleasure to see Mary Jane after a 
these years. The sight of her took me back instantly to 1965 and 1966, and thi 
little group we used to hang out with at Arlington Elementary School in Besse 
mer, Alabama, a suburb of Birmingham. My parents, my brothers, and I move: 
across town in the summer of 1967, and I left the group behind, but I never fo1 
got them. There are some memories you carry around for a lifetime. 

As the holiday season approaches this year, there’s nothing wrong wit) 
engaging in a bit of nostalgia. After all, most holiday celebrations are firml 
grounded in tradition. But we celebrate in many different ways—and you’ 
most certainly see some of those differences in this issue, ranging from a’ 
urban, chic holiday bash in New York (page 128) to a decidedly Creole Christ 
mas down in New Orleans (page 84). That story introduces one of my favorit 
people, Patrick Dunne, to the pages of Howse Beautiful. Patrick is not only ai 
outstanding writer, but is also the proprietor of one of the nation’s grea 
antiques shops, Lucullus, in New Orleans. His knowledge of culinary antique 
in particular, as well as his own personal taste and style, will be invaluable t 
the pages of this magazine. You’ll also want to check out Carolyne Roehm 
exquisite holiday table settings by region, beginning on page 69. 

However you choose to celebrate, we hope you'll find ideas to help you i 
this issue. Thanks for bringing Howse Beautiful into your home each month 
and I hope you have a joyful, peaceful holiday season. 


Cheers, 


NEO 


Mark Mayfield 
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Ti the early 1900's 


Josep Arquer had a love affair 







that lasted for more than a century... 
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iledey, Josep’s grandson, 
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letters 


Puff Piece 
Carolyne Roehm’s October column about 
the late Bill Blass made a reference to his 
sour cream soufflé. It sounds wonderful— 
can you print the recipe? 

Ann Russell 


via e-mail 


Bill Blass’s Sour Cream Soufflé 


DN 


5 c. freshly grated Parmesan cheese 
1% c. sour cream 

% c. sifted flour 

5 egg yolks 

1 tsp. salt 

“4 tsp. cayenne pepper 

2 T. chopped chives 

7 egg whites 


Preheat oven to 350°F. Butter a 2-quart 
soufflé dish, coat with some of the Parme- 
san cheese, and refrigerate. In a large mix- 
ing bowl, whip sour cream and_ flour 
together with a whisk. Stirring briskly, add 
egg yolks, one at a time. Stir in salt, cayenne 
pepper, chives, and remaining cheese. Beat 
egg whites in a separate bowl until they 
reach firm, shiny peaks and fold them into 
batter with rubber spatula. Pour into souf- 
flé dish and bake for 30 to 35 minutes. 
Serves 8. 


Above Average 
I live in a 1,175-square-foot home and find 
that decorating magazines often feature 
only huge houses. Would you consider pub- 
lishing average-size spaces? 

Susan Masching 


via e-mail 


Editors’ note: 

We regularly do throughout the year and 
especially in every January issue, which is 
devoted to small spaces. Next month’s edi- 
tion will be filled with ideas on how to make 
less-than-pal k regal, along with 


lots of storage : 
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contributors 


Lucy Bullivant > 


London-based Bullivant, who writes 


‘about the restaurant E & O for this 


month’s “Hot Dish” (page 136), is 
an architecture critic and author 
who also works as a curator and 
director of cultural projects. She is 
the founder of the consulting firm 
>enter, which has organized interna- 
tional traveling art exhibitions, and 


was recently elected a fellow of the 


Royal Society of Arts. 





Patrick Dunne> 
An authority on cultural history, 
Patrick Dunne (“A Creole Carol,” 
page 84) is the proprietor of Lucul- 
lus, a New Orleans shop specializing 
in culinary antiques, as well as a con- 
sultant on decorating and collecting. 
His articles have appeared in many 


publications, including Preservation, 


Southern Accents, and Coastal Liv- 


ing. He is the author of The Epi- 
curean Collector (Bulfinch). Dunne 
joins House Beautiful this month as 


an Editor at Large. 


<Lendon Flanagan 


Flanagan, who photographed 
month’s “Style Beat” (page 3 
has published his work in The N 
York Times, Flaunt, and GQ, amg 
other publications. He is preset 
working on a book of 20th-cent 
furniture design. Flanagan divil 


his time between New York and | 
| 


Angeles. 








SES, 


IT WILL JUST LOOK LIKE 


YOU GOT A RAISE. 


A REALLY BIG, HONKIN’ ONE. 





GEYeR 100,000 MILE EIMI?T ED With refined interior and exterior styling, a standard CD 
y POWERTRAIN WARRANTY 


\} a oe Hh NEE te ee ee es stereo, available leather and power everything, the midsize 
| 
| a has many of the same features you’d find on more expensive sedans. Except, of course, ( KI 


Evigh price. Now you can look like you're really going places, even if it’s only to work. Make every mile count. 


i 
i} = 
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Styie Dealt 


Clockwise from ce 
Red leather CD boxes, 
$108; from Global Views: ~ 
Martha Stewart Everyday 


212-627-9. 





or 


Producer Marisa Marcantonio Photographer Lendon F 
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e in cranberry ice, approximately $100; from Motorola for T-Mobile: www.t-mobile.« 
iews: 888-956-030. Lucite-wrap clock, $68; from Coach: 866-262-2440. Red hurricar 
ard set, $125; from Vivre: 800-411-6515. Tinsel-filled glass ornament, $4.99 for a set| 

rt.com. Red tray with white dots, $30; by 10 Swedish Designers from Paul Smith: 
r ‘ows, $165 each; from Soft Goods Design Co.: 215-438-4210. 


1-800-635 LENOX « LENOX.COM 
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Enter to win one of 3 great Holiday gift packages 


CELEBRATE 
YOUR HOME 


Set the stage for family memories. 
Win a chance to redecorate your 
living or family room. Personally 
pick out furniture and decor 
items including Lenox vases, 
Lona CMe Tice creel tT ete (temd ste 
helpful supervision of your very 
own interior design consultant. 
APPROXIMATE 
PRIZE PACKAGE 
Beene 





CELEBRATE 
YOUR FAMILY 
Warm their hearts with a family 
celebration. Enjoy a catered gour- 
met meal, Lenox crystal, flatware 
and monogrammed dinnerware, 
eae) gifts for each member of 
your family and a digital cam- 
Reyes ante capture this and other 

special occasions. 


APPROXIMATE 
PRIZE PACKAGE 
$10,000 


Enter to Win 


CELEBRATE 
YOUR LIFE 


Dine, shop and enjoy! Spend 
fun-filled days in New York with a 
guest and experience fine dining, 
entertainment and accommoda- 
tions. Then be chauffeured to our 
newest Lenox store in Marlton, 
NJ to shop for your favorite 
Lenox gifts. 


APPROXIMATE 
PRIZE PACKAGE 
$9,400 


ere Oya ere at WWW.LENOX.COM or cali. 1-800- 63-LENOX 


Sc bares Oe SAO 092 and December 24, 2002 for your chag 9 wih. See official rules. 
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THE PRIZES FOR THE LENOX 
HOLIDAY 2002 SWEEPSTAKES 


CR Cm TM ter aC) 
eC a 


OTe mC Le Cua atta 
CO RCO TC URC oe Ce 
a personal interior design consultant” ($2,{ 
$7,000}, rugs & curtains” ($2,500) and an ass 
Brands home décor items ($2,000) including | 
rames and candlesticks. (Approximate Value off! 
is $14,000) 





















Celebrate Your Family with Lenox Prize 
A special evening in your home for you and yo 

TM Me Rem Te a 
Can Cae CT ge Mi 

($6,000), including a set of monogrammed 

Cm TG settings), a set i a 
CRSA Mm MLAS Pron 
lace settings), and a dozen other Leno 
Cae CC A 
CUR Ha MLM ate A Tecra 





































Oe Cm CCR RD 
aN ACM RE MO 
TMC RCL 
Gey LU) mT 
accommodations for 3 nights ($1,000), t 
Show ($200), dinner for two (two nights) 
dollars in spending money ($1,000). Th 
em RT en CCM m Ca) 
KRU UTM TUM RT Cm 
(S300). (Approximate Value of this Prize Packag 


eMC Sa mC cae ann 
ners’ names, likeness and/or. biographical dat 
Crm CLM CTRL COL a 
Se OMA CAR OER ERG 
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UO MET CR ORR Ct 
aeRO mem LCT 
COMO RC MTT MHL yy 
are subject to availability and may be substit 







Ue ome em MC 

tions and is void where prohibited or restricted by 
ners are solely responsible for any applicable fede 
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TO Mn Re ae 
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Vey Sad agents) CTT ee 
from any liability arising in connection with th 

CR URC ce 
Cos CLM Oh AL 
2003 to: Lenox Brands, 100, Lenox Drive 
CC mea 
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“Trip must be completed by January 31, 200 
PR MCR RCT TNA 
Ue MCC Ud 


steel meets rubber 





lel meets ceramic 





NES 
TeNo 


TeNo Store 
65 Spring Street, Soho 
212-431-5885 


Danielle B. Jewelry 
120 West 57th Street 
212-956-6565 
for a store near you visit 
www.teno.com 
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The Silver Sheen 


A metallic tone gets a starring role 
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Asis) le p esentatior plate in platinum, $230; by Jean-Louis Coquet, from Lalique: 800-993-2580. 
arat canz a set of four; by Philippe Deshoulieres, from Lalique: 800-993-2580. Vertigo champagne ¢| 
360; from Pavillon Christofle: 877-728-4556. Objx trivet, $17; from Pure Design: 
Cool Menorah, $100; by Zanazan, available at Mxyplyzyk: 212-989-4300. Pewter-and 
R % 9960. Silver-plated box, $170; from Links of London: 800-210-0079. Silver napkin | 
: 5: f 96-766-6692. Shimmer silk taffeta napkin in platinum, $22; from Calvin Klein F 
mn digital camera, $600; th ough J & R Music and Computer World: 800-806-1115.) 


Dy 
www.puredesignonlir 
Selene bowl, $100: f 
$25 for a set of f 
877-256-73 





34 


RIVALS YOUR FINE ANTIQUES. 


Resist the urge to put it in your living room. 













COLLECTION 
Our collection of vintage reissue bathroom fixtures is so authentic, it seems a shame to put 
them only in the bathroom. We've found 


our original designs for these pieces, 


the vintage look but with 





j 


today’s high-performance / 


i 
; 


features. Our faucets, for | 





example, are designed not 

to stick, rattle or bind for a 
Eeictime of smooth operation. Vintage reissues 
Som American Standard. You might say they’re 
“Back by Popular Demand.” See it all exclusively at 


The Home Depot® and EXPO® Design 


ate 
Rae, 


_ first made in 1922. So you get fi Z 


Center, or visit us at americanstandard-us.com or call 800-524-9797 ext. 1730. 


<< F Amtrican Standard 


The Midas Touch 


| 
i 
| 

| 





Cslitter! bj for th hlook 
slittering objects for the royamoo : : 
Clockwise from cen “er: Tet! plastic toy, $4; by Duncan, available at W the Store: 212-930-7431. Anis star dish, $128; from Rayn| 
732-751-0500. Beaded sit! 329; by Mark Snider, at Between the Sheets: 949-640-2929. Antique textile Christmas stod 
ornament, $30; from B. : 56-4950. Gold cocktail glass, $20; from Lale: 212-941-7641. Gold Limoges coffeepot, $745; f 
Armani Casa: 212-334-i2 ) (0. Birdbath saltcellar with “o00n, $40; from Michael Aram: 866-792-2726. Stella di Nata 
Christmas plate, $295; by Bulgar: .al: £90-804-8070. Gold Drop V. » etian matte glass vase, $150; from Salviati: www-salviati. 
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/ Sounds Great...and with only three 
yes to connect, the 3*2-1 is as easy to 
up as 1-2-3." Popular Science, 11/01 


SPEAKERS 


the cars...seemed to move through the 
tire room...front, to the sides, and behind 
»— with only two main speakers!” 
Scaduto, Sound & Vision, 1/02 


EASY SYSTEM 


e average person will be experiencing 

rredible Bose sound in less than 15 minutes. 
Insider yourself an aficionado? — Make it 5.” 
uthael Harmon, News Radio 1200 WOAI, 12/01 








ONLY FROM BOSE: 


Introducing the 3-2-1 DVD 
home entertainment system. 
Surround sound 
without room invasion. 


Imagine five-speaker surround 
sound. Now imagine enjoying 
much of that same experience 
without center or rear speakers. 
And without all those extra wires. 
Imagine that. 
For a free information 

» kit, dealers and Bose 
' stores near you, call 

1-888-321-BOSE. 
Ask for Ext. N24 
Learn more at 321.b0se.com 
and enter e-code: N24 







Hideaway Acoustimass module not shown 


©2002 Bose Corporation JN20637 


Better sound through researche 


THE MOUNTAIN 
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Writer Carolyn Sollis 
Photographer Joshua Sheldon 
Producers Carolyn Sollis and 
Elaine Wrightman 





J Hamilton Furniture’s Henry sofa, 
74" w. x 36"d. x 39"h. 





John Robshaw’s JRLC03/Persian rose; 100% cotton; 58”w. This handblocked cotton’s motifs form a slightly irregular repeat. 

. oD 2 oD 

We placed the fabric so that the pattern is distributed as evenly as possible across the seat cushion and frame. The design is scattered 
randomly on the pillows. Off-white linen welting makes a crisp edge. 


A pillow-back sofa wears this season's favorite color 


# ith a slim, squared-off frame, a with polka dots and coral sprays, we used both color- 




















. J single seat cushion, and loose pil- ways: with the red side out on the frame and seat cushion JJ 
, £ lows against a tight back, this and the white flip side showing on the pillows. And with . 
a : af sofa by Hamilton Furniture can Rogers & Goffigon’s Sanderling, we broke up the stripe 
v move from a traditional toa con- _ by alternating squares and crosses on the pillows. 
temporary setting, depending on the upholstery treat The look we aimed for in every case was chic and 
ment. “Th unlined form and generous pile of | uncomplicated. Fabrics are simple cottons and linens 
pillows gave us | ‘f Opportunities to experiment with ith a zing that comes from a spicy coral coloration rang- JJ 
fabric and tails,” says our upholstery expert, ing from pink to orange. Special details are mainly sim- 
Carl Dellato: orkroom. “For example, with — ple weltings or bands of fabric used as borders. The only 
Hable Beads, we were daring and _ place we went over the top was with a black-and-coral ] | 
used a solid na ime and the orange- _ chinoiserie print, Summer Hill’s Shangrila, that just begs J 
bead print only lows.” To give an for embellishment. Saucy pom-poms edge the pillows, J 
extra punch to Claren Vahiti, strewn | flirty black fringe finishes the skirt. > | 
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| se Beautiful Cooks Up a New York Christmas 

ase join us as we celebrate the 7th Annual Volunteers of America Benefit 
Yew York Christmas 

lala Food and Wine Tasting 

5 day, December 8, 2002 


1) to 10:30p.m. 

| Four Seasons WY Volunteers 
}ast S2nd Street of America’ 
, York City 

itive Attire 


5 more information or to purchase a ticket please call Linda McNeil 
112-496-4310. 


All-New Audi A4 Cabriolet 


eysuckle. Pine. The scent of morning dew. 

a few of the standard features in the new 

| A4 Cabriolet. Unexpected, yes. Impossible, 
Drive one and discover how a car can do 

e than connect you to the road. It can connect 
to the world. The new A4 Cabriolet. audiusa.com. 
er quit. Never do the expected. Never rest on your 
els. Never think great is good enough. Never follow. ™ 











Angeles County Museum of Art Honors the Keno Brothers 

h and Leslie Keno will be honored by the Decorative Arts Council 

Je Los Angeles County Museum of Art to help raise funds for new 

i isitions for the museum's collection of decorative arts. A festive 
‘tie gala for 250 guests on December 11 will be held at 

L ‘MA West and promises to be a unique occasion. For more 

ii/'mation please call Jenna Fogle, Decorative Arts Council, 

MA, 323-857-6528. 





Slish Gifts for the Holiday Season 

6) Bath & Beyond, along with Braun, Calphalon, Henckels, Oneida 
a) Sure Fit, is offering a special gift with purchase exclusively to 
rise Beautiful readers. See pages 76—77 for complete details on 
| you can receive your House Beautiful Decorating Style book. 


DODGE 


Féhen Up for Fall at The Great Indoors 

Member 13, 2002 ¢ Irvine, California 

Sinsored by Dodge 

y an evening filled with great style and new ideas at 
|) Great Indoors. This special evening features a 

S inar sponsored by House Beautiful, informative workshops, 
(ious cooking demonstrations. 








Lenox 

Celebrate with Lenox this season by entering the 
Lenox Celebrates You—Your Home, Your Family, Your 
Life Sweepstakes. Enter to win one of three gift 
packages designed to help you redecorate your family 
room, share a special catered evening with your 
family, or enjoy a getaway and shopping spree in New York City! For 
details and to enter to win, visit www.Lenox.com or call 1-800-63-LENOX. 


Kodak 


Picture CD is the easy way to turn film into pictures you 
can email. To get your pictures on a CD, just check the 
box for Prints plus KODAK Picture CD next time you drop 
off your film for processing. 


LENOX 





Lincoln 

To receive special e-mail announcements on the new + 

2003 Lincoln Aviator please sign up online at LINCOLN 
Lincoln.com/2003Aviator/updates. You may also 

speak with a Lincoln advisor at 800-688-8898 for more information. 





IN housebeautiful SWEEPSTAKES 
december 


i 


~ 








Only in House Beautiful will you find “Style Beat’ —featuring 
the most stylish ideas for your home. To become as stylish 
as the items featured, House Beautiful is offering one 
lucky reader the chance to win a Vivre Handmade Card 
Set (featured on page 32) in a red calfskin leather case 
and a $125 Vivre gift certificate. Included in the card set are two ‘eas of 
cards, notepad with leather strap and a metal pen attached by magnet. 
Vivre offers the best of the best from leading global luxury brands that 
include: Christofle, Daum, Ferragamo, Burberry, Smythson, John Hardy 
and many more. Total Value: $250. To request a catalog from Vivre call 
800-411-6515 or visit them online at www.vivre.com/housebeautiful. 


1) NO PURCHASE NECESSARY TO ENTER OR WIN. A PURCHASE OR PAYMENT OF ANY KIND WILL NOT 
IMPROVE YOUR CHANCE OF WINWING. 2) One entry per person. 3) To enter either log on to 

www. hbhighlights.com by 12/31/2002 and complete the entry form or mail a postcard or letter with your 
name, address, zip code, phone number with area code, and email address to House Beautiful, Attn 
December Only in House Beautiful Sweepstakes, PO. Box 1706, Sandusky, OH 44870-1706, to be received 
no later than 12/31/2002. Sponsors not responsible for late, lost, illegible, misdirected or garbled entries or 
failures resulting from computer hardware, software or Internet malfunctions. Sponsors reserve the right to 
cancel or suspend this sweepstakes should a virus, unauthorized human intervention, malfunction, interruption, 
computer problem, phone line or network, hardware or software malfunction or other causes beyond the 
Sponsors’ contro! materially affect the administration, fairness, security, proper play or conduct of the sweepstakes 
4) One winner will be selected in a random drawing on or about January 5, 2003. Winner will be notified by 
phone, email, or regular mail. 5) Prize: Vivre handmade cardset in a red calfskin leather case and $125 gift 
certificate, total retail value: $250. 5) Employees, and their immediate families, of House Beautiful, Hearst 
Communications, Inc., Vivre and their parents, subsidiaries, affiliates, advertising, public relations, and 
merchandising agencies (“Sponsors”) are not eligible. 7) Prizes must be claimed by the selected winner by 
February 1, 2003 or an alternate winner will be selected. 8) Prize will be given to guardian if winner is under 





18 years of age. Any tax on the prize is winner's sole responsibility. 9) Odds of winning are determined by 
the total number of entries received. 10) Prize winner's name can be obtained by sending a self-addressed 
envelope to: House Beautiful, Attn: Winner of December Only in House Beautiful Sweepstakes, December 
Only in House Beautiful Sweepstakes, PO. Box 1706, Sandusky, OH 44870-1706 


Kal Kan 


Now your dog can enjoy the flavor of filet mignon too. 
CESAR” “Sophisticated food for sophisticated dogs.” ™ 
www.cesar.com. 
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® A clean-lined sofa like this one is a great investment 
because it can work in a modern or traditional 
scheme. 
This sofa looks more contemporary if you expose 
its great legs. If you like the traditional look of a 
skirt and want your sofa to have a double life, try 
a skirted slipcover. 
® Reversible fabrics are fun to experiment with, but 
before you act, double-check with your fabric sup- 
plier or upholsterer to make sure the material is 
truly intended for reversing. 
@ Although handblocked prints are beautiful, they often 
lack perfect repeats. When working with such a fab- | 
ric, lay it out on the piece before you cut it to dis- | 
| tribute the design evenly. 





For more on Swatch Watch, go to www.housebeautiful.com. 
For more details, see Resources. 


Clarence House’s Tahiti (43332 in red; 100% cotton; 51"w. We 
took full advantage of this reversible fabri ig the red side for the 
body and seat of the sofa, the white side {i llows. The pattern 
was laid out so that the coral m woul tributed symmetrically. 


lo soften the strong eu ler trims. 


housebeautiful 12/20: 











Gaston y Daniela’s Egeo (#71447-65 
terra-cotta through Brunschwig & Fi 
100% cotton; 57%2"w. We carefully m 
the pattern on this tone-on-tone prin 
it would fall perfectly across the seat 
and onto the frame. The central mot 
the design was placed in the middle ¢ 
pillow. A four-inch band of linen in t) 
darker tone forms a wide border. 















Hinson’s Lutece (#HF-0912-R); 609 
40% cotton; 48"w. We matched the f 
of this traditional floral print from t 
cushion down to the floor, but allowe 
variety of flowers to meander across 
A different flower shows its face on é 
pillow, which is trimmed with off-whl 
moss fringe. Elsewhere, self welting 








Pierre Frey’s Contrefond Napoleo 
(#1816) in rouge 03; 66% linen, 34% 
51w. Careful matching was imperatt 
this overscale lattice print: one mis 
would be an eyesore. To rein in thes 
pattern, welting in the darker red of t 
outlines the entire ensemble; the wig 
of the pattern was cut to form a hem 
border for the skirt. 
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O.: new Snowflake Sweater is tailor made for holiday family portraits and get-togethers. Jacquard 
knit with a cheery winter pattern. Available in sizes for the whole family — including a doggie version. 
Pure soft cotton, so the kids wont fidget. Call or click for a look at all the great gifts of Lands End. 








Rogers & Goffigon’s Sanderling (#910036-04) in paprika; 

100% linen; 62”w. Stripes demand perfect matching but allow 
for graphic experimentation. Keeping the upholstery simple, we 
stirred up some excitement by mitering the stripes to form two 
designs on the front and back of each pillow—squares or crosses. 





Cowtan & Tout’s Fairmont (#10830-03) in citron; 59% linen, 
41% cotton; 54”w. This equestrian print with riders trotting in 
opposite directions required careful placement. Half the pillows 
feature one rider at the center and half the other. Faux-suede 
welting in taupe furthers the sporting theme. 


Open Invitation 


Open up your home to the legendary 
Cuisinart Food Processor and 
turn meals into fabulous occasions. 


Make a sumptuous family breakfast 
of sliced fresh fruits and sweet pastries. 
Lunch, dinner or get-togethers? 
Impress all with an array of 
hors d'oeuvres, homemade breads, 


elegant entrees and delicious desserts == 


¥ 





The next generation of 
Food Processors by Cuisinart: 


Now, savor the good life™ 
with family and friends. 






















Summer Hill’s Shangrila (#1708) in color 03; 65% linen, 
35% cotton; 54”w. To give this lighthearted chinoiserie print a 
hint of formality, we added a kick-pleated skirt trimmed with black 
bullion fringe and surrounded each pillow with black pom-pom 
fringe. Simple self welting appears everywhere else. 





Hable Construction’s Orange Beads; 100% cotton; 60"w. We 
took a flyer on this example, using two very different fabrics. 
The sofa’s boxy frame is covered with a solid-color canvas and 
the seat cushion and pillows with the lively bead print. Tying the 
fabrics together is canvas welting on everything. 


ge 


re a purse! [Dovms > 





i 
Cuisinart a 
PowerPrep Plus” 

SAVOR THE GOOD LIFE 4 oe ae 

www.cuisinart.com = 
Bloomingdale’s ¢ Chef's Catalog ; ae 
z: i ‘ pera tein omen “ 
Mecy’s * Williams-Sonoma “a ae 















EXQUISITE 
BRILLIANT CUT DIAMONDS 
SET IN SOLID 
STAINLESS STEEL 





faus Kobec Charisma Diamond a stunning timepiece created from solid stainless steel inlaid with exquisite Brilliant Cut 
ds accented by a cabochon sapphire crown. An elegant and stylish timepiece with a refined Swiss movement, now available 


rom the manufacturer at the astonishingly low price of $289. A saving of $766 on the retail price of $1055. So how can we 





bn offer like this? The answer is beautifully simple. We have no middleman to pay. No retail overheads to pay. And not the usual 


p to make, which on luxury items [including watches] can be enormous. We just make beautiful watches, beautifully simple to buy 





LADIES RETAIL PRICE $1055 DIRECT PRICE $289. GENTS RETAIL PRICE $1280 DIRECT PRICE $339. LADIE H A 
SITLEMENS WATCH INLAID WITH 18 BRILLIANT CUT DIAMONDS. SET AINL EATL E NE CAB 
SAPPHIRE CROWN. BLUE STEELED HANDS. WATER RESISTANT TO 3 ATM. 5 YEAR WARRANTY ON THE QUALITY SWISS QUARTZ MOVEMENT 

; ceusars 
Shipping/ Handling $9.99 FL Res add 6% Sales Tax total charge Bam @S fetal Be Novos NETWORK 


| DIT CARD HOTLINE 1-800-733-TIME (1-800-733-8463), SEVEN DAYS A WEEK. PLEASE QUOTE CODE HB/12/CDS. 
i]s TIMEPIECES INTERNATIONAL, 3580 NORTH WEST 56TH STREET, FORT LAUDERDALE, FLORIDA 33309. FAX: 1 888 675 3045 
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Books 
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David Adler, Architect 


From soups to stone houses, decorative arts to divas, there's 
something for everyone on your list this holiday season 


Personal Style 

° People who've read D.V, Diana Vreeland’s autobiography, 
are familiar with the original fashionista’s tendency for exag- 
geration. While she was big on florid aphorisms (“Pink is 

the navy blue of India!”), she left much of the nitty-gritty 
untouched. Now author Eleanor Dwight separates fact from 
fiction in her new biography, Diana Vreeland (Harper 
Collins, $50), in which she traces her subject’s rise from an 
ugly-duckling childhood to globe-trotting bright young thing 
to imperious editor of Vogue, encountering many of fashion’s 
bold-faced names along the way. ® Born in Alexandria and 
reared in a succession of African locales—Asmara, Massawa, 
Cairo, Heliopolis—London-based designer John Stefanidis 
spoke four languages by the time he was five and enjoyed 

a childhood perfumed with the smells of jasmine, falafel, 

and foul mesdames. After briefly working at an advertising 
agency in London and Milan during the 1950s, he stumbled 
onto a decorating career when he began designing and 
building houses for ex-colleagues and former Oxford class- 
mates on the Greek island of Patmos. His new book, John 
Stefani Jesi endome, $50), showcases projects 
that range from a } Hill pied-a-terre to an island 
estate on Mustiq cludes how-to chapters on fur 
niture arrangem: ndry-room design. ® In her sec- 
ond volume of phi for Beauty (Abrams, 


$35), cosmeti lilanthropist Evelyn Lauder 


highlights « rt-overl n ure, like the glitter 


] 1 
ing displa ht makes a » Chil 


an Swimming 


| 1 
NOLL, OF the it an rlaciet 


MOSER WITH LEMLEY 


ile 


Evetyn H. Lauper 
CHRONICLE BOOKS ' i 


SOU C emer) 


CR aatrty 
THE ELEMENTS OF STYLE 










° Handcrafted items have special appeal in our high-tech) 
times. The clean lines and lovely curves of the furniture ¢ 
lected in Thos. Moser (Chronicle, $60) are influenced b 
Shaker, Mission, and Arts and Crafts styles, the result of t 
Maine-based craftsman’s distinct, and distinctly Americal 
vision. ® Working primarily out of Chicago, architect Day 
Adler created his own vernacular: steeped in history, clas} 
cally ordered, elegantly restrained, and boasting influence 
as disparate as Versailles, Sir Edwin Lutyens, and French| 
Moderne, all gracefully depicted in David Adler, Archit 


(Yale, $60), edited by Martha Thorne. ® Besides developi 
her own formidable oeuvre, photographer Berenice Abba 
helped cement Eugéne Atget’s place in the artistic panthe 
by buying his negatives and printing them after his death| 
H rts are chronicled in Berenice Abbott & Eugé| 


LCY ‘Cri 
Atg (Arena, $50). 
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The Accidental Historian 
“Everyone in the world knows the 
name Louis Comfort Tiffany, but peo 
ple think he only did lampshades,” 
says Tiffany & Co. design director 
John Loring, whose Louis 
Comfort Tiffany at 
Tiffany & Co. (Abrams, 
$60) chronicles the 

master’s work. 

Loring, a 23-year 

veteran at ‘Tittany, 

has become the 
company’s de facto 
historian, min- 
ing the firm’s 
archives to pre duce 
a series of books—this 
is his 12th—on the venerable 
business. “The history of 
Tiffany’s is a remarkable van- 
tage point from which to 
document the evolution of 


American culture,” he adds. 


Entertaining Diversions 

° Preston Bailey knows how to throw 

a party. When the event planner was 
asked to design the backdrop for 
Melissa Rivers’s wedding, he trans 
formed a chandeliered space into a 
starlit, snow-covered forest straight out 
of Dr. Zhivago. For his tips on how to 
stage your own fabulous fétes, check 
out Preston Bailey’s Design for 
Entertaining (Bulfinch, $45). ¢ Score 
some stylistic points at your holiday 
get-togethers with Cocktail Parties 


with a Twist (Stewart, Tabori & 
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Case in point: when Walter Hoving 
bought the then-ailing establishment 
in 1955, he decreed that the company 
would have to distance itself from 
Louis Comfort Tiffany, the son 

of the company’s founder and 
“the owner, designer, and direc- 
tor of Tiffany’s for many years. 
When Hoving bought it, Louis Com- 
fort—designed objects were things you 
found in Third Avenue junk shops— 


they had nothing to do with 1950s life. 


Design from the beginning of the cen- 
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Chang, $30), in which 

authors Alexandra and 

Eliot Angle (principals in 

Los Angeles—based cater 

ing and design company 

Aqua Vitae) serve up 

cassis cocktails and 

pork-and-veal paté instead of eggnog 
and cheese logs. ® To keep frigid win- 
ter chills at bay, crack open Lois Anne 
Rothert’s The Soups of France 
(Chronicle, $50) for warm, fortifying 


concoctions like cabbage and Roque 


fort soup from Auvergne or fisherman’s 


TOWER 


parties 
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Award winner and father of Califorr 
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tury was 
wildly unpopular 
then.” But a shift in the way Ameri 
cans approach art and design—Lot 
credits tastemakers such as Jacqueli 
Kennedy and Andy Warhol—chan| 
perceptions of Louis Comfort. (Ar 
aquamarine glass vase priced at 
$50 in 1912 recently sold at auctit 
for nearly $500,000.) “Some exa 
ples of his work almost reach 
Abstract Expressionism—they 
have an element of chance an| 
accident that appeals today, | 
He was a great innovator.” 


——+ 


ABS 


soup from Breton. ® In Jeremiah 
Tower Cooks (Stewart, Tabori & 


Chang, $35), the two-time James Be! 


cuisine tackles everything from culin| 
language—he prefers cream to crém| 
blue to b/eu—to the proper way to 

serve foie gras (never f 
to recipes ranging fror 
oyster soup with cavial 
fried green tomatoes. 

Printed on extra-thick| 
paper, it will wi 
stand even the 
messiest of che 
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| from top: Jack Black, Jonathan Adler, Alicia Keys, Hans Gissinger, 
ith, Rick Owens, Mary-Louise Parker, Susan Spicer. 





We asked and you responded by the tens of thousands. 

In eight categories, you looked at the most exciting 

emerging talent and told ‘us who you thought would be 

setting the cultural agenda in the years to come. Lincoln 

is pleased to present the results of the New Cultural Icons 

poll, which ran in our special magazine supplement last 
summer. We think you'll agree that these individuals and 

nam Wola <laa) IV MLL MELO m alam ae \UeM(e(alslits) 
as intrinsic: talent, dedication, strength of commitment, Pa 
and willingness to push beyond established limits. 


SRC ae N clo a ae wre Rua Ore ais mae 
and commitment. 


There are those who travel. And those who travel well. 
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ee ee : | cae au 
APN 4 BLACK _ 
a Me il e ae Ct ecg Sea Pe Black’s on the 


screen, you just can’t possibly look SE OR aaa eral 

ai personality, charisma, strength of character. You'd call him 
TtateRe Wal ale Reale laa lacol a Ina proved, in last year’s 
CMe oe] eee a eee Lae Lip ae el amet Col Leona 
ee Tela aaa  Rcelel  Re ael aLa) 
made his rather impressive mark. Rent Bob Roberts, High Fidelity, 
ag) SY OL LOLA ML od mace 
Or better yet, attend a concert by the rock band Tenacious D and 
watch Jack sing and play lead guitar. 


DESIGN 

JONATHAN ADLER 

Jonathan’s love of clay began at summer camp at age 12. Within 
a year, he had his own wheel and kiln and was “throwing” pots 
in his parents’ basement. After detours studying semiotics at 
Brown (and being told by a teacher to drop pottery and take up 
law) and working at a talent agency, he got his big break when 
Barney’s agreed to sell some of his work. Eight years later, he has 
three shops in New York selling his own lighting, dinnerware, 
pottery, and textiles. From his manifesto: AV (el ofa am 0 (lats a 
We believe in the innate chicness of red with brown. We believe 
alae Sea eel aaa 


MUSIC 
PVR To 4a 6 


Her debut album Songs in A Minor went five for five at the 2002 
Grammy awards and won four Billboard. awards. She writes her 


ae aes and accompanies herself on the piano. She's strikingly 


a And Sits just graduated from high school. So perhaps 

Alicia Keys can be ural for putting off Columbia University for 
ate at Pit aa OPP Maa mame ela ella 4 moleT iar 
TS is on a roll and her legion of fans can’t wait 


Se ae 
at <a Pea 


LITERATURE 
-ZADIE SMITH 


Sometimes one runaway best-seller can make all the differi 
Zadie’s ecstatically received debut novel, White Teeth, 
announced the arrival of a formidable and ferocious talent. 
Ecos race, gender, culture, and the burdens of histor 
the book felt like the work of an assured, mature artist and| 
Pie eo) AN ee ee ol ely 
Autograph Man, promises to be an equally dazzling, deep < 
funny tour of modernity. 


a 
RICK OWENS 


Los Angeles-based Rick had planned to make his East C 


ON 


fashion debut at the New York fashion show, a year ago 

September. Those shows.were cancelled of course and N 
York did not get to see his work until earlier this year. Ani 
cereal amN EERO TaN ae Olce Lae Tom eure 
allowed him to build an incredible variety of effects out « 
a purposefully muted selection of greys, whites and blac, 
His vision combines classical tailoring and innovative us 
ACES NCCT Rele ee Molt a EER CUA) 
cutting-edge style mavens like Madonna and Courtney L: 


THEATER 


MARY-LOUISE PARKER 


Familiar to culture lovers around the world for her Emmy, 
nominated role as Josh Lyman’s girlfriend Amy Gardner 
on The West Wing, and for her roles in Boys on the Side 
and Fried Green Tomatoes, Mary-Louise has segued seam) 
Lice) game 1-4 CoM NT ete a COM Tarot 11a) aang 
always clearly been in the theater. In 2001 she won a Tony 
award for her role in the Pulitzer Prize-winning drama Pro 
CRE MUL Suro eR ee Rome ae 
into a Broadway smash. Next up, the leading female role| 
in the HBO adaptation of another Pulitzer-winning play, 
rl Pe tala ale 


FOOD 


SUSAN SPICER 
ale Taree dominated by men, Susan Spicer is more | 
than.an anomaly; she’s a phenomenon. Not only has shi 
; ae one saad most ‘cutee on aan Ro 
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DOOKS (Continued from page 48) 


An Independent VWwoman 
When Californian Thérese Bonney 
moved to Paris in 1919, she was blaz- 
ing a trail. “She always said hers was 
a life of firsts,” says Lisa Schlansker 
Kolosek, author of The Invention 
of Chic (Thames & Hudson, $45), 
which follows the little-known Bon- 
ney’s prolific photojournalism career. 
After completing her Ph.D. at the 
Sorbonne—she was the fourth 
woman and tenth American to do 
so—Bonney founded her own photo- 
graphic press service and began docu- 
menting interiors, street scenes, and 
even window displays, which she sold 
to publications around the world. 
“She was an important conduit of 
information on modern European 


design for America,” adds Kolosek, 
























who compiled images including the 
bright signage of the Au Printemps 
department store and tea services 
designed by Jean Puiforcat. “She 
captured the city in a way that styled 
photos didn’t. Hers was the Paris 
of the street and of the everyday— 
what a Parisian actually saw. Her 
work is vitally important to the study 
of decorative arts and design.” 
Kolosek, who discovered Bonney’s 
photographs in the Cooper-Hewitt, 
National Design Museum’s archives 


while working on her master’s degree, 















attributes Bonney’s 
obscurity to her sometimes volatile 





character. “She was bold and tough, 





a shrewd businessperson who didn’t 





care what people thought, and she 
burned a lot of bridges over the years: 
I think people didn’t want to cele- 
brate or talk about her life. But her 
name should be added to the list 







of Americans living in Paris then— 





Hemingway, Fitzgerald, Stein—that 





we hear about so often.” 


































The Home Front 


The comprehensive Stone Houses 


loggias tiled in patinated stone, Casa Houses and Gardens (Universe, 
Yucatan (Gibbs Smith, $40) captures 


the essence of an aesthetic particular 


$40). His pop-up book, a medium 
(Abrams, $60) studies its subject from most people associate with kinder- 


pre-Columbian cliff dwellings, like to the Mexican peninsula. ® Flemish garten, is anything but juvenile. 


bonding and other building 







Planter's Punch 
¢ The Botanical Garden (Firefly, 
$75) is a beautifully illustrated two- 


myioaricetto” techniques brought by Dutch 
| 1793-1809 

settlers to the New World are 
beautifully articulated in 
Dutch Colonial Homes in 
America (Rizzoli, $60). 


* Nothing could be more 


volume reference guide, brimming 





quintessentially American 


than the farmhouse, and 
American Farmhouses (Simon & 


Mesa Verde in Colorado, to the con- Schuster, $35) explores the genre in 


temporary architecture of Dreamer + depth, using examples from across the 


Phillips on Long Island, along with country. ® Artist Chuck Fischer offers 


early- and mid-20th-century projects with information on plant origins, 


an armchair tour of Vizcaya, Win- 


by Charles Greene and Frank Lloyd terthur, Monticello, and other promi- growing seasons, and identifying cha 


Wright. * Filled with photos of tropical 


nent residences in Great American acteristics. Gardens with plentiful dé 
light and little water are featured in 
author Jan Smithen’s Sun Drenche} 
Gardens (Abrams, $40), which is 


chock-full of pollarded plane trees, 


shady arbors, and vines that hug | 
houses to keep them cool, plus artful 
and surprisingly colorful plantings 0 
drought-resistant succulents like ech 


erias, book aloe, and dwarf jade. @ 
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' Time to look up your high school buddies. 


Cteipe Cb 


eo een ee ee i“ 
To: Email Address ig i oi 
‘ You don’t need a digital camera to : 


imSpoerel@canntal.com 
ChrisMuller@yannor.cam e-mail your pictures. Just ask for a KODAK Picture CD when 
MikePenso@piptalk.com | 4 you get your film developed. That way, when you have news 
oeBurke@poplinet.cam 
MikePiscatelli@sprrt.com 
effOkeefe @irishn.com 


to share, you don’t have to wait to share it. 


J Writer and Producer Kendell Crons 






Photographer Buff Stric 


Orleans | 
Three days in the Big. —————__ 


Easy aren't so easy when Se 
there’s so much to do. 
Here, some of HB’s 
favorite picks 























Who put a nickel in Jane Scott Hodges 







She makes the Energizer Bunny look lik 
a laggard. One shockingly chilly nigh 
adorable, vivacious Jane Scott and he 















husband, Philip, take me to dinner 4 
Eleven 79 (504-299-1179), the kind ¢ 


place that’s located under a highway ovet 






pass but serves dishes like corn cakes wit! 





caviar and créme fraiche. “New Orlean 





is so steeped in antiques and family,” say 


Jane Scott, a Lexington, Kentucky, nativ 














who moved to New Orleans to study 4 





Tulane and never left. “It’s important t 





keep heirlooms alive.” Jane Scott’s doin| 
her part with her company, Leontin| 
Linens (800-876-4799), which makes cus 








tom hand-monogrammed linens of suc) 





od times continue to roll in 
, Orleans. Above: Entrepreneur Jane 
tt Hodges puts her stamp on style. seem like anybody’s granny. 


sumptuous quality they make Betsy Ros 
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NEW SHIPMENT | 


Most people in the French Quarter shop - 
Royal Street, but | prefer Chartres, espe 
cially at its sleepier eastern end. At Soniat 
House Antiques (504-212-0200), I chat 
with urbane proprietor Rodney Smith, 
who runs the adjacent Soniat House hotel 
(800-544-8808). “I only buy what I like,” 
he says of his frequent European shopping 
excursions, while I swoon over a Swedish 
Louis XVI-style canapé. “New Orleans 
doesn’t have as much stuff as New York, 


but we have just as much style.” 


Next I stop in at Patrick Dunne’s divine | 
Lucullus (504-528-9620), a culinary- | 
antiques store, where manager Kerry | 
Moody gives me a lesson in the proper 
way to serve absinthe. But who needs a 
wormwood buzz with so much dazzling 
silver in sight? Lucullus has another 
branch on Magazine Street (504-894- 


0500), a thoroughfare that seems to 


stretch the entire length of the Missis- 
sippi (wear decent walking shoes, or just | 


get over yourself and hop on the bus). 


Top: Rodney Smith and associate 
Juliette Bishop of Soniat House 
Antiques. Left: A culinary’s delight 
at Patrick Dunne’s Lucullus. 





ie 4, ae ae 
— ACW na maa hS, 
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| love Bush Antiques (504-581-3518), 
which has been on the street for 30 years, 
ind Empire Antiques (504-897-0252), but 
favorite shop on Magazine is Karla 
104-897-0061). When I pop in she’s 


ll idst of a $3,500 sale, so I linger 
ov iostly French stock of mirrors 
and l-painted corner cabi 
nets, imy white paté pots. Before 
[know ntasizing about taking the 
entire lo with me, including her 


cute pug, | 


Karl. ' pug Bud, at her 
sumptuous azine Street 


54 1OUu yeautiful 1 


My remodeling needed a 







») _ finishing touch. Asked an expert 


in an orange apron for advice. She showed me the light. 
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One dark night, I meet savvy local scribe Mimi Read for dinner at Peristyle (504-593-9535), 1 
enduringly popular French Quarter restaurant on the corner of Dumaine and danger. Over redf 
and Louisiana crab, we discuss crime, education, and the insidious way New Orleans gets) 
hooks in people. After a drive through the slightly sinister Bywater neighborhood, we he 
uptown to hear her friend Philip Melancon play piano at the Bayou Bar at the Pontchartrain Hd 
(504-524-0581), a faded landmark on St. Charles Avenue. In one corner, there’s a raucous group 
patrons dressed like characters in a dinner-theater whodunit, while on the mingy dance floo 
sweet elderly couple takes a romantic spin. I ask Melancon to sing “Lush Life,” and he compl 
with a stinging, eccentric rendition. In the cab back to the hotel, the driver talks my ear off ab 


the city’s antiques trade. His family’s in the business. 





If you’ve got to try everything once in life, why not 
butler service? It comes with the bill at the refined 
Maison Orleans hotel (504-670-2900), where decor 


and attention to detail are nonpareil. Truth be told, 





I could have worked harder to put my exceptionally 

professional butler, Brandon Voss, to the test, but that 
would have cramped my sense of Big Easy adven- 
ture. After a long day of shopping, though, it 


sure was nice to curl up in the hotel’s well- 





ippointed brary, Vv 


1ere Brandon poured me 


yn the rocks in a sparkling 


Top to bott« 

Peristyle. Philip im 
the ivories at Bayo Sa 
Voss and a bedroom 


Maison Orleans 
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Abbeville, from the Traditional Collection. Solid wood with burnished walnut finish, intricately carved accent 


pendulum. Dual-time German movement plays Westminster or Ave Maria chimes on the hou 


Comfort BecINs AT HOME. MAKE IT INVITING, traditional. CLASSIC 
MAKE IT ELEGANT. IT’S THE WARMTH OF FINE BURNISHED WOODS, THE RICH 
PATINA OF POLISHED BRASS, DELICATE CRYSTAL, EXQUISITE CARVING, SUPERB 


craftsmanship BULOVA, KEEPING AMERICA'S TIME FOR GENERATIONS 


OVER 35 TRADITIONAL CLOCKS TO SELECT FROM IN A COLLECTION Of 


ASID | American Society of Interior Designers fortunoff 


the source 


800.A.BULOVA 
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he said, he said 


oughs of 
History 


The roots of Christmas run deep 








recalling the days when the local water route, once frozif 
over, provided an alternate path between town and countt 
side. Rough snow-covered roads were often impassable | 
ce 19h: horse and carriage. 
century painted —_ Leslie: Of the hundreds of ornaments in the collection, ea 
weeden sleigh: one is more beautiful than the next. A few examples real 
stand out. | 
Leigh: One of the earliest kinds of glass ornaments is knoy 
as a “grape cluster” kugel. German tradition held that kugels 


essentially globular glass balls—protected houses against ¢€ 





spirits. By the 1870s, there were dozens of small glassblow1 
ragile glass ornaments, sparkling tinsel, and jewel-toned workshops in Europe, although the majority of ornamef 
lights enrobing the branches of a freshly cut pine: these | were made in Lauscha, a small town in Germany’s Thuringi 
all describe today’s Christmas tree. But where did all that Mountains. 

stuff come from? Leslie: Since the majority of people in the 19th century h 


only a few glass ornaments, if any, most decorations wé 





Leslie Keno: This sleigh and assembly of ornaments [page _ either edible sweets and nuts or objects handmade from rea 
60 





are part of a wonderful collection of Christmas memora- ily available materials such as paper, tin, wax, fabric, al 
bilia and decorations owned by good friends in New England. wood. Our family still hangs a piece of chocolate candy | 
Leigh Keno: To see their collection, most of which is on dis- our tree; our grandparents made it for our dad when he w 
play year-round in a room above a carriage house, is like step- _ born, in 1930! Talk about a tooth-breaker! 

ping through time into Christmas Past. Leigh: Tinsel-adorned ornaments, such as glass-ball-an 


Leslie: The late-19th-century wooden sleigh is European in wreath types, were also a popular 19th-century decoration. 


design and diminutive in size. Approximately four feet long, _ the late 1800s, a Prussian-born entrepreneur, Bernard Wil 
it was a sp vinter vehicle for a Victorian child. limagine sen, imported a German tinsel-making machine to Phi 
that as hors h rides went out of fashion, sleighs delphia and began to produce commercially made tint 
such as this one | favorite nonmobile Christmastime ornaments. Their popularity continued well into the 192] 
decoratioi Leslie: After World War I, spun-glass ornaments became tf 
Leigh: It : ts old not original, rage. This light, whimsical example is composed of thin gl 
painted decora yanel depicts a whimsi threads most likely manufactured by German glassblowers} 
cal snow scen tiders along a frosty river, | Lauscha. Chromolithographs, as seen here in the form of | 

| 

Leslie Keno Photographer Nina Bramhall Portrait Lizzie Himmel 
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Their parents both t iobs. 

) Same Cars. y 

| Same vacations. 
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paying for 


college, 


while the other is 


praying for a scholarship? 





The difference is a Northwestern Mutual Financial 


Representative, offering expert guidance in 
planning for your children’s educations, and a 
network of specialists to help you reach all 
your financial goals. 


WP 
WF Northwestern Mutual 
FINANCIAL NETWORK‘ 


002 The Northwestern Mutual Life Insurance Co., Milwaukee, WI www.nmfn.com 
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an angel, were used in conjunction with the spun-glass circles to create some o 


most endearing of all tree decorations. 

Leigh: These ornaments not only provide a fascinating look at changing aesth¢ 
but also chronicle the advances in technology from the Victorian era into the 
century. For example, by the 1920s, colorful celluloid-paned lanterns that once | 
candles to a tree branch could be inserted over a ball-and-socket strand of ele| 


lights. The effect of the softly colored light, be it from candle or bulb, was essen 





| 
the same. 
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Leslie: The politics of war even played a role in the ornament industry, shifting 
manufacturing hub from Europe to Japan and the United States in the 1930s. W 
Hitler invaded Czechoslovakia, leading to the British Blockade of 1939, the imps 
tion of Thuringian glass ornaments into America ceased. 
Leigh: Fortunately, American ingenuity brought together a partnership that kepl 
KICK THE ornament industry alive. The Corning Glass Company of New York, employing 
machines it used to make lightbulbs, produced clear glass balls that were | 
shipped to the Shiny Brite Company in New Jersey for coloring. | 
Leslie: Japanese pinecone ornaments were a desirable alternative to the German| 
eties during the mid- to late 1930s; when European glass became unavailable 
Japanese stepped up their glass production, exporting numerous decoration 
UN o on America. This, of course, ended after the attack on Pearl Harbor in 1941. Bu 
ornament industry found other ways to thrive, and has always done so. 
Leigh: It’s refreshing to know that whatever state the world is in, the holiday s 


triumphs over adversity. @ 
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| pendability based on longevity: 1981-July 2001 full-line light-duty truck company registrations. Excludes other GM divisions. ©2002 GM Corp. Buckle up, America! 
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‘What's Per you from dropping in on their neighborhood for once? Nothing, if you have an all- See Tahoe® Z71° 
Show ’em what gas-charged shocks and 17" off-road tires are all about. Soon you'll be the subject of puma lore — if 
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Forget fancy furnishings—jewelr 
designer Elizabeth Locke created a stellar 
workplace using stencils and paint 


ll jewelry designer Elizabeth Locke needed to complete the decoration of 
her Boyce, Virginia, offices was a coat or two of paint. But hers was no ordi- 
nary paint job. From the sphinxes on the bathroom floor to the Greek-key 
borders along the wall, almost everything in the 2,500-square-foot space was done 
with black paint and stencils. After knocking down interior walls and ripping out 
the “grottiest-looking linoleum floor you’ve ever seen,” Locke asked decorative 


painter Michael Niklaus to transform the workplace into a sophisticated headquar- 


ters. Since most of Locke’s renovation budget was spent on the lower level, where 
her retail jewelry shop is located, the funds for refurbishing the upstairs offices were 
limited. “’ oi to the second floor, I said, ‘Mike, we ran out of money,’” 


Locke rec ‘| omething on an extreme budget, because you’re 
forced to be 


Thanks t¢ icil Library in England, the results look 


anything but ch n < of stencils, I think of cutesy little bunnies in a 

nursery, whicl ” says Li But I had never seen stencils done in a 

sophisticated way li red these, I becam mpletely enamored. I 

call the detail on my oft unscoting. It’s totally bogus, but I love it.” 
a ) 


r Carlos Emilio Producer Senga Mortimer 











Clockwise from far left: Elizabet 
Locke framed an inexpensive fa! 
remnant and covered the sofa 
Timney Fowler stripe. Locke wa 
the phone. The sphinx on the 
bathroom floor was stenciled. Fi 
more details, see Resources. 





LOCKE BOX | 


e Invest in a few key elemet 
Locke bought antique chande 
and covered an early-19th-ce| 
American sofa in a Timney Fa} 
stripe—and scrimp elsewher| 

“Splurge on a couple of thing 

people will notice,” says Lock} 


“and you can get away with | 
cutting some corners.” 


e Be creative with storage 
solutions. Packing materials 





to ship Locke’s jewelry are st 
in fabric-covered boxes. “I fo! 
a manufacturer in Italy that 

makes custom wood boxes,” 
Locke. “Then Michael stencil? 


on a content label.” 


e Use local craftsmen and 
sources. ‘| looked into romé 
shades, and the quote | got 
from a New York—based win¢ 
specialist was $11,000!” says 
Locke. “So | bought stage-set), 
cotton muslin and had an arell 
seamstress make them for 


almost nothing.” @ 
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Imperium Stainless Steel 
with Full Cut Diamonds, Water-resistant 


© 
CYMA 
Since 1862 


\ CYMA is more than one of 
the world’s finest Swiss Timepieces. 
It is an accessory of individuality. 
And an enhancement of personality. 


Call 1-800-359-5163 or visit us at 
www.cymawatch.com 
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Sullivan ane 
Bednar dit¢ 


big, bold lin 
of the wing 
mullions. F 


The low lines 
of the sofa and 
lamps don’t get 





more dram 
in the way of effect, the 
the view. designers tl 
the curtain 
the way to| 
floor. 
An L-shaped 
sofa offers a 
lot of seating A solar scr 
in a compact diffuses sun 
form and subtly ~ without me 
differentiates the view. 
living and 
dining areas. 
The design 
had their ¢ 
toddler int 
Andrée when they 
Putman’s Sitting the corner| 
on a Cloud Saarinen cq 
chair is covered table. 
in durable, 
stain-resistant 
Perennials The custon 
awning material. made rug’s| 
dark navy | 
center af 
up to spills 


Le 


he wraparound windows were shrouded with heavy curtains. A clunky radial 
cover bumped right into the love seat, which was way too small for the roc 
Designers Christina Sullivan and Susan Bednar of Tocar knew immediately 
they wanted to let in the light and streamline the furniture in their client’s living room. 

u're lucky enough to live on the 23rd floor of a Manhattan high-rise, you have to be able 
see the view,” says Sullivan. The Mondrianesque pattern of the window mullions is | 
strongest architectural element in the room, so the designers riffed on the artist’s bold stral 


primary colors to create their own graphically sophisticated scheme. Modernist class 


‘TO Saarinen cottee table and the Warren Platner dining table continue the ff 


grating a space used for both dining and lounging. @ 





U’LL WEAR OUT | 
Jato) 13 3 
WEAR-DATED’ DOES. 





Beautiful colors and styles for every need. Wear-Dated® carpet fiber 


we guarantee the entire carpet* That’s why carpet made with Wear 


www.weardated.com 
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Make Something 
Everyone loves creative gifts, which can 

be shockingly simple, like an assortment 

of clay pots colored in shades of blue, a 
craft-store birdhouse decorated with hot- 
glued pinecones, or plain cement planters 
painted to look antique or jazzed up with 
polka dots. Even an ordinary cement bird- 
bath looks pretty special when deco- 

rated in old-fashioned Arts 

and Crafts greens, browns, and rusty reds. For a more extrav- 
agant gift, commission a landscape painter or photographer to 
capture a scene from the recipient’s garden (local art centers 
can recommend someone in your price range). 


Furniture 

Every garden needs a comfortable chair, table, or bench. One 
year my husband made me a gorgeous slate-topped wrought- 
iron dining table, but non-blacksmiths can easily find similar 
pieces in antiques stores and at auction. All you have to 

do is spring for some really comfy chairs and cushions. It 
doesn’t even matter if the chairs are different styles, as long 
as the paint and cushion fabric matches. Wooden furniture 
also makes a great gift, but insist on plantation-harvested 
teak. One of my favorite gifts is my teak double chaise with 
backs that tip independently so that one person can read 
upright while the other naps horizontally. The chaise can stay 









ie ns to ht nail@hearst.com or mail them to Garden Goddess, House Beautiful, 
66 0 dway, 9th floo: New York, NY 10019. For more details, see Resources. 


Gardener’s Eden 


What to give the gardener who has everything? A gift- 
boxed shovel is like a new vacuum cleaner—practical, 
but hardly thrilling. This holiday, thrill someone 


ed IN nousebeaut 















outside all winter, but we roll it inside and use it as a futol 
bed for guests during the holidays. 


Plants 
Giving a live plant is like giving a kitten or puppy, so be st 
that your giftee plans to spend the winter at home before 
traipse over with that potted azalea in full bloom. A more 
practical option is a gift certificate from a mail-order nurs} 


Whose cutting garden can’t use more irises or peonies or 





species tulips? Large nurseries will also help you select sp 
cific plants as gifts—and their clever elves 
will deliver them at the exact moment 
when the plants need to go into 
the ground. If you are especially 
thoughtful, you'll be there to do 
the work yourself! 


To Do 
Pot up some amaryllis to bloom after 
the holidays—a big blast of flowers is 
a balm for the dark days of February. 


Payoff 
This New Year's, resolve to forget about 
having a perfect garden. Instead, aim for a 
perfectly imperfect garden and see how 
much more fun you have. @ 


Q. How much water and light do jade plants 

need, and what kind of soil do they require? 

Mrs. O. S. Paspalas 
Bronx, New York 


A. Jade plants like a sunny 
window, fairly dry conditions, 
and slightly sandy soil (one 

handful potting sand to two hand- 

fuls potting soil). A friend of mine has a 

thriving jade plant, now about a yard 

around, that started as a one-leafed baby. 





MILK AND COOKIES ARE NICE, 
BUT OUR GIFT CARD- 


SANTA WILL REALLY EAT THAT UP. 


Give a gift card from Lowe's, and you'll make this holiday one they'll 
remember for years to come. Your special someone will be able to 
choose from over 40,000 items in stock... small appliances to power 
tools, grills to ceiling fans, all under one roof. Lowe's gift cards are 
available in any denomination. 


Call 1.877.665.6937 or visit us at Lowes.com/giftcards 


LOWES 


Home Improvement Warehouse 


Improving Home Improvement 
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Carolyne Roehm regionally specific 
holiday tableaux are universally easy 


merica has always been about diversity, not only in its people, but in its 
climates, traditions, and cuisines. At holiday time, why not celebrate 
what’s unique to your region? I’m not the only one who has trouble 
with the sight of Santa in a red velvet suit, driving reindeer and sleigh under 
| the dazzling sun against a backdrop of swaying palm trees. That suit may be 
an irreplaceable icon, but it doesn’t hurt to personalize your celebrations 
| on the home front. Take Colonial Williamsburg as your inspiration. Fruits, nuts, 
and vegetation are easily worked into pyramids, cones, balls, circles, and 
squares, all as appropriate today as they were 300 years ago. These natural 
shapes have outlasted the gooey sentimentality of Victorian America as well as 
| the 20th-century penchant for blinking lights and rock ’n’ roll Santas. > 
| 
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Writer and Producer Carolyne Roehm Photographer José Picayo 
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For GM design guru 


Harley Earl, giving an 


automobile a feminine touch 


went way beyond the 


hood ornament. 


In 1943, he hired the 


industry’s first female 


designers. These “Damsels 


of Design” soon brought a 


new sense of style to the 


American automobile. 
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Pine forests and glistening snow inspi 





a simple and affordable table setting 


ROEHM’S RULES 


@ The scheme: Green and white 
with brown accents, such as pine- 
cones, to approximate a wintry 
setting. Centerpiece fruits are 
sprayed with white paint and then 
flocked with fake snow; they 
share the compote with snow- 
sprayed greens and pinecones. 

@ The settings: Green stemware 
and a green cotton velveteen 
tablecloth, snowy white napkins, 
and green and white 18th-century 
coral-motif dishes from Bardith 
Ltd. (see preceding page) create 
this winter wonderland table. Ellen 
VVeldon made menu and note card 
aper using pressed greens, fur- 

r articulating the table’s theme. 
® The ingredients: Seckel pears, 
~ “apes, apples, crabapples, limes, 


pinecones, wooden or metal pi 
for pinecones, evergreen boug 
Oasis, floral clay, floral tape, w 
paint, white spray snow. 

@ The process: Spray fruit with 
white spray paint and let dry. 
Spray painted dried fruit, ever- 
green boughs, and pinecones 
with spray snow and let dry. Fit 
a chunk of Oasis into a compot 
and affix with floral tape and 
clay as necessary to secure to 
bowl. Arrange sprayed greens 
around perimeter of compote 
and pile fruits in center, using 
floral clay to anchor them. Put 
metal or wooden picks in 
pinecones and affix them to Oa 
core, interspersing them throug 
Out centerpiece. 


ley Earl was here. 





genuity and versatility were two of the many legacies of America’s greatest car designer 


All of which live on today at the car company where he hung his hat 





BUICK 


THE SPIRIT OF AMERICAN STYLE 


The innovative 2003 Rendezvous" at buick.com 92002 GM Corp. ATI rights reserved 
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Put some zest Into | 
setting with a dash of citrus 


ROEHM’S RULES 


@ The scheme: Topiaries of 
kumquats and lemon leaves are 
nestled into a pair of Choisy blue- 
and-white cachepots. Holiday tra- 
dition is still evident, but this 
arrangement pays homage to a 
warmer climate at the same time. 

@ The settings: A sea of white 


linens and blue-and-white early- 
Ith-century Cornflower dishes, 
accompaniec by lual wine 
{ Y ’ t the sim- 
=llen 
Lneme 
iItTIONS 


the south 


lemons and lemon leaves, limes, 

dried sheet moss, spray adhesive, 
glue, Styrofoam balls, floral wire, 
floral stakes or straight branches. 


@ The process: Spray Styrofoam 


balls with adhesive and cover 
with moss. Poke a hole in each 
ball, push in stake or branch (with 
a little glue to secure it), and let 
dry. Insert wire into kumquats 
and affix kumquats to ball, gluing 
in lemon leaves for an accent. 
Anchor topiaries in smaller moss- 
covered Styrofoam balls and 
place in cachepots. Follow similar 
orocedure for a centerpiece of 
acked \imes and lemons. 


your holiday table 
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filtered water is every bit as healthy and great-tasting as bottled. The only difference is PUR costs CUR ute 
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a twist. PUR filtered water. Now you can actually afford to drink water like it’s water. www.purwater.com 
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ROEHM’S RULES 
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The scheme: The history of our 
nation is engraved in the battle- 
fields, stone walls, and old clap- 
board churches in the oldest 
Eastern Seaboard cities. Ties 

to Europe and Great Britain are 
strongest in this part of the coun- 
try and call for a more formal 
holiday table. 


® The settings: Red damask, white 


porcelain, and glimmering gold 


accent pieces set the stage for 
baskets of red grapes, appies, 
and plums. Smaii bouquets of red 
spray roses adorn e 

setting, adding < h. 


The formati 


lity of this t 


housebeautiful 


ieee 


| 

} 
alute our nation’s hi 
evocative palette o red 
|} 


EET 
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tates a more serious invitation, 
place card, and menu, all of which 
are deep red with rich, baroque 
gold script. 


@ The ingredients: Red grapes, Red 


Delicious apples, red plums, floral 
clay, red roses, string. 


@ The process: Pile fruit attractively 


in containers of your choice and 
use floral clay to hold them 
together. (The grapes should 
drape over the side of your con- 


tainers.) Make small nosegays 

of red spray roses and tie 
t. em with string; you will need 
to 12 stems rather short to 
keep Vina tight bouquet. > 








Gamble Ranch Vineyard, Napa Valley 





WE HAVE SPENT MORE THAN 125 YEARS 


crafting an 


AWARD-WINNING LEGACY. 


EE 





To enjoy it, you need only enough time to 


FILL A GLASS. 


ever to win 


Only winery 





WINE SPECTATOR’S “te WINE OF THE YEAR 


for both a cabernet am and a chardonnay. 


BERINGER. 


All we are in every bottle. 
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www.beringer.com 
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The new Braun Multiquick Professional Handblender has 
the ultimate power to do more. In addition to blending, pureeing, 
chopping and whipping, the Braun Multiquick Professional has 
a unique feature that makes it possible to crush ice effortlessly, 
The new Braun Multiquick Professional Handblender is so versatile 
and convenient, it's sure to be your favorite kitchen appliance. 
$89.99, (Only the Braun Multiquick Professional 
Handblender is eligible for this promotion.) 
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J.A. Henckels Four Star 
7-Piece Block Set: The 
Henckels Four Star Knife 


is the first upscale knife — 
developed with a seamless, eae 
non-riveted, polypropylen¢ we ed 
handle-allowing for a much gre NN 
more comfortable secure }, 
Jrip and greater ease of — 
use. High Carbon, no stain we 
steel, precision honed blade: t 
Balanced Supe ster, 

Bue 2 Full Tang cons n and 

jasner safe. $199.99 


(Only the J.A. Henckels 
“our Star 7-Piece Block Set 
dle for this promotion.) 
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TISEMENT 


iday Season 


Revel in the revival of Russel Wright mix and match dinnerware | 
from Oneida. Dinner plate, salad plate, soup bowl, mug, and 
matching accessories are available in blue, linen and chicory 
brown. $3.99 - $24.99, (The entire Russel Wright collection 
is eligible for this promotion.) 
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The Calphalon Tri-Ply Stainless Steel 10-Piece Cookware 
Set features a full aluminum inner core for excellent conductivity, 
mirror polished 18/10 stainless exterior and satin-brushed 18/10 
stainless interior. Stay-cool handles and glass covers for comfort, 
convenience and style. $399.99. (Only the Calphalon Tri-Ply 
Stainless Steel 10-Piece Cookware Set is eligible for this 
promotion.) 
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(All Cotton Duck slipcovers and coordinating 
toss pillows, $14.99, are eligible for this promotion.) 


Cotton Duck Slipcovers 
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Look to the nation’s far reaches for 
exotic holiday inspiration 





ROEHM’S RULES 


@ The scheme: The western part 
of the United States is so topo- 
graphically diverse—desert, 
mountains, semitropics—that 
one only needs to look at its 
amazing produce for ideas. 

The pineapple, historically a sym- 
bol of hospitality, stars in this 


ot 
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u. Miniature 


the west 


task 


apple place cards and menus fin- 
ish the look. 

@ The ingredients: Boxwood, Oasis, 
large and miniature pineapples, 
dried sheet moss, dowels or pen- 
cils, decorative baskets, plastic 
liners for baskets, scissors. 

@ The process: Line baskets with 
moss and put plastic liner inside 
each one. Fill liner with a piece 
of Oasis that has been soaked in 
water. Cut sprigs of boxwood 
and stick them into Oasis, creat- 
ing a topiary form. Clip to shape. 
Insert dowel or pencil into bot- 
tom of each pineapple and then 
push them into Oasis. 








Florida's Natural® Premium Brand orange juice is made just from our fresh oranges, not 


from concentrate. And it's the only leading brand owned by a small co-op of growers, 
so only our personal best goes into every carton. Visit us at www.floridasnatural.com. 


We own the land, we own the trees and we own the company. 


Florida’s Natural Growers, a division of Citrus World, Inc., based in Lake Wales, FL ©2002 
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A gingerbread cutout for a cookie-decorating party. 
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A split of bubbly adds effervescence to a New Year’s féte. 


inviting ideas | 
Get your holiday parties off to a good start with 
these spirited, memorable invitations 


@ A creative in ) he tone for the whole party. 
red \eai Card Company in Seattle for 
8¢ nis page 
ItC ) to a cookie-de-orating party 
1 ¢ gapp priate: sweet. 
K aroling pa Juaint mitten vitations 
and m« Is 1” ing mug ¢ e carried 





A mug of hot chocolate is in the offing for a caroling party. 
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An ornament-as-invite is a sweet memento for the tree. 





from home to home during the party, periodically fille 
with rich hot chocolate or coffee liqueur. 

@ Champagne suits any occasion, even before the party 
takes place. 

@ Three-dimensional invitations, like a frosted ornament 
nestled in a ring of greens, excite the imagination and 
can be sent through the mail in kraft paper boxes. @ 
































MARA 


La Wi 























JAEL GRAVES DRAWS INSPIRATION | 


pa eet ie 
4 Bees fete 
H 
ie 














.) 
ee Ma Til 
sey 


gal, but Dodge’SXT series: ; =a 
: ? 4 
ELM el 2 CROCE re NOT LL -e L ece LOL GRAB LIFE BY THE HORNS Fi 


MCA nett SEER Eel el eerie ache ltect } 
cool looks, and value. Please visit dodse.com or call S00-44D00CE, € Dond 


E4 
E4 
G4 
a 





ouse beautiful 














ome in from the cold: this month, House 
deautiful 2s warming up your winter by 
elebrating the season from east to west, north to 


outh. A sertously 
urban New York 


or the holidays, 
vhile grand lairs 


Virginia and 





ew Orleans 
ive dressed to the nines in everything that glitters, 
ind then some. Die-hard snowbirds will have a 
teld day with Adrienne Vittadint’s sun-drenched 
lorida retreat, and the party hearty will faint 

or decorator Greg Jordan’s dreamily easy 


7ps on entertaining with style. And in case you 
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Pablo Casals once 
played the celloin 
Pater Us eA ae 
century porcelain 
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ew Orleans is not a land 
where sleighs and snowy frosts fashion the holiday 
landscape. All depends on the caprices of a Gulf for- 
ever breathing across coastal marshes, and late 
December is more likely smudged with mild fogs and 
mere rumors of chill. In the ancient gardens that 
cushion the city, palmettos stay lush through winter, 
and the leaves on the magnolias remain glossy green. 
Here there are more old houses than most places in 
America, houses small and large that have seen it all 
yet somehow survived by working their magic on suc- 
cessive owners. Such unchanging elements give this 
place its strange, compelling character, as do the tena- 
cious customs brought by strong-willed people from 
Latin Europe and Africa, who kept to their colonial 
habits for generations. Though frugal, they were dis- 
posed to frivolity, and the good times have rolled 
through the town like the clay-colored river. Frances 
Trollope, a haughty English traveler who landed here 
one Christmas in the late 1820s, disapproved of this 
tendency and most other things she saw but marveled 
at the bright red peppers and oranges growing in 
midwinter. 

A decade ago, when decorator Hal Williamson 
and Dr. Dale LeBlanc walked into the immense house 
they had just acquired in the Garden District, their 
first thought was, What have we done? A second idea 
followed so fast that they are sure it was coaxed by 
the house itself: What a great place for a party! Par- 
ties there would be, and as they discovered while 
learning the tangled history of the place, parties there 
had been. Today they hardly meet a person who does 
not cherish a particular memory of wonderful times 


spent in these rooms. Built in 1859 by a sociable 


ohardt, lent Pablo Casals the 
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Kentucky colonel devoted to entertainments, it was 


designed by Henry Howard, an Irish architect responsi- 

ble for some of the area’s most extravagant plantations 

and townhouses. Renowned for his sense of grand 

spaces and rich detail, he added something special: his 

arrangement of the main rooms allowed for an extraor- 

dinary flow of people. Whether “six or 600 guests, either 
works comfortably,” says Williamson. 

In | t ire seldom so few and rarely so many at 

hich billeted Union soldiers, 

rah Bernhardt, and lent 

a recital, accommo 

Since both Wil 
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liamson and LeBlanc have large extended families ai 
plenty of friends, Christmastime can be a crush. The 
are children sliding down banisters or staring hypno 
cally at the amazing tree, grand-méres and aunts catchij 
up on gossip, and tribes of happy guests roaming t 
house with seemingly inexhaustible diversions. 

In New Orleans, Christmas is not the climax of a sé 
son but the commencement. For the Creoles, it was 
occasion with an emphasis on family and religion, and 
most beloved celebration was réveillon, a midnight pa 
following Christmas Eve church services. Brilliant 
light and tables loaded with special dishes, houses (ff 
every street rollicked into the early hours. While a ff | 
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presents were dispensed to the younger chil- 
dren, gift-giving among adults was usually 
reserved for New Year’s, another important 
féte. Six days later is Twelfth Night, or Epi- 
phany, with more parties and unique tradi- 
tions marking the beginning of the carnival 
season, which typically lasts from four to eight 
weeks, depending on the vernal equinox. Ina 
city alert to moon-ruled tides and celebrations 
determined by the sun, it’s not surprising that 
its festivals are profoundly emblematic. 
Williamson takes what he calls a “sensible” 
approach to decorating the house for Christ- 
mas. While he confesses to borrowing a few 
things from his French Quarter shop, Wil- 
liamson Designs, to spruce up the party deco- 
rations, generally he uses what is at hand, and 
what is at hand is nothing less than spec- 
tacular. Pine Christmas trees and boughs did 
not become fashionable until quite late in 
New Orleans. Williamson uses these but also 
chooses garlands of magnolia leaves, as well 
as native sumac and ivy. The side garden pro- 
vides plenty of camellias and sometimes even 
a few late roses, too. As elsewhere in America, 
poinsettias are an irresistible touch. When 
first introduced more than a century ago, they 
became a great favorite here, but their fragility 
made them undependable. In the 19th cen- 
tury it was not uncommon to order as a sub- 
stitute expensive beaded flowers from Paris 
for decoration. Williamson prefers the home 
grown poinsettias but wistfully speculates on 
what effects those crystal bouquets must have 
had in a candlelit room. However, he doesn’t 
hesitate to use all of his Vieux Paris porcelain, 
with its brilliant gold banding, and beautifully 


polished old silver, which have long been 


favorites in Southern houses for the glittering 
tou es they gi eatab!} 
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ecorating 
house for 
hristmas 


olidays. The réveillon in this house always includes tradi- 
tional gumbos and daubhe glacée, roast turkeys and glazed 
ams. There are fresh coconut cakes from LeBlanc’s grand- 
nother, a monumental croguembouche, and special roasted 
ecans made from a recipe discovered at Williamson’s fam- 
ly’s plantation in Georgia. Eggnogs and punches swirl in 
big bowls. A great favorite is the homemade ice cream, 
hich has remained part of New Orleans’s winter holiday 
are since the 19th century, when ice was expensive, perish- 
ble in heat, and therefore best employed during the cooler 
onths. 


At the end of the long evening, a sheepish glutton slips a 


few cakes into an ample pocket, and sleepy children are 


bundled up and gently placated during the long good-byes 
that take place on the deep-galleried porch. Final whispered 
Christmas wishes mingle with the faint rustling of ribbons 
tied to the famous old gate and fence. Neighbors finishing 
their own réveillon cross the street to exchange sleepy greet- 
ings. When the door finally closes behind the last guest, the 
hosts retreat to LeBlanc’s study, where the infamously strong 
coffee of réveillon is exchanged for tall cups of hot choco- 
late. The night’s festivities are relived, and, more important, 
last-minute strategies are laid for the Christmas lunch they 


will be serving only a few hours later. @ 
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Adrienne Vittadini launches a new 

career on Florida’s sultry west coast 
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The headboard on the 
Decoration Francaise 
bed is covered ina 
Nobilis fabric; the bed 
linens are by Frette. 
The Knole sofa is 
covered in a Rogers & 
Goffigon stripe. Linen 
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curtain fabric is by 
Donghia. Opposite: 
| The house’s Palladio- 
inspired architecture, as 
viewed from the water. 


amply outfitted with stately columns and gal- 
leries. Loggias, breezeways, and French doors 
take full advantage of the setting’s abundant 
vistas and gulf breezes, further enhanced by an 
assortment of antique Anglo-Raj chairs. “Sym- 
metry and elegant classical lines have always 
been my barometer,” says Vittadini, who is 
especially proud of an adjacent guest cottage 
and the enormous “live-in kitchen.” 

Like the knitwear that made her reputation, 
Vittadini’s rooms are both cozy and chic, char- 
acterized by a mix of furnishings that embraces 
the Louis XVI style as warmly as it does Art 
Deco, all unified by bolts of off-white linen. 
And, just as vibrant stripes were a Vittadini 
apparel signature, color punctuates her interi- 
ors, such as the delft china displayed above the 
fireplace in the sitting room and the carefully 
selected textiles and tapestries gathered during 
her travels in Morocco, Turkey, and India. In 
the library, an antique screen from Jaipur hangs 
behind a sofa covered in curry-colored linen; 
bright red accents turn up in the Moroccan 
carpet and the French coffee table’s shiny lac- 
quered top. The library’s tawny palette flows 
into the outdoor living room, which is rigged 
with a stylish conversation pit swathed in 
weather-resistant cotton by Holly Hunt and 
strewn with cushions of bright red silk. With 
its view of the turquoise infinity pool, this is 
Vittadini’s favorite part of the house. “You 
can’t differentiate between the pool and the 
water beyond,” she says. “I wanted that im- 
pact, that ‘wow’ effect. Interior design is more 
exciting than fashion, more substantial, more 


tangible. It’s a thrilling experience.” @ 
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An ugly fence that escapes notice in summer under a cover 
of leaf and flower will show all its flaws by December, 
whereas a cone-shaped spruce or a dramatic garden pavilion 
will stand out in splendor, especially when highlighted with 
snow. Stonecrop Gardens, located in the Hudson highlands 
60 miles north of Manhattan, is rich in features, both natural 
and man-made, that look their best in winter. Snow empha- 
sizes the mansard rooflines of the tool- and potting sheds; on 
a blanket of white, the pleached branches of a Littleleaf lin- 
den allée cast intricate shadows. In summer, the Asian- 
inspired design of the wisteria pavilion almost disappears 
under a luxuriant green draping of Wisteria floribunda and 
Clematis ‘Mrs. Cholmondeley’, only to reemerge as graphic 
as a woodcut after the vines have dropped their leaves. 
“When the glass walls and roofs of the conservatory 
reflect the snow and frozen pond, the whole building 
becomes silvery gray,” says architect Roger Bartels, who cre- 
ated the greenhouse with a profile similar to other buildings 


on the grounds. Stonecrop’s owners, Frank and Anne 


Cabot, were inspired by the architecture and landscaping of 


centuries-old French tradition, and this aesthetic prevails 
down to the last rail. The Cabots are philanthropists and 
founders of the Garden Conservancy, a national organiza- 
tion that preserves endangered gardens; they also own 
another showplace landscape, Quatre Vents, in Charlevoix, 


above a bay on the St. Lawrence River in Quebec. 


Bartels worked closely with Caroline Burgess, director of 


Stonecrop, who had long needed a greenhouse—or winter 
garden, as she calls it—where tender plants and tropicals 
from Stonecrop could be sheltered during the cold months. 
Burgess, an Englishwoman who trained at the famous Royal 
Botanic Gardens in Kew, knows the value of conservatories. 
“Kew has the greatest glass houses in the world,” she says, 
“and I was sure it would make Stonecrop a more interesting 
place to grow plants from around the world, and especially 
the Southern Hemisphere.” Inside, the Winter Garden is in 
its glory in January, February, and March, when plants from 
South Africa, South America, New Zealand, and Australia 
are in bloom. A booted visitor crunching across the snow 


can look in from the cold and be surprised by a riot of color. 





Above: Alberta spruces, Picea albertiana ‘Conica’, punctuate the large Alpine bed. Below: The conservatory, or 
winter garden, which houses tropical plants, appears to float on the pond. 
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Above: A hay-and-burlap scarecrow is called Miss Gertrude Jekyll after the English garden designer. Below: A view 


of the pond from the wisteria pavilion. 
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Facing page: A tuteur in front of the toolshed supports vines. Above: Pleached Littleleaf lindens behind Miss Jekyll | 
resemble a cat’s cradle when leafless. Below: The large building in the background contains the potting shed, I 
workshop, and offices. For more details, see Resources. 
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Designer 
Viarkham 
Roberts 

turns a 
ydern city 
partment 
1to a COZY 
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Right: Electra Toub in 
her entry hall with 
daughter Allegra and 
son Christopher. The 
sconces are from John 
Rosselli; the antique 
Asian storage cabinet is 
from Mrs. MacDougall at 
Hinson. Facing page: The 
faux-tortoise mirror 

is by decorator 
Markham Roberts. 
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igh style and holidays don’t necessarily go to- 

gether. Decorators and architects have learned 

to cope with everything from huge flat-screen 

TVs to high-tech climate controls, but how many 

can incorporate Santa Claus and mistletoe, strings 
of lights and gingerbread houses? Who can picture baby-angel 
candles in a Corbusier house? John Pawson and fruit-studded 
Renaissance swags? 

The holidays, though, remain as primal and potent as ever, and 
in these uncertain times a bit of seasonal magic can’t hurt, no mat- 
ter what the surroundings. Fortunately, a new generation of deco- 
rators is merging the refined, clean lines of modernism with the 
comfort and warmth of tradition, creating the kind of rooms that 
can put on the season’s raiment with ease. The Manhattan apart- 
ment that Markham Roberts has decorated for Christopher and 
Electra Toub and their two children is an example. As sleek as the 
apartment is for 11 months of the year, during the holidays it 
achieves an aura of enchantment. 

Perhaps the Christmas decorations fit in so well because the 
apartment already sounds a few discreet theatrical notes. The liv- 
ing room’s simple upholstered furniture and neutral colors are off- 
set by touches of chinoiserie, from the oxblood-red entry’s 
fanciful pagoda lantern and sconces to the vaguely Asian side- 
board that the decorator designed for the dining room. Roberts 
worked with Mark Hampton for almost six years before going out 
on his own, so he understands the power of allusion and the 


strength that a touch of whimsy can bring to a room. 
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Above: The decora 
gave the paneled w 
of the library seven 
coats of charcoal p' 
Left: The large livir 
room is divided int 
seating areas by al 
of faux-horn étage 
designed by Robert 
The floor covering 
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The wooden or 
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A seascape photograph 
by Karen Butler sheds 
its serenity on the 
black-and-neutral living 
room. The bench of 
bamboo, chrome, and 
ebony is from Ralph 
Lauren. The coffee 
table, a Roberts design, 
has a faux-horn finish. 
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After years working in the merchandising department at Ralph Lauren 
stores, Electra Toub knew what kind of decorating help she wanted. But per- 
sonality counted, too: “After I had my second child, I needed a decorator I 
could talk to at 6:15 A.M. and have the conference wrapped up by 6:30,” she 
says. “Markham has a no-fuss, no-muss style of decoration. I knew he would 
not lead me down 300 different paths.” 

It helped that Roberts already had a connection to the apartment. Friends 
of his had seen the space, and he had tried to convince them to buy it. “It was 
dowdy and dirty,” he says. “Everything that could have been done to disguise 
its niceness had been, and my friends couldn’t see its quality.” But when bro- 
kers showed it to Electra Toub, she certainly could. “I love that there is both a 
children’s side and a grown-up side,” she says of the two private areas that are 
separated by the living room. One contains bedrooms and a playroom for Alle- 
gra and Christopher; the other is a master suite with a separate dressing room. 
“The plan is wonderful, and Markham made it flow so beautifully. He helped 
me to push my limits, made me take risks I might not have otherwise. He kept 
us from looking old.” 

“They were game,” Roberts says of the Toubs, “so it was fun.” Among the 
flights of fancy: upholstering the walls of the dining room; hanging the family’s 
most valuable painting, a Raoul Dufy, in the playroom; and creating a color- 
matched faux Rothko for the living room, at least until a real one comes along. 
“Markham’s the most amazing furniture designer,” adds Electra, citing the 
upholstery he designed, a pair of faux-horn étagéres that divide the living 
room, and the stepped bedside tables in the master bedroom. 

The Toubs’ kitchen is that Manhattan rarity, a room for cooking that is not 
only big enough to eat in, but virtually to live in. “It’s our tradition to build gin- 
gerbread houses with the kids for Christmas,” says Electra, “and the kitchen is 
ideal for that. I love the thought of a small-town holiday, and we can almost 


pull that off here in the city. The apartment feels modern, but it’s still cozy.” @ 


Facing page: A floral striped fabric covers the dining room walls and a related 
pattern is on chairs from British Khaki; both fabrics are by Brunschwig & Fils. 
Holiday greenery is threaded through a wire chandelier from John Rosselli. 
Below: In the master bedroom, a custom copy of Syrie Maugham’s signature 
sleigh bed is covered in a Ralph Lauren ticking. The wall fabric is a Cowtan & 
Tout linen. Roberts designed the bedside tables. For more details, see Resources. 
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THE SMELL OF HOPS BRING 
a pleasing meadow freshness to thi 
neoclassical house in Great Falls, Vi 
ginia, a suburb of Washington, D. 
The fragrant golden swags that sp 
the library mantelpiece lend anothe 
sensory experience to the visual feag 
of Oriental carpets, damask uphol 
stery, and profusion of statuary—a 
Apollo bust and full-size goddess i 
the living room and numerous busts i 
recessed niches around the library. 
The hops—yes, the stuff that mad{ 
Milwaukee famous—are not just a 
unexpected seasonal touch. They af 
also emblematic of a heady brew of th 
earthy and the patrician on displa 
throughout the rooms, as well as ou 
doors in the holly and boxwood ga 
dens. The vines, after all, are drape 
just below an oil painting of the cro 
ing of Charlemagne and next to 
18th-century Russian imperial scree 
But isn’t that an old zinc bucket holdj 
ing the fireplace logs, set agains 
crackle-finished walls? And isn’t th 
hearth plain old tinted concrete? 
“Irreverence is my attitude,” sayj 
Barry Dixon, a Virginia-based designe 
who brought an old-world warmth t 
the interior of this recently built hous 
which he decorated for a Washingtot 
power couple who entertain often. It 
the living room, antique zinc lamp 
flank a gilt clock on a neoclassical con 
sole, but the richness is tempered b 
the casual propping of an unframed ot 
painting against the wall. Quantities 0 





damask—including the linen damas 
of the big nail-studded living roo 
sofa, the gold silk damask of its accemt 
pillows, and the nearby curtain panel 
of Fortuny’s Carnavalet—exude prism 
tine formality, but when Dixon rebuil 
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and restuffed an antique settee, he left 


on the original 19th-century tapestry 
fabric. “We usually wait to see if we 
need to reupholster and are often glad 
we restrained ourselves,” says Dixon, 
noting that people are too quick to 
cover old furniture. “Another expanse 
of damask would have been one too 
many. We don’t regild every single lily.” 

At holiday time, the house is be- 
decked not only with fresh hops but 
also with pomegranates and berries 
in compotes, mirror-finished orbs ar- 
ranged in baskets or on the floor, and 
an agreeably ragged Christmas tree 
swagged in beads and assorted baubles 
and unencumbered at the top with the 
traditional angel or star. “I like boughs 
of persimmons and strawberry plants 
for their particular reds,” Dixon adds. 
“Tt’s a wilder take on the traditional 
green and red and symmetrical bows 
you usually see, and makes a more sub- 
tle, contemporary holiday statement 
that is actually easy to create.” 

The house can comfortably hold 
300 people and sometimes does at hol- 
iday time, not only in the grand rooms 
but in little satellite sitting areas just 
waiting for the right guests to sit down 
and get to know each other better. Says 
Dixon, “The play of expansive and 
cozy, of showy and unobtrusive, makes 


a fine social crucible.” @ 
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Red and silver set ' 


tone at a holiday p 
thrown by decor 
Greg Jordan. This vi 
Miniature cranberry-p' 
popsicles cleanse | 
palate at dessert ti 
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ophisticated 


youve got an office that's a showplace, 
why not show tt off? Designer Greg 
ordan pushes back the furnrture, lights 
yme candles, and throws a holiday bas 
In his New York showroom 
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reg Jordan loves nothing more than bringing people together. “I get to enjoy them enjoying each other, 





says the New York-based designer, an expert at everything from impromptu cocktail parties to dinners fo 
10. But like 








so many space-challenged Manhattanites with grand ambitions and small apartments, he chos| 
insive venue for a recent party to kick off the holiday season: his 5,500-square-foot showroom 


lore exp. 


{ the loftlike space is a dramatic gallery, 100 feet long and 12 feet wide, the ideal proportion 
tor tl ( 1arro ble that conjures visions of a Renaissance feast. 
‘ral tables and covered them with inexpensive white cotton duck. But no one was thf 
dd showed up. Across the tabletop, Todd laid inexpensive 12-inch-square mirrors tha 
im from an array of silver compotes and champagne buckets, which he filled with inky 
i] 


os and roses. “All that candlelight bouncing off the mirrored surface gives everyon\ 
 flatt You in’t look better than that.” 
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ng page: Jordan gets 
e table ready before 
; arrive. Inexpensive 
red squares run the 
th of it, adding extra 
ir. For a soigné look, 
rty designer Antony 
_ Todd pinned black 
sgrain ribbon to the 
canvas slipcovers on 
nairs. Right: Caterer 
sr Callahan’s salmon 
igs in a blanket” are 
ved on a Lucite tray 
ed with black beans. 
low: A foie gras first 
2 is garnished with a 
festive red currants. 











A caterer, if you choose to use one, doesn't have to cost a fortune, 
says decorator Greg Jordan. Most will help you figure out how to 
make your party fit your budget. Even if it’s a dinner for just six or 
eight people, they're happy because they have an opportunity to 
shine. If necessary, cut down on the expense of wait staff by serving 
the food yourself, family-style. 

For an inexpensive tablecloth, look for batik throws or netting at a 
shop such as Pier One Imports, or buy material at a discount fabric 
store. The aisles at the Home Depot are a rich source of decorating 
ideas, such as the 12-by-12 mirrored tiles. 

Seat every dinner guest, no matter how small or informal the event. 
Stimulating conversation is the secret to a great party. 

“Move the men around before dessert,” says Jordan. ‘'l usually tap 


Serer] 


them on the shoulder, say, ‘Get your drink and napkin and follow me; 
and then introduce them to their new partners and take the ousted 
guest to the empty seat. It's a nice bonus to talk to someone new in 
the middle of dinner’ 

For dessert, serve homemade cookies or chocolate-covered straw- 
berries on simple glass cake stands from Crate & Barrel or Pottery i 
Barn—tt's like adding a new centerpiece to the table. If you want to ‘ 
go all out, send guests home with a dozen cookies or a small gift in 

a bag tied with ribbon. 

Never strike the set until everyone has left. 


Top left: Jack Lynch, Thayer McSweeney, and 
Christian Leone. Below: He converts an 
anteroom in his showroom into a casual bar. 
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) set a festive mood as people walk in the door, Jordan likes to serve one special drink in addition to wine. Tonight 


choice: a “smartini.” As he explains: “A great dame I know invented this drink, which is basically a vodka martini with 
floater of § erved over ice with two olives. After you’ve had a few sips, you become very smart. It only takes one to gé 
everybody 1 ir) 1ed up 

Caterer ] lah talized guests further with his inventive hors d’oeuvres, which is another good way to giv 
people who d know ther something to talk about. They were gaga for his miniature potato cones topped with: 
scoop of caviar, and bi squash “lollipops” with braised leeks in the center. “People like some wit along with thei 
hors d’ oeuvres 

After guests fi the table and tucked into the first course, savory foie gras with tomato jam, Jordan go| 
up to make a toast. “It thanking people for coming, and then I can’t resist throwing in some inspirational bit 
like being grateful for you ‘he says. “It sounds kir d of corny, but isn’t that the real reason we’re here, to care fo; 
one another? At my parties, | ple to feel celebra.ed.’ @ 








Facing page: Party 
designer Antony 
Todd arranges 
glistening eggplants 
and tamarillos, a 
fruit native to New 
Zealand, in silver 
compotes. Red 
roses were used in 
abundance. Right: 
nvitations were hand- 
delivered to guests 
along with a posy of 
roses. Below: Carrie 
Cloud and Christian 
Leone converse at 
dinner. Votives lined 
in red add romance 
to the table. 






















Try one type of flower in one color for your bouquets, 
says party designer Antony Todd. Buy them a day or two 
in advance so that they will open in time for the party. 
Expand your horizons when it comes to centerpieces. ‘'| 
might take an inexpensive Lucite or acrylic tray and float 
candles and flower petals inside tt, or layer flower heads 
and leaves on a cake stand,’ says Todd 

Fruits and vegetables make wonderful centerpiece material, 





and you can eat them afterward. Make pyramids of Brus 
sprouts and blackberries. Stack pomegranates, with a few 
sliced in half for texture. 

Use foliage too. “'I like lamb's 





ear, appl 
lemon leaves, which are very full and s« 


sreen geranium, Or 
ulptural,’ says Todd. 
If you use branches, make sure leaves and flowers are high 
enough above the table so guests don't feel lost in the 
forest. 

Don't limit yourself to vases. Tureens, terra-cotta pots, and 









other receptacles always work on the table 
“lim a big fan of less is more,’ says Todd, “but just make sure 
you have lots of what the less is. Don't be fussy; be bold.” 


Top left: Guests mingle during cocktail hour. 
Below: Jordan chats with guest Bill Hair. For more 


details, see Resources. 
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double take Knock off designer Adrienne Vittadini's breezy style 


From “Second Nature,” pages 94-105 













‘ ef E iv 
Vittadini's delftware collection is antique, but this 
handpainted blue and white BALUSTER JAR (431879). will 

have the same visual effect. PRICE: $400; FROM ETHAN 

ALLEN: 888-324-3571 OR WWW.ETHANALLEN.COM. 


A benchmark of style: the TUFTED MESA 

MEDITERRANEO BENCH (301633). PRICE: $1,275; 
FROM KA INTERNATIONAL: 646-497-1670 OR | \ 
WWW.KA-INTERNATIONAL.COM. 


French dining is simple when the table 
is covered with the MARINETTE 

ST. TROPEZ QUILT. PRICE: $192; 

FOR STORE LOCATIONS 

CALL 888-521-0831. 


~ a 
—_ 
alah 8 
: Mg There's nothing 
- : clinical about 
i, the GLASS 
~ * fRrs 
APOTHECARY 
URN. PRICE: 
fr ’ 
cod r $65; FROM 
wr ¢ - 4 A 
E a MANORISMS: 
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Producer Tori Mik 


Get that Louis 
look with the 
CANNEE 
BONNIEUX 
BERGERE 

(052 BONOSO00). 
PRICE: $1,450; 
FROM ALA 
MAISON: 
212-396-1020. 








In this FOOTED io 
BOWL, fruit never looke 

SO good. PRICE: $35; FRO 
EIGEN ARTS: 201-798-7310 
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The PHILADELPHIA BEDROOM WALLPA 
PANEL (3788) by Chelsea House mimics 
those custom-made for the living room. 
APPROXIMATE PRICE: $850; AVAILABLE 
THROUGH WINTERTHUR: 800-448-3883 » 
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Bissell 
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©2002 BISSELL Homecare, Inc. Scotchgard’is a trademark of 3M 


Now there’s an easy way to keep your carpets looking good for a very, very long time. Fiber Cleansing Formula 
from BISSELL. It’s the only formula that cleans and applies Scotchgard protector for excellent stain protection, 
all in one simple step. Best of all, it’s designed to work great in any upright deep-cleaning machine, 

including rentals. So look for BISSELL Fiber Cleansing Formula in the vacuum cleaner aisle today. scoTCHGARD 
Of all the memorable things to happen to carpet over the years, this is definitely one of the best. 





Special formulas for pet owners and allergen control are also available. bissell.com 








Orient Express 


East meets West at E & O in London's Notting Hill 


] 
Ondo 


1-based restaurateur Will Ricker has made a 
umself by launching fashionable yet accessi 
nents known for quietly adventurous 

LOO und co hensive 1 ists. Wit] the Great Eastern 
LD) ( d Cicada in Clerkenwell 


| west to open E & O 


CCU 
dy Notting Hill 
I] the man be hind 


the lool its, E & O (for Eastern 


Bullivant Li 





and Oriental) seems like a dance club from the outside, witl 
a line of windows breaking up an otherwise dark-graj 
facade. The spare, monochromatic dining room is panelet 
in dark wood and lit by large cream-colored drum-shape¢ 
lampshades; a small bar overlooks the street. “I’ve kept th 
bar light and airy,” says Ricker, whose thematic goal wal 

informal yet exclusive.” No artwork adorns the walls 
rather, a simple mirror running above the booths at the bach 


of the restaurant focuses attention on the diners below. 7 


ce \V /hite lucer Senga Mortimer 


holiday 


celebrations as easy 
as 1-2-3 


Convenient and smart-looking products from 
GLAD® and Martha Stewart Everyday® make holiday 
hosting an easygoing experience. Read on to 


discover great preparation and entertaining tips. 





MAMA’S NOT WORRIED. 
MAMA’S GOT THE MAGIC. 








> 449 0) Ti 
cemoves fougn stains 


ftir 
it never could before hs 








Pre-treat 30 minutes on greasy/oily stains 
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Don’t expect Windex Wip 
to do a Clorox Wipes job 












Johnsong& Son, Inc 


Ss a registered trademark of S( 


I 


| 


{ 


food ; 
Dinin ““® 


R , 
brin ity Ni t 


d lass & Surface Wipes don’t disinfect. 
rox Disinfecting Wipes have cleaning and 


disinfecting power from Clorox. 


I36 housebeau ‘ j 








ne month ahead: 


No weeks ahead: 


ne week ahead: 


ne-three days ahead: 


available at 





The stuff of life 











everyday” 


have the entire family get involved with 
holiday planning. Baking and storing cookies 
in advance is a fun project for the kids. To 
keep yourself on track, make sure your kitchen 
s stocked with GladWare® Containers and 
GLAD® FreshProtect™ Zipper Freezer Bags, 
which take you from freezer to microwave; 
GLAD® Cling Wrap to cover cookie platters; 
and GLAD® OvenWare, which allows you 

to both bake and store. And to add a bit of 
elegance to your presentation, look for the new 
Martha Stewart Everyday” holiday product 
line at Kmart. 


GLAD OvenWare: Prepare, bake, serve, 


store, and reheat your favorite entrees in GLAD 
OvenWare and then reuse after cleaning. All 
pans are oven-safe and freezer-ready—plus, a 


microwavable lid snaps on for easy storage. 


GladWare Containers: Stackable, extra-sturdy 
GladWare Containers have a tight seal that 
locks in freshness. Refrigerator- and freezer- 


Safe, they also go straight into the microwave 









Plus, containers are top-shelf dishwasher safe, 


which makes for easy cleanup 


See 





ST MmRn 2) 5% 


‘ 


GLAD Cling Wrap: Discover the wrap that 






gp : 
clings tightly to help keep food fresh. Easy to ESA 3 


handle and microwave-safe, GLAD Cling 


Wrap lets you defrost or reheat with ease 


GLAD FreshProtect Zipper Freezer Bags: 
These helpful must-haves are great for 
keeping leftovers frozen until needed. And 
kids love the Yellow and Blue Make Green*® 
seal. GLAD FreshProtect Zipper Freezer Bags 


are strong and sturdy to help keep food fresh 
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ADVERTISEMENT 


nter the GLAD* holiday sweepstakes at Kmart 
or Kmart.com 


GRAND PRIZE 
One Thousand Dollar ($1,000) Kmart 
Cash Card for Martha Stewart Everyday” 
merchandise & a supply of GLAD products. 


THREE FIRST PRIZES 


Martha Stewart Everyday holiday, cooking, 


and entertaining merchandise gift basket, 
and a supply of GLAD products, 


TWENTY SECOND PRIZES 
Gift basket of GLAD products and a 
selection of Martha Stewart Everyday 

Holiday Ornaments. 





enter the GLAD Holiday Sweepstakes, pick up an 
try form at your local Kmart store or visit Kmart.com. 


official rules for complete details. 


available at 








D is proud to support One Warm Coat, an organization that helps local charities collect The stuff of life., 


distribute coats to needy families. For more information, visit www.onewarmcoat.org. 


:: This Sweepstakes is intended for participation in the United States only, and shall be governed by and construed in accordance with U.S. law without regard for nay applicable conflicts of laws 
Do not enter this Sweepstakes if you are not located in the U.S. at this time. OFFICIAL RULES: No purchase necessary to enter or win. A purchase does not improve your chances of winning. 
WHERE PROHIBITED. These rules apply to the “GLAD HOLIDAY" Sweepstakes (“Sweepstakes”) being conducted by The Glad Products Company, 1221 Broadway, Oakland, CA 94612 
nsor”), and administered by Marden-Kane, Inc., 36 Maple Place, Manhasset, NY 11030 (“Administrator”). This Sweepstakes starts November 17, 2002 at 12:00:00 ET and ends 23:59:59 ET 
ber 31, 2002. 1. HOW TO ENTER: There are three [3] ways to enter. [1] Go to www.kmart.com and complete the online registration form and click submit. All entries must be received by 
:59 December 31, 2002, [2] Complete the official entry blank available at any participating Kmart store, or [3] on a 3"x5" card, hand print your complete name and address and day & evening 
one number and mail to: Glad “Holiday” Sweepstakes, P.O. Box 4096, Grand Rapids, MN 55730-4096. Only one entry per person regardless of the method of entry. Mail entries (official entry 
r 3'x5" card) must be postmarked by December 31, 2002 and received by January 7, 2003. Mechanically reproduced entries, including name and address labels will not be accepted. Entries 
e the property of the Sponsor and will not be returned. No other form of entry will be accepted, 2. JUDGING: Winners will be selected on or about January 9, 2003 from all eligible entries 
led in a random drawing to be conducted by Marden-Kane Inc., an independent judging organization whose decisions are final on all matters relating to this Sweepstakes, All prizes will be award- 
nly one prize per person or household. 3. ODDS OF WINNING: The estimated odds of winning are 1:859,494; though the actual odds of winning will be dependent upon the number of actual 
le entries received. 4. NOTIFICATION: Winners will be notified by USPS Priority Mail with delivery confirmation and may be required to complete and sign an Affidavit of Eligibility and Liability 
e and, where legal, a Publicity Release, all of which must be returned within 14 days after prize notification or prize will be forfeited and awarded to an alternate winner. Entrants who win a prize 
at $600 or more will also be required to furnish their social security number, which will only be used for the purpose of reporting the winnings to the IRS, as required by law. If the prize or prize 
ation is unclaimed or returned as undeliverable, the prize will be forfeited and awarded to an alternate winner. Entry constitutes winner's permission to the use of their name, photograph/likeness. 
Vertising and promotional purposes for this and similar promotions, worldwide, and in perpetuity in any media, now known and hereafter devised (including and without limitation, the internet) 
it additional compensation, except where prohibited by law. 5. PRIZES: (1) Grand Prize: A $1,000 Kmart Cash Card (“Card”), plus a supply (three [3] of each) of GLAD products for the holiday 
.* Approx. Retail Value ("ARV") $1,120. (3) First Prizes: A Gift Basket of Martha Stewart Everyday holiday, cooking and entertaining merchandise and a supply (one [1] of each) of GLAD Products 
holiday season. ARV $575 each. (20) Second Prizes: A Gift basket of GLAD products and a selection of Martha Stewart Everyday Holiday Ornaments. ARV $100 each. Total ARV of all prizes: 
5. The Card may be used in conjunction with the purchase of any merchandise in any participating Kmart store. The Card and any remaining balance on the Card may not be redeemed for cash, 
ard is transferable and additional cash may be added to the Card at any time. No cash redemptions, substitutions, transfers, or assignments of prizes allowed, except as noted and by Sponsor, 
serves the right to substitute a prize of equal or greater value if the prize or any portion of the prize becomes unavailable. All taxes and any incidentals and other expenses associated with the 
and not specified herein are the winner's sole responsibility. 6. GENERAL CONDITIONS: All entrants agree to be bound by all applicable U.S. laws and regulations, as well as these official rules 
ie decision of the judges. By participating in the Sweepstakes, entrants and winners agree to release, indemnify and hold harmless The Glad Products Company, its parent company, Martha Stewart 
Omnimedia, Inc., Kmart Corporation, their respective affiliates, subsidiaries, agents, representatives, officers, directors, shareholders, promotions and advertising agencies including Marden-Kane, 
nd their respective employees, officers, directors, and agents (collectively, "Releasees") from and against any injuries, losses, damages, claims, actions, liability of any kind resulting or arising from 
pation in the Sweepstakes or acceptance, possession, use, misuse or nonuse of any prize that may be awarded. Releasees are not responsible for printing or typographical errors in any Sweepstakes 
materials; or for transactions that are lost, stolen, late, misdirected, damaged, incomplete, postage-due, illegible, fail to enter into the processing system, or are processed, reported, or transmit 
€ or incorrectly or are lost for any reason including computer, telephone, paper transfer, human or other error; or for electronic, computer, or telephonic malfunction or error, including inability to 
any web site associated with this promotion, or process any transaction thereon. If in the Sponsors’ opinion, there is any suspected or actual evidence of electronic or non-electronic tampering 
ny portion of the Sweepstakes, or if computer virus, bugs, unauthorized intervention, fraud, or technical difficulties or failures compromise or corrupt or affect the administration, integrity, securi 
ness, or proper conduct of the Sweepstakes, the judges reserve the right at their sole discretion to disqualify any individual who tampers with the entry process and/or void any entries submitted 
lently, to modify or suspend the Sweepstakes, or to terminate the entire Sweepstakes or that portion of the Sweepstakes relating to the suspected or actual tampering of the game and conduct a 
drawing to award the prizes using all non-suspect, eligible entries received as of the date of such action. Should the Sweepstakes be terminated or modified prior to the stated expiration date, 
will be posted on http://www.kmart.com. Any attempts by an individual to access any web site associated with this promotion via robotic, automatic, programmed or other unauthorized entry 
will void all such entries by such methods Any attempt by an entrant or any other individual to deliberately damage any web site or undermine the legitimate operation of the promotion is a vio 
of criminal and civil laws and should such an attempt be made, the Sponsor reserves the right to seek damages and other remedies from any such person to the fullest extent permitted by law. 
GIBILITY: Sweepstakes open to legal residents of the Fifty (50) United States and the District of Columbia, 18 years or older. Employees of The Glad Products Company, its parent company, 
la Stewart Living Omnimedia, Inc., Kmart Corporation, their subsidiaries, affiliates, prize suppliers, and advertising and promotion agencies, including Marden-Kane, Inc,, and their immediate far 































pouse, parents, children and siblings and their respective spouses) and individuals living in the same households of such employees are ineligible. Void in Puerto Rico and where prohibited or 
ted by law. This sweepstakes is subject to all applicable federal, state, local laws and regulations. 8. WHO WON?: For the names of the winners, available after 1/31/03, mail a self-addressed 
ed envelope to: Glad “Holiday” Sweepstakes Winners, PO. Box 716, Sayreville, NJ 08871-0716. 


products for the holiday season consists of GLAD” Holiday Cling Wrap Red or Green; GladWare” Holiday Entrée, Soup & Salad, or Big Bowl Containers; GLAD” OvenWare; GLAD” 
y FreshProtect™ Zipper Freezer or Food Storage Bags; and GLAD” Large Trash 30 Gallon Drawstring Bags 
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The art is reserved for the presenta- 
tion and flavor of the dishes. Courteous 
waitstaff explain the concept of order- 
ing small portions from the concise 
menu with no regard for the traditional 
sequence of starters, main courses, and 


desserts. Among the dim sum served 





are steamed prawn and chive dump- 


Fe j 3 nae 
lings, crab and ginger shumai, and fried 





fish. The menu—heavy on sushi and 


sashimi, salads, and curries—also fea- 





tures a barbecue section, offering baby 
pork spareribs with meat so tender that 
it falls off the bone. Dining is blessedly 
free of formality—patrons just order 
everything and tuck in with their 
chopsticks. 

“I created an uncomplicated pan- 
Asian menu without going in for big 
culinary experimentation,” says chef Ian 
Pengelley, who, in a nod to Nobu Mat- 
suhisa, expertly pairs black cod with 
miso and rock shrimp. He strikes an 
equally fine balance between sweet 
watermelon and subtle cashews in a 


duck confit salad. A green-tea cheese- 


cake and spicy chili-berry sorbet is 
accompanied by an espressotini, made 
with vanilla vodka, Kahlua, and chilled 
espresso. The huge Asian-inspired cock- 
tail list runs from witty twists on classic 
cocktails—the Bloody Oriental is made 
with cucumber-infused vodka, wasabi, 
and sake—to new spins on the ubiqui- 
tous martini, including lilac martinis 
made with violet liqueur and bitters, 
and litchitinis made with litchi liqueur. 

E & O has already cemented its 
place in Notting Hill, where locals like 
Madonna and Guy Ritchie, Kate Moss, 
Elton John, and Stella McCartney like 
to see, and—on a good day—be seen in 
the right places. With London restau- 
rant critics claiming E & O superior to 
celebrity hangout the Ivy, Ricker, now 
hard at work on a venture in Chelsea, is 


on aroll. 


For the duck: 
2 T. sea salt 


1 T. Szechuan peppercorns 


Clockwise from far left: 
E & O’s artistic take on 
summer rolls. Chef lan 
Pengelley. The starkly 
decorated wood- 
paneled dining room 
seats 80. 





T. dried orange peel 


T. star anise 

T. crushed cinnamon bark 
7-oz. duck legs 

lb. melted duck fat 


fl the salad: 


T. hoisin sauce 

c. fresh cilantro, lightly 
chopped 

c. fresh mint leaves, lightly 
chopped 

c. sliced spring onions 

c. roasted cashews 

c. cubed, seeded watermelon, 
rind removed 


Cayenne pepper to taste 


‘ the dressing 


lime leaves, shredded 

shallots, roughly chopped 

lemongrass stalks, sliced thin, 

tough outer husks removed and 

ends trimmed 

pt. water 

c. dark brown sugar 

c. fish sauce 

T. fresh-squeezed lemon juice > 
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Above: Restaurant 
owner Will Ricker. 
Right: Rock shrimp 
tempura. For more 
details, see Resources. 


Dining is free of formality 


Make the duck: Mix spices together in 


bowl and place duck legs in glass dish. 


Sprinkle duck legs with spice mixture. 


Cover and marinate in the refrigerator 


for 12 hours or overnight. Remove, 
rinse, and pat dry with paper towels. 
Preheat oven to 275°F. Place legs in 
glass roasting pan and cover with melted 
duck fat. Cover pan with aluminum foil 
and roast 24% to 3 hours, or until duck 
meat falls off the bone. Remove pan 
from oven. When duck legs are cool 
enough to handle, remove meat and 
set aside. Reserve bones for stock, if 
desired, and discard fat. 

Make the salad: Combine all ingredi- 
ents in a serving bowl, toss lightly, and 
set aside. 

Make the 


leay es, shall | 


dressing: Pound lime 


ind lemongrass with a 


I? 


pes i mortar and set aside. In a 

aucepan, D Vatel ind SUg to a 

oil 1 bro and 
Low 

anc simm¢ 

LO minut heat. Sti 

In fish 1uce, ] n 


aside to cool 
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patrons Just tuc 


Assemble the salad: Sauté reserved 
duck meat until skin is crisp, cut meat 
into large chunks, and combine with the 
reserved salad mix. Add dressing and 


lightly toss salad. Serves 4. 


Rock Shrimp Tempura with Spicy 
Mayonnaise and Ponzu 
For the spicy mayonnaise: 
20 oz. mayonnaise 
1 tsp. mashed fresh garlic 
1 tsp. minced Thai red mild 
chili 
5 tsp. Tabasco 
5 tsp. ketchup 
For the ponzu: 
% c. rice wine 
¥ c. light soy sauce 
4 c. fresh-squeezed lemon 
juice 
For the shrimp 
| qt. vegetable or canola oil 
oz. nori (dried seaweed) 
salt to taste 


Cayenne pepper to taste 


< in with their chopsticks 





4 c. rock shrimp, rinsed and patted 
dry 
6 T. tempura flour, plus extra for 


dusting 


Make the spicy mayonnaise: Combing 
all ingredients and set aside. 
Make the ponzu: Whisk all ingrediq 
ents together and set aside. 
Make the shrimp: Heat oil in deep 


fryer to 375°F. In a food processor, pul4 





verize pieces of nori with salt and pep# 
per to taste until you have about 2 cup 
of powder. Set aside. Combine watet 
with ice and let sit for 5 minutes. Strain 
and measure | cup ice water into a mix 
ing bowl. Stir in egg yolks, flour, and 
salt and pepper to taste until just com} 
bined (do not overmix). Batter will have 
a thin consistency and remain lumpy 
Dredge shrimp in tempura flour. Shake 
off excess and coat with batter. Deep: 
fry 1 minute. Remove from fryer ang 
drain on paper towels. Season with 
reserved nori mixture. 

To serve: Pile in a bowl accompanie¢ 
by spicy mayonnaise and ponzu in small 
condiment dishes. Serves 4. @ | 
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{//-Inclusive Resorts. = 


> 
Year after year, Sandals has been honored with almost every travel industry award including Worlds Bes! 
4nd while all eleven Sandals will exceed your idea of the perfect vacation, six magnificent resorts are in a class all their own. = “oh 
These flawless six are the Sandals Signature Spa ¢ ollection-the pinnacle of elegance and luxury. Each has its own distinctive style 
npering body, mind e 


elevated guest services from an expert staff, and a full-service European spa that sets the standard for pat 
e of them 


and soul like no others in the islands. Few hotels in the world offer this level of sophistication and, until Sandals, none 
and scuba diving, up to eight world- 


have been all-inclusive. Exclusive amenities include exciting land & watersports suc hb as golf* 
aised to an art form-including 


class restaurants per resort, and lavish beachfront rooms and suites where comfort has been 
’ getaway. 


our signature Suite Concierge Service. So choose Sandals Signature Spa Collection-the flawless cout les-onl 


The Hallmark Of Sophisticc 


Call ¥ Your 1 Taine or 1-8 300-S yi 4) 
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MARKETPLACE 


FABRICS 


FABRICS - SOUTHERN DESIGN. 
CONCEPTS - Discount source for many 
designer fabric and wall coverings. 
Never undersold. Please give manufac- 
turer, pattern, and color. 800-245-3071. 


ABC FABRICS, DRAPERY &| 
UPHOLSTERY. LOW, LOW PRICES! 
WE ONLY SELL FIRST QUALITY FREE 
SHIPPING. MON - SAT. 9 - 5 EST. 
800-548-3499 OR 727-787-1888. 


FURNITURE 


ELITE INTERIORS!!!! 843-449-3588 
eliteinteriors@48th.com Substantial 
Savings on Fine Furniture!!! 98% 
of all quotes beaten!!!! Nationwide 
in-home delivery!!! Credit cards 
accepted. 


INCREDIBLE SAVINGS TO 65%! Name 
Brand Furniture & Grandfather Clocks. 
Nationwide White Glove Delivery. 
WHOLESALE FURNITURE GALLERIES 
800-444-4154 Free Brochure, 
www.discountfurniture.net 


#1 SOURCE FOR FURNITURE. 
1-800-662-2612 Or visit 
www.furnituregeek.com Save 40% - 
60% off retail. All major brands. 


65% FURNITURE DISCOUNTS, 
500 FINEST BRANDS. In-home 
Delivery since 1933. CHERRY HILL 
FURNITURE 1-800-666-0933 or 
www.cherryhillfurn.com brochures. 
1-800-888-0933 quotes. 


PATIO, POOL, PORCH FURNITURE - 
SHIPPED QUICKLY. ALL MAJOR 
BRANDS. www.thegardenroom.com 
1-800-288-1086. 


BRASS BEDS - IRON BEDS | 


BRASS AND IRON BED SALE! Buy 
factory direct and save 50% on) 
romantic solid brass and_ iron 
beds. Once-in-a-lifetime savings! 
Lay-away and payment plans. FREE 
color catalog. Brass Bed Shoppe, 
13800 Miles Ave 





























44105. 2 9-49 Visit 
www.brass5 | 
TO piace 
1-800-324-4589 o; \ j 


Gleason, 512 W. Bui 
La Grange, Il 60525 
For subscriptions call 800-888-778& 
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Products and other resources for this month’s 
features follow. All prices are approximate sug- 
gested retail. Symbols in parenthesis identify service 
type: (R) retail; (T) trade, through decorators; 
(MO) mail order; (M) manufacturer or distributor. 
Space limitations prevent sourcing of all items. 
Items not mentioned are from owner's collection. 


40 Coral Brief 

Upholsterer: Carl Dellatore, D&F Workroom (T), 
150 W. 25 St., New York 10001; 212-352-0160. 
Henry Sofa—Hamilton Furniture (M); 561-832- 
5855. Web site: www.hamiltonfurniture.com. 
Fabrics and trims: Fabric, John Robshaw through— 
A.M. Collections (T); 212-625-2616. Linen fabric 
for welting in white—B&J Fabrics (R,T); 212- 
354-8150. 

Page 42; Fabric—Clarence House (T); 212-752- 
2890. Fabric, Gaston y Danela through—Brun- 
schwig & Fils (T); 212-838-7878. Linen fabric 

for welting in terracotta—B&] Fabrics, see above. 
Fabric—Hinson & Co. (T); 212-688-5538. 

Moss fringe in natural—M&J Trimming (R.T); 212- 
391-9072. Web site: www.mjtrim.com. Fabric, 
Hable construction through—A.M. Collections, 
see above. 

Page 44: Fabric—Pierre Frey (T); 212-935-3713. 
Cotton canvas for welting in aubergine 47—B&J 
Fabrics, see above. Fabric—Rogers & Goffigon (T); 
212-888-3242. Fabric—Summer Hill (T); 212-935- 
6376. Cotton bullion #911-00637-BK; pompom 
fringe #911-12298-BK—_M&J Trimming, see above. 
Fabric—Cowtan & Tout (T); 212-753-4488. Faux- 
suede cord trim #902-00715 in accord 298—M&J 
Trimming, see above. 

62 Black Magic 

Designer: Elizabeth Locke, The Other Elizabeth, 
17 E. Main St., Boyce, VA 22620; 540-837-3088. 
Decorative painting: Michael Niklaus; (0)11-41-1- 
260-1904. All stencils—The Stencil Library (M); 
www.stencil-library.com. Timney Fowler 
Fabrics—Timney Fowler (T); 011-44-208-748- 
3010. Window halls fabric—Rose Brand (R); 
800-223-1624. Antique chandeliers—Gonzales 
Antiques (R,T); 301-564-5940. 

64 Lighten Up! 

Designers: Christina Sullivan, Susan Bednar, 

Tocar, 167 Madison Ave., New York, 10016; 
212-779-0037. Curtains; L-shaped sofa; C-shaped 
laquered tables; rug; pillows—custom by designers. 
Ultrasuede curtain bie Ulewcicde (T,M); 
www.ultrasuede.com. Sofa fabric, Melton Grey— 
Rogers & Goffigon (T); 212-888-3242. Ralph 
Lauren Classics’ Fab Lighthouse Stripe fabiie on 
pillows—Ralph Lauren Home (M); for stores; 888- 
475-7674. Lulu, in tangerine, on pillows—Angela 
Adams (T,M); 800-255-9454. Lamp, Caisse Claire, 
for the Ecart Collection; chair, Sitting on a 

Cloud, by Andrée Putman—Ralph Pucci Interna- 
tional (T); 212-633-0452. 

66 Gardener’s Eden 

Chaise—Smith & Hawken (MO); 800-940-1170. 
Web site: www.smithandhawken.com. 

69 HB Entertains 

Pages 69 to 80: Designer: Carolyne Roehm. Invita- 
tions; place cards—Real Card Company; 206-325- 
1854. China—Bardith Ltd. (R,T); 212-737-3775. 
Crystal; Green Leaf china by Anna Weatherley— 
Scully & Scully (R,T); 800-223-3717. 

83 House Beautiful 

Museum of the City of New York, 1220 Fifth 
Ave., New York 10029; 212-534-1672. Web site 
www.meny.org. E-mail: meny@meny.org. Museum 
hours: Wed. through Sat., 10 A.M.—5 P.M.; Tues., 

10 A.M.-2 P.M. for pre-registered groups only. Sun. 
from 12—5 P.M. Christmas ornaments, Fantasia, 
French Country, $72/set of 3—Christopher 
Radko (M); 800-717-2356. Web site 
www.christopherradko.com. 

84 A Creole Carol 

Pages 84 to 93: Designer: Hal Williamson, 
Williamson Designs, 617 Chartres St., New Orleans, 
LA 70130; 504-568-9615. Salon: Punch bowl; carpet; 
curtain fabric—Williamson Designs, see above. Cur- 
Scalamandré (T); 800-932-4361. 








Daybed—Lucullus (R,T); 504-528-9620. Dining 
room. Croquembouche—Croissant d’Or Patisserie; 
304-524-4663. Staircase: Wallpaper—Brunschwig & 
Fils (1); 212-838-7878. Study: Foot stool, custom— 
alli in Designs, see above. 
dN ure 
0 105: Designer; Adrienne Vittadini. Pool 
occen lanterns—Morocco Interiors (R); 305- 


576-8876. Living room: Panel—Gracie (R,T); 646- 
733-9141. Sofas, coffee table—Romeo Sazzi (R,T); 
011-39-034-158-1021. Carpet, seagrass—Stark Car- 
pet (T); 212-752-9000. Labrapy: Sofa—Le Decor 
Frangaise (R,T); 212-734-0032. Sofa fabric, 
jacquard—Nobilis (T); 212-980-1177. Suzani— 
Mark Shilen Gallery (R,T); 212-925-3394. Dining 
area: Dining chairs; lounge chair; Indonesian 
wicker table, by Flamant—A La Maison (R,T); 
866-396-1020. Bedroom: Headboard—Le Decor 
Frangaise, see above. Headboard fabric, piqué— 
Nobilis, see above. Linens—Frette (R,T); 212-988- 
5221. Swing-arm lamp—Hinson & Co. (T); 212- 
688-5538. Sofa fabric, linen stripe—Rogers & 
Goffigon (T); 212-888-3242. Curtain ebhie linen 
gauze—Donghia (T); 212-935-3713. 

106 Stonecrop Gardens 

Pages 106 to 113: Stonecrop Gardens, 81 Stonecrop 
Ln., Cold Spring, NY 10516; 845-265-2000. Web 
site: www.stonecrop.org. 

114 All the Trimmings 

Pages 114 to 119: Designer: Markham Roberts, 
1020 Lexington Ave., 2 Fl., New York 10021; 212- 
288-6090. Entry: Bench—British Khaki (R,T); 
212-343-2299. Sconces, lantern—John Rosselli 
(T); 212-737-2252. Cabinet—Mrs. MacDougall 
through Hinson & Co. (T); 212-688-5538. 
Mirror—custom by designer. Table lamp—Mecox 
Gardens (R,T); 212-249-5301. Library: Sofa; low 
table—custom by designer. Pillow fabric, Nor- 
wood Check—Travers (T); 212-888-7900. 
Sconces—Galérie des Lampes (R,T); 011-33-1-40- 
20-02-58. Hurricanes—John Rosselli, see above 
Living room: Etageres, end tables; coffee table; 
hassock—custom by designer. Sofa fabric, Con- 
temporary Cloth in oatmeal—Decorator’s Walk 
(T); 212-415-3955. Bench, discontinued—Ralph 
Lauren Home (R,T) 888-475-7674. Web site: 
www.rlhome.polo.com. Carpeting, sisal—Misha 
Carpet (R,T); 212-688-5912. Photograph by Karen 
Butler Soe Sansum (R,T); 212-288-9455. Din- 
ing room: Chairs—British Khaki, see above. Chan- 
delier—John Rosselli, see above. Wall and seat 
fabric, Les Arcades—Brunschwig & Fils (T); 212- 
838-7878. Curtain fabric, Cotton Club—Manuel 
Canovas (T); 212-647-6900. Bedroom: Bed; bed- 
side tables—custom by designer. Wall fabric, 
linen—Cowtan & Tout (T); 212-753-4488. Wall 
lamps—Gracious Home (R); 212-517-6300. 

120 A Capital Christmas 

Pages 120 to 127: Designer: Barry Dixon, 8394 
Elway Lane, Warrenton, VA 20186; 540-341-8501. 
Living room: Faux painting: Tom Warnock Studios; 
202-537-0134. Lamps, antique zinc—David Bell 
Antiques (R,T); 202-965-2355. Neoclassical-style 
sane ame ee & Arney Antiques (R,T); 202- 
338-2369, Armchair fabric—Grey Watkins through 
Donghia (T); 212-935-3713. Swedish clock—E J. 
Grant Antiques (R,T); 301-953-9292. Curtain fab- 
ric, Caneel Porean (T); 212-753-7153. Cur- 
tain banding, Canestrelli—Fortuny, see above. Side 
chair, Roseann—custom by designer. Sofa, custom 
by designer (based on Baker design). Sofa fabric, 
Rigoletto—Grey Watkins, see above. Lounge chair, 
Gladstone—Rose Tarlow/Melrose House, through 
Holly Hunt Collection (T); 212-755-6555. Lounge 
chair fabric, Arabesque striped velvet—Rubelli, 
through Bergamo (T); 212-888-3333. Gilt bench— 
EJ. Grant Antiques, see above. Bench fabric, silk— 
Bergamo, see above. Area rug, sisal—Stark Carpet 
(T); 212-752-9000. Mirrored end table—Julia Gray 
(T); 212:223-4454, Dining area: Plasterwork— 
Jeff Schardt, Ornamental Plasterworks; 703-802- 
9800. Sconces—Rejuvenation Lamp & Fixture Co. 
(R,T); 888-343-8548. Chair fabric, damask— 
Rubelli, see above, and Boussac (T); 212-421-0534. 
Knole sofa—David Bell Antiques, see above. Sofa 
fabric, Woburn Epingle—F. Schumacher & Co. 
(T); 212-415-3900. Center table, reproduction— 
David Iatesta/August Georges (R,T); 202-337-5110. 
Screen—Andrew Leddy & Co. (R,T); 202-638- 
5394. Busts—Miller & Arney Antiques, see 

above. Fireplace hearth, custom—Concrete Jungle; 
301-495-9010. 

128 Simple and Sophisticated 

Pages 128 to 133: Designer: Greg Jordan, 504 E. 74 
St., New York 10021; 212-570-4470. Caterer: Peter 
Callahan; 212-327-1144. Party planner: Antony 
Todd; 212-367-7363. Calligraphy—Bernard Mais- 
ner; 732-899-9858. 

136 Orient Express 

Restaurant: E. & O, 14 Blenheim Crescent, London 
W11 INN; 011-44-20-7-229-5454. @ 
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IFDA. The initials stand for excellence in 


furnishings and design. 


For nearly 60 years, IFDA has been the premier 
professional association representing all facets of 
the furnishings and design industry, in chapters 
across the U.S. and as far away as the People’s 
Republic of China. 


Our members are executives in interior design, 
product design and development, the design 
media, education, advertising, public relations, 


sales, marketing, and production. 


Our mission: to provide a wide range of services 
and programs to benefit individual professionals 
while promoting excellence throughout the entire 
industry. On both the local and national levels, 
IFDA events focus on education and information. 
We offer valuable reports on trends and markets, 
provide networking opportunities, and seek to 
enhance communications across geographic, 


industry, and market boundaries. 


If you are involved in any aspect of the 
turnishings and design industry, you should 
be involved in IFDA. 


To learn more about IFDA and 
its benefits to industry professionals, 
contact us: 


Phone: 609-799-3423 
E-mail: info@ifda.com 
Web site: www. ifda.com 
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beautiftulfinds 


AMERICAN 
i ae A 
saga a BLIND AND 
WALLPAPER 
FACTORY 


Save 25% to 
85% off Ist 
Quality Name 
Brand Blinds 
and Wallpaper! 
FAST FREE 
UPS shipping! Call/visit decoratetoday.com 
for the Guaranteed Lowest Prices on 
blinds, wallpaper, borders, curtains, 





drapery, toppers, custom framed art, area 
rugs, lighting and more. We carry every 
blind or wallpaper that you've seen at your 
decorating store or home career. 100% 
satisfaction guaranteed. 


STERLING 
SILVERWARE 
FOR SALE 
More than 6,000 
patterns of new 
and discounted 


v ¥v 


flatware patterns 


ae & 

e 5 at very affordable 
, es, : ‘ 

ey Rae prices. China, 

Se es 


crystal, and fine 
silver gift items also available. Call Silver 
Queen at 800-262-3134 for a free catalog, 
or visit www.silverqueen.info. National 
Bridal Registry now available. 





WELLINGTON’S 

Introducing Wellington’s Heirloom Leather 
Furniture. Exquisite leather, decorative 

nail trims, beautiful wood finishes. We’re 
redefining leather furniture. To request 

a catalog call us at 800-262-1049 or view 
online at www.fineleatherfurniture.com, 
www.wellingtonsleather.com. Holiday sale 


now in progress 


HOUSE BEAU? 
Yor’. NY 10073 


1-800-735-5300. 





AUTHENTIC PINE FLOORS 
manufactures unfinished yellow and heart 
pine in 4”—12” widths. Prefinished heart 
pine in 4” & 6” widths. Value and durability, 
generation after generation. 800-283-6038. 


www.authenticpinefloors.com. Convenient 
shipping, free brochure. Sample kits 
available. 


ORECK 
The Oreck 


Corporation is 





celebrating 
its 40th 
Anniversary 
and you 
get a gift! 
Free for 
trying the new Oreck XL» is the $100 
Cord Free Speed Iron. Call 800-388-4065, 
ext. BS581 today! 





SLIPCOVERS BY MAIL 

Sure Fit slipcovers allow you to fall in 

love with your furniture again. Three sizes 
(chair, loveseat, sofa) fit most upholstered 
furniture. Stylish, machine washable fabrics 
like velvet, chenille, and damask. Pillows, 
recliner, dining chair and wing chair 

covers available. For a free catalog, call 
1-888-SURE FIT (1-888-787-3348) or 


visit our website at www.surefit.com 
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KKK KK Ke 25%-85" 


America’s #1 Choice for aah 


item sters 
Wallpaper, Store Prices! 
Blinds & More! 


ae An Extra 
We Carry Only First 10 % OF 
Quality Name Brands 


Tato CODE: MG10 
Hunter Douglas, Duette, Levolor 


DELIVERY Bodegas 
Waverly? Vi Wallies Lifetime Lowest Price & 
Gifouic@uAmenecn rect 100% Satisfaction Guarantee!* 
Shop on-line 24 hours! 


American 


Blind and Wallpaper Factory 
decoratetoday.com 
1-800-735-5300 
Decorating so easy, It's fun! 
FAX 1-800-391-2293 
909 N. Sheldon, Plymouth, MI 
All major credit cards, money orders & checks accepted 


































Graber, Imperial, and more 
90 Days Same As Cash* 
CALL OR VISIT US 
ON-LINE FOR A FREE 

* Blind Catalog 
BA Wo] fore) orm ele] (ere] 
* Area Rug Catalog 
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5 piece setting 
only $115.00 
(pictured) A 
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1350 WEST BAY DRIVE 
LARGO, FL 33770 


800-262-3134 


www.silverqueeninc.ws 
















MATH 
SUPER SAVINGS! 


FREE Product Info Kit: 
1-800-444-0778 
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Sealants Company 


Solutions for 
FU ag 
tile & stone 
tT MC -V-11 te 


Ame aCe eee | 
1-800-350-1901 


(URI ALSO LL RRS OL 
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Comfort is knowing 
before you buy. 


WWwaboutsofas.com 


Visit this handy Web site 
to learn the inside story on 
quality construction before 
you buy a sofa or chair. 


Review a list of manufacturer 
brands you can count on to e 
a make your furniture 

Noe shopping experience 
more comfortable. 
















Vorth Carolina’s 
Finest Home Furnishings 
SAVE UP TO 70% 


| On over 350 Top brand name 
furniture and accessories 

|| manufacturers. All available 
from our beautiful 450,000 
square feet of showrooms 
Worldwide in-home delivery 


ALL DEPOSITS PROTECTED 
BY SURETY BOND! 


For Your Free Brochure Call 


1-704-938-9171 


ilawe Furniture House 


46 West Avenue, Kannapolis, NC 28081 


















bs Ww yOu Can increase your brea , 

> with the #1 selling breast for- 
ris in America! Bloussant Breast 
Enhancir "9 Tablets increases your 
breast s firmr and fullness 
nature ily! cine ‘ 


nsive surgic sal implants Pure 

all- natur al Ne srbal formula 
Res ae ts in just < Join over 250,000 
women. Doctc feat nd recommended 
a 30 day supply 


For over 35 years 
the Carlisle family 
has custom made 
traditional New 
England wood floors 
one at a time. 
Call for your FREE brochure. 
1-800-595-9663 
Colorado 


1-866-595-9663 


Toll Free 
+\Carlisle 
emma £510! ATIO _— 


www.wideplankflooring.com 


DESIGN YOUR OWN FUTURE. 


An exciting career in 
interior decorating and 
a business of your own. 
All it takes is your 
talent and us. 

4 Visit our website 


| 5 
www.DecoratingDen.com 


<= or call 1-800-DEC-DENS. 


Each franchise is independently owned 
and operated 


INTERIORS 


by Decorating Den 


Proud sponsor of the Susan G. Komen Breast Cancer Foundation 
and the Canadian Breast Cancer Foundation, 


REPLACEMENTS, LTD. 


China ¢ Crystal ¢ Silver ¢ Collectibles 


Old & New 


Buy & Sell 
Call for FREE lists! 


PO Box 26029, Greensboro, NC 27420 Dept. HB 


1-800-REPLACE (1-800-737-5223) 





> part a National Advertising ( ampaign, we 
a ring the Miami 48 Hour Diet for Free 
that's right- for 2e! (You only pay < mall & 


cnarge.) >OT up to 10 DS. and © InN just 


just in time for ¢ ing, vacation, date, anything! 


N Jo pills 

exercise S eC ¢ 

ing formula is rich in 
essential vitamins, min-@ 
erals and herbs to give 
you all the nutrients you 
need while you losef 
weight. 

Toll-free 


4_222 207_N922 
1-888-39/7- 


/ 
J UZI9 





Limited one order per family! 





35 Of Off Your F Your First Order 


Request your FREE catalog today 
and we'll send you a coupon 
worth $5 off your first order! 

Our award-winning |24—page 

catalog contains more than 800 

we perennials, bulbs, shrubs, trees 
— fruits, and supplies, all backed by 
8 a 100% Satisfaction Guarantee 


Order Your FREE Catalog by: 
Calling Toll-Free 


1-888-222-3514 
or Visit our Website 


waysidegardens.com 
© 2002 Wayside Gardens aac 


"82 10 saruoer 


Save - Buy Direct ¢ All Major Brands 
Same Day Shipping ¢ Free Delivery’ 

Please Have Book Name, Patten & 
Page , List Price & Oty 


Call us last for lowest prices 




















Save — Direct from America’s oldest and iergast 
table pad company. 30-year limited warranty 


1-800/328-7237 SI ie 
Ext. 260 Sei HC TABLE PAR SS: 


www.sentrytablepad.com 














Left to right: Fisher photographed 
at her house in Glen Ellen, 
California, in 1985. The opener to 
her “Fork Supper” essay in HB, 
December 1949. 








pleasures 


or more than ten years Mary Frances Kennedy Fisher 
wrote columns for House Beauti/ul that were not just 
about food, but its sociology. From the last days of 
World War II to the mid-1950s, she sated readers who were 
starving for a little post-rationing indulgence, for something 
more toothsome than Thursday’s tuna casserole. Following 


are extracts from some of her memorable essays. 


From “Thirty Days for Thanksgiving,”” November 1944 
You warm your friends according to their temperaments with 
some such judicious potion as a glass or two of Bols Geneva 
gin, drunk straight and fierce and oily from the glass, or a 
short schnapps of whatever spirits haunt your neighborhood, 
and then you serve a soup as cold as an iceberg. After the 
pungency of the apériti/, the strange shock of a frozen clam 
mousse, with its aftertaste of the sea, is as exciting as hearing 
a great fanfare in a circus and seeing a hundred clowns come 
tumbling into the ring 1n tead of ten dainty horses. It is all 
part of the stimulation of the warm rooms after the cold, the 


soft light after the early icy dusl 


From “Stuffing and Nonsense!’ December 1944 


We read again our own files of 1 ipes and pull out three o1 bow to thei disadvantages in order to break bread now and 
four too rare for daily use. Th look in Escoffier; in the then with any number exceeding six of our close friends. For: 
Wine at 1 Society’s boo! h, on Sauces; in what tunately we are a young and malleable people, as a society, 
M ty abot hat old St. Andrew ind our manners have improved enormously since the day 
G ings” starred by | when any normally virile man hated to balance a plate upof 
us has Nonsense!!! his knee, and any woman of average coquetry shuddered af 
\ na he thought of flirting on a love-seat over baked beaps and 
: nenu ts finally deci vith pre per respect wn bread, o1 barbecued spareribs. @ 4 


Kendell Cronstrom and Elaine Wrightman 






















for the cook’s capabilities, too!), we make a copy for each 
guest, something to be signed by everyone and tucked away 
wherever people keep such frail mementoes of shared 
pleasure. 

... If family history dictates an oyster dressing, serve a hot 
hors d’oeuvre for the first course—perhaps little round fried 
sandwiches, thin as a dollar, of cheese and ham between 
bread. Keep the soup simple: Andalouse, for instance, which 
is a clear consommé with one finely diced fresh tomato and 4 
handful of cooked rice to each quart. Next serve filets of sole 
poached and covered with white wine sauce, combined, 
according to your favorite cook book, with sliced lobster tails, 


; . rrr . a | 
shrimps, mushrooms, what you will. Then, since there is al4 





most no bread in a properly oysterish oyster dressing, serve a 


good bread sauce with the roast turkey, and also baked onions, 


From “‘The Great Good Sense and Comfort of the 
Fork Supper,” Decemiber 1949 

Fork suppers are irrevocably adapted to our small apart- 
ments, small kitchens, and the almost total lack of both sers 
vants and proper furnishings for entertaining more than 4 


handful of people, that, whether we like them or not, we must 
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